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APPARATUS AND METHOD FOR 
FACLITATING TRANSACTIONS 

RELATED APPLICATIONS 

0001. This application is a continuation application of 
U.S. patent application Ser. No. 10/094,782, filed Mar. 11, 
2002, and entitled “APPARATUS AND METHOD FOR 
FACILITATING TRANSACTIONS'', the subject matter of 
which is hereby incorporated by reference herein. U.S. patent 
application Ser. No. 10/094,782 claims the benefit of priority 
of U.S. Provisional Patent Application Ser. No. 60/298.999, 
filed Jun. 18, 2001, and entitled “APPARATUS AND 
METHOD FOR FACILITATING TRANSACTIONS'', the 
subject matter of which is hereby incorporated by reference 
herein U.S. patent application Ser. No. 10/094.782 also 
claims the benefit of priority of U.S. Provisional Patent Appli 
cation Ser. No. 60/276,460, filed Mar. 16, 2001, and entitled 
APPARATUS AND METHOD FOR FACILITATING 
TRANSACTIONS'', the subject matter of which is hereby 
incorporated by reference herein. 

FIELD OF THE INVENTION 

0002 The present invention pertains to an apparatus and 
method for facilitating transactions and, in particular, to an 
apparatus and method for facilitating transactions at, or in the 
vicinity of a store, a retail establishment, a wholesale estab 
lishment, or a commercial establishment. 

BACKGROUND OF THE INVENTION 

0003 Millions of consumers spends billions of dollars 
shopping in the retail marketplace, in establishments, or in 
stores, each year. Traditionally, consumers could shop by 
going to the establishment or store, locating the goods, prod 
ucts, or services, which they desire to purchase and purchase 
same at a point-of-sale location, check-out register, or trans 
action counter. 
0004. As the Internet and/or the World WideWeb became 
more and more accessible and accepted, consumers began 
shopping on-line by going to a web site associated with a 
seller and by entering into an on-line transaction for a pur 
chase or purchases. As the information technology environ 
ment became more Sophisticated, consumers began to obtain 
information regarding goods, products, or services, on-line. 
In certain instances, consumers are able to bid for goods, 
products, or services, while sellers have been able to auction 
off goods, products, or services. 
0005. Although the advances in technology, the Internet 
and/or the World WideWeb, have made it possible for con 
Sumers to shop on-line, many consumers still enjoy shopping 
in-person in traditional “brick and mortar establishments or 
stores. Whether a consumer desires to make purchases on 
line, over the Internet or the World WideWeb, or in-person at 
an establishment or store, one thing regarding consumer 
shopping behavior remains clear and uniform. Consumers 
want to save money. It is also submitted that many consumers 
may desire to introduce a game of chance element into their 
shopping activities. 
0006. The Internet and/or the WorldWideWeb has made it 
possible for consumers to bid for goods, products, or services, 
with remote or virtual stores. But there are many drawbacks 
associated with on-line purchases. The consumer, in an on 
line transaction, typically cannot touch or feel the goods or 
products, or cannot see, first hand, the product(s) or the result 
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of the services. Another concern in on-line transaction is that 
colors may appear different on-screen than in-person or in 
real-life. 
0007. Other concerns in on-line transactions can include 
the consumer being unable to try clothes on for correct sizing, 
an inability to consult a salesperson for assistance in-person, 
and an inability to physically compare and/or inspect differ 
ent goods, products, or services, alongside others and in 
person. 
0008 While many consumers enjoy the in-person shop 
ping experience and favor same over on-line shopping in 
several areas, traditional retail establishments or stores do not 
typically facilitate bidding for goods, products, or services, at 
the point-of-sale and/or at the location of the establishment or 
store. Further, the information sources which can be made 
available to an in-person shopper can be limited when com 
pared to information sources which are available to a shopper 
in an on-line environment. 
0009. In spite of the widespread developments in on-line 
shopping technology and practices, no apparatus, system, or 
method, exists which can allow in-store shoppers or consum 
ers to be able to bid for products, goods, or services, and/or to 
receive information regarding products, goods, or services, 
while in, or while in the vicinity of, an establishment or store 
and/or while at a point-of-sale location. 

SUMMARY OF THE INVENTION 

0010. The present invention pertains to an apparatus and 
method for facilitating transactions which overcomes the 
shortfalls of the prior art. The present invention pertains to an 
apparatus and method for facilitating transactions at, or in the 
vicinity of any one or more of a store, a retail establishment, 
a wholesale establishment, or a commercial establishment. 
0011. The present invention can also be utilized in order to 
allow an individual or shopper to access information regard 
ing goods, products and/or services, which are sold by and/or 
provided by an establishment, at or in the vicinity of the 
establishment. 
0012. The present invention can also facilitate the bidding 
for any good(s), product(s), and/or service(s), by the indi 
vidual or shopper, the auctioning off of any good(s), product 
(S), and/or service(s), by the establishment, and/or the pro 
viding of information regarding an establishment or 
establishments where any good(s), product(s), and/or ser 
vices, can be found, obtained, and/or purchased. 
0013 The present invention can also be utilized in order to 
monitor sales of good, products, and/or services, by an estab 
lishment, and/or to monitor the revenues received during a 
particular time period. The present invention can also be 
utilized in order to determine and/or calculate profits made by 
an establishment during a time period. 
0014. The present invention can be utilized in order to 
facilitate the sale of a good(s), a product(s), and/or a service 
(S), by determining a price, and/or by accepting an offer, 
based upon the amount of revenues and/or profits respectively 
received and/or earned by a respective establishment. 
0015 The apparatus of the present invention includes a 
central processing computer system. The apparatus can 
include any number of central processing computer systems. 
The apparatus also includes any number of user devices 
which can be connected to, or linked with, the central pro 
cessing computer system. Any number of user devices can be 
located at, in, or in the vicinity of a store or establishment, 
and/or in a lobby of a store or establishment, at a point-of-sale 
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location in the store or establishment, and/or at any other 
location in, at, or in the vicinity of the store or establishment. 
The user device(s) can also be located in a mall, a lobby, a 
corridor, and/or any other public or private place or location. 
0016. The apparatus can also include any number of 
administrative computer systems. Each administrative com 
puter system can administer and/or manage the operation of 
any number of central processing computer systems. 
0017. Any of the user devices can communicate with, 
transmit information to, or and/or receive information from, 
any of the herein-described central processing computer sys 
tems, with any of the herein-described administrative com 
puter systems, and/or with any of the other user devices 
described herein. Any of the central processing computer 
systems can communicate with, transmit information to, or 
and/or receive information from, any of the herein-described 
administrative computer systems, with any of the user 
devices, and/or with any of the other central processing com 
puter systems. Any of the administrative computer systems 
can communicate with, transmit information to, or and/or 
receive information from, any of the herein-described central 
processing computer systems, with any of the user devices, 
and/or with any of the other administrative computer systems. 
0.018. The communication network and/or medium which 
may be utilized in conjunction with the apparatus and method 
of the present invention can be any Suitable communication 
system and/or network for transmitting information and/or 
data. The communication network and/or medium can be a 
line-connected network or system, a wireless network or sys 
tem, a telecommunication network or system, a telephone 
network or system, a radio communication network or sys 
tem, a digital communication network or system, a satellite 
communication network or system, a personal communica 
tions services (PCS) network or system, a telecommunication 
network or system, a local area network (LAN), a wide area 
network (WAN), the Internet, the WorldWideWeb, a wireless 
Internet network or system, a wireless World WideWeb net 
work or system, an optical communication network or sys 
tem, a broadband communication network or system, a Blue 
tooth communication network or system, a streaming video 
communication network or system, a streaming audio com 
munication network or system, a live video communication 
network or system, and/or any other Suitable communications 
network or system, and/or any combination(s) thereof. 
0019. Each of the central processing computer system(s), 
the user device(s), and/or the administrative computer(s), can 
include a central processing unit (CPU), a read only memory 
(ROM) device, a random access memory (RAM) device, an 
input device(s), a display device, an output device(s), a data 
base(s), a receiver and a transmitter. 
0020. The apparatus and method of the present invention 
can be utilized in a number of preferred embodiments in order 
to facilitate transactions. 

0021. The present invention can be utilized in order to 
allow an individual or shopper to bid or make an offer for a 
good, a product, or a service, at, in, or near the vicinity of an 
establishment or store. It is envisioned that user devices can 
be located at computers, computer terminals, kiosks, and/or 
communication devices, inside, or in the vicinity of an estab 
lishment or store. 
0022. An individual or shopper can utilize the central pro 
cessing computer system associated with the establishment or 
store via a user device. The individual or shopper can select a 
good(s), a product(s), or a service(s), which he or she desires 
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to purchase and place a bid or make an offer for same. The 
central processing computer system can receive and process 
the individual's or the shopper's bid or offer, and determine 
whether or not to accept it. If the bid or offer is acceptable, the 
central processing computer system can generate a custom 
ized coupon and transmit same to the user device wherein it 
can be printed out at the user device. Thereafter, the individual 
or shopper can use the coupon in a transaction at the estab 
lishment or store. 
0023 The central processing computer system can deter 
mine any one or more of whether the particular good(s), 
product(s), or service(s), is available at the establishment or 
store, the cost of the particular good(s), product(s), or service 
(s) to the establishment or store which can include the whole 
sale price paid by the establishment or store, the total cost of 
purchasing, carrying, or storing, the particular good(s), prod 
uct(s), or service(s) to the establishment or store, the cost of 
doing business involving the particular good(s), product(s), 
or service(s), the amount of overhead expenses allocated to 
the particular good(s), product(s), or service(s), and/or any 
other related information. 
0024. The central processing computer system can also 
process the shopper entered information in conjunction with 
any one or more of the sales of the establishment or store, the 
sales of the establishment or store during a given time period, 
the revenues of the establishment or store, the revenues of the 
establishment or store during a given time period, the profits 
or losses of the establishment or store, the profits or losses of 
the establishment or store for a given time period, and/or any 
other information which can be utilized by the central pro 
cessing computer system in processing the shopper's bid or 
offer. 
0025. The central processing computer system can deter 
mine if the bid or offer is acceptable in view of any one of 
more of the cost of the particular good(s), product(s), or 
service(s) to the establishment or store, the wholesale price 
paid by the establishment or store, the total cost of purchas 
ing, carrying, or storing, the particular good(s), product(s), or 
service(s) to the establishment or store, the cost of doing 
business involving the particular good(s), product(s), or Ser 
vice(s), the amount of overhead expenses allocated to the 
particular good(s), product(s), or service(s), and/or any other 
related information, the sales of the establishment or store, 
the sales of the establishment or store during a given time 
period, the revenues of the establishment or store, the rev 
enues of the establishment or store during a given time period, 
the profits or losses of the establishment or store, and/or the 
profits or losses of the establishment or store for a given time 
period. 
0026. The central processing computer system can also 
generate a transaction report which can contain information 
regarding whether the shopper's bid or offer has been 
accepted or whether the shopper's bid or offer has been 
rejected. The transaction report can also contain a counterof 
fer from the establishment or store. The transaction report can 
also contain an electronic coupon. 
0027. Any information regarding whether the coupon has 
been utilized, or whether the coupon has not been utilized, 
within a certain time period and/or otherwise, can be stored 
by the apparatus and/or the central processing computer sys 
tem for later use in any appropriate manner. 
0028. The present invention can also allow a shopper to 
pay or pre-pay for the respective good(s), product(s), or Ser 
vice(s), via the user device. 
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0029. The central processing computer system can also 
administer and/or manage financial accounts for any of the 
shoppers and/or establishments or stores described herein. 
The central processing computer system can also effectuate 
financial transactions between, to, or from, any of the finan 
cial accounts associated with any of the herein-described 
shoppers, establishments, or stores. 
0030. A user device can also be located at the point-of 
sale, at the point-of-transaction, at the check-out register, 
while waiting to check out. The user device can also be a 
wireless or mobile communication device or computer. 
0031. The user device can also be a personal computer, a 
telephone, or a communication device, which can allow the 
shopper to access the central processing computer system 10 
from home, from work, and/or from any other location which 
is remote from the establishment or store. 
0032. The apparatus of the present invention can also be 
utilized to provide options for buying any of the goods, prod 
ucts, or services, which are or which can be offered by, or 
provided by, the establishment or store. 
0033. The central processing computer system can also 
determine whether or not to accept a shopper's bid or bids 
based upon the sales or revenues which the establishment or 
store has made or received during a given time period, based 
upon the profit margins of previous sales made, based upon 
profit targets desired to be attained by the establishment or 
store, and/or based upon any other operation criteria of the 
establishment or store. 
0034. The central processing computer system can, at any 
time, revise orchange the prices of any of the goods, products, 
or services, which are or which can be offered or provided by 
the establishment or store. The central processing computer 
system can continuously process sales data and/or informa 
tion, revenue data and/or information, profit or loss data and/ 
or information, for a given time period and calculate price 
changes in order to increase sales, revenues, or profits, and/or 
to reduce losses. 
0035. The central processing computer system can deter 
mine that certain goods, products, or services are not selling 
as expected, an/or that the sales event is not generating 
expected and/or desired sales revenues or profits, and can 
dynamically change or revise the price or prices of certain 
goods, products, or services. In this manner, the central pro 
cessing computer system can provide or mange a dynami 
cally changing sales or promotional event. 
0.036 The central processing computer system can con 
tinuously compare any price changes or reductions against 
the stored bids or offers. If a bid or offer should become 
acceptable in view of a price change or price reduction, the 
central processing computer system can generate a notifica 
tion report containing information for notifying the shopper 
that his or her bid or offer is now acceptable. The notification 
report can then be transmitted to the shopper. 
0037. The central processing computer system can con 
tinuously manage and/or administer sales activities and/or 
can provide price changes or price reductions in order to meet 
sales goals, revenue goals, or profit goals and/or in order to 
minimize losses. 
0038. The central processing computer system and/or the 
administrative computer system can be programmed with 
expected sales, revenues, profit goals, loss minimization 
goals, costs for goods, products, or services, offered by or 
provided by establishment or store, expected or actual over 
head costs, fixed costs, variable costs, and/or any other busi 
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ness operating parameter data and/or information, for any 
establishment or store, or any for a group or chain of same. 
0039. The respective central processing computer system 
and/or the administrative computer system can periodically 
and/or upon the occurrence of certain events, monitor and 
analyze the sales, revenues, profits, or losses, respectively 
received or incurred by the establishment or store, or by a 
group or chain of same. The respective central processing 
computer system and/or the administrative computer system 
can, depending upon the results of the analysis, identify 
goods, products, or services for either price reductions or 
price increases. 
0040. The respective central processing computer system 
and/or the administrative computer system can, also schedule 
sales or sales promotion times and provide notification to 
shoppers electronically, Such as by transmitting a sales noti 
fication message to the shopper's wireless telephone, per 
Sonal communication device, personal digital assistant, 
beeper or pager, and/or any other communication device. 
0041. The respective central processing computer system 
and/or the administrative computer system can also update 
the sales computers or transaction computers of the establish 
ment or store, provide notification to sales persons, electroni 
cally modify electronic price displays in the establishment or 
store, and/or perform any other related activities or function 
ality. 
0042. The respective central processing computer system 
10 and/or the administrative computer system 30 can also 
update the sales computers or transaction computers of the 
establishment or store, change or modify electronic price 
displays, update electronic sales bulletin boards, notify sales 
personnel of the price changes, and/or perform any other 
tasks. The respective central processing computer system 
and/or the administrative computer system can also identify 
goods, products, or services, for price increases in an effort to 
increase revenues, profits or reduce losses. 
0043. The central processing computer can await the 
occurrence of a processing event. The processing event can 
occur upon the expiration of a time interval. Such as, for 
example, a pre-specified number of minutes, an hour, a pre 
specified number of hours, a day, a pre-specified number of 
days. 
0044) The processing event can also be the meeting of a 
sales level, a revenue level, a profit level, a loss level, the start 
of an accounting period, the end of a sales event, the start of 
an accounting period, the end of an accounting period, a 
receipt of a delivery of any goods, products, or services, the 
selling of a good, product or service, and/or the selling out of 
a good, product, or services. The processing event can also be 
selected at and/or triggered at any time by a store manager or 
other authorized employee. 
0045. The central processing computer system and/or the 
administrative computer system can monitor the sales rev 
enues received by an establishment, store, or by a group or 
chain of same, the costs of goods sold to an establishment, 
store, or group or chain of same, the profits or losses of 
establishment, store, or group or chain of same, and/or any 
other data and/or information regarding the business opera 
tions of the establishment, store, or group or chain of same. 
0046. Upon the occurrence of the processing event, the 
central processing computer system can process the informa 
tion concerning the respective sales levels, revenue levels, 
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profits earned or profit levels, losses incurred, etc., in con 
junction with the respective goals or expectations relating to 
SaC. 

