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(57) ABSTRACT 

A engine for use with a display is disclosed. The engine 
includes a presenter that presents at least two audio/visual 
works, at least one software application capable of at least one 
metadata-related interaction with the at least two audio/visual 
works, communication points over which the audio/visual 
works are received, and over which at least a portion of the at 
least one metadata-related interaction occurs, and a hierarchi 
cal taxonomy that effects a common metadata reference to 
each recurrence of a particular object across the audio/visual 
works, and across each of the at least one metadata related 
interaction. 
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VIDEO-RELATED META DATA ENGINE 
SYSTEMAND METHOD 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

0001. This application claims the priority under 35 U.S.C. 
120 of U.S. patent application Ser. No. 12/456,132 entitled 
“Video-Related Meta Data Engine System and Method.” filed 
Jun. 11, 2009, which is a continuation of U.S. patent appli 
cation Ser. No. 1 1/981,838 entitled “Video-Related Meta 
Data Engine System and Method’, filed Oct. 31, 2007, the 
disclosure of which is incorporated by reference herein as set 
forth in its entirety. 
0002 U.S. patent application Ser. No. 1 1/981,838 entitled 
“Video-Related Meta Data Engine System and Method”. 
filed Oct. 31, 2007 is related to concurrently filed U.S. patent 
application Ser. No. 11/981,839, entitled “System and 
Method For Creation and Management of Advertising Inven 
tory Using Metadata, filed Oct. 31, 2007, the entire contents 
of which are incorporated herein by reference. U.S. patent 
application Ser. No. 1 1/981,838 entitled “Video-Related 
Meta Data Engine System and Method’, filed Oct. 31, 2007 is 
related to concurrently filed U.S. patent application Ser. No. 
11/981,763, entitled “Open APIVideo System and Method of 
Making and Using Same' filed Oct. 31, 2007, the entire 
contents of which are incorporated herein by reference. 

FIELD OF THE INVENTION 

0003. The present invention is directed to video and meta 
data and, more particularly, to a video-related metadata 
engine, system and method. 

BACKGROUND OF THE INVENTION 

0004 Present endeavors to create applications for opera 
tion on metadata associated with audio/visual works Suffers 
from the drawback that only certain audio/visual works can 
have each application applied thereto, in part because there 
must be an agreement between the application provider and 
the metadata provider as to the terminology used in the meta 
data to allow for operation by the application. 
0005 Thus, there exists a need for a video engine interop 
erable with a common nomenclature across all applications 
and audio/visual works, thereby allowing for standardized 
interaction between any application and any audio/visual 
work. 

SUMMARY OF THE INVENTION 

0006. The present invention includes at least a video 
engine, system and method for use with a video player, 
including a presenter that presents at least two audio/visual 
works, at least one software application capable of at least one 
metadata-related interaction with the audio/visual works, 
communication points over which the audio/visual works are 
received, and over which at least a portion of the at least one 
meta-data interaction occurs, and a hierarchical taxonomy 
that effects a common metadata reference to each recurrence 
of a particular object across the audio/visual works, and 
across each of the at least one metadata-related interaction. 
The video engine, System, and method may additionally 
include a prioritization data for use with the metadata. 
0007 Thus, the present invention provides a video engine 
interoperable with a common nomenclature across all appli 
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cations and audio/visual works, thereby allowing for stan 
dardized interaction between any application and any audio/ 
visual work. 

BRIEF DESCRIPTION OF THE FIGURES 

0008 Understanding of the present invention will be 
facilitated by consideration of the following detailed descrip 
tion of the preferred embodiments of the present invention 
taken in conjunction with the accompanying drawings, in 
which like numerals refer to like parts: 
0009 FIG. 1 illustrates a video player in accordance with 
the present invention; and 
0010 FIG. 2 illustrates a video player-related hierarchical 
taxonomy in accordance with the present invention. 

