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(57) ABSTRACT 

In one example embodiment, an apparatus is provided that 
includes a central website that interfaces with one or more end 
users to establish a profile for each of the end users to be used 
in matching the end users to each other for a potential rela 
tionship. Information is provided in the profile and the infor 
mation includes relevant characteristics of corresponding end 
users. A first end user is asked one or more questions after 
their profile is established, the questions being posed to a 
second end user whose respective profile has also been estab 
lished and whose profile has already been matched to the first 
end user's profile. Answers for the questions from the first and 
second end users are compared and a subsequent message is 
sent to the first end user if the answers provided by the first 
end user and the second end user are compatible. 
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SYSTEMAND METHOD FOR PROVIDING 
ENHANCED MATCHING BASED ON 

QUESTION RESPONSES 

TECHNICAL FIELD OF THE INVENTION 

0001. This invention relates in general to the field of com 
munications and, more particularly, to a system and a method 
for providing enhanced matching based on question 
responses. 

BACKGROUND OF THE INVENTION 

0002 Electronic architectures have experienced signifi 
cant notoriety because they can offer the benefits of automa 
tion, convenience, and data management for their respective 
online communities. Certain network protocols may be used 
in order to allow an end user to be matched to other end users 
or to scenarios in which they stand to benefit (e.g., job 
searches, person-finding services, real estate searches, online 
dating, etc.). 
0003. One problem facing service providers in this arena is 
inactivity by the end users in their respective online commu 
nities. When end users are not being active in reviewing 
information they are sent, they can inhibit their own online 
experiences. Participation is a significant contributor to 
online customer satisfaction. Thus, the ability to encourage 
these end users to be involved in a given service, which is 
fostered by their own contributions, offers a significant chal 
lenge to website operators, component manufacturers, ser 
Vice providers, and system designers alike. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0004 To provide a more complete understanding of the 
present invention and features and advantages thereof, refer 
ence is made to the following description, taken in conjunc 
tion with the accompanying figures, wherein like reference 
numerals represent like parts, in which: 
0005 FIG. 1 is a simplified block diagram of a system for 
providing an online dating service in accordance with one 
embodiment of the present invention; 
0006 FIGS. 2A-B are simplified screen shots of an 
example profile to be used in the online dating service; 
0007 FIGS. 3A-C are simplified screen shots involving an 
example personality profile to be used in the online dating 
service; 
0008 FIGS. 3D-G are simplified diagrams and statistical 
illustrations that depict some of the personality identification 
techniques and resultants of example embodiments of the 
present invention; 
0009 FIG. 4 is a simplified screen shot of an example 
home page for an end user of the online dating service; 
0010 FIGS. 5A-B are simplified screen shots of an 
example “Interested In You” profile to be used in the online 
dating service; 
0011 FIG.5C is an example schematic that shows how the 
“Interested InYou' component can operate in one implemen 
tation; 
0012 FIGS. 6A-Q are simplified screen shots of example 
phases to be used in the online dating service; 
0013 FIGS. 7A-7H illustrate example screen shots of the 
way in which a Hidden Chemistry feature of the system may 
operate; 
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0014 FIGS. 8A-8D are simplified screen shots illustrating 
various potential tabs of the system in accordance with one 
example embodiment of the present invention; and 
(0015 FIGS. 9A-9B illustrates an E-mail tab of the sys 
tem for end users to use in communicating with one another. 

DETAILED DESCRIPTION OF EXAMPLE 
EMBODIMENTS 

Overview 

0016. In one example embodiment, an apparatus is pro 
vided that includes a central website that interfaces with one 
or more end users to establish a profile for each of the end 
users to be used in matching the end users to each other for a 
potential relationship. Information is provided in the profile 
and the information includes relevant characteristics of cor 
responding end users. A first end user is asked one or more 
questions after their profile is established, the questions being 
posed to a second end user whose respective profile has also 
been established and whose profile has already been matched 
to the first end user's profile. Answers for the questions from 
the first and second end users are compared and a Subsequent 
message is sent to the first end user if the answers provided by 
the first end user and the second end user are compatible. 
0017 FIG. 1 is a simplified block diagram of a system for 
facilitating an online dating scenario in a network environ 
ment. In other embodiments, system 10 can be leveraged to 
identify and to evaluate Suitable candidates in other areas 
(e.g., hiring/employment, recruiting, real estate, general per 
son searches, etc.). FIG. 1 includes multiple end users 12, a 
communications network 14, a central website 18 (which can 
include a web server 19 that could potentially include a pro 
cessor 25 and a memory 27), and a supplemental website 20 
(which could include similar hardware e.g., a processor and 
memory). FIG. 1 may be configured such that inter and 
intra-communications are readily achieved by any of the 
components included therein. The present invention is 
capable of providing both an online component (as illustrated 
by FIG. 1) and an off-line component (as described below) 
Such that one or more end users can meet, gather information, 
resolve to meet, and then Subsequently meet in person with 
the assistance of system 10. Ancillary components to Such a 
comprehensive process may involve pre-date profiles, post 
date follow-ups, and a myriad of other significant features, as 
outlined in detail below. 
0018 System 10 can be used to offer a multitude of unique 
features and capabilities to a group of end users. A brief 
summary of some of these features is offered immediately 
below. Additional details relating to each of these tools is 
discussed more fully with reference to the accompanying 
FIGURES. 
0019. A first feature provided by system 10 relates to a 
Hidden Chemistry component, which may include the use of 
a Quizlet. The Quizlet can solicit current and new information 
about the end user, while urging the end user to evaluate other 
candidates on a given online platform. For example, the end 
user could be asked some questions that reveal something 
interesting or personal about the end user. These probing 
questions could be delivered by a floating screen module that 
automatically is displayed each time the end user logs into the 
system (or simply accesses the online platform). 
0020. The actual questions of the Quizlets could be virtu 
ally anything, Such as something topical (e.g., based on a 
current event). Other questions could solicit end user inter 
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ests, such as: “What's your favorite accent?” or “What's your 
favorite food? The length of the Quizlet could be a single 
question or multiple questions or involve pictures, images, fill 
in the blank exercises, a narrative, or a matching exercise. 
Quizlets could also include a simple audio message, or a brief 
Video, or video and/or audio could accompany any of the 
written Quizlets offered to end users. Quizlets can be system 
atically broadcasted to end users in the online community 
based on any given criteria (e.g., inactivity by the end users in 
not reviewing the potential matches being served up to the end 
user). The answers to the Quizlets can be used to highlight 
compatibility (e.g., similarities) between a given end user and 
other users. Note that where answers reveal potential connec 
tions, the answers could be similar or just compatible with 
each other. In one example, the comparisons are made 
between the end user and the matches that were already found 
for this particular end user (i.e., the end users are already part 
of the “New Matches' queue). In this sense, the end user is 
being urged to review another end user who seems to be a 
good match for this end user and this match is being further 
reinforced by the Quizlet responses. 
0021. A second feature provided by system 10 relates to 
multi-tiered questions. Along the dating continuum, several 
levels of questions are proffered for the end user. During the 
unique questioning protocol, preferred answers are selected 
by one candidate and then the other potential candidate 
receives the questions that include these answers. The ques 
tions/stages can be completed in pairs. The results are then 
displayed in a novel way, whereby selections from one can 
didate are illustrated along with the other candidate's 
responses. This scale (or seesaw configuration) readily dis 
plays the differences, the range of differences, and/or the 
congruency in the answers. Note that the “Not Interested” bar 
is displayed throughout the dating process Such that the end 
user can exit the romantic pursuit at any given time. The 
discussion of this second feature is amenable to detailed 
illustrations, which are discussed below. 
0022. A third feature provided by system 10 relates to a 
resolution to a meeting. Lacking in most system is any 
method for facilitating a meeting after the first three stages of 
interaction have been finished. System 10 addresses this void 
by offering a pre-date profile for the participants to complete. 
Optimal date, time, cuisine, and other preferences can be 
solicited from both parties. Once a mutually agreeable date 
has been planned, the parties are invited to meet at the pro 
posed time, place, and location. In a particular embodiment, 
during the course of the date, a courtesy phone call may be 
placed to either of the participants (or a specific participant at 
their request) in order to indicate that the date has ended. Note 
that a first date may only be for coffee; so once the allotted 
time has passed, the meeting should conclude. In another 
embodiment, Such a call could be used to provide a graceful 
exit for a party who is experiencing an uncomfortable situa 
tion. 

