
(12) United States Patent 

USOO8724789B2 

(10) Patent No.: US 8,724,789 B2 
Altberg et al. (45) Date of Patent: May 13, 2014 

(54) SYSTEMS AND METHODS TO CONNECT (56) References Cited 
PEOPLE FOR REAL TIME 
COMMUNICATIONS VIA DIRECTORY U.S. PATENT DOCUMENTS 

ASSISTANCE 4,850,007 A * 7/1989 Marino et al. ........... 379,114.13 
4,963,995 A 10/1990 Lang 

(75) Inventors: Ebbe Altberg, Mill Valley, CA (US); 5,057,932 A 10/1991 Lang 
Scott Faber, San Francisco, CA (US); 5,164,839 A 1 1/1992 Lang 
Ron Hirson, San Francisco, CA (US); 5,262,875 A 11/1993 Mincer et al. 
Sean Van Der Linden, Berkeley, CA 5.440,334 A 8, 1995 Walters et al. 

(US); Ben Harris Lyon, San Francisco, (Continued) 
CA (US) 

FOREIGN PATENT DOCUMENTS 
(73) Assignee: Yellow Pages, San Francisco, CA (US) 

WO 984.7295 10, 1998 

(*) Notice: Subject to any disclaimer, the term of this WO 99.55066 10, 1999 
patent is extended or adjusted under 35 (Continued) 
U.S.C. 154(b) by 1490 days. OTHER PUBLICATIONS 

(21) Appl. No.: 12/128,571 USPTO Transaction Hisotry of U.S. Appl. No. 10/679,982, filed Oct. 
1-1. 6, 2003, entitled “Method and Apparatus to Provide Pay-Per-Call 

(22) Filed: May 28, 2008 Performance Based Advertising,” now U.S. Patent No. 7,120,235. 

(65) Prior Publication Data (Continued) 

US 2009/0041227A1 Feb. 12, 2009 
Primary Examiner — Oleg Asanbayev 

Related U.S. Application Data (74) Attorney, Agent, or Firm — Greenberg Traurig, LLP 
(60) Provisional application No. 60/954,262, filed on Aug. 

6, 2007. (57) ABSTRACT 
Methods and apparatuses to connect people for real time 

(51) Int. Cl. communications via optional advertisements presented via 
H04M 3/42 (2006.01) directory assistance. One embodiment includes: receiving a 
H04M I5/00 (2006.01) directory assistance request from a user over a telephonic 
G06O 30/00 (2012.01) connection with the user, providing directory assistance 

(52) U.S. Cl. information responsive to the directory assistance request; 
USPC .............. 379/218.01: 379/11405; 379/114.1; presenting an option related to an advertisement to the user; if 

379/114.13: 705/14.54; 705/14.66; 705/14.69 the user declines the option, charging the user a fee for pro 
(58) Field of Classification Search viding the directory assistance information; and if the user 

USPC ............... 379/11405, 114.1, 114.12, 114.13, 
379/218.01, 114.01: 705/14.4, 14.49, 

705/14.54, 14.66, 14.69 
See application file for complete search history. 

accepts the option, reducing the fee for providing the direc 
tory assistance information. 

15 Claims, 13 Drawing Sheets 

131 127 
P. the Provide a reference 
reference -H be representing the Contact 

Request a connection via 
the reference 

123 Track Connections made via the 125 
Connection reference for billing 
-b- Database Provider 

Make a Connection 
between users A and B 
using the reference 

121 

Provide a contact for real 
time Communication 

  



US 8,724,789 B2 
Page 2 

(56) References Cited 7,453,998 B2 11/2008 Jacob et al. 
7,548,915 B2 6/2009 Ramer et al. 

U.S. PATENT DOCUMENTS 7,689,466 B1 3/2010 Benbrahim et al. 
7,792.257 B1 * 9/2010 Vanier et al. ............. 379,114.13 

5,524,146 A 6/1996 Morrisey et al. 8,027,878 B2 9/2011 Wong et al. 
5,696,965 A 12, 1997 Dedrick 8,209,225 B2 6/2012 Altberg et al. 
5,710,970 A 1/1998 Walters et al. 8,233,608 B2 * 7/2012 Oldach et al. ............ 379,218.01 
5.734,521 A 3, 1998 Dedrick 8,239.273 B1 8/2012 Marshall et al. 
575.956 A 5, 1998 Kirsch 8.468,050 B2 6, 2013 Faber et al. 
5,774,534 A 6/1998 Mayer 8,521,596 B2 8/2013 Altberg et al. 
5,793,851 A 8, 1998 Albertson 2001/0048737 A1 12/2001 Goldberg et al. 
5.838.314 A 11/1998 Neel et al. 2002.0003867 A1 1/2002 Rothschild et al. 
5,850,433 A 2, 1998 Rondeau 2002fOO 10616 A1 1/2002 Itzhaki 
RE36,111 E 2, 1999 Neville 2002fOO26457 A1 2/2002 Jensen 
5,870.546 A 2f1999 Kirsch 2002fOO57776 A1 5/2002 Dyer 
5.003635 A 5/1999 Kaplan 2002fOO95331 A1 7/2002 Osman et al. 
5.937,390 A 8/1999 Hyodo 2002/0107697 A1 8, 2002 Jensen 
5,946,623 A 8/1999 Spradin 2002fO116256 A1 8, 2002 De Rafael et al. 
5.9632O2 A 10, 1999 Polish 2002/O122547 A1 9/2002 Hinchey et al. 
5.963.861. A 10, 1999 Hanson 2002/0193094 A1 12/2002 Lawless et al. 
5,978,567 A 1/1999 Rebane et al. 2003/0026397 A1 2/2003 McCroskey 
5,995,705 A 1 1/1999 Lang 2003/0046.161 A1 3/2003 Kamangar et al. 
5.999,965 A 12/1999 Kelly 2003/0078928 A1 4/2003 Dorosario 
6,026.375 A 2/2000 Hall et al. 2003/0083.042 A1 5/2003 Abuhamdeh 
6.108,704 A 8, 2000 Hutton et al. 2003, OO86556 A1 5.2003 Welch et al. 
6,189,030 B1 2/2001 Kirsch et al. 2003. O105824 A1 6/2003 Brechner et al. 
6 208,713 B1 3, 2001 Rahrer et al. 2003. O195787 A1 10, 2003 Brunk et al. 
626,111 B1 4/2001 Walker et al. 2003/0212600 A1 11/2003 Hood et al. 
6,223,165 B1 4/2001 Lauffer 2003/0220866 A1 11/2003 Pisaris-Henderson 
6 243,684 B1 6, 2001 Stuartet al. 2003/0223565 A1 12/2003 Montemer 
6.269,361 B 72001 Davis et al. 2003/0225.682 A1 12/2003 Montemer 
6275.490 B1 8/2001 Mattaway et al. 2003/0231754 A1 12/2003 Stein et al. 
6,327,572 B1 12/2001 Morton et al. 2004.0003041 A1 1/2004 Moore et al. 
6,408,278 B1 6/2002 Carney et al. 2004/OOO6511 A1 1/2004 Montemer 
6,460,036 B1 10/2002 Herz 2004/0010518 A1 1/2004 Montemer 
6,466,966 B1 10/2002 Kirsch et al. 2004/0076403 A1 4/2004 Mankovitz 
6.470,079 B1 10, 2002 Benson 2004f0083.133 A1 4/2004 Nicholas et al. 
6470.181 B1 10/2002 Maxwell 2004/0174965 A1 9, 2004 Brahm et al. 
6.5 1647 B1 1/2003 Woods et al. 2004/0174974 A1 9, 2004 Meek et al. 
6.510.434 B1 1/2003 Anderson et al. 2004/O186778 A1 9/2004 Margiloffet al. 
656.057 B3 2.2003 Meeketal 2004/0193488 A1 9, 2004 Khoo et al. 
6,529878 B2 3/2003 De Rafael et al. 2004/0234049 A1 11/2004 Melideo 
6.560.576 B1 5, 2003 Cohen et al. 2004/02355.24 A1 11/2004 Abuhamdeh 
6,614,896 B1* 9/2003 Rao .......................... 379,209.01 2004/0247092 A1 12/2004 Timmins et al. 
6.731.736 B2 5, 2004 Meek et al. 2004/0249649 A1 12/2004 Stratton et al. 
6,760,537 B2 7/2004 Mankovitz 2004/0254859 A1 12/2004 Aslanian 
6,769,020 B2 7/2004 Miyazaki et al. 2004/0260413 A1 12/2004 Melideo 
6.8O1899 B2 10, 2004 Lauffer 2005, OO18829 A1 1/2005 Baker 
6,807,532 B1 10/2004 Koils 2005/0041647 A1 2/2005 Stinnie 
6 813,346 B2 11/2004 Gruchala et al. 2005, OO74100 A1 4/2005 Lederman 
6,847.992 B1 1/2005 Haitsuka et al. 2005/0074102 A1 4/2005 Altberg et al. 
6.850.965 B2 2/2005 Allen 2005/0076100 A1 4/2005 Armstrong 
6,856,809 B2 2/2005 Fostick 2005/008O878 A1 4/2005 Cunningham et al. 
6.859,833 B2 2/2005 Kirsch et al. 2005/0086104 A1 4/2005 McFadden 
6968,174 Bf 11/2005 Trandaetal. 2005/0096.980 A1 5/2005 Koningstein 
7,007,074 B3 2.2006 Radwin 2005, 0100153 A1 5.2005 Pines et al. 
7 028:013 B2 4/2006 St. Vrain 2005. O105881 A1 5/2005 Mankovitz 
7035,381 B2 4/2006 D'Ascenzo et al. 2005.011421.0 A1 5.2005 Faber et al. 
7076,037 B1 7/2006 Gonen et al. 2005, 0125416 A1 6/2005 Kirsch et al. 
T.O92.091 B2 8, 2006 Itoh et al. 2005/O135387 A1 6/2005 Rychener et al. 
7,092.50 B2 & 2006 Davis et al. 2005/0165666 A1 7/2005 Wong et al. 
703,010 B2 9/2006 Melideo 2005/0209874 A1 9, 2005 Rossini 
7,120.235 B2 10/2006 Altberg et al. 2005/0216341 A1* 9/2005 Agarwal et al. ................. TO5/14 
7.181415 B2 2/2007 Blaser et al. 2005/0222908 A1 10/2005 Altberg et al. 
7,18776 B2 3/2007 Bookstaff 2005/0240432 A1 10, 2005 Jensen 
7,200,413 B2 4/2007 Montemer 2005/0245241 A1 11/2005 Durand et al. 
7 23615 B2 5, 2007 Wolmuth 2005/0246.174 A1* 11/2005 DeGolia ....................... 704/27O 
722478 B2 5/2007 Jacobet al. 2005/025 1445 A1 1 1/2005 Wong et al. 
7.225,234 B2 5/2007 Naqvi 2005/0261964 A1 1 1/2005 Fang 
7,227,936 B2 6, 2007 BookStaff 2005/0286688 A1 12/2005 Scherer 
7,231.405 B2 6, 2007 Xia 2005/0289015 A1 12/2005 Hunter et al. 
7,240,110 B2 7/2007 HaitSuka et al. 2006, OOO3735 A1 1/2006 Trandal et al. 
7,240,290 B2 7, 2007 Melideo 2006, OOO4627 A1 1/2006 Baluja 
7,249,045 B2 7, 2007 Lauffer 2006, OO6961.0 A1 3/2006 Rossini 
7.340,048 B2 3/2008 Stern et al. 2006/0095343 A1 5, 2006 Clarke et al. 
7,363,254 B2 4/2008 Skinner 2006/0106711 A1 5, 2006 Melideo 
7.366,683 B2 4/2008 Altberg et al. 2006, O13631.0 A1 6/2006 Gonen et al. 
7401,053 B2 7/2008 Kamimura et al. 2006, O159063 A1 7/2006 Kumer 
7,434,175 B2 10/2008 Melideo 2006, O166655 A1 7/2006 Montemer 