DETAILED DESCRIPTION OF THE PREFERRED 
EMBODIMENTS 

0011. It is to be understood that the figures and descrip 
tions of the present invention have been simplified to illustrate 
elements that are relevant for a clear understanding of the 
present invention, while eliminating, for the purposes of clar 
ity, many other elements found in typical interactive, meta 
data, and video play systems and methods. Those of ordinary 
skill in the art will recognize that other elements are desirable 
and/or required in order to implement the present invention. 
However, because such elements are well known in the art, 
and because they do not facilitate a better understanding of 
the present invention, a discussion of Such elements is not 
provided herein. 
0012 FIG. 1 is a block diagram illustrating an audio/video 
media player 10 (hereinafter videoplayer) having associated 
therewith software 12 and hardware 14, in the form of a video 
engine 16, for the playing of audio/visual works 18 on the 
videoplayer 10 (the software and hardware referred to here 
inafter as a video engine). The videoplayer as discussed 
herein may include any type of videoplayer that makes use of 
any audio/video media for playing on the videoplayer. The 
Videoplayer may be, but is not limited to, televisions, desktop 
and laptop computers, personal digital assistants (PDA), per 
sonal entertainment devices, such as IPODs, mobile tele 
phones, and the like, typically having video processing and 
play capabilities. 
0013 The video engine 16 of the present invention oper 
ates in conjunction with a video player 10 in order to present 
audio-fvisual works to a user of the videoplayer. The video 
engine includes all hardware necessary to execute the playing 
of the video on the videoplayer, and additionally includes one 
or more software applications capable of presenting not only 
audio/visual works, but additionally capable of manipulating 
user interaction with Such audio/visual works, or manipulat 
ing such audio/visual works themselves. The software 
aspects and applications of the video engine may be partly or 
entirely remote from the videoplayer, such as to allow for 
development of applications, interactions or data manipula 
tions remote from the audio/visual work(s), or may be 
entirely local to the videoplayer. Such software applications 
may interact with the audio/visual works via, for example, 
locally or remotely generated meta data 24 embedded in or 
associated with the audio/visual work, or a metadata stream 
received by the video player and video engine separately 
from, and or in conjunction with, the audio/visual work or 
audio/visual work stream. 
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0014. The video engine, as used herein, may include any 
Software application capable of receiving audio/visual works 
and instructions associated therewith, and additionally 
capable of relaying instructions and/or commands to an from 
at least one manipulation of or interaction with Such audio/ 
visual work. A video engine may be, but is not limited to, a 
digital video recorder, a computer hard drive in association 
with one or more processors, a micro processor in conjunc 
tion with a video processor, or the like. The video engine may 
include typical hardware and/or software to allow for viewing 
of or interaction with an audio/visual work, Such as a hard 
drive, random access memory, flash memory, or the like, and 
may receive and/or communicate the audio/visual work, 
commands, interactions and/or instructions from and to com 
munication points via, for example, satellite communication, 
radio communication, wired communication, infrared com 
munication, coaxial cable communication, WIFI communi 
cation, WiMAX communication, LAN communication, 
WAN communication, telephonic communication, DSL 
communication, Ethernet communication, or the like as 
would be known to those skilled in the art. 