0047. If the central processing computer system deter 
mines that any one or more of the respective sales levels, 
revenue levels, profits earned or profit levels, losses incurred, 
etc., do not, or did not, meet or exceed, or are not meeting or 
exceeding, the respective goals or expectations which were 
set for same, then the central processing computer system can 
identify the particular goods, products, or services, for which 
prices should be reduced and/or for which prices should be 
increased. The central processing computer system can also 
determine the amounts or percentages of the respective price 
reductions or decreases and/or the amounts or percentages of 
the respective price increases. The central processing com 
puter system can also determine new prices or promotional 
prices for any of the respective goods, products, or services. 
0048. The central processing computer system can utilize 
data and/or information concerning the profit margins for the 
respective goods, products, or services, the number or quan 
tities of the respective goods, products, or services previously 
sold and their respective selling prices and/or profit margins, 
the number or quantity of the respective goods, products, or 
services currently being held in inventory or stock, and/or any 
fixed, variable, or overhead, costs associated with same. 
0049. The central processing computer system can also 

utilize data and/or information concerning the past sales his 
tory or histories regarding and/or relating to the establishment 
or store and/or the respective goods, products, or services, 
past consumer buying behavior or consumer purchasing his 
tories regarding the respective goods, products, or services, 
and/or consumer response or reactions to sales or promotion 
events. The central processing computer system can also uti 
lize statistical, probabilistic, and/or forecasting, models and/ 
or routines, data and/or information, in order to identify 
goods, products or services, for respective price changes, 
reductions or increases, as well as to determine the respective 
price changes, reductions or increases. 
0050. The central processing computer system can also 
effectuate the respective price changes, reductions, or 
increases, for the goods, products, or services, which were 
previously identified. 
0051. The central processing computer system can also 
provide notification of the price changes to sales personnel or 
employees of the establishment or store. 
0052. The central processing computer system can also 
provide notification to a shopper or shoppers who have either 
previously bid on, or made offers for, goods, products, or 
services, for which prices have been changed. The central 
processing computer system can also provide notification to a 
shopper or shoppers who have requested to be notified regard 
ing price changes for any goods, products, or services. 
0053. The central processing computer system can also 
determine whether any one or more of the respective sales 
levels, revenue levels, profit levels can be increased and/or 
further optimized and/or whether losses can be further 
reduced or minimized. 
0054 If the central processing computer system deter 
mines that any one or more of the respective sales levels, 
revenue levels, profit levels can be increased and/or further 
optimized and/or whether losses can be further reduced or 
minimized, then the central processing computer system can 
identify goods, products, or services, for which prices can be 
changed or modified. 
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0055. The present invention can also be utilized in order to 
provide and/or administer an affiliated marketing program(s) 
between any of the establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), who or which utilize the present invention. It is 
envisioned that any number of establishment(s), Store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s), can enter into an affiliated market 
ing program or programs with any number of establishment 
(S), store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s). The present invention 
can be utilized in order to administer an affiliated marketing 
program or programs. 
0056. The present invention can also be utilized in order to 
facilitate and/or administer an affiliated marketing relation 
ship wherein affiliated marketing referrals can be provided to 
a shopper in response to a shopper's request for information 
for, and/or a bid for, a good, product, or service. 
0057 The present invention can also be utilized in affili 
ated marketing relationship embodiment, wherein an affili 
ated marketing partner(s) can be notified of the presence of a 
shopper for, and/or the willingness and/or the interest of the 
shopper to make a purchase of a good(s), product(s), and/or 
service(s). The affiliated marketing partner(s) can thereafter 
communicate with the shopper in order to provide informa 
tion regarding a good(s), product(s), and/or service(s), to the 
shopper. The affiliated marketing partner(s) can also accept a 
bid by the shopper, make a counteroffer, an offer, and/or an 
upsell offer, to the shopper. 
0058. The present invention can also be utilized by any 
establishments, stores, retail stores, wholesale stores, whole 
salers, and/or commercial establishments, in order to process 
information regarding a group of available shoppers and to 
communicate with any one or more of these shoppers while 
they may be in, at, or in the vicinity of the respective estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment. The respective establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment, can generate and transmit sales mes 
sages, sales offerings, discount offerings, upsell offerings, 
etc., to any one or more shoppers. 
0059. The respective establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, can generate and transmit sales messages, sales offer 
ings, discount offerings, upsell offerings, etc., to any one or 
more shoppers based on the respective shopper's purchasing 
habits, personal spending habits, personal characteristics, 
personal profiles, and/or any other appropriate information 
which can be gathered and/or stored regarding the individual 
shoppers. 
0060. The present invention can also be utilized by estab 
lishments, stores, retail stores, wholesale stores, wholesalers, 
and/or commercial establishments, in order to process infor 
mation regarding a shopper or multiple shoppers as they enter 
into, and/or as they enter the vicinity of a respective estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment, and/or a mall or group of same. 
Upon receiving information that a shopper or shoppers are in, 
at, or in the vicinity of a respective establishment, store, retail 
store, wholesale store, wholesaler, and/or commercial estab 
lishment, the present invention can communicate with a shop 
per or shoppers. The present invention can generate and trans 
mit sales messages, sales offerings, discount offerings, upsell 
offerings, etc., to any one or more shoppers. 
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0061 The present invention can also provide advertise 
ment messages and/or information to any of the individuals or 
shoppers who utilize the apparatus of the present invention. 
The present invention can also be utilized in order to obtain 
market research information and/or Survey information from 
the individuals or shoppers who utilize the apparatus of the 
present invention. 
0062 Accordingly, it is an object of the present invention 
to provide an apparatus and method for facilitating transac 
tions. 

0063. It is another object of the present invention to pro 
vide apparatus and method for facilitating transactions at, or 
in the vicinity of any one or more of a store, a retail estab 
lishment, a wholesale establishment, or a commercial estab 
lishment. 

0064. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can allow an individual or shopper to access informa 
tion regarding goods, products and/or services. 
0065. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can allow an individual or shopper to access informa 
tion regarding goods, products and/or services, which are 
sold by and/or provided by an establishment, at or in the 
vicinity of the establishment. 
0066. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can facilitate the bidding for good(s), product(s), and/ 
or service(s). 
0067. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can facilitate the auctioning off of good(s), product(s), 
and/or service(s). 
0068. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can monitor sales of good, products, and/or services. 
0069. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can monitor revenues received by an establishment or 
StOre. 

0070. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can monitor revenues received by an establishment or 
store during a particular time period. 
0071. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can calculate profits made by an establishment or store. 
0072. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can calculate profits made by an establishment or store 
during a time period. 
0073. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can facilitate a sale of a good(s), a product(s), and/or a 
service(s), by determining a price, and/or by accepting an 
offer, based upon the amount of revenues and/or profits 
respectively received and/or earned by a respective establish 
ment Or Store. 

0074. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized on, or over, any communication net 
work or system. 
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0075. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can be utilized on, or over, a wireless communication 
network or system. 
0076. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized on, or over, the Internet or the World 
WideWeb. 

0077. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized on, or over, the wireless Internet or the 
wireless World WideWeb. 

0078. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can be utilized on, or over, a local area network or a 
wide area network. 

0079. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can generate a customized coupon. 
0080. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can transmit a coupon to an individual or shopper. 
I0081. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which determine any one or more of whether the particular 
good(s), product(s), or service(s), is available at an establish 
ment or store, the cost of the particular good(s), product(s), or 
service(s) to the establishment or store, the total cost of pur 
chasing, carrying, or storing, the particular good(s), product 
(s), or service(s) to the establishment or store, the cost of 
doing business involving the particular good(s), product(s), 
or service(s), the amount of overhead expenses allocated to 
the particular good(s), product(s), or service(s), and/or any 
other related information. 

I0082 It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can process shopper entered information in conjunc 
tion with any one or more of the sales of an establishment or 
store, the sales of the establishment or store during a given 
time period, the revenues of the establishment or store, the 
revenues of the establishment or store during a given time 
period, the profits or losses of the establishment or store, the 
profits or losses of the establishment or store for a given time 
period, and/or any other information. 
I0083. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can determine if a bid or offer is acceptable in view of 
any store operating information or accounting information. 
I0084. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can generate a transaction report which can contain 
information regarding whether a shopper's bid or offer has 
been accepted or whether the shopper's bid or offer has been 
rejected. 
I0085. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can store information regarding whether a coupon has 
been utilized or whether a coupon has not been utilized. 
I0086. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can store information regarding whether a coupon has 
been utilized or whether a coupon has not been utilized within 
a certain time period. 
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0087. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can administer and/or manage financial accounts for 
shoppers and/or establishments or stores. 
0088. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can effectuate financial transactions between, to, or 
from, any of the financial accounts associated with shoppers, 
establishments, or stores. 
0089. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can provide options for buying goods, products, or 
services, which are or which can be offered by, or provided by, 
an establishment or store. 
0090. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can revise or change the price(s) of any goods, prod 
ucts, or services, which are or which can be offered or pro 
vided by an establishment or store. 
0091. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can process any one or more of sales data and/or 
information, revenue data and/or information, profit or loss 
data and/or information. 
0092. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can process any one or more of sales data and/or 
information, revenue data and/or information, profit or loss 
data and/or information, for a given time period and calculate 
price changes in order to increase sales, revenues, or profits, 
and/or to reduce losses. 
0093. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can determine that certain goods, products, or services, 
are not selling as expected, or that a sales event is not gener 
ating expected and/or desired sales revenues or profits. 
0094. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can determine that certain goods, products, or services, 
are not selling as expected, or that a sales event is not gener 
ating expected and/or desired sales revenues or profits, and 
dynamically change or revise the price or prices of certain 
goods, products, or services. 
0095. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can compare price changes or reductions against bids 
or offers. 
0096. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can manage and/or administer sales activities. 
0097. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can manage and/or administer sales activities and can 
provide price changes or price reductions in order to meet 
sales goals, revenue goals, or profit goals and/or in order to 
minimize losses. 
0098. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can periodically and/or upon the occurrence of certain 
events, monitor and analyze the sales, revenues, profits, or 
losses, respectively received or incurred by an establishment 
or store, or by a group or chain of same. 
0099. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
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which can identify goods, products, or services, for either 
price reductions or price increases. 
0100. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can schedule sales or sales promotion times. 
0101. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can schedule sales or sales promotion times and pro 
vide notification of same to shoppers. 
0102. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can any one or more of update sales computers or 
transaction computers of an establishment or store, provide 
notification to sales persons, or electronically modify elec 
tronic price displays in the establishment or store. 
0103. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can effectuate price changes, reductions, or increases, 
for a goods, products, or services. 
0104. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can provide notification to a shopper or shoppers who 
have either previously bid on, or made offers for, goods, 
products, or services, for which prices have been changed. 
0105. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can provide notification to a shopper or shoppers who 
have requested to be notified regarding price changes for any 
goods, products, or services. 
0106. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can determine whether any one or more of sales levels, 
revenue levels, profit levels can be increased and/or further 
optimized and/or whether losses can be further reduced or 
minimized. 
0107. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can provide advertisement messages and/or informa 
tion. 
0108. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to obtain market research 
information and/or Survey information. 
0109. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to provide and/or administer an 
affiliated marketing program. 
0110. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can be utilized in order to provide and/or administer an 
affiliated marketing program, wherein an affiliated marketing 
referral can be provided to a shopper in response to a shop 
per's request for information for, and/or a bid for, a good, 
product, or service. 
0111. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to provide notification to an 
affiliated marketing partner of the presence of a shopper, 
and/or of the willingness and/or the interest of a shopper to 
make a purchase of a good(s), product(s), and/or service(s). 
0112. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to allow an affiliated marketing 
partner(s) to communicate with a shopper. 
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0113. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can be utilized in order to process information regard 
ing a shopperor group of shoppers in, at, and/or in the vicinity 
of a respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment. 
0114. It is still another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to communicate with a shopper 
or group of shoppers in, at, and/or in the vicinity of a respec 
tive establishment, store, retail store, wholesale store, whole 
saler, and/or commercial establishment. 
0115. It is yet another object of the present invention to 
provide an apparatus and method for facilitating transactions 
which can be utilized in order to generate and/or transmit 
sales messages, sales offerings, discount offerings, and/or 
upsell offerings, to a shopper or shoppers. 
0116. It is another object of the present invention to pro 
vide an apparatus and method for facilitating transactions 
which can be utilized in order to process information regard 
ing a shopper or multiple shoppers as they enter into, and/or 
as they enter the vicinity of a respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment, and/or a mall or group of same. 
0117. Other objects and advantages of the present inven 
tion will be apparent to those skilled in the art upon a review 
of the Description of the Preferred Embodiments taken in 
conjunction with the Drawings which follow. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0118. In the Drawings: 
0119 FIG. 1 illustrates a preferred embodiment of the 
apparatus of the present invention, in block diagram form; 
0120 FIG. 2 illustrates the central processing computer 
system of FIG. 1, in block diagram form: 
0121 FIG. 3 illustrates the user device of FIG. 1, in block 
diagram form; 
0122 FIG. 4 illustrates the administrative computer sys 
tem of FIG. 1, in block diagram form: 
(0123 FIG. 5 illustrates a preferred embodiment method 
for utilizing the apparatus of the present invention, in flow 
diagram form; 
0.124 FIG. 6 illustrates another preferred embodiment 
method for utilizing the apparatus of the present invention, in 
flow diagram form; 
0125 FIGS. 7A and 7B illustrate another preferred 
embodiment method for utilizing the apparatus of the present 
invention, in flow diagram form; 
0126 FIGS. 8A and 8B illustrate still another preferred 
embodiment method for utilizing the apparatus of the present 
invention, in flow diagram form; 
0127 FIG.9 illustrates yet another preferred embodiment 
method for utilizing the apparatus of the present invention, in 
flow diagram form; and 
0128 FIG. 10 illustrates another preferred embodiment 
method for utilizing the apparatus of the present invention, in 
flow diagram form. 

DESCRIPTION OF THE PREFERRED 
EMBODIMENTS 

0129. The present invention pertains to an apparatus and 
method for facilitating transactions and, in particular, to an 
apparatus and method for facilitating transactions at, or in the 
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vicinity of a store, a retail establishment, a wholesale estab 
lishment, or a commercial establishment. 
0.130. The apparatus and method of the present invention 
can be utilized in order to allow an individual or shopper to 
access information regarding goods, products and/or ser 
vices, which are sold by and/or provided by an establishment, 
at or in the vicinity of the establishment. 
I0131 The apparatus and method of the present invention 
can also facilitate the bidding for any good(s), product(s), 
and/or service(s), by the individual or shopper, the auctioning 
off of any good(s), product(s), and/or service(s), by the estab 
lishment, and/or the providing of information regarding an 
establishment or establishments where any good(s), product 
(S), and/or services, can be found, obtained, and/or purchased. 
0.132. The apparatus and method of the present invention 
can also be utilized in order to monitor sales of good, prod 
ucts, and/or services, by an establishment, and/or to monitor 
the revenues received during a particular time period. The 
apparatus and method of the present invention can also be 
utilized in order to determine and/or calculate profits made by 
an establishment during a time period. 
I0133. The apparatus and method of the present invention 
can also be utilized in order to facilitate the sale of a good(s), 
a product(s), and/or a service(s), by determining a price, 
and/or by accepting an offer, based upon the amount of rev 
enues and/or profits respectively received and/or earned by a 
respective establishment. 
I0134. As defined herein, the terms “individual”, “shop 
per”, “purchaser”, “user', or the plural of same, refers to any 
individuals, shoppers, purchasers, users, and/or entities, who 
or which utilize the apparatus and method of the present 
invention. 

0135. As used herein, the terms “establishment”, “store', 
"retail store”, “wholesale store”, “wholesaler, and/or "com 
mercial establishment’, or the plural of same, refers to any 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s), which 
utilize the apparatus and method of the present invention in 
order to conduct business and/or for any other purpose. 
0.136. Applicant hereby incorporates by reference herein 
the subject matter and teachings of U.S. Provisional Patent 
Application Ser. No. 60/298.999 which teaches and discloses 
an apparatus and method for facilitating transactions, the 
subject matter of which is hereby incorporated by reference 
herein. This application also claims the benefit of priority of 
U.S. Provisional Patent Application Ser. No. 60/276,460 
which teaches and discloses an apparatus and method for 
facilitating transactions, the Subject matter of which is hereby 
incorporated by reference herein. 
0.137 FIG. 1 illustrates the apparatus of the present inven 
tion, in block diagram from. The apparatus of FIG. 1 is des 
ignated generally by the reference numeral 100. With refer 
ence to FIG. 1, the apparatus 100 includes a central 
processing computer system 10. The apparatus can include 
any number of central processing computer systems 10. 
0.138 Each central processing computer system 10 can 
also include any number of computers or computer systems 
and/or any devices or components which can or which may be 
described herein as being utilized by the central processing 
computer system 10 in order to perform any and/or all of the 
respective functions described herein as being performed by, 
and/or being facilitated by, the central processing computer 
system 10. 
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0.139. In the preferred embodiment, a central processing 
computer 10 can be associated with a particular establishment 
or store. The central processing computer 10 can also be 
associated with any number of stores. The central processing 
computer system 10 can also be associated any number of 
establishments or stores in a chain of Such establishments or 
StOreS. 