US 8,724,789 B2 
Page 3 

(56) References Cited 

U.S. PATENT DOCUMENTS 

2006/0171520 A1 
2006/0173827 A1 
2006/0173915 A1 
2006,0182250 A1 
2006/0247999 A1 
2006/02593.65 A1 
2007/0O38507 A1 
2007/01OO956 A1 
2007, 0121844 A1 
2007, 0121845 A1 

8/2006 Kliger 
8/2006 Kliger 
8/2006 Kliger 
8, 2006 Melideo 
11/2006 Gonen et al. 
11/2006 Agarwal et al. 
2/2007 Kumer 
5, 2007 Kumer 
5/2007 Altberg et al. 
5/2007 Altberg et al. 

2007/0129054 A1 6/2007 Andronikov et al. 
2007/O189473 A1 8/2007 Altberg et al. 
2007/0248.222 A1* 10, 2007 Wolmuth ................. 379,218.01 
2007,0253544 A1* 11, 2007 BookStaff ................ 379,201.01 
2007/0269038 A1 11/2007 Gonen et al. 
2007/0280443 A1 12, 2007 Jacob et al. 
2008/00 19496 A1 1/2008 Taschereau . ... 379,218.01 
2008/0057920 A1* 3, 2008 Pettit et al. ................. 455,414.1 
2008, OO60002 A1 3/2008 Noll et al. 
2008. O187114 A1 8/2008 Altberg et al. 
2009, O158334 A1 6/2009 Rodriguez et al. 
2010/0205058 A1* 8, 2010 Ji et al. ....................... TO5, 1453 

FOREIGN PATENT DOCUMENTS 

WO OOO57326 9, 2000 
WO O127825 4/2001 
WO O128141 4/2001 
WO 2005040962 5, 2005 
WO 2005109.288 11, 2005 
WO 2007086992 8, 2007 

OTHER PUBLICATIONS 

USPTO Transaction Hisotry of U.S. Appl. No. 10/956,571, filed Oct. 
1, 2004, entitled “Method and System to Connect Consumers to 
Information.” 
USPTO Transaction Hisotry of U.S. Appl. No. 10/956,771, filed Oct. 
1, 2004, entitled “Method and System to Connect Consumers to 
Information, now U.S. Patent No. 7,224,781. 
USPTO Transaction Hisotry of U.S. Appl. No. 1 1/092.309, filed Mar. 
28, 2005, entitled "Methods and Apparatuses for Offline Selection of 
Pay-Per-Call Advertisers,” now U.S. Patent No. 7.366,683. 
USPTO Transaction History of U.S. Appl. No. 1 1/536,616, filed Sep. 
28, 2006, entitled "Methods and Apparatuses for Offline Selection of 
Pay-Per-Call Advertisers.” 

USPTO Transaction Hisotry of U.S. Appl. No. 1 1/691,372, filed Mar. 
26, 2007, entitled "Methods and Systems to Connect Consumers to 
Information, now U.S. Patent No. 7,453,998. 
USPTO Transaction Hisotry of U.S. Appl. No. 1 1/733,751, filed Apr. 
10, 2007, entitled "Systems and Methods to Collect Information Just 
in Time for Connecting People for RealTime Communications.”. 
USPTO Transaction Hisotry of U.S. Appl. No. 12/062,425, filed Apr. 
3, 2008, entitled "Methods and Apparatuses for Offline Selection of 
Pay-Per-Call Advertisers.”. 
USPTO Transaction Hisotry of U.S. Appl. No. 12/240,807, filed Sep. 
29, 2008, entitled "Methods and Systems to Connect Consumers to 
Information.”. 
"AtOnce Talks Up E-mail Marketing Campaigns with ITXCPush to 
Talk Service. Business Wire, Feb. 26, 2001. 
"ITXC Corp and Doubleclick Energize Banner Ads with Web Tele 
phony; Companies Voice-Enable Banner Advertisements Using 
ITXC Push to Talk Service. Business Wire, Dec. 12, 2000. 
Ads-Click, "Ads-click Adds Skype-Based Pay-Per-Call Advertising 
Capabilities to Its Private-Labeled Solution, which will be Unveiled 
at ad:tech New York. Market Wire, Oct. 10, 2005. 
Greenberg, Ken"Jambo Launches to Connect People and Businesses 
from the Internet to the Phone” Market Wire, May 3, 2005. 
Greenberg, Ken, “Jambo Names Netzero Co-founder Stacy Haitsuka 
to New Post of Chief Information Officer.' Business Wire, Jul. 5, 
2005. 
Greenberg, Ken, “Jambo Receives S5 Million in Financing from 
Kline Hawkes & Co., Westlake Venture Partners, Others.' Business 
Wire, Oct. 17, 2005. 
Ingenio, Inc., “FindWhat.com Enters Agreement with Ingenio to 
Offer Pay Per Call Advertising Platorm” press release available at 
http://www.ingenio.com, Apr. 7, 2004. 
Jambo, “Welcome to Jambo—The Leader in Pay-Per-Call Solu 
tions, company information retrieved from http://www.jambo.com, 
available at least by Oct. 17, 2005. 
Jingle Networks, Inc., “1-800-FREE411 Provides Two Great Oppor 
tunities to Acquire New Customers,” available at least by Oct. 20, 
2005. 
Jingle Networks, Inc., “Introducing 1-800 FREE411: First Nation 
wide Free Teiephone Directory Assistance Service.” Sep. 20, 2005. 
International Application No. PCT/US04/15238, Written Opinion 
and International Search Report, Aug. 29, 2005. 
International Application No. PCT/US05/15646, Written Opinion 
and International Search Report, Jan. 29, 2007. 
International Application No. PCT/US06/44216, Written Opinion 
and International Search Report, Oct. 17, 2007. 