00.15 Metadata 24 as used herein, encompasses any type 
of computer readable information that may be associated with 
an audio/visual work, any object therein, or any portion 
thereof, including the formation or portions thereof, or that 
may be used for interaction thereupon ortherewith, as will be 
understood by one of ordinary skill in the art. Metadata, as 
used herein, is defined to include any type of executable code, 
computer language code (such as Xml or html, object code 
and/or source code), or “mash-up' data (program associated 
data integral with data of interest) that may be associated with 
or into an audio/visual work. Metadata further includes meta 
data created through the use of the present invention and 
pre-existing metadata that may be, form part of, or be asso 
ciated with the audio-visual works on which the present 
invention is operated. As discussed hereinthroughout, inter 
activity with an audio/visual work may include manipulation 
of the audio/visual work itself, manipulation of a menu, over 
lay, or the like associated with such audio/visual work, off 
line accessing or content requests for content associated with 
such audio/visual work or with such interaction with such 
audio/visual work, and peer to peerinteractivity, for example. 
AS Such, the present invention makes available interactivity 
with an audio/visual work of any type known to one of ordi 
nary skill in the art, and interactivity between any entities as 
Such interaction may relate to an audio/visual work, including 
server entities known to those skilled in the art, and the 
obtaining of information related to, based in, or related to 
information related to or based in, an audio/visual work, over 
any communications media, as will be apparent to one of 
ordinary skill in the art. 
0016. As shown in FIG. 2, the present invention thus is and 
includes within the video engine 16 a hierarchical taxonomy 
50 for making common reference to items, objects, or por 
tions 52 of and within audio/visual works across multiple 
audio/visual works 18 and across multiple interactivity 
planes 54 and/or interactive applications 12 for interacting 
with ones of the multiple audio/visual works. Thus, in -n 
exemplary embodiment of the present invention, one, several, 
or every object in every audiovisual work, and/or one or more 
portions or topics of portions of one or more audio/visual 
works, may be assigned a common nomenclature having set 
nomenclature to reference such object(s) at each of different 
levels of a hierarchy, with Such nomenclature, and nomencla 
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ture at Such levels, being common across all audio/visual 
works in accordance with the metadata indicative of each 
object orportion, as referred to at each such hierarchical level, 
in each Such audio/visual work. 

0017 Thus, in the present invention the metadata associ 
ated with each such audio/visual work is built, such as by 
manual entry after review of the audio/visual work, or by 
automated object (audio and/or video and/or character) rec 
ognition, which may employ a "crawler to review many 
audio/visual works, to use the proper, common nomenclature 
for each object or portion within and of the work upon every 
reference to that object or portion across all audio/visual 
works making reference to that object or portion. For 
example, the hierarchy may include any number of top level 
categories, such as “fashion”, “automotive”, “health and lei 
sure', and the like. Needless to say, the present invention is by 
no means limited to the aforementioned list, and in fact 
includes top level hierarchal nomenclature in each category 
of an object or video portion that may appear in an audio/ 
visual work, as will be apparent to those skilled in the art. The 
hierarchical nomenclature of the present invention is system 
atically applied with a particular view to those items in an 
audio/video work that might be of most interest, such as to a 
consumer or advertiser, as will also be apparent to one or 
ordinary skill in the art. 
0018. In the example mentioned above, the top level hier 
archy “fashion” may include any number of Subcategories, 
such as "suits', 'dresses', 'shoes”, “accessories'-and the 
like. Again, it goes without saying that the aforementioned list 
is in no way limiting, but rather the importance of the afore 
mentioned list lies in the fact that the nomenclature in each of 
the hierarchal categories within the hierarchical taxonomy of 
the video engine is not varied, with respect to its metadata 
application to objects and portions within audio/visual works, 
nor is it varied across audio/visual works. 
0019 Continuing with the example hereinabove, the sub 
category “accessories' may include, for example, "purses'. 
Thus, the metadata associated with any audio/video work 
having an object therein qualifying as a purse would either be 
manually recognized or automatically recognized, and 
labeled for use via the video engine in accordance with the 
nomenclature hierarchy as 1. Fashion, 1A. Accessories, 1AA. 
Purses. 