0140. The central processing computer system 10 can also 
be associated any number of different establishments or 
stores and/or any number of types of establishments or stores. 
For example, a central processing computer system 10 can be 
associated with any number of establishments or stores 
located in a shopping mall or a in a specified area or location. 
0141. With reference to FIG. 1, the apparatus 100 also 
includes any number of user devices 20 which can be con 
nected to, or linked with, the central processing computer 
system 10. The user device 20 can be utilized by any of the 
herein-described individuals or shoppers in order to interface 
with, and/or interact with, the central processing computer 
system 20. 
0142. In the preferred embodiment, the user device 20 can 
be a computer, a computer terminal, a terminal device con 
nected to, or associated with, the central processing computer 
system 10, a kiosk, a communication device, a telephone, an 
interactive television, and/or any other appropriate or Suitable 
device. In the preferred embodiment, any number of user 
devices 20 can be located at, in, or in the vicinity of a store or 
establishment, and/or in a lobby of a store or establishment, at 
a point-of-sale location in the store or establishment, and/or at 
any other location in, at, or in the vicinity of the store or 
establishment. The user device(s) 20 can also be located in a 
mall, a lobby, a corridor, and/or any other public or private 
place or location. 
0143. In another preferred embodiment, the user device 20 
can be a personal computer, a home computer, or other com 
munication device located at the home of an individual or 
shopper. The user device 20 can also be a communication 
device, a personal communication device, a telephone, a cel 
lular telephone, a wireless telephone, a videophone, a video 
telephone, a palm device, a palm-top device, a hand-held 
device, a personal digital assistant, and/or any other commu 
nication device. 
0144. The individual or user can interact with the central 
processing computer system 10 via the user device 20. 
(0145 With reference to FIG. 1, the apparatus 100 can also 
include any number of administrative computer systems 30. 
Each administrative computer system 30 can administer and/ 
or manage the operation of any number of central processing 
computer systems 10. 
0146 For example, a department store can have, or can be 
comprised of a chain of stores or establishments. An admin 
istrative computer system 30 associated with the department 
store chain can coordinate the activities and/or the operations 
of the respective stores by providing information to, and/or 
processing information received from, any of the respective 
central processing computer system(s) 10 which may be asso 
ciated with, and/or which may be located at, each of the stores 
or establishments in the chain. 
0147 The administrative computer system 30 can be 
linked to, and/or can be connected with, any number of cen 
tral processing computer systems 10. 
0148. In the preferred embodiment, any of the user devices 
20 can communicate with, transmit information to, or and/or 
receive information from, any of the herein-described central 
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processing computer systems 10, with any of the herein 
described administrative computer systems 30, and/or with 
any of the other user devices 20 described herein. Any of the 
central processing computer systems 10 can communicate 
with, transmit information to, or and/or receive information 
from, any of the herein-described administrative computer 
systems 30, with any of the user devices 20, and/or with any 
of the other central processing computer systems 10. Any of 
the administrative computer systems 30 can communicate 
with, transmit information to, or and/or receive information 
from, any of the herein-described central processing com 
puter systems 10, with any of the user devices 20, and/or with 
any of the other administrative computer systems 30. 
0149. In the preferred embodiment, the central processing 
computer system(s) 10 and/or the administrative computer 
system(s) 30 can be a typical central processing computer 
and/or server computer Such as those utilized in conjunction 
with an on-line service and/or in network environments as 
utilized in conjunction with the Internet, the WorldWideWeb 
and/or any other suitable network or network environment. 
0150. The communication network and/or medium which 
may be utilized in conjunction with the apparatus and method 
of the present invention can be any suitable communication 
system and/or network for transmitting information and/or 
data. In this regard, the communication network and/or 
medium can be a line-connected network or system, a wire 
less network or system, a telecommunication network or sys 
tem, a telephone network or system, a radio communication 
network or system, a digital communication network or sys 
tem, a satellite communication network or system, a personal 
communications services (PCS) network or system, a tele 
communication network or system, a local area network 
(LAN), a wide area network (WAN), the Internet, the World 
WideWeb, a wireless Internet network or system, a wireless 
World WideWeb network or system, an optical communica 
tion network or system, a broadband communication network 
or system, a Bluetooth communication network or system, a 
streaming video communication network or system, a 
streaming audio communication network or system, a live 
Video communication network or system, and/or any other 
Suitable communications network or system, and/or any com 
bination(s) thereof. 
0151 FIG. 2 illustrates the central processing computer 
system 10 of FIG. 1, in block diagram form. With reference to 
FIG. 2, the central processing computer system 10 includes a 
central processing unit (CPU) 10A. The central processing 
unit (CPU) 10A may be a microprocessor, a microcomputer, 
a minicomputer, a macro-computer, or a mainframe com 
puter, depending upon the application. 
0152 The central processing computer system 10 also 
includes a read only memory (ROM) device 10B and a ran 
dom access memory (RAM) device 10C which are also con 
nected to the CPU 10A. The central processing computer 
system 10 also includes a user input device(s) 10D which can 
include any one or more of a keyboard, a scanner, a user 
pointing device. Such as, for example, amouse, an audio input 
device, a touch pad, etc., which input device(s) 10D is also 
connected to the CPU 10A. The input devices 10D can also 
include cash registers, transaction registers, and/or any other 
transaction devices which can provide sales or transaction 
information into the central processing computer system 10. 
0153. The central processing computer system 10 also 
includes a display device 10E. Such as a display monitor 
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and/or a display Screen for providing the herein-described 
information to the operator of the central processing com 
puter system 10. 
0154 The display device 10E can also include display 
devices which can be located on merchandise display racks, 
at check-out registers, and/or at other locations in or through 
out an establishment or store. The display device can be 
merchandise or promotional display devices, bulletin board 
display devices, and/or any other type or kind of display 
devices. 
(O155 The display device 10E is also connected to the CPU 
10A. The central processing computer system 10 can also 
include an output device 10F, such as a printer, a display 
device, and/or a modem, for outputting, in either or both of 
hard copy form or electronic form, any of the information 
which is described herein as being provided by, or at, the 
central processing computer system 10. The output device 
10F can also be connected to the CPU 10A. 
0156 The central processing computer system 10 can also 
include a database(s) 10G, which can contain any data and/or 
information which may be required, and/or which may be 
desired, for performing any of the functionality and/or pro 
cessing routines described herein as being performed by the 
central processing computer system 10 and/or the apparatus 
1OO. 
O157. The database 10G can contain data and/or informa 
tion regarding the various goods, products, and/or services 
provided by the respective establishment(s), store(s), retail 
store(s), wholesale store(s), wholesaler(s), and/or commer 
cial establishment(s), which is or are associated with the 
respective central processing computer system 10. 
0158. The database 10G can contain data and/or informa 
tion regarding the price of the cost of the prices paid for, or 
wholesale prices paid for, the respective goods, products or 
services. The database 10G can also contain data and/or infor 
mation regarding the retail or resale prices of the respective 
goods, products, or services, the profit margins corresponding 
to the respective goods, products, or services, sale prices for 
the respective goods, products, or services, sale times for the 
respective goods, products, or services, and/or any other data 
and/or information regarding the respective goods, products 
or services. 
0159. The database 10G can also contain information 
regarding dates and/or times of sales pertaining to any of the 
respective goods, products, or services, which are or which 
can be offered by and/or which are provided by, the respective 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s). 
0160 The database 10G can also contain data and/or 
information regarding the operating data and/or information 
for the respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), inventory cost data for the establishment(s), store 
(s), retail store(s), wholesale store(s), wholesaler(s), and/or 
commercial establishment(s), operating expense data and/or 
information for the respective establishment(s), Store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s), and/or data and/or information for 
administering sales offerings for the respective establishment 
(s), store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s). 
0161 The database 10G can also contain data and/or 
information regarding operating expense requirements for a 
specific time period for a respective establishment(s), store 
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(S), retail store(s), wholesale store(s), wholesaler(s), and/or 
commercial establishment(s), profit margins for the various 
goods, products, or services, offered by or provided by the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(S), instantaneous profit margins for a present price or present 
sale price of any goods, products, or services, offered by or 
provided by the respective establishment(s), store(s), retail 
store(s), wholesale store(s), wholesaler(s), and/or commer 
cial establishment(s), and/or any other data and/or informa 
tion relating to the above information. 
(0162 The database 10G can also contain information 
regarding available inventory, and/or expected inventory, of 
or for the respective establishment(s), Store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), as well as inventory or expected inventory of 
other establishments, stores, retail stores, wholesale stores, 
wholesalers, and/or commercial establishments. The data 
base 10G can also contain data and/or information regarding 
the revenues received by a respective establishment(s), store 
(S), retail store(s), wholesale store(s), wholesaler(s), and/or 
commercial establishment(s), during a given time period, 
business day, and/or any other time interval or period. 
(0163 The database 10G can also contain real-time sales 
revenue information, real-time cumulative sales revenue 
information, real-time cumulative cost of sold inventory or 
cost of goods, products, or services, sold information, real 
time cumulative profit or loss information, and/or any other 
data and/or information for or regarding the operating state or 
states of a respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), for any desired time periods. 
0164. For example, the database 10G can contain data 
and/or information regarding the revenues, cost of inventory 
sold, profit or loss information, for any given or selected time 
period for which a respective establishment(s), store(s), retail 
store(s), wholesale store(s), wholesaler(s), and/or commer 
cial establishment(s), is operating. 
0.165. The database 10G, and/or the central processing 
computer system 10 can be linked to and/or can receive infor 
mation from the respective cash register system, cash register 
computer system, sales recording or sales registering system 
or computer system, and/oran accounts receivable system or 
computer system, for or associated with the respective estab 
lishment(s), store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s). 
0166 The database 10G, and/or the central processing 
computer system 10 can also be linked to and/or can receive 
information from the inventory computer system of the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(s). The database 10G can also be linked to and/or can receive 
information from any other computer system(s), administra 
tive computer system(s), and/or management information 
computer system(s), of the respective establishment(s), store 
(S), retail store(s), wholesale store(s), wholesaler(s), and/or 
commercial establishment(s). 
(0167. The database 10G can also contain information 
regarding any individuals or shoppers who or which may have 
accounts, credit accounts, charge accounts, debit accounts, 
and/or financial accounts, with the respective establishment 
(S), store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s). The database 10G can 
contain data and/or information regarding the individuals or 
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shoppers, include but not limited to, the name, names, 
address, telephone number, facsimile number, e-mail 
address, and account information, for or corresponding to 
each of the individuals or shoppers who utilize the apparatus 
1OO. 

0168 The database 10G can also contain data and/or 
information regarding the shopping or purchasing history or 
histories, buying patterns, and/or other information for or 
regarding any of the individuals or shoppers who or which 
utilize the apparatus 100 of the present invention. 
0169. The database 10G can also contain data and/or 
information for pricing options to buy or options to sell any of 
the goods, products, and/or services, which are or which can 
be offered by or provided by the respective establishment(s), 
store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s). 
0170 The database 10G can also contain data and/or 
information regarding establishment(s), store(s), retail store 
(S), wholesale store(s), wholesaler(s), and/or commercial 
establishment(s), which may be participating in affiliated 
marketing programs which can be provided by the apparatus 
and methods of the present invention. The database 10G can 
contain information regarding any establishment(s), Store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s) which desire to participate with any 
other establishment(s), store(s), retail store(s), wholesale 
store(s), wholesaler(s), and/or commercial establishment(s) 
in an affiliated marketing relationship. 
(0171 The data and/or information which is stored in the 
database 10G can include identification information (i.e. 
name, description of goods and/or services provided, prices 
of goods and/or services provided, etc.), contact information 
(i.e. address, web address, telephone number, fax number, 
e-mail address, etc.), affiliated marketing information (i.e. 
types of goods and/or services involved, information regard 
ing the type or kind of information, types of affiliated mar 
keting partners, terms of any affiliated marketing agreements 
(i.e. referral procedure and manner, referral fees, manner in 
which referral fees are paid, etc.), programs in which the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(s) are participating in and/or are involved in, for any of the 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s) partici 
pating in any affiliated marketing activities pursuant to the 
present invention. 
0172. The database 10G can also contain any other data 
and/or information which may be needed and/or desired for 
performing any of the processing routines and/or functional 
ity described hereinas being provided by the central process 
ing computer system 10 and/or apparatus 100. The database 
10G can also be connected to the CPU 10A. 
0173 The central processing computer system 10 can also 
include a receiver 10H for receiving data and/or information, 
including any of the herein-described information, and/or any 
of the other information described hereinas being provided to 
the central processing computer system 10 from any of the 
user devices 20, from any of the administrative computer 
systems 30, and/or from any of the other central processing 
computer system 10 described herein. The receiver 10H can 
also be connected to the CPU 10A. 
0.174. The central processing computer system 10 can also 
include a transmitter 101 for transmitting data and/or infor 
mation, including any of the herein-described information, 

Jan. 8, 2009 

and/or any of the other information described herein as being 
provided from the central processing computer system 10 to 
any of the user devices 20, to any of the administrative com 
puter systems 30, and/or to any of the other central processing 
computer systems 10 described herein. The transmitter 10I 
can also be connected to the CPU 10A. 
(0175 FIG. 3 illustrates the user device 20 of FIG. 1, in 
block diagram form. With reference to FIG.3, the user device 
20 includes a central processing unit (CPU) 20A. The central 
processing unit (CPU) 20A may be a microprocessor, a 
microcomputer, a minicomputer, a macro-computer, or a 
mainframe computer, depending upon the application. 
0176 The user device 20 also includes a read only 
memory (ROM) device 20B and a random access memory 
(RAM) device 20O which are also connected to the CPU20A. 
The user device 20 also includes a user input device(s) 20D 
which can include any one or more of a keyboard, a scanner, 
a user pointing device, such as, for example, a mouse, an 
audio input device, a touch pad, etc., which input device(s) 
20D is also connected to the CPU 20A. 
0177. The user device 20 also includes a display device 
20E. Such as a display monitor and/or a display screen for 
providing the herein-described information to the individual 
or shopper. The display device 20E is also connected to the 
CPU 20A. The user device 20 can also include an output 
device 20F. Such as a printer, a display device, and/or a 
modem, for outputting, in either or both of hard copy form or 
electronic form, any of the information which is described 
herein as being provided by, or at, the user device 20. The 
output device 20F can also be connected to the CPU 20A. 
0.178 The user device 20 can also include a database(s) 
20G, which can contain any data and/or information which 
may be required, and/or which may be desired, for perform 
ing any of the functionality and/or processing routines 
described herein as being performed by the user device 20 
and/or the apparatus 100. The database 200 can also be 
connected to the CPU 20A. 
0179 The user device 20 can also include a receiver 20H 
for receiving data and/or information, including any of the 
herein-described information, and/or any of the other infor 
mation described herein as being provided to the user device 
20, from any of the central processing computer systems 10, 
from any of the administrative computer systems 30, and/or 
from any of the other user devices 20 described herein. The 
receiver 20H can also be connected to the CPU 10A. 

0180. The user device 20 can also include a transmitter 
201 for transmitting data and/or information, including any of 
the herein-described information, and/or any of the other 
information described herein as being provided from the user 
device 20, to any of the central processing computer systems 
10, to any of the administrative computer systems 30, and/or 
to any of the other user devices 20 described herein. The 
transmitter 20I can also be connected to the CPU 20A. 
0181 FIG. 4 illustrates the administrative computer sys 
tem 30 of FIG. 1, in block diagram form. With reference to 
FIG. 4, the administrative computer system 30 includes a 
central processing unit (CPU) 30A. The central processing 
unit (CPU)30A may be a microprocessor, a microcomputer, 
a minicomputer, a macro-computer, or a mainframe com 
puter, depending upon the application. 
0182. The administrative computer system 30 also 
includes a read only memory (ROM) device 30B and a ran 
dom access memory (RAM) device 3.0C which are also con 
nected to the CPU 30A. The administrative computer system 
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30 also includes a user input device(s)30D which can include 
any one or more of a keyboard, a scanner, a user pointing 
device. Such as, for example, a mouse, an audio input device, 
a touchpad, etc., which input device(s)30D is also connected 
to the CPU 30A. 
0183 The administrative computer system 30 also 
includes a display device 30E, such as a display monitor 
and/or a display Screen for providing the herein-described 
information to the operator of the administrative computer 
system 30. The display device 30E is also connected to the 
CPU 30A. The administrative computer system 30 can also 
include an output device 30F, such as a printer, a display 
device, and/or a modem, for outputting, in either or both of 
hard copy form or electronic form, any of the information 
which is described herein as being provided by, or at, the 
administrative computer system 30. The output device 30F 
can also be connected to the CPU 30A. 
0184 The administrative computer system 30 can also 
include a database(s) 30G, which can contain any data and/or 
information which may be required, and/or which may be 
desired, for performing any of the functionality and/or pro 
cessing routines described herein as being performed by the 
administrative computer system 30 and/or the apparatus 100. 
0185. The database 30G can contain any of the data and/or 
information described herein as being contained in the data 
base 10G of the central processing computer 10 for any num 
ber of central processing computers 10 and/or for any number 
of or for any chain of any of the respective establishment(s), 
store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s). 
0186 The database 30G can contain data and/or informa 
tion regarding the various goods, products, and/or services 
provided by any number of, or any chain of any of the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(S), which is associated with the respective administrative 
computer system 30. The database 30G can contain data 
and/or information regarding the price of the cost of the 
prices paid for, or wholesale prices paid for, the respective 
goods, products or services. 
0187. The database 30G can also contain data and/or 
information regarding the retail or resale prices of the respec 
tive goods, products, or services, the profit margins corre 
sponding to the respective goods, products, or services, sale 
prices for the respective goods, products, or services, sale 
times for the respective goods, products, or services, and/or 
any other data and/or information regarding the respective 
goods, products or services. 
0188 The database 30G can also contain information 
regarding dates and/or times of sales pertaining to any of the 
respective goods, products, or services, which are or which 
can be offered by and/or which are provided by, the respective 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s), or group 
(s) or chain of same. 
0189 The database 30G can also contain data and/or 
information regarding the operating data and/or information 
for the respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), or groups or chains of same, inventory cost data 
for the establishment(s), store(s), retail store(s), wholesale 
store(s), wholesaler(s), and/or commercial establishment(s), 
or groups or chains of same, operating expense data and/or 
information for the respective establishment(s), Store(s), 
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retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s), or groups or chains of same, and/or 
data and/or information for administering sales offerings for 
the respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), or groups or chains of same. 
0190. The database 30G can also contain data and/or 
information regarding operating expense requirements for a 
specific time period for a respective establishment(s), store 
(S), retail store(s), wholesale store(s), wholesaler(s), and/or 
commercial establishment(s), or groups or chains of same, 
profit margins for the various goods, products, or services, 
offered by or provided by the respective establishment(s), 
store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s), or groups or chains of 
same, instantaneous profit margins for a present price or 
present sale price of any goods, products, or services, offered 
by or provided by the respective establishment(s), store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s), or groups or chains of same, and/or 
any other data and/or information relating to the above infor 
mation. 

