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(57) ABSTRACT 

A method and apparatus for recruiting, communicating with, 
and paying participants of interactive advertising are 
described. The present invention is a system through which 
advertisers can recruit, communicate with, and pay their 
potential customers for their time. The system achieves these 
functions without the advertiser or the customer having to be 
in the same location-all logistics are handled through the 
System's Web Site, database, and communications interfaces. 
The System enables advertisers to promote interactive semi 
nars in which they try to sell products to potential customers. 
Most importantly, the advertisers are able to offer their 
potential customers financial rewards for their time, such as 
25 cents per minute to reward a customer for listening to a 
Sales pitch. The System then provides a real-time commu 
nications link between the advertiser and customer. The 
System automatically bills the advertiser and rewards the 
customer for the time that they interact. 
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METHOD AND SYSTEM TO CONNECT 
CONSUMERS TO INFORMATION 

FIELD OF THE INVENTION 

0001. The invention relates generally to providing users 
with incentive based interactive advertisements. In particu 
lar, the invention relates to a method and apparatus for 
recruiting, communicating with, and paying participants of 
interactive advertising. 

BACKGROUND OF THE INVENTION 

0002 Advertisers seek to connect with their customers in 
the fullest way possible. Conventionally, this has been done 
by attempting to make an advertisement, Such as a television 
commercial, humorous or alluring. For an even fuller expe 
rience, advertisers will run a commercial, or “infomercial,” 
for an entire half hour, often featuring a celebrity to keep the 
customer's attention. 

0003) No matter how alluring the content or how long the 
commercial, however, Such conventional advertising is 
Severely limited because the customers have no incentive to 
keep watching except for their own fickle curiosity. In 
addition, the Simple viewing of an advertisement is not an 
interactive experience between the advertiser and the poten 
tial customer. Many advertisers, especially those offering 
complex products, require a dialogue with their potential 
customers. They need to have a conversation with their 
potential customers to find out their immediate needs and 
answer their questions in order to Sell them products. 
0004) To solve these limitations and make advertisements 
more interactive, advertisers have resorted to inviting cus 
tomers to attend live Seminars in perSon and paying them for 
their time. Often the payment will take the form of a reward, 
Such as receiving a gas grill for attending a Seminar on 
time-share vacation homes. The customers become “partici 
pants,” as the advertisers ask them their opinions and 
questions as they sell them products ranging from encyclo 
pedias to cars. 
0005 These live sales seminars achieve the full interac 
tivity that advertisers seek with their customers. The prob 
lem with the Seminars is all their logistics must be done by 
hand. CustomerS must be selected and invited to the Seminar. 
The customerS must travel to the location of the Seminar. 
Both the customers and the advertisers must be in the same 
location at the Same, pre-arranged time. The reward to attend 
the Seminar, and the total attendance time required, must be 
fixed and agreed to beforehand, so that it is worth the trouble 
of travel. Payment must also be done manually, in accor 
dance to the agreed reward. In Summary, holding Such live 
advertising Seminars is quite difficult, and in many cases 
prohibitively expensive, because there is no device for 
enabling them. 
0006 Therefore, there remains a need to overcome one or 
more limitations in the above described existing art which is 
satisfied by the inventive structure and method described 
hereinafter. 

SUMMARY OF THE INVENTION 

0007. The present invention overcomes the problems in 
the existing art described above by providing a method and 
apparatus for recruiting, communicating with, and paying 
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participants of interactive advertising. The present invention 
is a System through which advertisers can recruit, commu 
nicate with, and pay their potential customers for their time. 
The proposed System achieves all of these functions without 
the advertiser or the customer having to be in the same 
location-all logistics are handled through the proposed 
System's Web Site, database, and communications interfaces. 
The proposed System enables advertisers to promote inter 
active Seminars in which they try to Sell products to potential 
customers. Most importantly, the advertisers are able to offer 
their potential customers financial rewards for their time, 
Such as 25 cents per minute to reward a customer for 
listening to a Sales pitch. The proposed System then provides 
a real-time communications link between the advertiser and 
customer. The proposed System automatically bills the 
advertiser and rewards the customer for the time that they 
interact. 

