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BACKGROUND OF THE INVENTION

Field of the Invention

[0002] The present invention relates generally to social networks, and more

particularly to automatically displaying gifts and purchases to members of a

social network.

Description of Related Art

[0003] Conventionally, a user of a networking website connects with other

users by providing information about the user to a social network website for

access by the other users. For example, a user may post contact information,

background information, current job position, hobbies, and so forth.

Information about personal events may also be posted by a user, for example

on personal webpages, web logs (BLOGS), etc. Such posts may include

information about gifts received, gifts given, purchases made, etc. Other

users may contact the user and/or review information about the user based on

common interests or for any other reason.

[0004] Recently, social networking websites have developed systems for

tailoring connections between various users. For example, users may be

grouped based on geographical location, job type, and so forth. Social

networking offers users the opportunity for frequent, automatic notification

of changes in the information posted by other users. There are existing

mechanisms that allow a user to display information about other users within

a group. Typically, however, these mechanisms require some initiative on the

part of the user and are not displayed in a coherent, consolidated manner.



SUMMARY OF THE INVENTION

[0005] The present invention includes systems and methods for displaying

an icon or an asset. The icon represents an asset purchased via a social

network environment administered by a social network server (e.g.

Facebook). The asset may be purchased for personal use or as a gift and given

to another user. The icon may be visible to other social network members

visiting the webpage of the asset owner. The icon may be displayed on the

Profile Shares, Notes, Photos, section of a webpage belonging to a user or

elsewhere, depending on the nature of the asset. The icon notifies other

members of actual, verified possession of the asset. The icon itself may also

be an asset.

[0006] An icon may represent various types of assets including real assets,

digital assets, or virtual assets. In some embodiments, the present invention

includes systems and methods for displaying the icon. Display of an icon

may be useful for indicating status. For example, display of an icon

representing the latest model IPOD may indicate ownership to other

members of the social network. Display of an icon may also be useful for gift

exchange. For example an IPOD icon means that the user already owns an

IPOD. Thus, a second EPOD would probably not be an appropriate gift, while

IPOD accessories and tunes might be appropriate gifts. Similarly, a play list

represented by a list of icons gives clues as to preferences in music and may

be used to select an appropriate gift for the user. In some embodiments, the

present invention includes systems and methods for displaying the digital

asset in addition to the icon.

[0007] Display of an icon may also be useful for trade over the social

network. Icons and/or assets may be created by other social network

members and traded via the social network. In further embodiments, icon



display may generate revenue sharing between the social network provider

and a social network user for an icon displayed on the social network.

[0008] In some embodiments, the present invention includes systems and

methods for purchasing a real, digital or virtual asset and automatically

giving the asset as a gift to another user. The gift may represent a

relationship, and/or the quality of the relationship, between the recipient and

the user who gave the gift. The gift may also represent appreciation, respect,

or esteem from other members of the social network. In various

embodiments, a gift may be given for a birthday, a baby shower, an

anniversary, Christmas, graduation, etc.

[0009] In some embodiments, the present invention includes a method for

representing ownership of an asset in a social network environment. For

example, the social network provider receives a request from a user of the

social network environment to purchase the asset such as a digital asset, and

purchases the asset from a vendor on behalf of the user. The social network

provider then displays an association, such as an icon, between the purchased

asset and the user within the social network environment.

[0010] In some embodiments, the present invention includes a method for

buying a gift in a social network environment. For example, the social

network provider receives a request from a first user of the social network

environment to purchase the gift and receives an identity of a second user of

the social network environment designated to receive the gift. The social

network provider also purchases the gift, such as a virtual gift, from a vendor

and provides the gift to the second user. The Social network provider further

displays an association, such as an icon representing the virtual gift, between

the gift and the second user, on a webpage associated with the second user in

the social network environment.



BRIEF DESCRIPTION OF THE DRAWINGS

[0011] FIG. 1 illustrates an exemplary environment for displaying an asset

in a social network environment.

[0012] FIG. 2 is a screen shot of an exemplary profile representing a user in

the social network environment of FIG. 1.

[0013] FIG. 3 is a block diagram of an exemplary asset display engine of

social network environment of FIG. 1.

[0014] FIG. 4 is an exemplary screen shot of a gift status window.

[0015] FIG. 5 is an exemplary screen shot of a gift store window for a

vendor.

[0016] FIG. 6 is an exemplary screen shot of a gift shop display window.

[0017] FIG. 7 is an exemplary screen shot of a gift preview window.

[0018] FIG. 8 is an exemplary screen shot of a payment window.

[0019] FIG. 9 is an exemplary screen shot of a confirmation window.

[0020] FIG. 10 is an exemplary screen shot of a portion of the profile of FIG.

2 illustrating a gift box window for displaying a gift.

[0021] FIG. 11 is an exemplary screen shot of a received gift webpage.

[0022] FIG. 12 is an exemplary screen shot of a portion of the profile of FIG.

2 illustrating a mini-feed display.

[0023] FIG. 13 is an exemplary screen shot of a news feed display.



[0024] FIG. 14 is a flowchart of an exemplary process for representing an

asset in the social network environment of FIG. 1.

[0025] FIG. 15 is a flowchart of an exemplary process for purchasing and

representing a gift in the social network environment of FIG. 1.

[0026] FIG. 16 is a flowchart of an exemplary process for resenting a digital

asset in the social network environment of FIG. 1.