0023. A fourth feature provided by system 10 relates to a 
post-date evaluation. Once the date is completed, the parties 
can return to the site and fill out a post-date follow up evalu 
ation. This may be inclusive of questions that relate to appear 
ance, punctuality, chemistry, etc. A sampling of these ques 
tions is provided and discussed below with reference to 
corresponding FIGURES.. A second date solicitation could 
also readily be provided at this point along the dating time 
line. Additionally, a dating report card could be provided to 
each of the end users. This could be done in order to provide 
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benign, constructive feedback to an end user, who may be 
experiencing difficulty in one particular facet of his dating 
approach (e.g., the end user may be counseled to focus on 
being a better listener). 
0024. A fifth feature provided by system 10 relates to an 
“Interested in You' component. The “Interested in You' com 
ponent is broken into two segments: 1) Match List; and 2) 
Interested in You. Other online dating platforms simply popu 
late matches concurrently. In the architecture of system 10, 
the interest level is separated from the “want to meet ele 
ment. The other candidate only receives an e-mail if the 
interest level is positive (e.g., greater than 7 Scale 1-10). 
Negative interest levels are not communicated to the other 
potential match. These functionalities can be better under 
stood with reference to accompanying illustrations and the 
discussions that are provided below. 
0025. A sixth feature provided by system 10 relates to a 
limited search, which can be conducted by a participant. The 
limited search may be somewhat constricted (e.g., only one 
limited search per day). The limited search capability would 
allow an end user to seek out individuals having an exact 
qualification or a specific characteristic. This would achieve a 
level of granularity for the end user, who may have precise 
criteria for choosing a romantic interest to pursue. Additional 
platform tools, capabilities, and features are provided below 
and are discussed with reference to accompanying FIG 
URES. These elements are described immediately following 
the Subsequent description of the components of the architec 
ture of FIG. 1. 
0026. A seventh feature provided by system 10 relates to a 
“Level of Interest Rating.” An end user is provided with a web 
prompt (e.g., a slider bar), which Solicits the end user's inter 
est level of a potential candidate. The scale can range from 
“No Interest' to “High Interest” or system 10 can use any 
other gradation where appropriate. Such an interest-ometer 
stands in stark contrast to other rudimentary systems in which 
a simple match is generated based on profile information. 
Moreover, priorarchitectures process according to strict com 
patibility, but fail to accommodate the interest component. 
Consider the case where a person's profile information would 
Suggest one potential mate, but their interest bar resultants 
yield an attraction to a completely different type of individual. 
System 10 effectively accounts for such a discrepancy (and 
others) in offering a Superior method of matching two indi 
viduals. 

0027. The indicated interest can be sent to system 10 and, 
further, be used in additional processing for this end user. In 
Such a scenario, feedback from the interest bar can be aggre 
gated, compiled, and processed for the future coordination of 
potential matches. Hence, a reevaluation protocol is facili 
tated by continuing to leverage results from the interest bar. 
0028. An eighth feature provided by system 10 relates to 
intelligently matching based on personality type identifica 
tion. Statistically, personality types will respond differently 
to a given question (or a set of questions). In particular 
examples, as detailed below, questions are being used by 
system 10 (e.g., an administrator of system 10) to Solicit 
important end user feedback that will be used to enhance the 
matching process. As a separate feature, but similarly pow 
erful tool, personality types routinely use certain words to 
express themselves. A statistical correlation has been found 
between users expressing themselves with selected words and 
their individual personality types. Thus, system 10 can lever 
age this knowledge and conduct evaluations to interpret a 
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person's word choice in gleaning insight into their specific 
personality types. Once the personality type is accurately 
identified, then relationship rules may be employed/accessed 
to attempt to connect two end users. 
0029. In one example set of relationship rules, Explorers 
are attracted to other Explorers, Negotiators are attracted to 
other Negotiators, while Directors are attracted to Builders 
and vice versa. Each of these individual personality types is 
explained in detail below. These relationship rules, which are 
addressing general compatibility findings, can be used to 
better position end users in circumstances in which they are 
more likely to Succeed. In terms of a more specific example 
(such as online dating), these attraction patterns allow for 
better matching between individuals. Furthermore, the per 
Sonality determination can be used in conjunction with profile 
information (potentially inclusive of end user preferences) to 
connect two or more end users in an ideal fashion. Further 
more, an administrator is afforded the ability to weight these 
components (profile, personality determination, end user 
preferences, etc.) in order to refine the matching process. 
0030 Turning back to the infrastructure of FIG. 1, end 
users 12 are clients, customers, prospective customers, or 
entities wishing to participate in an online dating scenario 
and/or to view information associated with other participants 
in the system. End users 12 may also seek to access or to 
initiate a communication with other users via communica 
tions network 14. End users 12 may review data (such as 
profiles for example) associated with other users in order to 
make matching decisions or elections. Data, as used herein in 
this document, refers to any type of numeric, Voice, video, or 
Script data, or any other Suitable information in any appropri 
ate format that may be communicated from one point to 
another. 

0031. In one embodiment, end user 12 represents (and is 
inclusive of) a personal computer that may be used to access 
the Internet. Alternatively, end user 12, as illustrated in FIG. 
1, may be representative of a cellular telephone, an electronic 
notebook, a laptop, a personal digital assistant (PDA), or any 
other suitable device (wireless or otherwise: some of which 
can perform web browsing), component, or element capable 
of accessing one or more elements within system 10. An end 
user interface, which may be provided in conjunction with the 
items listed above, may further comprise any suitable inter 
face for a human user Such as a display, a video camera, a 
microphone, a keyboard, a mouse, or any other appropriate 
terminal equipment according to particular configurations 
and arrangements. In addition, the end user interface may be 
a unique element designed specifically for communications 
involving system 10. Such an element may be fabricated or 
produced specifically for matching applications involving 
end user 12. 