* cited by examiner 

  



U.S. Patent May 13, 2014 Sheet 1 of 13 US 8,724,789 B2 

131 127 
the Provide a reference 

eTeen Ce 
User B Media representing the Contact 

Request a Connection via 
the reference 

123 Track Connections made via the 125 

Connection reference for billing 
-D Database Provider 

Make a Connection 
between USerS A and B 
using the reference 

121 

Provide a COntact for real 
time Communication 

FIG. 1 

  

  



U.S. Patent May 13, 2014 Sheet 2 of 13 US 8,724,789 B2 

141 

Create Ad Help 

Yourad is very important. Tell Customers exactly what you're selling and why they should callyOU. Please 
review Our Pay Per Call Ad Guidelines to ensure yOurad is accepted and gets new Customers Calling yOur 
busineSS today. 
Ad Location info 

Business Name: (Sorry, no phone numbers) 

D Use my ACCOunt Information 

Address 1: 

ACldreSS 2: (Optional) 

City: 

State. -Select State 

Zip Code: 

PhOne Number: Enter the number where you'd like to receive calls - 
Fax: - 

AdMarketing Message 
Millions of people online will see yOurad. So, in line 1 Write a strong headline explaining what you're 
Selling. To get people Calling yOUrbusiness, include a promotional Offer in line 2. This encourages buyers 
to CallyOu now. Please note: Line 1 and Line 2 must each a COmplete Sentence. Tips for success 
Examples of Promotional Offers: 
- Call today and get $5 off. 
- Free Consultation - limited time. 
- Call now and Save 10%. 

You'll be able to include more information about your offer On the business profile page. Learn more 

FIG. 2 

  



U.S. Patent May 13, 2014 Sheet 3 of 13 US 8,724,789 B2 

143 

Create Listing 

Entering the listing name and tags that will be used to identify your services. You can also include a 
description or photo that may be displayed to Customers who callyOu from the Web. 

Listing Info 
Listing Name: LCD or Plasma, Can help 

Tags: DVD, HDTV, HiDef, LCD, Plasma 

DeSCription: Are you choosing between an LCD V (Optional) 
and Plasma TV. It's a touch Choice 
and I can help you make the 

Photo: CS Step 1. Select a photo file 

Browse. 
Remove Photo Step 2. Upload Photo 

Pricing Plan 
Select the Pricing Plan that Customer will be charged when speaking with you. 

O Talk for Free for minutes 

O SD perminute 145 

o $25.00 for 30 v Minutes and then: 
O $25.00 for each additional 30 minutes 

O End the Call 

O No Longer Charge 

FIG. 3 

  



U.S. Patent May 13, 2014 Sheet 4 of 13 US 8,724,789 B2 

Welcome Back ejack101 

My Availability View Details 

163 Call Me At: 8 O 12 2 4 

161 Work 415-248-4OOO Mon m 
Home 415-248-4128 

Cell 415-248-4 100 153 

159 Change my phOne number Thu 

\o Available to take Calls (take me "Off Call") Fri 

My Results View Details 
Week Starting Attempted Calls Missed Calls Calls Call Minutes 

Jan 21 15 3 12 1 hour, 35 minutes 

8 6 

8 8 

12 11 

42 minutes 

48 minutes 

1 hour, 15 minutes 

ShOW Details 

155 

1 5 7 See Graphs 

FIG. 4 

LOCal Phone 171 Extensions 
Numbers 

183 
SIP URIS. 

800-Numbers Advertisement addresses 

ASSign (e.g., based on 185 
193 Assigned Call Volume, COnversion 888-Numbers Click-to-ASSign 

Reference rate, revenue potential, References 
Category, geography, 187 
demand partner, etc.) 877-Numbers Click-to-Callback 

References 
866-Numbers 

References for CalTracking 

FIG. 5 
189 

  

    

    

    

  

  

  

  

    

    

    

    

  

  

  

  

  

    

    

  



U.S. Patent May 13, 2014 Sheet 5 of 13 US 8,724,789 B2 

215 

Media Channel 

Advertisement 

217 

number 

Call the assigned 
phone number 

209 
221 the assigned Advertisement 

phone number 
-D 

Connection Provider 2O7 
-CH Assigned phone number 

Without an extension 

2O3 205 
Call the advertiser's Media Advertiser's 

phone number Channel PhOne number 

the advertiser's 
phone number 

Database 

225 

FIG. 6 

  

  



U.S. Patent May 13, 2014 Sheet 6 of 13 US 8,724,789 B2 

231 
Media Channel A 
(e.g., Web Server) 

Media Channel B 
(e.g., WAP Server) 

Media Channel C 
(e.g., Short Messaging 

Service Center) 

Media Channel D 
(e.g., Custom Server) 

Media Channel E 
(e.g., Cable Television) 

Media Channel F 
(e.g., NeWS Press) 

Media Channel G 
(e.g., Radio Station) 

Connection EnCOded Target 
Server Database PhoneNumbers 

261 263 269 

Target Target Target 
PhOne A PhOne B PhOneX 

241 USerDevice A -17 
(e.g., Cellular Phone) 

User Device C 
(e.g., Computer) 

Communication 
NetWOrk 

257 

FIG. 7 

  

  

  

  

  

  

  

  

    

  

  



U.S. Patent May 13, 2014 Sheet 7 of 13 US 8,724,789 B2 

Packet Switched 
NetWOrk 

Connection 
Server 

277 

FIG. 8 

SIP Server SIP Server SIP Server 

3 

Connection Session BOrder 
Server Controller 

Packet 
Switched 
NetWOrk 

FIG. 9 353 

    

    

  

  



U.S. Patent May 13, 2014 Sheet 8 of 13 US 8,724,789 B2 

Memory (e.g., ROM, Volatile RAM, 
Nonvolatile Memory, such as hard 

MicroproCeSSOr(s) drive, flash memory) 

Inter-Connect 

I/O I/O Device(s) 
Controller(s) (e.g. moUSe, Orkeyboard, Or 

modem, OrnetWOrk interface, 
Orprinter, or SCanner, or video 

Camera) 

Display Controller 
& Display Device 

FIG. 10 

We're going to call Car Pro now and tell him that you WOuld like to talk. We'll let him know 
that you're available to starta Call SOmetime in the time WindoW yOU Selected below. 

321 

Time Window: 
323 

Your Phone numbers: ( )731-02771 328 
329 

(408) (731-3217 

Your Comments to this person 
in requesting this Connection: 

327 

FIG. 11 

  

  

  

      

  



U.S. Patent May 13, 2014 Sheet 9 of 13 US 8,724,789 B2 

For directory assistance without 
advertisements, please press 1; for 
free directory assistance supported 

21 by advertisements, please press 2 
or stay on the line. 

Yll 
1-800-411-EASY COnnected 

405 00:35 

FIG. 12 

  



U.S. Patent May 13, 2014 Sheet 10 of 13 US 8,724,789 B2 

For a free Connection to Metro Cab, 
please press 1; for a Connection to 
Yellow Taxi for 25 Cents a minute, 

21 please preSS2. 

