Office de la Propriete Canadian CA 2641712 A1 200//08/16

Intellectuelle Intellectual Property
du Canada Office (21) 2 641 71 2
v organisme An agency of 12y DEMANDE DE BREVET CANADIEN
d'Industrie Canada Industry Canada CANADIAN PATENT APPLICATION
13) A1
(86) Date de dépét PCT/PCT Filing Date: 2006/09/29 (51) Cl.Int./Int.Cl. GO6Q 20/00(2006.01),
(87) Date publication PCT/PCT Publication Date: 2007/08/16 GO6Q 30/00(2006.01), GO/G 1/74(2006.01)

. . : _ (71) Demandeur/Applicant:
(85) Entree phase nationale/National Entry: 2008/08/07 WILEN. RICHARD. US

(86) N° demande PCT/PCT Application No.: US 2006/037886
(72) Inventeur/Inventor:
(87) N publication PCT/PCT Publication No.: 2007/092057 WILEN, RICHARD, US

(30) Priorite/Priority: 2006/02/10 (US11/351,658) (74) Agent: OGILVY RENAULT LLP/S.E.N.C.RL..SR.L.

(54) Titre : PROCEDE DE DISTRIBUTION ET D'ACTIVATION DE CARTES-CADEAUX
(54) Title: METHOD FOR DISTRIBUTING AND ACTIVATING GIFT CARDS

(57) Abregé/Abstract:
he present invention Is directed towards a method of distributing and activating gift cards. The method Is performed by attaching a
non-activated gift card to an article and selling the article to a consumer. The article may be sold at a retail store, or ordered over a

S SNV ENEEN
O - 2.7 20 a0

J "..
KT
e
A

C an a dg http:vopic.ge.ca - Ottawa-Hull K1A 0C9 - atp.//cipo.ge.ca OPIC

OPIC - CIPO 191




CA 2641712 A1 200//08/16

en 20641 712
13) A1

(57) Abrege(suite)/Abstract(continued):
telephone line or online and delivered to a home of a consumer. After the consumer recelves the gift card, the consumer may

activate the gift card from the consumer's home or any other remote location. During activation, the consumer allocates a dollar
valve to the gift card and then sends the gift card to a specific person as a gift. The gift card may also come with a greeting card and

an envelope.



woO 2007/092057 A1 I DU TH0 DA A0 T 0

CA 02641712 2008-08-07

(12) INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT)

(19) World Intellectual Property Organization [#

International Bureau

(43) International Publication Date
16 August 2007 (16.08.2007)

(51) International Patent Classification:
G060 20/00 (2006.01) GO07G 1/14 (2006.01)
G060 30/00 (2006.01)

(21) International Application Number:
PCT/US2006/037886

(22) International Filing Date:
29 September 2006 (29.09.2006)

(25) Filing Language: English

(26) Publication Language: English

(30) Priority Data:

11/351,658 10 February 2006 (10.02.2006) US

(71) Applicant and
(72) Inventor: WILEN, Richard [US/US]; 3333 S.W. 15th
Street, Deerfield Beach, FL 33442 (US).

(74) Agent: FELDMAN, Stephen, E.; Stephen E. Feldman,
PC, 12 E. 41st Street, 7th Floor, New York, NY 10017 (US).

(81) Designated States (unless otherwise indicated, for every
kind of national protection available): AE, AG, AL, AM,

(10) International Publication Number

WO 2007/092057 Al

Al, AU, AZ,BA, BB, BG, BR, BW,BY, BZ, CA, CH, CN,
CO, CR, CU, CZ, DE, DK, DM, DZ, EC, EE, EG, ES, FI,
GB, GD, GE, GH, GM, HN, HR, HU, ID, IL, IN, IS, JP,
KE, KG, KM, KN, KP, KR, KZ, LA, LC, LK, LR, LS, LT,
LU, LV, LY, MA, MD, MG, MK, MN, MW, MX, MY, MZ,
NA, NG, NI, NO, NZ, OM, PG, PH, PL, PT, RO, RS, RU,
SC, SD, SE, SG, SK, SL, SM, SV, SY, TJ, TM, TN, TR,
TT, TZ, UA, UG, US, UZ, VC, VN, ZA, ZM, ZW.

