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(57) ABSTRACT

A computer method and system for intercepting email
messages, scanning the email messages for key words,
determining whether the key words match or relate to key
words determined to relate to advertising content, and
enhancing the email message by routing the emails to
recipients in a manner so that highly relevant, highly tar-
geted advertising tag lines or other content are displayed
together with the emails when the emails are accessed and
viewed by email recipients.
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METHOD OF ENHANCING EMAILS WITH
TARGETED ADS

CROSS-REFERENCE TO RELATED
APPLICATIONS

[0001] This application is a continuation of U.S. patent
application Ser. No. 14/180102, filed Feb. 13, 2014 and
entitled “Method of Enhancing Emails with Targeted Ads,”
to issue on Jun. 26, 2018 as U.S. Pat. No. 10,007,931, which
is continuation of U.S. patent application Ser. No. 12/174,
920, filed Jul. 17, 2008, now U.S. Pat. No. 8,655,731, and
entitled “Method of Enhancing Emails with Targeted Ads”,
which is a division of U.S. patent application Ser. No.
10/234,564, filed Sep. 4, 2002, now U.S. Pat. No. 7,599,852,
and entitled “Method and Apparatus for Adding Advertising
Tag Lines to Electronic Messages”, which claims the benefit
under 35 U.S.C. § 119 of U.S. Provisional Patent Applica-
tion Ser. No. 60/370,478, filed Apr. 5, 2002, and entitled
“Method and Apparatus for Adding Advertising Tag Lines to
Electronic Messages”. The disclosures of the foregoing
applications are incorporated in their entirety.

BACKGROUND OF THE INVENTION

Field of the Invention

[0002] This invention pertains to business methods and
apparatuses related to electronic messages or peer-to-peer
communications (SMS messaging, Instant Messaging,
email), message components of File Sharing applications
(Napster, Kaaza, Morpheus, Knutella, etc.). In particular it
pertains to a computer device intercepting sent electronic
messages, scanning the message body content for key
words, sending the key words to a remote central computer
server which analyses the key words and enhances the
message by attaching a relevant, contextual advertising tag
line or image/banner/words/HTML/Flash, etc. to the elec-
tronic message, and transmitting the enhanced message to
the receiver.

Description of the Related Art

[0003] A number of global network advertising systems
are known which are used to sell advertising attached to
global network messaging applications. In the early 1990’s
Hotmail (hotmail.com) pioneered the concept of intercept-
ing personal electronic communications and appending
third-party content in-side the message of the sender and
intended for the recipient to see. Many other messaging
systems also followed suit and began appending additional
third-party content to personal electronic communications
subscribing users. The appended third party content cur-
rently is and has usually been very general in nature or
somewhat targeted based on dated advertising survey data of
user preferences that may have been obtained during sign-up
for the service. For example, the following companies
attempt to append and/or combine third-party advertising
content into electronic messages such as Hotmail, MSN
(Microsoft Network), Yahoo!, Mailround, Junglemate, and
more specifically Lycos Mail as part of the Terra Lycos
Network. Terra Lycos is a global Internet company and
leading provider of Internet access & content and provider
of various Internet communication technologies. Terra
Lycos has developed an electronic communications market-
ing system that appends various third-party advertisements,
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sweepstakes, etc. in emails that are transmitted by subscrib-
ers. In particular Lycos Mail is used to enhance personal
email messages by appending hyperlinks (URL’s), text
advertisements and general HTML type content along side
a sender’s original message. This process gives the adver-
tiser a trusted introduction and personal recommendation
from the sender to the recipient and is intended to entice the
recipient to view and/or click the third-party content.
[0004] Other products that are similar and common in the
industry are policy and “disclaimer” company content that
can be appended and/or prepended to all outgoing corporate
email. One company in particular Red Earth Software pro-
vides such a product, as does Direct Communications Soft-
ware Limited based in the United Kingdom. Their product
eXclaimer allows companies to: “Add legal disclaimers,
boilerplates and signatures to your emails. With this feature
you can attach text and images to any incoming or outgoing
email, above, below or even to the sides of the original email
body. eXclaimer can be used simply to add standard legal
disclaimer text to the footer of every outgoing mail, or it can
be used to make professional-looking emails that conform to
aparticular style, with company logos and colors. eXclaimer
includes the ability to use a number of variable fields from
the Active Directory. These fields behave in much the same
way as mail merge fields in a word processor. When used
with these fields, the text that eXclaimer attaches can be
highly personalized automatically. By integrating with the
Active Directory, this feature can be customized for every
individual, or for whole groups or departments.” (Www.
exclaimer2000.com).