411 

Yl 
1-800-411-EASY COnnected 

00:35 
Metro Cab provides Superior 

Service in San FrancisCO 
Area. Click here for a free 

417 Connection to Metro Cab. 
Yellow Taxi. 1-415-256-7316 

FIG. 13 

    

  



U.S. Patent May 13, 2014 Sheet 11 of 13 US 8,724,789 B2 

1:00PM 8/1/07 

FrOm: 1-800-411-EASY 

Hearty Pizza 
Call NOW 

437 &- 
S 

&S 431 

Thick Pizza 
1-415-256-7788 

FIG. 14 

  



U.S. Patent May 13, 2014 Sheet 12 of 13 US 8,724,789 B2 

Directory Assistance 
503 Request 

- NA 
Customer Directory Assistance 

Provider 
Y-N-1 

Provide Reference 
Request Connection Assigned to the Listing 
Using the Reference and the CUStomer 

501 Database 
51 Customer 

Connection ACCOUnt 
Server 

Reference Listin 
505 Sting 

Connect 
Advertiser 

507 

509 

FIG. 15 

531 

Preference Help 

Directory Assistance 

Advertisement ONo Advertisement. I will pay $0.75 per directory assistance call. 
O NO advertisements, unless press "4" during the call. 

1. O Play advertisements to pay for my call, unless press "ii" during the call. 
O Ask me during the call. 

533 

O Play audio advertisements during the call, 
O Sendme visual advertisements at 

FIG. 16 

  



U.S. Patent May 13, 2014 Sheet 13 of 13 US 8,724,789 B2 

Receive a directory assistance request from a user over a telephonic 
Connection with the USer 601 

Provide directory assistance information responsive to the directory 
assistance request 603 

Present an option related to an advertisement 605 

Did the USer 
accept the option? 

607 
NO YeS 

Charge the user a fee for the 
directory assistance Service 609 

ReduCe/Waive the fee for the 
directory assistance Service 611 

FIG. 17 

    



US 8,724,789 B2 
1. 

SYSTEMS AND METHODS TO CONNECT 
PEOPLE FOR REAL TIME 

COMMUNICATIONS VIA DIRECTORY 
ASSISTANCE 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

The present application claims priority to Provisional U.S. 
patent application Ser. No. 60/954.262, filed Aug. 6, 2007, the 
disclosure of which is incorporated herein by reference. 

TECHNOLOGY FIELD 

At least Some embodiments disclosed herein relate to com 
munication connections and directory assistance in general 
and, more particularly but not exclusively, to connections for 
real time communications, such as connecting people for 
telephonic conversation, chat in text, voice and/or video, 
document sharing, Screen-sharing, application sharing, etc. 

BACKGROUND 

Telephone systems allow users to conduct real time two 
way Voice communication. Traditional land-line based tele 
phone systems connect one telephone set to another through 
one or more Switching centers, operated by one or more 
telephone companies, over a land-line based telephone net 
work. Traditionally, a telephone connection is based on a 
circuit switched network. 

Current telephone systems may also use a packet Switched 
network for a telephone connection. A packet switched net 
work is typical in a computer data environment. Recent devel 
opments in the field of Voice over Internet Protocol (VoIP) 
allow the delivery of voice information using the Internet 
Protocol (IP), in which voice information is packaged in a 
digital form in discrete packets rather than in the traditional 
circuit-committed protocols of the public switched telephone 
network (PSTN). 

Cellular networks allow a cellular phone to connect to a 
nearby cellular base station through an air interface for wire 
less access to a telephone network. Recent developments in 
wireless telephone systems allow not only Voice communi 
cations but also data communications. For example, cellular 
phones can now receive and send short messages through a 
Short Message Service (SMS). Web pages can now be 
retrieved through wireless cellular links and displayed on 
cellular phones. Wireless Application Protocol (WAP) has 
been developed to overcome the constraints of relatively slow 
and intermittent nature of wireless links to access information 
similar or identical to World WideWeb. 

Telephone companies provide a number of convenient fea 
tures, such as call forwarding. Call forwarding of a telephone 
system allows a user of a phone at a given phone number to 
dial a specific sequence on the phone to cause the telephone 
system to forward incoming calls addressed to the phone 
number to another specified phone number indicated by the 
dialed sequence. 

Telephone systems are frequently used in conducting busi 
ness. Telephone numbers are typically provided in advertise 
ments, web sites, directories, etc., as a type of contact infor 
mation to reach businesses, experts, persons, etc. 
A traditional directory assistance service allows a cus 

tomer to find out a landline phone number and/or the address 
of business via a telephone call. The customer is charged a fee 
for the directory assistance call and an additional fee for 
further connecting the call to the landline phone number 
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2 
looked up via the directory assistance service. Some recent 
directory assistance services are free to use by the customers, 
but the customers are required to listen to advertisements 
before the requested information is provided to the customer. 
The Internet is becoming an advertisement media to reach 

globally populated web users. Advertisements can be 
included in a web page that is frequently visited by web users. 
Typically, the advertisements included in the web pages con 
tain only a limited amount of information (e.g., a small para 
graph, an icon, etc.). The advertisements contain links to the 
web sites that provide further detailed information. In certain 
arrangements, the advertisers pay the advertisements based 
on the number of visits directed to their web sites by the links 
of the advertisements. 

Performance based advertising generally refers to a type of 
advertising in which an advertiser pays only for a measurable 
event that is a direct result of an advertisement being viewed 
by a consumer. For example, in one form of performance 
based search advertising, an advertisement is included within 
a result page of a keyword search. Each selection ("click”) of 
the advertisement from the results page is the measurable 
event for which the advertiser pays. In other words, payment 
by the advertiser is on a per click basis in Such advertising. 

BRIEF DESCRIPTION OF THE DRAWINGS 

The present disclosure is illustrated by way of example and 
not limitation in the figures of the accompanying drawings in 
which like references indicate similar elements. 

FIG. 1 shows a method to establish connections for real 
time communications according to one embodiment. 

FIG. 2 illustrates a user interface for the creation of an 
advertisement according to one embodiment. 

FIG.3 illustrates a user interface for the creation of a listing 
according to one embodiment. 

FIG. 4 illustrates an example of a user interface to manage 
availability for receiving phone calls according to one 
embodiment. 

FIG. 5 shows a diagram illustrating a method to select a 
type of tracking mechanism with a corresponding reference 
for embedding in an advertisement according to one embodi 
ment. 

FIG. 6 illustrates an example of telephone call tracking 
mechanisms which can be selected according to one embodi 
ment. 

FIG. 7 shows a diagram of a system to make and track 
phone connections according to one embodiment. 

FIG. 8 shows a system including a connection server con 
figured on a packet Switched network according to one 
embodiment. 

FIG.9 shows a connection server according to one embodi 
ment. 

FIG. 10 shows a block diagram example of a data process 
ing system which may be used in various embodiments. 

FIG. 11 shows a user interface to arrange a callback to 
connect a caller to a callee for real time communications 
according to one embodiment. 

FIG. 12 illustrates an example of presenting an option to 
receive an advertisement in a directory assistance call accord 
ing to one embodiment. 

FIG. 13 illustrates an example of presenting an option to 
connect a call for directory assistance to an advertiser accord 
ing to one embodiment. 

FIG. 14 illustrates an example of presenting an advertise 
ment via directory assistance according to one embodiment. 
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FIG. 15 illustrates a system to connect a customer to an 
advertiser via directory assistance according to one embodi 
ment. 

FIG.16 shows a user interface to specify a user preference 
for directory assistance according to one embodiment. 

FIG. 17 shows a method of directory assistance according 
to one embodiment. 

DETAILED DESCRIPTION 

In the following description, for purposes of explanation, 
numerous specific details are set forth in order to provide a 
thorough understanding of the description. It will be appar 
ent, however, to one skilled in the art that embodiments of the 
disclosure can be practiced without these specific details. In 
other instances, structures and devices are shown in block 
diagram form in order to avoid obscuring the description. 

Reference in this specification to “one embodiment' or “an 
embodiment’ means that a particular feature, structure, or 
characteristic described in connection with the embodiment 
is included in at least one embodiment of the disclosure. The 
appearances of the phrase “in one embodiment' in various 
places in the specification are not necessarily all referring to 
the same embodiment, nor are separate or alternative embodi 
ments mutually exclusive of other embodiments. Moreover, 
various features are described which may be exhibited by 
Some embodiments and not by others. Similarly, various 
requirements are described which may be requirements for 
some embodiments but not other embodiments. 