(84) Designated States (unless otherwise indicated, for every
kind of regional protection available): ARIPO (BW, GH,
GM, KE, LS, MW, MZ, NA, SD, SL, SZ, TZ, UG, ZM,
/W), BEurasian (AM, AZ, BY, KG, KZ, MD, RU, TJ, TM),
European (AT, BE, BG, CH, CY, CZ, DE, DK, EL, ES, I,
FR, GB, GR, HU, IE, IS, IT, LT, LU, LV, MC, NL, PL, PT,
RO, SE, SI, SK, TR), OAPI (BE, BJ, CF, CG, CI, CM, GA,

GN, GQ, GW, ML, MR, NE, SN, TD, TG).

Published:
with international search report

For two-letter codes and other abbreviations, refer to the "Guid-
ance Notes on Codes and Abbreviations" appearing at the begin-
ning of each regular issue of the PCT Gazette.

(54) Title: METHOD FOR DISTRIBUTING AND ACTIVATING GIFT CARDS

(57) Abstract: The present invention is directed towards a method of distribut-

e Coiiumen / ing and activating gift cards. The method is performed by attaching a non-ac-
arders . tivated gift card to an article and selling the article to a consumer. The article
7 g g
e . . .

‘\‘i‘f’ﬂ | may be sold at a retail store, or ordered over a telephone line or online and de-
| livered to a home of a consumer. After the consumer receives the gift card, the
_. consumer may activate the gift card from the consumer’s home or any other re-
i' (imcl: rl‘{mﬁ mote location. During activation, the consumer allocates a dollar valve to the
et et 3] gift card and then sends the gift card to a specific person as a gift. The gift card

| ;.? AT . ’

| l | may also come with a greeting card and an envelope.
hi (i St i 9
ot . 3\1




10

15

CA 02641712 2008-08-07
WO 2007/092057 PCT/US2006/037886

A METHOD OF DISTRIBUTING AND ACTIVATING GIFT CARDS

Inventor: Richard Wilen



10

WO 2007/092057

CA 02641712 2008-08-07

PCT/US2006/037886

FIELD OF THE INVENTION

[0001]

cards, merchandise and/or services in a pre-pe
through the use of and distribution of single or multiple gift

cards, individually or in combination with greeting cards

envelopes,

he

This invention relates to the sale of gift

gr—

ving no value at the time of distribution.

w—

Cl

1d environment

nd
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BACKGROUND OF INVENTION

[0002] In the last 10 years significant changes have

taken place in the payment systems of American businesses. The

growth of electronic pre-paid products and stored value cards,

poth open and closed loop, have resulted in changing payment

habits and business opportunities, new technologies, and new

p—

methods of distribution.

[0003] The market for prepaid and stored value cards

continues to grow. Financial research firm, Mercator Advisory

Group, estimates that $157 billion was loaded onto prepaid

instruments in 2003. Of that, the largest segments were the

gift card and government program card segments. Another

prestigious financial consultant, The Pelorus Group, projects

r‘
pu—

that the number of prepaid cards will top 34 million in 2005.

[0004] Traditionally, these magnetic-strip cards have

peen sold individually at retail to be activated at the time

F

O purchase, at the point of purchase. The purchaser at the

point of purchase places a monetary amount on the card through

reglster activation. That is, the buyer adds value to a

previously valueless piece of plastic, and transforms the card

into a monetary instrument. By adding a cash value to these

zero balance cards, the cardholder can purchase services or
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mercnandise at a cost up to the gift cards value on either a

closed or open looped basis.