0020. Upon reaching any particular level of the nomencla 
ture hierarchy, more specific references may or may not be 
employed based on the intended use of the audio/visual work, 
but any more specific references must be employed in accor 
dance with the nomenclature hierarchy. For example, a con 
Sumer who watches audio/visual words may wish to employ 
the nomenclature to access video Snippets based on refer 
ences to that consumer's favorite baseball team. In Such a 
case, the initial hierarchy employed by the application that 
accesses, using associated metadata, particular vide Snippets 
may be “professional sports', the Sub-category may be 
"major league baseball', and a specific reference may be 
“Philadelphia Phillies. No additionally specific references 
may be necessary for Such a use, and thus may not be provided 
by the party generating the metadata, although other deeper 
Sub-categories. Such as player names, field names, positional 
data, former player, etc. may be available in the nomenclature 
hierarchy for common use in other applications requiring 
Such depth. 
0021. As an example of use of the deeper hierarchy, in the 
event that an advertiser wishes to make use of the engine of 
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the present invention, more specific hierarchy levels may be 
employed by an advertiser application using the metadata 
associated with the audio/visual work. For example, in the 
reference hereinabove to “purses”. Gucci may wish to adver 
tise its own brown purses in certain cases when the object 
purse is shown in an audio/visual work, but only a very 
specific purse. Thus, advertisers may make use of more spe 
cific hierarchy levels, such as, under the Sub-category of 
“purses', categories for "Gucci” purses, and then “brown' 
Gucci purses (of course other purse colors, types of Gucci 
purses, model years of Gucci purses, etc., may be made of use 
at this level of the hierarchy), leading to the reference, by the 
metadata, to an advertisement external to the audio/visual 
work (which may be accessible over one or more of the 
communication access points) only in the event the viewer of 
the audio/visual work interacts with a brown, Gucci purse 
object. Needless to say in light of the disclosure herein, the 
nomenclature hierarchy of the present invention may include 
a translator, whereby the nomenclature of one human lan 
guage (or computer language) is precisely and consistently 
translated into the common terminology of another language, 
with no loss of commonality in any language. 
0022. Therefore, although different levels of the nomen 
clature hierarchy may be employed by different users of 
audio/visual works, or by different applications associated 
via the metadata with the audio/visual works, the hierarchal 
nomenclature references employed are the same at any 
respective levelacross all users, across all audio/video works, 
and across all items, objects or video portions of that type. Of 
course, this aspect of the present invention makes available a 
number of advantageous presentations for association with 
audio/visual works. For example, in the exemplary embodi 
ment discussed above, Gucci may wish to place an overlay 
advertisement in the lower right hand corner of any audio/ 
visual work making reference to purses, or may wish to place 
an overlay advertisement only with respect to those audio/ 
visual works that make reference to brown purse, or only 
brown, Gucci purses. However, it must be noted that such 
choices are not made available in the prior art in any event in 
any audio/visual work, due to the fact that, without a video 
engine having a common nomenclature hierarchy to create 
common references across all audio/visual works, the lack of 
consistent reference to objects makes searching for multiple 
appearances of such objects or video portions across multiple 
audio/visual works difficult if not impossible. 
0023. In view of the video engine supplying a common 
hierarchical nomenclature as discussed above, applications 
and/or audio/visual filters may be developed to allow access 
to, interaction with, or reference to particular items, objects, 
or video portions across all videos created anywhere for play 
over any media. For example, in the exemplary embodiment 
discussed above, a user may access a video filter or video 
application that allows that user to record, or view, or buy, or 
the like, by interaction with any reference to a brown Gucci 
purse in any video across all videos. Such a filter or applica 
tion may, of course, attempt to metadata tag only those audio/ 
visual works deemed most likely, Such as based on a priori 
tization filter, to make the requested reference in the audio/ 
visual work, or may crawl across all audio/visual works on all 
media obtainable to the video engine via any media accessible 
over the communication access points. 
0024. Of course, even using the video engine of the present 
invention to create a common nomenclature across consistent 
objects among all video works, the task of assessing a par 
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ticular object or objects across a great many video works may 
be overwhelming. Thus, the video engine of the present 
invention may be programmed with the aforementioned pri 
oritization filter 68, whereby, based on a user type of the video 
engine user, the prioritization filter 68 prioritizes the level of 
the hierarchy at which review is best to occur, the media type 
over which review of audio/visual works is best to occur, or 
the type of communication access point that the most desired 
customers have the highest likelihood of using, for example. 
Thus, the video engine of the present invention may make use 
of empirical data in the application of the nomenclature hier 
archy to arrive at the most desired result of nomenclature 
assignment for any particular application. Additionally, this 
empirical data may be accessed from any communication 
access point, and thus any media type, to which the video 
