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METHOD AND SYSTEM FOR FACILITATING 
A TRANSACTION 

BACKGROUND OF THE INVENTION 

0001 1. Field of the Invention 
0002 The present invention is directed generally to meth 
ods and systems for facilitating a transaction between at least 
one merchant and at least one consumer, and in particular, to 
a method and system for facilitating a transaction between at 
least one merchant and at least one consumer in a network 
environment, e.g., the Internet. 
0003 2. Description of the Related Art 
0004. The lending and credit industries are expanding in 
the online environment, such as the Internet and the like. This 
expansion, i.e., the e-tailing market, is facilitated and driven 
through advertisement, since the point-of-sale (“POS) is a 
virtual POS. Accordingly, and in order to establish a brand, a 
focused and targeted advertising plan must be implemented. 
One Such advertising technique is a “viral advertising 
approach, which attempts to divert high-value prospective 
customers to specific clients. These clients pay a service, e.g., 
Google, to refer valuable, repeat customers to them for busi 
CSS. 

0005 Such models may be considered generalized search 
models, which provide a search box for all users and consum 
ers. Accordingly, while many leads or potential customers are 
identified using this advertising approach, normally, only a 
fraction of these potentials lead to a bona fide sale. Further, 
the online environment may be considered a loose collection 
of individual brands offered to consumers that already know 
which brands they like, and where they want to shop. There 
fore, obtaining new customers from normal advertising 
mechanisms is often ineffective. 
0006 Presently, the various search engines, e.g., Google, 
Yahoo, Ask, etc., represent efficient and effective means for 
creating traffic. However, such engines normally cannot cap 
ture or identify specific consumer groups. For example, "high 
end’ consumers typically know what goods or services they 
desire, and generally where to find them. Such consumers do 
not normally browse shop using this particular search engine 
approach. 
0007. In response, certain shopping-specific search 
engines have been developed. These engines allow a con 
Sumer to identify merchants to satisfy their specific needs. In 
addition, these shopping-specific engines allow the consumer 
to search products and compare brands and prices between 
these products. However, while effective in assisting the con 
Sumer, Such an approach does not serve as particularly ben 
eficial to specific merchants. Therefore, required is an adver 
tising approach that is beneficial to consumers, as well as 
merchants. 
0008. In the 1980s, the credit card industry began to shift 
to branding their credit products. For example, credit cards 
have been offered that are affiliated with a specific group or 
entity, e.g., professional groups, a university and/oran alumni 
association, etc. Consumers obtain and use these cards since 
they agree with or otherwise support the concept or brand of 
the card, and in return, the group or entity receives donations 
or other compensation for endorsing the credit product. While 
these various groups or entities may offer a credit card 
branded with their logo or trademark, this does not necessar 
ily lead these consumers to a specific merchant or consump 
tion environment. Therefore, such a model is not an effective 
advertising mechanism for merchants, particularly online 
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merchants that are attempting to attract high-end leads and 
actual customers from an enormous group of users. 

SUMMARY OF THE INVENTION 

0009. Accordingly, it is one object of the present invention 
to provide a method and system for facilitating a transaction 
that overcomes the deficiencies and drawbacks of the prior 
art. It is another object of the present invention to provide a 
method and system for facilitating a transaction that focuses 
on specific consumer sets or affiliations. It is a further object 
of the present invention to provide a method and system for 
facilitating a transaction that offers valuable leads to mer 
chants and/or assists in the better conversion of leads to actual 
sales. It is a still further object of the present invention to 
provide a method and system for facilitating a transaction that 
targets specified and affiliated consumers and/or benefits spe 
cific merchants. It is another object of the present invention to 
provide a method and system for facilitating a transaction that 
represents a new advertising mechanism to merchants based 
upon an affiliated consumer base. 
0010. In one embodiment, provided is a system for facili 
tating a transaction between at least one merchant and at least 
one consumer. The system includes at least one transaction 
portal located in a network environment, where the at least 
one transaction portal is associated with at least one consumer 
affinity. The consumer affinity is at least one of the following: 
an entity, a cause, an affiliation, an organization, a concept, a 
benefit, an association, a sponsor or any combination thereof. 
The system further includes a communication system for 
facilitating the transmission of data between the transaction 
portal, the at least one merchant, the at least one consumer, an 
entity associated with the consumer affinity or any combina 
tion thereof. In a further and non-limiting embodiment, the 
entity associated with the consumer affinity obtains at least 
one of the following: a percentage of the transaction amount, 
a portion of proceeds from the transaction, a donation, a fee, 
money, a benefit, sponsorship or any combination thereof. 
0011. In another embodiment, provided is a matching sys 
tem, which includes an affinity database including at least one 
of the following: consumeraffinity data, matching data, entity 
data, cause data, affiliation data, organization data, concept 
data, benefit data, association data, sponsor data, percentage 
data, portion data, donation data, fee data, money data, benefit 
data, sponsorship data or any combination thereof. The sys 
tem further includes a merchant database comprising at least 
one of the following: merchant data, credit issuer data, credit 
product data, consumer affinity data, target data, matching 
data or any combination thereof, and programming instruc 
tions for establishing a relationship between at least one mer 
chant, at least one credit issuer, at least one credit product or 
any combination thereof and an entity associated with the 
consumeraffinity based upon data in the affinity database and 
the merchant database. 