(0191 The database 30G can also contain information 
regarding available inventory, and/or expected inventory, of 
or for the respective establishment(s), Store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), or groups or chains of same, as well as inventory 
or expected inventory of other establishments, stores, retail 
stores, wholesale stores, wholesalers, and/or commercial 
establishments, or groups or chains of same. The database 
30G can also contain data and/or information regarding the 
revenues received by a respective establishment(s), Store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s), or groups or chains of same, during 
a given time period, business day, and/or any other time 
interval or period. 
0.192 The database 30G can also contain real-time sales 
revenue information, real-time cumulative sales revenue 
information, real-time cumulative cost of sold inventory or 
cost of goods, products, or services, sold information, real 
time cumulative profit or loss information, and/or any other 
data and/or information for or regarding the operating state or 
states of a respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), or groups or chains of same, for any desired time 
periods. 
0193 For example, the database 30G can contain data 
and/or information regarding the revenues, cost of inventory 
sold, profit or loss information, for any given or selected time 
period for which a respective establishment(s), store(s), retail 
store(s), wholesale store(s), wholesaler(s), and/or commer 
cial establishment(s), or groups or chains of same, is operat 
1ng 

0194 The database 30G can also contain data and/or 
information regarding establishment(s), store(s), retail store 
(S), wholesale store(s), wholesaler(s), and/or commercial 
establishment(s), which may be participating in affiliated 
marketing programs which can be provided by the apparatus 
and methods of the present invention. The database 10G can 
contain information regarding any establishment(s), Store(s), 
retail store(s), wholesale store(s), wholesaler(s), and/or com 
mercial establishment(s) which desire to participate with any 
other establishment(s), store(s), retail store(s), wholesale 
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store(s), wholesaler(s), and/or commercial establishment(s) 
in an affiliated marketing relationship. 
0195 The data and/or information which is stored in the 
database 30G can include identification information (i.e. 
name, description of goods and/or services provided, prices 
of goods and/or services provided, etc.), contact information 
(i.e. address, web address, telephone number, fax number, 
e-mail address, etc.), affiliated marketing information (i.e. 
types of goods and/or services involved, information regard 
ing the type or kind of information, types of affiliated mar 
keting partners, terms of any affiliated marketing agreements 
(i.e. referral procedure and manner, referral fees, manner in 
which referral fees are paid, etc.), programs in which the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(s) are participating in and/or are involved in, for any of the 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s) partici 
pating in any affiliated marketing activities pursuant to the 
present invention. 
0196. The database 30G, and/or the administrative com 
puter system 30 can be linked to and/or can receive informa 
tion from the respective cash register system, cash register 
computer system, sales recording or sales registering system 
or computer system, and/oran accounts receivable system or 
computer system, for or associated with the respective estab 
lishment(s), store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s), or 
groups or chains of same. 
0197) The database 30G, and/or the administrative com 
puter system 30 can also be linked to and/or can receive 
information from the inventory computer system of the 
respective establishment(s), store(s), retail store(s), whole 
salestore(s), wholesaler(s), and/or commercial establishment 
(s), or groups or chains of same. The database 30G can also be 
linked to and/or can receive information from any other cen 
tral processing computer systems 10, computer system(s), 
administrative computer system(s), and/or management 
information computer system(s), of the respective establish 
ment(s), Store(s), retail store(s), wholesale store(s), wholesal 
er(s), and/or commercial establishment(s), or groups or 
chains of same. 

0198 The database 30G can also contain information 
regarding any individuals or shoppers who or which may have 
accounts, credit accounts, charge accounts, debit accounts, 
and/or financial accounts, with the respective establishment 
(s), store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s), or groups or chains of 
same. The database 30G can contain data and/or information 
regarding the individuals or shoppers, include but not limited 
to, the name, names, address, telephone number, facsimile 
number, e-mail address, and account information, for or cor 
responding to each of the individuals or shoppers who utilize 
the apparatus 100. 
0199 The database 30G can also contain data and/or 
information regarding the shopping or purchasing history or 
histories, buying patterns, and/or other information for or 
regarding any of the individuals or shoppers who or which 
utilize the apparatus 100 of the present invention. 
0200. The database 30G can also contain data and/or 
information for pricing options to buy or options to sell any of 
the goods, products, and/or services, which are or which can 
be offered by or provided by the respective establishment(s), 
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store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s), or groups or chains of 
SaC. 

0201 The database 30G can also contain any other data 
and/or information which may be needed and/or desired for 
performing any of the processing routines and/or functional 
ity described herein as being provided by the administrative 
computer system 30 and/or apparatus 100. The database 30G 
can also be connected to the CPU 30A. 
0202 The database 30G can also be linked to and/or be 
connected to any of the central processing computer systems 
20 described herein. 
0203 The administrative computer system 30 can also 
include a receiver 30H for receiving data and/or information, 
including any of the herein-described information, and/or any 
of the other information described hereinas being provided to 
the administrative computer system 30 from any of the central 
processing computer systems 10, from any of the user devices 
20, and/or from any of the other administrative computer 
systems 30, described herein. The receiver 30H can also be 
connected to the CPU 30A. 
0204 The administrative computer system 30 can also 
include a transmitter 301 for transmitting data and/or infor 
mation, including any of the herein-described information, 
and/or any of the other information described herein as being 
provided from the administrative computer system 30 to any 
of the central processing computer systems 10, to any of the 
user devices 20, and/or to any of the other administrative 
computer systems 30, described herein. The transmitter 301 
can also be connected to the CPU 30A. 
0205 The apparatus 100 and method of the present inven 
tion can be utilized in a number of preferred embodiments in 
order to facilitate transactions. 
0206. In a preferred embodiment, the apparatus 100 can be 
utilized in order to allow an individual or shopper to bid or 
make an offer for a good, a product, or a service, at, in, or near 
the vicinity of, an establishment or store. It is envisioned that 
user devices 20 can be located at computers, computer termi 
nals, kiosks, and/or communication devices, inside, or in the 
vicinity of an establishment or store. 
0207. An individual or shopper can utilize the central pro 
cessing computer system 10 associated with the establish 
ment or store via a user device. The individual or shopper can 
select a good(s), a product(s), or a service(s), which he or she 
desires to purchase and place a bid or make an offer for same. 
The central processing computer system 10 can receive and 
process the individual's or the shopper's bid or offer, and 
determine whether or not to accept it. 
0208 If the bid or offer is acceptable, the central process 
ing computer system 10 can generate a customized coupon 
and transmit same to the user device 20 wherein it can be 
printed out at the user device 20. Thereafter, the individual or 
shopper can use the coupon in a transaction at the establish 
ment Or Store. 

(0209 FIG. 5 illustrates a preferred embodiment method 
for utilizing the apparatus 100, in flow diagram form. With 
reference to FIG. 5, the operation of the apparatus com 
mences at step 500. At step 501, the individual or shopper 
(hereinafter referred to as “shopper) can access the central 
processing computer 10 via the user device 20. 
0210. At step 502, the shopper can enter information 
regarding the particular good(s), product(s), or service(s), 
which he or she desired to purchase. At step 502, the user can 
select the particular good(s), product(s), or service(s) which 
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he or she desires to purchase. At step 502, the shopper can also 
enter a bid price of offer price which the shopper desires to 
pay for the particular good(s), product(s), or service(s). 
0211. At step 503, the shopper entered information and bid 
or offer information can be transmitted to the central process 
ing computer system 10. At Step 504, the central processing 
system computer 10 will receive and process the shopper 
entered information. At step 504, the central processing com 
puter 10 can determine any one or more of whether the par 
ticular good(s), product(s), or service(s), is available at the 
establishment or store, the cost of the particular good(s), 
product(s), or service(s) to the establishment or store which 
can include the wholesale price paid by the establishment or 
store, the total cost of purchasing, carrying, or storing, the 
particular good(s), product(s), or service(s) to the establish 
ment or store, the cost of doing business involving the par 
ticular good(s), product(s), or service(s), the amount of over 
head expenses allocated to the particular good(s), product(s), 
or service(s), and/or any other related information. 
0212. At step 504, the central processing computer system 
10 can also process the shopper entered information in con 
junction with any one or more of the sales of the establish 
ment or store, the sales of the establishment or store during a 
given time period, the revenues of the establishment or store, 
the revenues of the establishment or store during a given time 
period, the profits or losses of the establishment or store, the 
profits or losses of the establishment or store for a given time 
period, and/or any other information which can be utilized by 
the central processing computer system 10 in processing the 
shopper's bid or offer. 
0213. At step 504, the central processing computer 10 can 
determine if the shopper's bid or offer is acceptable. The 
central processing computer 10 can determine if the bid or 
offer is acceptable in view of any one of more of the cost of the 
particular good(s), product(s), or service(s) to the establish 
ment or store, the wholesale price paid by the establishment 
or store, the total cost of purchasing, carrying, or storing, the 
particular good(s), product(s), or service(s) to the establish 
ment or store, the cost of doing business involving the par 
ticular good(s), product(s), or service(s), the amount of over 
head expenses allocated to the particular good(s), product(s), 
or service(s), and/or any other related information, the sales 
of the establishment or store, the sales of the establishment or 
store during a given time period, the revenues of the estab 
lishment or store, the revenues of the establishment or store 
during a given time period, the profits or losses of the estab 
lishment or store, and/or the profits or losses of the establish 
ment or store for a given time period. 
0214. The central processing computer 10 can also deter 
mine if the bid or offer is acceptable in view of any one of 
more of the store's sales of the day, the store's sales of the 
week, the store's sales of the month, the store's sales of the 
quarter, the store's sales of the year, the store's sales of past 
sales days or sales events, the Volume of customers in a store 
at a given time, the Volume of customers in a store during a 
day, the store's profits, profit targets, and/or profit margins for 
the day, the store's profits, profit targets, and/or profit margins 
for the week, the store's profits, profit targets, and/or profit 
margins for the month, the store's profits, profit targets, and/or 
profit margins for the quarter, the store's profits, profit targets, 
and/or profit margins for the year, the store's profits, profit 
targets, and/or profit margins for past sales days or sales 
events, the store's inventory for the day, the store's inventory 
for the week, the store's inventory for the month, the inven 
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tory for the quarter, the store's inventory for the year, and/or 
the store's inventory for past sales days or sales events. 
0215. The central processing computer 10 can also deter 
mine if the bid or offer is acceptable in view of a bidding 
customer's past shopping history, the bidding customer's past 
shopping history at the store or store chain, the bidding cus 
tomer's credit history, the bidding customer's credit history at 
the store, the bidding customer's store credit history, the 
bidding customer's shopping profile, the bidding customer's 
shopping history, the bidding customer's shopping spending 
habits, and/or the bidding customer's shopping spending 
amounts and/or average spending amounts. 
0216. The central processing computer 10 can also deter 
mine if the bid or offer is acceptable in view of a bidding 
customer's past shopping behavior involving and/or related to 
past accepted bids, the bidding customer's past shopping 
behavior regarding whether the bidding shopper purchased 
other goods and/or services in conjunction with and/or in 
addition to purchasing the good(s) and/or service(s) which 
was the subject of an accepted bid (i.e. whether a shopper 
purchased another good or service in addition to the good or 
service which was also purchased as a result of an accepted 
bid), and/or the bidding customer's shopping behavior and/or 
responses to additional discount offers, such as, for example, 
discounts offered at a check-out and/or at other times during 
a shopping experience. 
0217. At step 504, the central processing computer system 
10 can generate a transaction report which can contain infor 
mation regarding whether the shopper's bid or offer has been 
accepted or whether the shopper's bid or offer has been 
rejected. The transaction report can also contain a counterof 
fer from the establishment or store. 
0218. In the case of a shopper's bid or offer being accepted 
or a counteroffer being extended by the establishment or 
store, the transaction report can contain an electronic coupon. 
At step 505, the transaction report can be transmitted to the 
user device 20. At step 506, the user device 20 can be process 
and display the information contained in the transaction 
report. If the shopper's bid or offer has been accepted or if the 
establishment or store has issued a counteroffer, the user, at 
step 506, can print out the coupon via the output device 20F. 
Thereafter, the shopper can then utilize the coupon in a trans 
action involving the particular good(s), product(s), or service 
(s). The coupon can also be an electronic coupon which can be 
stored and/or displayed on the user device 20. The electronic 
coupon can be displayed on the display device 20E. In this 
manner, the electronic coupon can be presented to a store 
employee Such as at the time of checkout and/or be made 
available for Scanning at a checkout counter. 
0219. In the preferred embodiment of FIG. 5, as well as in 
any and/or all of the other embodiments described herein, the 
coupon and/or electronic coupon which can be provided to 
any shoppers, customers and/or users of the present inven 
tion, can include incentive features. The incentive features 
can include a pre-determined discount if the coupon or elec 
tronic coupon is utilized within a certain time period. The 
incentive(s) can include a predetermined percent discount if 
the coupon or electronic coupon is utilized within a pre 
specified time period, a predetermined price reduction if the 
coupon or electronic coupon is utilized within a pre-specified 
time period, a predetermined discount if the coupon or elec 
tronic coupon is utilized in conjunction with purchases of 
multiple goods and/or services, etc. (i.e. 15% off a purchase if 
the coupon or electronic coupon is used within one hour of 
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issue, S25.00 off a purchase of a particular good or service if 
the coupon of electronic coupon is used with a certain time 
period of issuance, 20% discount on an entire purchase if an 
additional purchase of another good or service is made). The 
coupon or electronic coupon can also include any other incen 
tives (i.e. additional coupons and/or savings if any other store 
dictated conditions are satisfied or met by the user or shopper, 
etc.) 
0220. At step 507, any information regarding whether the 
coupon has been utilized, or whether the coupon has not been 
utilized, within a certain time period and/or otherwise, can be 
stored by the apparatus 100 and/or the central processing 
computer system 10 for later use in any appropriate manner. 
Thereafter, the operation of the apparatus 100 will cease at 
step 508. 
0221. In another preferred embodiment, at step 506, the 
shopper can pay or pre-pay for the respective good(s), product 
(s), or service(s), via the user device 20. In this embodiment, 
the central processing computer system 10 can process the 
transaction for the shopper. The central processing computer 
system 10 can process any financial transactions involving 
the transaction and/or can effectuate any financial transac 
tions involving any of the financial accounts associated with 
the respective shopper and the establishment or store. 
0222. In any and/or all of the embodiments described 
herein, the central processing computer system 10 can admin 
ister and/or manage financial accounts for any of the shoppers 
and/or establishments or stores described herein. The central 
processing computer system 10 can also effectuate financial 
transactions between, to, or from, any of the financial 
accounts associated with any of the herein-described shop 
pers, establishments, or stores. 
0223) The central processing computer system 10 can then 
generate a pre-paid coupon or transaction receipt and transmit 
same to the user device 20. The shopper can then print out the 
pre-paid coupon or transaction receipt via the output device 
20F of the user device 20. The shopper can thereafter, pur 
chase the respective good(s), product(s), or service(s), with 
the pre-paid coupon or transaction receipt. 
0224. In another preferred embodiment, the above-de 
scribed method of FIG. 5 can be performed by the shopper on 
a user device 20 which is located at the point-of-sale, at the 
point-of-transaction, at the check-out register, while waiting 
to check out. In another preferred embodiment, the user 
device 20 can be a wireless or mobile communication device 
or computer (i.e. personal digital assistant, hand-held com 
puter, telephone, wireless telephone, palm-top device, and/or 
any other communication device) which the user can carry on 
his or her person at any time, and/or at all times, while shop 
ping in the establishment or store. 
0225. In another preferred embodiment, the above-de 
scribed method of FIG. 5 can also be performed by the shop 
per on a user device 20 which can be a personal computer, 
telephone, communication device, from home, from work, 
and/or from any other location which is remote from the 
establishment or store. 