In the disclosure, the term “advertisement may refer to 
various differentforms of presentations to attract attention or 
patronage. An advertisement may be simply a listing of iden 
tity and contact information (e.g., in a web page, a print 
media, a telephonic listing service, etc.), or a passage includ 
ing one or more statements about business offering, etc., or a 
banner with graphical content and/or animation embedded in 
a web page, or a voice message presented in a voice channel 
(e.g., radio broadcasting, a Voice portal with Interactive Voice 
Response (IVR), which may accept user input through Voice 
recognition or through keypad input generated Dual Tone 
Multi-Frequency (DTMF) signals), or others. 

In one embodiment, a listing is presented to a user to 
provide the user with a communication reference, which can 
be used to request a connection for real time communications 
between the user and the entity of the listing, such as for 
telephonic conversations, instant messaging, chat in text, 
Voice and/or video, Screen sharing or application sharing, etc. 
The entity of the listing may be an advertiser who offers an 
advertisement fee for being presented, or a business entity, a 
seller, an advisor, an information provider, or a service pro 
vider, Such as a provider for entertainment, amusement, etc. A 
listing may include text, graphical presentation, and/or audio 
or voice. 
A listing may or may not be provided on behalf of an 

advertiser for a fee. For example, a directory service provider 
may compile listings of some businesses or sellers without the 
businesses or sellers explicitly request the directory service 
provider to advertise for them. A business or seller presented 
by a listing may or may not pay an advertisement fee for the 
presentation of the listing and/or for the lead to the customers 
resulting from the presentation of the listing. 

For example, a community of users may create listings of 
businesses, sellers, etc. based on the recommendation of the 
users. In one embodiment, a listing can be created and edited 
by the community of users of telephonic apparatuses, such as 
Softphones, cellular phones, or Smartphones. The users can 
provide, edit, and/or modify a description, comments, ratings, 
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4 
etc., about a business or service provider that is identified by 
a telephonic reference. Such as a telephone number of the 
business or service provider. Alternatively, the listings may 
have a portion of description that can be edited by the respec 
tive advertiser but not by other users. The listing database 
represents a business directory; and the entities represented 
by the listings may not pay any fee for being presented. Some 
of the entities may offer a fee for preferred placement in 
presentation. In one embodiment, the users may be charged a 
communication fee for communicating with the entities fea 
tured in the listings when the users use the Softphones, cellu 
lar phones, or Smartphones to communicate with the entities. 

In one embodiment, an advertiser of an advertisement is 
charged an advertisement fee based on the performance of the 
advertisement (e.g., a telephonic connection to a customer, a 
lead for real time communication with a customer, a deal 
completed with the customeras a result of the performance, a 
subscription fee for a number of bundled leads or deals, etc.). 

In one embodiment, a listing is provided to allow a cus 
tomer to be connected to a seller; and the connection provider 
can charge the customer on behalf of the seller for transac 
tions conducted over the connection provided between the 
customer and the seller. In one embodiment, the user termi 
nals provided to the customerand the sellers are configured to 
charge the customer on behalf of the seller for the transac 
tions. The customers and/or the sellers may also be charged 
for the communication connection. Alternatively, the com 
munication connection may not be charged explicitly; and the 
communication cost can be covered via the commission fees 
for charging the customer on behalf of the seller and/or the 
advertisement fees. 

In one embodiment, a presented listing includes a tele 
phonic reference, which is used to identify an “end point on 
a telephonic network for a telephonic connection to the “end 
point. The telephonic network may be a circuit switched 
network, or a packet Switched network, or a combination of 
one or more circuit Switched networks and one or more packet 
switched networks. For example, the telephonic reference 
may be a telephone number with an extension, a telephone 
number without an extension, a session initiation protocol 
(SIP) uniform resource identifier (URI), a user identifier of an 
instant messaging network, a user identifier of a Voice over 
Internet Protocol (VoIP) network, or a user identifier of a peer 
to peer VoIP network, etc. 

In one embodiment, the telephonic references presented in 
Some of the listings are references assigned by a connection 
server Such that, when the references are used, the connection 
server is in the path of a call for a connection between the 
caller and the callee. For example, the connection server may 
be requested to call back the caller and to call the callee 
separately to connect the caller and the callee according to an 
assigned reference. For example, the connection server may 
receive a call, as an end point specified by an assigned refer 
ence, and then further connect the call to the callee based on 
the assigned reference used to receive the call. For example, 
the connection server may be queried to provide a telephonic 
reference of the callee according to an assigned reference to 
allow the caller's device to initiate the call to the callee using 
the provided reference. For example, the connection server 
may decrypt or decode an encrypted/encoded phone number 
of the callee for the caller's device and track the calls made by 
the caller's device through the decrypting or decoding pro 
CCSS, 

For example, in one embodiment, when an assigned refer 
ence is used to call for connections, the user is connected to a 
connection server as an end point. The connection server 
determines the communication reference of the advertiser 
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based on the assigned reference used to connect the user and 
the connection server and then further connects the user to the 
advertiser. Through the use of the assigned reference, the 
connection server is in the path of connecting the user and the 
advertiser to track the connection made via the advertisement. 

For example, the assigned reference can be a telephone 
number of the connection server, which when called by the 
user can be used to determine the telephone number of the 
advertiser; and the telephone number of the advertiser can be 
used to further connect the call to the advertiser. For example, 
the assigned reference may be a reference to request a call 
back to the user to connect to the advertiser. For example, the 
assigned reference can be an identifier of the advertiser, Such 
as a userID of the advertiser, a SIP URL of the advertiser, etc. 
The assigned reference can be passed to the connection server 
in a call signaling message of a VoIP call, be used to request 
a server to resolve the reference into a direct reference for use 
in a network, or be used to report to a server about the call to 
the advertiser. 

In another embodiment, the telephonic references for some 
of the listings are designed to be used on telephonic appara 
tuses which are configured to track the calls made via the 
telephonic references and/or to report the calls made via the 
telephonic references. Thus, information about the calls made 
via the telephonic references can be used at a server to bill 
advertisers per connections made via the advertisements, to 
charge the customers on behalf of advisers (or sellers, service 
providers), to compensate partners based on the call activi 
ties, etc. 

In a further embodiment, the telephonic references for 
Some of the listings are designed to be used on telephonic 
apparatuses which are configured to maintain account infor 
mation, or to communicate with servers of financial institu 
tions to bill advertisers, and/or charge the customers on behalf 
of advisers, sellers or service providers. 

In one embodiment, the user terminals that are designed to 
make the connections via the advertisement use the assigned 
reference to track the connections and report to a server the 
connection made via the advertisement. For example, Soft 
phones can be designed to make direct connections over a 
peer to peer network, without going through a centralized 
connection server. The Softphones can be configured to report 
the calls made via the advertisements to a server for tracking. 
Alternatively, the softphones may be configured to deduct 
fees, or transfer funds, via accounts maintained by the Soft 
phones, or accounts accessible individually by the Soft 
phones. 

In one embodiment, a click to call button includes a refer 
ence to the callee, which when selected, causes a telephonic 
apparatus used by the user. Such as a Softphone, a cellular 
phone, or a Smartphone, to start a process to call the callee. 
The reference to the callee may be a SIP address of a connec 
tion server encoded with a phone number of the callee, which 
can be decoded by the connection server to further connect 
the call to the callee. The reference to the callee may be an 
encrypted phone number of the callee, which is to be 
decrypted by a server to allow the telephonic apparatus to call 
the callee directly (e.g., via a peer to peer network). In one 
embodiment, the reference can further include parameters 
Such as the search terms used to locate the listings, the time 
stamp of the search, an electronic coupon/promotion, a bid 
price for advertisement fee, and/or a price for the service 
offered by a seller, etc. In one embodiment, the telephonic 
apparatus is configured to report a call resulted from the 
advertisement to a server for tracking and/or billing purposes. 

In another embodiment, a click to call button is designed to 
request a connection server to callback to the customer for a 
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6 
connection to the entity of the listing. The click to call button 
may cause the presentation of an interface to guide the cus 
tomer through the calling processing and/or to collect a call 
back reference from the customer (e.g., via a web page). In 
Some embodiments, the callback reference. Such as the tele 
phone number of the customer, can be determined automati 
cally from the identity of the customer, or the identity of the 
device used by the customer. For example, a telephone num 
ber of the customer can be looked up from the account of the 
customer after the customer is authenticated. 

