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ABSTRACT

An improved method and apparatus for providing a cus
tomer rebate following purchase of a product includes an

administrator receiving purchase data from the retailer, the
administrator then claiming the manufacturer rebate from
the manufacturer. The administrator provides an adminis
trator rebate to finance the customer rebate, which is given

Related U.S. Application Data

to the customer before the customer leaves the retailer. The

(60) Provisional application No. 60/527,074, filed on Dec.
4, 2003.

customer can then use the customer rebate to purchase other
items at the Store, allowing the customer to receive the
customer rebate Substantially at the time of purchase.
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RETAL REBATE CARD
REFERENCE TO RELATED APPLICATION

0001. This application claims priority of U.S. Provisional
Patent Application Ser. No. 60/527,074 filed Dec. 4, 2003,
which is incorporated herein by reference.
FIELD OF THE INVENTION

0002 The invention relates to methods and apparatus for
providing a customer rebate, in particular, a customer rebate
at the time of purchase of a product.
BACKGROUND OF THE INVENTION

0003. Manufacturers of customer products such as appli
ances and electronic products frequently offer rebates to
customers purchasing their products. In Such a case the
customer is given a form by the retailer for receiving the
rebate. The customer fills out the rebate form, sends the form

to the manufacturer, and eventually receives the rebate for
the product. Because of the lag time from the time of
purchase to receiving the rebate from the manufacturer, the
customer cannot use the rebate for Some time.

0004 Further, in many cases, customers are not inter
ested in filling out a paper form. The manufacturer fails to
obtain desired information concerning the customer, and the
customer will not feel goodwill towards the manufacturer. A
customer may not take the rebate into account in the
purchasing decision, aware that the trouble of claiming the
rebate will be excessive. Accordingly, it would be advanta
geous for retailers and manufacturers to provide a customer
rebate to the customer at the time and place of purchase.
SUMMARY OF THE INVENTION

0005. A method providing a customer rebate following
purchase of a product includes an administrator receiving
purchase data from the retailer, the administrator then claim
ing the manufacturer rebate from the manufacturer. The
administrator provides an administrator rebate to finance the
customer rebate, which is given to the customer before the
customer leaves the retailer in the form of a prepaid cash
card like a gift card which can be used at any merchant. The
customer can then use the customer rebate to purchase other
items at the Store allowing the customer to receive the
customer rebate Substantially at the time of purchase.
0006 The retailer transmits purchase data to the admin
istrator, and receives an administrator rebate from the

administrator Substantially at the time of purchase. The
retailer then can provide a rebate card to the customer, the
rebate card allowing the customer to make an additional
purchase at the retailer.
0007 An apparatus for providing a customer rebate com
prises a point-of-Sale device operated by the retailer, the
point-of-Sale device including a data input mechanism and a
card controller; and a data transceiver in communication

with an administrator computer, the data input mechanism
operable to receive purchase data, the purchase data includ
ing the product identity and the customer identity, the data
transceiver transmitting the purchase data to the adminis
trator computer. The card controller is used to provide the
customer with a rebate card, and is further operable to allow
the customer to purchase a Second product using the rebate
card.
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BRIEF DESCRIPTION OF THE DRAWINGS

0008 FIG. 1 shows an improved system for providing a
rebate to a customer;

0009 FIG. 2 shows a further system for providing a
rebate to a customer, the System including a plurality of
retailers,

0010 FIG. 3 shows a flowchart from the customer's
Viewpoint of an example method used to obtain a customer
rebate;

0011 FIG. 4 shows a flowchart from the administrator's
Viewpoint of an example customer rebate process, and
0012 FIG. 5 shows a system in which data associated
with a store loyalty card is provided to a manufacturer.
DETAILED DESCRIPTION OF THE
INVENTION

0013 Apparatus and methods are described which allow
a customer to receive a customer rebate at the place and time
of purchase. The customer Saves time through not having to
fill out a paper claim form. The retailer may gain extra Sale
revenue from additional purchases funded by the customer
rebate. Further, the manufacturer can obtain reliable cus

tomer data and provide an incentive for customers to pur
chase their product over another.
0014. The rebate can be in the form of cash or a cash
equivalent. In one example, the rebate is in the form of a
rebate card provided to the customer by the retailer. The
rebate card carries a credit which can then be used for

additional purchases.
0015 Examples of the present invention include an
administrator. The administrator receives purchase data
from the retailer, Such as customer identity and product
identity. The administrator provides a credit to the retailer,
allowing the retailer to provide an instant rebate to the
customer. The administrator then claims the manufacturer

rebate from the manufacturer, Standing in the Shoes of the
customer. The administrator may take a commission, and
may finance the provision of the customer rebate following
an assignment, by the customer, of the original manufacturer
rebate to the administrator.