DETAILED DESCRIPTION

[0027] FIG. 1 illustrates an exemplary environment 100 for purchasing,

giving, and displaying assets, in a social network. One or more users 102

namely, 102A-102N, at user devices 110, are coupled to a social network

provider 130 via a communications network 120. In various embodiments,

user devices 110 may include a computer terminal, a personal digital assistant

(PDA), a wireless telephone, a digital camera, and so forth. In various

embodiments, the communications network 120 may include a local area

network (LAN), a wide area network (WAN), a wireless network, an intranet,

an internet, and etc. In one embodiment, the users 102 comprise various

types of users, including a user 102A who purchases an asset via the social

network environment 100, a recipient user 102B who receives a gift from the

user 102A, and a user 102C who may view icons an/or assets via the social

network environment. An asset vendor 104 provides an asset to the social

network environment 100. In some embodiments, the asset vendor 104 may

communicate directly with the social network provider 130.

[0028] In various embodiments, the user 102A may purchase real assets,

digital assets, and/or virtual assets. A real asset includes tangible goods such

as a personal digital assistant (PDA), a digital audio player, an article of

clothing, a vehicle, etc. In various embodiments, digital assets include digital

images, digital video, digital audio, digital audiovisual media, digital text,

digital books, online game icons, online game avatars, etc. For the purposes

of illustration, digital audio and/or digital video are discussed herein.

However, one skilled in the art will understand that the discussion applies

equally to a wide variety of digital media, and that the use of digital audio

and/or digital video as examples is not intended to be limiting. A real asset

may include embodiments of a digital asset. For example, a compact disk



(CD) containing music is a real asset. However, the CD includes digital data

which may be transferred independently of the CD over the communications

network 120 as a digital asset in the form of a digital audio file. Similarly, a

book is a real asset. However, text and images in the book may also be

represented as data and the data can be transferred over the communications

network 120 among users 102 of a social network environment 100.

[00291 An icon may have properties of a virtual asset or a digital asset. An

icon may represent a digital asset and/or a real asset owned by a user 102. In

various embodiments, an icon may represent a file, an application, an applet,

a hyperlink, and so forth. In addition to representing assets, such as digital

assets, an icon may include digital images, animations, digital video. For

example, an icon may comprise an animation that emits a particular sound or

audio pattern when a cursor passes over or near the icon. As is well known

an icon can link to a digital audio, an applet, or a script when a cursor crosses

the icon. Alternatively, an icon may represent no more than a decoration on

the screen of the user device 110, or intrinsic value to the user 102 in

possession of the icon. An icon may serve as a digital "sticker" having

intrinsic value to a user 102 by virtue of a limited supply for collecting and/or

trading or due to artistic merit.

[0030] In some embodiments, a virtual asset may be an online game asset

(e.g., an avatar, game money, an in-game object, a music file, a game life,

game health, game power, etc), a movie pass, a redemption coupon, credit, a

gift certificate, an airline ticket, etc. Another example of a virtual asset is an

indication of a level of achievement (e.g., a skill level in a game, an

accumulation of friends in a social network environment, airline miles,

number of movies rented, number of books read at a library, number of nights

at a hotel, etc). As is well known such virtual assets are regularly bought and

sold, for example airline miles, or skill levels in a game. In some



embodiments, a virtual asset is redeemable outside of the social network

environment. For example, airline miles can be redeemed at an airline

counter as tickets or upgrades. In another example, movie passes can be

redeemed at a theater. In further embodiments, virtual assets may be

featured in auctions or similar environments. Alternatively, icons may

themselves be virtual assets.

[0031] The social network provider 130 is an entity or person that provides

social networking services, communication services, dating services, company

intranets, and/or online games, etc. For example, the social network provider

130 may host a website that allows one or more users 102 at one or more user

devices 110 to communicate with one another via the communications

network 120. The social network environment 100 may offer a user 102 an

opportunity to connect with one or more other users 102 who have attended,

for example, the same university. In some embodiments, a social network

environment 100 includes a segmented community, such as a separate,

exclusive or semi-exclusive subset of the social network environment 100, or

social network environment 100 wherein only users 102 who are

authenticated segmented community members may access and interact with

other members of their respective segmented community. According to

various embodiments, one or more social networks, Le., groupings of users,

are provided for each user 102 within the social network environment 100.

Examples of such groupings are set forth in further detail in U.S. Patent

Application Serial No. 11/369,655, incorporated herein by reference.

[0032] The social network environment 100 may further offer users 102 an

opportunity to connect with one or more asset vendors 104. An asset vendor

104 provides assets for purchase by one or more users 102 via the network.

The asset vendor 104 may be a user 102C within the social network

environment 100, or may be a non-user outside the social network



environment 100. The social network provider 130 may also be an asset

vendor. The asset vendor may be coupled to the social network provider 130

at a user device 110 via the communications network 120. In some

embodiments, an asset vendor 104 can communicate directly with the social

network provider 130. The social network provider 130 may receive a fee for

the connecting the users 102, for example a purchasing user 102A, with the

asset vendor 104 and/or for a purchase of an asset. The fee may be received

from the user 102A and/or from the asset vendor 104. In some embodiments,

the fee is received from an advertiser for advertising attached to an asset

purchased and displayed via the social network environment 100. The fee

may be any amount, for example based on a percentage of the purchase, a flat

rate, a combination of flat rate plus percentage, profit, display time, number if

hits, etc.