In one embodiment, a telephonic apparatus is a Softphone 
implemented at least in part via Software, Such as an instant 
messenger, a VoIP client application running on a computer, 
an applet embedded in a web page, a built-in or plug-in 
module of a web browser, a handheld device, a personal 
digital assistant, a cellular phone, a cordless phone, a Blue 
tooth phone, a WiFi phone, etc. The telephonic apparatus may 
be designed to make a connection based on Internet Protocol, 
based on a peer to peer network, based on Software, and/or 
based on a connection to a server or a host computer, etc. In 
Some embodiments, the telephonic apparatus is implemented 
via hardwire circuitry, such Application-Specific Integrated 
Circuit (ASIC); in some embodiments, the telephonic appa 
ratus is implemented partially via special purpose hardwire 
circuitry and partially via Software, such as Application-Spe 
cific Integrated Circuit (ASIC) or Field-Programmable Gate 
Array (FPGA) with software/firmware; and in some embodi 
ments, the telephonic apparatus is implemented using a set of 
general purpose hardwire components that are under the con 
trol of software. 

FIG. 1 shows a method to establish connections for real 
time communications according to one embodiment. In FIG. 
1, user A (121) provides a contact for real time communica 
tion, Such as a telephone reference of the user A. The contact 
can be used to establish a connection with user A (121) 
through a communication network. For example, the contact 
can be a telephone number of a landline, traditional analog 
telephone, a cellular phone number, a phone number with an 
extension, a Universal Resource Identifier (URI) such as a 
Session Initiation Protocol (SIP) URI, a user identifier of a 
VoIP application, a user identifier of an instant messaging 
system, etc. 
The contact of the user A (121) is stored in the database 

(125); and a reference is assigned to represent the contact. 
Instead of providing the contact to customers, the reference 
representing the contact is provided through the media (127) 
to user B (131). Thus, when the user B (131) uses the refer 
ence to request a connection with the user A (121), the con 
nections resulted from the advertisement can be tracked to 
evaluate the performance. 

In one embodiment, advertisements can be distributed via 
a number of media channels operated by a number of demand 
partners. The reference can also be assigned to identify the 
demand partners and/or the media channels used to distribute 
the advertisements. In one embodiment, the information 
obtained from tracking the demand partners who are respon 
sible for the delivery of a communication lead is used to 
compensate the demand partner for each delivered commu 
nication lead. Alternatively, the demand partners may be 
compensated according to the advertisement presentations 
made for the advertiser; and tracked information can be used 
to determine the performance and/or the cost effectiveness of 
the media channels. 

In one embodiment, the reference can be presented via a 
variety of media channels, such as a virtual reality environ 
ment, newspaper, magazine, telephone directory, web search 
results, VoIP user terminals, interactive maps, banners, direc 



US 8,724,789 B2 
7 

tory assistance service, online marketplace, mobile commu 
nication devices, radio, cable/satellite television, interactive 
television, web television, voice portal, web portal, online 
auction site, blog, email, bulletin board, refrigerate magnet, 
brochure, etc. 

In FIG. 1, the user B (131) can use the reference obtained 
from media (127) to request the connection provider (123) to 
establish a connection or facilitate a communication channel 
for real time communications between the user A (121) and 
the user B (131). The connection provider uses the database 
(125) to determine the contact of the user A (121) and then 
make a connection between the user A (121) and user B (131) 
using the contact of the user A (121). Alternatively, the refer 
ence may include an encoded/encrypted version of the con 
tact of the user A (121) which can be decoded/decrypted 
without relying upon the database (125). 

In response to the user B's request for a connection, the 
connection provider (123) may establish two separate con 
nections to the user A (121) and the user B (131) and then 
bridge the two connections to connect the user A (121) and 
user B (131). For example, the connection provider (123) 
may determine the reference from a connection established 
between the user B (131) and connection provider (123) and 
then further bridge the connection to the user A (121). 

In one embodiment, the connection provider (123) may 
provide a separate reference to represent the user B (131) and 
allow the user A (121) to subsequently callback to the user B 
(131) via the reference that represents the user B (131), if the 
user A (121) is not currently available for real time commu 
nications. The connection provider (123) may schedule an 
appointment for the user A (121) and user B (131) for a real 
time communication session. The connection provider (123) 
may send a notification to the user A (121) to inform the user 
A (121) about the request for a real time communication. 

Alternatively, the user terminal of the user B (131) may 
provide the encoded/encrypted version of the contact of the 
user A (121) to the connection provider for a decoded/de 
crypted version of the contact of the user A (121) just in time 
when the user terminal of the user B (131) is ready to make a 
direct connection with a user terminal of the user A (121). For 
example, the user terminal of the user B (131) can use the 
decoded/decrypted contact of the user A (121) to make a peer 
to peer connection with the user terminal of the user A (121) 
without going through the connection provider (123); and 
providing the decoded/decrypted contact can be considered a 
proxy event of a connection between the user terminal of the 
user B (131) and the user terminal of the user A (121). Alter 
natively or in combination, the user terminal of the user B 
(131) and/or the user terminal of the user A (121) can be 
configured to report to the connection provider the connec 
tion between the user terminals. For example, a reporting 
message may include a call detail record (CDR), indicating 
the time period of the connection. 

In one embodiment, the connection provider (123) tracks 
the connections made via the reference for billing for the 
advertisement. For example, the connection provider (123) 
may charge the advertiser for each communication lead 
deliver to the user A (121). 
A communication lead may be limited to a distinct, sepa 

rate customer Such that repeated calls from the same customer 
within a predefined time period may not be counted as sepa 
rate communication leads. In one embodiment, the commu 
nication lead may also be limited by the duration of a com 
munication session, Such that a short session having a 
duration shorter than a predefined time period may not be 
counted as a communication lead, and/or a long session hav 
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8 
ing a duration longer than a predefined time period may be 
counted as more than one communication lead. 

In one embodiment, a number of communication leads 
may be bundled as a package for a subscription fee, or a bid 
price. Further, the delivery of communication leads may be 
bundled with an offer of a telecommunication service pack 
age. Alternatively, the advertiser may specify a bid price that 
is to be charged for each communication lead delivered, or a 
bid limit (e.g., maximum bid) which is to be resolved into an 
actual bid based on the bid prices of competitors in a category 
for a specific geographic service area. 

FIG. 2 illustrates a user interface for the creation of an 
advertisement according to one embodiment. The user inter 
face may be presented via web in a web browser. 

In FIG. 2, an interface (141) allows the advertiser to 
describe an offer (or a Switch pitch, or a cross sell, or some 
advertising content). The advertiser can specify the business 
contact information for the advertisement, including the busi 
ness name, street/mailing address, phone number and fax 
number. The advertiser/seller is encouraged to tell customers 
via concise marketing messages what is being offered and 
why the customers should call the advertiser/seller. For 
example, the advertiser is encouraged to include promotional 
offers in the marketing messages to get buyers to call the 
advertiser. Examples of promotional offers include: “Call 
today and get S5 off.” “Free consultation limited time.” and 
“Call now and Save 10%. 

In one embodiment, an audio and/or visual advertisement 
is generated based at least in part on the information Submit 
ted by the advertiser via the user interface (141) (e.g., for 
presentation via virtual realty, directory assistance service, 
search result, etc.) 

In one embodiment, a short audio advertisement is gener 
ated based on the concise marketing message (e.g., two sen 
tences, each having a length limit, such as 35 characters). The 
concise marketing message can be read by a human to gen 
erated a recorded audio file for a short audio advertisement, or 
be converted into an audio message via a text-to-speech Syn 
thesizer. In one embodiment, the audio advertisement also 
includes the business name. 

In one embodiment, a visual presentation of the advertise 
ment may be used to Supplement the audio advertisement. For 
example, the address of the advertisement can be presented in 
a visual advertisement, together with additional information 
that is specified in the business profile page of the advertise 
ment. In response to a request from the customer, the visual 
component of the advertisement can be sent to the customer 
via an SMS message, via an email, via a custom application, 
via a web/WAP page, etc. 

In one embodiment, the advertisement is sent to a user 
device in text according to a pre-determined format (e.g., in 
XML or a custom designed format) to allow a client applica 
tion running on the user device to present the advertisement in 
a custom format. For example, the client application may 
present the short marketing advertisement in an audio form 
via a text-to-speech synthesize and the present a selected 
portion of the advertisement as an animation (e.g., present an 
electronic coupon via an animation). For example, a Java 
applet can be downloaded into the browser of the user to 
facilitate VoIP-based phone communication and perform at 
least part of the text-to-speech operations to enable improved 
compression in transmitting audio advertisements. 