0016. The rebate card can also be in the form of a credit
card. The credit card can be issued by the administrator, the
retailer, or other institution. Rebates can be credited to a
rebate account associated with the card, or can be credited

to any credit balance on the credit card. The customer can
choose whether to use the rebate to reduce a credit card debt,

or to leave any credit card debt unchanged and take an
instant cash-equivalent rebate. Rebates can be credited to a
Separate rebate account, and be instantly available even if
there is a credit card deficit. The rebate can be added to a

card like a cash card or gift card which has a prepaid value
and can be used at any merchant accepting the prepaid cash

card (or PPCC). The amount can be added to by either
getting another rebate or by purchasing additional value
from a merchant in the prepaid card System.
0017. In other examples of the present invention, the
rebate card may accumulate points, for example in the form
of incentive bonus points. These points may be exchanged
for goods at participating retailers. The points may be
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accumulated instead of or in addition to cash rebates. For

example, a customer may choose to accept a number of
bonus points in place of a cash rebate, the number of bonus
points being correlated with the value of the cash rebate.
0.018. A rebate card can also be in the form of a smart
card. The rebate card can also include an identification of the

customer, for example a name, an identity number, account
number, other code, or other identifier, and be used to track

purchasing patterns of the customer. The customer may
receive additional rebates from the retailer based on pur
chases or combinations of purchases.
0.019 FIG. 1 shows an improved system for providing a
customer rebate. The System comprises a manufacturer
computer 10, administrator computer 12, point-of-Sale
device 14, the point-of-Sale device including a data entry
mechanism 18 and card controller 16, and rebate card 20.

The administrator computer Supports an administrator data
base.

0020. The data entry mechanism 14 permits the retailer to
input any desired information, Such as customer data (Such
as customer identity), or any other purchase data. The
System can be used to provide a rebate at the time and
location of purchase, equivalent to an instant cash rebate. An
example System includes a point-of-Sale device linked to an

in-store communications device which is connected to (or
otherwise in communication with) the administrator com
puter.

0021. As shown in FIG. 1, the system includes an
administrator computer which is maintained by the admin
istrator. The administrator computer is in electronic com

munication with each retailer (only one shown) in the

System. Each retailer is provided with a data entry mecha
nism, for example an electronic interface which permits
entering of information, Such as purchase data, and a card
controller.

0022. The card controller is used to credit the rebate to
the rebate card, and to read information provided by the
card, for example information contained in a magnetic Strip.
The information can include whether the card is activated or

not, and a balance which is the amount of rebates which have

been credited to the card less any debits for purchases made
with the card. The card may also store customer data, Such
as customer identity. Alternatively, the System can utilize a
card which is read by a reader and permits a display of the
customer's balance on a terminal Screen.

0023. When a product having an associated manufacturer
rebate is purchased at a store, the rebate card is credited for
the amount of the customer rebate by the retailer, and the
rebate card given to the customer. The customer may sign or

otherwise transfer rights (to the manufacturer rebate) to the
administrator.

0024. The data entry mechanism can include a numeric
keypad, barcode Scanner, alphanumeric keyboard, magnetic

Strip reader, RFID (radio frequency identification) reader,
optical Scanner, or other data entry device or combination of
devices. ASSociated data processing may include decoding,
optical character recognition, and the like.
0.025 In one example, upon obtaining information that a
rebate is being offered, the administrator or the point-of-Sale
device prompts the retailer to enter purchase data, Such as
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customer data (for example, customer identity) Sufficient to
enable the administrator to collect the manufacturer rebate

from the manufacturer. Once the purchase data has been
received by the administrator, the administrator then delivers
the administrator rebate in the form of a credit which is

applied directly to a rebate card or displayed as a credit on
the Screen.

0026. Alternatively, the retailer identifies the product as
being associated with a manufacturer rebate, collects desired
purchase data, transmits the purchase data to the adminis
trator, and receives an administrator rebate from the admin

istrator. The retailer provides a customer rebate to the
customer, for example as an instant cash rebate or equiva
lent.