0012. In a further embodiment, provided is a method for 
facilitating a transaction between at least one merchant and at 
least one consumer. The method includes: associating the 
transaction with at least one consumer affinity comprising at 
least one of the following: an entity, a cause, an affiliation, an 
organization, a concept, a benefit, an association, a sponsor or 
any combination thereof, and, based upon the transaction, 
providing, to an entity associated with consumer affinity at 
least one of the following: a percentage of the transaction 
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amount, a portion of proceeds from the transaction, a dona 
tion, a fee, money, a benefit, sponsorship or any combination 
thereof. 
0013 Inyet another embodiment, provided is a method for 
facilitating a credit-based transaction between at least one 
merchant and at least one consumer. The method includes: 
associating a credit issuer and/or a credit product with at least 
one consumer affinity including at least one of the following: 
an entity, a cause, an affiliation, an organization, a concept, a 
benefit, an association, a sponsor or any combination thereof. 
associating the transaction with the credit issuer and/or credit 
product; and, based upon the transaction, providing, to an 
entity associated with consumer affinity at least one of the 
following: a percentage of the transaction amount, a portion 
of proceeds from the transaction, a donation, a fee, money, a 
benefit, sponsorship or any combination thereof. 
0014. These and other features and characteristics of the 
present invention, as well as the methods of operation and 
functions of the related elements of structures and the com 
bination of parts and economies of manufacture, will become 
more apparent upon consideration of the following descrip 
tion and the appended claims with reference to the accompa 
nying drawings, all of which form a part of this specification, 
wherein like reference numerals designate corresponding 
parts in the various figures. It is to be expressly understood, 
however, that the drawings are for the purpose of illustration 
and description only and are not intended as a definition of the 
limits of the invention. As used in the specification and the 
claims, the singular form of “a”, “an', and “the' include 
plural referents unless the context clearly dictates otherwise. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0.015 FIG. 1 is a schematic view of one embodiment of a 
system for facilitating a transaction between a merchant and 
a consumer according to the principles of the present inven 
tion; 
0016 FIG. 2 is a schematic view of another embodiment 
of a system for facilitating a transaction between a merchant 
and a consumer according to the principles of the present 
invention; 
0017 FIG. 3 is a schematic view of a further embodiment 
of a system for facilitating a transaction between a merchant 
and a consumer according to the principles of the present 
invention; 
0.018 FIG. 4 is a schematic view of another embodiment 
of a system for facilitating a transaction between a merchant 
and a consumer according to the principles of the present 
invention; 
0019 FIG.5 is a schematic view of a kiosk in a still further 
embodiment of a system for facilitating a transaction between 
a merchant and a consumer according to the principles of the 
present invention; 
0020 FIG. 6 is a schematic view of yet another embodi 
ment of a system for facilitating a transaction between a 
merchant and a consumer according to the principles of the 
present invention; and 
0021 FIG. 7 is an example screen layout in one embodi 
ment of a system for facilitating a transaction between a 
merchant and a consumer according to the principles of the 
present invention. 

DETAILED DESCRIPTION OF THE PREFERRED 
EMBODIMENTS 

0022. It is to be understood that the invention may assume 
various alternative variations and step sequences, except 
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where expressly specified to the contrary. It is also to be 
understood that the specific devices and processes illustrated 
in the attached drawings, and described in the following 
specification, are simply exemplary embodiments of the 
invention. 