[0005] In many cases, the prepaid card buyer will

insert the activated gift card into a greeting card, and then

into an envelope, in order to create a present that can be

"

handed to or mailed to the intended recipient. The use of

prepaid or stored value cards as gift items has sky rocketed

ity p—.
et

over a comparatively short amount of time, affecting the sale

and use of greeting cards specifically, and retailing, in

p—

general. The convenience and assured satisfaction of the

[

factored greatly in the rise of gift cards.

recipient have

[0006] The retailer benefits from this transaction

F

because the consumer pays in advance of purchase to the seller

gy

Oof the gift card. No interest or guarantee of repayment is

H

given, and the monetary value of the card can only be

retrieved when the person in possession of the card makes a

purchase from a specific retail brand in a closed loop

situation, or almost any retailer in an open loop situation.

Post-transaction, once the designated monetary value is

reached, some cards may then be reloaded with additional

funds.
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[0007] ~ In financial reality,

essence, loaning large amounts o:

the issuing companies. Some of that

PCT/US2006/037886

consumers are, in

- money, at no interest, to

advance payment may be

lost to the cardholder since no change 1s given when the

cardholders purchase amount i1s less than the amount designated

on the card. Leftover monies are not generally of a large

enough denomination to be used

for additional purchases, and

in many cases, are never retrieved. Generally speaking, there

are no records being kept in relation to the amount bought, or

by whom, or where nor the amount being spent, or by whom.

Neither is there a report given to the possessor of the card

about any balances that may be left.

[0008] Most issuers have recently stopped charging

service fees or including expiration dates. Many are looking

for additional ways to enhance the structure and delivery of

P

gift cards because consumers continue to place more emphasis

on prepaid shopping and more dollars on gift cards each year.

pr——

While there are a variety of

Freasolls

for the rise 1n stored

—

value and prepaid gift card the overwhelming reason Ifor

consumers 1s convenlience.
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SUMMARY OF THE INVENTION

plm—
e

[0009] The present invention is based on a method of

distributing and activating gift cards. The method comprises

the steps of attaching a non-activated gift card to an

article, selling the article and activating the gift card from

a remote location. The step of selling includes (1) allowing

a consumer to buy the article at a retail store, (2) allowing

a consumer to buy the article over a telephone line, and

delivering the article to a home of a consumer or (3) allowing

a consumer to buy the article over an internet connection, and

F

delivering the article to a home of a consumer. That is, the

—

article 1s sold to a consumer at a specific point of purchase,

g

the specific point of purchase being either a retail store or

virtual store,

[0010] The step of activating the gift card 1is

performed by the consumer and performed at a location remote

from the store. During activation, the consumer allocates a

dollar valve to the glft card thereby provides the consumer

with a convenient way to buy and send a gift with a set gift

amount.

[0011] Additionally, these gifts cards may be

distributed individually or with greeting cards and envelopes.

The greeting card and envelope may be personalized as an
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occasion card or the personalized nature of the greeting card

and envelope may act as a third party endorsement for the

specific brand name.

[0012] Additionally, during activation a consumer may

select and write a unique code for security identification for

the activation. And these gift cards may be redeemed at a

retall store in person, over the telephone or online.

P

[0013] Other methods of distributions may include

P

malling the non-activated gift card to a home of the consumer

and/or inserting the non-activated gift card into newspapers,

catalogs and other such print marketing.
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Brief Description of the Drawings
[0014] The above and other objects and the attendant

advantages will become readily apparent by reference to the

following detailed description when considered in conjunction

with the accompanying drawings wherein:

[0015] FIG. la 1s a top view of an example of a gift card

of the present invention.

'}

[0016] FIG. 1b 1s a top view of a second example of a gift

card of the present invention.

L)

Q)

[0017] FIG. 1lc 1s a top view o: third example of a gift

card of the present invention.

[0018] FIG. 2 1s a top view showing the contents of a gift

card package.

[0019] F1IG. 3a shows one embodiment of the distribution
method.
[0020] FIG. -b shows a second embodiment of the

distribution method.
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¢ shows a third embodiment of

[0021] FIG.
method.
10022] FIG. 4 shows an exemplary flow chart of the

tion method of the present invention.

distribution and active
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DETAILED DESCRIPTION OF THE INVENTION

[0023] The present invention 1s directed towards a

Lo

convenlient way for consumers and sellers to sell, buy and

distribute gift cards. That is, the present invention

includes, among other things, distributing either (1) a single

set of a number of wvalueless (zero balance) gift cards or (2)

a single set that contains three individual elements: a gift

card, a greeting card and an envelope (hereinafter, a gift

card package) .