0027. The customer then is free to use the customer
rebate, for example by purchasing other products from the
original retailer or purchasing from another retailer in the
system at a subsequent time. If value is added to a PPCC, the
customer can use the PPCC anywhere the card is accepted
and the retailer makes a commission off of processing.
0028. For example, when a later purchase is made, the
retailer Selling the Second product can Swipe the rebate card
through the card controller, including a card reader attached
to an interface, enter the value of the purchase and, option
ally, receive an approval code from the administrator.
0029. An account containing a credit corresponding to
the customer rebate may be Stored on the administrator
database, or by the retailer, or the value of the credit may be

encoded in a data storage mechanism (such as a magnetic
Strip) on the rebate card.
0030. After receiving administrator data from the admin
istrator, including Some or all of the customer data known to

the administrator, the manufacturer provides a payment (a
manufacture rebate) to the administrator and the adminis
trator provides a payment (an administrator rebate) to the
retailer. This System can be automated, and data transfer and
rebates can be exchanged almost instantaneously. Alterna
tively, there may be a delay between transmitting the cus
tomer data to the manufacturer, and transmitting rebates
back to the retailer. The administrator may provide a pay
ment to the retailer or the customer before the manufacturer

makes a payment to the administrator.
0031. The administrator may open an account for each
rebate card and obtain a manufacturer rebate from the

manufacturer. The administrator can assign a value to the
rebate by comparing the barcode information or other pur
chase data with the information stored in the CPU regarding
the status of rebates offered by the manufacturer for that
particular product.
0032. Once an account is opened and a customer rebate
paid to a customer, the administrator Submits a claim to the
manufacturer. The claim Submission includes the Submis

Sion of administrator data to the manufacturer, for example
including purchase data provided by the retailer. The admin
istrator will have previously entered into a relationship with
the manufacturer permitting the administrator to Submit
rebate claims on behalf of individual customers. The admin

istrator then awaits payment of the manufacturer rebate.
Payment time may have been previously agreed to between
the administrator and the manufacturer. Accordingly, the
administrator may finance the customer rebate in the
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interim, by providing an administrator rebate to the retailer
before receiving the manufacturer rebate.
0033. In one example, after the purchase transaction is
complete, the administrator forwards payment to the retailer
in the form of an administrator rebate, for example in the
Same way a credit card company could forward payment to
the retailer.

0034. Thus disclosed is a novel system for providing a
rebate to a customer, which can be an instant rebate. The

System permits increased Sales for a retailer because the
customer has more cash, or a cash equivalent, on hand to
spend while still in the retailer's store or have a PPCC.
0035) The system of FIG. 1 shows only one manufac
turer and a Single point-of-Sale device. However, the System
can be expanded So as to include a plurality of manufactur
ers, and a plurality of point-of-Sale devices which may be
asSociated with one or more retailers.

0.036 FIG. 2 shows a system including a plurality of
manufacturers, Such as first manufacturer 40, Second manu
facturer 42, third manufacturer 44; an administrator com

puter 46 connected to an administrator database 48; and a
plurality of retailers such as first retailer 50, second retailer
52, and third retailer 54. Purchase data collected from any
retailer can be stored in the administrator database 48.

Hence, when a purchase is made by an identified customer,
purchase data including Stored data on database 48 can be
passed to the manufacturer of the purchased product.
0037. In this way, the manufacturer obtains extensive
customer data, Such as previous purchase information and
optionally demographic data relating to the customer. The
customer data may match that provided by the normal
mail-in card, and may be more accurate.
0038 FIG. 3 is a flowchart showing a method of pro
Viding a rebate, for example an instant rebate, from the
Viewpoint of a customer. Box 60 corresponds to a customer
Selecting a product for which a rebate is possible. Box 62
corresponds to the customer taking the product to a point
of-Sale within a retail Store, the retailer then identifying the
product as one associated with a manufacturer rebate. Box
64 corresponds to the customer choosing to take an instant
rebate, and So giving up the right to a paper-based rebate
obtained through the mail. This corresponds to the customer
assigning the right to the manufacturer rebate to the admin
istrator. Box 66 corresponds to the customer paying for the
purchased product. Box 68 corresponds to the customer
obtaining a rebate, for example through a rebate card issued
by the store. Box 70 corresponds to the customer purchasing
a Second product at the Store using the rebate.
0.039 The customer need not be aware of processes in the
background, Such as the purchase data being provided to the
administrator, and the administrator financing the customer
rebate. Hence, this method provides a very Simple way for
a customer to obtain a customer rebate.

0040 FIG. 4 shows a method of providing a rebate from
the viewpoint of the administrator. Box 80 corresponds to
the administrator receiving purchase data from the retailer.
Box 82 corresponds to the administrator receiving any
additional purchase data from the retailer, Such as customer
data associated with a loyalty program. Box 84 corresponds
to the Store providing additional customer data from its own
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database, for example from customer data provided by the
customer in relation to a loyalty program. Box 86 corre
sponds to the retrieval of any additional data related to the
customer from the administrator database, or other database.