0023 The present invention is directed to a method and 
system 10 for facilitating a transaction between at least one 
merchant M and at least one consumer C. This system 10 is 
schematically illustrated in various embodiments in FIGS. 
1-6, and an example screen layout is illustrated in FIG. 7. 
While not limited thereto, the presently-invented method and 
system 10 can be implemented and utilized in a network 
environment N. Such as online, on the Internet and/or in a 
system of networked computers D, etc. Therefore, in this 
implementation, the consumers C (and, optionally, the mer 
chants M) use a computer D to enter and interact within the 
online or network environment N. In this preferred and non 
limiting embodiment, the consumers C and merchants Mare 
operating, interacting, advertising, communicating, transact 
ing (“e-tailing'), etc. in the network environment N. 
0024. As discussed hereinafter, the transaction between 
the merchant Mand consumer C may be a credit-based trans 
action as facilitated by a credit issuer CI. However, the credit 
issuer CI may be a debit issuer, funder, e.g., a funding insti 
tution, bank, etc. in a debit-based transaction. Additionally 
and as also discussed hereinafter, a consumer affinity may 
include an entity E. This consumeraffinity may also comprise 
or constitute a cause, an affiliation, an organization, a con 
cept, a benefit, an association and/or a sponsor, etc. It is to be 
understood that, as discussed hereinafter, the entity E repre 
sents the embodiment or construct that is associated with the 
consumer affinity. 
0025. In one preferred and non-limiting embodiment, the 
system 10 includes at least one transaction portal 12 located in 
the network environment N. This transaction portal 12 is 
configured for display on the computer D of the consumer C. 
as illustrated in FIG. 1. Further, the transaction portal 12 is 
associated with one or more consumer affinities, as set forth 
above. Therefore, this transaction portal 12 is constructed in 
the form of displayable data, e.g., a web page, an online 
location, an online domain and/or a specified network loca 
tion, etc. In a preferred and non-limiting embodiment, the 
transaction portal 12 is a web page (normally including mul 
tiple, layered displayable pages) located at a specified domain 
on the Internet. The transaction portal 12 is associated with or 
part of the consumer affinity, e.g., the entity E. Accordingly, 
the transaction portal 12 may be the online location or web 
page of the entity E. 
0026. The system 10 also includes a communication sys 
tem 14 for facilitating the transmission of data between the 
transaction portal 12, the merchants M, the consumers C 
and/or the entities E associated with the consumer affinity, 
etc. This communication system 14 allows for the communi 
cation and data transmission in the network environment N. 
In this manner, the various users of the system 10 and trans 
action portal 12 may engage in a variety of online transactions 
and interactions. 

0027. The transaction portal 12 represents or embodies the 
consumer affinity. Such as in the form of a branded or entity 
specific website. Therefore, like-minded consumers Cuse the 
online location of the entity E for entity-based activities, as 
well as a starting point for online transactions and shopping. 
For example, the consumer C may be part of a group or 
association, and this consumer C is encouraged to shop or use 
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the affiliated transaction portal 12 for use in engaging in 
transactions in the network environment N. In return, the 
entity E may receive a percentage of the transaction amount, 
a portion of the proceeds from the transaction, a donation, a 
fee, money, a benefit and/or sponsorship, etc. 
0028. In this manner, the consumer C benefits by support 
ing their chosen entity E. The merchant Mbenefits by obtain 
ing repeat customers and actual sales/revenues. Further, the 
entity E receives some benefit from the system 10 or transac 
tion between the consumer C and the merchant M. Accord 
ingly, all parties in the system 10 of the present invention 
receive some benefit from the use and implementation of the 
transaction portal 12 for engaging in transactions. 
0029. As seen in FIG. 2, in order to facilitate the transac 
tion between the merchant Mand the consumer C, the system 
10 may further include a transactional system 16. This trans 
actional system 14 may be part of or integrated with the 
system 10 and is programmed to: (1) initiate the transaction 
between the parties in the network environment N. (2) facili 
tate the transaction between the parties in the network envi 
ronment N; and/or (3) consummate the transaction between 
the parties in the network environment N. This transactional 
system 16 operates to allow for an effective transaction 
between the parties, and is in communication with the com 
munication system 14. Such that all necessary parties can 
transmit and receive the data appropriate to them. 
0030. As also illustrated in FIG. 2, the entity E may oper 
ate an entity system 18 in the network environment N. This 
entity system 18 is the online location, web page or similar 
system for allowing the entity E to engage with or interact 
with the consumers C, merchants M, credit issuers CI and/or 
transaction portal 12, etc. Similarly, due to the nature of the 
implementation in the network environment N, the merchant 
system 20 may also be used. This merchant system 20 allows 
the merchant N to engage in online transactions with the 
consumer C, the credit issuer CI, the entity E or within the 
system 10 and transaction portal 12. Accordingly, in this 
preferred and non-limiting embodiment, the entity system 18 
and the merchant system 20 are both in communication with 
the system 10 and parties within the system using the com 
munication system 14. It is further envisioned that both the 
entity system 18 and the merchant system 20 are back-end 
architectures that allow for this discrete processing of trans 
actions, transactional data and other business activities. In 
addition, these systems 18, 20 may be used to display, present 
or serve the respective web page or other online location of 
the entity E and/or merchant M. 
0031. As discussed above, the transaction portal 12 may 
be part of or integrated with the web page of the entity E in the 
entity system 18. However, it is also envisioned that the 
transaction portal 12 represents a link from the web page of 
the entity E, is downloadable or otherwise executable on the 
web page of the entity E or, alternatively, the consumer C is 
referenced to or redirected to the transaction portal 12 at a 
different location in the network environment N, e.g., at a 
third-party, hosted system or domain location. 
0032. Another further and non-limiting embodiment is 
illustrated in FIG. 3. In this embodiment, the system 10 also 
includes a transaction database 22. This transaction database 
includes transaction data, merchant data, consumer data, 
credit issuer data, credit product data, consumer affinity data 
and/or tracking data, etc. In addition, in this embodiment, an 
affinity database 24 is provided. This affinity database 24 
includes consumer affinity data, matching data, entity data, 
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cause data, affiliation data, organization data, concept data, 
benefit data, association data, sponsor data, percentage data, 
portion data, donation data, fee data, money data, benefit data 
and/or sponsorship data, etc. Accordingly, the transaction 
database 22 and the affinity database 24 include the necessary 
data points and fields in order to effectively implement the 
various functions and operating features of the system 10. 
0033. In another preferred and non-limiting embodiment, 
the system 10 includes program instructions, as implemented 
or executed on a processor 26 in communication with the 
transaction database 22 and the affinity database 24. This 
processor 26 is configured to determine a percentage of the 
transaction amount, determine a portion of the proceeds from 
the transaction, determine a donation amount, determine a fee 
amount, determine a monetary amount, determine a benefit 
and/or determine a sponsorship amount, etc. Specifically, 
based upon the data in the transaction database 22 and the 
affinity database 24, the processor 26 is capable of determin 
ing which benefit should be assigned or is transferable to the 
entity E, whether through the computer D of the entity E or the 
entity system 18. 
0034. Accordingly, the program instructions or processor 
26 are effective to transmit or communicate the benefit or 
amountestablished for the entity Efrom the transaction portal 
12 (or system 10) to the entity Eassociated with the consumer 
affinity. This transfer may be a monetary transfer or instruc 
tions that allow for such a monetary or benefit transfer to the 
entity E, where the benefit to the entity E is based upon the 
transaction, a data point in the transaction database 22 and/or 
a data point in the affinity database 24, etc. 
0035. As also illustrated in FIG. 3, and in another pre 
ferred and non-limiting embodiment, the transaction is a 
credit-based transaction between the merchant M and the 
consumer C. In Such a situation, the transaction portal 12 is in 
communication with a credit system 28 of the credit issuer CI. 
Ofcourse, it is also envisioned that the credit issuer CI may be 
associated with the consumer affinity, or act as the entity E. 
Still further, in another embodiment, it is the credit issuer CI 
that is responsible for transmitting or otherwise providing the 
benefit or monetary amount to the entity E based upon this 
credit-based transaction. In Such an example, the transaction 
portal 12 may allow the consumer C to “sign up' for a credit 
product of the credit issuer CI, which would then provide 
some benefit to the entity Ebased upon the new account of the 
consumer C. 