1)

[0024] The present invention also allows any number of

sets of the above (1 or 2), packaged as one individual

product. All gift cards are to be sold or given away as a

premium or a gift and, as with standard gift cards, the value

of the card (when activated) can be 1n cash dencmination Or as

redeemable for specific branded merchandise.

[0025] The present invention is a more convenient

pr—

method of distributing gift cards because i1t offers

convenience in its delivery, pass-along potential, and all-in-

one packaging.

[0026] The present invention’s direct-to-consumer

P
——

approach delivers a single gift card, or multitude, of gift

cards direct to the home. The individual cards are Then

10
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activated after they have been received in the home - by

phone, Internet or an in-store visit.

activated, the cards can be sent on to a gift recipient via

Once the cards are

the i1nitial cardholders own greeting card, or one supplied by

the gift card distributor.

[0027] On a commercial basis,

the gift card package -

stored value card, greeting card and envelope would be

avallable for purchase at retail in both a closed and open

loop scenario. In some cases, the present invention may

require a second activation once the recipient uses the

activated card. This two-pronged activation, however, helps

the 1ssuer (the store) track and control the buying chain.

p—

[0028] Like the standard method of selling prepaid

gift cards, the present invention can employ as little as one

valueless gift card sold and activated at retail. Or, unlike

single card standard gift card sales,

P
—

also has an option that o:

contains one or more valueless cards,

the present invention

gy
P—

fers a packet of gift cards that

with or without greeting

cards and envelopes. These can be made available for purchase

or distributed free as a single product, and activated at

retail and/or at remote locations.

11
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[0029] Although it 1s advisable that the size and

 —

shapes of the cards be the same as today's standard gift

cards, it is not necessary. Neither is the use of magnetic

stripes, chips or plastic substrates or coatings necessary.

[0030] Fig. la-c shows how arbitrary numbers can be

applied to inch greeting card. Fig la shows a standard 57 x

/" card 1. Fig. 1b shows a 1” x %" card 2 with a hole in its

corner for attaching the card to a key chain. Fig. lc shows a

large 6” x 6”7 card 3.

1}

Others cards can be manufactured and

sold as gift card sets - multiple gift cards placed into a

single package for sale or free distribution, with or without

gri—

the need of retail activation.

[0031] Fig. 2 shows a multi-piece approach with gift

pr——

card(s) 11, and the addition of a greeting card(s) 12, and

envelope(s) 13. In this

11 are to be distributed

package 10 can contain a

Oor given away free.

For

an embodiment merchandise gift cards

as packages 10. Each gift card

.

number of the same card 11 to be sold

example: 12 gilft cards each good for

6 free pizzas could be sold or given away free.

[0032] Bach g

g

number of dai:

1)

card good for pizza,

1ft

one

card package 10 may also contain a

ferent merchandise cards 11l. For example: one

for toys, another for Movies on

12
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Demand, etc., can be packaged together and sold or gilven away

for free.
[0033] Fach gift card package 10 may also contain a
number of pre-fixed dollar amount gift cards - $10 - $15 - 520

-$25 that may be sold or given away free. Or a number O:

el ]
=y

ally

dollar value gift cards packaged together and sold or given

away free. Or multiple cards for various brands like Macy's,

Saks, Bloomingdale's, Pizza Hut, etc., packaged as one product

and sold or distributed free.

[0034] The gift cards products 10 also may contain any

combination of additional components packaged as a single gift

card product: gift cards 11, greeting cards 12, mailing

envelopes 13 and catalogs (not shown) or menus (not shown) of

cholces of available food or merchandise.