In one embodiment, when an advertisement is presented to 
the user via a web or a virtual reality environment, the short 
audio advertisement can also be included; and the audio 
advertisement can be played automatically or after the user 
selects the advertisement. 



US 8,724,789 B2 
9 

In FIG. 2, the interface (141) may be implemented as a web 
page. Alternatively, an advertisement may submit the adver 
tising content via a custom client application, or via a mes 
Sage gateway (e.g., an instant message, an email, an SMS 
message, etc.). In one embodiment, one or more advertise 
ments can be uploaded into a server via a spreadsheet, or via 
a web service interface. 

In one embodiment, the system converts the text input 
received from the advertiser into an audio advertisement. In 
one embodiment, the audio file for the advertisement is stored 
in the advertisement database; alternatively, the text input can 
be converted into the audio advertisement (e.g., via a text-to 
speech synthesizer, or a human announcer) when the audio 
advertisement is needed. In one embodiment, the machine 
synthesized audio recording are stored in the database for a 
period of time and deleted if not used after a predetermined 
period of time, or when the usage of the audio advertisement 
is lower than a threshold. 

FIG.3 illustrates a user interface for the creation of a listing 
according to one embodiment. In FIG.3, an entity can create 
a listing of service that can be delivered via a real time 
communication connection, Such as a telephonic connection. 
The interface (143) allows the entity to specify a listing name 
with tags that can be used to categorize the listings and/or to 
facilitate searching. For example, the tags of the listing can be 
used to match with the search criteria of a customer, the 
content of document in which the listing is to be presented, 
etc. 

In FIG. 3, the interface (143) allows the entity (e.g., an 
advisor, an entertainer, an information provider, a consultant, 
etc.) to specify the price of the service offered by the entity. 
For example, the entity may allow a customer to talk to the 
entity for free for a period of time specified in the entry box 
(145), or allow an indefinite period of free communication 
time. For example, the entity may request the customer to 
accept a charge after a period of free time, or request the 
customer to accept a charge before being connected to the 
entity. For example, the entity may request the customer to 
accept a per minute price before the customer is being con 
nected to the entity for real time communication. Alterna 
tively, the entity may provide a period of free communication 
time to the customerforataste of the service, before requiring 
a per minute price specified in the interface (143). 

In FIG. 3, the entity can also specify a price for a specified 
period of time, such as S25.00 for 30 minutes and a policy to 
continue beyond the 30 minutes. For example, the entity may 
request S25.00 for each additional 30 minutes in a commu 
nication session, or request the system to end the call after the 
initially purchased 30-minute communication session, or no 
long charge the customer if the customer wishes to continue 
the conversation beyond the initially purchased 30-minute 
communication session. 

In one embodiment, the entity can specified a set of mul 
tiple prices for different purchase options; and the entity can 
negotiate with a customer during an initially free communi 
cation time period to select a price. 

Alternatively, the entity may be compensated according to 
a flat rate specified by the system for services provided to the 
customers of the system. 

FIG. 4 illustrates an example of a user interface to manage 
availability for receiving phone calls according to one 
embodiment. An advertiser may specify the day and time of 
availability for accepting the calls for real time communica 
tions. Based on the availability, the system may schedule the 
presentation of the advertisements/communication refer 
ences more effectively and block unwanted calls. 
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10 
In one embodiment, the system can store multiple phone 

numbers of the seller. The system can intelligent route a call 
to the seller according to the preference of the seller. For 
example, in FIG. 4, the advertiser/seller may choose a pre 
ferred phone number from a set of phone numbers of the seller 
to receive incoming calls using the option group (161) in the 
user interface (151). The seller may indicate whether the 
seller is currently available to take calls or is to be taken “off 
call” (e.g., using the check box (159)). 

In one embodiment, the owner of the listing (e.g., seller, 
advertiser, advisor, entertainer, consultant, etc.) can request 
the system to make concurrent calls to the multiple phone 
numbers. The owner of the listing can use any of the tele 
phonic apparatuses connected at the multiple phone numbers 
to answer the call. 

For example, an advertiser may have multiple telephonic 
apparatuses at different telephonic references. A connection 
server can assign a telephonic reference to an advertisement 
of the advertiser. Whena customer calls the connection server 
at the telephonic reference assigned to the advertisement, the 
connection server can further connect the call from the cus 
tomer to the advertiser via multiple concurrent calls to the 
different telephonic references of the advertiser. Thus, the 
advertiser can take the call to talk to the customer via any of 
the multiple telephonic apparatuses of the advertiser. 

In one embodiment, during the conversation between the 
customer and the advertiser, the advertiser may request the 
connections server to reconnect the call to a different tele 
phonic apparatus. For example, the connection server can 
place one or more separate concurrent calls to the telephonic 
references that are currently not in use for the conversation 
between the customer and the advertiser and then join the 
separate calls with the existing calls in a conference. This 
allows the advertiser to switch from one phone to another 
during the conversation and to bring family, friends, col 
leagues and/or third parties into the conversation. 

In one embodiment, separate concurrent calls can be 
placed to the telephonic references of the advertiser that are 
specified prior to the customers call. Such as specified via the 
user interface (151). Alternatively, the advertiser can request 
a separate call to a telephonic reference specified in the 
request during the conversation with the customer. For 
example, the advertiser may provide the telephonic reference 
of a third party to invite the third party to join the conversa 
tion. 

In one embodiment, the system is configured to drop the 
other concurrent calls when the one of the concurrent calls is 
answered. Thus, the first answering telephonic apparatus is 
selected for the connection, although multiple concurrent 
calls were initially placed. 

In one embodiment, when multiple telephonic apparatus of 
the customer (or the advertiser) are answered substantially at 
the same time in response to the concurrent calls, one of the 
answering telephonic apparatus is selected for the connection 
while the others are disconnected. The selection can be per 
formed based on a set of predefined priorities among the 
telephonic references, or based on statistics data about past 
answered calls. For example, the frequencies of the calls 
being answered on the multiple telephonic references can be 
used to select the telephonic apparatus that most frequently 
answered the previous concurrent calls (e.g., previous con 
current calls within the same time window of the day as the 
current call). For example, the telephonic apparatus that most 
recently answered the prior concurrent calls can be selected 
for the current connection request. Alternatively, a random 
selection from the answering devices can be used to select 
telephonic apparatus for the current connection request. 
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In one embodiment, the multiple telephonic references of 
the advertiser are called for up to a predetermined period of 
time to allow one or more of the multiple concurrent calls 
being answered. One or more answered calls can be joined 
with the call (or calls) with the other party in a conference. 
This provides a convenient mechanism to set up a conference 
call among multiple persons between the customer and the 
advertiser. 

Alternatively, the multiple telephone numbers of the adver 
tiser can be called sequentially to connect the advertiser to the 
CuStOmer. 

In one embodiment, the system allows the seller to specify 
the schedule to receive calls; and the schedule (153) is dis 
played to the seller in a graphical way to help the seller to 
manage calls. In FIG. 4, the user interface (151) includes a 
link (163) which can be selected to display a user interface 
(not shown in FIG. 4) to manage the schedule (153). 

In one embodiment, when the schedule or the checkbutton 
(159) indicates that the advertiser/seller is currently not avail 
able to take calls for real time communications, the system 
can decrease the priority of the advertisement for this adver 
tiser, or stop temporarily the presentation of advertisements 
for this advertiser. When there is a call intended for the adver 
tiser at a time when the advertiser is not taking calls (e.g., 
according to the schedule), the system can block the call, or 
direct the call into a Voice mail for the advertiser, or arrange a 
call at an alternative time, or obtain a callback number to 
allow the advertiser to initiate a callback to the customer. 

In FIG. 4, the user interface (151) also includes a summary 
of call activities. Buttons (157 and 155) can be selected to 
show graphical representation of the call activities and further 
details of the call activities. 
As the phone calls pass through the system, a wide array of 

information can be collected and tracked, including day/date/ 
time of calls, duration of calls, call status (answered, no 
answer, busy), inbound phone numbers, etc. Such tracked 
information can be used in counting communication leads 
generated from advertisements. For example, when multiple 
calls are made from the same user to the same seller within a 
period of time (e.g., a day or a week), or in connection with the 
same offered or auctioned item, these multiple calls can be 
considered as one qualified call or a single lead. 