0036 Inafurther preferred and non-limiting embodiment, 
the system 10 and in particular the transaction portal 12, 
requires some consumer membership or other affiliation with 
either the transaction portal 12, the entity E and/or the entity 
system 18. In this regard, the system 10 may include a mem 
bership database 30 that includes membership data, member 
data, user data, terms data, conditions data, status data and/or 
payment data, etc. In addition, the transaction portal 12 
includes a payment interface 32 which permits, for example, 
the payment of a membership fee by the merchant Mand/or 
consumer C, etc. In this manner, the merchant M and/or the 
consumer C becomes a paying member of the transaction 
portal 12, and it is envisioned that a portion or all of this fee 
may also benefit the entity E. 
0037. As also illustrated in FIG. 4, and in this preferred 
and non-limiting embodiment, the program instructions or 
processor 26 may also be configured to communicate infor 
mation to the member (or user) based upon data in the mem 
bership database 30, and through the communication system 
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14. For example, this information may be in the form of a 
notification 34 of the location of the transaction portal 12 or 
other similar “membership' data. In this manner, the entity E 
may directly or indirectly provide some notification 34 to the 
member (or consumer C) requesting that the member use the 
transaction portal 12, or has the option of using the transac 
tion portal 12. For example, the membership may include not 
only the benefits of belonging to the entity E, but also the 
benefit of using the transaction portal 12 in furtherance of the 
consumer affinity. 
0038. As discussed, the merchant M may also be required 

