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(57) ABSTRACT 

A computer-implemented system for consumers and Suppli 
ers of energy provides an on-line marketplace where energy 
consumers may learn about their options for obtaining energy 
and enter contracts with energy Suppliers. Energy Suppliers 
may use the system to learn about other Suppliers as well as 
consumers, and to extend offers to consumers for the provi 
sion of energy. The system gathers data on Suppliers and 
consumers from numerous reliable sources, and thus provides 
a content-rich environment that facilitates consumer choice in 
the selection of energy Suppliers. 
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ELECTRONIC MARKETPLACE FOR 
ENERGY 

CROSS-REFERENCES TO RELATED 
APPLICATIONS 

0001 Priority is claimed to U.S. Provisional Application 
No. 61/393,593, filed Oct. 15, 2010, and U.S. Provisional 
Application No. 61/478,885, filed Apr. 25, 2011, which are 
incorporated herein by reference in their entirety. 

STATEMENT REGARDING FEDERALLY 
SPONSORED RESEARCH ORDEVELOPMENT 

0002. Not Applicable. 

NAMES OF PARTIES TO AJOINT RESEARCH 
AGREEMENT 

0003) Not Applicable 

REFERENCE TO A “SEQUENCE LISTING. A 
TABLE, ORACOMPUTER PROGRAM LISTING 

APPENDIX 

0004) Not Applicable. 

BACKGROUND OF THE INVENTION 

0005 1. Field of the Invention 
0006. This invention relates generally to electronic com 
merce, and, more particularly, to computerized applications 
for providing online marketplaces where consumers and Sup 
pliers of energy may obtain information about one another 
and pursue commercial relationships. 
0007 2. Description of Related Art 
0008. In the decade or more since electricity generation 
became deregulated in states across the United States, com 
petitive suppliers of electricity have been unable substantially 
to penetrate the residential energy market. This is the case 
even when competitive suppliers offer to sell electricity at 
rates below those of incumbent local utilities. As a general 
example, in some states (e.g., Maine) competitive Suppliers of 
electricity serve only about 5% of the residential market. In 
other states (e.g., Connecticut) competitive Suppliers serve 
approximately 41% of the market. In general, across all the 
deregulated States, competitive Suppliers serve an average of 
only about 10-12% of the total residential electricity market. 
0009. In recent years, residential and commercial consum 
ers alike have grown accustomed to conducting household 
and commercial business over the Internet. We have recog 
nized that the Internet has great potential for bringing 
together energy consumers and energy Suppliers to promote 
competition among Suppliers and to increase penetration of 
competitive energy Suppliers into residential and consumer 
markets. 
0010 Prior Internet applications, (e.g., www.saveonener 
gy.com), have attempted to provide energy consumers with 
information about competitive suppliers. However, these 
applications are essentially merely directories. They provide 
lists of suppliers, links to Supplier websites, and very limited 
information, Such as energy cost and payment terms. In gen 
eral, in these prior art systems, once a customer selects a 
Supplier to Switch to, they are then sent to that Supplier's 
website to learn more of the important details of the offer and 
then have to reenter any information that they entered on the 
prior art website. Consumers are left to acquire more detailed 
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information about the various suppliers on their own, with the 
result too often being that consumers, armed with little infor 
mation about competitive Suppliers, decide to do nothing. 
0011. There is a need, therefore, for an online marketplace 
that provides consumers with more detailed information 
about Suppliers to enable them to more easily make informed 
decisions and to better facilitate the formation of contracts 
between consumers and Suppliers. 

BRIEF SUMMARY OF THE INVENTION 

0012. The inventors hereof have recognized and appreci 
ated that an experience of energy consumers and/or Suppliers 
may be improved through a computerized application acces 
sible to energy consumers over a computer network, Such as 
the Internet. In certain illustrative embodiments, the applica 
tion may receive detailed information about products that 
competitive Suppliers are selling, store that information, and 
present that information to energy consumers that are users of 
the application. The application may present to consumers the 
competitive Suppliers serving their geographic region along 
with detailed information about the products the suppliers are 
offering. The consumer can then select the product that best 
meets their needs. The application may then walk the con 
Sumer users through a registration process to sign up with the 
selected Suppliers. In one example, this may be done without 
having to leave the application. In certain illustrative embodi 
ments, the application may also store data about consumers, 
including, for example, property information, current Suppli 
ers, energy costs, energy consumption, and/or payment his 
tory. In certain illustrative embodiments, the application may 
receive information about consumers’ billing entities, such as 
their electric utilities. The application may contact the billing 
entities and obtain certain consumer data directly therefrom. 
The consumer data may be distributed to competitive suppli 
ers (i) to Solicit tailored quotes based on the consumer data, 
(ii) to calculate potential savings that consumers could expe 
rience by switching to different suppliers, and/or (iii) to facili 
tate a contracting process between consumers and selected 
Suppliers, by automatically providing previously collected 
consumer data as part of the processes for registering con 
Sumers with selected suppliers. In certain illustrative embodi 
ments, the application may include a broker interface to be 
used by energy brokers. The application may respond to 
instructions from brokers to group together different proper 
ties and/or power meters, gather consumer data associated 
with the different properties and/or power meters in the 
resulting group, and receive tailored quotes from different 
Suppliers for the provision of energy to the group as a whole. 
In certain illustrative embodiments, the application may 
include a Supplier interface for allowing Supplier users of the 
application to view aggregated data about consumers as they 
relate to particular Suppliers, such as sales acquisition and 
retention performance. 
0013. In general, in an embodiment, the application can 
aggregate usage data Via data access methods (e.g., scraping, 
web services, file transfers) from several commercial loca 
tions in different geographies. The data can be analyzed and 
presented in several views (e.g., by utility, state, consolidated 
view) without the need for further processing by the consum 
ers or energy Suppliers. The application can be delivered to 
users over the internet as a SaaS product. 
0014. In accordance with an illustrative embodiment, a 
computer-implemented method for facilitating relationships 
among energy consumers and energy Suppliers includes oper 
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ating at least one processor to perform a method. The method 
includes communicating, over a computer network, with a 
consumer, communicating, over the computer network, with 
a billing entity serving the consumer, and retrieving, over the 
computer network, consumer data from the billing entity 
serving the consumer. The consumer data pertains to at least 
one of energy usage, timing of energy usage, and payment 
history. The method further includes providing the consumer 
with a list of energy Suppliers and associated contract terms 
for the provision of energy. At least some of the contract terms 
are based on the retrieved consumer data. 
0.015. In accordance with another illustrative embodi 
ment, a computer-implemented marketplace for energy con 
Sumers and energy Suppliers includes a processor operatively 
connected to a computer network for communicating with 
consumers and Suppliers over the computer network. The 
marketplace further includes at least one database storing 
information about consumers and Suppliers and application 
code running on the processor with access to the at least one 
database. The application code includes at least one consumer 
module constructed and arranged to present to consumer 
users of the marketplace information from the at least one 
database pertaining to a plurality of Suppliers. The application 
code further includes at least one Supplier module constructed 
and arranged to present to supplier users of the marketplace 
information from the at least one database pertaining to a 
plurality of consumers and at least one billing entity module 
constructed and arranged to access, via the processor over the 
computer network, a billing entity of a consumer user of the 
marketplace, and to retrieve consumer data therefrom per 
taining to the consumer user of the marketplace. 
0016. In accordance with yet another illustrative embodi 
ment, a non-transitory computer readable storage medium 
has computer-executable instructions which, when executed, 
carry out a method of facilitating relationships among energy 
consumers and energy Suppliers. The method includes com 
municating, over a computer network, with a billing entity of 
an energy consumer, receiving, from the billing entity over 
the computer network, consumer data pertaining to the 
energy consumer, and transmitting, over the computer net 
work, at least a portion of the consumer data to at least one 
energy Supplier. 

BRIEF DESCRIPTION OF THE SEVERAL 
VIEWS OF THE DRAWINGS 

0017 FIG. 1 is a general block diagram of a web applica 
tion (WA) according to an illustrative embodiment of the 
invention and an environment in which the WA may be used; 
0018 FIG. 2 is a block diagram of the WA of FIG. 1; 
0019 FIG.3 is a block diagram of application code shown 
of FIG. 2: 
0020 FIGS. 4-9 are exemplary web pages of the WA, 
which may be accessed by consumer users of the WA; 
0021 FIGS. 10-11 are exemplary web pages of the WA, 
which may be accessed by supplier users of the WA; 
0022 FIG. 12 is a flowchart showing an exemplary pro 
cess for estimating a monetary savings that a consumer user 
of the WA could experience by switching to a different energy 
Supplier; 
0023 FIG. 13 is a flowchart showing an exemplary pro 
cess forestimating a consumeruser's savings by Switching to 
a different supplier based on informed estimates of the con 
Sumer's energy usage or based on actual usage data; 
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0024 FIG. 14 is a flowchart showing an exemplary pro 
cess whereby the WA may make tailored offers to consumers 
for the provision of energy on behalf of suppliers; 
0025 FIG. 15 is a flowchart showing an exemplary pro 
cess whereby the WA may create an account on behalf of a 
consumer on the website of the user's utility or other billing 
entity; 
0026 FIG. 16 is a flowchart showing an exemplary pro 
cess whereby the WA may log on to the website of a billing 
entity and obtain consumer data therefrom; 
0027 FIG. 17 is a flowchart showing an exemplary pro 
cess whereby the WA may cause a contract to be formed 
between a consumer user and a Supplier, 
(0028 FIGS. 18-25 are exemplary web pages of the WA, 
which may be accessed by consumer users of the WA; 
(0029 FIGS. 26-29 are exemplary web pages of the WA, 
which may be accessed by supplier users of the WA; 
0030 FIGS. 30-31 are exemplary consumer dashboard 
web pages of the WA; 
0031 FIG. 32 is a block diagram of a contract renewal 
manager code segment; 
0032 FIG. 33 is a block diagram of an at risk manager 
code segment; 
0033 FIG.34 is a block diagram of a cancelation manager 
code segment; 
0034 FIG. 35 is a block diagram of an acquisition man 
ager code segment; 
0035 FIG. 36 is a block diagram of a customized market 
place code segment; 
0036 FIG. 37 is a conceptual diagram of a supplier prod 
uct sales funnel object; and 
0037 FIG. 38 is a conceptual diagram of a winning and 
losing sales comparison code segment. 