engine has access, such as by obtaining empirical video over 
the interact, from television broadcasts, from the frequency of 
the play of certain commercials or other audio/visual works 
over internet, radio, personal electronic device, or television, 
and the like. Additionally, certain user types may be polled, 
Such as by polling developers or advertisers as to the manner 
of prioritization for accessing audio/visual works having par 
ticular nomenclature therein. Thereby, the metadata in com 
pliance with the hierarchy may be exposed for use nakedly or 
in any available application, or for development of applica 
tions or filters, by users, advertisers, and developers, etc. 
0025 Yet more specifically, it has been approximated that 
there are over one trillion hours of digitized video available 
through a variety of media sources. Each such audio/visual 
work may have corresponded thereto metadata that is indica 
tive of and allows for interaction with the audio/video work, 
portions thereof and objects therein. Consequently, an addi 
tional function performed by the video engine of the present 
invention may be prioritization of that video or those objects 
which must be primarily, secondarily, tertiary, etc. associated 
with metadata or a metadata stream. It will be apparent to 
those skilled in the art that this prioritization may either form 
a portion of the video engine, and may thereby mark different 
videos viewed by different users with the same nomenclature 
hierarchy, while simultaneously reporting such marking of 
objects (and which videos or video portions have been so 
marked) back to a remote operations hub 70, or a remote 
operations hub may likewise begin the process of marking 
videos with the nomenclature hierarchy for feed to local video 
players alongside the audio/visual work feed. Of course, in 
undertaking the prioritization of which videos should be 
marked first (primarily), and which objects within Which 
videos should be marked first, the focus may be on one or 
more of a variety of factors, including but not limited to: high 
desirability of sponsorship for videos or objects; high volume 
of viewers of particular videos, video types, or with desire to 
see particular objects; number of likely references to particu 
lar objects and correspondent actions necessary by the 
nomenclature engine to name all Such objects in all Such 
videos; likely order of executed affiliations subscribing to the 
common nomenclature of the present invention. Other factors 
may, of course, be apparent to those of ordinary skill in the art. 
0026. In one of the aforementioned exemplary embodi 
ments, metadata within the common nomenclature may be 
prioritized for application to those objects having the highest 
desire for use by the highest desirability advertisers. Thus, 
those objects that advertisers get premier return on invest 
ment for advertising in association with, and/or those items 
that advertisers otherwise most wished to be affiliated with, 
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may provide an opportunity for the highest priority objects 
and or videos to be marked by the video engine in response to 
the prioritization instruction. Additionally and alternatively, 
metadata marking may be prioritized to those audio/visual 
works that are most frequently watched by users. Such as 
broadcasts of the National Football League. By thus marking 
the most popular objects within the most popular programs, a 
variety of other economic avenues and applications may be 
opened. Such as, using the example of the NFL, advertisers 
placing highest priority on the highest watched programs, and 
users having the greatest desire for interactivity with the 
highest watched programs (such as through being fans of a 
team or a participant infantasy sports with regard to the NFL 
example above). There is a likely increase in an advertiser's 
desire to be affiliated with programming, and objects within 
Such programming, that have been the Subject of Such an 
indication that Such programming and/or such objects are 
among the most watched or interacted with. 
0027 Prioritization thus may primarily target, for 
example, network shows in prime time. Further, Such prime 
time shows may have a limited number of objects in each 
Video frame, or may have objects that need be metadata 
tagged only once because they are re-used week aider week. 
Such frequent objects may include, for example, background 
sets that appear in many scenes every week and that, when 
interacted with by a user, may have the same metadata linked 
thereto every week, such as the New York City tourism board 
and/or Wikipedia/New York if New York City is in the back 
ground often. Of course, as will be apparent to one skilled in 
the artin view of the discussion herein, in the aforementioned 
New York example, the video engine, through the prioritiza 
tion, will insure that the reference to the New York skyline is 
consistent across all videos, which may thereby allow appli 
cations using the metadata associated via that reference to 
make various manipulations based on the New York skyline in 
any video, without having to view the video before program 
ming the application. For example, and application may pro 
vide that, each time the New York skyline appears, in any 
video, the viewer may cursor over the skyline, click or hit 
enter, and be taken to the New York state tourism board. 
Similarly, due to the multiple levels of the nomenclature 
hierarchy, an application may link to a September 11 memo 
rial site if the user cursors over the pre-Sep. 11, 2001 New 
York skyline in any video, but may link to a different location, 
via metadata tagging, if the user cursors over the New York 
skyline in any video showing the post 9/11 skyline. Of course, 
the interaction by the viewer itself may vary from application 
to application, and may include “mousing over an object, 
clicking an object, calling up a menu or overlay on a scene or 
an object, pausing the video to interact, not pausing the video, 
and the like. 