0008 Advantages of the invention include providing 
users with the capability to engage in a compensation-based 
interactive eXchange with a provider of a Selected adver 
tisement via a real-time communications link. Contrary to 
current practice, users of the present invention are compen 
Sated for interacting with advertisers and engaging in Semi 
nars. Consequently, users are compensated and advertisers 
receive a constant flow of customers for their advertisement 
in which a user/customer can purchase the product contained 
in the advertisement. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0009. The present invention is illustrated by way of 
example, and not by way of limitation, in the figures of the 
accompanying drawings and in which: 
0010 FIG. 1 depicts a block diagram illustrating a sys 
tem in which an interactive advertisement System in accor 
dance with the present invention may be implemented; 
0011 FIG. 2 is a block diagram further illustrating the 
interactive advertisement system as shown in FIG. 1; 
0012 FIG. 3 depicts a web page illustrating a customer/ 
user interface Screen in accordance with an embodiment of 
the present invention; 
0013 FIG. 4 depicts a web page illustrating an advertiser 
interface Screen in accordance with a further embodiment of 
the present invention; 
0014 FIG. 5 is a web page illustrating a banner adver 
tisement Screen in accordance with a further embodiment of 
the present invention; 
0015 FIG. 6 is a web page illustrating a customer/user 
System sign up Screen in accordance with a further embodi 
ment of the present invention; 
0016 FIG. 7 is a flow chart illustrating a method for 
enabling an advertiser to recruit, communicate with and pay 
participants of interactive advertising in accordance with an 
embodiment of the present invention; 
0017 FIG. 8 is a flow chart illustrating an additional 
method for adding an interactive advertising link to the 
interactive advertisement System in accordance with a fur 
ther embodiment of the present invention; 
0018 FIG. 9 depicts an additional method for billing an 
advertiser for interaction with a customer in accordance with 
a further embodiment of the present invention; 
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0019 FIG. 10 is a flow chart depicting an additional 
method for compensating a user that has participated in an 
interactive advertisement; 
0020 FIG. 11 depicts an additional method for providing 
a public opinion poll as an interactive advertisement in 
accordance with a further embodiment of the present inven 
tion; 
0021 FIG. 12 is a flow chart illustrating a method for 
establishing a connection between the interactive advertise 
ment System and a user in accordance with a further embodi 
ment of the present invention; 
0022 FIG. 13 depicts an additional method for estab 
lishing a communications link between a user and an adver 
tiser of a Selected advertising link in accordance with a 
further embodiment of the present invention; and 
0023 FIG. 14 depicts a flow chart illustrating an addi 
tional method for providing additional incentives to users, as 
well as enabling users to purchase products described in the 
interactive advertisement in accordance with a further 
embodiment of the present invention. 

DETAILED DESCRIPTION 

0024. The present invention overcomes the problems in 
the existing art described above by providing a method and 
apparatus for recruiting, communicating with, and paying 
participants of interactive advertising. In the following 
description, for the purposes of explanation, numerous spe 
cific details are Set forth in order to provide a thorough 
understanding of the present invention. It will be apparent, 
however, to one skilled in the art that the present invention 
may be practiced without Some of these specific details. In 
addition, the following description provides examples, and 
the accompanying drawings show various examples for the 
purposes of illustration. However, these examples should 
not be construed in a limiting Sense as they are merely 
intended to provide examples of the present invention rather 
than to provide an exhaustive list of all possible implemen 
tations of the present invention. In other instances well 
known Structures and devices are shown in block diagram 
form in order to avoid obscuring the details of the present 
invention. 

0.025 In an embodiment, the methods of the present 
invention are embodied in machine-executable instructions. 
The instructions can be used to cause a general-purpose or 
Special-purpose processor that is programmed with the 
instructions to perform the Steps of the present invention. 
Alternatively, the Steps of the present invention might be 
performed by Specific hardware components that contain 
hardwired logic for performing the Steps, or by any combi 
nation of programmed computer components and custom 
hardware components. 
0026. The present invention may be provided as a com 
puter program product which may include a machine-read 
able medium having Stored thereon instructions which may 
be used to program a computer (or other electronic devices) 
to perform a proceSS according to the present invention. The 
machine-readable medium may include, but is not limited to, 
floppy diskettes, optical disks, CD-ROMs, and magneto 
optical disks, ROMs, RAMs, EPROMs, EEPROMs, mag 
netic or optical cards, flash memory, or other type of 
media/machine-readable medium Suitable for Storing elec 
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tronic instructions. Moreover, the present invention may 
also be downloaded as a computer program product, 
wherein the program may be transferred from a remote 
computer (e.g., a server) to a requesting computer (e.g., a 
client) by way of data signals embodied in a carrier wave or 
other propagation medium via a communication link (e.g., a 
modem or network connection). 
0027) System Architecture 
0028 FIG. 1 depicts one embodiment of an interactive 
advertisement system architecture 100 in which the systems 
and methods of the present invention may be incorporated. 
The system 100 includes one or more customer/user com 
puters 120 (120-1,..., 120-N) connected through a network 
400 (such as an Intranet, an Extranet, a LAN or a WAN such 
as the Internet) to a host computer or web server ("adver 
tisement server computer). One or more Service provider 
computers 204 (204-1, . . . , 204-N) are also connected, 
through the network 400, to the advertisement server com 
puter 300. Persons skilled in the art will recognize that the 
advertisement server computer 300 may include one or more 
computers working together to provide the advertisement 
computer functions described herein. The system 100 fur 
ther includes one or more advertisers 200 (200-A, . . . , 
200-N) each having a communications device 202 (202-1, . 
.., 202-N) that is connected to a communications network 
110. One or more users 102 (102-1,..., 102-N) each also 
have a communications device 104 (104A, ..., 104N) that 
is connected to the communications network 110. In accor 
dance with the teachings of the present invention, a user 102 
can make a Selection for an interactive advertisement link, 
which is received by the advertisement server computer 300. 
AS described in further detail below, the advertisement 
server computer 300 can then connect the user 102 to an 
advertiser 200 of the selected advertisement link for a live 
conversation. 