DETAILED DESCRIPTION OF THE INVENTION 

0038 According to the various illustrative embodiments 
hereof, a computer-implemented marketplace for consumers 
and suppliers of energy is provided in the form of a web 
application (WA) 110, i.e., a computer-implemented software 
application accessible over the world-wide web or other com 
puter network. 
0039 FIG. 1 shows an example of the WA 110 in its 
intended environment. The WA 110 may be operatively con 
nected to communicate with consumers 112, utilities 114 
(e.g., billing entities), Suppliers 116, and various public and/ 
or private databases 118. Connections may be made via a 
computer network, such as the Internet. The WA may prefer 
ably be implemented as part of a web server environment 
connected to the Internet and accessible at a particular uni 
form resource locator (URL), (e.g., www.currentchoice. 
com). Consumers 112 and suppliers 116 may access the WA 
110 using Internet browsers on respective computers con 
nected to the Internet. In response to page requests from 
consumers and/or suppliers, the WA 110 may transmit web 
pages over the Internet, which may be viewed on the respec 
tive consumers’ computers via their associated browsers. 
0040. In the following example, the WA is described in 
connection with the provision of electrical energy. However, 
the WA may be used in connection with otherforms of energy, 
Such as natural gas, propane, and heating oil. 
0041. The term “consumers' as used herein includes pur 
chasers and potential purchasers of energy. Consumers may 
be individuals, businesses, organizations, associations, or 
groups of any of the foregoing that purchase or wish to pur 
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chase energy. They may represent themselves or be repre 
sented by other parties, such as energy brokers. Energy bro 
kers that use the WA may be regarded as consumers. This is 
the case even if a broker is paid by a Supplier or other party. 
The term "consumer users' is also used herein to indicate 
consumers who are also users of the WA 110. 
0042 “Suppliers' as used herein include parties that gen 
erate energy and/or that buy and sell energy on the open 
market. Consumers typically enter contracts with Suppliers 
for the provision of energy. The Suppliers generate or other 
wise obtain energy and provide energy to the consumer under 
terms of the respective contracts. The term "supplier users” is 
also used hereinto indicate Suppliers who are also users of the 
WA110. 

0043 “Utilities” as used herein include parties responsible 
for delivering energy to consumers. In general, in deregulated 
electrical energy markets within the United States, utilities 
install, read, and maintain power meters, provide and main 
tain poles and wires through which energy is transmitted to 
consumers, bill consumers for their energy usage, and receive 
payments from consumers. In some states (e.g., Texas), these 
functions are provided by an energy Supplier. Payments 
received are delivered to respective suppliers with which the 
consumers have contracts. Utilities generally serve consum 
ers on a geographical basis, i.e., one utility generally serves 
all energy consumers within a particular county or Zip code, 
regardless of the fact that different consumers within that 
geographical area may have contracts with different Suppli 
CS 

0044) Utilities generally have their own web applications, 
which consumers may typically access. Once consumers reg 
ister with those web applications, they may log on to view 
various consumer data particular to their accounts. In general, 
the scope of consumer data made available varies from utility 
to utility but generally includes the consumers’ bills, energy 
costs, energy usage, designated Suppliers of energy, last meter 
read dates, and payment methods. Is Some regions (e.g., 
Texas), the utility maintains usage information for an address 
(e.g., ESID) and information relating to the presence of a 
Smart meter. Billing and payment history is generally main 
tained by the supplier. 
0045. Some states within the United States, and certain 
locations within countries other than the U.S., do not follow 
this deregulated Scheme. For example, in Texas, utilities col 
lect energy usage information and transmit that information 
to suppliers. Suppliers then bill consumers directly. In Texas, 
both Suppliers and utilities generally have web applications. 
Consumers may log onto their accounts on the Supplier-run 
web applications to view their consumer data. The consumer 
data available from Suppliers in deregulated States may 
include consumers' bills, energy costs, energy usage, last 
meter read dates, and payment methods. 
0046. Therefore, both utilities and suppliers may act as 
“billing entities” for consumers, i.e., parties that bill consum 
ers for the provision of energy. In deregulated States, the 
billing entity is typically the utility; in non-deregulated States, 
it may be either the utility or the supplier. The billing entity 
may also be an agent of a utility or the Supplier, a separate 
business or association, or a governmental office or body. In 
any case, the billing entity generally has a web application to 
which consumers may log on to view their consumer data. 
0047 Various public and/or private databases 118 may be 
accessible to the WA 110 over the Internet. Examples of the 
databases 118 may include the Energy Information Associa 
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tion (EIA) in the United States, energy usage databases out 
side the United States, and various LexisNexis databases. The 
EIA maintains data pertaining to average energy consump 
tion organized by geographical area (e.g., state, county, or Zip 
code). The WA 110 may use information from the EIA or 
similar entities outside the United States to estimate typical 
energy costs in different geographical areas and to estimate 
savings that consumers might hope to enjoy by Switching to 
less expensive Suppliers. LexisNexis databases store informa 
tion pertaining to specific properties, including address, num 
ber of residents, square footage, number of rooms, number of 
bathrooms, year built, method of construction (e.g., brick or 
wood frame), and whether the home has air conditioning. In 
an embodiment, such information can be mined and com 
pared to determine the relative energy efficiency between 
similarly constructed homes. The WA 110 may use these 
types of information from LexisNexis to provide accurate 
estimates of energy usage and to provide tailored recommen 
dations to consumers for improving energy efficiency. For 
example, the WA 110 may infer from the year a residence was 
built that it has high or low quality insulation. It may then 
provide consumers whose residences were built prior to a 
certain year with Suggestions that their insulation be 
upgraded. The public/private databases 118 therefore provide 
the WA 110 with specific information about consumers and 
their properties and thus enable the WA to provide better 
service to consumers. 

0048 FIG. 2 shows an exemplary structure of the WA110. 
The WA 110 may include a processor 214 having web server 
software 216 and a network interface 212. The network inter 
face 212 allows the WA to communicate over a computer 
network (e.g., the Internet) with consumers 112, utilities 114, 
suppliers 116, and public/private databases 118. The WA may 
include application code 210, which may be executed by the 
processor 214 under direction of the web server 216. The 
application code 210 may have access to at least one database. 
Nominally, three databases are provided, i.e., a consumers 
database 230, a tools database 232, and a suppliers database 
234; however, these databases may be combined or more 
finely divided, as desired during system implementation. 
0049. The consumers database 230 stores information 
about individual consumer users of the WA 110. The infor 
mation stored may include, for example, information about 
the consumers residences, payment histories, identities of 
Suppliers used by the consumers, and contract terms with 
suppliers. The tools database 232 may include data used by 
the WA 110 for various tools and features that the WA pro 
vides. Examples may include tables associating IP addresses 
with Zip codes or other geographic regions, which the WA 
may use to identify a consumer's location, and tables associ 
ating utilities with the Zip codes or other geographic regions 
they serve, which allow the WA to identify a consumer's 
utility. The suppliers database 234 includes information about 
different Suppliers, including, for example, their various 
products, contract rates and terms, whether they offer fixed 
price contracts, variable price contracts, or both, the geo 
graphic areas they serve, links their websites, and other con 
tact information. It may also include account information 
about supplier users of the WA. 
0050. The application code 210 is seen to include con 
Sumer modules 220, billing entity modules 222, supplier 
modules 224, and database access modules 226. These 
groups of modules may operate in coordination with one 
another and with the consumers database 230, tools database 
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232, and Suppliers database 234. Each group of modules may 
be operatively connected to each database. In particular, con 
Sumer modules 220 may be operatively connected to the 
consumers database 230 and the suppliers database 234, thus 
providing a structure that gives consumers 112 access to 
information about both themselves and the various suppliers 
116. Similarly, supplier modules 224 may be operatively 
connected to the Suppliers database 234 and the consumers 
database 230, thus providing a structure that gives Suppliers 
116 access to information about both themselves and the 
various consumers 112. 

0051. The database access modules 226 manage commu 
nication with the public and/or private databases 118. These 
modules may include automated bots or other automated or 
semi-automated web tools forlogging onto remote databases, 
performing searches, retrieving information, and storing 
information in the consumers database 230, tools database 
232, and/or suppliers database 234. 
0052 FIG. 3 shows the consumer modules 220, billing 
entity modules 222, and Supplier modules 224 in more detail. 
The consumer modules 220, as shown in FIG.3, are primarily 
directed to serving the needs of consumers. They may include 
the following: 

0053 Homepage savings module 312: calculates an 
estimated monetary savings that a consumer user could 
achieve by Switching to a less expensive Supplier of 
energy in the consumer user's geographical area; 

0054 Estimated savings module 314: calculates an esti 
mated cost savings that a consumer user could expect to 
achieve based on energy usage and geographical infor 
mation about the consumer user; 

0055 Consumer account create module 316: gathers 
user information and creates accounts for consumer 
users on the WA 110; user information obtained may 
also be used to create accounts for consumer users at 
their respective billing entities; in an embodiment, user 
authentication tests (e.g., CAPTCHA) from the billing 
entities site can be imaged and presented to the user in 
the WA site such that user can authenticate without leav 
ing the WA site; 

0056 Consumer records module 318: organizes infor 
mation about individual consumer users of the WA, 
including information about the consumeruser's current 
Supplier and plan, contract terms and conditions; the 
consumer user's activities on the WA, any messages or 
alerts sent or received by consumers using the WA; in an 
embodiment, a consumer can be presented with their 
past 12 months of energy usage; and 

0057 Supplier selection module 320: identifies suppli 
ers within the geographical areas of respective consum 
ers and ranks then based on desired criteria, Such as 
energy cost; presents detailed information about Suppli 
ers and accepts consumer choices of desired suppliers. 

0058. The billing entity modules 222 are primarily 
directed to interactively communicating with billing entities 
and obtaining consumer data therefrom. They may include 
the following: 

0059 Billing entity account create module 330: gathers 
information about consumers and applies the informa 
tion to create accounts on behalf of consumers on con 
Sumers’ billing entities websites; and 
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0060 Data access module 332: logs onto billing entity 
accounts on behalf of consumers, reads pages, and col 
lects consumer data from consumers’ accounts at billing 
entities. 