[0005] Reiner, U.S. Pat. No. 20020029250 issued Mar. 7,
2002 entitled “Method and apparatus for transmitting an
electronic message on electronic letterhead” creates and
distributes computer-enhanced artwork for use in electronic
messaging. Reiner is primarily “a process for transforming
artwork, for example a logo, into a computer-readable
artwork which can be computer-enhanced, optimized and
distributed to a client computer.”

[0006] Tuvey et al., GB Patent No. 2369218 published
Feb. 14, 2002 discloses a method of appending compatible
graphic or text-based content into electronic messages after
intercepting the message and analyzing the messaging sys-
tem format. The methods employed specifically by Tuvey et
al. are not message content specific but are rather general
advertisements (with a focus on large intrusive banner ads)
that are generated based on user preferences in very high-
level general categories such as “books”, “Internet” or
“shopping”. The current sign-up process of Tuvey et al.
requires the subscriber to “Select a minimum of 6 interests”
stating that “It helps us to make sure you only see the stamps
you’re really interested in!” This process clearly limits the
Tuvey et al. system to a minimum of six general interest
categories and more importantly Tuvey et al. makes no
attempt to determine the focus of the actual message content
or to derive keyword essence to deliver highly targeted,
highly relevant, contextual third-party advertisements. The
result is that, the Tuvey et al. system will not place third-
party content (i.e., ads) that are message content specific and
cannot deliver “on-the-fly” contextual content exactly when
the advertiser and/or recipient needs it.

[0007] Tuvey et al. specifically states in patent No.
(GB2369218, “Adding information to an electronic commu-
nication or e-mail”: “[0040] (a) Embed advertising material
into emails; or to [0041] (b) Add reference information to
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emails-for example an organisation’s mail server may be
controlled to add information to incoming mails about the
sender of the received email where this information was
available from a resource to which the organisation has
access, or alternatively information about a sender’s par-
ticular area of expertise or information specifically targeted
at the recipient or the organisation they work for may be
added to an organisation’s outgoing emails.” (original spell-
ing included).

[0008] Both of these patented methods and processes fail
to deliver contextual, relevant, message specific, message
related content exactly when the advertiser needs it to be
seen and more importantly exactly when the recipient of the
message needs to see the advertisement or other relevant
third-party content as it relates to the topic of discussion
(i.e., message body content) between the sender and receiv-
ing parties. The general enhancement claims made by the
applicants are artwork, logos or general graphical banner ads
that are wholly unrelated to any specific message content.
Accordingly, there remains a need to provide a more effi-
cient means for delivering relevant, contextual third-party
content via personal electronic messages utilizing “Just-in-
Time-Delivery” to put the content in front of the user when
it’s needed and when it’s relevant to the immediate situation
of the sender and receiver.

[0009] The current methods in use in the industry render
the advertising unfocussed which results in lesser revenues
from the sales of lower cost random advertising rates. There
thus remains a need for a method adapting advertising
directed to particular users of a global marketing network.
[0010] In summary, the methods described in the above
patent applications and methods do not analyze the message
content to append relevant advertising messages. Instead,
they append intrusive, blatant, predetermined dated third
party advertising to the message. Nor do these methods
provide a means to alter, modify, enhance or change the
actual content or words of the message body text (as written
by the sender) in any way. These applications therefore fail
to harness the true potential of personal electronic messag-
ing as a means for a contextually intelligent delivery of
third-party content. The current methods fail to tap into what
is the essence of the communication, extract that essence,
and relate to it. There thus remains a need to employ a
process whereby one can deliver third-party advertising
content based on an electronic messaging user’s current
interests as reflected in the message context itself to make
the appended advertisements significantly more relevant to
the current topic of conversation between the individuals
doing the message exchanging. The method and apparatus
described below provides such an invention.

SUMMARY OF THE INVENTION

[0011] The present invention is:

[0012] a. a process for enhancing personal, person-to-
person electronic communication messages such as email,
instant messaging, etc. between two or more individuals
via a worldwide-interconnected network i.e., the Internet,
etc., local area networks, wide-area networks, wireless
networking, etc.

[0013] b. a process for directly affecting, altering, modi-
fying and/or changing the sender’s message body content.