Box 88 corresponds to the administrator passing adminis

trator data (for example, Some or all of the purchase data
along with any other data) to the manufacturer. Box 90
corresponds to the manufacturer providing a payment (the
manufacturer rebate) to the administrator. Box 92 corre
sponds to the administrator providing a payment (the admin
istrator rebate) to the retailer.
0041. The steps described above may be performed in a

different order. In particular, the Steps corresponding to
Boxes 90 and 92 may occur in any time order, or substan
tially simultaneously.
0042. Loyalty Card
0043. Many stores operate a loyalty program. In a typical
loyalty program, a customer receives a loyalty card, which
identifies the customer and entitles the customer to a pur
chase discount. The customer may provide customer data,
Such as name, Social Security number, address, and the like,
to obtain the loyalty card. The retailer then can track every
purchase made by the customer at the Store. These previous
purchases provide insight into the customer's interests,
buying habits, and the like. The loyalty card may also be
used as a rebate card according to the present invention.

0044 FIG. 5 shows a system including the use of loyalty
card data. The system includes a point-of-sale device 100,
customer rebate card 102, store database 104, administrator
database 106, additional customer information database 108,

and manufacturer service system 110. At the time of pur
chase, the customer provides a loyalty card to the checkout
perSon. The loyalty card is used to identify the customer, and
retrieve customer data from the store database 104. The

additional customer data provided by use of a loyalty card
may include any information that the customer provided
when applying for the loyalty card, and also additional
purchasing patterns associated with the customer. Some or
all of this data is provided to the administrator database 106.
004.5 The loyalty card provides a unique identity for a
particular customer. Hence, having the customer identity,
additional customer data can be retrieved from the admin

istrator database, the retailer, other retailers, and also from

other Sources, Such as financial databases and credit agen
CCS.

0046) The administrator may store a copy of loyalty card
related data received from the Store, and add this additional

customer data to existing customer data. The enhanced
customer data can then be provided to the manufacturer if
the customer purchases a product under this Scheme from
another retailer.

0047 Customer Rebate
0048. The customer rebate may be in the form of a rebate
card, a printed check, a money order, a credit to an account
used to purchase the product (Such a credit card account or
bank account), a discount applied to the purchase price of
the product, a coupon allowing further purchases up to a
certain value, a discount coupon, credit to a PayPalTM
account, PPCC or similar web-based account, travelers
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check, air miles, cash, check, or other form of financial
instrument, credit, or discount.

0049. In other examples, the rebate can be provided to the
customer in the form of a gift card of predetermined value,

coupon printed at the time and place of purchase (Such as a

receipt having a receipt barcode, the receipt barcode autho

rizing a credit), a preprinted coupon or voucher, credit to a
bank account or credit account of the customer, credit to a

Store account, credit to a gas purchase credit account or other
Store account, a customer product having a value perceived
by the customer as related to the value of the credit, or
through Some other mechanism. In other examples, the
customer rebate can be automatically mailed to the customer
at their address.

0050. The value of the rebate may be advertised with the
product. A customer may select an additional product or
products up to the rebate value and receive the additional
product free when purchasing the product having an asso
ciated rebate.

0051. Through a purchase transaction, the customer may
incur a credit card debt which will come due at a future time.

Of course, the customer may also pay by debit card or cash
or any other method that the customer prefers. However,
regardless of any future credit debt, the customer can obtain
a rebate which may be the equivalent of cash. For example,
the customer may take the rebate card and use a cash
equivalent on the rebate card to purchase another product at
the retailer. The customer may also take the rebate card and
use it for purchase at another retailer. A number of retailers
may be associated through accepting each other's rebate
cards or there can be one universal update card which is used
as a PPCC.

0.052 The rebate can be used in the same store immedi
ately after the time of purchase, or at the Same Store within
Some future defined time period, or within a different store

(for example another participating retailer) with or without
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purchases from the retailer. In this method, the retailer or the
administrator may choose to finance a rebate to the cus
tomer, while waiting for a payment from the manufacturer.
0058. The customer can receive the rebate card at the
time and place of purchase. The customer can then use the
rebate card immediately to purchase goods, or the customer
may hold on to the rebate card for use at a Subsequent time.
The value of any later purchase can be deducted from the
amount credited to the rebate card. Additional rebates asso

ciated with additional products purchased either at the
originating Store or at other Stores can be added to the rebate
card.