0029. The communications network 110 generally refers 
to any type of wire or wireleSS link enabling the transmission 
of Voice data Such as, but not limited to, a public Switched 
telephone network, a wireleSS communications network, a 
local area network, a wide area network or a combination of 
networks. The communications devices 104 and 202 gen 
erally refer to any type of device (standard telephones, 
cellular telephones, Satellite telephones or the like) capable 
of receiving speech from a user and providing the Speech to 
a destination via a communications network, Such as the 
communications network 110. In an embodiment of the 
present invention, the communications network 110 is a 
public Switched telephone network and the Voice transmis 
Sion medium is a telephone. 

0030 FIG. 2 further illustrates the interactive advertise 
ment system 100, including the advertisement server com 
puter 300, as well as the user computer 120 and the service 
provider computer 204. The advertisement server computer 
300 includes a central processing unit (CPU) 302, a user 
interface 304, a network interface 306, a communications 
interface 308, a service provider database 310 and a memory 
312. The advertisement server computer 300 can be any type 
of computing device, Such as, but not limited to, desktop 
computers, work Stations, lap tops and/or mainframe com 
puters. The communications interface 308 as well as the 
network interface 306, are used to connect users 102 and 
advertisers 200, depending on the type of interactive adver 
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tisement selected by the user 102. The communications 
interface 308 connects user communication devices 104 
with advertiser communication devices 202 for real-time 
communication over the communications network 110. The 
network interface 306 connects user computers 120 and 
advertiser computers 204 to provide voice over-IP (Internet 
Protocol) or video over-IP over network 400. The memory 
312 of the advertisement server computer 300 may be 
implemented as RAM (random access memory) or a com 
bination of RAM and non-volatile memory, such as one or 
more magnetic disk Storage units. The memory can contain 
any of the following: 

0031) 
0032) 
0033 web server procedures 318; 

an operating System 314, 
Internet acceSS procedures 316; 

0034) banner advertisement (AD) creation proce 
dures 320 for generating an interactive advertise 
ment link as a banner AD of an advertiser web site, 
Search engine Site or the like; 

0035) communication interface procedures 322 for 
connecting a user 102 with an advertiser 200 of a 
Selected advertisement via the user communication 
device 104 and the advertiser communication device 
200 over the communications network 110 for a live 
conversation; 

0036 AD selection procedures 324 for providing 
the user 102 with a list of fields of advertisement 
types provided by the interactive advertisement Sys 
tem 100, as well as lists of advertisements matching 
a type of advertisement selected by the user 102; 

0037 database (DB) access procedures 326 for que 
rying the database 310 in order to return records of 
advertisements matching a type of advertisement 
selected by the user 102; 

0038 payment procedures 328 for compensating the 
user 162 following interaction with an advertiser 
200, as well as billing the advertiser 200 for the 
interaction and collecting a premium fee for the 
interactive advertisement system 100; 

0039 AD inclusion procedures 330 for providing an 
on-line interface to advertisers 200 requesting inclu 
Sion in the advertisement database 310 in order to 
acquire perspective customerS/users 102 for poten 
tial interaction via the interactive advertisement Sys 
tem 100; 

0040 advertiser interface procedures 332 for pro 
Viding both an on-line interface, as well allowing 
advertisers 200 to update information in the service 
provider database 310, including times of availabil 
ity; 

0041 seminar AD procedures 334 for providing a 
real-time communications link between a user com 
puter 120 and an advertiser computer 204 for a live 
conversation between the user 102 and the advertiser 
200 using the network interface procedures 338; 

0042 user interface procedures 336 for providing 
the user 102 with a listing of types of advertisements 
available from the interactive advertisement System 
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100, as well as receiving various descriptors for 
narrowing the Search of advertisers, including 
acceptable payment ranges, Specific languages and 
the like; 

0043 network interface procedures 338 for connect 
ing user computers 120 with advertiser computers 
204 via a real-time communications link providing, 
for example, voice over-IP, video over-IP, or the like, 
for a live conversation between the user 102 and the 
advertiser 200; 

0044 opinion poll AD procedures 340 for providing 
public opinion poll advertisements at the advertise 
ment system 100 web site or as banner advertisement 
of various Web Sites and compensating the user 102 
for filling-out an opinion poll questionnaire, which is 
then transmitted to the advertiser 200 of the opinion 
poll; and 

0045 other procedures and files. 
0046 FIG. 2 also illustrates the user computer 120, 
which includes a CPU 122, a user interface 124, a memory 
128 and a communications interface 126. The communica 
tions interface 126 is used to communicate with the adver 
tisement server computer 300, as well as other system 
resources not shown. The memory 128 of the user computer 
120 may be implemented as RAM (random access memory) 
or a combination of RAM and non-volatile memory, Such as 
one or more magnetic disk storage units. The memory 128 
can contain the following: 

0047) 
0048) 
0049 voice/video communication procedures 134 
for enabling voice over-IP, video over-IP, or like 
communication between the user 102 and the adver 
tiser 200; and 