[0014] c. a process for altering specific words in sender’s
message content to be “clickable” by the recipient via a
hyperlink or URL usable on the Internet or other network.
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[0015] Said messages will be enhanced, more intelligent,
more intuitive, more informed after reaching the intended
recipients. The present invention can deliver highly targeted,
“on-the-fly” contextual third-party content to instant mes-
saging messages, email, SMS and nearly any other type of
messaging system typically involving two or more individu-
als.

[0016] It comprises a method and system for attaching and
transmitting advertising tag lines to electronic email trans-
missions. Specifically, it comprises a service provider agree-
ing, using a computer network with a central server, to
provide financial incentives to clients transmitting emails
who consent to attach advertising tag lines to their email
transmissions. The service provider is compensated for these
services by charging and collecting from advertisers fees for
attaching advertising tag lines to electronic emails. The
service provider receives, using a computer network, client
consents to attach advertising tag lines to their email trans-
missions through a global information network. After the
consents are acquired, the service provider intercepts and
scans consenting clients email transmissions (body content
and subject) for key words and contextual essence by the
computer networks’ central server. Based on the key word
and contextual analysis, the service provider attaches tag
line advertisements by activating the central server to
directly add tag lines relating to the key words of the
intercepted email. The central server then transmits the
tagged emails to the clients’ intended recipient. The service
provider then periodically compensates the participating
client for each email transmission sent with a tag line
attached.

[0017] In another variation of method and system for
attaching and transmitting advertising tag lines to electronic
email transmissions, the service provider may provide peri-
odic financial compensation to recipients of emails with
advertising tag lines. The method and system for attaching
and transmitting advertising tag lines to electronic email
transmissions may thus compensate either or both of the
client and recipient with a portion of the funds paid by
advertisers to priority list their services in advertising tag
lines attached to emails. It is contemplated that advertisers
will be listed in ascending priority tag line listings based on
the amount paid by advertisers based on a bid system, which
increases depending on hierarchy tag line listing in the
electronic email.

[0018] In another preferred embodiment of the method
and system for attaching and transmitting advertising tag
lines to electronic email transmissions, the client is com-
pensated for each email with a tag line sent by its recipient
to a third party user. It is also possible for participating user’s
to receive multi-level compensation for each downline
recipient of a transmitted email incorporating a tag line sent
by each level of its recipients’ third party senders.

[0019] Preferably, the method and system for attaching
and transmitting advertising tag lines to electronic email
transmissions utilizes a central server which does not retain
the contents of the email after the tag line is attached to
maintain message confidentiality. In actual operation the
processes of the technology are thus completely transparent
to the end users.

[0020] In one preferred embodiment of the invention, the
interaction of the sender’s personal message body content
with third-party content (i.e., ads) display and ranking from
the advertiser perspective works as follows:
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[0021] 1. Advertiser chooses to purchase ad inventory
from the tag line service provider.

[0022] 2. Advertiser logs on to the tag line service provider
web site and chooses one or more keywords that are
associated with their particular advertisement or content.

[0023] 3. Advertiser selects a particular key word based on
historical keyword data provided by tag line service
provider. For example, the advertiser is shown the number
of times in the past week various particular keywords may
have been used in other message body content and then
chooses a keyword such as “Travel”.

[0024] 4. Advertiser then makes a pay-per-click bid for use
of the keyword such “Travel”. This is the amount that the
advertiser is willing to pay when a recipient clicks on their
particular ad in the email ad listings.

[0025] 5. Advertiser is then guaranteed that anytime an
email is sent through the OpenMX Server with the word
“Travel” in the message body or subject line of a partici-
pating user, their ad will be appended directly into the
email body and become apart of the email message.

[0026] 6. Advertiser is further assured that if the keyword
“Travel” is found in the sender’s personal message body
text, the keyword will be dynamically altered into a
clickable hyperlink that points directly to the advertiser’s
ad content on the Internet.

[0027] 7. Advertiser contracts that to get the in-message
text Hotlink, the advertiser has to have the top ranked or
top bid ad out of all returned ad listings.

[0028] Preferably, the tag line advertisements are
appended in a non-obtrusive manner to the body of the text
of the electronic message, such as at the bottom or on the
side of the message.