to be a member of the system 10 for use in displaying their 
products or services on the transaction portal 12. Accord 
ingly, it is further envisioned that the merchant M, or mer 
chant system 20, provide some membership fee or other pay 
ment to be part of the transaction portal 12, and this payment, 
or a portion thereof, would also be transmitted to the entity E 
in furtherance of the consumer affinity. 
0039. As discussed above, the transaction portal 12 may 
be implemented in a variety of applications. For example, the 
transaction portal 12 may be in an Internet-based network 
environment, in the form of a downloadable program, in the 
form of an executable program, in the form of an application 
service provider model, in the form of a scripted program, in 
the form of a remotely accessible program and/or in the form 
of a user interface, etc. This allows the consumer C, the entity 
E, the merchant Mand the credit issuer CI to interact with the 
system 10 from various remote locations using a network 
enabled computer D. Of course, the system 10 includes the 
appropriate program instructions to implement the various 
functions and activities discussed above. 
0040. In a further preferred and non-limiting embodiment, 
the transaction portal 12 is accessible over the network envi 
ronment N from a network-enabled computing device 36, as 
illustrated in FIG. 5. Specifically, in this figure, the network 
enabled computing device 36 is a kiosk 38, which may be 
situated in a publicly-accessible area. In one example, the 
kiosk.38 is placed in a public area with high consumer traffic, 
where the consumers Chaving periodic “downtimes” or wait 
ing periods, e.g., an airport, a bus station and/or a train station, 
etc. This would allow the consumer C to access, interact with 
and otherwise engage the transaction portal 12 and place 
orders or otherwise purchase goods and services from the 
merchant M during these waiting periods. 
0041. In another aspect of the present system 10, the 
above-discussed affinity database 24 is utilized. In this 
embodiment, the affinity database 24 is used in connection 
with a merchant database 40. This merchant database 40 
includes merchant data, credit issuer data, credit product data, 
consumer affinity data, target data and/or matching data, etc. 
0042. In this embodiment, the system 10 further includes 
programming instructions (or processor 42) for establishing a 
relationship between at least one merchant Mand the entity E 
associated with the consumer affinity. This establishment is 
based upon data in the affinity database 24 and the merchant 
database 40. In this manner, the system 10 allows for the 
appropriate matching of merchants M with entities E either 
based upon the consumer affinity and/or the merchant M 
business plan, etc. The transaction portal 12 is then con 
structed for use by the matched merchant M or merchants M 
for presentation to the consumers C. 
0043. In a further embodiment, the transaction portal 12 is 
in the form of a network transaction interface 44. This trans 
action interface 44 is presentable to a user or consumer C. For 
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example, in one preferred and non-limiting embodiment, the 
transaction interface 44 is in the form of at least one web page 
46 for the presentation of data in various predetermined areas 
48 on the page 46. 
0044 As seen in FIG. 7, an exemplary web page 46 is 
provided and includes various areas 48 for presenting data 
and/or links to the user. In this embodiment, the areas include 
branded portions or links 50, terms and/or conditions portions 
or links 52, transaction portions or links 54, catalog portions 
or links 56, merchant portions or links 58, payment portions 
or links 60, linkportions or links 62, informational portions or 
links 64, login portions or links 66 and search portions or 
links 68. 
0045. As seen in the example of FIG. 7, the branded por 
tions or links 50 may include a welcome message, as well as 
identification of the entity E or consumer affinity. In addition, 
the branded portions or links 50 may indicate that the con 
Sumer C has accessed the transaction portal 12 affiliated with 
or associated with the consumeraffinity or entity E. The terms 
and conditions portion or links 52 are used to present the 
consumer C with the terms and conditions of the transaction 
portal 12, the membership with the entity E or transaction 
portal 12 and/or the credit product or credit issuer CI, etc. 
Normally, these portions or links 52 are provided when the 
consumer C is not already a member, i.e., a new account on 
the transaction portal 12. 
0046. The transaction portions or links 54 or “Let’s Shop” 
link allows the consumer C to enter the areas in which prod 
ucts or services may be purchased and/or browsed, etc., and 
where the transaction may be initiated, engaged in or con 
Summated. For example, this portion or link 54 may move or 
direct the consumer C to an area of the system 10 controlled 
by or otherwise in communication with the transaction sys 
tem 16. The catalog portions or links 56 may either provide a 
catalog to the consumer C of the products of a specific mer 
chant M, and it is also envisioned that these portions or links 
56 may be used to redeem a benefit or provide or choose the 
benefit that is given to or transmitted to the entity E. For 
example, the consumer C may have a list of benefits, con 
Sumer affinities or entities E to which the benefit may be 
provided. In this example, the transaction portal 12 may be 
modeled or programmed on a user-specific basis. 
0047 For example, a group of merchants M may offer 
goods and services to the consumer C, and this group of 
merchants M may be part of or affiliated with multiple entities 
E or consumer affinities. In this manner, the consumer C may 
“break up” his or her transaction and provide benefit to vari 
ous entities, e.g., various charities or other consumer affini 
ties. This allows consumer C to allocate some or all of the 
benefit derived from transacting on the transaction portal 12 
to multiple entities E or consumer affinities. Accordingly, 
these links or portions 56 may be considered “redemption' 
areas where the consumer C directs the benefit that arises 
from the transaction. 
0048. The merchant portions or links 58 representalisting 
of merchants M that are associated with or affiliated with the 
entity E that supports or is otherwise affiliated with the trans 
action portal 12. Of course, as discussed above, a single 
merchant M may be affiliated with multiple entities E or 
consumer affinities, and thereby appear on one or multiple 
listings of merchants M at the transaction portal 12. The 
payment portions or links 60 serve as the “shopping cart” for 
allowing the consumer C to interact with the merchant M 
and/or the credit issuer CI. It is envisioned that these portions 
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or links 60 may also refer the consumer C to the payment 
interface 32 discussed above in connection with the member 
ship feature. However, a separate and distinct payment sys 
tem may be used to allow for the secure, online payment 
involved with the transaction. 