0050 other procedures and files. 
0051 FIG. 2 also illustrates the advertiser computer 202, 
which includes a CPU204, a user interface 206, a memory 
210 and a communications interface 208. The communica 
tions interface 208 is used to communicate with the voice 
portal server computer 300, as well as other system 
resources not shown. The memory 210 of the service pro 
vider computer 202 may be implemented as RAM (random 
access memory) or a combination of RAM and non-volatile 
memory, Such as one or more magnetic disk Storage units. 
The memory 210 can contain the following: 

0052 
0053) 
0054 voice/video communication procedures 216 
for enabling voice over-IP, video over-IP, or like 
communication between the user 102 and the adver 
tiser 200; and 

0055 other procedures and files. 
0056. The embodiment depicted in FIG. 2 includes an 
advertisement database 310 containing information about a 
wide array of advertisements and their advertisers 200. In 
order to recruit, communicate with, and pay their potential 
customers for their time, advertisers 200 list themselves, as 

an operating System 130; 
internet acceSS procedures 132, 

an operating System 212, 
internet acceSS procedures 214, 
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well as their advertisement, in this database 310. In one 
embodiment, this is done through the use of an Internet web 
site, via an advertiser interface screen 550, as depicted in 
FIG. 4. The advertiser 200 registers his/her name, phone 
number, e-mail address and network address using the 
advertiser interface screen 550, along with a description of 
the advertisement that he/she offers. Possible examples of 
the wide array of fields of advertisement types available 
from the interactive advertisement system 100 include, but 
are not limited to, the advertisement product types depicted 
in FIG. 3, such as seminars, opinion polls and the like. The 
description includes key words describing the field of Ser 
Vice. The description also includes a price paid to the user 
102 for feedback provider to the advertiser, most commonly, 
but not restricted to a per-minute price. 

0057 Referring now to FIG. 3, the current invention 
provides a System through which an advertiser can execute 
all of the functions of a paid interactive Sales Seminar with 
their customers. The system enables the advertiser to hold 
this paid interactive Seminar remotely, via the Internet, 
without having to bring people together in perSon. For 
example, a customer 102 can go to a web site customer 
interface screen 500 and view the titles of a wide array of 
interactive Seminars that are taking place at any given time. 
The advertiser can use a control interface (not shown) to turn 
a seminar “on” or “off”. When the seminar is turned “on”, 
the customer's view shows a "Join Serinar' button 502. 
When a seminar is turned “off”, it disappears from the 
customer's view, or it displays the future time when the 
seminar will take place 504. 

0058. The advertiser 200 can control the reward that is 
offered to the customer 102 to take part in the seminar. The 
reward could be per-minute, Such as S0.50 per minute, Such 
that if the customer took part for ten minutes, the customer 
would be paid $5.00. The reward could also be a flat amount, 
such as S10.00 or various other forms of payment. It could 
also be contingent on information that the customer 102 
would provide during the Seminar. 

0059) As depicted in FIG. 3, the customer 102 can view 
all of the interactive seminars that are currently turned “on” 
and can view a description of each one as well as the reward 
offered. For instance, a customer 102 could compare the 
description of a seminar 506 that is advertising exercise 
machines for a 25-cents-per-minute reward 508 versus one 
that is advertising vacation homes 510 for a 30-cents-per 
minute reward 512. In each case, the customer could read 
about the products that will be advertised. Once the cus 
tomer 102 decides which seminar to take part in, the 
customer 102 presses the “Join Seminar' button 502 which 
initiates a real-time communications link between the adver 
tiser and the customer. 