The billing entity modules 222 thus interact with utilities 
and/or other billing entities to acquire consumer data. The 
consumer data may be stored in the consumer database 230 
for later use by the WA110. In an embodiment, a user account 
can be created on the billing entities website without requir 
ing the user to leave the WA interface. That is, the WA creates 
the account with the billing entity in the background of the 
operation of the WA. The data access module can be config 
ured to read the HTML tags within the billing entities web 
site and bring relevant data into the WA. 
0061 The supplier modules 224 are primarily directed to 
serving the needs of suppliers. They may include the follow 
1ng: 

0062 Supplier account create module 350: creates 
accounts for supplier users on the WA 110; 

0.063 Supplier performance module 352: organizes and 
computes information pertaining to a Supplier user's 
performance in attracting (i.e., acquiring) business from 
consumers; 

0.064 Supplier retention module 354: organizes and 
computes information pertaining to a Supplier user's 
ability to retain business from existing or previous con 
Sumers; and 

0065 Supplier access module 356: obtains information 
from Suppliers, such as products, rates, promotions; 
rules for offering promotions to customers based on 
customers energy usage, payment history, and other 
factors. May include a data interface for transferring 
data from supplier to WA 110 on a regular basis or in 
response to particular events. The data interface may 
involve transfers of XML files, web services, email, 
spreadsheet delivered by email, FTP, EDI, and/or 
comma delimited files, for example. 

0066. The various modules that make up the application 
code 210 may take a variety of forms, the particularities of 
which are not critical to the invention. For example, “mod 
ules' may be discrete Software constructs. Such as files, 
although this is not required. Alternatively, modules may be 
provided as different portions of software within one or more 
Software files, functions, or Subroutines. Some modules may 
include both user interface code and data processing code, in 
the form of web pages. Other modules may be provided 
without user interface code or without data processing code. 
Considering the wide variety of implementation schemes, it 
should be understood that the term “module” as used herein 
refers to a collection of software instructions that perform a 
designated function and is not constrained to any particular 
organizing structure. 
0067. The application code 210 may be written in any 
computer language, or computer languages, that taken as a 
whole allow communication with users over a computer net 
work, Such as the Internet. Some examples of Suitable lan 
guages include HTML, ASP, ASP.NET, JSP, PHP, Java, 
PERL, and Flash. 
0068. The WA 110 may be implemented using a single 
computer or with multiple computers. The computer or com 
puters may be physical machines or virtual machines. The 
elements shown in FIG. 2 may be located together on the 
same machine or may be distributed among different 
machines. 
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0069. The processor 214 may preferably be a general 
purpose processor or server. It preferably runs a commer 
cially available operating system, such as WindowsTM, MAC 
OS, Unix, or GNU/Linux, for example. The web server 216 
may be of any suitable type, such as Microsoft IIS (Internet 
Information Services) on WindowsTM, Apache Tomcat on 
Unix, or TUX on GNU/Linux. 
0070. The application code 210 and databases 230, 232, 
and 234 are preferably stored in files on a hard drive, flash 
drive, optical storage medium, or the like, which is accessible 
to the processor 214. The application code 210 and databases 
230, 232, and 234, or portions thereof, may be read into a 
memory (not shown) of the processor during execution of the 
application code 210 by the processor 214. 
(0071. The databases 230, 232, and 234 may be relational 
databases, such as Oracle or Microsoft SQL Server. Alterna 
tively, the databases may be other types of files, or collections 
of files, such as spreadsheets, comma-delimited text files, or 
XML files. The databases may exist as data structures within 
the application code 210. No particular structure is required 
of the databases, other than that they permit data to be stored 
in an organized manner. 
0072 FIGS. 4-11 show various web pages of the WA 110. 
Each of these web pages may be associated with one or more 
of the modules of the application code 210. Users may down 
load the web pages from the WA 110 over the Internet and 
view them on their client machines. The client machines may 
be conventional computers, such as personal computers, 
Macintosh computers, workstations, or terminals of main 
frame computers. They may also be tablet computers, Smart 
phones (e.g., Droid, iPhone, BlackBerry), PDA's, personal 
readers (e.g., Kindle or Nook), or other network connectable 
devices. Users may view the web pages using browsers. Such 
as Microsoft Internet Explorer, Safari, Google Chrome, Fire 
foX, and Opera, or using custom applications (apps) for use 
with portable devices. 
0073 FIG. 4 shows an exemplary home page 400 of the 
WA 110. The page 400 is preferably the first page that new 
consumer users of the WA 110 see when first visiting the WA. 
On this page, consumer users may take advantage of various 
features, learn about their options for Switching energy Sup 
pliers, and obtain quick estimates of monetary savings they 
could experience by switching to different suppliers of 
energy. The home page 400 includes a field 410 for displaying 
and/or receiving a Zip code of the consumeruser and a savings 
indicator 412 for displaying a calculated estimated annual or 
monthly savings. The control 410 and indicator 412 operate in 
connection with the homepage savings module 312 to com 
pute and display estimated savings. The estimated savings 
may be based on the cost of energy provided from the user's 
utility and a rough estimate of the user's energy usage, based 
on energy usage statistics of properties in the user's area. The 
home page 400 may also include a control. Such as a button 
414, which opens a page for presenting users with lists of 
competitive Suppliers. 
0074. When clicking the button 414, the user may be pre 
sented with a page such as a pop-up window (not shown) 
asking the user for information. The window may ask, for 
example, that the user confirm the user's Zip code and identify 
the user's utility company (in cases where there are more than 
one serving a particular area). The window may also request 
that the user check whether the user is interested in fixed-price 
energy contracts with Suppliers, variable-price contracts, or 
whether there is no preference. 

Apr. 19, 2012 

(0075 FIG.5 shows an exemplary page 500, which may be 
displayed when the user enters information requested in the 
pop-up window and proceeds. The page 500 includes a list of 
energy plans 510 available from Suppliers serving properties 
in the consumer user's geographical area (e.g., Zip code). 
Information may be displayed for each plan listed. Such as the 
Supplier name and logo, plan name, contract term, estimated 
savings that could be obtained by Switching to the plan, con 
Sumer ratings, and promotional offers. The page 500 may 
operate in coordination with the supplier select module 320, 
which in turn has access to the suppliers database 234. Plans 
listed on the page 500 are those from the suppliers database 
234 that are available in the consumer user's geographical 
area (e.g., Zip code). The list of the plans displayed may be 
sorted and/or filtered based on consumer preference. For 
example, a region 512 may allow the consumer user to filter 
the listed plans based on a preferred contract term length. 
Also, if a user entered a preference for fixed or variable 
contracts, the page 500 may limit the display to those plans 
only, or simply present the preferred contract types first, with 
the option to view other types (e.g., via different tabs). The 
page 500 may include a region 514 that displays information 
about the consumeruser, Such as the user's Zip code, the user's 
utility, and the average energy usage of residents within the 
user's state. Users can compare different plans by checking 
the plans and operating a control. Such as a button 518. 
Detailed head-to-head comparison information may then be 
presented. In addition, users can access detailed information 
about any particular plan on the list 510 by clicking an object 
on the screen (e.g., the plan name, Supplier logo, or Switch 
button). 
0076. The page 500 may also include a control, such as a 
button 516, for entering or betterestimating the user's energy 
usage. Users may click this button, whereupon they may be 
prompted to supply information, which the WA 110 may use 
to calculate a better estimate of their energy usage than the 
one used on the home page 400. The button 516 and functions 
performed after it is clicked may operate in coordination with 
the estimated Savings module 314. In an embodiment, the 
button 516 initiates a scraping process configured to acquire 
the customer's actual energy usage data from their utility. 
This process allows the consumer to create an account at their 
utility via the WA. The scraping process can then obtains the 
online account information Such as the consumer's energy 
usage, the meter read date, their service address, their mailing 
address, payment history and current pricing. The page 500 
may update values of estimated savings shown in the list 510 
once the better estimate of the consumer's energy usage is 
obtained. 

0077 FIG. 6 shows an example of a page 600 that may be 
displayed when a user clicks on a plan name or logo in the 
region 510 of the page 500. The page 600 may be operated in 
coordination with the supplier select module 320. It includes 
a region 610 that displays detailed plan characteristics, 
including otherwise hard-to-find information like cancelation 
fees, late payment fees, and payment methods. The informa 
tion displayed in the region 610 is preferably stored in the 
suppliers database 234. The page 600 may also include a 
region 612 that provides a Supplier Summary, customer rat 
ings, and a copy of the Supplier's state operating license. In an 
embodiment, the page 600 can include a multimedia object 
(e.g., flash, video) about the Supplier. A control such as a 
button 614 is provided to allow users to select the displayed 
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plan. To allow the switch to take place, the WA 110 may first 
require the consumer user to create an account. 
0078 FIG. 7 shows an example of a page 700 for creating 
an account on the WA110. The page 700 may be controlled by 
the consumer account create module 316. The page 700 may 
include a region 710, which allows users to input personal 
information, Such as name, phone number(s), and email 
address. It may also include a region 712, which allows users 
to enter account information, such as username, password, 
and security question and answer. A control Such as a check 
box 714 is presented, to receive a confirmation that the user 
has read the terms and conditions of use of the WA 110. The 
user inputs entered on the page 700 may be stored in the 
consumers database 230. The page 700 may include a control, 
such as a button 716. When this button is clicked, the con 
Sumer-entered information is applied to create a new account 
for the consumer on the WA 110. In an embodiment, the 
consumer can enter a future address (i.e., if they are moving) 
to help determine which energy supplier they should select. If 
their current supplier is available in the consumer's new 
address, the consumer can be provided an opportunity to 
transfer their existing contract to the new address. 
0079 FIG. 8 shows a page 800, which may be displayed 
by the WA 110 when a user clicks the button 716 on the page 
700. The page 800 is controlled by the billing entity account 
create module 330. It allows the consumer user to enter infor 
mation relevant to the user's current billing entity (e.g., util 
ity). The page 800 includes a field 810 where a consumer user 
may enter the account number of the user's billing entity 
account. This information may generally be obtained from a 
recent bill from the billing entity. The user may then authorize 
the WA 110, such as via a checkbox 812, to create an online 
account on behalf of the user at the billing entity's website. 
Also on this page, the user may confirm, such as via a check 
box 814, the user's intention to switch to a new supplier 
and/or plan. The user may also confirm that the user has 
reviewed and accepted terms and conditions that apply to the 
selected supplier and/or plan. Other UI objects such as model 
pop-up forms can be used to receive the user's confirmation of 
the terms and conditions. The user may then operate a control, 
such as a button 816, to submit the billing entity information 
and put the user's requested change into effect. In response to 
the user clicking this button, the WA 110 may automatically 
visit the billing entity's website and create an account there 
for the user. The WA may use the same personal and account 
information as were entered in the fields 710 and 712 of the 
page 700. Creating the account in this manner saves the user 
time and avoids data entry errors. Once logged on to the 
consumer's account, the WA 110 may put into effect the 
requested change to the newly selected Supplier/plan. The 
WA 110 may also use the data access module 332 to retrieve 
consumer data about the consumer user from the billing enti 
ty's website. Retrieved consumer data may be stored in the 
consumers database 230 for later use by the WA 110. 
0080 Some consumers may have previously set up online 
accounts with their billing entities on their own. These con 
Sumers may be prompted to enter their account credentials, 
and the account creation process with the billing entity may 
be omitted. 

