005/017843 A2 | 000 00 O 00 O O A

(12) INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT)

(19) World Intellectual Property
Organization
International Bureau

(43) International Publication Date

24 February 2005 (24.02.2005)

(10) International Publication Number

WO 2005/017843 A2

(51) International Patent Classification’: GO7F
(21) International Application Number:
PCT/US2004/026376

(22) International Filing Date: 13 August 2004 (13.08.2004)

(25) Filing Language: English

(26) Publication Language: English
(30) Priority Data:

60/494,810 14 August 2003 (14.08.2003)  US

(71) Applicant (for all designated States except US): UNITED
STATES POSTAL SERVICE [US/US]; 475 LEnfant
Plaza, SW, Washington, DC 20260-1136 (US).

(72) Inventors; and

(75) Inventors/Applicants (for US only): ALLEN, Gregory,
J. [US/US]; PO. Box 23623, Washington, DC 20026
(US). SPOSATO, Lauren [US/US]; 19020 leatherbark
Drive, Germantown, MD 20874-1987 (US). PAPAN-
DREA, Frank [US/US]; 406 Center Street N, Vienna, VA
22180-4109 (US).

(74) Agents: GARRETT, Arthur, S. et al.; Finnegan, Hender-

son, Farabow, Garrett & Dunner, L., L.P., 1300 I Street,

N.W., Washington, DC 20005-3315 (US).

(81) Designated States (unless otherwise indicated, for every
kind of national protection available): AE, AG, AL, AM,
AT, AU, AZ, BA, BB, BG, BR, BW, BY, BZ, CA, CH, CN,
CO, CR, CU, CZ, DE, DK, DM, DZ, EC, EE, EG, ES, FI,
GB, GD, GE, GH, GM, HR, HU, ID, IL, IN, IS, JP, KE,
KG, KP, KR, KZ, LC, LK, LR, LS, LT, LU, LV, MA, MD,
MG, MK, MN, MW, MX, MZ, NA, NI, NO, NZ, OM, PG,
PH, PL, PT, RO, RU, SC, SD, SE, SG, SK, SL, SY, TJ, TM,
TN, TR, TT, TZ, UA, UG, US, UZ, VC, VN, YU, ZA, ZM,
ZW.

(84) Designated States (unless otherwise indicated, for every
kind of regional protection available): ARIPO (BW, GH,
GM, KE, LS, MW, MZ, NA, SD, SL, SZ, TZ, UG, 7ZM,
7ZW), BEurasian (AM, AZ, BY, KG, KZ, MD, RU, TJ, TM),
European (AT, BE, BG, CH, CY, CZ, DE, DK, EE, ES, FI,
FR, GB, GR, HU, IE, IT, LU, MC, NL, PL, PT, RO, SE, SI,
SK, TR), OAPI (BF, BJ, CF, CG, CI, CM, GA, GN, GQ,
GW, ML, MR, NE, SN, TD, TG).

Published:
without international search report and to be republished
upon receipt of that report

For two-letter codes and other abbreviations, refer to the "Guid-
ance Notes on Codes and Abbreviations" appearing at the begin-
ning of each regular issue of the PCT Gagzette.

(54) Title: METTHODS AND SYSTEMS FOR SENDING A GIFT TO A MAILBOX

o (57) Abstract: A consumer may purchase a single item containing a gift, a shipping package, and pre-paid postage. The consumer
may write a recipient’s address on the shipping package and deposit the package in any delivery receptacle for delivery to the recipient.
A delivery receptacle may be available at the point of purchase, enabling the consumer to purchase, package, and send a gift in a

matter of a few minutes from a single location.



WO 2005/017843 PCT/US2004/026376

METHODS AND SYSTEMS FOR SENDING A GIFT TO A MAILBOX

DESCRIPTION

[001] This application claims priority to U.S. Provisional Application
No. 60/494,810, filed on August 14, 2003, the contents of which are hereby
incorporated by reference into this application as if set forth herein in full.

Technical Field

[002] The present invention relates to a method and a system for
sending a gift to a mailbox. In particular, the method and system of the
present invention allows a consumer to select a gift and send it to a recipient

in a shipping package that includes prepaid postage from a single location.