0060. In one embodiment, this communications link will 
be in the form of a telephone call. The system 100 will call 
the customer 102 via the telephone 104 using communica 
tion interface 308 and the communication interface proce 
dures 322. Upon the customer 102 accepting the call, the 
system 100 will place a separate telephone call to the 
advertiser 300. Upon the advertiser 200 accepting the call, 
the system 100 will conference together the two telephone 
calls, thereby connecting the advertiser 200 and customer 
via a real-time voice communications link 110. In this 
embodiment, since the system 100 initiates both telephone 
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calls, the anonymity of both parties is preserved-neither 
party has knowledge of the other's telephone number. This 
embodiment also enables the system 100 to keep track of the 
time that the advertiser 200 and customer 102 spend com 
municating. 
0061. In one embodiment, the time the advertiser 200 
spends communicating with the customer becomes the basis 
for rewarding the customer in accordance with the payment 
procedures 328. For instance, if the seminar has a 25-cents 
per-minute reward, and the advertiser 200 and customer 102 
Speak on the telephone for 10 minutes, the System will 
automatically bill the advertiser S2.50 and credit the cus 
tomer S2.50. The system can also collect a commission for 
maintaining the Service, Such as a 10% commission. 
0062 Alternatively, the communications link could be in 
the form of voice-over-IP, using the network interface 306 
and network interface procedures 338. As such, the adver 
tiser 200 and customer 102 can speak directly through their 
computers, 102 and 204 or handheld “personal digital assis 
tants', over the Internet 400. The communications-link 
could be in the form of a toll-free 1-800 phone call. For 
example, the customer would choose a Seminar that is in 
session, then dial 1-800-SEMINAR and enter the Seminar's 
Specific extension, Such as #4586, to connect to the desired 
Seminar. The communications link could be in the form of a 
video connection, video-over-IP or otherwise, Such that the 
advertiser 200 and customer 102 could see a real-time video 
conferencing image of the other party. Alternatively, the 
communications link could enable the customer to listen or 
View recorded information that the advertiser has prepared. 
Many customers could access this recorded information at 
the same time. The customer who listens to recorded infor 
mation could upgrade the connection to a live presentation 
if the information is of interest. Using voice or video over-IP, 
a Sales Seminar could be a one-on-one communication 
between the advertiser 200 and the customer 102 or a 
one-to-many communication between the advertiser 200 and 
many customers 102. 
0063 For instance, an advertiser could present the ben 
efits of buying a vacation home to 100 people who have 
clicked on "Join Seminar’ and are in a real-time communi 
cation for 10 cents per minute with the advertiser 200. 
Additionally, the Sales Seminar could be limited to a certain 
number of customers. For instance, when the maximum 
number of 10 customers are in contact with the advertiser, 
the seminar is turned “off” to further customers and the "Join 
Seminar' button no longer appears. Finally, extra rewards 
could be offered for input from the customers. For instance, 
if a customer tells a story about what his ideal vacation home 
would be like, he or she might receive an additional dollar 
or an increased per-minute reward. 
0064. In a further embodiment, the advertiser 200 can 
choose to uninvite a customer 102 from a Seminar in 
progreSS. For instance, if the advertiser feels that one of the 
customerS is not interested or is collecting money without 
offering Satisfactory input, the advertiser could use the 
System's control interface to Select a customer and remove 
him or her from the Seminar, thereby halting the monetary 
reward to that customer. Likewise, the customer can move 
from one seminar to the next. The customer could “shop” 
one advertiser after the other, hearing a variety of advertising 
messages and collecting many different rewards for doing 
SO. 
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0065. In a further embodiment, the customer 102 could 
not only use the System to hear the Sales Seminar, but he or 
she could also buy the product through the system 100. For 
instance, after listening to the advertiser 200 describe a set 
of encyclopedias via the telephone 104 for 25 cents per 
minute, the customer 102 could press “9” on the telephone's 
touch-tone keypad, which would trigger a purchase. The 
price of the encyclopedias would be automatically deducted 
from the customer's balance, and the encyclopedias would 
be sent to the customer 102. In Such a case, the price the 
customer 102 paid could be deducted from the rewards the 
customer 102 had earned thus far from taking part in the 
Seminar. AS the customer accrueS rewards by attending 
Seminars, and, when the customer has accrued a significant 
amount, such as S25, the system 100 would issue his or her 
check in the mail. Otherwise, the customer accrueS rewards 
by attending Seminars, and the rewards are automatically 
transferred in the form of digital cash from the advertiser to 
the customer as the Seminar is in progreSS. 

0.066 Referring now to FIG. 5, an embodiment is 
depicted wherein the customer 100 does not come to a 
central online marketplace to view the possible Seminars that 
can be attended. Instead the advertiser 208 sends targeted 
invitations to customers 102. For example, at a newspaper 
web site, the customer 102 is shown a banner advertisement 
600 that offers 40 cents per minute to listen to a seminar 
about auto Stereo Systems. The customer clicks on the 
advertisement 602, which triggers the real-time communi 
cations connection between the advertiser 200 and customer 
102 through, for example, the telephone 202 and 104. 
During the call, 40 cents per minute is automatically trans 
ferred from the advertiser 200 to the customer 102 as the 
Seminar takes place. Alternatively, the reward to take part in 
the seminar would not be paid by the advertiser 200 to the 
customer 102, but rather by the customer 102 to the adver 
tiser 200. For example, if the goods being advertised were in 
extremely high demand, the advertiser 200 could charge 
customerS 102 a per-minute fee to take part in the Sales 
Seminar. Procedural methods for implementing the teachings 
of the present invention are now described. 
0067. Operation 

0068 Referring now to FIG. 7, a method 700 is depicted 
for enabling an advertiser 200 of an interactive advertise 
ment link to recruit, communicate with and pay a participant 
102 of an interactive advertisement, for example, in the 
interactive advertisement system 100, as depicted in FIGS. 
1 and 2. At step 710, the system 100 provides one or more 
online interactive advertising links as depicted in FIG. 4. At 
step 730, the system 100 receives a selection from a user 102 
for a Selected advertisement link listed among the one or 
more interactive advertising links. At step 740, the system 
100 establishes a communication link between the user 102 
and an advertiser 200 of the selected advertising link. 

0069. As described above, the communications link 
between the user 102 and the advertiser includes live inter 
action via the user communication device 104 and the 
advertiser communication device 202 or via the user com 
puter 120 and the advertiser computer 204. The user com 
munication device 104, as well as the advertiser communi 
cation device 202, include but are not limited to land-line 
telephones, wireleSS cellular telephones, Satellite telephones 
or the like, which communicate over the communications 
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network 110. Communication via the user computer 120 and 
the advertiser computer 202 include real-time communica 
tion, including but not limited to voice over-IP or video 
over-IP, or the like. However, those skilled in the art will 
appreciate that other means of communication, Such as 
non-real-time communication, required for filling out public 
opinion polls, or for providing recorded advertisements, are 
included within the scope of the invention. At step 760, the 
system 100 compensates the user 102 based on various input 
provided to the advertiser 200 during interaction therebe 
tween. The compensation may come in the form of a 
time-based fee paid to the user 102 or a flat fee paid by the 
advertiser 200. 