I0081 FIG.9 shows an example of an overview page 900, 
which a consumer user may access by logging onto the WA 
110 with the username and password established with the 
page 700. The page 900 may be controlled by the consumer 
records module 318, which may access and display informa 
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tion stored in the consumers database 230. The overview page 
900 displays helpful information relevant to the user. It may 
include a region 910 that shows the user's energy usage over 
time. This region may include controls, such as radio buttons 
912, for selecting timeframes over which to display energy 
usage. It may also include controls, such as checkboxes 914. 
for enabling the user to compare the user's own energy usage 
with that of the user's neighbors, past energy usage, an energy 
consumption goal, and/or the energy consumption of energy 
efficient homes in the user's neighborhood. Energy usage 
information for populating the region 910 may be obtained by 
the WA 110 using the data access module 332, which may 
acquire consumer data about the consumer user and other 
users from their respective billing entities. Energy consump 
tion information in a user's area may also be obtained from 
public/private databases 118, such as LexisNexis. The page 
900 may also include a region 920 that provides information 
about the consumer's currently selected plan and Supplier. It 
may further include a region 930, which provides the user 
with alerts (e.g., ChoiceAlertsTM) about various subjects of 
relevance, such as impending contract expiration, available 
promotions and discounts, and opportunities to save energy. 
I0082 In general, in an embodiment, the user can provide 
permission via the WA to acquire publically available infor 
mation Such as the square footage of their home, the year it 
was built, the number of people living there. Other informa 
tion may be acquired as well. These characteristics can be 
indicators of the amount of energy a home is likely to con 
Sume. As a result, the indicators can be used to show apples 
to-apples comparisons on energy usage between similar 
homes, and provide estimates as to energy conservation activ 
ity to undertake. For example, if a house was built in the 
1940s, then it is likely that the walls are insulated with cotton. 
In general, cotton is far less effective insulation when com 
pared to modern foam products. Thus, improved methods of 
insulation could be recommended. Further, in addition to 
providing a recommendation, the WA can provide the con 
Sumer with derivative benefits that are associated with the 
change. Staying with the insulation example, the WA can 
advise the consumer that if they live in a certain region (i.e., 
city, county, state) and they elect to replace their insulation, 
they may qualify for rebate. The WA can link the character 
istics of the consumer's home to prioritized suggestions on 
energy savings steps to take (i.e., based on ROI, standards, 
best practices) and inform the consumer if there are any local 
programs that will help pay for the Suggested energy savings 
activity. 
I0083. In addition to providing pages to be used by con 
Sumers, the WA 110 may also provide pages to be used by 
Suppliers. Suppliers may create accounts on the WA using a 
page or pages controlled by the Supplier account create mod 
ule 350. Once logged on, suppliers may view information 
about consumers and about themselves. This information 
may be drawn from the consumers database 230 and the 
Suppliers database 234. In an embodiment, the Suppliers can 
utilize the WA to create energy offers that can be made avail 
able to one or more consumers. For example, offers can be 
made available by region, by time, by credit history, energy 
usage, and other factors. 
I0084 FIG. 10 shows a supplier performance page 1000. 
The Supplier performance page may be controlled by the 
supplier performance module 352 and may provide suppliers 
with information about their performance in acquiring con 
tracts for the supply of energy to consumers. The page 1000 
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may include a control, such as a drop-down list 1010, for 
selecting a state or other geographical region. It may also 
include a control. Such as a drop-down list 1012, for selecting 
a particular product (i.e., plan), or for selecting all products. 
With selections made, displayed results are then limited to the 
selected state and product(s). Other controls may be provided 
to further narrow results. The page 1000 may include a region 
1014 for graphically displaying a number of consumers 
acquired over aparticular time frame for the selected State and 
product. In one example, this display is a bar graph. The page 
1000 may also include a sales funnel region 1016 for display 
ing a percentage of consumers that selected the designated 
product(s) after viewing detailed product information (e.g., 
on the page 700). In addition, the page 1000 may include 
differentiator regions 1018 and 1020. Region 1018 may indi 
cate differentiators among competing products and Suppliers 
when a new consumer was won. These may include, for 
example, a higher Supplier service rating, the absence of a 
cancelation fee, or a lower price of energy. Region 1020 may 
indicate differentiators among competing products and Sup 
pliers when new consumers were lost. Examples of these 
differentiators may include a higher monthly fee, absence of 
a special offer, a particular contract term, or no difference. 
Preferably, the WA110 collects clickstream data, i.e., records 
of user activity, mouse clicks, and data entry on pages of the 
WA. The supplier performance module 352 may analyze the 
clickstream data collected from consumers to measure con 
Sumer activity on the WA and help determine the various 
product differentiators. In an embodiment, the WA provides 
for running market splits to help determine product perfor 
mance. Varying offers can be segmented by region, contract 
duration, consumer profile and other variables. Results can be 
presented in a side by side format, or other graphical repre 
sentation to demonstrate the relative performance between 
the market splits. 
I0085 FIG. 11 shows a supplier retention page 1100. This 
page may be controlled by the supplier retention module 354 
and provides Suppliers with information about their success 
in retaining consumers after their contracts expire. As with 
the page 1000, the page 1100 includes controls for selecting a 
particular state and product, or for selecting all products. The 
page 1100 may include a display region 1110 for displaying 
the accounts that are coming up for renewal over a particular 
time span, such as one year. In one example, the display 
region is provided as a bar graph. The page 1100 may obtain 
data for populating the bar graph from the consumers data 
base 230. For example, the consumers database 230 may 
include fields for each consumer recording current Supplier, 
current plan, previous Supplier, previous plan, and end date of 
the previous plan. The page 1100 may read these fields for all 
or a Subset of consumers, compile statistics, and display 
results in the display region 1110. The page 1100 may also 
include a region 1112 for showing current renewal offers. 
These renewal offers have already been made by the supplier 
user. The region 1112 may list, for each retention offer shown, 
the period of time during which the offer is available, the 
audience (e.g., plans or consumer criteria to which the offer 
applies), the terms of the retention offer, the percentage of 
consumers sent the offer who also viewed the offer, and the 
percentage of consumers who viewed the offer that accepted 
it. Information about which consumers viewed the various 
offers may be obtained with clickstream data. There will also 
be a list of offers that are either Active, Pending, or Expired 
along with other performance statistics. The page 1100 may 
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further include a control, such as a button 1114, which allows 
suppliers to create new retention offers. When a supplier 
clicks the button 1114, the supplier may be prompted to enter 
information about the offer (e.g., start date, end date, audi 
ence, and terms). The supplier retention module 416 then 
adds a summary of the retention offer to the region 1112 and 
sends an alert to consumers to which the retention offer may 
apply. Alerts may take the form of messages passed within the 
WA (e.g., “ChoiceAlertsTM). Alternatively, they may take 
the form of email messages sent to applicable consumers, 
telephone calls, text messages, or direct mail sent to consum 
ers via a postal service. Consumers receive alerts and may 
respond by accepting or ignoring the retention offers. Reten 
tion offers may be based on a number of criteria particular to 
consumers, such as a consumer's energy usage, payment 
history, payment method (e.g., credit card or check), and/or 
credit score, for example. This information may be drawn 
from the consumers database 230 after having been deposited 
there by the data access module 332, which may have 
obtained the information from the consumer's utility or other 
billing entity. In an embodiment, the button 114 also allows 
suppliers to create new renewal offers to be presented on the 
WA. That is, a retention offer can be used to keep an at risk 
consumer with the supplier, a renewal offer can be used to 
evaluate consumers who are at the end of their contract. For 
example, to create a renewal offer, the Supplier can evaluate 
the customer's contract end date, their past 12 months of 
energy usage, prevailing market pricing, the customer's credit 
profile, the customer's payment history, and the customer's 
payment method to create a renewal offer. The renewal offer 
can be communicated to the consumer (e.g., text message, 
email, web page). The customer can then compare the offer 
with the market data via the WA. 

I0086 FIGS. 12-17 show some of the processes associated 
with the modules and web pages described above. For each of 
these processes, except where clear dependencies are present, 
the order of steps performed may be varied. Some steps may 
be performed in different orders from those shown, and some 
steps may be performed simultaneously. Terms that indicate 
sequences of events, such as “then and “next are provided to 
indicate the flow of events pictured in the figures; however, 
these terms should not be construed as requiring that steps 
must occur in the indicated sequences. 
I0087 FIG. 12 shows an example of a process 1200 for 
estimating a monetary savings to a consumer by Switching to 
a different supplier of energy. This process is controlled by 
the homepage savings module 312 and may operate in coor 
dination with the web page 400 of FIG. 4. When a consumer 
user visits the WA 110, the WA performs an IP sniff or similar 
process to detect the IP address of the user's machine (step 
1210). In one example, the web server 216 may obtain the 
visitor's IP address from HTTP headers received when the 
user visits the WA. The WA 110 applies the obtained IP 
address to identify a corresponding geographical area, Such as 
a zip code (step 1212). Preferably, the tools database 232 
includes a look-up table or other tool associating IP addresses 
with zip codes. Tables associating IP addresses with zip codes 
may also be available from public databases. The WA then 
displays the identified zip code in the field 410 of FIG. 4. This 
field may be user-updateable to cover situations where the 
identified zip code is inaccurate (e.g., where VPNs or proxy 
servers are used) or where the user is checking on rate infor 
mation about another location, such as that of a second resi 
dence, home residence (when the user is traveling), or resi 
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dence of a friend or relative. If the zip code is incorrect or 
otherwise not appropriate (decision 1214), the user may 
manually update the zip code (step 1216). With the correct Zip 
code in place, the WA identifies a billing entity serving that 
zip code (step 1218). Preferably, the billingentity is identified 
by accessing a look-up table within the tools database 232 that 
associates Zip codes with billing entities, or by accessing one 
or more of the public/private databases 118. Generally, only a 
single billing entity serves a particular geographic area, so 
there is a one-to-one correspondence between location and 
billing entity. The WA 110 may next retrieve three quantities: 