0226. In another preferred embodiment of the method of 
FIG. 5, the shopper, at step 502, the shopper can enter a 
request to purchase an option to purchase, or options to pur 
chase, the particular good(s), product(s), or service(s), at a 
certain price or at certain prices. In this embodiment, the 
central processing computer system 10, at Step 504, can deter 
mine whether to sell the option or options to the shopper. 
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0227. At step 504, the central processing computer system 
10 can also utilize financial option pricing data and/or infor 
mation, which is known to those skilled in the art of financial 
option pricing, in order to determine the price or prices of the 
option or options and/or in order to determine whether or not 
to provide an options or options to the shopper. Applicant 
hereby incorporates by reference herein the subject matter 
and teachings of Options, Futures, and Other Derivatives, 
Third Edition, John C. Hull, Prentice Hall, 1997 and Futures, 
Options & Swaps, Second Edition, Robert W. Kolb, Black 
well publishers, 1997. 
0228. In another preferred embodiment, the central pro 
cessing computer system 10 can determine whether or not to 
accept a shopper's bid or bids based upon the sales or rev 
enues which the establishment or store has made or received 
during a given time period, based upon the profit margins of 
previous sales made, based upon profit targets desired to be 
attained by the establishment or store, and/or based upon any 
other operation criteria of the establishment or store. 
0229. In another preferred embodiment of the method of 
FIG. 5, the central processing computer system 10 can, at any 
time, revise or change the prices of any of the goods, products, 
or services, which are or which can be offered or provided by 
the establishment or store. The central processing computer 
system 10 can continuously process sales data and/or infor 
mation, revenue data and/or information, profit or loss data 
and/or information, for a given time period and calculate price 
changes in order to increase sales of any of the goods, prod 
ucts, or services. 
0230. For example, if, during the course of a sales event, 
the central processing computer system 10, after receiving 
and processing sales transaction information, determines that 
certain goods, products, or services are not selling as 
expected, an/or that the sales event is not generating expected 
and/or desired sales revenues or profits, the central processing 
computer system 10 can dynamically change or revise the 
price or prices of certain goods, products, or services. For 
example, if, in a department store, certain men's or women's 
clothing is not selling as desired, the central processing com 
puter system 10 can determine an additional price reduction 
for the respective goods, products, or merchandise. In this 
manner, the central processing computer system 10 can pro 
vide or mange a dynamically changing sales or promotional 
event. 

0231. In another preferred embodiment of the method of 
FIG. 5, the user can enter a bid or offer is not accepted by the 
central processing computer system 10, the central process 
ing computer system 10 can, at step 504, store the shopper's 
bid or offer. At step 504, the central processing computer 
system 10 can continuously compare any price changes or 
reductions against the stored bids or offers. If, a bid or offer 
should become acceptable in view of a price change or price 
reduction, the central processing computer system 10 can, at 
step 504, generate a notification report containing informa 
tion for notifying the shopper that his or her bid or offer is now 
acceptable. 
0232. The notification report can be transmitted to the 
shopper as a beeper or pager message, as a text message, as a 
Voice message, as an e-mail message, and/or as an electronic 
transmission, which could be transmitted to the shopper's 
beeper, pager, wireless telephone, personal digital assistant, 
hand-held device, palm-top device, or other communication 
device. 
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0233. It is envisioned that the shopper can register with the 
central processing computer system 10 and provide contact 
information which can include any one or more of beeper 
number, pager number, wireless telephone number, e-mail 
address, etc., at any time beforehand and/or can provide the 
respective contact information at the time at which he or she 
enters or posts his or her bid or offer with the central process 
ing computer system 10. In this manner, the apparatus 100 of 
the present invention can provide notification to the shopper 
of price changes, price reductions, and/or accepted bids or 
offers, at any time while the shopper may be shopping in the 
establishment or store. 
0234. In another preferred embodiment, the central pro 
cessing computer can continuously manage and/or adminis 
ter sales activities and/or can provide price changes or price 
reductions in order to meet sales goals, revenue goals, or 
profit goals and/or in order to minimize losses. FIG. 6 illus 
trates another preferred embodiment method for utilizing the 
apparatus 100 of the present invention. 
0235. In the embodiment of FIG. 6, the apparatus 100, and 
in particular, the central processing computer system 10 and/ 
or the administrative computer system 30 can be programmed 
with expected sales, revenues, profit goals, loss minimization 
goals, costs for goods, products, or services, offered by or 
provided by establishment or store, expected or actual over 
head costs, fixed costs, variable costs, and/or any other busi 
ness operating parameter data and/or information, for any 
establishment or store, or for a group or chain of same. 
0236. The respective central processing computer system 
10 and/or the administrative computer system 30 can periodi 
cally and/or upon the occurrence of certain events, monitor 
and analyze the sales, revenues, profits, or losses, respectively 
received or incurred by the establishment or store, or by a 
group or chain of same. The respective central processing 
computer system 10 and/or the administrative computer sys 
tem 30 can, depending upon the results of the analysis, iden 
tify goods, products, or services for either price reductions or 
price increases. 
0237. The respective central processing computer system 
10 and/or the administrative computer system 30 can, also 
schedule sales or sales promotion times and provide notifica 
tion to shoppers electronically, Such as by transmitting a sales 
notification message to the shopper's wireless telephone, per 
Sonal communication device, personal digital assistant, 
beeper or pager, and/or any other communication device. 
0238. The respective central processing computer system 
10 and/or the administrative computer system 30 can also 
update the sales computers or transaction computers of the 
establishment or store, provide notification to sales persons, 
electronically modify electronic price displays in the estab 
lishment or store, and/or perform any other related activities 
or functionality. 
0239 For example, if sales revenues for a particular day or 
sales event day are not meeting expectations, the respective 
central processing computer system 10 or administrative 
computer system 30 can identify goods, products, or services, 
for price reduction and effectuate a sales offering of same at 
any time. 
0240. The respective central processing computer system 
10 and/or the administrative computer system 30 can also 
update the sales computers or transaction computers of the 
establishment or store, change or modify electronic price 
displays, update electronic sales bulletin boards, notify sales 
personnel of the price changes, and/or perform any other 
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tasks. In another appropriate setting, the respective central 
processing computer system 10 and/or the administrative 
computer system30 can identify goods, products, or services, 
for price increases in an effort to increase revenues, profits or 
reduce losses. 
0241. In this manner, a dynamic sales environment can be 
facilitated by the apparatus 100 of the present invention. 
0242. The embodiment of FIG. 6 is described as being 
performed by the central processing computer system 10. 
However, it is to be understood that the embodiment of FIG. 
6 can also be performed by the administrative computer sys 
tem 30. 
0243 With reference to FIG. 6, the operation of the appa 
ratus 100 commences at step 600. At step 601, the store 
manager or other authorized individual can enter or program 
data and/or information regarding goals or expectations 
regarding sales, revenues, profits, or losses, into the central 
processing computer 10. The central processing computer 
can also, at step 601, process and store the entered data and/or 
information. 
0244. At step 602, the central processing computer 10 will 
await the occurrence of a processing event. The processing 
event can occur upon the expiration of a time interval. Such as, 
for example, a pre-specified number of minutes, an hour, a 
pre-specified number of hours, a day, a pre-specified number 
of days. 
0245. The processing event can also be the meeting of a 
sales level, a revenue level, a profit level, a loss level, the start 
of an accounting period, the end of a sales event, the start of 
an accounting period, the end of an accounting period, a 
receipt of a delivery of any goods, products, or services, the 
selling of a good, product or service, and/or the selling out of 
a good, product, or services. The processing event can also be 
selected at and/or triggered at any time by a store manager or 
other authorized employee. 
0246. In the embodiment of FIG. 6, the central processing 
computer system 10 and/or the administrative computer sys 
tem 30 can monitor the sales revenues received by an estab 
lishment, store, or by a group or chain of same, the costs of 
goods sold to an establishment, store, or group or chain of 
same, the profits or losses of establishment, store, or group or 
chain of same, and/or any other data and/or information 
regarding the business operations of the establishment, Store, 
or group or chain of same. 
0247. Upon the occurrence of the processing event, the 
central processing computer system 10 will, at step 603, 
process the information concerning the respective sales lev 
els, revenue levels, profits earned or profit levels, losses 
incurred, etc., in conjunction with the respective goals or 
expectations relating to same. At step 604, the central pro 
cessing computer system 10 will determine whether any one 
or more of the respective sales levels, revenue levels, profits 
earned or profit levels, losses incurred, etc., meet or exceed 
the respective goals or expectations which were set for same. 
0248 If, at step 604, the central processing computer sys 
tem 10 determines that any one or more of the respective sales 
levels, revenue levels, profits earned or profit levels, losses 
incurred, etc., do not, or did not, meet or exceed, or are not 
meeting or exceeding, the respective goals or expectations 
which were set for same, then the operation of the central 
processing computer system 10 will proceed to step 605. 
0249. At step 605, the central processing computer 10 can 
identify the particular goods, products, or services, for which 
prices should be reduced and/or for which prices should be 
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increased. The central processing computer system can also 
determine the amounts or percentages of the respective price 
reductions or decreases and/or the amounts or percentages of 
the respective price increases. The central processing com 
puter system 10 can also determine new prices or promotional 
prices for any of the respective goods, products, or services. 
0250) At step 605, the central processing computer system 
10, in performing the described identification and price modi 
fication determinations concerning the respective goods, 
products, or services, can utilize data and/or information con 
cerning the profit margins for the respective goods, products, 
or services, the number or quantities of the respective goods, 
products, or services previously sold and their respective 
selling prices and/or profit margins, the number or quantity of 
the respective goods, products, or services currently being 
held in inventory or stock, and/or any fixed, variable, or 
overhead costs associated with same. 

0251. At step 605, the central processing computer system 
10, in performing the described identification and price modi 
fication determinations concerning the respective goods, 
products, or services, can also utilize data and/or information 
concerning the past sales history or histories regarding and/or 
relating to the establishment or store and/or the respective 
goods, products, or services, past consumer buying behavior 
or consumer purchasing histories regarding the respective 
goods, products, or services, and/or consumer response or 
reactions to sales or promotion events. 
0252. The central processing computer system 10 can 
also, at step 605, utilize statistical, probabilistic, and/or fore 
casting, models and/or routines, data and/or information, in 
order to identify goods, products or services, for respective 
price changes, reductions or increases, as well as to determine 
the respective price changes, reductions or increases. 
0253) Thereafter, the operation of the central processing 
computer system 10 will proceed to step 606 and the central 
processing computer system 10 will effectuate the respective 
price changes, reductions, or increases, for the goods, prod 
ucts, or services, which were identified during step 605. At 
step 606, the central processing computer system 10 will also 
effectuate the changing of the prices in the respective store 
computers, price databases, sales computers, and/or transac 
tion computers. 
0254 The central processing computer system 10 can 
also, at step 606, change the prices which are displayed on 
electronic display devices or shopping bulletin boards 
throughout the establishment or store, in the departments, on 
the merchandise racks, on the merchandise itself, and/or at 
the check-out register or related devices. At step 606, the 
central processing computer system 10 can also provide noti 
fication of the price changes to sales personnel or employees 
of the establishment or store. 

0255. At step 606, the central processing computer system 
10 can also provide notification to a shopper or shoppers who 
have either previously bid on, or made offers for, goods, 
products, or services, for which prices have been changed. 
The central processing computer system 10 can also provide 
notification to a shopperor shoppers who have requested to be 
notified regarding price changes for any goods, products, or 
services. 

0256 The notification can be in on the form of a notifica 
tion report which can be generated by the central processing 
computer system 10 ad which can include information 
regarding the goods, products, or services, and the new prices 
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of same. The notification report can also contain an electronic 
coupon or coupons for the respective goods, products, or 
services. 
0257 The notification report can be transmitted as any one 
or more of a beeper message, a pager message, a telephone 
message, a pre-recorded telephone message, an e-mail mes 
Sage, an instant messaging service message, and/or as any 
other electronic transmission or message, and can be received 
by, and/or retrieved from, any of the herein-described user 
devices 20. 
0258. It is envisioned that shoppers can request such noti 
fication at or from the user device 20 located at or near the 
establishment or store and/or at or from a home or personal 
computer or other communication device. In this manner, a 
shopper can be apprised of price changes for particular goods, 
products, or services, as they are occurring. 
0259. The central processing computer system 10 can pro 
vide any of the herein-described notifications in any appro 
priate form or manner. The central processing computer sys 
tem 10 can also provide any of the herein-described 
notifications in any one or more of a real-time manner, a time 
delayed manner, and/or in combination of same. 
0260 Thereafter, the operation of the central processing 
computer system 10 will proceed to step 602 and the central 
processing computer system 10 will await a next processing 
event after which the central processing computer system 10 
can evaluate the effectiveness of the actions taken at steps 605 
and 606. 
0261) If, at step 604, the central processing computer sys 
tem 10 has met or exceeded, and/or is meeting or exceeding, 
the respective goals or expectations which were set for the 
respective sales levels, revenue levels, profits earned or profit 
levels, losses incurred, etc., then the operation of the central 
processing computer system 10 will proceed to step 607. At 
step 607, the central processing computer system 10 will 
determine whether any one or more of the respective sales 
levels, revenue levels, profit levels can be increased and/or 
further optimized and/or whether losses can be further 
reduced or minimized. 
0262) If, at step 607, the central processing computer sys 
tem 10 determines that any one or more of the respective sales 
levels, revenue levels, profit levels can be increased and/or 
further optimized and/or whether losses can be further 
reduced or minimized, then the operation of the central pro 
cessing computer system 10 will proceed to step 605 and the 
above-described operation, at steps 605 and 606, will be 
performed by the central processing computer system 10. 
0263. If, however, at step 607, the central processing com 
puter system 10 determines that any one or more of the 
respective sales levels, revenue levels, profit levels can not be 
increased and/or can not be further optimized and/or whether 
losses can not be further reduced or minimized, then the 
operation of the central processing computer system 10 will 
cease at step 608. Thereafter, the operation of the apparatus 
100 can be repeated upon the occurrence of a next processing 
event. 

0264. In another preferred embodiment of the method of 
FIG. 5, the central processing computer system 10 can utilize 
any of the data and/or information described herein as being 
utilized at steps 603 and 604 of the embodiment of FIG. 6 in 
order to determine whether the shopper's bid or offer is 
acceptable. In this regard, the central processing computer 
system 10, at step 504, can determine whether a shopper's bid 
or offer is acceptable by processing same in conjunction with 
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data and/or information concerning the profit margins for the 
respective goods, products, or services, the number or quan 
tities of the respective goods, products, or services previously 
sold and their respective selling prices and/or profit margins, 
the number or quantity of the respective goods, products, or 
services currently being held in inventory or stock, and/or any 
fixed, variable, or overhead costs associated with same. 
0265. The central processing computer system 10, at step 
504, can also utilize data and/or information concerning the 
past sales history or histories regarding and/or relating to the 
establishment or store and/or the respective goods, products, 
or services, past consumer buying behavior or consumer pur 
chasing histories regarding the respective goods, products, or 
services, consumer response or reactions to sales or promo 
tion events, and/or statistical, probabilistic, and/or forecast 
ing, models, routines, data and/or information. 
0266. In another preferred embodiment, the apparatus 100 
of the present invention can be utilized in order to provide 
and/or administeran affiliated marketing program(s) between 
any of the establishment(s), store(s), retail store(s), wholesale 
store(s), wholesaler(s), and/or commercial establishment(s), 
who or which utilize the present invention. 
0267. It is envisioned that any number of establishment(s), 
store(s), retail store(s), wholesale store(s), wholesaler(s), 
and/or commercial establishment(s), can enter into an affili 
ated marketing program or programs with any number of 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s). The cen 
tral processing computer 10 and/or the administrative com 
puter 30, and/or any number of central processing computers 
30 and/or administrative computers 30, can be utilized in 
order to administer the affiliated marketing program or pro 
grams which can be provided by the apparatus and methods of 
the present invention. 
0268 Information regarding each establishment, store, 