0049. The links portions or links 62 may provide links to 
various friends or supporters of the entity E. For example, the 
consumer C may move to other online locations of associated 
or affiliated entities E or consumer affinities, as well as to 
other transaction portals 12. In this manner, a network of 
entities E or consumer affinities can be built, where the indi 
vidual entities E have mutual goals and paths. The informa 
tional portions or links 64 would provide the consumer C with 
information regarding the transaction portal 12. Of course, 
other information may be presented or provided to the user, 
Such as advertising data, marketing materials and/or entity E 
or consumer affinity information, etc. 
0050 Under the login portions or links 66, existing mem 
bers are able to enter the transaction portal 12, or otherwise 
use various extended features or functions of the transaction 
portal 12, by logging into the system 10. AS is known in the 
art, the member or user would simply enter his or her user 
name and password. It is also envisioned that this username 
and password can be used in connection with this or other web 
pages 46 affiliated with the system 10 or the entity E. Finally, 
the search portions or links 68 may refer the user to a search 
engine and allow the user to construct an appropriate search 
for various and desired products and/or services. The various 
features of the search engine allow the user to sort through 
and identify specific data from a large quantity of data, as is 
known in the art. 

0051. The presently-invented system 10 and method is 
beneficial in many different applications. For example, the 
entity E may be a charitable foundation, where the actual 
membership is quite large, as compared to daily users of the 
Internet or the website of the entity E. However, the members 
are part of the charitable foundation in order to provide 
money or other benefits thereto. Therefore, the present system 
10 builds a transaction portal 12 for use by the members, and 
brands this transaction portal 12 around the charitable foun 
dation. It is understood by the members that when they use the 
transaction portal 12, the charitable foundation gets a benefit, 
Such as a portion or commission of the sale. The charitable 
foundation would notify members and ask that they use the 
transaction portal 12, as it is equivalent to donating to the 
foundation. In one example, the charitable foundation 
receives 2-4% of the gross sale or transaction on a transac 
tion-by-transaction basis. In addition, the charitable founda 
tion may “pitch' the use of this transaction portal 12 in normal 
donor literature, whether electronic or paper documents. 
0052. In another example, the transaction portal 12 may be 
branded around an airline miles program. For example, all 
transactions that are consummated through the transaction 
portal 12 provide or accrue “miles' for the consumer C. The 
benefit to the airline would be the revenue or specified per 
centage of transaction received from the merchant M for 
allowing the merchant M to be part of the transaction portal 
12 or specifically advertised thereon. In addition, the mer 
chant M has an incentive to direct consumers C to the trans 
action portal 12, as these consumers Chave an extra incentive 
to consummate transactions through the system 10, whether 
providing a benefit to the entity E or receiving a benefit to 
themselves. 
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0053 Another example of the system 10 of the present 
invention is in the case where the consumer affinity or entity 
E is an abstract notion or desire. For example, it may be 
determined that one of the largest drawbacks in the e-tailing 
marketplace is the high shipping charges. Accordingly, the 
consumer affinity is to eliminate a negative aspect of the 
transaction, e.g., the shipping charges. Therefore, the trans 
action portal 12 in this example would be branded around free 
shipping. Consumers C that make the avoidance of shipping 
charges a high priority would have an incentive to use this 
transaction portal 12, and again, the incentive of the merchant 
M is increased sales activity and Volume. 
0054 As discussed above, a system 10 and transaction 
portal 12 may be on a membership basis. In one example, the 
consumer C is able to use the transaction portal 12 free for a 
certain amount of time, e.g., a year, and thereafter an annual 
or other similar fee must be paid. Of course, such a fee may be 
based upon consumer C use and/or business activity, etc. In 
addition, in order to be advertised on the transaction portal 12 
or offer the products and/or services, it is further envisioned 
that the merchant M pay some membership fee. This model 
also may be transferred to the credit issuer CI, where the 
credit issuer CI is capable of advertising or exclusively using 
a specified credit product within the system 10 and on the 
transaction portal 12 through a membership or similar model. 
0055 Another example of the system 10 and method 
according to the present invention is where the consumer 
affinity is a cause, e.g., carbonless shopping, environmental 
ism, political funding, and other conceptual causes. For 
example, in the area of environmental protection, the entity 
may be a fund or purchaser of carbon offsets, where a per 
centage of the transaction or sale is provided to this entity 
based upon the consumer's C sales activity. The entity E 
would then use this monetary donation to buy additional 
carbon offsets, thereby providing the consumer C with the 
assurance that their sales activities are actually benefiting the 
environment. In addition, the entity E may provide some 
notification or other message to the consumer Cindicating the 
benefit they provided, e.g., “You have helped to plant an acre 
of trees. 