0059. In one example, the customer purchases a product
at a certain retailer. The product can be advertised as being
with a rebate, or more particularly as being with an instant
rebate. The customer takes the product to a point-of-Sale
device Such as a cash register. The retailer identifies the
product, for example through a barcode Scan, Swipe of a
magnetic Strip, or any other appropriate method. Using the

determined UPC (Universal Product Code) or other identi

fying data, the product is recognized as one having an
asSociated rebate. The customer purchases the product in a
normal manner, for example by providing a credit card
which is charged with the full non-rebated price of the
product. The customer receives a rebate card. The rebate
card carries a credit, for example through data Stored on a
magnetic Strip, chip, or other data Storage mechanism on the
rebate card, or through an account, the account number
being identified by the rebate card.
0060 Alternatively, the customer may already be carry
ing a rebate card. The customer provides the rebate card to
the retailer at the time of purchase, and the rebate is added
to the card or corresponding account as appropriate.
0061 The amount of a later purchase made using the

customer rebate can be debited from the rebate card (equiva
lently, from an associated account) and a new balance

any time restrictions.
0053. In other examples, the customer rebate may take
the form of a credit, or a credit only received after the
manufacturer provides a payment to the administrator, or a
credit only received after the administrator provides a pay

imprinted on the magnetic Strip or other data Storage mecha

ment to a retailer.

displayed on a monitor of a point-of-Sale device.
0063. The customer cannot return the original product
purchased without forfeiting the customer rebate. If the

0.054 The customer rebate may be provided to the cus
tomer Substantially at the time of purchase, that is during the
purchase transaction, before the customer leaves the point
of-Sale equipment, or otherwise before the customer leaves
the retail Store. For example, the customer may pick up a
rebate card at a Service desk or otherwise within the retail

Store. The customer rebate can be provided to the customer
within one minute of completion of the purchase transaction.
0055 Rebate Card
0056. In examples of this invention, the retailer provides
a rebate card at the time of purchase. Alternatively, if the
customer already has a card, the retailer applies a rebate in
the form of data or account information to the card.

0057 For example, the customer makes a purchase and
would be entitled to a S100 mail-in rebate associated with

the purchase. The customer can decide to take a rebate
instantaneously. The retailer provides a rebate card or PPCC,
which can then be used by the customer to make additional

nism on the rebate card.

0062. In a similar way, if the customer purchases addi
tional goods having associated manufacturer rebates, the
additional customer rebates can be added to the balance on
the rebate card. The balance on a rebate card can be

amount left on the rebate card is less than the rebate which

was granted for the product, it cannot be returned unless the
customer refunds the difference. Any exchanges may be
made in accordance with conventional Store guidelines.
0064. The rebate card may also function as a loyalty card,
for example providing a discount for the customer at the
retailer.

0065 Credit Card as Rebate Card
0066. If a credit card or similar is used as a rebate card,
there can be a two-tier financial System associated with the
card. The card may have a credit balance, payable when due
according to Some predetermined billing cycle. The card
may have a separate rebate balance which can be spent
freely or Subject to any minor restrictions. In this System the
customer gets the use of a rebate immediately, even if they
are carrying a credit balance.
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0067. If the customer credit balance exceeds a certain
value, the rebate may not be accessible, and may be applied
immediately to the credit balance. It may be necessary to
remove an incentive for the customer to make large credit
payments in order to obtain Small cash equivalent rebates.
0068. In one example, conventional equipment can be
used to provide a credit on the rebate card, in the Same way
the credit can be provided on a customer's credit card. The
information that the customer provides when applying for

the credit card (with rebate card function) can be provided

to the manufacturer when a rebate is given to the customer.
The rebate can be applied to any balance on the card, or may
be provided as a separate cash equivalent which can be
accessed instantly.
0069. Rebate Card Provided by Administrator
0070. In other examples according to the present inven
tion, the rebate card is provided by the administrator of the
rebate System. Participating retailers recognize the card, and
provide an instant credit when a customer purchases from
that retailer. Hence, the administrator-provided rebate card
provides an incentive to the customer to shop at participating
retailers.

0071

Customer data provided by the customer to obtain

the rebate card can be Stored in the administrator database,

and provided to the manufacturer.
0.072 In some examples, the rebate card can be in the
form of a credit card issued by the administrator. The rebate
card may also permit the customer to obtain a discount on
most purchases, in the form of a loyalty card.
0073) Out of Store Rebate Card
0.074. In one example, the customer makes a purchase at
a first retailer and receives a customer rebate. However, the

customer may decide that they do not want to Spend the
customer rebate at the first retailer. The customer can take

the rebate card to a Second retailer, where it may be used as
a cash equivalent. A multi-retailer rebate card may be
replenished or added to at any retailer or Service provider
asSociated with the administrator.