0070 FIG. 8 depicts an additional method for placing an 
interactive advertisement link on a customer interface Screen 
500 of the interactive advertisement system 100, as depicted 
in FIG. 3. At step 702, the system 100 receives a request 
from an advertiser to establish an interactive advertisement 
link via the advertiser interface screen 550, as depicted at 
FIG. 4. At step 704, the system 100 places a link for an 
interactive advertisement among the one or more interactive 
advertisement linkS. 

0071 FIG. 9 depicts an additional method for perform 
ing the user compensation step 760, as depicted in FIG. 7. 
At step 762, the system 100 bills the advertiser 200 a billing 
amount for the interaction with the user. At step 770, the 
system 100 transfers the billing amount to the user 102. As 
described above, the billing amount includes but is not 
limited to a time-based fee or a flat fee. However, first time 
users of the interactive advertisement system 100 fill out a 
customer registration Screen 650 prior to participations as 
depicted in FIG. 6. Alternatively, an advertiser may provide 
a product with very limited public availability, for example, 
limited edition products or hard to find items, due to great 
consumer demand. AS Such, the user could be charged by the 
advertiser for the ability to purchase the highly desired 
product. 
0072 Referring now to FIG. 10, FIG. 10 depicts an 
additional method for performing the advertiser billing Step 
762, as depicted in FIG. 9. At step 764, the system 100 
measures a duration of the interaction between the user 102 
and the advertiser 200. At step 766, the system 100 calcu 
lates the billing amount based on the payment procedures 
328. For example, the billing amount may be based on the 
duration of the interaction between the user 102 and the 
advertiser 200 and a time-based price paid by the advertiser. 
0073) Referring now to FIG. 11, FIG. 11 depicts an 
additional method required for Selection of an interactive 
opinion poll advertisement link. At step 742, the system 100 
provides a user 102 that selected an opinion poll link with an 
online questionnaire. Once the user has completed the 
questionnaire at step 744, the system 110 transmits the 
completed questionnaire to an advertiser 200 of the opinion 
poll at step 746 using the opinion AD procedures 340. 
Although these method StepS describe the interactive opin 
ion poll as requiring the filling out of a questionnaire by the 
user 102, those skilled in the art will appreciate that a 
real-time communications link may be established between 
the user 102 and an advertiser 200 of the public opinion poll 
to provide live interaction, either via the communications 
devices 202 and 104 or over the computers 120 and 204 in 
order to provide a real-time interaction between the user 102 
and the advertiser 200. 
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0.074 FIG. 12 depicts a method for establishing a con 
nection between a user 102 and the interactive advertisement 
system 100. At step 720, the system 100 receives a request 
from a user 102 for connection to the interactive advertise 
ment system 100 via a communications link. The commu 
nications link will generally be over the network 400 con 
nected to the user computer 120. However, those skilled in 
the art will appreciate that the user may establish a connec 
tion with the interactive advertisement system 100 via the 
user communication device 104. Consequently, the adver 
tisement System could process voice commands via the 
communications interface 308 in order to connect the user 
102 with an advertiser of a selected advertisement link. This 
connection enables a live interaction via the communica 
tions network 110 and compensates the user 102 for par 
ticipation in the interactive advertisement. At Step 722, the 
system 100 establishes a connection between the user 102 
and the advertisement system 100. Finally, at step 724, the 
system 100 provides the user with a wide array of adver 
tisement types available from the advertisement System. The 
various advertisement types available from the advertise 
ment System include, but are not limited to, product adver 
tisements, opinion polls, product Seminars and the like as 
depicted in FIG. 3. 

0075) Referring now to FIG. 13, FIG. 13 depicts an 
additional method for establishing the real-time communi 
cations connection of step 740, as depicted in FIG. 7. At step 
750, a real-time video communications link between one or 
more users 102 and an advertiser 200 of a selected interac 
tive seminar is established by the system 100. As such, the 
system 100 enables the advertiser to hold a paid interactive 
Seminar remotely via the Internet without having to bring 
people together in person. At step 752, the system 100 
provides additional incentive-based links to the one or more 
users to provide additional feedback. Such additional incen 
tives include, for example, providing credit descriptions or 
additional personal information which users might be reluc 
tant to initially divulge. Finally, at step 754, the system 110 
enables the user to purchase one or more products advertised 
by the interactive Seminar. 
0076 Finally, FIG. 14 depicts a method for providing 
additional incentives and product purchase options to the 
user 102. Such as described with reference to the flow chart 
illustrated in FIG. 13. As such, at step 780, the system 
provides additional incentive-based links to the user to 
provide additional feedback. At step 782, the system 100 
enables the user to purchase one or more products advertised 
by the interactive advertisement. AS Such, additional incen 
tives can be provided in regular product advertisements and 
the user is enabled to purchase products in each type of 
advertisement. 