0056. Yet another example of the system 10 and method of 
the present invention is where the entity E is an individual to 
be sponsored. In one alternative, Such an individual may be 
engaging in an activity, e.g., running a race, playing a sport 
and/or engaging in Some physical activity, etc., where the 
individual is looking for sponsors and/or donations. Nor 
mally, Such donations and monies are provided to a charitable 
group that is conducting the event. Accordingly, in this 
example, when a consumer C (perhaps a friend or acquain 
tance of the individual) conducts a transaction using the trans 
action portal 12, the benefit, donation or other sponsorship 
monies are provided either to the participating individual or 
the sponsoring organization as allocated to the participating 
individual. Therefore, the individual obtains credit for receiv 
ing a certain donation or sponsorship amount, while the con 
Sumer C is benefiting both the participating individual and the 
sponsoring organization simply through the use of the pres 
ently-invented system 10. Any number of such variations are 
envisioned, where the eventual benefit is received by the 
entity E (whether directly or indirectly), where the consumer 
C is assisting and providing this benefit by using the transac 
tion portal 12 and system 10. 
0057 Of course, the system 10 and method of the present 
invention may be used in a variety of applications, such as 
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non-profit organizations, universities, alumni organizations, 
conceptual ideas and/or profit-based businesses, etc. The sys 
tem 10 represents a new way to connect value consumer's C 
with merchants Min an incentive structure. 
0058. In this manner, the system 10 and method of the 
present invention facilitate a transaction between consumers 
C and merchants M that focuses on specific consumer sets or 
affiliations. The present invention also provides valuable 
leads to merchants Mand/or assists in the better conversion of 
leads to actual sales. In addition, the method and system 10 of 
the present invention facilitates transactions that target speci 
fied and affiliated consumers C and/or benefits specific mer 
chants M. Still further, the present invention represents a new 
advertising mechanism and model for merchants M based 
upon an affiliated or like-minded consumer C base. Overall, 
the method and system 10 of the present invention provide a 
new context for transactions between consumers C and mer 
chants M, where the consumer C, the merchant M, the credit 
issuer CI and the entity E all benefit from the transactional 
process. 
0059 Although the invention has been described in detail 
for the purpose of illustration based on what is currently 
considered to be the most practical and preferred embodi 
ments, it is to be understood that such detail is solely for that 
purpose and that the invention is not limited to the disclosed 
embodiments, but, on the contrary, is intended to cover modi 
fications and equivalent arrangements that are within the 
spirit and scope of the appended claims. For example, it is to 
be understood that the present invention contemplates that, to 
the extent possible, one or more features of any embodiment 
can be combined with one or more features of any other 
embodiment. 

The invention claimed is: 
1. A system for facilitating a transaction between at least 

one merchant and at least one consumer, the system compris 
ing: 

at least one transaction portal located in a network envi 
ronment, the at least one transaction portal associated 
with at least one consumer affinity comprising at least 
one of the following: an entity, a cause, an affiliation, an 
organization, a concept, a benefit, an association, a spon 
sor or any combination thereof, and 

a communication system configured to facilitate the trans 
mission of data between the transaction portal, the at 
least one merchant, the at least one consumer, an entity 
associated with the consumer affinity or any combina 
tion thereof. 

2. The system of claim 1, wherein the entity associated with 
the consumer affinity obtains at least one of the following: a 
percentage of the transaction amount, a portion of proceeds 
from the transaction, a donation, a fee, money, a benefit, 
sponsorship or any combination thereof. 

3. The system of claim 1, further comprising a transactional 
system configured to initiate the transaction between parties 
in the network environment, facilitate the transaction 
between parties in the network environment, consummate the 
transaction between parties in the network environment or 
any combination thereof. 

4. The system of claim 3, further comprising a transaction 
database comprising at least one of the following: transaction 
data, merchant data, consumer data, credit issuer data, credit 
product data, consumer affinity data, tracking data or any 
combination thereof. 
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5. The system of claim 4, further comprising an affinity 
database comprising at least one of the following: consumer 
affinity data, matching data, entity data, cause data, affiliation 
data, organization data, concept data, benefit data, association 
data, sponsor data, percentage data, portion data, donation 
data, fee data, money data, benefit data, sponsorship data or 
any combination thereof. 

6. The system of claim 5, further comprising program 
instructions configured to, based upon data in the transaction 
database and the affinity database: (a) determine a percentage 
of the transaction amount; (b) determine a portion of the 
proceeds from the transaction; (c) determine a donation 
amount; (d) determine a fee amount; (e) determine a mon 
etary amount, (f) determine a benefit; and/or (g) determine a 
sponsorship amount; or any combination thereof. 