[0033] The social network environment 100 further includes an asset engine

135. The asset engine 135 is configured to track, manipulate, acquire, trade,

gift, dispose of, and display various assets, including real assets, digital assets,

and virtual assets. The asset engine 135 may acquire assets for the user 102A

via the social network provider 130, or may facilitate purchase of an asset on

behalf of the user 102A, for transfer to a recipient user 102B as a gift. The

asset engine 135 may display an icon representing an asset or the digital asset

itself. The icon and/or a digital asset represented by the icon may be

displayed on a webpage belonging to the user 102A and made visible to other

users 102, for example a user 102C. In some embodiments, the asset engine

135 displays only an asset or an icon representing an asset that has been

purchased via the social network provider 130.

[0034] Referring now to FIG. 2, a screen shot of an exemplary profile 200,

representing a user 102 in the social network environment 100 of FIG. 1, is

shown. The profile 200 may occupy an entire web page or a portion of a



webpage in the social network environment. The profile 200 includes various

fields relating to the user 102. Fields in the profile 200 illustrated in FIG. 2

include a menu field 210, an advertising field 220, a social field 230, a user

identification field 240, a mini-feed display 250, a contact information field

260, a history field 270, an asset display 280, a gift box 285, and a wall 290.

However, fewer or more fields may comprise the profile 200 and still fall

within the scope of various embodiments.

[0035] As illustrated in FIG. 2, the menu field 210 includes links to various

webpages such as links to friends, photos, shares, notes, groups, events,

messages, mobile, account, privacy, and/or other webpages. It may be

appreciated that additional links may be provided to the user 102 and that

some of the links listed in the above example may be omitted. The

advertising field 220 provides the social network provider 130 a space to

present advertising to the user.

[0036] The social field 230 illustrated in FIG. 2 includes an image of the

user 102 and information regarding the user 102, such as a status, a list of

friends, a list of photo albums posted by the user 102, a list of posts by the

user 102, and notes posted by the user 102, as described in U.S. Patent

Application Serial No. 11/502,757, and U.S. Patent Application Serial No.

11/580,210, incorporated herein by reference.

[0037] The user identification field 240 includes further information

regarding the user 102, for example, personal statistics, such as, name, gender,

age, interests, etc. The mini-feed display 250 presents short news clips

relating to the user 102, such as those described in U.S. Patent Application

Serial No. 11/503,242, incorporated herein by reference. The contact

information field 260 includes various contact and personal information such

as phone numbers, hobbies, etc. The history field 270 includes information



regarding high schools, colleges, universities, attended, as well as companies

where the user has worked.

[0038] The asset display 280 may display digital assets purchased by a user

102A. Examples of digital assets displayed in the digital asset display 280

include, images animations, video clips, etc. Information regarding the digital

assets, such as the asset vendor 104, date of purchase, etc., may be posted with

the digital asset in the asset display 280. Optionally, the asset display 280

includes icons that provide links to other webpages, for example a gift

webpage or a webpage for the user 102A.

[0039] The gift box 285 may display digital assets received as gifts by a

recipient user 102B from a user 102A. In some embodiments, the identity of

the user 102A, and/or a message from the user 102A may be posted in the gift

box with the gift. Optionally, the gift box 285 includes icons that provide

links to other webpages.

[0040] The wall 290 displays information and comments posted to the

profile 200 by various users 102. An icon representing a gift received from a

user 102A may be posted to the wall 290 along with comments or messages

from the user 102A. In some embodiments the icon posted wall 290 may

represent a digital gift appearing in the gift box 285.

[0041] The profile 200 depicted in FIG. 2 has been assembled from a

composite of several screen shots for illustration purposes. In general use, a

user 102 may scroll up or down to view various portions of the profile

webpage. In some embodiments, the entries described in one field may

instead be found in another field. For example, an entry described as being

displayed in the wall 290 may be found instead in the social field 230. Some

entries may be found in more than one field. For example, an icon of a gift

may be found in an entry in a mini-feed display 250, the wall 290, and the



social field 230. Some entries illustrated in FIG. 2 may be omitted and/or

additional entries may be included.

[0042] FIG. 3 is a block diagram of an exemplary asset engine 135. The

asset engine 135 is configured to provide the user 102 with services for

acquiring an asset, giving an asset as a gift, receiving a gift, and displaying an

icon representing the asset within the social network environment 100. The

asset engine 135 includes a digital asset database 302, display module 304, a

gift module 306, and a digital gift database 308.

[0043] The digital asset database 302 is configured to store a digital asset

and/or information about the digital asset for a user 102 who owns the digital

asset, for example a user 102A who purchased the digital asset. Information

about the digital asset may include an associated icon for representing the

digital asset, sharing privileges, access privileges, the number of times the

digital asset has been accessed by other users 102C, the number of other users

102C who have accessed the digital asset, etc. An example of stored access

privileges includes a list of individuals, groups, networks, and so forth, which

have been granted access by the user 102A. In some embodiments, the user

102A can select an icon to assign to a selected digital asset, using the digital

asset database 302. The digital asset database 302 may store information

indicating that the asset was purchased via the social network provider, the

identity of the asset vendor 104, the cost, the date of purchase, etc.