0032 Communications network 14 is a communicative 
platform operable to exchange data or information emanating 
from end user 12. Communications network 14 represents an 
Internet architecture in a particular embodiment of the 
present invention, which provides end user 12 with the ability 
to electronically execute or to initiate actions associated with 
finding a potential candidate. Alternatively, communications 
network 14 could be a plain old telephone system (POTS), 
which end user 12 could use to perform the same operations 
or functions. Such transactions may be assisted by manage 
ment associated with central website 18 or manually keyed 
into a telephone or other Suitable electronic equipment. In 
other embodiments, communications network could be any 
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packet data network (PDN) offering a communications inter 
face or exchange between any two nodes in system 10. Com 
munications network 14 may alternatively be any local area 
network (LAN), metropolitan area network (MAN), wide 
area network (WAN), wireless local area network (WLAN), 
virtual private network (VPN), intranet, or any other appro 
priate architecture or system that facilitates communications 
in a network or telephonic environment. 
0033 Central website 18 is a server (in one embodiment 
e.g., web server 19) that is operable to receive and to com 
municate information to end user 12. Alternatively, central 
website 18 may be any Switch, router, gateway, processor, 
component, object, or element operable to facilitate commu 
nications involving end user 12. In one particular embodi 
ment, central website 18 is engaged in facilitating interaction 
(s) between parties interested in seeking a romantic partner 
(i.e. online dating). For example, central website 18 can be 
online dating service provider www.Match.com. In other 
embodiments, central website 18 is any website or architec 
ture interested in facilitating a connection involving two or 
more people, and which may make use of a given photograph. 
This could include services associated with job placements, 
escort services, real estate, recruiting services (e.g., in athlet 
ics or in academic settings), etc. 
0034 Supplemental website 20 is a server (in one embodi 
ment) that is operable to receive and to communicate infor 
mation to end user 12. Alternatively, supplemental website20 
may be any Switch, router, gateway, processor, component, 
object, or element operable to facilitate communications 
involving end user 12. In one particular embodiment, Supple 
mental website 20 is operable to perform processing func 
tions for central website 18. For example, supplemental web 
site 20 can be used to coordinate scheduling, execute 
matching algorithms, assist in uploading or downloading 
large pieces of data, implement billing protocols for end 
users, etc. Supplemental website 20 can alleviate any of the 
processing loads present in the network. 
0035. A link may be provided on either central website 18 
or supplemental website 20 (or on both) such that a given end 
user can be immediately directed to the other site. While one 
embodiment offers a connection between these two sites, 
these two sites may be completely independent of each other 
in other embodiments, where independent entities operate 
these sites. In the case that these two sites are operable to 
communicate with each other, a secure connection can be 
provided in order to maintain the integrity of the information 
propagating between the sites and to protect the privacy of the 
individuals implicated by the communications. 
0036. With regard to the specific items that effectuate the 
teachings of the present invention, central website and/or 
Supplemental website 20 may include Software and/or algo 
rithms to achieve the operations for processing, communicat 
ing, delivering, gathering, uploading, maintaining, and/or 
generally managing data, as described herein. This includes 
Suitably displaying some or all of these items. Alternatively, 
Such operations and techniques may be achieved by any Suit 
able hardware, component, device, application specific inte 
grated circuit (ASIC), additional Software, field program 
mable gate array (FPGA), server, processor, algorithm, 
erasable programmable ROM (EPROM), electrically eras 
able programmable ROM (EEPROM), or any other suitable 
object that is operable to facilitate such operations. 
0037 Considerable flexibility is provided by the structure 
of central website 18 and supplemental website 20 in the 
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context of system 10. Thus, it can be easily appreciated that 
such functions could be provided external to central website 
18 and supplemental website 20. In such cases, such a func 
tionality could be readily embodied in a separate component, 
server, processor, device, or module. Note that these online 
dating features and capabilities may be provided injust one of 
these elements, in both, or distributed across both of them. 
Hence, in certain embodiments, the online dating operations 
may be consolidated in a single website, where no redirection 
is needed, nor performed for the user. 
0038. In one example, software that resides in web server 
19 within central website 18 is executed by processor 25 
(potentially in conjunction with memory 27) to offer Quizlets 
to end user(s) 12 based on any number of parameters (as 
explained in detail below). The software can also make per 
Sonality determinations based on harvested data, which could 
be stored in any type of memory or database. Such a deter 
mination could also be developed externally and then 
uploaded to web server 19 (i.e. central website 18). In addi 
tion, this Software can include an algorithm that factors in not 
only personality determinations, but that also incorporates 
profile information along with end user preferences to make 
(and/or) to serve up intelligent matching decisions for an 
online community. An administrator of some kind may fur 
ther accord weights to each of these components in order to 
connect individuals who would most likely achieve a Success 
ful relationship. This could pertain to job searching functions, 
online dating, or any other type of person-matching or per 
Son-finding operations. In a similar fashion, the Software can 
comprehend word choice decisions by the end users in the 
online community and make further recommendations (or aid 
in identifying personality types) based on the specific usage 
of words and/or their frequency of usage. Furthermore, the 
Software can infer various levels of chemicals (e.g., testoster 
one, estrogen, serotonin, etc.) of the end user based on 
responses to questions. 
0039. In operation of an example flow, consider a case 
where a given end user is interested in participating in an 
online dating scenario. End user 12 can access the Internet, 
travel to central website 18, register, and create a profile on the 
site. Note that end user 12 may access Supplemental website 
20 directly as well. Moreover, end user 12 can access either 
website through any Suitable banner, pop-up, partnership, 
e-mail solicitations, direct mailings, etc. It can be appreciated 
that online commerce can be generated by a plethora of mar 
keting tools and any such tools can readily cooperate with the 
operations of the present invention. 
0040. From this point, matching (of any form) can com 
mence amongst the members of the online community. For 
example, in the context of a romantic endeavor, a person may 
begin the dating process or engage in communications that 
would spawn Such dating. Other applications could include 
job applicants who are being sought by employers. Any of the 
individuals who reside in the online community can begin 
using any of the tools or capabilities of the platform. 
0041 FIGS. 2A-B are simplified screen shots of an 
example profile to be used in the online dating platform. It is 
imperative to note that these illustrations (and Subsequently 
FIGURES) are only being provided to further outline a par 
ticular implementation of the present invention. In no way 
should these diagrams be used to limit or to restrict the broad 
teachings of the present invention. Such illustrative informa 
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tion has been offered earnestly and, thus, should not be con 
Strued to confine the broad applications of the present inven 
tion. 
0042. The profile includes information that was solicited 
from this end user (“Todd') when he set up his online dating 
account. The profile includes general information (e.g., 
address, height, weight, etc.), as well as a segment that reflects 
some of Todd's personal feelings or his outlook on the world. 
This information in these two FIGURES is only a profile 
summary, whereby a full profile can be stored within system 
10 at a different location. 
0043. Note the level of interest rating component to FIG. 
2A. An interest level slider bar is used by the end user in order 
to make selections or designations about potential dating 
candidates. The slider bar is easy to use and can Solicit the end 
user's thoughts about a prospective mate. (Note that Such a 
slider bar is simply a graphical illustration that simplifies the 
end user's experience. Other graphical illustrations may 
include (but not be limited to), a knob, a bar-graph represen 
tation, or any other chart, symbol, picture, illustration, or 
object capable of displaying an end user's interest level.) The 
level of interest bar is conducive to an expedient disposal of 
individuals that offer minimal intrigue to the end user. In a 
similar fashion, the level of interest bar can readily be utilized 
in order to initiate the next step in the dating process. 
0044) If the slider is moved to the right (indicating a strong 
preference for this particular individual), then the person can 
be moved to an Active Matches” tab (i.e. a queue), where the 
relationship progresses to the next level. If the slider is moved 
to the left (indicating a low level of interest in this individual), 
then this person can be placed into an Archive' where the 
relationship does not continue. Note that an inference can be 
made based on the level of the slider bar such that a potential 
candidate can be immediately directed to an end user's active 
matches. In other embodiments, there is no default to “Active 
Matches' and the end user must manually make this decision: 
no matter his level of interest rating. For example, a simple 
prompt may be provided to the end user Such that, for a 
proffered candidate, the end user makes an election (e.g., by 
clicking his mouse to make a selection) for “Active Matches' 
or “Archive. 