0028 Prioritization may additionally allow for differen 
tiation of the worth of object, videos, or video portions, such 
as for advertisers. For example, a little known object in a 
home made online video may have low priority, and thus 
lower worth, such as for the purchase of an advertisement to 
be associated with an object in such a video. However, a well 
known object in a prime time network television video may 
have high priority, and thus high worth, and may thereby 
demand premium payment for advertisements associated 
with such objects. 
0029. Simplification of the prioritization, such as the ref 
erence above to having millions of video engines marking, 
using the common nomenclature, millions of videos under the 
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Supervision of a remote operations center, may be desirable. 
For example, in the event the common nomenclature is to be 
manually associated with objects in a video work for sending 
outbound from the remote operations center to the local video 
players, the resolution of the audio/visual work viewed to 
manually enter the corresponded metadata may be lower than 
that desirable for view by a user. 
0030 The prioritization of the application of metadata to 
certain objects or videos, or the depth of the hierarchy to 
which the application of metadata occurs, may vary in accor 
dance with the user, the target, the application creator, and the 
like. For example, applications using the metadata built by or 
approved by professional sports leagues may make use of the 
sports broadcasts of the league at only a very high level of the 
hierarchy, and only with respect to very few programming 
objects. As such, lower levels of the hierarchy, or other 
objects, may be more readily available in Such league broad 
casts to other application creators. However, shows on a food 
related channel may make use of very deep hierarchical lev 
els, such as food brands, kitchen utensils, expirations dates, 
and the like. The intelligent prioritization of the present 
invention may elect, with regard to what videos and/or what 
objects, the vertical depth in the hierarchy for the common 
nomenclature metadata tagging on a case-by-ease basis. 
0031. According to an aspect of the present invention, 
within a video any object may be clicked upon to learn about 
the object, shop for information on the object, or other similar 
interactions, as discussed hereinabove. Further, the present 
invention provides the ability to upload videos, modify or 
insert into the videos, distribute videos, measure engagement 
in the videos and return revenue from the videos. This ability 
corresponds to the ability to tag objects within the video and 
share, monitor and generate revenue from the object in the 
Video using the simple interactions discussed herein. This 
may be accomplished by allowing the clickable video to track 
tagging and categorize objects within videos. This categori 
Zation may be performed using the taxonomy discussed. 
0032. The present invention allows for the control—such 
as the tagging, tracking and categorizing—of people, places, 
and products found within videos, thereby allowing users to 
interact with any of the objects found in the video. Users may 
learn more about these objects, purchase products, get sto 
rylines and bios, find endorsements based on the people, 
simply find pricing or purchase point information, play along 
or receive general background information, for example. 
0033. The present invention provides the ability to create, 
manage, distribute, measure and monetize clickable videos. 
Objects in videos, Such as people, place and products, may be 
clickable, as discussed hereinthroughout. This clickability 
achieves a number of functions, including allowing users to 
shop, play and learn while watching videos. Further, this 
clickability increases traffic through the video hosting site 
while increasing viewer retention. As discussed hereinabove, 
metrics may be created and monitored to examine rollovers, 
clicks and other monitorable functions. Such clickable video 
closes the loop in product placement, brand integration, and 
branded entertainment, and allows for metricizing based on 
products and sponsors, for example. Such tagging may be 
hand performed or may occur automatically through the tag 
ging and tracking of objects, discussed hereinabove. 
0034. The present invention provides the opportunity to 
manage, create, distribute and monetize video content. 
Within the framework of the present invention, channels of 
content may be created containing discrete topical content, 