0075 For example, a customer may obtain cumulative
rebates from a number of retailers, or may also receive
rebates added to the same card through use of associated
credit cards, cell phones, airline ticket purchases, online
purchases, or any other purchase through an associated
company. The customer can accumulate the rebates and use
that cash equivalent to make purchases, either through
asSociated retailers, or through websites, or through any
other method.

0076 Restrictions on Use of Customer Rebate
0077. There need be no restrictions on the use of the
customer rebate. However, in Some examples, time restric
tions may be applied. For example, a retailer may want a
customer to return during a weekday evening.
0078. There may be further restrictions on the use of the
rebates, for example that the rebate be used towards a
maximum percentage discount on any other purchase. For
example, if a maximum of 10% discounts is allowed, a S10
rebate could only be used on a purchase of S100 or more.
Other percentage discounts may be allowed, Such as 20% or
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50%. The rebate may also be restricted to purchases over a
certain value, for example over S10.
0079 Purchase Data
0080. The retailer provides purchase data to the admin
istrator. In general, purchase data provided by the retailer to
the administrator can include customer data, an assignment
by the customer of the manufacturer rebate to a third party

(Such as the administrator, or alternatively, the retailer), and
purchase data (Such as time and location of purchase,
product identity, price paid for the product, and the like).
0081. The purchase data may further include product
identity, Such as a barcode, Serial number, or other product

identifier (or information derived therefrom) relating to the

product purchased, which permits the administrator to know
the manufacturer and product model number of the product
being purchased. Purchase data may include the purchase
price, date and time of purchase, model number of the
product, the product identity, purchase location, Serial num
ber, and customer data Such as the customer's identity.
0082) Purchase data can be inputted into a point-of-sale
device, or otherwise determined during the purchase pro
ceSS, for example through an automated process. Purchase
data can be inputted or otherwise received through a data
entry mechanism associated with a point-of-Sale device, and
provided to the administrator.
0083) Purchase data may include a product identity num

ber (such as a serial number) that must be provided in order

to get a rebate. The customer may not then use the same
product ID to claim a rebate through any conventional
mail-based System.
0084. The purchase data may also include customer data.
Customer data may include customer identity, Social Secu
rity number, drivers license information, credit card number,
magazine Subscriptions, future purchase plans, automobile
ownership details, credit rating, financial records, e-mail
address, other data, and the like.

0085 Customer data may include demographic data such
as gender, age (or age range in which the customer falls),
income (or income band), education level, zip code, full

address, existence and number of children, child age, child
gender, parental information, residence information Such as
rental or owner-occupier, hobbies and interests, and the like.
0086) Customer data may further include other informa
tion related to the customer Such as that provided to the
retailer at the time of purchase or in relation to other
interactions between the retailer and the customer, other

purchases made by the customer, and the like, or other
identifying or demographic information.
0087 Customer data may also include data provided by

the customer to the retailer (or other entity) at an earlier time,

for example through a customer loyalty program. Alterna
tively, the customer may be asked to provide demographic
data at the time of purchase. The customer may recognize
the value of trading personal data in order to obtain a rebate
card.

0088 Customer data may include a unique identifying
code assigned by the administrator, or by the retailer. The
true customer identity corresponding to the code need not be
provided to other parties.
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0089 Additional customer data obtained using the cus
tomer identity may include purchasing patterns from other
retailers, information from credit agencies, banks, mortgage
companies, other retailers, and any other Source. Some or all
of this information can be provided to the manufacturer.
0090 Hence, the manufacturer obtains possibly more and
almost certainly more reliable customer data. There is a
Strong incentive for the manufacturer to use a rebate System
according to the present invention over a conventional
system wherein the customer fills out a paper card. While
filling out a paper card, the customer may omit or provide
incorrect information.

0.091 Customer data may also be obtained from the credit
card issuer used to make the purchase, or from a loyalty card
account associated with a customer. It may be necessary to
obtain customer consent for extensive customer data to be

provided to the manufacturer. However, the customer pre
Sumably would be happy to enable this in order to obtain a
commission. Alternatively, customer data may be provided
anonymously to the administrator and/or manufacturer.
0092 Administrator Data
0093. The administrator provides administrator data to
the manufacturer, which may include Some or all of purchase
data provided by the retailer. The administrator may aug
ment the data with additional customer data that the admin

istrator may have previously obtained, or can obtain from
another Source.