retail store, wholesale store, wholesaler, and/or commercial 
establishment, participating in the affiliated marketing pro 
gram or programs, along with the identification regarding 
each establishment, Store, retail store, wholesale store, 
wholesaler, and/or commercial establishment, the respective 
goods, products, and/or services, offered by and/or provided 
by the respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment, descrip 
tions and/or prices for the respective goods, products, and/or 
services, information regarding any of the users or shopper 
who utilize the apparatus and method of the present invention, 
information regarding the affiliated marketing program 
agreements which exist between the respective establish 
ment, store, retail store, wholesale store, wholesaler, and/or 
commercial establishment, information regarding the referral 
fees and the terms and/or conditions regarding the earning of 
and/or the payment of, referral fees, and/or any other infor 
mation, can be stored in the respective database(s) 10H of the 
central processing computer(s) 10 and/or in the database(s) 
30H of the administrative computer(s) 30. 
0269. In another preferred embodiment, the apparatus 100 
can be utilized in order to facilitate and/or administer an 
affiliated marketing relationship whereinaffiliated marketing 
referrals can be provided to a shopper in response to a shop 
per's request for information for, and/or a bid for, a good, 
product, or service. 
(0270 FIGS. 7A and 7B illustrate another preferred 
embodiment method for utilizing the apparatus 100 of the 
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present invention in an affiliated marketing application. With 
reference to FIGS. 7A and 7B, the operation of the apparatus 
100 commences at step 700. 
0271 At step 701, the shopper can access the central pro 
cessing computer 10 via the user device 20 which can be any 
of the herein-described user devices 20 and/or can be a public 
kiosk which can be located at, in, or in the vicinity of any one 
or more of an establishment, a store, a retail store, a wholesale 
store, a wholesaler, and/or a commercial establishment, and/ 
orin, in, or in the vicinity of a mall of establishments, stores, 
retail stores, wholesale stores, wholesalers, and/or commer 
cial establishments. 
0272. At step 702, the shopper can enter a request for 
information for any good(s), product(s), and/or service(s), 
which he or she desires to purchase and/or obtain informa 
tion. At step 702, the shopper can also enter a bid to purchase 
the good(s), product(s), and/or service(s). At step 702, the 
shopper entered information can be transmitted to the central 
processing computer 10 and/or to the administrative com 
puter 30. 
0273 At step 703 the central processing computer 10 and/ 
or the administrative computer 30 can receive and process the 
shopper entered information. At step 703, the central process 
ing computer 10 and/or the administrative computer 30 can 
process the shopper entered information regarding the 
request for information regarding the good(s), product(s), 
and/or service(s), and/or can process the shopper's bid for the 
good(s), product(s), and/or service(s). 
(0274. At step 703, the central processing computer 10 
and/or the administrative computer 30 can any one or more of 
determine whether the respective establishment, store, retail 
store, wholesale store, wholesaler, and/or commercial estab 
lishment, associated with the central processing computer 10 
accessed by the shopper, which is defined to be respective 
“referring establishment, “referring store, “referring retail 
store, “referring” wholesale store, “referring wholesaler, 
and/or “referring commercial establishment, has or can pro 
vide the good(s), product(s), and/or service(s), whether the 
respective establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment, can provide 
the requested information, and/or whether the respective 
establishment, store, retail store, wholesalestore, wholesaler, 
and/or commercial establishment, will accept the shopper's 
bid and/or make a counter offer to the shopper's bid. 
0275. At step 703, the central processing computer 10 
and/or the administrative computer 30 can also determine 
whether its affiliated marketing partner or affiliated market 
ing partners, which are defined to be any of the respective 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), and/or commercial establishment(s), with 
which the respective “referring establishment, “referring 
store, “referring retail store, “referring wholesale store, 
“referring wholesaler, and/or “referring commercial estab 
lishment, has an affiliated marketing relationship, has or can 
provide the good(s), product(s), and/or service(s), whether 
the respective affiliated marketing partner or affiliated mar 
keting partners, can provide the requested information, and/ 
or whether the affiliated marketing partner or affiliated mar 
keting partners, will accept the shopper's bid and/or make a 
counter offer to the shopper's bid. 
0276. The central processing computer 10 and/or the 
administrative computer 30 can also determine whether an 
affiliated marketing partner or partners can offer to sell any 
good(s), product(s), and/or service(s), to the shopper which 
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can be the good(s), product(s), or service(s) about which 
information was requested and/or on which a bid was made, 
which can be comparable to, which can be complementary to, 
which can be Supplementary to, which can be an accessory 
for, and/or which can be a Substitute for, the good(s), product 
(s), or service(s) about which information was requested and/ 
or on which a bid was made, and/or which can be utilized in 
conjunction with, and/or as a Supply or staple item for, the 
good(s), product(s), or service(s), about which information 
was requested and/or on which a bid was made. 
0277. The central processing computer 10 and/or the 
administrative computer 30 can also, at step 703, determine 
whether, based on any information regarding the shopper's 
profile, buying habits, and/or buying history, the affiliated 
marketing partner or any of the affiliated marketing partners 
can provide information and/or an offer, to the shopper, for or 
regarding any other comparable, complementary, Supple 
mentary, and/or accessory, goods, products, and/or services, 
which may be provided by the respective affiliated marketing 
partner(s). For example, a male shopper can enter into a 
shopping mall and request information for, or a bid to pur 
chase, a men's sports jacket, at store A. 
0278. In addition to processing the shopper's request or 
bid for Store A, the central processing computer 10 and/or the 
administrative computer 30 can, at step 703, determine 
whether Store B has a man's sportjacket which is the same as 
and/or which is comparable to the men's sports jacket which 
the shopper requested information regarding and/or for which 
a bid has been submitted. The central processing computer 10 
and/or the administrative computer 30 can also, at step 703 
identify shirts, trousers, ties, and/or accessories, which are or 
which can be offered by store B which the shopper may also 
be interested in and/or be inclined to purchase. 
0279. The central processing computer 10 and/or the 
administrative computer 30 can also, at step 703, identify 
shirts, trousers, ties, and/or accessories, which are or which 
can be offered by Store A which the shopper may also be 
interested in and/or be inclined to purchase. 
0280 At step 703, the central processing computer 10 
and/or the administrative computer 30 can also identify 
goods, products, and/or services, which can be the Subject of 
an upsell opportunity for any of the respective establishments, 
stores, retail stores, wholesale stores, wholesalers, and/or 
commercial establishments, and/or for an affiliated marketing 
partner or affiliated marketing partners of same. 
0281. As used herein, the term “upsell refers an opportu 
nity and/or a sales activity for any of the herein-described 
establishments, stores, retail stores, wholesale stores, whole 
salers, and/or commercial establishments, and/or affiliated 
marketing partner or affiliated marketing partners, to identify 
and offer to sell a good, product, or service, at an incremental 
price above a purchase price of another good, product, or 
service. For example, if in the example above, Store A or 
Store B, or another store, accepts the shopper's bid to pur 
chase a sports jacket for S100.00, the respective store can also 
offer to “upsell the shopper a shirt and trousers for an addi 
tion $25.00 “upsell' price. 
0282. At step 704, the central processing computer 10 
and/or the administrative computer 30 can generate a report 
or message in response to the shopper's request for informa 
tion and/or bid. The report or message can include the 
requested information about the good(s), product(s), and/or 
service(s), and/or information regarding whether the shop 
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per's bid was accepted by the referring establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment. 
0283. The report or message can include the requested 
information about the good(s), product(s), and/or service(s), 
and/or information regarding whether the shopper's bid was 
accepted by an affiliated marketing partner or affiliated mar 
keting partners of the referring establishment, store, retail 
store, wholesale store, wholesaler, and/or commercial estab 
lishment. 
0284. The report or message, which is generated at step 
704, can also contain data and/or information regarding offers 
by the referring establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment, to sell 
other, comparable, complementary, Supplementary, and/or 
accessory, goods, products, and/or services, to the shopper. 
0285. The report or message, which is generated at step 
704, can also contain data and/or information regarding offers 
by an affiliated marketing partner of the referring establish 
ment, store, retail store, wholesale store, wholesaler, and/or 
commercial establishment, to sell other, comparable, comple 
mentary, Supplementary, and/or accessory, goods, products, 
and/or services, to the shopper. 
0286 The report or message can also contain any infor 
mation regarding any upsell offers made to the shopper by the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. The report or 
message can also contain any information regarding any 
upsell offers made to the shopper by an affiliated marketing 
partner or affiliated marketing partners of the referring estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment. 
0287. The report or message, which is generated at step 
704, can also contain coupons and/or electronic coupons 
containing the goods, products, and/or services offering by 
the respective the referring establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment and/or by its affiliated marketing partner or affiliated 
marketing partners. 
0288 The coupon or coupons can include price informa 
tion, sales price information, bid acceptance information, 
counteroffer price information, terms and/or conditions of 
use, offer expiration information, information identifying the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment and/or its affili 
ated marketing partner or affiliated marketing partners, and/ 
or advertisements for other good, products, or services. The 
report, message, coupon and/or electronic coupon can also 
contain a barcode and/or an electronic barcode for storing 
information which can be scanned with an appropriate 
device. 
0289 At step 705, the report or message is transmitted to 
the user device 20 which can be a kiosk, a kiosk used by the 
shopper to enter the information request or bid, and/or a 
communication device Such as, but not limited to a wireless or 
cellular telephone or communication device, a beeper, a 
pager, a personal digital assistant, etc. The report or message 
can be transmitted to the shopper as a beeper or pager mes 
Sage, as a text message, as a Voice message, as an e-mail 
message, and/or as an electronic transmission. 
0290 At step 706, the shopper can receive and review the 
report or message on the user device 20 and/or on his or her 
wireless or cellular telephone or communication device, a 
beeper, a pager, a personal digital assistant. The coupon and/ 
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or offering can be printed out in hardcopy form, Such as at a 
printer associated with the user device 20 and/or can be dis 
played in electronic form, via the display of the user device 
20, to a store salesperson of check-out person. Thereafter, the 
shopper can decide whether or not to make the respective 
purchase. 
0291. At step 707, the central processing computer 10 
and/or the administrative computer 30 can await a processing 
event, which can be triggered by the detection a purchase 
made by the shopper, a use of the coupon, a use of the 
electronic coupon, and/or the expiration of a time period 
associated with the coupon, the electronic coupon, a bid 
acceptance, a bid counteroffer, a sales offering, and/or an 
upsell offering, etc. 
0292 At step 708, the central processing computer 10 
and/or the administrative computer 30 can process any infor 
mation regarding any purchase made by the shopper involv 
ing any information, bid acceptance, offer, offering, upsell 
offering, coupon and/or electronic coupon, provided to the 
shopper at step 706. At step 708, the central processing com 
puter 10 and/or the administrative computer 30 can process 
any information regarding any purchase or purchases made 
involving and/or relating to any affiliated marketing agree 
ment, program, and/or relationship, between the respective 
parties. 
0293 At step 709, the central processing computer 10 
and/or the administrative computer 30 can determine whether 
a purchase and/or purchases were made pursuant to an affili 
ated marketing agreement, program, and/or relationship. The 
purchase or purchases can be made at and/or from an affili 
ated marketing partner's respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment. 

0294 The purchase or purchases can also be made at a 
location remote from the affiliated marketing partner's 
respective establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment, such as by uti 
lizing a user device 20 which can be located at, in, or in the 
vicinity of the referring establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, and/or at a mall or other venue in the vicinity of the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. 
0295 The purchase or purchases can also be made at loca 
tion remote from the affiliated marketing partner's respective 
establishment, store, retail store, wholesale store, wholesaler, 
and/or commercial establishment, such as by utilizing any of 
the user devices 20 described herein. For example, the shop 
per can take a coupon or electronic coupon home and make an 
on-line purchase, from a web site associated with the affili 
ated marketing partner's respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment, via a home computer of other user device 20. 
0296. If, at step 709, it is determined that no purchase or 
purchases was, or were, made pursuant to, and/or involving, 
an affiliated marketing agreement, program, and/or relation 
ship, the operation of the central processing computer 10 
and/or the administrative computer 30 will proceed to step 
710. At step 710, the central processing computer 10 and/or 
the administrative computer 30 will record and/or store infor 
mation regarding the non-utilization or non-acceptance of 
any of the offers and/or offerings provided in the report or 
message. 
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0297. At step 710, the central processing computer 10 
and/or the administrative computer 30 can also record and/or 
store any other information which can be utilized by the 
apparatus 100 in order to determine the effectiveness of any of 
the herein-described activities and/or the affiliated marketing 
relationships or programs and/or to performany other appro 
priate processing functions. Thereafter, the operation of the 
apparatus 100 will cease at step 711. 
0298 If, at step 709, it is determined that a purchase or 
purchases was, or were, made pursuant to, and/or involving, 
an affiliated marketing agreement, program, and/or relation 
ship, the operation of the central processing computer 10 
and/or the administrative computer 30 will proceed to step 
T 12. 
0299. At step 712, the central processing computer 10 
and/or administrative computer 30 can identify the referring 
establishment, store, retail store, wholesalestore, wholesaler, 
and/or commercial establishment, and the affiliated market 
ing partner. At step 712, the central processing computer 10 
and/or administrative computer 30 can determine any referral 
fee due the referring establishment, store, retail store, whole 
sale store, wholesaler, and/or commercial establishment, pur 
Suant to the affiliated marketing relationship. 
0300. At step 713, the central processing computer 10 
and/or administrative computer 30 can effect payment to the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. The central 
processing computer 10 and/or administrative computer 30 
can process and/or effect payment by transferring funds from 
a financial account which it administers for the respective 
affiliated marketing partner to a financial account which it 
administers for the respective referring establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment. 
0301 For example, the central processing computer 10 
and/or the administrative computer 30 can effect payment, 
Such as via an electronic funds transfer, from affiliated mar 
keting partner Store B's financial account, to referring Store 
A's financial account, as payment for Store A referring the 
shopper, and the purchase, to Store B. 
(0302) In the preferred embodiment of FIGS. 7A and 7B, 
each of the central processing computer 10 and the adminis 
trative computer 30 can administer financial accounts for any 
of the affiliated marketing partners and referring establish 
ments, stores, retail stores, wholesale stores, wholesalers, 
and/or commercial establishments, which utilize the appara 
tus 100 of the present invention. The central processing com 
puter 10 and the administrative computer 30 can effectuate 
electronic funds transfer to and from any of the respective 
accounts to effectuate referral payments pursuant to the affili 
ated marketing relationships. 
0303 At step 714, the central processing computer 10 
and/or the administrative computer 30 can record and/or store 
information regarding the utilization or acceptance of any of 
the offers and/or offerings provided in the report or message 
as well as any information regarding the earning of and/or the 
payment of any referral fees pursuant to any affiliated mar 
keting activities. 
0304 At step 714, the central processing computer 10 
and/or the administrative computer 30 can also record and/or 
store any other information which can be utilized by the 
apparatus 100 in order to determine the effectiveness of any of 
the herein-described activities and/or the affiliated marketing 
relationships or programs and/or to performany other appro 
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priate processing functions. Thereafter, the operation of the 
apparatus 100 will cease at step 715. 
0305. In another preferred embodiment of the embodi 
ment of FIGS. 7A and 7B, a kiosk or other user device 20 can 
be associated with a mall operator or other non-store entity 
which can be utilized in an affiliating marketing embodiment 
wherein the mall operator or other non-store entity can be the 
referring establishment or entity. 
0306 In another preferred embodiment, the apparatus 100 
can be utilized in another affiliated marketing relationship 
embodiment, wherein an affiliated marketing partner(s) can 
be notified of the presence of a shopper for, and/or the will 
ingness and/or the interest of the shopper to make a purchase 
of a good(s), product(s), and/or service(s). The affiliated 
marketing partner(s) can thereafter communicate with the 
shopper via the central processing computer 10 and/or the 
administrative computer 30 in order to provide information 
regarding a good(s), product(s), and/or service(s), to the 
shopper. The affiliated marketing partner(s) can also, via the 
central processing computer 10 and/or the administrative 
computer 30, accept a bid by the shopper, make a counterof 
fer, an offer, and/or an upsell offer, to the shopper. 
0307 FIGS. 8A and 8B illustrate another preferred 
embodiment method for utilizing the apparatus 100 of the 
present invention. With reference to FIGS. 8A and 8B, the 
operation of the apparatus 100 commences at step 800. At 
step 801, the shopper can access the central processing com 
puter 10 via the user device 20 which can be any of the 
herein-described user devices 20 and/or can be a public kiosk 
which can be located at, in, or in the vicinity of any one or 
more of an establishment, a store, a retail store, a wholesale 
store, a wholesaler, and/or a commercial establishment, and/ 
or in, in, or in the vicinity of a mall of establishments, stores, 
retail stores, wholesale stores, wholesalers, and/or commer 
cial establishments. 
0308. At step 802, the shopper can enter a request for 
information for any good(s), product(s), and/or service(s), 
which he or she desires to purchase and/or obtain informa 
tion. At step 802, the shopper can also enter a bid to purchase 
the good(s), product(s), and/or service(s). At step 802, the 
shopper entered information can be transmitted to the central 
processing computer 10 and/or to the administrative com 
puter 30. 
0309 At step 803 the central processing computer 10 and/ 
or the administrative computer 30 can receive and process the 
shopper entered information. At step 803, the central process 
ing computer 10 and/or the administrative computer 30 can 
process the shopper entered information regarding the 
request for information regarding the good(s), product(s), 
and/or service(s), and/or can process the shopper's bid for the 
good(s), product(s), and/or service(s). 
0310. At step 803, the central processing computer 10 
and/or the administrative computer 30 can process the shop 
per's information request or bid. At step 803, the central 
processing computer 10 and/or the administrative computer 
30 can also identify an affiliated marketing partner or partners 
which may be interested in responding to the shopper's infor 
mation request or bid. 
0311. At step 804, the central processing computer 10 
and/or the administrative computer 30 can generate a mes 
sage containing the shopper's information request and/or the 
shopper's bid. At step 804, the central processing computer 
10 and/or the administrative computer 30 can transmit the 
message to a central processing computer 10 and/or an 
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administrative computer 30, and/or any other suitable com 
munication device, which is associated with each identified 
affiliated marketing partner(s) identified at step 803. 
0312. At step 805, the central processing computer 10 
and/or an administrative computer 30, and/or any other Suit 
able communication device, which is associated with each 
identified affiliated marketing partner, can process the infor 
mation contained in message. 
0313 At step 805, the central processing computer 10 
and/or an administrative computer 30, and/or any other Suit 
able communication device, which is associated with each 
identified affiliated marketing partner, can process the infor 
mation contained in the message in order to determine if the 
affiliated marketing partner(s) can provide the requested 
information, and/or whether the respective affiliated market 
ing partner(s), will accept the shopper's bid and/or make a 
counter offer to the shopper's bid. 
0314. The central processing computer 10 and/or the 
administrative computer 30 can also determine whether the 
affiliated marketing partner(s) can offer to sell any good(s), 
product(s), and/or service(s), to the shopper which can be the 
good(s), product(s), or service(s) about which information 
was requested and/or on which a bid was made, which can be 
comparable to, which can be complementary to, which can be 
Supplementary to, which can be an accessory for, and/or 
which can be a substitute for, the good(s), product(s), or 
service(s) about which information was requested and/or on 
which a bid was made, and/or which can be utilized in con 
junction with, and/or as a supply or staple item for, the good 
(S), product(s), or service(s), about which information was 
requested and/or on which a bid was made. 
0315. The central processing computer 10 and/or the 
administrative computer 30 of the affiliated marketing partner 
(s) can also, at step 805, determine whether, based on any 
information regarding the shopper's profile, buying habits, 
and/or buying history, the affiliated marketing partner(s) can 
provide information and/or an offer, to the shopper, for or 
regarding any other comparable, complementary, Supple 
mentary, and/or accessory, goods, products, and/or services, 
which may be provided by the respective affiliated marketing 
partner(s). 
0316. In addition to processing the shopper's request or 
bid the central processing computer 10 and/or the adminis 
trative computer 30 of the affiliated marketing partner(s) can 
also, at step 805, determine whether the affiliated marketing 
partner(s) has a good(s), product(s), and/or services, which is 
the same as and/or which is comparable to the item(s) which 
is the Subject matter of the shopper's information request or 
bid. 
0317. The central processing computer 10 and/or the 
administrative computer 30 of the affiliated marketing partner 
(s) can also, at step 805, identify any good(s), product(s), 
and/or service(s), which are or which can be offered by the 
affiliated marketing partner(s) which the shopper may also be 
interested in and/or be inclined to purchase. 
0318. At step 805, the central processing computer 10 
and/or the administrative computer 30 of the affiliated mar 
keting partner(s) can also identify goods, products, and/or 
services, which can be the subject of an upsell opportunity for 
the affiliated marketing partner(s). 
0319. At step 806, the central processing computer 10 
and/or the administrative computer 30 of the affiliated mar 
keting partner(s) can generate a report or message in response 
to the shopper's request for information and/or bid. The report 
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or message can include the requested information about the 
good(s), product(s), and/or service(s), and/or information 
regarding whether the shopper's bid was accepted by the 
affiliated marketing partner(s). The report or message can 
include the requested information about the good(s), product 
(s), and/or service(s), and/or information regarding whether 
the shopper's bid was accepted by the affiliated marketing 
partner(s) of the referring establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment. 