0077. Application of the Invention 
0078 Cindy is a marketer for a company that sells 
vacation homes. She does most of her busineSS Selling not 
entire vacation homes, but rather Selling time-shares. In 
other words, her clients buy the right to Stay in a vacation 
home for certain periods of time during the year. Other 
clients buy the right to Stay in the same vacation home for 
different periods of time during the year. Because she has a 
variety of vacation homes to offer and each one can possibly 
be time-shared among many different clients, Cindy needs to 
have a thorough dialogue with her customers. She needs to 
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thoroughly understand their desires: in what location they 
would like to have a vacation home, what kind of house 
should it be, would they be willing to share it with other 
customers in a time-share arrangement, and during which 
time periods of the year would they want to do So. 
0079 Because Cindy needs to have a thorough interac 
tive dialogue with her potential customers, she uses the 
proposed System to interact with her customers and reward 
them for hearing her Sales pitch. At the online marketplace 
of the proposed System, Cindy has created a Seminar title: 
“Looking to buy a vacation home'? Discuss the possibilities 
here!” She has also specified a fee of 25 cents per minute that 
rewards potential customers for listening to her Sales pitch. 
She is also offering an additional S2 reward for potential 
customers who are Willing to reveal their credit history 
during the Session. In order to pay these rewards, Cindy 
enters her credit card number at the web site of the proposed 
System So she can be charged for the time that potential 
clients Speak with her. Because Cindy needs to Speak in 
depth with each potential customer, she limits this Seminar 
to one potential customer at a time. 
0080 Whenever Cindy is ready to interact with potential 
customers, she uses the control interface of the proposed 
System to turn her Seminar “on.” At the online marketplace 
of the proposed system, this makes a “Join Seminar' button 
appear next to her Seminar title, welcoming potential cus 
tomers to talk to her. 

0081 Roger is a frequent traveler who enjoys vacation 
trips. Having gone on Several trips and travel cruises, he 
receives an enormous amount of promotional material in the 
mail and many unsolicited telemarketing phone calls. Roger, 
however, is not willing to Spend his free time listening to the 
Sales pitches of travel companies. Instead, he believes that 
advertisers should pay him for his time when they pitch him 
their offers. He therefore does much of his shopping at the 
web site of the proposed System. There, he can examine a 
large array of offers that advertisers are willing to pay him 
to See. There are paid Seminars on exercise equipment, paid 
Seminars on cookware, even paid Seminars that require a 
Special invitation to take part in. 
0082 Since he is interested in vacationing, Roger goes to 
the area of the web site that deals with vacations. There, he 
Sees the titles of many Seminars that he can join at the 
present time. Next to each title, he can See the per-minute 
reward that he would receive if he takes part in the Seminar. 
He sees a Seminar that interests him: “Looking to buy a 
vacation home'? Discuss the possibilities here!' He reads a 
brief text description of the vacation homes that will be 
discussed in the Seminar. Next to the description is the 
per-minute reward: the advertiser (Cindy) is offering him a 
reward of 25 cents per minute to take part in the Seminar. 
0083. Since he would like to take part in the seminar, 
Roger presses the “Join Seminar' button. The web site then 
asks him for his telephone number So that he can join the 
Seminar. After he enters it, the proposed System calls him on 
the telephone. The proposed System then calls the advertiser 
of this Seminar, Cindy, on the telephone. The two parties are 
then conferenced together. They are informed that Roger 
will receive 20 cents per minute from Cindy for the duration 
of this call. 

0084 Roger and Cindy speak in depth about vacation 
homes. Cindy asks him all about his vacationing needs, and 
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Roger explains his likes and dislikes, as well as his price 
range. With this information in mind, Cindy describes a 
time-share arrangement in which Roger could pay a rela 
tively Small amount to enjoy a vacation home for one week 
in Florida. This Sounds like a good option to Roger. 

0085 Cindy feels that she is close to a sale with Roger, 
but would feel better if she would know his credit history. 
She therefore tells him that she is offering a S2 reward if he 
reveals his credit history to her. Roger does So, providing the 
necessary information, and Cindy presses the number “5” on 
her telephone keypad, which instructs the proposed System 
to transfer an additional S2 re ward from her account into 
Rogers. 

0.086 Cindy is satisfied with her customer Roger, and 
Roger would like to purchase the one-week time-share that 
she had recommended. He therefore presses the number "9" 
on his telephone keypad, which instructs the proposed 
System that he would like to initiate a purchase. AS a 
Supplemental feature, the proposed System then uses a Series 
of telephony prompts to lead Roger through the Steps of a 
purchase. Cindy and Roger then hang up their telephones. 
They talked for a total of twenty minutes. 

0087. The proposed system then automatically does the 
accounting for what occurred. Since Cindy and Roger talked 
for twenty minutes, Roger earned a reward of 20 minutes 
multiplied times 25 cents per minute, which equals S5. The 
proposed system transferS S5 from Cindy's account to 
Rogers, minus a 10% fee that is collected by the system. 
The proposed system also transfers the extra S2 from 
Cindy's account to Rogers to compensate him for revealing 
his credit history. As a Supplemental feature, the proposed 
System also transferS the price of Roger's purchase from his 
account into Cindy's. 