I0088 1) the default power rate of the identified billing 
entity (step 1220). This is a rate that the utility or other 
billing entity charges by default to consumers who have 
not selected alternative Suppliers. This information may 
be stored and accessed from the suppliers’ database 234 
(as the utility or other billing entity acts as a Supplier in 
this capacity); 

I0089. 2) the lowest energy rate available in the consum 
er’s zip code (step 1222). The WA preferably determines 
this rate by accessing the Suppliers’ database 234 and 
identifying the least expensive 12-month fixed price 
energy plan provided by any Supplier serving the dis 
played zip code. Other length contracts and/or variable 
rate contracts may alternatively be selected. Supplier 
rate information may be obtained by the WA using the 
supplier access module 256, which may use XML feeds, 
direct data entry, or other data feeds to exchange data 
with different suppliers for accessing rate information 
on a regular basis, such as daily; and 

0090 3) the average monthly or annual energy con 
Sumption for residences in the displayed Zip code or 
state in which the zip code is found (step 1224). This 
value may be determined by accessing data from one or 
more of the public/private databases 118, such as the 
EIA 

0091 Given these three quantities, the WA may calculate 
the estimated monthly or annual savings for an average resi 
dence within the displayed zip code that could be obtained by 
switching to the lowest priced available 12-month fixed rate 
product (step 1226). The software may display this estimated 
savings, for example, in the field 412 of the page 400. 
0092. The typical user experience is thus to navigate to the 
site's homepage, whereupon the WA 110 automatically dis 
plays the user's Zip code and the estimated dollar or percent 
savings that could be obtained by Switching to the least 
expensive 12-month power contract offered by any Supplier 
of electric power serving the users utility or geographic area. 
0093. The WA 110 may deposit an indicator, such as a 
cookie, on the consumer user's machine (step 1228). The 
cookie preferably stores the user’s zip code. The next time the 
user visits the WA, the WA may retrieve the cookie and 
display the correct zip code on the page 400. 
0094 FIG. 13 shows an example of a process 1300 for 
creating improved estimates of a consumer user's savings. 
The estimates produced by this process are generally better 
than those computed in connection with FIG. 12, as they are 
based on actual usage data or informed estimates of energy 
usage, rather than on averages for the user's area. The process 
of FIG. 13 is controlled by the estimated savings module 314 
in coordination with the web page 500. The process may 
begin with a command from the consumer user to better 
estimate savings (step 1310). For example, the user may click 
the button 516. In response to this command, the WA 110 may 
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retrieve the lowest 12-month fixed contract rate offered by 
any supplier in the consumer user's geographical area (e.g., 
Zip code). Other contract terms or types (e.g., 6-month or 
variable term) may alternatively be used. Information about 
Supplier rates may be obtained the same way as in step 1222 
above. The WA may next prompt the user to provide infor 
mation to inform the WA of the user's energy consumption. 
This may generally be done in one of three ways: 

0.095 1) The WA may prompt the user to enter an actual 
KWH usage for the property (step 1322). The user may 
obtain this information from the user's power bill; 

0096. 2) the WA may obtain the user's actual KWH 
usage from the user's utility or other billing entity (step 
1324). For example, the WA may employ the data access 
module 332 to log onto the billing entity's web site and 
obtain the information about the consumer's usage 
directly: 

0097. 3) the WA may present the user with questions 
relevant to the user's energy usage. Such as square foot 
age of the user's property, the year the property was 
built, and the type of insulation used. The WA may also 
check one or more public/private databases 118 for 
information about the property, or about other properties 
in the user's area. This information may be combined 
with the user's responses to the questions and processed 
to ascertain an informed estimate of energy usage. 

0098. At step 1328, an average annual energy rate is 
retrieved for properties in the user's geographical area (e.g., 
Zip code). This rate may be determined based on inputs from 
one or more of the public/private databases 118. 
(0099. At step 1330, the WA computes and displays the 
annual or monthly estimated Savings. This computation may 
simply be the difference between the average rate of step 1328 
and the lowest rate of step 1312, times the estimated or actual 
energy usage determined in any of steps 1322, 1324, and 
1326. The annual or monthly savings indicator 412 on page 
400 may then be updated with the newly computed estimated 
savings. 
0100. In addition, the WA may compute updated savings 
estimates for each of the energy plans displayed in the region 
510 of page 500. Instead of using an average rate for step 
1328, the WA may instead use the actual contract rate for the 
respective energy plan. Computation of estimated savings 
may proceed as before, and the results may be displayed in the 
region 510 of the page 500. 
0101 FIG. 14 shows an example of a process 1400 for 
presenting offers from Suppliers of energy to consumers 
based on consumer criteria. At step 1410, the WA110 obtains 
an offer from a Supplier for providing energy to consumers 
that meet certain criteria. For example, Suppliers may offer 
cheaper rates to consumers who have higher than normal 
energy usage, or that have a record of on-time payment, or 
that pay using check versus credit card, or vice versa. The 
offer may be a retention offer as described in connection with 
the supplier retention page 1100. At step 1412, the WA iden 
tifies consumers that meet the supplier criteria. This may be 
done, for example, by querying the consumers database 230 
and filtering results based on the Supplier criteria. At step 
1414, any consumers that match the Supplier criteria may be 
contacted and extended the special offer. Retention offers 
made using this process may be listed in the region 1112 of the 
supplier retention page 1100. This process may also be used 
to extend offers to new consumers, i.e., those who are not 
already customers of the Supplier making the offer. 
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0102 Alternatively, the WA may gather consumer data for 
consumers and send them to a Supplier, Such as using an XML 
feed or other data link to the supplier's computer system. The 
Supplier may identify contract terms the Supplier is willing to 
offer each of the consumers based on their respective con 
Sumer data. The supplier may then send offers back to the 
WA, which the WA may forward to the respective consumers. 
0103 Tailored supplier offers may also be extended on an 
individual basis to consumers. For example, when a con 
Sumer user logs on to the WA and the user's consumer data is 
obtained, the WA may determine a rate to apply to the con 
Sumer based on the consumer data of the consumer and a set 
of rules previously provided by the supplier. Alternatively, the 
WA may send the consumer data to the Supplier, and the 
Supplier may identify contract terms that apply to the con 
Sumer and send those terms back to the WA, where they may 
be communicated to the consumer. 

0104. In operation, in an embodiment, the consumer can 
provide their authorization via the WA to access their energy 
usage characteristics from a variety of Sources. (e.g., KWH 
usage, credit profile, size of home, age of home, number of 
occupants, region, etc.). The WA then determines which 
offers that Suppliers are willing to make based on the con 
Sumer's characteristics. The WA facilitates the creation, dis 
semination and the appropriate offers for the consumers and 
the suppliers. The offers can be presented to the consumerand 
their acceptance or rejection of an offer can be captured and 
stored. In general, the WA can provide near real-time point 
of-sale pricing based on customer characteristics. 
0105 FIG. 15 shows an example of a process 1500 used by 
the WA 110 to create an account for a consumer on the 
website of the consumer's utility or other billing entity. This 
process may be controlled by the billing entity account create 
module 330 in coordination with the page 800. It is assumed 
that the identity of the consumer's billing entity is already 
stored in the WA when this process is begun. If not, the 
process may begin by identifying the consumer's billing 
entity using techniques already described. At step 1510, the 
WA 110 may obtain the consumer's consent to create an 
account for the consumer on the billingentity's website and to 
access the consumer's information at the billing entity. As 
already indicated, billing entities have their own web appli 
cations on which consumers may create accounts to view 
their consumer data, pay their bills, and perform other func 
tions. The WA 110 displays requirements for creating this 
account at step 1512. These requirements may be in the form 
of fields on the page 800, and may include the consumer's 
billing entity account number. There may be other require 
ments, depending on the particularities of the billing entity's 
website. In one example, the page 800 may be created 
dynamically and made to include all fields that are required by 
the particular billing entity. In most cases, there is no need to 
display fields for receiving customary information, such as 
the consumer's name, contact information, username, pass 
word, challenge question, and challenge response. These may 
be omitted from the displayed fields, as the WA may use input 
already received for creating an account on the WA itself (e.g., 
via page 700) to populate the corresponding fields on the 
billing entity's website. 
0106 Some billing entities employ CAPTCHAs, i.e., 
Completely Automated Public Turing tests to tell Computers 
and Humans Apart, to prevent automated access to their sites 
via bots and other automated programs. When a billing enti 
ty's site restricts user registration using a CAPTCHA, the step 
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1312 may include graphically capturing the CAPTCHA from 
the billing entity's site and providing the captured version of 
the CAPTCHA to the page 800 for display to the consumer 
user. The consumer user of the WA 110 may then be prompted 
to enter the requested text into the reproduced CAPTCHA 
fields. 