Alternatively, when a recipient user 102B receives a digital asset as a gift from

a user 102A, the digital asset database 302 may store the identity of the user

102A, date received, etc. The digital asset database 302 may store one or more

digital assets and/or information about the one or more digital assets.

[0044] In some embodiments, the digital asset database 302 may be

consulted to verify that a user 102A purchased a particular digital asset via



the social network environment 100 and therefore owns, or did own, that

particular digital asset. Similarly, the digital asset database 302 may be

consulted to verify that a recipient user 102B received a particular digital asset

as a gift from a user 102A and therefore owns, or did own, that particular

digital asset. In some embodiments, only digital assets which can be verified

as having been acquired via the social network environment 100 are

displayed. Thus, an icon can represent a verified digital asset and serve as an

indicator to other users 102C that the user 102A owns or did own the digital

asset.

[0045] The display module 304 is configured to display digital assets

and/or icons representing assets that are in the digital asset database 302. The

display module 304 may display icons representing assets acquired from

purchases, trades, uploads and/or downloads, as gifts, etc. The display

module 304 may display the icons and/or digital assets on a webpage

belonging to the user 102, for example, the profile 200. In some embodiments,

only an icon or associated digital asset that has been purchased via the social

network environment 100, whether received in trade from another user 102C,

or received as a gift from another user 102A, is displayed by the display

module 304.

[0046] The display module 304 may display a gift in a region of the profile

200 reserved for displaying gifts, for example the gift box 285. The display

module 304 may display a purchased digital asset in a region of the profile

200 reserved for displaying purchases, for example the asset display 280.

Alternately, the display module 304 may display one or more digital assets in

one or more separate webpages reserved for displaying gifts and/or

purchases.



[0047] The display module 304 may display an icon representing purchases

and/or gifts Ln various fields of the profile 200, including the social field 230,

the mini feed display 250, the wall 290, etc. The display of icons representing

gifts may be subject to privacy settings. In some embodiments, the display

module 304 may display icons in a separate webpage.

[0048] The digital gift database 308 includes a table that has information

regarding digital assets available as gifts via the social network provider 130.

In one embodiment, the table includes rows, each containing entries

corresponding to gift information, for example, a gift ID, and a file name of a

stored digital asset, such as a digital image. The gift module 306 is configured

to transfer a gift from a user 102A to a recipient user 1026. The gift may be a

real asset, a digital asset, and/or a virtual asset. In some embodiments, the

user 102A provides the identity of the recipient user 102B to the gift module

306 and selects a gift for the recipient user 102B. For example the user 102A

may "wish to give an image of a rose (a digital asset) to the recipient user 102B

as a Valentine's Day gift. The gift module 306 may recommend several rose

images to the user 102A for consideration. In some embodiments, the

recommendations are based on an affinity of the recipient user 102B. See, e.g.,

U.S. Patent Application No. 11/503,093, incorporated herein by reference. In

some embodiments, the gift module 306 includes a given gift database 310.

The given gift database 310 can store information about gifts that are given by

a user 102A to a recipient user 102B. Examples of stored information include

the gift ID, the SKU of the gift, the identity of the user 102A giving the gift, the

identity of the recipient user 102B, a message that has been attached to the

gift, and so forth. When the gift is a digital asset, the digital asset display

module 304 can cross reference information in the given gift database 310

with entries in the digital gift database 308 to determine the filename of the



file containing the digital image and display the image on the profile webpage

200 of the recipient user 102B.

[0049] Alternatively, the user 102A may browse a gift store webpage or bid

in an auction within the social network environment 100 for the asset. Once

the user 102A selects and purchases an image, for example, of a rose, the gift

module 306 transfers the image to the digital asset database 302 of the

recipient user 102B, and the display module 304 displays the rose. In some

embodiments, the user 102A may provide text (for example, a greeting, a

message, etc) to the gift module 306 to be attached to the image of the rose.

The gift module 306 may also transfer an icon of the rose to the digital asset

database 302, and the display module 304 may display the icon of the rose. In

some embodiments, the gift module 306 may provide information regarding

the gift to a news feed or a mini-feed. See, e.g., U.S. Patent Application No.

11/503,242, incorporated herein by reference.

[0050] Alternatively, the user 102A may give a real asset instead of a digital

asset, for example, a bouquet of one dozen roses. The gift module 306 may

transfer an icon representing a selected bouquet to the digital asset database

302 of the recipient user 102B and the display module 304 may display the

icon for various other users 102C to view. The recipient user 102B and other

users 102C may click on the icon to view information about the gift such as

the identity of the user 102A who gave the gift, the type of gift, images,

delivery date, the event for which the gift was given, etc. The gift module 306

may provide such information to a mini-feed display 250. The gift module

may also participate in purchasing the roses from an asset vendor 104 and in

arranging for delivery to the recipient user 102B.

[0051] In some embodiments, the user 102A may choose to give a virtual

asset to the recipient user 102B. The gift module 306 may transfer the virtual



asset and an icon representing virtual asset to the digital asset database 302 of

the recipient user 102B and the display module 304 may display the icon on

the recipient user's 102B webpage as well as provide information regarding

the gift to a news feed or mini-feed.

[0052] In further embodiments, the social network provider 130 may give

gifts using the gift module 306 to a recipient user 102B according to arbitrary

rules. For example, the recipient user 102B may receive a gift from the social

network provider 130 for watching a movie trailer. Similarly, an asset vendor

104 may give gifts via the social network provider 130, using the gift module

306, to a recipient user 102B, for example to introduce user to a service or

promote a product.