0088. After this interaction, Roger continues to “shop” 
different Seminars and earn money for doing So. Some of 
them are one-to-one Seminars, Such as Cindy's. Others are 
one-to-many, where Roger is one of many customers listen 
ing to a Sales pitch. Some Seminars are for invitees only. 
After Roger attends many Seminars, he accrues S40 in his 
account at the proposed System. At the end of the month, the 
proposed System sends him a check in the mail. 

Alternate Embodiments 

0089. The foregoing description, for purposes of expla 
nation, used specific nomenclature to provide a thorough 
understanding of the invention. However, it will be apparent 
to one skilled in the art that the Specific details are not 
required in order to practice the invention. In other 
instances, well known components and devices are shown in 
block diagram form in order to avoid unnecessary distrac 
tion from the underlying invention. Thus, the foregoing 
descriptions of Specific embodiments of the present inven 
tion are presented for purposes of illustration and descrip 
tion. They are not intended to be exhaustive or to limit the 
invention to the precise forms disclosed, obviously many 
modifications and variations are possible in View of the 
above teachings. The embodiments were chosen and 
described in order to best explain the principles of the 
invention and its practical applications, to thereby enable 
others skilled in the art to best utilize the invention and 
various embodiments with various modifications as are 
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Suited to the particular use contemplated. It is intended that 
the scope of the invention be defined by the following claims 
and their equivalents. 
0090. Further, the method and system described herein 
above is amenable for execution on various types of execut 
able mediums other than a memory device Such as a random 
acceSS memory. Other types of executable mediums can be 
used, Such as but not limited to, a computer readable Storage 
medium which can be any memory device, compact disc, or 
floppy disk. 
0091 Although the present invention has been described 
with reference to an incentive-based interactive advertise 
ment System, it is not limited to providing advertisements 
over the Internet. The present invention can be used for other 
electronic commerce purposes, other commodities, other 
types of provider, and other types of Services not explicitly 
listed. In addition, Voice and Video transmission mediums 
within the contemplation of the present invention include 
Systems for wireleSS communications or any network 
capable of transmitting voice data, voice and Video-Over-IP, 
or the like. Moreover, performance, by a human operator, of 
the interactive voice recognition procedures of the present 
invention is within the contemplation of the present inven 
tion. 

0092 Advantages of the invention include providing 
users with the capability to engage in a compensation-based 
interactive eXchange with a provider of a Selected adver 
tisement via a real-time communications link. Contrary to 
current practice, users of the current System are compensated 
for interacting with advertisers and engaging in Seminars. 
Consequently, users are compensated and advertisers 
receive a constant flow of customers for their advertisement 
in which a user/customer can purchase the product contained 
in the advertisement. 

0093. Having disclosed exemplary embodiments, and the 
best mode, modifications and variations may be made to the 
disclosed embodiments while remaining within the Scope of 
the invention as defined by the following claims. 

1-40. (canceled) 
41. A method, comprising: 

a first party providing an advertisement on behalf of an 
advertiser, the advertisement to include at least a ref 
erence to a telephonic connection with the advertiser; 

the first party billing the advertiser in response to a 
telephonic connection being established between the 
advertiser and customer. 

42. The method of claim 41, wherein the advertisement is 
placed on a media channel. 

43. The method of claim 42, wherein the media channel 
is an Internet. 

44. The method of claim 41, wherein the first party 
providing the advertisement includes providing a reference 
to be Selected by a customer to initiate a telephone call to the 
advertiser. 

45. The method of claim 44, wherein the reference 
includes a hyper-link to be Selected by a customer to initiate 
a telephone call to the advertiser. 

46. The method of claim 41, further including the first 
party providing advertisements on a media channel on 
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behalf of multiple advertisers, the advertisements to include 
at least a reference to a telephonic connection with the 
respective advertisers, 

the first party billing the respective advertisers in response 
to a telephonic connection being established between 
the respective advertiser and a customer. 

47. The method of claim 44, wherein the first party 
providing the advertisement includes providing a reference 
to be selected by a customer to initiate a voice-over IP 
telephone call to the advertiser. 

48. The method of claim 41, wherein the advertisement is 
provided in response to a Search performed by a consumer. 

49. The method of claim 48, wherein the advertisement is 
provided in response to a Search performed by a consumer 
for geographic location. 

50. The method of claim 48, wherein the advertisement is 
provided in response to a Search performed by a consumer 
for a Subject matter. 

51. The method of claim 48, wherein the advertisement is 
provided in response to a key word Search performed by a 
COSUC. 

May 26, 2005 

52. A System comprising: 

a means for a first party providing an advertisement on 
behalf of an advertiser, the advertisement to include at 
least a reference to a telephonic connection with the 
advertiser; 

a means for the first party billing the advertiser in 
response to a telephonic connection being established 
between the advertiser and customer. 

53. A machine-readable medium having stored thereon a 
Set of instructions, which when executed, perform a method 
comprising: 

a first party providing an advertisement on behalf of an 
advertiser, the advertisement to include at least a ref 
erence to a telephonic connection with the advertiser; 

the first party billing the advertiser in response to a 
telephonic connection being established between the 
advertiser and customer. 