0107 At step 1514, the WA 110 accepts information from 
the consumer for creating the account at the billing entity. 
This step may be performed when the user clicks the button 
816 on page 800. Any entered account information may then 
be stored by the WA (step 1516) and applied (step 1518) to 
create the account for the consumer on the billing entity's 
website. Any text entered in a CAPTCHA may be passed back 
to the appropriate fields on the billing entity's site, to allow 
registration to proceed. Access to the consumer's account at 
the billing entity may then be confirmed (step 1520) by the 
WA attempting to log on to the consumer's account using the 
credentials Supplied. The resulting account may be used by 
the WA 110 to retrieve consumer data about the consumer on 
a regular basis and/or in response to various events. 
0.108 FIG.16 shows an example of a process 1600 used by 
the WA 110 for obtaining consumer data about consumers 
from their respective billing entities. This process may be 
controlled by the data access module 332 and may use 
accounts created at billing entities using the process of FIG. 
15. It may preferably be conducted for one consumer at a 
time. At step 1610, the WA logs onto a consumer's account at 
the consumer's billing entity using the credentials previously 
supplied. Once logged on, the WA may obtain consumer data 
pertaining to the consumer from the billing entity's site (step 
1612). The WA may navigate to different pages of the billing 
entity site and selectively acquire consumer data from those 
pages. The consumer data may include, for example, a con 
Sumer's bills, energy cost, energy usage, designated Supplier 
of energy, last meter read date, and payment history and 
methods. 
0109 Preferably, consumer data is extracted by scraping. 
The WA may read the pages of the billing entity site, auto 
matically identify consumer data within the pages, and store 
the consumer data with the WA, such as in the consumer 
database 230. Scraping software may be written into the data 
access module 332 or provided by a third party that special 
izes in this technology. For example, scraping a web page can 
include parsing the HTML and extracting relevant data. As an 
alternative to scraping, pages may be inspected manually, by 
human operators, who may identify consumer data on the 
billing entity site and copy it back to the WA 110. In an 
embodiment, the consumer data can be provided based on a 
stored procedure or other API. Data transfer via web services, 
SOAP exchange, or file transfer can also be used. 
0110 FIG. 17 shows an example of a process 1700 for 
engaging a consumer in a contract with a Supplier for the 
Supply of energy. This process may be controlled by the 
supplier select module 320 in coordination with the billing 
entity account creation page 800. At step 1710, the WA may 
obtaina consumer's consent to Switch to the selected Supplier. 
For example, the page 800 may respond to the checkbox 812 
being clicked. At step 1712, the WA 110 may accept a selec 
tion by a consumer of a new Supplier. For example, the page 
800 may respond to the button 816 being clicked. At step 
1714, the WA may assemble an account opening bundle 
(AOB). The AOB may include, for example, the consumer's 
billing entity account number, next meter read date, name, 
physical address, mailing address, product purchased, and 
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contract (generally a PDF) electronically signed by the con 
Sumer for acquiring energy from the Supplier under the con 
tract's terms. The WA may gather this information from con 
Sumer data entry on the pages 700 and 800, as well as from the 
consumer data retrieved from the user's billing entity. At step 
1716, the WA may send the AOB to the selected supplier to 
put the signed contract with the supplier into effect. Prefer 
ably, the supplier access module 356 sends the AOB to the 
supplier electronically, such as via an XML feed or other 
electronic transfer to a computer system of the selected Sup 
plier. 
0111. The process of FIG. 17 provides many conveniences 
to both the consumerand the Supplier. Once the consumer sets 
up an account with the WA 110, it may switch or renew a 
supplier with little or no additional data entry, as all the 
information needed to assemble the AOB may already be 
stored in the consumers database 230. Both the initial sign-up 
process with a Supplier and any Subsequent sign-up processes 
are made simple by the consumer's use of the WA. Suppliers 
may also benefit, as data entry on their side is reduced, as well. 
Also, since the WA typically obtains all the billing entity 
information needed to effect the switch to a new supplier, the 
supplier's need to coordinate with the billing entity may be 
reduced or eliminated. 
0112. The WA 110 therefore provides a mechanism 
through which consumers of electricity may easily access the 
critical information they need to make informed decisions 
and confidently participate in the competitive energy market. 
The WA 110 is expected to lower barriers to participation of 
consumers in this market as it lowers their energy costs and 
simplifies the process of Switching Suppliers. 
0113. As used throughout this document, the words “com 
prising,” “including.” “having, and the like are intended to 
set forth certain items, steps, elements, or aspects of some 
thing in an open-ended fashion. Also, as used herein, the 
phrase “based on does not necessarily mean based exclu 
sively on. A thing that is “based on' one thing may be based 
solely on that thing or may be based on that thing and based on 
other things, as well. A “quote” as used herein is an offer to 
sell energy under particular terms. Quotes can be tailored to 
particular consumers or may reflect standard terms applicable 
to all consumers. 
0114 Various aspects of the inventions may be used alone, 
in combination, or in a variety of arrangements not specifi 
cally discussed in the embodiments described in the forego 
ing. Therefore, the invention is not limited in its application to 
the details and arrangements of components set forth in the 
foregoing description or illustrated in the drawings. For 
example, aspects described in one embodiment may be com 
bined in any manner with aspects described in other embodi 
mentS. 

0115 The invention hereofmay be provided in the form of 
a non-transitory computer-readable storage medium having 
computer-executable instructions which, when executed, 
carry out a method. The non-transitory computer readable 
storage medium may take any Suitable form. Non-limiting 
examples may include one or more magnetic discs or tapes, 
one or more optical media Such as compact discs or DVDs, or 
one or more solid state media Such as flash drives. 
0116. Having described certain embodiments hereof, 
numerous alternative embodiments or variations can be 
made. For example, the structures and processes disclosed 
herein may be applied to obtain goods or services besides 
electric power. These include other forms of energy, such as 
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natural gas, propane, and heating oil. They may also be 
applied in other markets besides energy, Such as telephone 
service, cell phone service, cable television, Internet, mort 
gages, and credit cards. 
0117. Also, the WA may aggregate billing and usage infor 
mation for multiple campuS/branch and multiple building 
commercial enterprises to facilitate the procurement of com 
mercial energy contracts. For example, energy brokers or 
other parties may seek to obtain tailored energy rates for 
multiple properties under a common set of contract terms. 
Ordinarily, the brokers would be required to obtain consumer 
data on each of the properties separately, including commu 
nicating with each property's billing entity and obtaining 
energy usage and/or payment history. According to one vari 
ant, the WA may provide an interface for brokers, which 
allows them to aggregate different properties into a group and 
obtain Supplier quotes for the group of properties as a whole. 
Consumer data may be obtained for each property separately 
(as is normally done for consumers). The WA may aggregate 
the consumer data for the different properties to create aggre 
gate AOB's. The WA may then send the aggregate AOB's to 
the selected suppliers for quoting. The ability of the WA 
automatically to collect and aggregate data on multiple prop 
erties may save brokers a great deal of time and avoid costly 
data entry errors that may arise due to human error. 
0118. The WA 110 may be expanded to allow control and 
monitoring of energy used by consumers. For example, the 
WA may communicate with IP addressable Smart meters, 
sub-meters, appliances, machinery, and HVAC systems. 
Additional energy saving may be obtained through any of the 
following: 

0119) 1) alerts on time of day electricity pricing to allow 
heaviest usage when rates are lowest; 

0120 2) use of comprehensive energy monitoring tools 
that can automatically regulate (turn on and off) appli 
ances; machinery and HVAC units for maximum energy 
efficiency and cost reduction; 

0121 3) real time feedback to consumers on the energy 
consumption of appliances, machinery and HVAC sys 
tems; and 

0.122 4) recommendations for the maintenance, repair 
and/or replacement of appliances, machinery and HVAC 
systems to improve energy efficiency and saving, 
including specific recommendations on the type and 
model needed for replacement, where it can be pur 
chased or ordered on-line, and links provided to arrange 
for installations. 

(0123. It is understood that not all of the software modules 
shown in FIG. 3 need to be included in all embodiments, and 
that certain embodiments may include additional Software 
modules. For example, additional Supplier modules 224 may 
be provided, such as a cancelation manager module and an at 
risk manager module. 
0.124. The cancelation manager module may provide the 
Supplier with a notification (e.g., an “814) that a consumer is 
no longer obtaining power from the Supplier and has switched 
back to the consumer's utility (default power). Once the Sup 
plier receives this notification, the Supplier may have an 
opportunity to create a “rescue offer with the WA 110, i.e., an 
offer directed to the consumer that attempts to win back the 
consumer's business. Some cancelations can be due to the 
consumer's change of address (i.e. moving to a new home or 
business address). In such a circumstance, the Supplier can 
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receive the new address via the WA and create a custom offer 
for the customer based on the new address. 
0.125. The at risk manager module may provide suppliers 
with information about customers who are at risk of changing 
Suppliers. The at risk manager module may consider a variety 
of factors. For example, it may identify consumers who have 
recently been back to the WA 110 shopping for power. It may 
identify consumers who have low or no cancelation fees, or 
who are paying rates above currently available rates. It may 
consider whether the consumer's contract is fixed or variable. 
The at risk manager module may gather this information, 
identify consumers whose contracts and/or behavior indicate 
that they may be at risk of attrition, and inform suppliers of 
their at risk consumers, so the Suppliers have an opportunity 
to modify contracts or otherwise prevent attrition. In one 
example, the Supplier may create a blend-and-extend offer in 
an attempt to retain the consumer's business. 
0126 New FIGS. 18-31 are included in a separate file 
herewith to show alternative implementations of some of the 
web pages of the WA 110. FIG. 18 is a variant on FIG. 5 and 
includes a button, “Get your utility information. See your 
savings.” A consumer user who clicks that button may be 
prompted to choose between entering energy usage manually 
and having the WA 110 obtain the information automatically 
(See FIG. 19). Those choosing the automatic route may be 
prompted to enter account information for creating an 
account on the WA110 and on the billing entity's website. See 
FIGS. 20 and 21, which are variants of FIGS. 7 and 8, respec 
tively. Once the account information is supplied, the WA 110 
may connect to the consumer's billing entity and download 
consumer data, including usage information. The web page 
shown in FIG.22 may then be displayed. This is the same as 
the page shown in FIG. 18, but updated to show the actual 
usage (see green box). Prices displayed for the various con 
tracts (products) may reflect this actual usage, because Sup 
pliers’ rates may vary based on energy usage. If, at FIG. 19. 
the user had selected to manually enter usage information, 
then FIG. 22 would still be displayed, but would reflect that 
the consumer's usage was manually entered. 
0127 FIG.23 shows comparison information for different 
supplier contracts, and FIG. 24 shows detailed information 
about a particular supplier contract. FIG. 24 is a variant of 
FIG. 6. Notably, it may include a video that describes the 
particular Supplier contract. 
0128. When the consumer user selects the plan shown in 
FIG. 23 (by clicking the button “Choose this plan'), the 
Switch to the new Supplier may be made promptly, since an 
account generally will already have been created on the WA 
110 and consumer data will generally already have been 
acquired from the billing entity (via the pages at FIGS. 20 and 
21). 
0129. Once the consumer has effected a switch to a new 
contract, a page as shown in FIG.25 may be presented, asking 
the user to share his impressions. 
0130. The order of operating the WA 110 via the pages of 
FIGS. 18-23 is thus different from that described in connec 
tion with FIGS. 5-8. The order may be varied in numerous 
additional ways, consistent with the invention. 
0131 FIGS. 26-29 show variants on the supplier pages of 
FIGS. 10 and 11. These pages may support different types of 
users, such as ordinary users and administrative users. Via 
these pages, different information may be presented to differ 
ent types of Supplier users, and different information may be 
available to different types of supplier users. 
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I0132 FIG. 26 shows a renewal page. This page may allow 
suppliers to view how their contracts compare with those of 
other suppliers. It may also provide feedback to let suppliers 
know what products, not limited to their own, are being sold 
to consumers. Suppliers may clickabutton to create arenewal 
offer. A data entry sheet (not shown) may be presented to 
capture the terms of the offer. The created offer may be stored 
in the suppliers database 234 and made available to applicable 
consumers, such as via the pages shown in FIGS. 22-24. In 
one example, an offer may be set up by one user at the Supplier 
but then approved by another user with higher privileges. 
0.133 FIG. 27 shows a cancelation page, which may be 
controlled by the cancellation manager module. This page 
allows a Supplier to create a rescue offer to recapture the 
business of a consumer who has recently Switched back to its 
default supplier of power (generally, the utility). 
0.134 FIG. 28 shows an at risk page, which may be con 
trolled by the at risk manager. This page allows a Supplier to 
identify consumers who are at risk of attrition, and to create 
blend-and-extend offers in an effort to retain the consumers’ 
business. The terms of the blend-and-extend offers may be 
included in the supplier database 234 and made available to 
applicable consumers. 
0.135 FIG. 29 shows a supplier acquisition page. This 
page is a variant of the page 1000 shown in FIG. 10 and may 
include Supplier tools for creating acquisition offers to con 
Sumers and viewing competitive offers from other Suppliers. 
0.136 FIGS. 30 and 31 show a consumer dashboard page, 
which is a variant of FIG. 9. Here, consumers may enter 
desired energy savings goals and view their progress on hori 
Zontal bars. 