0045. The slider bar represents an easy way for an end user 
to engage in the candidate selection process. Engagement 
could yield a progression toward a future relationship or it 
could remove individuals from consideration from an end 
user's queue. Both of these actions are productive, as both are 
results-oriented. Deciding not to engage a certain individual 
is certainly useful, as choices associated with an end user's 
dislikes are valuable for identifying and proffering new can 
didates. This feedback information is imperative to achieving 
a high level of Success in an online dating environment. 
0046. It should be noted that the present invention does 
utilize some technology previously applied for by Applicant. 
Note that the following related case is hereby incorporated by 
reference: System and Method for Providing Enhanced Ques 
tions for Matching in a Network Environment; Ser. No. 
1 1/237,491, filed Sep. 27, 2005. FIGS. 3A-C are simplified 
screen shots involving an example personality profile to be 
used in the online dating platform. The personality profile 
reflects a series of fun, probing questions that get to the heart 
of who the end user is, and what the end user seeks or needs. 
The personality profile explores the complex mix of values, 
traits, and attitudes that are included in the unique identities 
and relationship needs for a given group of end users. At the 



US 2012/0226991 A1 

conclusion of the personality profile process, the end user can 
receive a detailed analysis of their personality profile and a 
guide to the personality types with whom the end user is most 
compatible. 
0047. In the context of the particular example of FIGS. 
3A-C, a given end user's personality profile is illustrated. 
Hence, this end user (Todd) has completed a questionnaire 
that revealed his personality type (e.g., Director, Explorer, 
Builder, Negotiator, etc.). The answers to these questions can 
create a profile or “love map.” For example, Todd is desig 
nated as having a major personality type of Director and a 
minor personality type of Explorer. The responses from Todd 
are used to match him to potential mates based on the com 
patibility or congruency in their traits, as reflected by the 
results of the test. 
0048 Consider the case where congruency is not neces 
sarily optimal in the context of a dating scenario. Todd may be 
extroverted and excessively social, but if his mate shared this 
character trait, this situation may be unworkable. Character 
traits may have complimentary effects, whereby strict com 
monality would not always produce an ideal relationship 
connection. In other embodiments, the personality profile of 
FIGS. 3A-C is displayed to the end user concurrently with the 
personality profile of a potential candidate. Using Such a 
comparison/contrast format, the end user could readily see 
how his interests and character traits are aligned or dissimilar. 
0049 Characteristics of all four personality types can be 
found within each person, but there is usually one personality 
type that is dominant. This is called the major personality 
type. The test can also identify minor or secondary personal 
ity types. An end user may exhibit some aspects of this per 
Sonality type, though not to the same degree as with the major 
personality type. In the context of Todd's personality profile, 
a pie chartis illustrated to signify his personality makeup. The 
analysis is based on his responses to a questionnaire provided 
by system 10. The results here identify Todd's major and 
minor personality types, as well as the personality types that 
are most likely to be compatible with his personality. This 
represents a flavor of the relationship rules as outlined 
herein. Other formatting of these relationship rules may be 
more concise: indicating Directors should be matched with 
Builders, etc. (as further outlined below). 
0050. In this instance, Todd's major personality 
type=Director and his minor personality type=Explorer. 
Hence, Todd is a DIRECTOR/explorer, which (in the narra 
tive) indicates: “You are courageous; and you seek chal 
lenges. You are a tough-minded, independent, and daring 
thinker who likes to explore ideas or problems thoroughly. 
You focus easily. In addition, you are persistent, systematic, 
and competent in pursuing your interests and goals. You also 
assertive; and you enjoy the opportunities your hard work 
wins. You have a lot of energy. You think quickly, make 
decisions more easily than most, dislike unnecessary rules, 
and take a rational approach to people, issues, and ideas. You 
do not often enjoy “small talk.' You are generally not inter 
ested in pleasing boring people and you gravitate to men and 
women who are intellectually exciting and get to their point 
quickly during conversations. You are not conventional in 
most of your attitudes and values. You tend to be irreverent 
and pragmatic and you like spontaneous people. You can be 
an exciting, yet hard driving and exacting, friend and com 
panion.” 
0051. In addition, in this example Todd is E-Explorer— 
25%, N-Negotiator 25%, B-Builder 22%, and D-Direc 
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tor—26%. The percentages do not necessarily Sum to 
100%. The Explorer element of his personality is known for 
high energy and high creativity. Explorers seek novelty, risk, 
and pleasure. In addition, Explorers are intellectually curious 
and not easily swayed by opinion. Todd is also 22% Builder. 
These Builder individuals are usually popular and have a deep 
attachment to home and family. Builders exhibit a calm 
demeanor and low anxiety, and are often focused on achiev 
ing financial security. Todd is also 25% Negotiator. A Nego 
tiator excels at seeing the big picture, long-term planning, and 
consensus building. Negotiators are quick witted and intui 
tive. These individuals are also imaginative and nurturing. 
Finally, Todd is 26% Director. These individuals are skilled at 
abstract thinking and short-term planning. Directors are often 
assertive, competitive, and interested in rank and status. 
Directors are known for easily making people laugh. 
0052. Note that any segment of the test of FIGS. 3A-C can 
include a Myers Briggs portion for the end user to complete. 
A Myers Briggs test would reveal Some personality traits, 
which may be beneficial to matching two compatible indi 
viduals. Other personality tests could similarly be used in this 
area of the platform and, thus, are within the broad scope of 
the present invention. 
0053 FIG. 3D is a “Relative Length of Index vs. Ring 
Finger depiction, categorized by personality type. The Sub 
sequent illustration, FIG.3E, shows the percent with Longer 
Ring Finger by Personality Type. Data such as this can aid an 
administrator of central website 18 inaccurately identifying a 
personality type. After gathering this preliminary data about a 
person's hand (or other anatomical features), fundamental 
knowledgeabout which personality types match best together 
can be employed to serve up better matches for a given group 
of end users. FIGS. 3F-3G simply illustrate statistical results 
of many of these attributes: specifically a means and a percent 
statistical distribution for these elements, respectively. 
0054 Turning back now to the platform and some of its 
capabilities, FIG. 4 is a simplified screen shot of an example 