[0053] The gift module 306 is further configured accept or reject gifts. For

example, the gift module 306 may notify the recipient user 102B of a digital

asset gift. If the recipient user 102B accepts the gift, the gift module 306 may

update the digital asset database 302, and/or the given gift database 310.

Alternatively, the gift module 306 may automatically accept the gift and then

later delete the gift in response to a request from the recipient user 102B to

reject the gift. In some embodiments, deleting the gift includes removing

entries regarding the gift from the digital asset database 302, and/or the given

gift database 310

[0054] Alternatively, the recipient user 102B may reject the gift, or the gift

module 306 may be configured to reject the gift automatically. For example

the gift module 306 may be configured to automatically reject a gift from a

user 102A who is not a "friend" of the recipient user 102B. Upon rejection,

the gift module 306 may remove the gift and update the digital asset database

302. When the rejected gift is a real asset, the gift module 306 may cancel



shipment or arrange for return of the gift to the user 102A or the asset vendor

104.

[0055] In some embodiments, a digital gift expires after a predetermined

time and the gift module 306 is configured to remove the expired digital gift

from the digital asset database 302. The gift module 306 may similarly be

configured to remove an expired icon or virtual gift from the digital asset

database 302.

[0056] Although the asset engine 135 is described as being comprised of

various components (e.g., the digital asset database 302, the display module

304, and the gift module 306), fewer or more components may comprise the

asset engine 135 and still fall within the scope of various embodiments.

[0057] FIG. 4 is an exemplary screen shot of a gift status window 400. The

gift status window 400 includes a gift type window 410 and a "Give" button

420. The gift type window 410 indicates gifts of a particular type. Types may

be grouped by price, occasion, gender, age, etc. Multiple gifts of a particular

type may be purchased by a user 102 at one time and given later. For

simplicity, the same price may be applied to all the gifts. The gift type

window 410 illustrated in FIG. 4 indicates "Valentine's Day Gifts" and that

one gift is available for the user 102 to give to another user 102. The "Give"

button 420 provides a link to a section of a gift store that includes the selected

gift type, i.e. "Valentine's Day Gifts." The gift status window 400 further

includes a user icon 430 including an image of a user 102A who intends to

give a gift to a recipient user 102B. The gift status window 400 further

includes a free gift status 440 indicating that the user represented by the user

icon 430 has a free gift available to give and a link 445 labeled "Give it"

configured link to a webpage for giving without charge to the user 102A.

Although the gift status window 400 is described as being comprised of



various components, fewer or more components may comprise the gift status

window 400 and still fall within the scope of various embodiments.

[0058] FIG. 5 is an exemplary screen shot of a gift store window 500 for an

asset vendor 104. The gift store window 500 includes a button 510 and a

thumbnail display 520. The thumbnail display 520 includes an array of icons

representing various gifts available in the gift store. The icons in the

thumbnail display 520 may include links to a gift store selection window.

Alternatively, the thumbnail display 520 may display a sample set of icons of

gifts available in the asset vendor's 104 gift store. In some embodiments, the

thumbnail display 520 may display a set of gifts from a variety of asset

vendors 104. The button 510 includes a hyper link to another window. In

some embodiments, an asset vendor 104 may pay a fee to the social network

provider 130 for placement of a thumbnail in the thumbnail display 520 of the

gift store window 500. Although the gift store window 500 is described as

being comprised of various components, fewer or more components may

comprise the gift store window 500 and still fall within the scope of various

embodiments.

[0059] FIG. 6 is an exemplary screen shot of a gift shop display window

600. The gift shop display window 600 includes a recipient window 610, a

gift display window 620, and a message window 630. The recipient window

610 is configured to receive an identity of a recipient user 102B. The user

102A enters a name of the recipient user 102B and the gift module 306 verifies

the recipient user 102B as a member of the social network environment 100.

The gift module 306 may display an icon of the recipient user's 102B image in

an image window 615.

[0060] The gift shop display window 600 further includes images of an

assortment of gifts 640 in the gift display window 620. As illustrated here, a



gift 645 is displayed next to the message window 630 and is also highlighted

in the gift display window 620, indicating that the gift 645 has been selected.

The gift 645 illustrated in this particular example is a digital asset. However,

in some embodiments, the gift display window 620 may display icons

representing gifts that are real assets, such an IPOD, or virtual gifts, such as a

movie pass. The message window 630 is configured to receive a text message

635 to attach to the gift 645. The gift shop display window 600 also includes

privacy buttons 650. The privacy buttons 650 are configured to permit the

user 102A to select a method for delivery of the gift 645, i.e., "Publicly" or

"Privately." For example, when the gift 645 is delivered "Publicly" the gift

may be added to a profile 200 belonging to the recipient user 102B, and the

text message 635 in the message window 630 may be posted to the wall 290 in

the profile 200 for other users 102C to read. Alternatively, when the gift 645 is

delivered "Privately" to the profile 200 for the recipient user 102B, the text

message 635 in the message window 630 may be visible only to the recipient

user 102B. In various embodiments, additional privacy buttons 650 may lead

to withholding the name of the user 102A giving the gift, hiding the gift 645

from all but the recipient user 102B, etc. For example, the privacy buttons 650

include an "anonymously" button (not illustrated) which gives the user 102A

an additional option to give the gift 645 to the recipient user 102B

anonymously.