Background

[003] Today's consumers are busier than ever. They demand
convenience while still expecting quality products and efficient service as they
complete their daily tasks. One common task of consumers is gift giving. ‘
Throughout the year, many occasions, such as birthdays and holidays,
prompt the exchange of gifts. Furthermore, gifts are often given for no reason
at all. However, the process of giving a gift typically includes many time
consuming steps: selecting a gift, purchasing a gift card, wrapping the gift,
and delivering the gift to the recipient. If the recipient is located far from the
giver, this process may include even more steps: packaging the gift for
shipping, purchasing postage for the package, and taking the package to a
shipper, such as the United States Postal Service. |

[004] All of these steps take time to accomplish. In addition, once the
consumer has selected the gift, having it packaged and shipped typically
requires the consumer to travel to a second location. This requires even more
time on the part of the consumer. Therefore, with convenience and ease of

use increasingly important criteria for busy consumers when purchasing gifts
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and shipping gifts, systems and methods are needed that provide consumers

with an efficient manner to purchase and ship gifts from a single location.

SUMMARY

[005] Systems and methods consistent with the present invention
make everyday tasks, such as gift giving, m'oAre convenient for consumers. In
one embodiment, a consumer may purchase a single item containing a gift, a
shipping package, and pre-paid postage. The consumer may simply write a
recipient’s address on the shipping package and deposit the package in any
delivery receptacle for delivery to the recipient. Indeed, a delivery receptacle
may be available at the pbint of purchase, enabling the consumer to
purchase, package, and send a gift in a matter of a few minutes from a single
location.

[006] Consistent with the present invention, a method for providing a
sales uhit comprises marking the sales unit with a postage indicator; providing
the sales unit to a purchaser; receiving the sales unit and an indicator of a
recipient from the purchaser; and delivering the sales unit to the recipient.

[007] Consistent with the present invention, a sales unit comprises a
gift; a novelty item related to the gift; a container for the gift and the novelty
item; and a postage indicator marked on the container, the postage indicator
authorizing a shipping service to send the sales unit to a recipient.

[008] Consistent with the present invention, a method for providing a
sales unit comprises marking the sales unit with a postage indicator; providing
the sales unit to a retailer; receiving the sales unit with an indicator of a
recipient; and delivering the sales unit to the recipient.

[009] Consistent with the present invention, a method for providing a
sales unit with prepaid postage comprises providing the sales unitto a
purchaser; receiving the sales unit and an indicator of a recipient from the
purchaser; and delivering the sales unit to the recipient.
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[010] Consistent with the present invention, a sales unit comprises a
gift; a container for the gift; and a postage indicator marked on the container,
the postage indicator authorizing a shipping service to deliver the sales unit to
a recipient. '

[011] Consistent with the present invention, a sales unit comprises a
container for a gift; and a postage indicator marked on the container, the
postage indicator authorizing a shipping service to deliver the sales unitto a
recipient.

[012] Consistent with the present invention, a system for processing
an order for a sales unit with prepaid postage comprises a network
connection; and a server coupled to the network connection, the server
receiving data for an order comprising a sales unit with prepaid postage and a

recipient of the sales unit.

BRIEF DESCRIPTION OF THE DRAWINGS

[013] Both the foregoing general description and the following detailed
description are exemplary and explanatory only. They do not restrict the
invention, as claimed. Furthermore, the accompanying drawings, which are
incorporated in and constitute a part of this specification, illustrate one (or
several) embodiments of the invention and together with the description,
serve to explain the principles of the invention. In the drawings:

[014] Figure 1 is a block diagram of a sales unit consistent with the
present invention;

[015] Figure 2 is a flow chart of a process consistent with the present
invention; |

[016] Figure 3 is a flow chart of another process consistent with the
present invention,;

[017] Figures 4-8 depict exemplary markings for sales units consistent

with the present invention; and
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[018] Figure 9 is a diagram of an exemplary system consistent with ;

the present invention.

DESCRIPTION OF THE EMBODIMENTS

[019] Reference will now be made in detail to the present embodiment
of the invention, an example of which is illustfated in the accompanying
drawings. Wherever possible, the same reference numbers will be used
throughout the drawings to refer to the same or like parts.

[020] Description of Sales Unit |

[021] Figure 1 is a block diagram of a sales unit consistent with the

present invention. A sales unit 100 may be provided including a gift 102, a
novelty item 104, and a postage indicator 106. Gift 102 may be, for example,
a DVD or videotape of a movie. Noveilty item 104 may be, for example, a
plush toy or a snack item. The novelty item may be related to the gift. For
examble, if the gift is the movie “The Cat in the Hat,” the novelty item may be
a stuffed Cat in the Hat animal. More than one novelty item may be included,
for example, a toy and a package of popcorn. Postage indicator 106 may be,
for example, a pre-paid postage indicia printed on sales unit 100.