home page for an end user of the online dating platform. 
“New Matches' may be based on a compatibility personality 
profile, which identifies long-term relationship potential 
through variables Such as similar or shared interests, values, 
background, and goals. Note that the end user's feedback, 
throughout many of the operations outlined herein, is an 
integral part of the matching process. The level of interest in 
potential matches allows system 10 to better understand the 
end user and what the end user is looking for in a long-term 
relationship. AS system 10 accumulates knowledge about the 
end user's preferences, system 10 leverages intelligence that 
can refine matching criteria to bring better, more compatible 
matches to the end user. 
0055 As a general proposition, system 10 is designed to 
learn from end user feedback (e.g., what the end user likes, 
who the end user likes, what the end user does not like, etc.). 
Input is integrated into system 10 so that over time system 10 
gets a more complete picture of whom exactly the end user is 
and whom the end user appears to be seeking. System 10 
continually learns about the end user. From the first moment 
the end user makes a dating decision, system 10 begins to 
gather and compile important data about end user prefer 
ences. Throughout the operations of the site, system 10 que 
ries the end user for feedback (e.g., Are you interested in this 
match? If so, how much? Do you like the way your match 
answered this question? If not, what is your preferred 
answer?). Input is immediately processed and used to 
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reevaluate parameters in hopes of offering more compatible 
matches for the end user to consider. 
0056 FIGS. 5A-B are simplified screen shots of an 
example “Interested In You” profile to be used in the online 
dating platform. In particular, FIG. 5A shows that Kristen has 
indicated a high level of interest in Todd such that she is now 
in his “Interested in You' queue. FIG. 5B shows Kristen's 
complete profile, inclusive of her basic information (address, 
height, weight, etc.), as well as more personal detailed infor 
mation about her. 
0057 FIG.5C is an example schematic that shows how the 
“Interested InYou' component can operate in one implemen 
tation. In one embodiment, there are only five matches that 
are shown to a given end user per day. This could be provided 
in an Active Matches queue or in any other type of Storage 
element. Other embodiments include more or less than five 
matches. Note that there is some intelligent coordination that 
can take place in Such an environment. The following 
example illustrates Such a capability or feature. 
0058. In this example, the #2 slot on Todd's list reflects a 
potential mate named Brooke. However, on Brooke's list of 
potential matches, Todd is only listed in the #8 slot. Because 
of his position (and assuming that only five matches will be 
seen by a given end user), Todd may be seen by Brooke 
tomorrow, or the day after that, or (in theory) never. Todd's 
displacement is dependent on new matches that are populated 
into Brooke's queue. 
0059. However, Todd can signal that he is interested in 
Brooke right now because she is currently occupying his 
second slot in the list. One positive effect of Todd signaling 
that he is interested in Brooke is that Brooke will generally 
rate Todd higher than if she would have simply seen Todd in 
her Active Matches. This heightened level of attractiveness is 
fully supported by statistical research and empirical data. 
0060. Note that this condition can be exploited in order to 
achieve greater dating Success for the operator of the dating 
platform. For example, if Brooke is generally rated a “7” but 
only dates persons who hold a level of “7” or higher, Brooke's 
queue can be populated with persons having a “6” rating or 
higher (through manipulation of the “Interested in You' com 
ponent of system 10). These people will consistently respond 
to Brooke's picture/profile by indicating that they are Inter 
ested in her and, Subsequently, she will uniformly rate these 
6s much higher (e.g., as 7s or greater). Hence, one way to 
achieve the desired effect is to populate Todd's New Matches 
with Brooke: this strategy fully expects Todd to indicate that 
he is interested in Brooke. Once Brooke receives the signal 
that Todd is interested in her (i.e. Todd shows up in her 
“Interested in You' queue), then Brooke will rate Todd higher 
than his “deserved 6 designation. Once Brooke inputs a level 
of interest rating sufficiently high, Todd will be placed in an 
“active state' (e.g., inactive matches for Brooke) such that the 
relationship progresses to a next level. The flow in Such a 
scenario is Interested in You (1 direction), then Interested in 
You (2" direction), then relationship essentials, then short 
answers, then e-mail, and then a meeting. These stages can 
readily be modified or changed based on particular needs. 
0061 FIGS. 6A-Q are simplified screen shots of example 
phases to be used in an online dating service. FIG. 6A depicts 
an example personality profile set-up, while FIG. 6B illus 
trates a core questionnaire component of the platform in 
which end users are asked questions about their fundamental 
ideologies. Universal traits are queried in the segment illus 
trated by FIG. 6C. FIG. 6D illustrates a non-verbal commu 
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nication screen shot in which a person is asked to give their 
interpretation of a particular scene. This information can be 
used in processing and generating an accurate profile for a 
given individual, or be used as part of a Quizlet as described 
below. FIG. 6E relates to sensory perception, as the end user 
is asked to complete a quick test under a time constraint. FIG. 
6F relates to a biophysical profile for the end user, who is 
asked to describe their own hand. This has some overlap with 
the previous FIGURES depicting the hand configuration and 
its significance. Note that other anatomical features (such as 
jaw line, feet, torso, waistline, etc.) could also be used as a 
guide in discerning personality types, levels of chemicals 
(testosterone, estrogen, serotonin, etc.) in the body. 
0062 FIG. 6G simply queries the end user for his prefer 
ences for ethnicity, religion, etc. It should also be noted that an 
accompanying slider bar is provided to gauge the importance 
of each of these qualities. FIG. 6H illustrates a dual-slider bar 
in which two elements are considered together. A profile 
headline and essay are requested in FIG. 6I, which solicits 
additional thoughts from the end user. 
0063 FIGS. 6J-K illustrate how two people are matched 
using all of the information provided previously. This intel 
ligent matching is a result of numerous algorithms and (po 
tentially) judgment calls or configurations made by managers 
of the platform. The weight of this information may be based 
onanthropological considerations, scientific studies, levels of 
testosterone/estrogen, and/or any other designations (which 
may be simply a choice made by one or more operators of the 
website). Considerable flexibility is provided by the platform 
of the present invention, as virtually any parameter may be 
evaluated, considered, and accorded a selected weight for 
purposes of enhancing the dating experience for the indi 
vidual. 