[0061] The gift shop display window 600 further includes a "Preview"

button 660. The "Preview" button 660 may include a link to a gift preview

window, such as is shown in FIG. 7. Although the gift shop display window

600 is described as being comprised of various components, fewer or more

components may comprise the gift shop display window 600 and still fall

within the scope of various embodiments.



[0062] FIG. 7 is an exemplary screen shot of a gift preview window 700.

The gift preview window 700 includes a "From" window 710, a "To" window

720 and decision buttons 730. The "From" window 710 displays the gift 645

and the attached text message 635, as selected and entered in the gift shop

display window 600, in FIG. 6. The "From" window 710 may include the user

icon 430 comprising an image of the user 102A who is giving the gift. The

"To" window 720 displays an image of the recipient user 102B, thus

providing visual verification of the recipient user 102B. The "To" window

720 includes an indication of the method of delivery, such as "Public" or

"Private," as selected in the gift shop display window 600, in FIG. 6. The "To"

window 720 and "From" window 710 may include additional or less

information.

[0063] The decision buttons 730 include various selections such as a "Send

Gift" button or an "Edit Gift" button allowing the user 102A to send the gift

or edit the gift selection, respectively. The decision buttons 730 may include

other buttons, such as a "Cancel" button, etc. If the user 102A is satisfied with

contents of the gift preview window 700, the "Send Gift" button may be

selected from the decision buttons 730. If the gift is a "Free Gift" or has been

paid for, the gift module 306 may deliver the gift to the recipient user 102B.

Otherwise, the gift module 306 may present the user 102A with a payment

window. Although the gift preview window 700 is described as being

comprised of various components, fewer or more components may comprise

the gift preview window 700 and still fall within the scope of various

embodiments.

[0064] FIG. 8 is an exemplary screen shot of a payment window 800. The

payment window 800 includes the "From" window 710 and the "To" window

720 of the gift preview window 700 in FIG. 7, plus a payment field 810 and

decision buttons 820. The payment field 810 is configured to receive payment



information, for example, credit card type, credit card number, card holder's

name, expiration date, etc. In various embodiments, the payment field 810

may receive checking account information, debit card information, savings

account information, payment services information, etc.

[0065] The decision buttons 820 may include selections that enable the user

102A to "Purchase and Send Gift" or "Edit Gift." If the user 102 is satisfied

with contents of the payment window 800, the ""Purchase and Send Gift"

button may be selected from the decision buttons 820. Alternatively, the user

102 may select the "Edit Gift" button and the gift module 306 may return the

user 102 to the gift shop display window 600. The decision buttons 820 may

include additional or other selections. Although the payment window 800 is

described as being comprised of various components, fewer or more

components may comprise the payment window 800 and still fall within the

scope of various embodiments.

[0066] FIG. 9 is an exemplary screen shot of a confirmation window 900

indicating delivery of a gift to the recipient user 102B. The confirmation

window 900 includes a confirmation field 910 and decision buttons 920. The

confirmation field 910 may include a message confirming delivery to the

recipient user 102B. The confirmation field 910 may also include a link to the

profile of the recipient user 102B, linking the user 102A directly to the profile

to view the delivered gift. The decision buttons 920 provide the user 102A a

link to the gift store window 500 or an option to "Go Home." Although the

confirmation window 900 is described as being comprised of various

components, fewer or more components may comprise the confirmation

window 900 and still fall within the scope of various embodiments.

[0067] FIG. 10 is an exemplary screen shot of a portion 1000 of a profile 200

including a gift box 285 and a wall 290. The display module 304 may display



gifts received by the recipient user 102B in the gift box 285. For example, the

gift 645 is shown in the gift box 285 of FIG. 10. The display module 304 may

display multiple gifts in the gift box 285.

[0068] The wall 290 may include a post 1010 indicating a received gift. The

post 1010 may include the user icon 430 and the text message 635

accompanying the gift 645. The display module 304 may further display a gift

icon 1045 representing the gift 645 in the post 1010. The wall 290 may include

multiple posts 1010 or no posts 1010. The posts 1010 may include items other

than gifts. Although the portion 1000 of the profile 200 is described as being

comprised of various components, fewer or more components may comprise

the portion 1000 of the profile 200 and still fall within the scope of various

embodiments.

[0069] FIG. 11 is an exemplary screen shot of a received gift webpage 1100.

The received gift window may be reached via a link in the menu field 210 in

the profile 200. The received gift webpage 1100 includes one or more gift

entries, for example gift entry 1110. The display module 304 may display a

gift, for example, the gift 645 in the gift entry 1110. In various embodiments,

the gift entry 1110 further includes a user icon 430, a text message 635

accompanying the gift 645, and/or gift information 1120. The gift information

may include information about the gift, e.g., the date the gift was received, the

designer of the gift, the title of the gift, etc. The received gift webpage 1100

can include multiple gift entries 1110 or no gift entries 1110. Although the

received gift webpage 1100 is described as being comprised of various

components, fewer or more components may comprise the received gift

webpage 1100 and still fall within the scope of various embodiments.

[0070] FIG. 12 is an exemplary screen shot of a mini-feed display 250 from

the profile 200 for a recipient user 102B. The mini-feed display 250 includes



news items 1210. The mini-feed display 250 as illustrated in FIG. 12 includes

four news items 1210, namely news items 1210A-1210D. The mini-feed

display 250 may include additional news items 1210 or no news items 1210.