US 2010/013 1389 A1 

and/or containing common products and the like. The present 
invention may also provide the ability to edit and display 
content, embed tags and meta tag data in videos, link products 
in the e-commerce realm to products within the videos, and 
provide campaigns, for example. 
0035. Further, the present invention may provide interac 

tivity with the content by making a portion and/or a majority 
of the objects clickable. This increases the viewer retention 
and traffic associated with the content. Users may be engaged 
with fun facts, trivia and the like. Further, character develop 
ment or storylines may be added or developed. Monetization 
may also occur through monitoring the click throughs of 
users and developing targeted advertisements and content 
delivery. Further, objects that are interacted with may be 
tagged for display to a user at the end of the content, for 
example. Further, links may be connected with the displayed 
clicked links. 

0036 Clickable video content may be monetized by dis 
playing ads, Such as brand messages, buy-now ads, sponsor 
ships, and lead generation, for example. Certain objects may 
be targeted, or categories of objects targeted, for delivery of 
certain types of advertisements. A third party advertising 
network, including an ad server, may be linked. Geo-targeting 
and other campaigns may also be utilized. 
0037 Metrics may be created to track and evaluate a user's 
behavior. Every clickable object may be tracked, analyzed 
and reported, for example. This metricizing may allow 
increased information about a user and her interests. Metrics 
that may be utilized include information about the viewed 
Video, rollovers, object clicks, as clicks, click through infor 
mation, object comparison and delineations, viewer reten 
tion, demographics and location, and ad campaign perfor 
aCC. 

0038 Although the invention has been described and pic 
tured in an exemplary form with a certain degree of particu 
larity, it is understood that the present disclosure of the exem 
plary form has been made by way of example, and that 
numerous changes in the details of construction and combi 
nation and arrangement of parts and steps may be made 
without departing from the spirit and scope of the invention as 
set forth in the claims hereinafter. 

We claim: 
1. A engine for use with a display, comprising: 
a presenter that presents at least two audio/visual works; 
at least one software application capable of at least one 

metadata-related interaction with the at least two audio/ 
visual works, said metadata-related interaction includ 
ing providing for a click on an object in the audio/visual 
work to display more information, including at least a 
price, regarding said object; 

at least two communication points over which the audio/ 
visual works are received, and over which at least a 
portion of the at least one metadata-related interaction 
occurs; and, 

a hierarchical taxonomy that effects a common metadata 
reference to each recurrence of a particular object across 
the audio/visual works, and across each of the at least 
one metadata related interaction. 

2. The video engine of claim 1, wherein at least one of the 
at least one software applications is at least partially remote 
from the presenter. 
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3. The video engine of claim 1, wherein the at least one 
metadata-related interaction comprises interaction with 
remotely generated metadata associated with the audio/visual 
work. 