{022] Sales unit 100 may comprise a container, such as a Priority Mail
box from the United States Postal Service. The container may include
markings related to the contents, e.g., a logo associated with the movie, the
name of the movie, the names of actors in the movie, etc. Additionally or
alternatively, the container may be marked with holiday-related phrases or
decorations, such as “Happy Birthday” or “Merry Christmas,” or the name of
the entity providing the sales unit.

[023] Sales unit 100 may also be customized to a particular shape or
size depending upon the desired use. For example, sales unit 100 may be a
prepaid postage package matching the size of a DVD case, a VHS videotape,
or a CD, for example. Sales unit 100 may also be customized to a size that

would allow it to fit into a standard rural mailbox.
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[024] Processes for Providing Sales Unit

[025] Figure 2 is a flow chart of a process consistent with the present
invention. When a consumer purchases a sales unit including a postage
indicator (step 202), the consumer may mark the sales unit with address
information of a recipient (step 204). The consumer then places the marked
sales unit in a delivery receptacle (step 206) for delivery to the recipient. The
delivery receptacle may comprise, for example, a mailbox for receiving mail.
A gift card may also be included with the sales unit for the convenience of the
consumer. In this way, a consumer could select a movie, novelty item, gift -
card, etc., insert them into a container, add the address of the recipient, ahd
deposit the package into a special collection box at the point of purchase or.
any mailbox.

[026] Inan alternative embodiment, the consumer may select which
movie to include in the sales unit. For example, the consumer may select
among several different movies, novelty items, and/or labels. Once the
consumer chooses a movie and/or a novelty item, the consumer may use the
labels to adorn the box containing the selected movie and/or novelty item.
This embodiment may be offered, for example, in a retail outlet that sells
many different movies. A collection box may be provided in the retail outlet
for the convenience of the consumer. Once the sales unit is assembled and
purchased, the purchaser may add the recipient’s address and deposit the
sales unit in the collection box.

[027] Figure 3 is a flow chart of another process consistent with the
present invention. Before it is offered to the consumer, a sales unit may be
marked with a postage indicator (step 302) and the cost of postage for the
sales unit may be included in the purchase price. For example, if the sales
unit weighs 2 pounds and the cost of delivering a two-pound package is
$3.80, then the cost of the sales unit would include $3.80 for postage. The
cost of the sales unit may also include the cost of the movie, any novelty

items included, the packaging, postage, and a profit amount.
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[028] The sales unit is then provided to a consumer (step 304). Sales
units consistent with the present invention may be distributed in any number
of ways.‘ Sales units may be sold, for example, in retail stores, such as drug
stores or warehouse outlet stores, movie rental stores, movie theaters, Post
Offices, etc. Sales units may also be sold over a network, such as the
Internet, or through mail or phone order.

[029] After a sales unit is received from a consumer together with
recipient information, e.g., a recipient address, (step 306), the sales unit is
delivered to the recipient (step 308). The process depicted in Figure 3 may
be performed by any appropriate entity or combination of entities, including a
shipping service, such as the United States Postal Service, a movie studio,
such as Universal Pictures, and/or a movie rental chain, such as Blockbuster
Video. A program for selling and marketing sales units may be called, for
example, Movie in the Mailbox.™ However, it should be noted that while the
following exélrnple describes the invention in relation to a movie, any gift item,
such as a t-shirt, book, nonperishable food items, or any other gift item that
may be legally sent in the mail is contemplated and consistent with the spirit
and scope of the present invention.

[030] In addition, other products may be used to promote and/or
enhance the sales units. For example, pre-paid phone cards may be included
in the sales unit or may be marked with advertising for the sales unit and sold
separately. In another example, posters for a movie may be used in sales
locations to advertise sales units containing movies. The sales unit may
include an item for the consumer to keep, in addition to the items that will be
sent to the recipient. For example, a movie poster may be sold together with
a movie sales unit. The consumer may keep.the movie poster and send the
movie sales unit to the recipient. In another example, a movie ticket or
voucher for a movie ticket may be included with the movie sales unit.