0064 FIG. 6L illustrates this particular end user's person 
ality traits as compared to his counterpart (Liz). Note that in 
this case (as illustrated by the graphical illustration), there is 
good congruency in character traits between these two indi 
viduals. FIG. 6M illustrates how the end user is prompted to 
send their relationship essentials to a potential match. FIGS. 
6N-O illustrate an end user selecting seven (7) relationship 
essentials to be sent to their dating counterpart. FIG. 6P 
illustrates an example relationship essentials layout. A num 
ber of slider bars are provided to make end user selections in 
this regard. 
0065. As evidenced by the precedingFIGURES and by the 
accompanying descriptions, these phases focus on the true 
interests and preferences of members of the online dating 
community. The information gathered is solicited in different 
ways and is highly interactive. Moreover, Such tests are fun 
and easy to complete, as the end user can quickly navigate 
through these preliminary steps. However, their simplicity 
should not hide their significance; these tests provide critical 
information that is to be used in addressing compatibility 
issues and, furthermore, enhancing the chances of long-term 
relationship Success. 
0.066 FIG. 6G illustrates a simplified screen shot of an 
example limited search criteria template to be used in the 
online dating service. In one embodiment, the search compo 
nent includes a first section (e.g., basic search criteria) and a 
second section (e.g., an advanced search criteria). Basic 
search criteria include rudimentary parameters such as demo 
graphics, height, weight, etc. Advanced search criteria are 
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more involved, as they pertain to more conceptual queries 
(e.g., a desire to have a big family, thoughts about money, 
political outlook, etc.). 
0067. In operation of an example flow, consider a case 
where there are five new matches in the Active Matches tab 
and an end user indicates that he has interest in only one of the 
five (the other four being sent to the archive). The end user can 
be afforded the opportunity to perform one limited search 
(e.g., one per day) in order to identify other participants who 
meet specific criteria in which he is interested. For example, 
the end user may have detailed criteria concerning the age, 
physical activity level, and education of a potential mate. 
Criteria can include any of the profile information identified 
herein. The search criteria can also include any of the items 
illustrated in FIG. 6C (or any of the items provided in the 
other FIGURES included with this patent application). Other 
parameters of interest to a given end user could readily be 
used for search purposes and, thus, are included within the 
broad scope of the present invention. The present invention is 
replete with any such alternatives and, accordingly, should be 
construed as such. 
0068. The platform allows the end user to search the sys 
tem using any selected parameters and, further, the platform 
can re-populate the Active Matches list with these newly 
discovered individuals. The limited search can be run on 
central web site 18 or on supplemental web site 20 or be 
executed on other devices (e.g., end user devices). 
0069 FIGS. 7A-7H offer example screen shots of the way 
in which a Hidden Chemistry feature of the system may 
operate. FIG.7A offers an example home page in which a user 
would systematically see their new matches, end users that 
have noticed this particular end user, other end users that are 
interested in this end user, active matches, and a Hidden 
Chemistry component. Some of these features are embodied 
in tabs, as depicted in FIG. 7A. FIG. 7B depicts a floating 
screen that offers the steps for finding Hidden Chemistry 
between end users. In this non-limiting example, these steps 
include answering weekly questions, returning to the site, 
checking out the Hidden Chemistry section on the homepage, 
and finding out if an end user has a shared interest, shared 
point of view, or a shared sense of humor with one of the this 
end user's potential matches. 
0070 Collectively, these queries can form a type of Qui 
Zlet that provides yet another valuable tool for matching two 
(or more) persons with related interests. Such a Quizlet can 
also increase end user viewing and, further, stimulate users to 
take action on profiles (e.g., on new matches that are popu 
lated into the end user's queue). FIG. 7C offers a simple 
process overview of the way in which the Quizlets could be 
pushed to the end users in the online community. In this 
example logical flow, the first step inquires as to whether a 
user is in a new matches list. If the answer to this question is 
Yes then the second inquiry addresses whether there are 
matching Hidden Chemistry (HC) questions and answers. 
0071. If the answer to this question is Yes then the user is 
eligible to receive a Hidden Chemistry highlight (or mes 
sage), which would indicate some element of congruency or 
similarity in the responses being provided by two different 
end users. If the answer to this question is ‘No’ then the 
Subsequent query asks if there are matching interests in a 
corresponding list (which is depicted in FIG. 7C). Again, if 
the answer is Yes then the end user is eligible for a Hidden 
Chemistry highlight. If the answer at thisjuncture is ‘No’ then 
a subsequent query asks whether the end user has a PhD or 
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Post-Doctoral degree. Where this question is resolved in the 
affirmative, then the end user is eligible for a Hidden Chem 
istry highlight. However, if the answer to this question is 
No, then there are no matches eligible for a Hidden Chem 
istry highlight. 
0072. In more general terms, identifiable attributes can be 
used (and accorded different weights at the discretion of the 
administrator) to ideally connect persons having a given per 
Sona or personal blueprint. In one example, the profile infor 
mation along with personality identification and stipulated 
preferences (from the end user) could be used in conjunction 
with the Quizlets to better match a given person to another 
person, or to better match a person to a specific situation. The 
Quizlets attempt to refine or to modify the matching process 
based on a brief questionnaire that Solicits more information 
from a given end user. 
0073. In one example process flow, specifically in regards 
to online dating, end users would be given a set of other end 
users to consider for potential dating. This example set of 
candidates could be two, three, five, ten, etc. matches for a 
given end user to consider. Once the end user has reviewed the 
potential matches in his queue, then he/she is given another 
specified set of matches (e.g., another five, another ten, etc.). 
0074. In some instances, the end user who is being given 
these five or ten potential matches is not taking the time to 
review his/her queue. He/she may not be taking action in 
terms of reviewing these other end user profiles, or initiating 
communication with these other end users, or even rejecting 
these profiles. Moreover, no decisive action is even being 
taken, as their queue is stagnating. 
0075. This problem of inactivity is an issue and leads to 
poor customer satisfaction. In essence, end users need to be 
encouraged to continue reviewing their new match candi 
dates: regardless of whether they will decline or pursue these 
new candidates. The system of the present invention (via the 
website, a web server, a processor, Software, etc.) detects end 
users who satisfy some or all of these criteria (e.g., they are 
not reviewing their potential matches that are being delivered 
to them). 
0076 Note that the actual profile of a given end user is 
Somewhat static. The use of a Quizlet can Solicit current and 
new information about the end user, while urging the end user 
to evaluate other candidates in the online community. In one 
example, the end user is asked some questions that reveal 
Something interesting about the end user. One way in which 
this could be delivered could be a floating screen module that 
automatically gets served up each time the end user logs into 
the system (or simply accesses the platform). This could, for 
example, be provided on an electronic dashboard or on the 
home page. Other methods of delivery could include e-mail 
communications, questionnaires, or any appropriate form of 
communication (chosen by either the administrator or the end 
user via preferences). The medium of delivery includes ser 
Vice-oriented architectures and web services where data/ 
questions are served to different devices (e.g., serving up 
questions via a mobile phone application, via a FaceBook 
application, RSS feeds, etc.). Such mediums may or may not 
necessarily involve the central website. 
(0077. The floating module could be delivered several 
times per week or per month and the module could go away 
(be removed) if the user does not wish to fill it out and 
participate in the Hidden Chemistry feature. He/she could just 
close (“X”) the floating screen as it appears, or he/she could 
elect not to receive these Quizlets. 
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0078. The actual questions of the Quizlets could be virtu 
ally anything, Such as something topical (i.e. based on a 
current event). Other questions could solicit end user inter 
ests, such as: “What's your favorite accent?” or “What's your 
favorite food? Other questions could reveal an ideal dating 
scenario, such as: “Chinese Food and a stroll through Central 
Park” vs. “Margaritas at Sunset followed by a walk on the 
beach vs. "Gambling the night away in Las Vegas. Again, 
any question could be used to further probe a particular end 
user's interests. Some examples of possible Quizlets are 
offered in FIGS. 7D-7G. 
007.9 The length of the Quizlet could be a single question 
or multiple questions. Similarly, they could involve fill in the 
blank Statements, narratives, pictures and images, or match 
ing exercises. Again, any formatting could be used to provide 
these Quizlets for the end user. Quizlets can be systematically 
broadcasted to end users in the online community based on 
any given criteria (e.g., inactivity by the end users in not 