[0029] The advantages to the participants are numerous.
For example, from the participating sender’s perspective, the
sender receives compensation for every tag line appended to
the message body text. From the receiver’s perspective, the
receiver receives advertising tag lines of current interest to
the subject to the message body text. In addition, the receiver
may receive a portion of the compensation for the appended
tag line. From the advertiser’s perspective, the advertiser
receives more focused advertisements directed to current
topics of discussion between the sender and the receiver. The
advertisement is carried by a trusted transmitter and there-
fore is not screened by scanning software. The advertiser
also receives tiered advertising listings directly related to the
size of its advertising budget. From the tag line service
provider’s perspective, the tag line service provider receives
compensation for every appended tag line.

[0030] In another preferred embodiment, the tag line ser-
vice provider, Sponster™ of Salt Lake City, Utah, has a Web
driven server associated with an analysis software package
known as “Contextus” to provide a processing engine as it
relates to email is comprised of a PC with an Intel processor
running Microsoft Windows NT Server software and IIS or
Internet Information Server Web server software. IIS is
configured with an Object based programming language
called ASP/VBScript used to create the Sponster™ Web
application. The Web application also uses HTML,
JavaScript and other relevant Internet based languages.
Subscribing users change their outgoing SMTP email setting
to point to an OpenMX mail server (mail.openmx.com, etc.)
and then all outbound email from that user will arrive at the
OpenMX server where the processing occurs.
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[0031] Once an email arrives at the server it is picked up
by the Contextus processing engine that parses the email
subject, body and all MIME parts. All necessary message
and attachment decoding is done (Base64, Quoted Printable,
Uuencoded, BINHEX, etc.). All header data; Date, Subject,
From, Priority, Recipients, etc. are parsed through. All parts
including text, HTML, XML and other body parts, every
attachment, and all other MIME parts of the message are
parsed.

[0032] The Contextus processing engine gives particular
attention to the Subject and Body text of the message. Every
word of the Subject and Body are parsed and analyzed and
compared against key word and key phrase data from the
Sponster Media advertiser/third-party content database.
[0033] The Sponster Web application makes a request to
or communicates with the Structured Query Language
(SQL) Ad Database via Active Data Objects (ADO) or via
an HTTP request that calls an ASP script that uses ADO to
communicate with the SQL database.

[0034] Once the ads are pulled from the SQL database
they sent back to the OpenMX Server for the Contextus
processing engine to continue the process of appending the
ad listings to the email message text file. Once appended, the
contextually enhanced message is then sent to its intended
destination across the global information network. This is
done using DNS and the SMTP protocol. Thus email sent to
joe@somewhere.org will trigger a domain name search
(DNS) lookup on somewhere.org. The lookup will be first
for a mail exchanger (MX) record, then a normal address (A)
lookup if this fails. MX records contain a preference value
(to chose among multiple MX records for a particular
domain), and the DNS name of the host receiving mail for
the domain.

[0035] The modified email then arrives at its intended
destination. Under optimal conditions the entire process
should only take a few seconds.

[0036] The invention thus employs conventional global
communication network components associated with Spon-
ster™ software for using the same adapted to hook up via a
modem, network card, Bluetooth interface or any other
interface to any known data transmission networks such as
terrestrial and wireless phone networks, optical data trans-
mission networks, local area networks (LAN), wide area
networks (WAN) and all other known and unknown trans-
mission networks and mediums to access a central computer,
which provides analysis and selection of an appropriate
email tags for the intended recipient. It will communicate
directly and autarkic (without means of a PC, Laptop, or
personal organizer) directly with a local or remote server or
computer, which handles and keeps track of all individual
QueryStrings. This allows confidential access only by autho-
rized screening devices to a large continually updated data-
base.

[0037] The device is also capable of receiving the neces-
sary advertising data directly from the database stored in the
remote or local server. After the advertising database has
been entered successfully, the Sponster™ activated trans-
mission network (terrestrial or wireless phone network)
automatically downloads and tags the email with an appro-
priate current advertisement or website. This data update
connection could also be done by a dialup connection via a
built-in or attached modem (analog, ISDN, etc.), via a
connection to a local area network (LAN) or wide area
network (WAN) or other techniques. The modem connection
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may include the use of mobile phones and the direct access
to the Internet or intranet via interactive computer screens.
[0038] The method and apparatus thus provides a more
focused advertising system where all parties are provided
with compensation and current advertising information to
provide services or products directly related to current topics
of interest.

BRIEF DESCRIPTION OF THE DRAWINGS

[0039] FIG. 1a is an example of a plain-text un-enhanced
electronic message.

[0040] FIG. 15 is an example of an enhanced text elec-
tronic message of FIG. 1a.

[0041] FIG. 1c is an example of a different enhanced text
electronic message of FIG. 1a.