0320. The report or message, which is generated at step 
806, can also contain data and/or information regarding offers 
by the affiliated marketing partner(s), to sell other, compa 
rable, complementary, Supplementary, and/or accessory, 
goods, products, and/or services, to the shopper. 
0321. The report or message can also contain any infor 
mation regarding any upsell offers made to the shopper by the 
affiliated marketing partner(s). 
0322 The report or message, which is generated at step 
806, can also contain coupons and/or electronic coupons 
containing the goods, products, and/or services offering by 
the respective the affiliated marketing partner(s). The coupon 
or coupons can include price information, sales price infor 
mation, bid acceptance information, counteroffer price infor 
mation, terms and/or conditions of use, offer expiration infor 
mation, information identifying the affiliated marketing 
partner(s), and/or advertisements for other good, products, or 
services. The report, message, coupon and/or electronic cou 
pon can also contain a barcode and/or an electronic barcode 
for storing information which can be scanned with an appro 
priate device. 
0323. At step 807, the report or message is transmitted to 
the user device 20 either directly, via a communication net 
work, and/or via the central processing computer 10 and/or 
the administrative computer 30 of the referring establish 
ment, store, retail store, wholesale store, wholesaler, and/or 
commercial establishment. The user device 20 can be a kiosk, 
a kiosk used by the shopper to enter the information request or 
bid, and/or a communication device Such as, but not limited to 
a wireless or cellular telephone or communication device, a 
beeper, a pager, a personal digital assistant, etc. The report or 
message can be transmitted to the shopper as a beeper or 
pager message, as a text message, as a Voice message, as an 
e-mail message, and/or as an electronic transmission. 
0324. At step 808, the shopper can receive and review the 
report or message on the user device 20 and/or on his or her 
wireless or cellular telephone or communication device, a 
beeper, a pager, a personal digital assistant. The coupon and/ 
or offering can be printed out in hardcopy form, Such as at a 
printer associated with the user device 20 and/or can be dis 
played in electronic form, via the display of the user device 
20, to a store salesperson of check-out person. Thereafter, the 
shopper can decide whether or not to make the respective 
purchase. 
0325 At step 809, the central processing computer 10 
and/or the administrative computer 30 can await a processing 
event, which can be triggered by the detection a purchase 
made by the shopper, a use of the coupon, a use of the 
electronic coupon, and/or the expiration of a time period 
associated with the coupon, the electronic coupon, a bid 
acceptance, a bid counteroffer, a sales offering, and/or an 
upsell offering, etc. 
0326. At step 810, the central processing computer 10 
and/or the administrative computer 30 can process any infor 
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mation regarding any purchase made by the shopper involv 
ing any information, bid acceptance, offer, offering, upsell 
offering, coupon and/or electronic coupon, provided to the 
shopper at step 808. 
0327. The central processing computer 10 and/or the 
administrative computer 30 of the referring establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment can be linked with the central process 
ing computer 10 and/or the administrative computer 30 of the 
affiliated marketing partner(s) so the central processing com 
puter 10 and/or the administrative computer 30 associated 
with the referring establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment can 
receive and process any information regarding any purchases 
and/or other transactions for which the referring establish 
ment, store, retail store, wholesale store, wholesaler, and/or 
commercial establishment, may be entitled to receive a refer 
ral fee and/or other compensation pursuant to the affiliated 
marketing relationship. 
0328. At step 810, the central processing computer 10 
and/or the administrative computer 30 can process any infor 
mation regarding any purchase or purchases made involving 
and/or relating to an affiliated marketing agreement, program, 
and/or relationship, between the respective parties. 
0329. At step 811, the central processing computer 10 
and/or the administrative computer 30 can determine whether 
a purchase and/or purchases were made pursuant to an affili 
ated marketing agreement, program, and/or relationship. The 
purchase or purchases can be made at and/or from an affili 
ated marketing partner's respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment. 
0330. The purchase or purchases can also be made at a 
location remote from the affiliated marketing partner's 
respective establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment, Such as by uti 
lizing a user device 20 which can be located at, in, or in the 
vicinity of the referring establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, and/or at a mall or other venue in the vicinity of the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. 
0331. The purchase or purchases can also be made at loca 
tion remote from the affiliated marketing partner's respective 
establishment, store, retail store, wholesalestore, wholesaler, 
and/or commercial establishment, such as by utilizing any of 
the user devices 20 described herein. For example, the shop 
per can take a coupon or electronic coupon home and make an 
on-line purchase, from a web site associated with the affili 
ated marketing partner's respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment, via a home computer of other user device 20. 
0332) If, at step 811, it is determined that no purchase or 
purchases was, or were, made pursuant to, and/or involving, 
an affiliated marketing agreement, program, and/or relation 
ship, the operation of the central processing computer 10 
and/or the administrative computer 30 will proceed to step 
812. At step 812, the central processing computer 10 and/or 
the administrative computer 30 will record and/or store infor 
mation regarding the non-utilization or non-acceptance of 
any of the offers and/or offerings provided in the report or 
message. 
0333. At step 812, the central processing computer 10 
and/or the administrative computer 30 can also record and/or 
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store any other information which can be utilized by the 
apparatus 100 in order to determine the effectiveness of any of 
the herein-described activities and/or the affiliated marketing 
relationships or programs and/or to performany other appro 
priate processing functions. Thereafter, the operation of the 
apparatus 100 will cease at step 813. 
0334) If, at step 811, it is determined that a purchase or 
purchases was, or were, made pursuant to, and/or involving, 
an affiliated marketing agreement, program, and/or relation 
ship, the operation of the central processing computer 10 
and/or the administrative computer 30 will proceed to step 
814. At step 814, the central processing computer 10 and/or 
administrative computer 30 can identify the referring estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment, and the affiliated marketing 
partner. 
0335. At step 814, the central processing computer 10 
and/or administrative computer 30 can determine any referral 
fee due the referring establishment, store, retail store, whole 
sale store, wholesaler, and/or commercial establishment, pur 
Suant to the affiliated marketing relationship. 
0336. At step 815, the central processing computer 10 
and/or administrative computer 30 can effect payment to the 
referring establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. The central 
processing computer 10 and/or administrative computer 30 
can process and/or effect payment by transferring funds from 
a financial account which it administers for the respective 
affiliated marketing partner(s) to a financial account which it 
administers for the respective referring establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment. 
0337. In the preferred embodiment of FIGS. 8A and 8B, 
each of the central processing computer 10 and the adminis 
trative computer 30 can administer financial accounts for any 
of the affiliated marketing partners and referring establish 
ments, stores, retail stores, wholesale stores, wholesalers, 
and/or commercial establishments, which utilize the appara 
tus 100 of the present invention. The central processing com 
puter 10 and the administrative computer 30 can effectuate 
electronic funds transfer to and from any of the respective 
accounts to effectuate referral payments pursuant to the affili 
ated marketing relationships. 
0338. At step 816, the central processing computer 10 
and/or the administrative computer 30 can record and/or store 
information regarding the utilization or acceptance of any of 
the offers and/or offerings provided in the report or message 
as well as any information regarding the earning of and/or the 
payment of any referral fees pursuant to any affiliated mar 
keting activities. 
0339. At step 816, the central processing computer 10 
and/or the administrative computer 30 can also record and/or 
store any other information which can be utilized by the 
apparatus 100 in order to determine the effectiveness of any of 
the herein-described activities and/or the affiliated marketing 
relationships or programs and/or to performany other appro 
priate processing functions. Thereafter, the operation of the 
apparatus 100 will cease at step 817. 
0340. In another preferred embodiment of the embodi 
ment of FIGS. 8A and 8B, a kiosk or other user device 20 can 
be associated with a mall operator or other non-store entity 
which can be utilized in an affiliating marketing embodiment 
wherein the mall operator or other non-store entity can be the 
referring establishment or entity. 
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0341. In another preferred embodiment, the apparatus 100 
and method of the present invention can be utilized by any of 
the herein-described establishments, stores, retail stores, 
wholesale stores, wholesalers, and/or commercial establish 
ments, in order to process information regarding a group of 
available shoppers and to communicate with any one or more 
of these shoppers while they may be in, at, or in the vicinity of 
the respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment. 
0342. The respective establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, can generate and transmit sales messages, sales offer 
ings, discount offerings, upsell offerings, etc., to any one or 
more shoppers. 
0343. The respective establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, can generate and transmit sales messages, sales offer 
ings, discount offerings, upsell offerings, etc., to any one or 
more shoppers based on the respective shopper's purchasing 
habits, personal spending habits, personal characteristics, 
personal profiles, and/or any other appropriate information 
which can be gathered and/or stored regarding the individual 
shoppers. 
0344. It is also envisioned that individual shoppers can 
register with the apparatus 100 Such as by providing name, 
age, sex, income, buying habits, fashion tastes, projected 
buying budgets, projected spending, credit information, 
favorite goods, products, and services, marital status, infor 
mation regarding children or other dependents, and/or any 
other information, including demographic information, etc. 
0345 The shoppers can register or “signin' when entering 
an establishment, store, retail store, wholesale store, whole 
saler, and/or commercial establishment, such as by entering 
information into a kiosk or other user device 20 and/or by 
transmitting a 'sign in signal or transmission, via a user 
communication device such as a wireless or cellular tele 
phone, a beeper, pager, a personal digital assistant, and/or any 
other personal communication device, to the central process 
ing computer 10 and/or administrative computer 30. 
0346. The central processing computer 10 and/or the 
administrative computer 30 can await a processing event, 
upon the occurrence of which it can process information 
regarding goods, products, and/or services, which are avail 
able for sale in conjunction with the available shoppers cur 
rently in, at, or in the vicinity of the respective establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment. 
0347 The central processing computer 10 and/or the 
administrative computer 30 can, thereafter, generate personal 
messages with sales offerings, and/or upsell offerings, which 
can contain coupons and/or electronic coupons, and/or any 
other information described herein in any and/or all of the 
embodiments described herein. The personal messages can 
then be transmitted to each shopper for his or her use. 
(0348 FIG. 9 illustrates another preferred embodiment 
method for utilizing the apparatus 100 of the present inven 
tion. With reference to FIG. 9, the operation of the apparatus 
100 commences at step 900. At step 901, a shopper or any 
number of shoppers can register or 'sign in to a respective 
establishment, store, retail store, wholesalestore, wholesaler, 
and/or commercial establishment, upon entering same and/or 
at any other time thereafter. 
0349 The shopper may “sign in by accessing the central 
processing computer 10 and/or the administrative computer 
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30 via a user device 20 which can be a kiosk and/or any other 
user device described herein. It is envisioned that shoppers 
can have their personal profiles and/or personal spending 
profiles, spending habit information and/or any other infor 
mation stored in the respective databases 10G and/or 30G. 
0350. The shopper, at step 901, can also enter information 
regarding any goods, products, and/or services, which he or 
she may be interested in purchasing on the occasion. At step 
901, the shopper's “sign in information can also be trans 
mitted to and received at the central processing computer 10 
and/or the administrative computer 30. 
0351. At step 902, the central processing computer 10 
and/or the administrative computer 30 can await a processing 
event. The processing event can be any event which can give 
rise to the respective establishment, store, retail store, whole 
salestore, wholesaler, and/or commercial establishment, gen 
erating a promotiona and/or sales offering message and trans 
mitting same to any number of shoppers. The processing 
event can be, but is not limited to, a pre-specified time, the 
expiration of a time interval, a sales event, a determination 
that sales goals are not being met for a certaintime period, the 
“signing in' of a shopper having a certain shopper profile, a 
shopper's shopping pattern, shopper's shopping patterns, the 
“signing in' of a certain number of shoppers of a certain 
profile, the “signing in' or presence of a certain number of 
shoppers, etc. 
0352. Upon the occurrence of the processing event, the 
operation of the apparatus 100 will proceed to step 903 and 
the central processing computer 10 and/or the administrative 
computer 30 will process the information regarding the 
“signed in shoppers in conjunction with any of the herein 
described information which is stored in the database 10G. 
and/or the database 30G. 
0353 At step 903, the central processing computer 10 
and/or the administrative computer 30 will, for any one or 
more of the “signed in shoppers, identify the shopper or 
shoppers and identify sales offerings, discount offerings, and/ 
or upsell offerings, for any goods, products, and/or services, 
that the respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment, sells or 
provides. The central processing computer 10 and/or the 
administrative computer 30 can, at step 904, generate a mes 
sage for any one or more of, and/or for each of the shopper or 
shoppers who are “signed into the respective establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment. 
0354 The message can contain information regarding 
sales offerings, discount offerings, and/or upsell offerings, 
and/or coupons and/or electronic coupons as described 
herein, and/or any other information. 
0355. At step 905, the central processing computer 10 
and/or the administrative computer 30, will transmit each 
generated message to the respective “signed in shopper for 
which a message was generated. Shoppers who have “signed 
out of the store, such as by doing so at a kiosk or user device 
20 upon leaving the respective establishment, store, retail 
store, wholesale store, wholesaler, and/or commercial estab 
lishment, may or may not receive the message depending 
upon their desire to receive same and/or the policy of the 
respective establishment, store, retail store, wholesale Store, 
wholesaler, and/or commercial establishment. The message 
can be transmitted as a beeper or pager message, as a text 
message, as a Voice message, as an e-mail message, and/or as 
an electronic transmission. 
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0356. At step 906, the shopper can receive the message on 
a kiosk or other user device 20, and/or on a wireless tele 
phone, personal communication device, personal digital 
assistant, beeper or pager, and/or any other communication 
device. Thereafter, the shopper can utilize the information 
contained in the message. Such as, for example, the informa 
tion regarding the sales offerings, discount offerings, upsell 
offerings, coupons and/or electronic coupons, in order to 
make purchases at the respective establishment, store, retail 
store, wholesale store, wholesaler, and/or commercial estab 
lishment. 
0357 At 907, the central processing computer 10 and/or 
the administrative computer 30 can process information 
regarding the shopper or shoppers response to the message 
generation and dissemination. The central processing com 
puter 10 and/or the administrative computer 30 can any one or 
more of process sales information at pre-determined intervals 
in order to determine which goods, products, and/or services, 
may have been purchased, process information regarding the 
redemption of coupons and/or electronic coupons, process 
information regarding the use of and/or the non-use of any of 
the herein-described coupons and/or electronic coupons, pro 
cess information regarding a shopper's and/or multiple shop 
per's purchases during the period after the message dissemi 
nation, process sales information at the end of a pre 
determined sales period, any or process any other pertinent 
information based upon any other appropriate event or crite 
18 