reviewing the potential matches being delivered to the end 
user). 
0080. The answers to the Quizlets can then used to high 
light compatibility between a given end user and other users. 
Note that where answers reveal potential connections, the 
answers do not have to necessarily be similar, but compatible 
with each other. As used herein in this Specification, the term 
compatible is meant to encompass responses that could be 
either similar or dissimilar, or exact. All Such permutations 
are within the scope of the word compatible. In one example, 
the comparisons are made between the end user and the 
matches that were already found for this particular end user 
(i.e., the end users are already part of the “New Matches' 
queue). In this sense, the end user is being urged to review 
another end user who already has strong similarities with this 
end user, or who seems to be a good match for this end user. 
I0081 FIG.7H illustrates an example in which the Hidden 
Chemistry feature is being used to encourage a user to com 
plete their profile so they can be matched. Until this profile is 
completed, they cannot be matched by central website 18. In 
theory, the Hidden Chemistry tool would trigger an end user 
to complete a profile (e.g., answer questions or filling out the 
requisite forms). After completing the profile, a daughter 
window could transition to a home page after a prescribed 
amount of time (e.g., after five seconds). If the end user clicks 
on a "Hidden Chemistry’ icon, then a “questions to answer” 
link could appear (e.g., via a pop-up message). 
0082. The number of questions available could be config 
ured to any Suitable number (e.g., a maximum of six). Ques 
tions can be displayed in the order of earliest to most recently 
unanswered questions to improve the chances of finding 
question matches. In one example configuration, the platform 
will start with three questions and Subsequently push out 
three new questions every week. Some type of Storage ele 
ment (e.g., a database, memory 27, etc.) can store a display 
date, questions, answers (both text and images with ALT tags 
can be used), etc. If a user has no one that has either responded 
to the questions or responded in the same way, the platform 
can highlight an interest Such as: BookS/Reading, Fitness, 
Camping, Fishing/Hunting, Museums and Galleries, Playing 
Sports, Cooking, and Watching Sports. In cases where there 
are still no matches, a Subsequent check can be performed for 
an education level (e.g., a PhD/Post Doctoral). 
0083. In regards to highlighting a profile for being 
included in the Hidden Chemistry activities, new matches 
that have not been viewed can be given the highest priority. If 
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all profiles have been viewed, the platform can randomly 
select one from a given set of connectors. All end users, who 
completed questions that have been matched, can be made 
available to other counterparties. Most recent questions could 
be highlighted first. By clicking on the highlight (e.g., a 
message, an icon, etc.) offered to the end user, the end user is 
taken directly into the profile details. If a user takes action on 
a highlighted profile during the session, a final confirmation 
screen could follow the current flow. The same profile could 
be highlighted throughout the session if no action is taken. If 
the user takes action on the highlighted profile and they have 
questions to answer, then a “respond to questions' module 
can appear for the end user. If a user has no profiles to 
highlight and has no more questions to answer, the end user 
can be shown a modified Chemistry Tip (e.g., “Improve your 
chance for finding chemistry by . . . Suggestion for the end 
user'). One such set of tips is illustrated by FIG. 6F. 
I0084. In operation of an example case, consider where a 
first end user answers a given Quizlet and a second end user 
(who is already deemed to be a potential match for the first 
end user) answers her Quizlet such that the two sets of 
answers are highly similar, which central website deems 
compatible. Central website 18 could then suggest that the 
first end user should consider this second end user: not only 
based on profile and personality information, but also based 
on this new Quizlet information, which shows compatibility 
based on similar responses. Again, similar in this context 
means answers that are compatible with one another. The 
urging or nudge could be in the form of another floating 
screen, e-mail communication, etc. The Substance of the noti 
fication could be something like: “Both you and the second 
end user agree that Gambling the night away in Las Vegas 
would be a terrific date.” In addition, the notification could 
include: “Both of you share the same viewpoint on the latest 
Song from a given popular artist.” 
I0085. Again, virtually any piece of information can be 
solicited from the end users to help move the relationship 
process along. In another example, an administrator could 
prohibit an end user from seeing more and more matches until 
he/she resolves the current matches in their queue, or until the 
end user completes the Quizlet that is being offered. 
I0086 FIGS. 8A-8D are simplified screen shots illustrating 
various potential tabs of a communication platform in accor 
dance with one example embodiment of the present inven 
tion. More specifically, FIG. 8A illustrates a New Matches 
tab that highlights new end users in the online community: 
users that may be appealing to this particular end user. Each 
new match includes a personality type, a personal description, 
and a name/location/age section. The FIG. 8B series illus 
trates a home page that identifies users that have viewed a 
user's profile, but did not take action on this particular end 
user's profile within a stipulated time period (e.g., 24 hours). 
I0087. The FIG. 8C series depicts an Interested in You'tab 
in which end users are shown other users who have expressed 
interest in them, along with their personality type, personal 
description, and name/location/age. Also provided in these 
illustrations is a Nudge' feature, which allows the end user to 
send a message to another end user that would encourage 
more activity. FIG. 8D illustrates an Active Matchestab that 
illustrates where this particular end user has expressed inter 
est or entered into the guided communication process with 
certain end users. This is provided along with respective 
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Summaries, their ages, and the communication stage for each 
individual end user. A status column is also provided for each 
possible match. 
I0088 Finally, FIGS. 9A-9B illustrates an E-mail tab for 
end users to use in communicating with one another. In cer 
tain instances, the actual online dating platform can act as the 
intermediary for all e-mail communications between end 
users. However, in other scenarios, the end users could cer 
tainly contact each other directly (where certain permissions 
would be granted before allowing such access). 
0089. Some of the steps illustrated in the preceding FIG 
URES may be changed or deleted where appropriate and 
additional steps may also be added to the process flows. These 
changes may be based on specific communication architec 
tures or particular interfacing arrangements and configura 
tions of associated elements and do not depart from the scope 
or the teachings of the present invention. It is important to 
recognize that the FIGURES illustrate just one of a myriad of 
potential implementations of system 10. 
0090 Although the present invention has been described 
in detail with reference to particular embodiments, it should 
be understood that various other changes, Substitutions, and 
alterations may be made hereto without departing from the 
spirit and scope of the present invention. For example, 
although the present invention has been described with refer 
ence to a dating protocol, any service that deals with connect 
ing people together could readily benefit from the present 
invention. Hence, the central website of the present invention 
could readily be associated with a job seeking service, a 
person finder service, an athletic service, a real estate service, 
an academic service, a real estate finding service, an escort 
service, or any other service where matching is of some 
significance. 
0091 Moreover, although the present invention has been 
described with reference to a number of elements included 
within System 10, these elements may be rearranged or posi 
tioned in any appropriate manner to accommodate any Suit 
able networking configurations. In addition, any of the ele 
ments of FIG. 1 may be provided as separate external 
components to system 10 or to each other where appropriate. 
0092. It should also be noted that any of the question 
portions of the platform can leverage any type of format. 
Thus, in establishing a personality profile, in generating a 
pre-date profile, in executing relationship essentials, in 
answering short answer questions, any suitable question for 
mat can be employed. Example formats include a Yes/No 
format, a multiple choice question format, a short answer 
format, a true/false format, etc. Other formats can readily be 
used in order to achieve the desired responses. 
0093. Additionally, it should be noted that the personality 
determination tools (related to word choice, hand measure 
ments along with other anthropological features, responses to 
questions, levels of chemicals, etc.) can be used in any Suit 
able combination to select appropriate matches. This could 
involve intentionally ignoring some or all of these in match 
ing two candidates. The administrator can certainly configure 
any appropriate weighting for these components and choose 
to exclude any one of these. All Such permutations are clearly 
within the broad scope of the present invention. 
0094. Numerous other changes, substitutions, variations, 
alterations, and modifications may be ascertained to one 
skilled in the art and it is intended that the present invention 
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encompass all Such changes, Substitutions, variations, alter 
ations, and modifications as falling within the scope of the 
appended claims. 