I0137 The variants shown in FIGS. 18-31 are just some of 
many ways in which different web pages may be provided 
consistent with the invention. 
I0138 Referring to FIG. 32, with further reference to FIG. 
3 and FIG. 26, a block diagram 3200 of a contract renewal 
manger code segment is shown. In an embodiment, the con 
tract renewal code segment can be part of the Supplier reten 
tion module 354. The contract renewal program segment can 
gather information from a variety of Sources about the cus 
tomer. In an embodiment, information (e.g., characteristics, 
factors) can be scraped from the data storage at a utility and 
other third party databases. As an example, and not a limita 
tion, information Such as the customer's contract end date 
3210, the customer's past 12 month energy usage data 3212, 
the customer's payment method 3220, and the customer's 
payment history 3218 can be scraped. Other customer spe 
cific information may also be available Such as the customer's 
meter read date, the customer's current energy Supplier, and 
the current rate the customer is being charged. Other infor 
mation may also be available that is relevant to determining 
the profitability of a customer. For example, the consumer's 
credit profile 3216 and prevailing energy prices 3214 can be 
obtained from one or more third party databases. In an 
embodiment, with further reference to FIG. 29, the prevailing 
energy prices include the offers entered into the WA by other 
Suppliers. The methods of connecting to, and retrieving data 
from, these databases can vary based on security require 
ments and other proprietary algorithms used to access and 
exchange data (e.g., scraping, stored procedures, Web Ser 
vices, SOAP). In an example, as discussed above, personal 
data can be obtained by creating a user account on behalf of 
the user. This new user account can be established and con 
figured in the renewal manager code segment. That is, the 
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renewal manager code segment can receive personal infor 
mation from the user (e.g., name, current address, future 
address, email address, user id, password) and then Subse 
quently utilize that personal information to create a user 
account within one or more utilities websites automatically. 
Once the account is created, the system can log into the 
account and obtain the required user data. For example, the 
system can read the HTML tags in the user account webpage. 
The data acquisition is not limited to the time of the account 
creation. Rather, the system can be configured to scrape the 
customer's data on a periodic basis (e.g., daily, weekly, 
monthly). 
0.139. In an embodiment, a supplier can evaluate the cus 
tomer factors individually or in aggregate to create custom 
offers 3222. The contract renewal code segment can utilize 
the features of the WA to communicate the terms of the 
renewal contract to the customer 3224 (e.g., via text message, 
email, webpage). At stage 3226, with further reference to 
FIG. 23, in an embodiment the customer can compare the 
renewal offer to other offers in the marketplace. At stage 
3228, with further reference to FIG. 24, the customer can 
elect to accept the renewal offer via clicking on object on the 
user interface (i.e., a contractual relationship can be created 
with the customer's authorization). At stage 3230, with fur 
ther reference to FIG. 26, the enrollment data is provided to 
the Supplier for activation and analysis. 
0140. Referring to FIG.33, with further reference to FIG. 
3 and FIG. 28, a block diagram 3300 of an at risk manager 
code segment is shown. In an embodiment, the at risk man 
ager code segment can be part of the Supplier retention mod 
ule 354. In general, the at risk manager code segment pro 
vides an application to enable Suppliers to proactively protect 
their customer. The Supplier retrieves customer and market 
attributes such as the customer's current pricing 3310, the 
customer's past energy usage 3312, the customer's contract 
end date 3314, the prevailing pricing in the marketplace 3316 
(e.g., the pricing of other offers in the WA), the customer's 
credit profile 3318, the customer's prior payment behavior 
3320, the customer's payment method 3322, and the custom 
er's cancelation penalty 3324. The at risk manager code seg 
ment enables a Supplier to view customers based on various 
combinations and constraints placed on this customer and 
market attributes. For example, the supplier can look at all of 
the customers in a region that are paying higher than the 
market place. Thus, if a particular high usage customer is 
identified as paying more than the market price, they may be 
considered at risk. With this information, the supplier can 
evaluate the attributes and create a custom retention offer for 
that customer at stage 3326. The customer offer can be sent to 
the customer at stage 3328, and subsequently reviewed, 
accepted, and acknowledged by the customer as previously 
discussed (i.e., stages 3330, 3332, 3334). 
0141 Referring to FIG.34, with further reference to FIG. 
3, FIG. 27 and FIG.32, a block diagram 3400 of a cancelation 
manager code segment is shown. In an embodiment, the can 
cellation manager code segment can be part of the Supplier 
retention module 354. In general, the cancelation manager 
code segment is used if a Supplier receives a notification that 
a customer is going to cancel their relationship with the Sup 
plier. For example, at stage 3410 the supplier can receive a 
Form 814 from the utility indicating that the customer has 
canceled the relationship. At stage 3412, the Supplier can 
enter the cancelation notice into the WA. The supplier can 
utilize the WA to assess the customer's attributes at stage 
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3414, and create a custom rescue offer at stage 3422 in a 
process that is similar to the contract renewal code segment 
32OO. 

0142. Referring to FIG.35, with further reference to FIG. 
3 and FIG. 29, a block diagram 3500 of an acquisition man 
ager code segment is shown. In an embodiment, the acquisi 
tion manager code segment can be part of the Supplier per 
formance module 352. The acquisition manager code 
segment accesses data from a customer's utility 3510, data 
from the WA3512, and data from other external sources 3514. 
For example, data from a customer's utility 3510 can include 
the customer's current pricing, the customer's past energy 
usage, the customer's prior payment behavior, and the cus 
tomer's payment method. The data from the WA 3512 can 
include the reasons for winning and losing sales, the prevail 
ing pricing in the marketplace (e.g., other offers within the 
WA, and data correlated in a Supplier products sales funnel. 
The data from other external sources 3514 can include the 
general forecast for energy prices, the customer's credit pro 
file, and customer profile information from external sources. 
This data can be used by the supplier at stage 3520 to create a 
new acquisition offers. For example, the Supplier can create 
offers that are tailored for a particular customer profile (i.e., 
by region, by usage rate, temporal restraints). The WA helps 
enable the supplier to create many different offers to meet 
various market demands. In an embodiment, if customer's 
indicate their preference for a more environmentally con 
cerned solution (e.g., from renewable sources) a more green 
energy product offering can be created. Similarly, a supplier 
can have the ability to create energy offers in view of external 
events that may create concerns in the market (i.e., oil spills, 
natural disasters, general forecast for energy prices). Such 
offers may lock in a price and a term and thus help alleviate 
the customer's concerns about escalating prices, or select a 
variable rate if they believe rates will fall. 
0.143 At stage 3522, the offers created by the suppliers can 
be presented to one or more customers. The offers can be 
presented to the market as an A/B split, for example, to help 
correlate trends within the customer base. In an embodiment, 
offer A can be extended to a subset of customers (i.e., subset 
A), and offer B can be extended to another subset of custom 
ers (i.e., subset B). The offers can be valid for a finite duration 
of time. The success rate of individual offers can be compared 
and Subsequent offers can be created to adjust to the corre 
sponding market trends. At stage 3524 the customer can com 
pare the offers from one or more of the suppliers. Referring to 
FIG. 22, the offers can be filtered and displayed based on the 
customer's input. At stage 3526, the customer can select an 
offer that meets their requirements. The customer can sign up 
for the offered planat stage 3528, and the WA can provide the 
enrollment information to the supplier at stage 3530. 
0144. Referring to FIG. 36, with further reference to FIG. 
3 and FIG. 35, a block diagram 3600 of a customized mar 
ketplace code segment is shown. In general, the customized 
marketplace code segment can be included in the Supplier 
performance module 352. In general, the customized market 
place code segment allows for the automatic creation (i.e., via 
a decision engine) of a custom offer. At stage 3610, a potential 
customer can enter their personal information (e.g., name, 
utility account number, address, etc.). This information can 
be stored in the WA at stage 3612, along with data from the 
customer's utility 3510 and data from other external sources 
3514. At stage 3614, a decision can be made based on whether 
or not a Supplier has a decision engine. If the Supplier has a 
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decision engine, the Supplier's system can create a custom 
offer based on the data at stage 3616. If the supplier does not 
have a decision engine, then the WA can utilize the Suppliers 
rules in a WA decision engine to create an offer at stage 3618. 
The offer, or offers, can be presented to the customer at stage 
3620. 