[031] Sales clerks or other personnel may also be used to promote

and/or enhance the sales unit. For example, clerks at sales locations may
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wear articles of clothing, pins, etc. related to the movie sales units. If the
movié being sold is “The Cat in the Hat,” sales clerks may wear, for example,
hats similar to the one worn by the cat in the movie or a clerk may dress up in
a costume like a character in the movie. In one embodiment, these types of
promotions may be centered around special times of year, e.g., the Christmas
season, or special times of the week, e.g., on weekends. Charitable or
promotional events, such as movie screenings or readings of books related to
the movie, may also be used to promote and/or enhance the movie sales unit.

[032] Discounts or rewards may also be used to promote and/or
enhance the sales unit. For example, a sweepstakes entry may be included
with the sales unit with a prize related to the sales unit, such as a trip to
Universal Studios theme park combined with movie sales units. In another
example, consumers may obtain a discount on the price of the sales unit by
using a promotional credit card or by purchasing the sales unit at a specified
location. In yet another example, an order form for a sales unit could be
included in a mailpiece sent to a prospective consumer, such as a flyer
inserted into the consumer’s credit card bill.

[033] Exemplary Sales Units

[034] Figures 4-8 depict exemplary markings for sales units consistent
with the present invention. For example, Figure 4 depicts an exemplary
movie sales unit. The label includes an image of a movie character, a logo of
the movie, instructions for the consumer, and a logo of the United States
Postal Service. Postage indicia (not shown) may also be included. The label
of Figure 4 may be applied to a container, such as a box, to create a sales
unit consistent with the present invention.

[035] Figure 5 depicts a label for an exemplary movie sales unit. The
label includes the title of the movie, a logo of the movie, instructions for the
consumer, and a logo of the United States Postal Service. Postage indicia
(not shown) may also be included. The label of Figure 5 may be applied to a
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container, such as a box, to create a sales unit, consistent with the present
invention.

| [036] Figure 6 depicts an alternative label for an exemplary movie
sales unit. The label includes a logo of the movie, instructions for the
consumer, and a-logo of the United States Postal Service. Postage indicia
(not shown) may. also be included. The label of Figure 6 may be applied to a
container, such as a box, to create a sales unit consistent with the present
invention. _

[037] Figure 7 depicts a box design for another exemplary movie
sales unit. The box design includes the movie title, a logo of the movie, a logo
of the United States Postal Ser\}ice, and a phone number the consumer may
call to arrange pick up of the package. Postage indicia (hot shown) may also
be included. '

[038]). Figure 8 depicts an alternative box design for a movie sales unit.
The box desibn includes a logo of the movie, a logo of the United States
Postal Service, and a phone number the consumer may call to arrange pick
up of the package. Postage indicia (not shown) may also be included.

[039] In other embodiments consistent with the present invention, a
sales unit including prepaid postage may be sold to a retailer. The selling
price may include a markup fee to the price of the sales unit when it is sold to
consumers. In addition, sales units with prepaid postage that are shipped to
retailers may be prepackaged to include one or more gift items. In such an
embodiment, a retailer may optionally add a markup fee to the cost of the
sales units and sell the sales to consumers. Alternatively, sales units with
prepaid postage comprising empty packages may be shipped to retailers. In
such an embodiment, the retailer or the consumer may select any items for
inclusion in the sales unit that will physically fit into the package or that do not
exceed a predetermined weight. Different size sales units may be provided to
allow for variation in the quantity of items a consumer can ship.

[040] Exemplary Internet Sales Order System
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[041] Fig. 9 is a diagram of an exemplary system 900, consistent
with the invention, to implement the steps described above. System 900
includes a server 905 with a CPU 920 and a memory 930, and a connection
906 to a network 960. Software in memory 930 preferably implements
computer instructions for providing a gift to a mailbox. The software may, for
example, implement a webpage. Network 960 provides communications
between the various compbnents in system 900, such as user terminals 970-
990. Network 960 may be a shared, public, or private network and
encompass a wide or local area.

[042] Terminals 970-990 allow a user to send and/or receive
information to/from server 905. Terminals 970-990 may be any type of
appropriate device for communicating with server 905 over network 960. For
example, terminal 970 may be a PDA running a program for communicating
with server 905, while terminal 980 may be a desktop computer running a web
browser for communicating with sever 905 via the Internet. Optionally,
terminal 990 may be a standard landline telephone or wireless phone.