0094. The administrator data may include all the pur
chase data received from the retailer, or a Subset thereof. The

administrator data may comprise at least part of the purchase
data augmented with other data related to the customer. For
example, additional customer data may be stored in an
administrator database. Purchase data may also be Stored by
the administrator database.

0.095 For example, the administrator may provide the
manufacturer with demographic data related to the customer,
and previous purchases by the customer. The customer
identity can be used by the administrator to obtain other
customer data, for example relating to previous purchases by
the customer. However, the customer identity need not be
provided to the manufacturer as part of the administrator
data.

0096) Manufacturer Rebate
0097. In examples of the present invention, the manufac
turer rebate is provided by the manufacturer to the admin
istrator. The manufacturer rebate may be greater than the
customer rebate received by the customer, the difference
being used to provide a commission to the administrator.
The manufacturer rebate may also be enhanced to reflect the
added value of accurate customer data within the adminis

trator data provided by the administrator to the manufac
turer. For example, if detailed purchase data is provided, for
example including Social Security number, or predetermined
types of data are received, the manufacturer rebate can be
enhanced. The administrator may keep the difference
between the enhanced manufacturer rebate and the actual
customer rebate.

0098. The retailer may make up any commission paid to
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0099 Administrator Rebate
0100. The administrator rebate is provided by the admin
istrator to the retailer. The administrator rebate can be
provided Substantially instantaneously, or at Some time
before the administrator receives the manufacturer rebate, So

as to allow the customer rebate to be provided to the
customer Substantially at the time of purchase, that is, before
the customer has left the retailer after completing the trans
action.

0101 The administrator rebate may be provided to a
central retailer computer, which then sends an authorization
to the point-of-Sale device to provide the customer rebate.
0102) The customer rebate may be applied to a rebate
card directly by the administrator, for example using the
point-of-sale device provided by the retailer. The adminis
trator may set up an account associated with the rebate card,
and modify data stored on the rebate card to reflect the credit
balance. In this way, the retailer does not provide a customer
rebate out of its own funds, and the administrator rebate
becomes the customer rebate.

0.103 Alternatively, the administrator provides an admin
istrator rebate to the retailer, and the retailer provides the
customer rebate to the customer.

0104 Commissions
0105 The administrator may choose to retain a commis
Sion for funding a rebate to a customer. However, the retailer
may choose to make up the difference between the amount
the retailer receives from the administrator and the Stated

value of the rebate. This provides additional goodwill from
the customer. Alternatively, the customer may choose to pay
a Small commission in order to obtain a rebate. The com

mission may ultimately be retained by the administrator.
Alternatively, any commission payable to the administrator
may be funded by the credit card used in the purchase.
0106 The retailer may be assessed a transaction fee

(equivalently, administrator commission), which can be a
percentage of the purchase value. The transaction fee can be
in the range of 1-10%, such as 2%, 3%, 4%, or 5%, and the

balance forwarded to the retailer.

0107. Other Examples
0.108 Hence, an apparatus for facilitating provision of a
customer rebate to a customer (the customer purchasing a
product from a retailer in a purchase transaction having a
time of purchase, the product being manufactured by a
manufacturer and associated with a manufacturer rebate)
comprises a point-of-Sale device operated by the retailer, an
administrator computer, a first communications link
between the point-of-Sale device and the administrator com
puter, a manufacturer computer, and a Second communica
tions link between the administrator computer and the
manufacturer computer. The point-of-Sale device is operable
to process the purchase transaction, transmit purchase data
to the administrator computer, the purchase data including a
product identification, to receive an administrator rebate
from the administrator computer, and to provide a customer
rebate to the customer. The administrator computer is oper
able to receive purchase data from the retailer, transmit

the administrator, So that the customer rebate is the same as

administrator data to the manufacturer, receive a manufac
turer rebate from the manufacturer, and to transmit an

the administrator rebate.

administrator rebate to the retailer. The manufacturer com
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puter is operable to receive the administrator data from the
administrator, and to transmit the manufacturer rebate to the
administrator.