0358. At step 908, the central processing computer 10 
and/or the administrative computer 30 can record and store 
any information regarding the response to the message dis 
semination in its respective database 10G and/or database 
30G. Thereafter, the operation of the apparatus 100 will cease 
at step 909. 
0359. In another preferred embodiment, the apparatus 100 
and method of the present invention can be utilized by any of 
the herein-described establishments, stores, retail stores, 
wholesale stores, wholesalers, and/or commercial establish 
ments, in order to process information regarding a shopper or 
multiple shoppers as they enter into, and/or as they enter the 
vicinity of a respective establishment, store, retail store, 
wholesale store, wholesaler, and/or commercial establish 
ment, and/or a mall or group of same. 
0360. Upon receiving information that a shopper or shop 
pers are in, at, or in the vicinity of a respective establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment, the central processing computer 10 
and/or the administrative computer 30 can communicate with 
a shopper or shoppers. 
0361. The central processing computer 10 and/or the 
administrative computer 30 can generate and transmit sales 
messages, sales offerings, discount offerings, upsell offer 
ings, etc., to any one or more shoppers. The respective estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment, can generate and transmit sales 
messages, sales offerings, discount offerings, upsell offer 
ings, etc., to any one or more shoppers based on the respective 
shopper's purchasing habits, personal spending habits, per 
Sonal characteristics, personal profiles, and/or any other 
appropriate information which can be gathered and/or stored 
regarding the individual shoppers. 
0362. It is also envisioned that individual shoppers can 
register with the apparatus 100 Such as by providing name, 
age, sex, income, buying habits, fashion tastes, projected 
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buying budgets, projected spending, credit information, 
favorite goods, products, and services, marital status, infor 
mation regarding children or other dependents, and/or any 
other information, including demographic information, etc. 
0363. It is also envisioned that the shopper can have his or 
her user device 20 equipped with any suitable equipment or 
device (not shown) which can be detected by the central 
processing computer 10 and/or the administrative computer 
30 when the user device 20 and the shopper are in the vicinity 
of the respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment, and/or a 
mall or group of same. It is also envisioned that a shopper or 
shoppers can have their individual user devices 20. Such as, 
but not limited to a cellular telephone, a wireless telephone, a 
Videophone, a video telephone, a palm device, a palm-top 
device, a hand-held device, and a personal digital assistant, a 
beeper, and/or a pager, equipped with a global positioning 
device (not shown). 
0364 The shopper can register his or her user device 20 
with the respective establishment, store, retail store, whole 
salestore, wholesaler, and/or commercial establishment, and/ 
or a mall or group of same. 
0365. The shoppers can also register or “sign in when 
entering an establishment, store, retail store, wholesale store, 
wholesaler, and/or commercial establishment, and/or a mall 
or group of same. Such as by entering information into a kiosk 
or other user device 20 and/or by transmitting a “sign in 
signal or transmission, via the user communication device 20 
Such as a wireless or cellular telephone, a beeper, pager, a 
personal digital assistant, and/or any other personal commu 
nication device, to the central processing computer 10 and/or 
administrative computer 30 associated with the respective 
establishment, store, retail store, wholesale store, wholesaler, 
and/or commercial establishment, and/or a mall or group of 
SaC. 

0366. The central processing computer 10 and/or the 
administrative computer 30 can await a processing event, 
which can be the entering of a shopper or shoppers into, 
and/or into the vicinity of the respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment, and/or a mall or group of same. Upon detect 
ing a shopper or shoppers, the central processing computer 10 
and/or the administrative computer 30 can process informa 
tion regarding goods, products, and/or services, which are 
available for sale in conjunction with the shopper or shoppers 
who have entered into, and/or into the vicinity of the respec 
tive establishment, store, retail store, wholesale store, whole 
saler, and/or commercial establishment, mall and/or group of 
SaC. 

0367 The central processing computer 10 and/or the 
administrative computer 30 can, thereafter, generate personal 
messages with sales offerings, and/or upsell offerings, which 
can contain coupons and/or electronic coupons, and/or any 
other information described herein in any and/or all of the 
embodiments described herein. The personal messages can 
then be transmitted to each shopper for his or her use. 
0368 FIG. 10 illustrates another preferred embodiment 
method for utilizing the apparatus 100 of the present inven 
tion. With reference to FIG. 10, the operation of the apparatus 
100 commences at step 1000. At step 1001, the central pro 
cessing computer 10 and/or the administrative computer 30 
can detect a shopper entering into, and/or into the vicinity of 
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the respective establishment, store, retail store, wholesale 
store, wholesaler, and/or commercial establishment, mall 
and/or group of same. 
0369. The central processing computer 10 and/or the 
administrative computer 30 can detect the presence of the 
shopper by receiving a “sign in signal or transmission from 
the shopper, who can sign in via his or her user device 20 
and/or via a kiosk located at the respective establishment, 
store, retail store, wholesale store, wholesaler, and/or com 
mercial establishment, mall and/or group of same. 
0370. The central processing computer 10 and/or the 
administrative computer 30 can also detect the presence of the 
shopper by detecting the shopper's user device 20. The central 
processing computer 10 and/or the administrative computer 
30 can detect the shopper's user device 20 by detecting the 
detection equipment in the user device 20 and/or by detecting, 
via the global positioning device equipment located in the 
user device 20, when the shopper and the user device 20 are at, 
in, or in the vicinity of the respective establishment, store, 
retail store, wholesale store, wholesaler, and/or commercial 
establishment, mall and/or group of same. 
0371. At step 1002, the central processing computer 10 
and/or the administrative computer 30 will process the infor 
mation regarding the detected shopper in conjunction with 
any of the herein-described information which is stored in the 
database 10G and/or the database 30G. At step 1002, the 
central processing computer 10 and/or the administrative 
computer 30 will identify the detected shopper and identify 
sales offerings, discount offerings, and/or upsell offerings, 
for any goods, products, and/or services, that the respective 
establishment, store, retail store, wholesalestore, wholesaler, 
and/or commercial establishment, sells or provides. 
0372. The central processing computer 10 and/or the 
administrative computer 30 can, at step 1003, generate a 
message for the detected shopper. The message can contain 
information regarding sales offerings, discount offerings, 
and/or upsell offerings, and/or coupons and/or electronic cou 
pons as described herein, and/or any other information. 
0373 At step 1004, the central processing computer 10 
and/or the administrative computer 30, will transmit the gen 
erated message to the detected shopper's user device 20. The 
message can be transmitted as a beeper or pager message, as 
a text message, as a Voice message, as an e-mail message, 
and/or as an electronic transmission. 
0374. At step 1005, the shopper can receive the message 
on his or her the user device 20. Thereafter, the shopper can 
utilize the information contained in the message, such as, for 
example, the information regarding the sales offerings, dis 
count offerings, upsell offerings, coupons and/or electronic 
coupons, in order to make purchases at the respective estab 
lishment, store, retail store, wholesale store, wholesaler, and/ 
or commercial establishment, and/or mall or group of same. 
0375. At 1006, the central processing computer 10 and/or 
the administrative computer 30 can process information 
regarding the shopper or shoppers response to the message. 
The central processing computer 10 and/or the administrative 
computer 30 can any one or more of process sales information 
at pre-determined intervals in order to determine which 
goods, products, and/or services, may have been purchased 
by the shopper, process information regarding the shopper's 
redemption of coupons and/or electronic coupons, process 
information regarding the use of and/or the non-use of any of 
the herein-described coupons and/or electronic coupons, pro 
cess information regarding the shopper's purchases during 
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the period after the message was transmitted to the shopper, 
process sales information at the end of a pre-determined sales 
period, any or process any other pertinent information based 
upon any other appropriate event or criteria. 
0376. At step 1007, the central processing computer 10 
and/or the administrative computer 30 can record and store 
any information regarding the shopper's response to the mes 
sage transmission in its respective database 10G and/or data 
base 30G. Thereafter, the operation of the apparatus 100 will 
cease at step 1008. 
0377. In any and/or all of the embodiments described 
herein, the apparatus 100 can provide advertisement mes 
sages and/or information to any of the individuals or shoppers 
who utilize the apparatus 100 of the present invention. The 
apparatus 100 can also be utilized in order to obtain market 
research information and/or survey information from the 
individuals or shoppers who utilize the apparatus 100 of the 
present invention. 
0378 While the present invention has been described and 
illustrated in various preferred embodiments, such descrip 
tions are merely illustrative of the present invention and are 
not to be construed to be limitations thereof. In this regard, the 
present invention encompasses all modifications, variations 
and/or alternate embodiments with the scope of the present 
invention being limited only by the claims which follow. 
What is claimed is: 
1. An apparatus for facilitating a transaction, comprising: 
a memory device for storing information regarding at least 

one of a good, a product, and a service; and 
a processor for processing at least one of a request for 

information regarding the at least one of a good, a prod 
uct, and a service, and at least one of a bid and an offer to 
purchase the at least one of a good, a product, and a 
service, wherein the processor processes at least one of 
the request for information and the at least one of a bid 
and an offer in conjunction with information contained 
in the memory device, and further wherein the processor 
generates a transaction report, wherein the transaction 
report contains at least one of the requested information 
and a response to the at least one of a bid and an offer, and 
further wherein the response contains at least one of an 
acceptance and a rejection of the at least one of a bid and 
an offer. 

2. The apparatus of claim 1, further comprising: 
a receiver for receiving the request for information and the 

at least one of a bid and an offer, and 
a transmitter for transmitting the transaction report to a 

user device associated with a shopper. 
3. The apparatus of claim 1, further comprising: 
a display device for displaying information contained in 

the transaction report. 
4. The apparatus of claim 1, wherein the user device is 

located at least one of a store, an establishment, a lobby, a 
mall, a point-of-sale and a point-of-transaction. 

5. The apparatus of claim 1, wherein the processor gener 
ates an electronic coupon, and further wherein the transaction 
report contains the electronic coupon. 

6. The apparatus of claim 1, wherein the processor pro 
cesses the at least one of the request and the at least one of a 
bid and an offer in conjunction with information regarding at 
least one of the at least one of the price of the cost of the 
prices paid for, or wholesale prices paid for, the respective 
goods, products or services, the retail or resale prices of the 
respective goods, products, or services, the profit margins 
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corresponding to the respective goods, products, or services, 
sale prices for the respective goods, products, or services, sale 
times for the respective goods, products, or services, times of 
sales pertaining to any of the respective goods, products, or 
services, operating data or information for the respective 
establishment(s), Store(s), retail store(s), wholesale store(s), 
wholesaler(s), or commercial establishment(s), inventory 
cost data for the establishment(s), Store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), expense requirements for a specific time period 
for a respective establishment(s), store(s), retail store(s), 
wholesale store(s), wholesaler(s), and/or commercial estab 
lishment(s), profit margins for the various goods, products, or 
services, offered by or provided by the respective establish 
ment(s), store(s), retail store(s), wholesale store(s), wholesal 
er(s), and/or commercial establishment(s), instantaneous 
profit margins for a present price or present sale price of any 
goods, products, or services, and inventory, of or for the 
respective establishment(s), store(s), retail store(s), whole 
sale store(s), wholesaler(s), or commercial establishment(s). 

7. The apparatus of claim 1, wherein the processor gener 
ates a notification report containing information regarding an 
acceptance of a shopper's at least one of a bid and offer. 

8. The apparatus of claim 1, wherein the at least one of a bid 
and an offer contains at least one of a bid and an offer to 
purchase an option for the at least one of a good, a product, 
and a service. 

9. The apparatus of claim 8, wherein the transaction report 
contains information regarding an option for the at least one 
of a good, a product, and a service. 

10. The apparatus of claim 5, wherein the processor stores 
information regarding at least one of a use of and a non-use of 
the electronic coupon. 

11. The apparatus of claim 1, wherein the apparatus pro 
vides advertisement information. 

12. An apparatus for facilitating a transaction, comprising: 
a memory device for storing information regarding at least 

one of goals and expectations regarding at least one of 
sales, revenues, profits, and losses, regarding at least one 
of an establishment and a store; 

a processor for processing at least one of sales information, 
revenue information, profit information, and loss infor 
mation, in conjunction with the at least one of goals and 
expectations, wherein the processor determines if the at 
least one of goals and expectations have been met, and 
further wherein the processor identifies at least one of a 
good, a product, and a service, for which a price change 
is recommended, and further wherein the processor 
determines a price change for the at least one of a good, 
a product, and a service. 

13. The apparatus of claim 12, wherein the price change is 
at least one of a price reduction, a discount, and a price 
increase. 

14. The apparatus of claim 12, further comprising: 
a transmitter for transmitting at least one of information 

regarding the price change and notification of the price 
change to at least one of a store computer, a salesperson, 
an electronic price display device, and a user device 
associated with a shopper. 

15. The apparatus of claim 12, wherein the processor can 
effect a price change for the at least one of a good, a product, 
and a service. 
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16. The apparatus of claim 12, further comprising: 
a receiver for receiving at least one of the at least one of 

goals and expectations and information regarding at 
least one of sales, revenues, profits and losses. 

17. The apparatus of claim 12, wherein the processor deter 
mines a price change in conjunction with information regard 
ing at least one of profit margin information for a respective 
goods, products, or services, the number or quantities of the 
respective goods, products, or services previously sold, sell 
ing prices, the number or quantity of the respective goods, 
products, or services currently being held in inventory or 
stock, and at least one of fixed, variable, or overhead, costs 
associated with the respective goods, products, or services. 

18. The apparatus of claim 12, wherein the processor deter 
mines at least one of whether at least one at least one of sales, 
revenues, and profits can be increased and whether losses can 
be reduced, and further wherein the processor identifies at 
least one of a good, a product, and a service, for which a price 
change is recommended, and further wherein the processor 
determines a price change for the at least one of a good, a 
product, and a service. 

19. The apparatus of claim 12, further comprising: 
a memory device for storing information regarding at least 

one of a bid and an offer for at least one of a good, a 
product, and a service, wherein the at least one of a bid 
and an offer is at least one of entered into the apparatus 
via an input device and received by a receiver, 

wherein the processor processes information regarding the 
at least one of a bid and an offer in conjunction with a 
price change, and further wherein the processor gener 
ates a notification message for providing notification to 
a shopper that a shopper's at least one of a bid and an 
offer is accepted. 

20. An apparatus for facilitating a transaction, comprising: 
a memory device for storing information regarding at least 

one of a good, a product, a service, and at least two 
affiliated marketing program participants; 
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a processor for processing a requesting individuals at least 
one of request for information regarding the at least one 
of a good, a product, and a service, and at least one of a 
bid and an offer to purchase the at least one of a good, a 
product, and a service, wherein the processor processes 
at least one of the request for information and the at least 
one of a bid and an offerin conjunction with information 
stored in the memory device, wherein the processor at 
least one of determines whether a referring establish 
ment can at least one of provide the requested informa 
tion and provide the at least one of a good, a product, and 
a service, and whether an affiliated marketing program 
participant can at least one of provide the requested 
information and provide the at least one of a good, a 
product, and a service, and further wherein the processor 
generates a report in response to at least one of the 
request for information regarding the at least one of a 
good, a product, and a service, and at least one of a bid 
and an offer to purchase the at least one of a good, a 
product, and a service, wherein the report contains at 
least one of a response to the request, a response to the 
bid, an offer to sell the at least one of a good, a product, 
and a service, a counteroffer to the bid, an offer to sell at 
least one of a comparable, complementary, Supplemen 
tary, and accessory, at least one of good, product, and 
service, an upsell offer, at least one of a coupon and an 
electronic coupon, an affiliated marketing program par 
ticipant's at least one of a response to the request, a 
response to the bid, an offer to sell the at least one of a 
good, a product, and a service, a counteroffer to the bid, 
an offer to sell at least one of a comparable, complemen 
tary, Supplementary, and accessory, at least one of good, 
product, and service, an upsell offer, and at least one of 
a coupon and an electronic coupon, and 

a transmitter for transmitting the report to a communica 
tion device associated with the requesting individual. 
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