(0145 Referring to FIG.37, with further reference to FIG. 
3, FIG. 10 and FIG. 29, a conceptual diagram 3700 of a 
Supplier produce sales funnel object is shown. In general, the 
sales funnel object can appear on the screens associated with 
the customer acquisition features of the WA (e.g., FIG. 10, 
FIG. 29). The sales funnel object displays the data associated 
with the actions completed by a potential customer before 
accepting or rejecting an offer. For example, at stage 3710, a 
customer can chose either fixed or variable rate products. The 
customer can narrow their focus at stage 3712, for example, to 
view a Summary comparison of a plurality of Supplier offers 
in the WA. At stage 3714, the potential customer can select a 
subset of the offers viewed in stage 3712 and view a detailed 
comparison of the offers. At stage 3716 the potential cus 
tomer can view the Supplier page, and at stage 3718, the 
potential customer can accept an offer from a Supplier. The 
data for this progression can be captured and displayed as a 
funnel object. For example, referring to FIG. 29, a supplier 
can view a sales funnel for a particular offer, or a group of 
offers. The result can be an expression of the percentage of 
time the offer? offers are include in each of the stages (e.g., 
40%, 20%, 20%). The sales funnel provides feedback to the 
Suppliers in an effort to help them increase their customer 
acquisition rate. 
014.6 Referring to FIG.38, with further reference to FIG. 
29 and FIG. 35, a conceptual diagram 3800 of a winning and 
losing sales comparison code segment is shown. In general, 
the winning and losing sales comparison code segment can be 
included in the supplier performance module 352. The win 
ning and losing sales comparison code segment can be used to 
highlight the product attributes associated with offers that are 
accepted or rejected by customers. For example, a collection 
of offers 3810,3812,3814 from one or more suppliers can be 
filtered (e.g., by state, by utility) and presented for compari 
son. Correlations between common attributes can be deter 
mined and presented (e.g., pie chart, bar graph, etc.). As an 
example, and not a limitation, key attributes can include pric 
ing 3816, percentage of green energy 3818, late payment fee 
requirements 3820, renewal terms 3822, customer service 
rating 3824, cancelation fee 3826, contract term 3828, budget 
billing 3830, and deposit requirement 3832. At stage 3834 the 
WA can present to the supplier information associated with 
how each of the supplier's product attributes differ from other 
Supplier products that the potential customers were consider 
ing before making their purchasing decisions. 
0147 Those skilled in the art will therefore understand 
that the embodiments disclosed herein are merely exemplary, 
and that various changes in form and detail may be made 
without departing from the scope of the invention. The appli 
cation is not limited to the energy services market. For 
example, with reasonable modifications to the WA, other 
Vertically integrated markets such as cellular telephone plans, 
cable and satellite television, vehicle leasing plans, and build 
ing maintenance plans can benefit from the claimed inven 
tions. 
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What is claimed is: 
1. A computer-implemented method for facilitating rela 

tionships among energy consumers and energy Suppliers, 
including operating at least one processor to perform a 
method comprising: 

communicating, over a computer network, with a con 
Sumer, 

communicating, over the computer network, with a billing 
entity serving the consumer; 

retrieving, over the computer network, consumer data from 
the billing entity serving the consumer, said consumer 
data pertaining to at least one of energy usage, timing of 
energy usage, and payment history; and 

providing the consumer with a list of energy Suppliers and 
associated contract terms for the provision of energy, 
wherein at least some of said contract terms are based on 
said retrieved consumer data. 

2. The computer-implemented method of claim 1, wherein 
the step of retrieving comprises logging onto an account for 
the consumer at the billing entity, accessing consumer data 
about the consumerusing the account at the billing entity, and 
storing the accessed data. 

3. The computer-implemented method of claim 1, wherein 
the step of communicating with the consumer comprises 
receiving user information from the consumer, and the 
method further comprises applying at least Some of said 
received user information from the consumer to create a local 
account for the consumer. 

4. The computer-implemented method of claim 3, further 
comprising applying said received user information from the 
consumer to create an account for the consumer at the billing 
entity. 

5. The computer-implemented method of claim 1, further 
comprising: 
A) transmitting at least some of the consumer data for the 

consumer to at least one Supplier, 
B) receiving a quote from each at least one Supplier for 

Supplying energy to the consumer, and 
C) transmitting the quote from each at least one Supplier to 

the consumer. 
6. The computer-implemented method of claim 1, wherein 

the step of providing the consumer with a list of energy 
Suppliers and associated contract terms comprises: 

transmitting at least Some of said consumer data for the 
consumer to at least one of said Suppliers of said list of 
Suppliers; 

receiving, from each at least one of said Suppliers, an offer 
for the provision of energy to the consumer based on the 
consumer data for the consumer; and 

presenting the offer from each at least one Supplier to the 
COSU. 

7. The computer-implemented method of claim 1, wherein 
the step of providing the consumer with a list of energy 
Suppliers and associated contract terms comprises: 

receiving, from at least one Supplier of said list of Suppliers, 
a set of rules for producing offers to consumers for the 
provision of energy; 

applying the consumer data for the consumer to said set of 
rules for each at least one Supplier, to produce an offer 
for the consumer from each at least one Supplier; and 

presenting the offer from each at least one Supplier to the 
COSU. 
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8. The computer-implemented method of claim 1, further 
comprising presenting to the consumer an estimated savings 
that the consumer could experience by Switching to a less 
expensive energy Supplier. 

9. The computer-implemented method of claim 8, wherein 
the estimated savings is calculated based upon a property 
location of the consumer and at least one of the following: 

an average energy consumption of consumers in the con 
Sumer's location; 

an actual cost paid by the consumer to the consumer's 
current Supplier; 

an actual amount of power consumed at the consumer's 
property; 

a calculated estimate of the consumer's energy usage based 
upon characteristics of the consumer's property; 

a cost of default power from a utility of the consumer; and 
a least expensive rate charged by any supplier Supplying 
power to consumers in the consumer's location. 

10. The computer-implemented method of claim 9. 
wherein the estimated Savings is computed by: 

looking up the average consumption of properties in the 
consumer's property location; 

looking up a default power rate provided in the consumer's 
property location; 

identifying the best available rate from a Supplier Supply 
ing power to the consumer's property location; 

multiplying the default power rate by the average power 
consumption in the consumer's property location to pro 
duce a first product; 

multiplying the best available rate by the average power 
consumption in the consumer's property location to pro 
duce a second product; and 

Subtracting the first product from the second product to 
obtain the estimated savings. 

11. The computer-implemented method of claim 1 further 
comprising communicating, over the network, with a Supplier 
to present information to the Supplier pertaining to at least one 
of the Supplier's history of acquiring new consumers, the 
Supplier's history of retaining existing consumers, the Suppli 
er's customers that are at risk for attrition, customers that have 
sent a cancelation notice to the billing entity, reasons that 
Supplier has won or lost a customer, and the Volume of pend 
ing renewals. 

12. A computer-implemented marketplace for energy con 
Sumers and energy Suppliers, comprising: 

a processor operatively connected to a computer network 
for communicating with consumers and Suppliers over 
said computer network; 

at least one database storing information about consumers 
and Suppliers; and 

application code running on the processor with access to 
the at least one database, the application code including 
at least one consumer module constructed and arranged 

to present to consumerusers of the marketplace infor 
mation from said at least one database pertaining to a 
plurality of Suppliers; 

at least one Supplier module constructed and arranged to 
present to Supplier users of the marketplace informa 
tion from said at least one database pertaining to a 
plurality of consumers; and 

at least one billing entity module constructed and 
arranged to access, via said processor over said com 
puter network, a billing entity of a consumer user of 
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the marketplace, and to retrieve consumer data there 
from pertaining to said consumer user of the market 
place. 

13. The computer-implemented marketplace of claim 12, 
wherein the billing entity comprises at least one of (i) a 
computer system of an energy utility of a consumeruser of the 
marketplace and (ii) a computer system of a current Supplier 
of a consumer user of the marketplace. 

14. The computer-implemented marketplace of claim 13, 
wherein the at least one consumer module comprises an 
account creation module constructed and arranged to inter 
actively communicate with the consumer user to obtain 
account information and to set up an account for the consumer 
user on the marketplace using said account information. 

15. The computer-implemented marketplace of claim 14, 
wherein the at least one billing entity module comprises a 
billing entity account creation module constructed and 
arranged to create an account on behalf of a consumeruser of 
the marketplace using said account information obtained by 
the account creation module. 

16. The computer-implemented marketplace of claim 15, 
wherein the at least one billing entity module further com 
prises a data access module constructed and arranged to (i) 
log into the account created by the billing entity account 
creation module, for accounts created by the account creation 
module, and to obtain therefrom consumer data pertaining to 
the consumer user; and (ii) log into a user account at the 
billing entity, for accounts not created by the account creation 
module, and to obtain therefrom consumer data pertaining to 
the consumer user. 

17. A non-transitory computer readable storage medium 
having computer-executable instructions which, when 
executed, carry out a method of facilitating relationships 
among energy consumers and energy Suppliers, the method 
comprising: 

communicating, over a computer network, with a billing 
entity of an energy consumer; 

receiving, from the billing entity over the computer net 
work, consumer data pertaining to the energy consumer; 
and 

transmitting, over the computer network, at least a portion 
of said consumer data to at least one energy Supplier. 

18. The non-transitory computer readable storage medium 
of claim 17, wherein the consumer data comprises at least one 
of energy cost to the energy consumer, energy usage of the 
energy consumer, payment history of the energy consumer, 
and the identity of the current Supplier of the energy con 
SUC. 

19. The non-transitory computer readable storage medium 
of claim 18, wherein said at least one Supplier comprises a 
plurality of Suppliers, and further comprising: 

receiving a plurality of offers from the plurality of suppli 
ers; 

presenting the plurality of offers to the consumer, and 
receiving a selection from the consumer identifying a 

Selected Supplier. 
20. The non-transitory computer readable storage medium 

of claim 17, further comprising: 
receiving a message directed to the consumer from a Sup 

plier of said at least one Supplier, and 
delivering the message to the consumer. 
21. The non-transitory computer readable storage medium 

of claim 17, further comprising: 
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receiving authorization from the consumer to execute a a promotional offer, (ii) a blend and extend offer, (iii) a 
contract with one of the suppliers based on the supplier's discounted renewal rate, (iv) an energy savings recommen 
offer; and dation and (V) confirmation of contract execution. 

sending the authorization to the Supplier. 
22. The non-transitory computer readable storage medium 

of claim 20, wherein said message comprises at least one of (i) 