0109 Transmission of the administrator rebate and/or
manufacturer rebate may comprise an electronic fund trans
fer. The point-of-Sale device may provide a rebate card to the
customer Substantially at the time of purchase, for example
by writing data to a magnetic Strip on a plastic card.
0110. The invention is not restricted to the illustrative
examples described above. Examples are not intended as
limitations on the Scope of the invention. Methods, appara
tus, compositions, and the like described herein are exem
plary and not intended as limitations on the Scope of the
invention. Changes therein and other uses will occur to those
skilled in the art. The scope of the invention is defined by the
Scope of the claims.
0111 Patents or publications mentioned in this specifi
cation are incorporated herein by reference to the same
extent as if each individual publication was specifically and
individually indicated to be incorporated by reference. In
particular, U.S. Prov. Pat. App. Ser. No. 60/527,074 filed
Dec. 4, 2003, is incorporated herein in its entirety.
Having described our invention, we claim:
1. A method of providing a customer rebate to a customer,
the customer purchasing a product from a retailer in a
purchase transaction having a time of purchase and a pur
chase location, the product being manufactured by a manu
facturer and associated with a manufacturer rebate, the

method being carried out by an administrator, the method
comprising the Steps of:
receiving purchase data from the retailer, the purchase
data including a product identity;
claiming the manufacturer rebate from the manufacturer;
and

providing an administrator rebate, the administrator
rebate being used to finance the customer rebate to the
CuStOmer.

2. The method of claim 1, wherein the administrator

rebate is provided to customer at the purchase location and
Substantially at the time of purchase.
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10. The method of claim 9, wherein the additional cus

tomer data arises from a customer loyalty program.
11. The method of claim 7, wherein the administrator data

further includes demographic information related to the
customer, the demographic information including approxi
mate customer age and customer gender.
12. The method of claim 7, wherein the administrator data
further includes customer data retrieved from an adminis
trator database.

13. The method of claim 7, wherein the administrator data

further includes information related to previous purchases
by the customer.
14. The method of claim 1, wherein the customer rebate

is provided to the customer in the form of a rebate card.
15. The method of claim 1, wherein the customer rebate

is provided to the customer in the form of a rebate to an
acCOunt.

16. The method of claim 1, wherein the customer rebate

is provided to the customer in the form of a printed coupon.
17. A method of providing a customer rebate to a cus
tomer, the customer purchasing a product from a retailer in
a purchase transaction having a time of purchase and a
purchase location, the product being manufactured by a
manufacturer and associated with a manufacturer rebate, the

method comprising the Steps of
transmitting purchase data to an administrator, the pur
chase data including a product identity;
receiving an administrator rebate from the administrator
Substantially at the time of purchase; and
providing a rebate card to the customer, the rebate card
allowing the customer to make an additional purchase
at the retailer, the rebate card providing the customer
rebate.

18. The method of claim 17, further comprising obtaining
customer data from the customer at the time of purchase, the
customer data being transmitted to the administrator.
19. The method of claim 17, wherein the customer data

includes a customer identity.
20. The method of claim 17, wherein the rebate card is

provided to the customer before the customer leaves the
retailer.

3. The method of claim 1, wherein the administrator

21. The method of claim 17, further comprising transmit
ting a customer assignment of the manufacturer rebate to the

rebate is provided to the retailer, and the customer rebate is
provided by the retailer to the customer at the purchase
location and Substantially at the time of purchase.
4. The method of claim 1, further comprising receiving an
assignment of the manufacturer rebate from the customer.

22. An apparatus for providing a customer rebate to a
customer, the customer having a customer identity, the
customer purchasing a product from a retailer in a purchase
transaction, the product being manufactured by a manufac

5. The method of claim 1, wherein the administrator

rebate is provided before the manufacturer rebate is received
from the manufacturer.

6. The method of claim 1, wherein the administrator

rebate is less than the manufacturer rebate, So as to provide
a commission to the administrator.

7. The method of claim 1, further comprising providing
administrator data to the manufacturer, the administrator

data including the product identity.

8. The method of claim 7, wherein the administrator data

further includes a customer identity.
9. The method of claim 7, wherein the administrator data

further includes additional customer data provided by the
CuStOmer.

administrator.

turer and asSociated with a manufacturer rebate, the cus

tomer rebate being financed by an administrator having an
administrator computer, the apparatus comprising:
a data input mechanism receiving purchase data related to
the purchase transaction, the purchase data including
the product identity;
a data transceiver in communication with the administra

tor computer, receiving purchase data from the data
input mechanism, transmitting the purchase data to the
administrator computer, and receiving a rebate autho
rization from the administrator computer; and
a card controller, receiving a rebate authorization Signal
from the data transceiver, and providing the customer
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with a rebate card, the rebate card providing the customer rebate.
23. The apparatus of claim 22, wherein the card controller
is further operable to allow the customer to purchase a
Second product using the rebate card.

24. The apparatus of claim 22, wherein the purchase data
further includes the customer identity and a customer assign
ment of the manufacturer rebate to the administrator.
k
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