7. The system of claim 6, further comprising program 
instructions configured to transmit or communicate the ben 
efit oramountestablished in steps (a)-(g) from the transaction 
portal to the entity associated with the consumer affinity. 

8. The system of claim 1, wherein the transaction is a 
credit-based transaction between the at least one merchant 
and the at least one consumer. 

9. The system of claim 8, wherein the at least one transac 
tion portal is in communication with credit System of a credit 
issuer. 

10. The system of claim 9, wherein the credit issuer is 
associated with the consumer affinity. 

11. The system of claim 1, further comprising a member 
ship database comprising at least one of the following: mem 
bership data, member data, user data, terms data, conditions 
data, status data, payment data or any combination thereof. 

12. The system of claim 11, wherein the at least one trans 
action portal comprises a payment interface configured to 
facilitate payment of a membership fee. 

13. The system of claim 11, further comprising program 
instructions configured to communicate information to at 
least one member based upon data in the membership data 
base. 

14. The system of claim 13, wherein the information is in 
the form of a notification of the location of the transaction 
portal. 

15. The system of claim 1, wherein the at least one trans 
action portal is at least one of the following: in an Internet 
based network environment, in the form of a downloadable 
program, in the form of an executable program, in the form of 
an application service provider model, in the form of a 
Scripted program, in the form of a remotely accessible pro 
gram, in the form of a user interface or any combination 
thereof. 

16. The system of claim 1, wherein the at least one trans 
action portal is accessible over the network environment from 
a network-enabled computing device. 

17. The system of claim 16, wherein the network-enabled 
computing device comprises a kiosk situated in a publicly 
accessible area. 

18. The system of claim 1, further comprising: 
an affinity database comprising at least one of the follow 

ing: consumer affinity data, matching data, entity data, 
cause data, affiliation data, organization data, concept 
data, benefit data, association data, sponsor data, per 
centage data, portion data, donation data, fee data, 
money data, benefit data, sponsorship data or any com 
bination thereof, and 
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a merchant database comprising at least one of the follow 
ing: merchant data, credit issuer data, credit product 
data, consumer affinity data, target data, matching data 
or any combination thereof. 

19. The system of claim 18, further comprising program 
ming instructions configured to establish a relationship 
between the at least one merchant and the entity associated 
with the consumer affinity based upon data in the affinity 
database and the merchant database. 

20. The system of claim 1, wherein the transaction portal is 
in the form of a networked transaction interface presentable to 
a U.S. 

21. The system of claim 20, wherein the networked trans 
action interface is in the form of at least one webpage con 
figured to present data in a plurality of predetermined areas on 
the page. 

22. The system of claim 21, wherein the areas comprise at 
least one of the following: branded portions or links, terms 
portions or links, conditions portions or links, transaction 
portions or links, catalog portions or links, merchant portions 
or links, payment portions or links, link portions or links, 
informational portions or links, login portions or links, search 
portions or links or any combination thereof. 

23. A matching system, comprising: 
an affinity database comprising consumer at least one of 

the following: affinity data, matching data, entity data, 
cause data, affiliation data, organization data, concept 
data, benefit data, association data, sponsor data, per 
centage data, portion data, donation data, fee data, 
money data, benefit data, sponsorship data or any com 
bination thereof; 

a merchant database comprising at least one of the follow 
ing: merchant data, credit issuer data, credit product 
data, consumer affinity data, target data, matching data 
or any combination thereof, and 
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programming instructions configured to establish a rela 
tionship between at least one merchant, at least one 
credit issuer, at least one credit product or any combina 
tion thereof and an entity associated with the consumer 
affinity based upon data in the affinity database and the 
merchant database. 

24. A method for facilitating a transaction between at least 
one merchant and at least one consumer, comprising: 

associating the transaction with at least one consumer 
affinity comprising at least one of the following: an 
entity, a cause, an affiliation, an organization, a concept, 
a benefit, an association, a sponsor or any combination 
thereof, and 

based upon the transaction, providing, to an entity associ 
ated with consumer affinity at least one of the following: 
a percentage of the transaction amount, a portion of 
proceeds from the transaction, a donation, a fee, money, 
a benefit, sponsorship or any combination thereof. 

25. A method for facilitating a credit-based transaction 
between at least one merchant and at least one consumer, 
comprising: 

associating a credit issuer and/or a credit product with at 
least one consumeraffinity comprising at least one of the 
following: an entity, a cause, an affiliation, an organiza 
tion, a concept, a benefit, an association, a sponsor or any 
combination thereof 

associating the transaction with the credit issuer and/or 
credit product; and 

based upon the transaction, providing, to an entity associ 
ated with consumer affinity at least one of the following: 
a percentage of the transaction amount, a portion of 
proceeds from the transaction, a donation, a fee, money, 
a benefit, sponsorship or any combination thereof. 
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