[00351} In another embodiment, Figs. 3a-c, the gift

card product 21 could be distributed at no cost, e.g.,

p—

piggybacked with other items being mailed, in sample pa

(see Fig. 3b), inserted into newspapers 22 and other

B

on top

of pizza boxes 20, in delivery packages and shopping bags,

cks

publications, direct mailed, distributed at retail, as part of

a greeting card, thrown on a drive way or hung on a door 23

13
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\see rlg. 3c¢). In another embodiment the gift card product

could be distributed as a for-pay product at retail.

—~

[0036] wwven though activation of the present invention

may be made at retail, the present invention is designed to be

gy
e

ctivated remotely from a home, an o:

—~
—

Q)

fice or any other remote

location. Activation is accomplished by calling or going on-

line to prepay for merchandise or to apply monetary value. the

gift cards. This is the factor that motivates gift card

usage.

[0037] I'his method i1s more convenient because

consumers don't need to stand on a check out line to buy or

activate a gift card, activation is done at the buyer’s

convenlence, and cards are activated as needed. The cards can

pe equilipped with all the components needed to create a

superior gift (premium), and packages can have multiple

_

combinations of products and services.

[0038] The gift card product 10 may also be sold in a

variety of sizes (Figs. la-c: 1) as a package of single or

multiple gift cards 1, 2) as package of gift cards 1 with

accompanying greeting cards 12 and envelopes 13, or 3) as a

single greeting card 11, gift card 12 and envelope set 13.

14
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Any of these combinations can also be packaged as multiples

and i1nserted into a separate box or envelope.

[0039] Specific numbers 6, bar codes 7, other codes,

magnetic stripes, memory chips or any other item used for the

purposes of an identification, security and activation may

also be included.

[0040] In addition, a greeting card 12 can also have a

gift card and multi-page catalog affixed to 1t, similar to the

pop card, catalog, greeting card format. These individual

pr—

products can be self mailed or inserted into an envelope for

mailing.
[0041] An important feature of the gift card package
10 is that it drives consumer traffic to specific stores. For

example, during activation consumer traffic 1s driven to a

store’s website for online activation. This creates an

dditional selling opportunity. It drives visitors to

0J

specific web pages or allows viewers to find additional

merchandise to substitute and/or add to their gift card

amount. This or.line driver is particularly important, as the

i

Internet becomes a new form of entertainment and sales with

full motion video, surround sound, corporate sponsorship, and

product placement.

15
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[0042] Below 1s an example for using gift cards in
pizza delivery setting (see Fig. 4). The home delivery pizza

1ndustry offers a wholly new market for prepaid or stored

—

value card distribution. Use of pizza’s direct-to-home

delivery, with or without a new and more sophisticated

ordering system, creates a new market for the gift card
product. And its convenience stimulates usage. The increased

convenience also enhances trademark recognition and lovalty to

the brand.

[0043] As shown in Fig. 4, a consumer orders a pizza

from a pizza store 30. A gift card package containing a number

r—

of the gift card products (along with instructions for their

use) are attached to a pizza delivery box 31 and distributed

F
pr—

at the same time as an in-home (or 1n-o:

fice) pizza delivery

and at no additional cost 32. The gift card packaging can be

gy

affixed to the top of the pizza box, be hand delivered

simultaneous with the pizza delivery, or act as a door hanger.

[0044] FEach individual gift card can be used to prepay

e

the purchase of a cheese pizza, and can then be passed along

P

as a gift to a number of recipients by the original pizza

buyer. To activate the card, the original pizza buyer simply

calls or goes online to a designated number or site,

16
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enters the code on the card they have

1n hand (or the consumer may designate their own unigue code),

provides the appropriate payment debit or credit card

—
a—

information 33, and designates the person and address to whom

they are sending the gift.

L10045]

Then, the original pizza buyer takes the

appropriate messaging,

envelope,

reciplent 34.

sender,

first class,

activated gift card, places it in the greeting card with the

inserts both into the enclosed

attaches his own stamp, and maills to the gift

Because the card is hand addressed and mailed

the receilver will most likely recognize the

open the envelope, and feel good about receiving the

y——

gift. Their next course of action i1is to start the redemption

process,

have used the speci:

calls or visits the same number or site, identifies himself,

and their level o:

)

[0046]

portion) 35.

and the gi:

extras, 1l.e.,

0)

F

stimulating a trail for customers who may not know or

"1led gift brand before.