1-20. (canceled) 
21. A method, comprising: 
interfacing with a first end user through a first component 

of a website, wherein the first component comprises a 
portion of the website; 

obtaining information from the first end user's interactions 
with the first component, wherein the information is 
aggregated with profile information, personality identi 
fication and stipulated preferences of the first end user to 
match a second end user with the first end user; 

providing a Subsequent message on the first component, 
wherein by clicking on the Subsequent message, the first 
end user is taken into a profile detail of the second end 
USC. 

22. The method of claim 21, wherein when the first end 
user clicks on the first component, the first end user is pro 
vided with a selection from a group of actions, the group 
consisting of: 

a) answering questions, 
b) returning to the website, 
c) reviewing the first component, and 
d) finding out if the first end user has a shared interest, 

shared point of view or a shared sense of humor with the 
Second end user. 

23. The method of claim 21, wherein when the first end 
user clicks on the first component, the first end user is 
prompted to complete the first end user's profile. 

24. The method of claim 21, wherein the second end user is 
selected from a group comprising new matches, and wherein 
profiles of the new matches that have not been viewed by the 
first end user are given the highest priority. 

25. The method of claim 21, wherein when the first end 
user clicks on the first component, a quizlet is provided to the 
first end user, wherein the quizlet comprises a series of ques 
tions. 

26. The method of claim 25, wherein the quizlet comprises 
a floating screen module. 

27. The method of claim 25, wherein the quizlet includes at 
least three new questions for every predetermined time inter 
val. 

28. The method of claim 27, wherein if no matches are 
obtained based on responses to previous questions, the new 
questions indicate a topic different from the previous ques 
tions. 

29. An apparatus, comprising: 
a memory; and 
a processor that executes instructions associated with the 

data, wherein the processor and the memory cooperate, 
Such that the apparatus is configured for: 
interfacing with a first end user through a first compo 

nent of a website, wherein the first component com 
prises a portion of the website: 

obtaining information from the first end user's interac 
tions with the first component, wherein the informa 
tion is aggregated with profile information, personal 
ity identification and stipulated preferences of the first 
end user to match a second end user with the first end 
user, 
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providing a Subsequent message on the first component, 
wherein by clicking on the Subsequent message, the 
first end user is taken into a profile detail of the second 
end user. 

30. The apparatus of claim 29, wherein when the first end 
user clicks on the first component, the first end user is pro 
vided with a selection from a group of actions, the group 
consisting of: 

a) answering questions, 
b) returning to the website, 
c) reviewing the first component, and 
d) finding out if the first end user has a shared interest, 

shared point of view or a shared sense of humor with the 
second end user. 

31. The apparatus of claim 29, wherein when the first end 
user clicks on the first component, the first end user is 
prompted to complete the first end user's profile. 

32. The apparatus of claim29, wherein the second end user 
is selected from a group comprising new matches, and 
wherein profiles of the new matches that have not been 
viewed by the first end user are given the highest priority. 

33. The apparatus of claim 29, wherein when the first end 
user clicks on the first component, a quizlet is provided to the 
first end user, wherein the quizlet comprises a series of ques 
tions. 

34. The apparatus of claim 33, wherein the quizlet com 
prises a floating screen module. 

35. Logic encoded in non-transitory computer readable 
media for execution and when executed by a processor oper 
able to: 

interfacing with a first end user through a first component 
of a website, wherein the first component comprises a 
portion of the website; 

obtaining information from the first end user's interactions 
with the first component, wherein the information is 
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aggregated with profile information, personality identi 
fication and stipulated preferences of the first end user to 
match a second end user with the first end user; 

providing a Subsequent message on the first component, 
wherein by clicking on the Subsequent message, the first 
end user is taken into a profile detail of the second end 
USC. 

36. The logic of claim 35, wherein when the first end user 
clicks on the first component, the first end user is provided 
with a selection from a group of actions, the group consisting 
of: 

a) answering questions, 
b) returning to the website, 
c) reviewing the first component, and 
d) finding out if the first end user has a shared interest, 

shared point of view or a shared sense of humor with the 
second end user. 

37. The logic of claim 35, wherein when the first end user 
clicks on the first component, the first end user is prompted to 
complete the first end user's profile. 

38. The logic of claim 35, wherein the second end user is 
selected from a group comprising new matches, and wherein 
profiles of the new matches that have not been viewed by the 
first end user are given the highest priority. 

39. The logic of claim 35, wherein when the first end user 
clicks on the first component, a quizlet is provided to the first 
end user, wherein the quizlet comprises a series of questions. 

40. The logic of claim 39, wherein the quizlet comprises a 
floating screen module. 
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