The display module 304 may display icons 122O namely icons 1220A-1220D

representing gifts, in the news items 1210A-1210D, respectively.

Alternatively, the display module 304 may display digital assets (not

illustrated) instead of the icons 1220. The news items 1210 in the mini-feed

display 250 may include news about subjects other than gifts. The digital

asset display may further display a text message 635 accompanying the icon

1220B, as shown in the news item 1210B. In some embodiments, the user

102A and/or the recipient user 102B may elect to suppress display of the

accompanying text message 635 from the news item 1210, as shown in news

item 1210A. Although the mini-feed display 250 is described as being

comprised of various components, fewer or more components may comprise

the mini-feed display 250 and still fall within the scope of various

embodiments.

[0071] FIG. 13 is an exemplary screen shot of a news feed display 1300 for a

recipient user 102B. The news feed display 1300 includes news items 1310.

The news feed display as illustrated in FIG. 13 includes two news items 1310,

namely news items 1310A and 1310B, and two icons representing gifts,

namely icons 1320A and 1320B, respectively. The news feed display 1300

may include additional news items 1310 or no news items 1310. In various

embodiments, the news feed display 1300 can be a portion of a home page, or

another webpage. Although the news feed display 1300 is described as being

comprised of various components, fewer or more components may comprise

the news feed display 1300 and still fall within the scope of various

embodiments.



[0072] FIG. 14 is a flowchart of an exemplary process 1400 for purchasing

and displaying an asset in a social network environment 100.

[0073] In step 1402, the social network provider 130 receives a request from

a user 102A to purchase the asset.

[0074] In step 1404, the social network provider 130 purchases the asset on

behalf of the user 102A. In some embodiments, purchasing the asset includes

receiving money from the user 102A and paying a vendor, for example, an

asset vendor 104 for the asset. Alternatively, the user 102A may pay the asset

vendor 104 directly. The social network provider 130 may transfer the asset

from the asset vendor 104 to the user 102A. For example the social network

provider 130 may receive a digital asset from the asset vendor 104 and

provide the digital asset to the user 102A via the social network environment

100, as discussed above. Alternatively, the social network provider 130 may

direct the asset vendor 104 to ship a real asset to the user 102A.

[0075] In step 1406, the asset engine 135 displays an association between

the asset and the user 102A. An icon displayed on a webpage belonging to

user 102A may represent the association between the asset and the user 102A.

When a digital asset is purchased, the digital asset may be displayed.

Alternatively, both a digital asset and the associated icon may be displayed in

connection with the user 102A, as illustrated in FIG. 10.

[0076] FIG. 15 is a flowchart of an exemplary process 1500 for purchasing a

gift in a social network environment 100. In the process 1500, a user 102A

purchases an asset via the social network provider 130 and gives the asset to a

recipient user 102B in the social network environment 100.

[0077] In step 1502, the social network provider 130 receives a request from

the user 102A to purchase a gift. In step 1504, the asset engine 135 receives an



identity of the recipient user 102B from the user 102A. For example, the gift

module 306 may receive the request and/or the identity. In step 1506, the

social network provider 130 purchases the gift on behalf of the user 102A

from a vendor, as discussed above in step 1404.

[0078] In step 1508, the gift module 306 provides the gift to the recipient

user 102B. In various embodiments, providing a gift includes delivering the

gift directly to the recipient user 102B or arraigning delivery of the gift. For

example, providing the gift to the recipient user 102A can include directing

the asset vendor 104 to ship the gift to the recipient user 102A. Alternatively,

when the gift is a digital or virtual asset, the social network provider may

receive the gift and deliver the gift to the recipient user 102A. In some

embodiments, the gift module 306 may notify the asset vendor 104 of the

purchase of a virtual asset (e.g., a life in a game) and the recipient user 102B

may claim the gift by logging on and playing the game.

[00791 In optional step 1512, it may be determined whether the recipient

user 102B accepts the gift. The order of the steps in FIG. 15 may vary and the

determination of whether the recipient user 102B accepts the gift may be

made before providing the gift to the recipient user 102B. If the recipient user

102B accepts the gift then the process 1500 proceeds to step 1514.

[0080] In step 1514, an association between the gift and the recipient user

102B is displayed in the social network environment 100, for example, by the

asset engine 135. In some embodiments, only a user 102C who is a friend of

the recipient user 102B (or has some other determined relationship) may view

the gift. The order of the steps in FIG. 15 may vary and the association

between the gift and the recipient user 102B may be displayed in step 1514

before the determination of whether the recipient user 102B accepts the gift in

step 1512.



[0081] If the gift module 306 determines that the user 102A is not a member

of the social network or determines that the recipient user 102B does not

accept the gift, then the process 1500 proceeds to step 1518. In step 1518, the

gift module 306 rejects the gift. The process 1500 then ends. If the gift is a

digital or virtual asset, the gift module 306 can remove the gift from the

digital asset database 302 as part of rejecting the gift. In some embodiments,

the gift module 306 can cancel shipment with the asset vendor 104 when the

gift is a real asset.

[0082] FIG. 16 is a flowchart of an exemplary process 1600 for purchasing

and displaying a digital asset in a social network environment 100.