In order to redeem the gift, the recipient

1

nd provides the number or code on their specific gift card

= redemptilion (the entire gift amount or a

With that information, the order is confirmed

toppings,

't recipient is urged to upgrade their order with

fountain drinks, etc. that may be paid

t the time of delivery. At the same time, the gift recipient

17
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1s asked 1f they want to send a thank you note to their

benefactor.

[0047] When the glft pizza is delivered, i1t too has a

il
=

package of gift cards adhered to its top to perpetuate the

e

buying chain 36. The end result of the transaction is a

database of sender and the receiver's names, addresses and

phone numbers, credit information, the total number of pies

purchased, and tracking for number of pies used. Additional

e
—

INONS

information can be gathered which can be advantageous

security, general information, surveys and upgrading purposes.

[0048] Although the illustrative embodiments of the

present disclosure have been described herein with reference
to the accompanying drawings, i1t is to be understood that the

disclosure is not limited to those precise embodiments, and

that varilous other changes and modifications may be affected

therein by one skilled in the art without departing from the

-

scope or spirit of the disclosure. All such changes and

I

modifications are intended to be included within the scope of

the disclosure.

18
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wHAL 1S CLAIMED:

1. A method of distributing and activating gift cards

comprising the steps of:

i. attaching a non-activated gift card <to an

article;

1ii. selling the article; and

I

T card from a remote

iii. activating the g1

location.

(}

5

2. The method as claimed in claim 1 whereby the step O:

selling includes the step otf:

allowing a consumer to buy the article at a retail

store.

3. The method as claimed in claim 1 whereby the step ot

1

selling includes the steps of:

allowing a consumer to buy the article over a

telephone line, and

delivering the article to a home of the consumer.

tl

4, The method as claimed in claim 1 whereby the step oL

gr—
—y

selling includes the steps Or:

allowing a consumer to buy the article over an

internet connection, and

F

delivering the article to a home of the consumer.

19
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5. The method as claimed in claim 1 whereby the article

1s sold to a consumer at a specific point of purchase.

6. The method as claimed in claim 5 whereby the specific

1)

point of purchase is at a store.

7. The method as claimed in claim 6 whereby the store - is

a retall store or a virtual store

Vi

8 . The method as claimed in claim 6 whereby the step o:

activating the gift card is performed by the consumer.

9. The method as claimed in claim 6 whereby the step of

activating the gift card is performed at a location remote

from the store.

10. The method as claimed in claim 1 whereby the consumer

allocates a dollar valve to the gift card.

11. The method as claimed in claim 9 whereby said method

1s a convenient way to buy and send a gift.

12. The method as claimed in claim 9 whereby the method is

an easy way to set a gift amount.

20
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13. The method as claimed in claim 9 whereby the method 1is

an easy way to pay for and send a gift.

14. The method as claimed in claim 1 further comprising

p—
oy

the step of:

attaching a greeting card and an envelope to the

article.

15. The method as claimed in claim 1 whereby a plurality

-

of gift cards are attached to the article.

16. The method as claimed in claim 13 whereby the greeting

card and envelope 1s personalized for a specific occasion.

17. The method as claimed in claim 13 whereby the greeting

card and envelope 1is personalized for a non-specific

occasion.

18. The method as claimed 1in «c¢lalm 15 whereby the

personalized nature of the greeting card and envelope acts

as a third party endorsement for a specific brand name.

21
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19. The method as claimed in c¢laim 5 further comprising

b

the step of:

allowing the consumer to select and write a unidque

code for security identification for the activation.

20. The method as claimed in claim 13 whereby the gift

card may be redeemed at the store.

21. The method as claimed in claim 1 whereby the gift card

1s mailed to a home of the consumer and/or inserted into

newspapers, catalogs and other such print marketing.
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