[043] For example, a customer may access server 905 via network
960 or operate a web browser or software running on terminal 980. Data may
be sent over network 960 to and from server 905 to terminal 980 during the
customer’s shopping experience. A customer may navigate to a webpage
where the customer may select from a list of gift items. The customer may
then provide the name and address of the recipient and may submit that
information over network 960. Once the customer has selected one or more
gift items and provided the name an address of the recipient, the customer
may provide identification and payment information, such as the customer’s
name, address, telephone number, e-mail address, and credit card or debit
account information. The submitted information is sent over to network 960,
processed, and the sales transaction is approved. A confirmation screen may
be displayed to indicate the completion of the transaction and/or the customer
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may be sent an e-mail message as confirmation if the customer supplied an ._
e-mail address.

| '[044] Server 905 may then determine the appropriate size sales unit
for the gift items, and may provide a finalized order, which may then be
fulfilled so that the selected items are sent to the recipient.

[045] In other various embodiments, a customer operating a
telephone at terminal 990 may contact a customer service representative at
terminal 950. The customer service representative may take the order from
the customer and may make selections using software running on terminal
950 to produce the order.

[046] One skilled in the art will recognize that many alternative
embodiments of the present invention are possible. For example, a sales unit
consistent with the present invention may include more than one movie and
the postage.indicator on the sales unit may reflect the postage for shipping
more than or;e movie. The postage indicator and sales unit may also vary
based on whether the movie is in DVD or videotape format. In another
example, other types of gifts and sales units may be used. The gift may be a
greeting card and the sales unit may be an envelope with a pre-paid postage
indicia. Other alternatives are possible without departing from the spirit and
scope of the invention.

[047] The foregoing descriptions of the invention have been presented
for purposes of illustration and description. They are not exhaustive and do
not limit the invention to the precise form disclosed. Modifications and
variations are possible in light of the above teachings or may be acquired from
practicing of the invention. For example, the described implementation
includes software but the present invention may be implemented as a
combination of hardware and software or in hardware alone. Additionally,
although aspects of the present invention are described as being stored in
memory, one skilled in the art will appreciate that these aspects can also be
stored on other types of computer-readable media, such as secondary
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storage devices, like hard disks, floppy disks, or CD-ROM; a carrier wave
from the Internet or other propagation medium; or other forms of RAM or
ROM. The scope of the invention is defined by the claims and their
equivalents.

[048] Other embodiments of the invention will be apparent to those
skilled in the art from consideration of the specification and practice of the
invention disclosed herein. The specification and examples should be
considered as exemplary only, with a true scope and spirit of the invention

being indicated by the following claims.
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WHAT IS CLAIMED 1S:

1. A method for providing a sales unit, comprising:

marking the sales unit with a postage indicator;

providing ‘the sales unitto a .purchasler;

receiving the sales unit and an indicator of a recipient from the
purchaser; and

delivering the sales unit to the recipient.

2. The method of claim 1, wherein the sales unit further comprises
a gift and a novelty item.

3. K The method of claim 1, comprising receiving a selling price
amount from the purchaser.

4. The method of claim 2, wherein the gift is a movie and the
novelty item relates to the movie.

5. A sales unit, comprising:

a gift;

a novelty item related to the gift;

a container for the gift and the novelty item; and

a postage indicator marked on the container, the postage indicator
authorizing a shipping service to send the sales unit to a recipient.

6. The sales unit of claim 5, wherein the gift is a movie.

7. A method for providing a sales unit, comprising:
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marking the sales unit with a postage indicator;
providing the sales unit to a retailer;
receiving the sales unit with an indicator of a recipient; and

delivering the sales unit to the recipient.

8. The method of claim 7, wherein the receiving occurs at a retailer
location.

9. A method for providing a sales unit with prepaid postage,
comprising:

providing the sales unit to a purchaser;

receiving the sales unit and an indicator of a recipient from the
purchaser; and

delivering the sales unit to the recipient.

10.  The method of claim 9, wherein the receiving occurs at a retailer
location.

11. A sales unit, comprising:

a gift;

a container for the gift; and

a postage indicator marked on the container, the postage indicator
authorizing a shipping servicé to deliver the sales unit to a recipient.l

12. A sales unit, comprising:

a container for a gift; and

a postage indicator marked on the container, the postage indicator

authorizing a shipping service to deliver the sales unit to a recipient.
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13. A system for processing an order for a sales unit with prepaid ‘
postage, comprising:

a network connection; and

a server coupled to the network connection, the server receiving data
for an order comprising a sales unit with prepaid postage and a recipient of
the sales unit.

14.  The system of claim 12, further comprising:

a terminal, the terminal displaying a user interface for placing the order.

15.  The system of claim 12, wherein the order is for a gift. .
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