[0042] FIG. 2 is an example of a general network process
flow of a typical network topology.

[0043] FIG. 3 is an example of an extended distribution
channel network.

DETAILED DESCRIPTION OF THE
PREFERRED EMBODIMENT

[0044] FIG. 1a is an example of a plain-text un-enhanced
electronic message sent by an anonymous sender (who is
also a tag line service provider member). The main elements
of the plain-text of this personal email include:
[0045] 1. Message body content.
[0046] 2.Keywords that will trigger an OpenMX Server to
append specific contextual third-party content, and
[0047] 3. Empty, un-used white space to which tag line
advertisements may be appended.
[0048] The sender sends the email to a friend that includes
words in the message body text that will trigger specific
third-party advertiser content when processed by the
OpenMX Server. The sender’s electronic message passes
through the OpenMX Server equipped with processing
software, such as that produced by Sponster™ of Salt Lake
City, Utah. When processing starts the OpenMX Server
retrieves all keywords for all third-party content (ads) stored
in the ad database. The OpenMX Server anonymously
parses sender’s message body content and compares it
against all ad keywords previously retrieved from the ad
database. In this case OpenMX matched the words “Travel”
and “Baby” from the message body content and appends the
advertiser purchased keywords “Travel” and “Baby” from
the ad database as shown in FIG. 15. FIG. 15 illustrates a
typical enhanced tag line personal message email. When
keywords trigger paid third-party content (i.e., ads) the ads
are ranked from top to bottom based on the payout amount
to sender with the highest payout ad being ranked first or at
the top of the ad listing. The main elements of the FIG. 14
enhanced personal email message are:
[0049] 1. Message body content is directly affected.
[0050] 2. Two different keywords triggered third-party
content but only one keyword became an in-message
Hotlink. That Hotlink directly corresponds to the highest bid
ad in the ad listing. This is a competition amongst all ad
listings returned or derived via specific keywords found in
the personal message body text.
[0051] 3. Dynamically appended listing of all sponsors
that relate to keyword, un-used empty white space is now
utilized.
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[0052] 4. Payout amount to sender and related affiliates if
recipient clicks ad listing. Each ad listing has a separate
payout amount listed and will trigger the payment amount
specified when clicked. Also, the payout rules and amounts
will apply if the recipient clicks the Hotlink within the
message body.

[0053] 5. Sponster Media specific links. Clicking “join”
will automatically link the recipient to the sender in the
Sponster Media affiliate program.

[0054] Specifically, OpenMX retrieved all ads related to
Travel and Baby and then displayed all ads in the ad listing
as part of the email body as shown in FIG. 1¢. The sender’s
personal message body content is then further directly
modified when the OpenMX Server dynamically changes
the word “Travel” from the sender’s personal message text
into a clickable hyper linked URL. The word now has a
subtle change in appearance, it is underlined, may change in
color, and the mouse cursor changes when it hovers over the
word. When and if the newly hyper linked word is clicked
it will take the recipient to the site of the advertiser with the
top listing in the ad results. It should be noted that even
though matching two keywords from the body content, the
OpenMX Server did not alter or hyperlink the word “Baby”.
This is because the advertiser purchase price for the key-
word “Travel” has a higher click-through-payout than the
advertisement purchase price for the keyword “Baby”.

[0055] Comparing FIG. 1c to FIG. 15, there is a different
keyword in the message body content. Both keywords
“baby” and “travel” triggered paid contextual content to be
appended but only the highest bid ad got the Hotlink in the
sender’s personal message body text. Ad results were pulled
for “travel” and “baby” and in this particular email Priceline
Travel has the highest payout to sender (in the event of a
click-through). Therefore Priceline gets the top spot in the ad
listings and Priceline gets the “travel” Hotlink in the sender’
s message body. In FIG. 15 there were no “Travel” related
advertisers with ad content in the system, therefore none
were pulled by the OpenMX server. In that case the highest
bid ad for the keyword “baby” got the Hotlink and the top
spot in the ad listing.

[0056] This hierarchy listing process is a key aspect of the
Sponster™ Media system and invention and was included to
motivate third-party content providers to bid up for the
highest spot in the advertising tag listings. No other listings
get an in-message Hotlink except for the highest bidder in
the advertising tag listing. Having a contextual Hotlink
directly in the message body text is far superior to having
just an ad appended in the returned ad listings where the
desire is to generate direct click-throughs to the advertiser
content.