4. The video engine of claim 1, wherein the at least one 
metadata-related interaction comprises interaction with 
locally generated metadata for association with the audio/ 
visual work. 

5. The video engine of claim 1, wherein the communication 
points are at least two selected from the group consisting of 
satellite communication, radio communication, wired com 
munication, infrared communication, coaxial cable commu 
nication, WIFI communication, WiMAX communication, 
LAN communication, WAN communication, telephonic 
communication, DSL communication, and Ethernet commu 
nication. 

6. The video engine of claim 1, wherein the hierarchical 
taxonomy comprises at least three categories of breadth and at 
least three levels of depth for the common metadata refer 
CCCS, 

7. The video engine of claim 1, wherein the hierarchical 
taxonomy comprises at least categorical pricing. 

8. The video engine of claim 1, wherein at least a portion of 
the common metadata references are automatically associ 
ated with the objects of the audio/visual works. 

9. The video engine of claim 8, wherein the automatic 
association occurs remotely from the presenter. 

10. The video engine of claim 8, wherein the automatic 
association occurs locally to the presenter. 

11. The video engine of claim 8, wherein the automatic 
association occurs via object recognition Software. 

12. The video engine of claim 11, wherein the object rec 
ognition Software is employed as part of a crawler that 
reviews the audio/visual works. 

13. The video engine of claim 1, wherein at least a portion 
of the common metadata references are manually associated 
with the objects of the audio/visual works. 

14. The video engine of claim 13, wherein the manual 
association occurs remotely from the presenter. 

15. The video engine of claim 13, wherein the manual 
association occurs locally to the presenter. 

16. The video engine of claim 1, further comprising a 
prioritization filter. 

17. The video engine of claim 16, wherein the prioritization 
filter prioritizes the order of making of the common metadata 
references. 

18. The video engine of claim 16, wherein the prioritization 
filter prioritizes the level of the hierarchical taxonomy at 
which the common metadata references are reviewed for a 
particular one of the metadata-related interactions. 

19. The video engine of claim 16, wherein the prioritization 
filter prioritizes the communication point over which review 
is to be made for particular ones of the common metadata 
references. 

20. The video engine of claim 16, wherein the prioritization 
filter makes use of empirical data external to the audio/visual 
works to prioritize application of the common metadata ref 
CCS. 

21. A engine for use with a display, comprising: 
a presenter that presents at least two audio/visual works; 
at least one software application capable of at least one 

metadata-related interaction with the at least audio/vi 
Sual works; and, 
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communication points over which the audio/visual works 
are received, and over which at least a portion of the at 
least one metadata-related interaction occurs, 

wherein the at least one metadata-related interaction 
matches discrete occurrences in said audio/visual works 
with specific products, and 

wherein said metadata-related interaction includes click 
ing on an object to display more information regarding 
said object 

22. The engine of claim 21, wherein said matching includes 
a link to a merchant of said specific products. 

23. The engine of claim 21, wherein said metadata includes 
pricing of items in said works. 

24. The engine of claim 21, wherein the specific products 
are fashion-related products. 

25. The engine of claim 21, wherein the specific products 
are home design products. 

26. The engine of claim 21, wherein the specific products 
are electronics products. 
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27. The engine of claim 21, wherein the specific products 
are travel products. 

28. The engine of claim 21, wherein the specific products 
are sporting products. 

29. The engine of claim 21, wherein said specific products 
are exact matches to the discrete occurrences in said works. 

30. The engine of claim 21, wherein said specific products 
are similar looking to the discrete occurrences in said works. 

31. The engine of claim 21, wherein said specific products 
are of similar quality and style to the discrete occurrences in 
said works. 

32. The engine of claim 21, wherein said specific products 
are related to said discrete occurrences in said works. 

33. The engine of claim 32, wherein said relation is based 
on database information. 

34. The engine of claim 32, wherein said relation is based 
on Survey information. 

c c c c c 