[0083] In step 1602, the social network provider 130 receives a request from

a user 102A to purchase the digital asset.

[0084] In step 1604, the social network provider 130 purchases the digital

asset on behalf of title user 102A, for example from an asset vendor 104.

[0085] In step 1606, the social network environment 100 receives the digital

asset. The digital asset may be received from the asset vendor 104.

Alternatively, the user 102A may receive the digital asset directly from the

vendor and upload the digital asset to the social network environment 100.

[0086] In step 1608, the asset engine 135 displays the digital asset in the

social network environment 100.

[0087] Several embodiments are specifically illustrated and/or described

herein. However, it will be appreciated that modifications and variations are

covered by the above teachings and within the scope of the appended claims

without departing from the spirit and intended scope thereof. Various

embodiments of the invention include logic stored on computer readable

media, the logic configured to perform methods of the invention.



[0088] The embodiments discussed herein are illustrative of the present

invention. As these embodiments of the present invention are described with

reference to illustrations, various modifications or adaptations of the methods

and or specific structures described may become apparent to those skilled in

the art. AU such modifications, adaptations, or variations that rely upon the

teachings of the present invention, and through which these teachings have

advanced the art, are considered to be within the spirit and scope of the

present invention. Hence, these descriptions and drawings should not be

considered in a limiting sense, as it is understood that the present invention is

in no way limited to only the embodiments illustrated.



CLAIMS

What is claimed is:

1. A method for representing ownership of an asset in a social network

environment, the method comprising:

receiving a request from a user of the social network environment to

purchase the asset;

purchasing the asset from a vendor on behalf of the user; and

displaying an association between the purchased asset and the user in

the social network environment.

2. The method of claim 1, wherein the purchased asset comprises a real

asset.

3. The method of claim 1, wherein the purchased asset comprises a virtual

asset.

4. The method of claim 1, wherein the purchased asset comprises a digital

asset.

5. The method of claim 4, wherein displaying the association comprises

displaying the digital asset on a webpage associated with the user in the social

network environment.

6. The method of claim 1, wherein displaying the association comprises

displaying an icon representing the asset on a webpage associated with the user

in the social network environment.

7. The method of claim 1, further comprising transferring money from the

user to the vendor.



8. The method of claim 1, wherein purchasing the asset comprises:

receiving money from the user;

transferring the money to the vendor;

receiving the asset from the vendor; and

providing the asset to the user.

9. The method of claim 1, wherein purchasing the asset further comprises:

transferring the money from the user to the vendor; and

transferring the asset from the vendor to the user.

10. The method of claim 1, wherein the vendor is a third party vendor.

11. The method of claim 1, wherein the vendor is another user of the social

network environment.

12. . The method of claim 1, wherein the vendor is the social network provider.

13. The method of claim 1, further comprising receiving a fee from the

vendor.

14. The method of claim 1, further comprising receiving a fee from the user.

15. A method for buying a gift in a social network environment, the method

comprising:

receiving a request from a first user of the social network environment

to purchase the gift;

receiving from the first user an identity of a second user of the social

network environment designated to receive the gift;

purchasing the gift from a vendor;

providing the gift to the second user; and



displaying an association between the gift and the second user on a

webpage associated with the second user in the social network

environment.

16. The method of claim 15, wherein receiving a request to purchase the gift

further comprises:

providing a list of one or more gifts to the first user; and

receiving a selection from the first user of a gift in the list.

17. The method of claim 15, wherein providing the gift to the second user

comprises delivering the gift directly to the second user.

18. The method of claim 15, wherein providing the gift to the second user

comprises notifying a vendor that the second user is entitled to receive an asset

from the vendor.

19. The method of claim 15, wherein providing the gift to the second user

comprises directing a vendor to deliver the gift to the second user.

20. The method of claim 15, wherein the gift comprises a real asset.

21. The method of claim 15, wherein the gift comprises a virtual asset.

22. The method of claim 15, wherein the gift comprises an icon.

23. The method of claim 15, wherein the gift comprises a digital asset.

24. The method of claim 23, wherein displaying an association further

comprises displaying the gift on a webpage associated with the first user in the

social network environment.



25. The method of claim 23, wherein displaying an association further

comprises displaying the gift on a webpage associated with the second user in

the social network environment.

26. The method of claim 15, further comprising providing the gift to the

second user only if the second user accepts the gift.

27. The method of claim 15, further comprising receiving a fee from the

vendor.

28. The method of claim 15, further comprising receiving a fee from the user.

29. The method of claim 15, further comprising determining if the second user

accepts the gift and wherein displaying an association further comprises

displaying an icon representing the gift on a webpage associated with the second

user only if the second user accepts the gift.

30. A method for representing a digital asset in a social network environment,

the method comprising:

receiving a request from a user of the social network environment to

purchase the digital asset;

purchasing the digital asset from a vendor on behalf of the user;

receiving the digital asset from the vendor; and

displaying the digital asset on a webpage in the social network

environment associated with the user.

31. The method of claim 30, further comprising displaying an icon

representing the digital asset.



32. The method of claim 30, further comprising transferring the digital asset

to the user.

33. The method of claim 30 further comprising displaying contents of the

digital asset.

34. The method of claim 3 O further comprising attaching advertising to the

digital asset.

35. The method of claim 30, further comprising receiving a fee from the

vendor.

36. The method of claim 30, further comprising receiving a fee from the user.
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