[0057] FIG. 2 illustrates a brief overview of a typical
general network process flow for the OpenMX Technology
employing the invention. It discloses a general network
topology in common use on the Internet and corporate
Intranets. In the illustration, email is sent from an affiliate
computer. The affiliate’s email client is configured so that all
outgoing SMTP email is sent directly to the OpenMX Mail
Server. The OpenMX Server then receives the email
searches for key words, and after processing, parsing, etc.,
an intelligent ad request is made to the tag line service
provider web server. The web server communicates with the
database and relevant/Contextual ads are pulled and
appended by the OpenMX processor. A direct MX lookup is



US 2019/0130455 Al

then performed on the recipient domain to provide and
transmit to the recipient an enhanced email.

[0058] FIG. 3 illustrates the method of the invention
employed in an extended distribution channel network The
Sponster™ Media affiliate program is shown as a multi-tier
program that allows all members to earn commissions on
down line tagged messages, not just on their own personal
emails. These commissions can be earned on tagged mes-
sages on a plurality of down line transmissions sent by other
affiliates within their affiliate network. As affiliate users get
more and more affiliates to join the system they get credit for
the emails that pass through those distribution channels. This
becomes an Extended Distribution Channel and can grow
without limit as there are no restrictions on size or volume
of tagged emails. For example, Affiliate A signs up with the
Sponster™ Media system, and during the course of using the
system gets users B, C and D to join also. User B sends about
8 emails per day through the OpenMX Servers. Any com-
missions paid to B via click-through events also trigger
payments to User A. Likewise any commissions earned by
User C will trigger payments to User A. Similarly, commis-
sions earned by User D will trigger payments to User A.
[0059] The method and apparatus thus provides a cycle of
benefits for all participants. Third party Dynamic Content
Advertising Providers provide contextual and non-contex-
tual commissionable and non-commissionable content for
sender, enhancing message content. Message content can be
directly acted upon via key word hyper linking or simply
appended to via template wrapping. Content Advertising
Providers compete for ad placement based on a key word
bidding process in the case of multiple and similar contex-
tual content placements. Sender’s route outgoing messages
through an OpenMX Server and by default their everyday
communications provides a distribution channel that results
in a trusted introduction and tacit approval for the Content
Advertising Provider, presently blocked by various messag-
ing software. The sender’s distribution channel is usually
comprised of but not limited to friends, family, acquain-
tances, co-workers, etc.

[0060] The post OpenMX Sender transmission output
includes enhanced relevant content to receiver messages,
which are non-intrusive to the content. The enhanced con-
tent was determined by analyzing the message content in an
anonymous, non-personally identitying way for specific key
words that have been deemed valuable by third party Con-
tent Advertising Providers. The key word content of the
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message is then contextually matched to the advertising tag
lines. If there is no contextual related content from any
Content Advertising Provider then a random content pull is
done.
[0061] The receiver who may be unrelated to the tag line
service provider but in most cases not unrelated to the
sender, finds enhanced content relevant to the current email
session, or discussion or for other varied reasons decides to
view the added third-party content. The view event or
“click-through” event results in a commission payment
event where a portion of that commission is credited to the
sender. The percentage payout amount is determined by the
tag line service provider’ s variable depth compensation pro
gram that is part of the tag line service provider’s multi-tier
affiliate program.
[0062] The Advertiser benefits from increased exposure,
greater brand awareness, increased sales and other general
and related benefits that result from a trusted recommenda-
tion or referral, which bypasses message-blocking (spam
blocking) software. The receiver benefits with the unex-
pected addition of relevant, contextual tag line advertise-
ments, to the message topic of email discussion.
[0063] The sender receives a portion of the advertising
compensation for each down line tagged message recipient.
The end result is that we have a system that can intelligently
and contextually determine in-session, commissionable
third-party content placement and ranking without ANY
invasion of privacy in any way and it’s non-intrusive.
[0064] Although this specification has referred to the
illustrated embodiments, it is not intended to restrict the
scope of the appended claims. The claims themselves con-
tain those features deemed essential to the invention.
What is claimed is:
1. A method comprising:
accessing an electronic transmission transmitted from a
client computing device or ready for transmission from
the client computing device;
selecting one or more advertisements for insertion into the
electronic transmission;
inserting the selected one or more advertisements into the
electronic transmission; and
initiating a payment to a user of the client computing
device, the payment being provided to the user in
exchange for allowing the one or more advertisements
to be placed in the electronic transmission.
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