In one embodiment, different types of communication ref 
erences can be dynamically selected for advertisements to 
represent the contact information of the corresponding adver 
tisers. A communication reference used to represent the con 
tact of an advertiser may be a traditional phone number with 
or without an extension, a click-to-call reference, a SIP 
address for VoIP call, a click-to-reveal reference, etc. The 
communication reference can be embedded into an advertise 
ment to count the communication leads generated from 
advertisements, to track the contributions of demand partners 
who operate media channels to present the advertisements to 
customers, and/or to track other aspects of advertising, Such 
as partners who bring the advertisers/sellers to the system and 
the keywords responsible for the selection of the advertise 
ment for presentation. 

In one embodiment, the tracking mechanism used for a 
particular version of a particular advertisement is selected 
from a number of available mechanisms, based on one or 
more considerations such as the Volume or frequency of calls 
generated from the advertisement, the conversion rate of the 
advertisement (e.g., the ratio between a count of presentations 
of the advertisement and a count of communication leads 
generated from the presentations), the price per communica 
tion lead that the advertiser is willing to pay for the advertise 
ment according to a price bid specified by the advertiser, a 
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12 
potential revenue for a particular party in the advertising 
activity, a classification or category of the advertisement (e.g., 
the category of service or product advertised in the advertise 
ment), a geographical area served by the advertisement, the 
demand partner who is going to present the advertisement 
(e.g., the Success rate of the demand partner in reaching viable 
customers in comparison with other demand partners), etc. 

FIG. 5 shows a diagram illustrating a method to select a 
type of tracking mechanism with a corresponding reference 
for embedding in an advertisement according to one embodi 
ment. In FIG. 5, multiple types of tracking mechanisms are 
used in the system. The tracking mechanism used for an 
advertisement or a version of the advertisement can be 
dynamically selected and changed. For example, different 
versions of an advertisement can be generated for delivery by 
different demand partners. 

In FIG. 5, a pool (189) of different types of references is 
maintained, such as local phone numbers (171), 800-numbers 
(173), 888-numbers (175), 877-numbers (177), 866-numbers 
(179). Some of the references can be dynamically generated 
and used, such as extensions (181), SIP addresses (183), 
click-to-assign references (185) and click-to-callback refer 
ences (187). In one embodiment, one or more of the refer 
ences are selected and used as the assigned reference (193) 
that is embedded in the advertisement (191). In one embodi 
ment, the assignment is based at least partially on factors 
related to the advertisement, such as call Volume, conversion 
rate, revenue potential, category, geography, demand partner, 
etc. 

In one embodiment, the reference of a particular type is 
selected and assigned to the advertisement when the adver 
tisement is being requested for delivery. When the advertise 
ment is Subsequently requested, the previously assigned ref 
erence can be used. Alternatively, when the advertisement is 
Subsequently requested, a different reference of a re-selected 
type can be selected and assigned to the advertisement, based 
on the considerations such as the call Volume in a past time 
period, conversion rate, price bid, etc. After the new reference 
is assigned to the advertisement, the previous reference can be 
assigned to a different advertisement. 

In one embodiment, before the expiration of the previously 
assigned reference for an advertisement delivered by a 
demand partner, a new reference can be assigned to the adver 
tisement for delivery by the same demand partner. Thus, 
multiple references can be associated with a same set of 
parameters in a time period. Further, since Some of the refer 
ences can be re-assigned to a different advertisement, one 
reference may be associated with multiple sets of parameters 
(e.g., for different advertisements). In one embodiment, when 
a reference is associated multiple sets of parameters, the 
parameter set that is most recently assigned to and associated 
with an advertisement has the highest priority; and when the 
reference is used to request a communication connection with 
an advertiser, the customer can be prompted to confirm the set 
of parameters (directly or indirectly) before the set of param 
eters are used to connect the customer to the advertiser. 

In one embodiment, a communication reference that is 
specific to a selected tracking mechanism is allocated or 
selected or generated for a particular advertisement. The 
communication reference is embedded into the advertisement 
to generate a particular version of the advertisement. 

In one embodiment, the tracking mechanism is selected at 
a time when the particular version of the advertisement is 
needed for presentation (e.g., when the version of the adver 
tisement is to be delivered to a media channel, a demand 
partner, or to a web browser of a customer). The correspond 
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ing communication reference is allocated or selected or gen 
erated when the tracking mechanism is selected. 

In one embodiment, the selected tracking mechanism can 
be dynamically changed at a time when the particular version 
of the advertisement is needed for presentation (e.g., when the 
version of the advertisement is to be delivered to a demand 
partner or to a web browser of a customer). For example, the 
tracking mechanism used in an advertisement that is to be 
presented via a particular demand partner can be upgraded or 
downgraded based on the statistical data collected from the 
past activities related to the advertisement. 

In one embodiment, a version of an advertisement can have 
multiple assigned references corresponding to different types 
of tracking mechanisms. For example, a version of an adver 
tisement may include a SIP address, a reference to arrange a 
callback and a reference to request an assigned phone num 
ber. 

The SIP address may be presented in a click-to-call format 
via a VoIP application. When the customer has a VoIP appli 
cation readily available, the customer may choose to make the 
phone call via the SIP address without requesting for a tradi 
tional telephone number. 

The reference to arrange a callback can be implemented as 
a link or a button labeled as “Request a phone connection 
through calling me back. In one embodiment, a form to take 
the callback number is presented with the link or button. 
Alternatively, when the link or the button is selected, a further 
interface (e.g., a web page, a dialog box, etc.) can be dis 
played to guide the customer through the process of connect 
ing the customer to the advertiser through calling back the 
CuStOmer. 

The reference to request an assigned phone number can be 
implemented as a link or a button labeled as “Show me a 
phone number, which when selected, causes a phone num 
ber to be assigned to the version of the advertisement. After a 
phone number is assigned to the version of the advertisement, 
the advertisement can be subsequently displayed with the 
assigned phone number without showing the reference to 
request an assigned phone number. 

Alternatively, when the “Show me a phone number link or 
button is selected, the complete phone number of the adver 
tiser can be shown to allow the customer to call the advertiser 
directly. In Such an implementation, the number of times that 
the advertiser's phone number is clicked to reveal can be used 
as a performance indicator, based on which the advertisement 
is charged for. 

In one embodiment, after a period of time of serving the 
advertisement, statistical data related to consumer responses 
to the advertisement can be collected and used to adjust the 
tracking mechanisms for the advertisement. For example, if it 
is determined that the majority of the phone calls in response 
to the advertisement is via the SIP address, other tracking 
mechanisms may be de-allocated from the advertisement, or 
re-allocated for a different advertisement. Alternatively, the 
reference may be phased out from the advertisement while the 
reference is allocated to a different advertisement. 

For instance, if an advertisement has a high call Volume 
(e.g., receives many calls), it may be upgraded for a more 
expensive method of tracking. An advertisement with an 
extension may be upgraded to a local phone number without 
an extension, or even a vanity toll-free number, if the perfor 
mance of the advertisement is above a threshold (e.g., when 
its conversion rate or call Volume is high). Conversely, adver 
tisements that perform poorly may be downgraded intracking 
methods used. For example, an advertisement tracked by a 
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14 
toll-free number without an extension may be downgraded to 
have a number with an extension, a click-to-call connection 
mechanism. 
The tracking mechanism of an advertisement can be deter 

mined not only by the performance of an advertisement, but 
also by the quality of the demand partner or the quality of the 
customerviewing the advertisement. For example, one adver 
tisement may use an expensive tracking mechanism on one 
demand partner but may be assigned a different, inexpensive 
tracking mechanism on a second demand partner who tends 
to have lower quality customers (e.g., customers who 
response less frequently to advertisements). The quality of a 
demand partner may be reflected upon on the difference in the 
conversion rate of a same advertisement presented via differ 
ent demand partners, in the numbers of the potential custom 
ers the demand partners can reach, the quality of the custom 
ers of the demand partners, etc. In another embodiment, the 
tracking mechanism is directly determined by the quality of 
the customer himself/herself. For instance, information can 
be collected about the customer interacting with the adver 
tisements; if the customer is a frequent buyer, an expensive 
tracking mechanism can be used for the customer. The quality 
of a customer may also reflected upon the preferences of the 
customer, the spending habit of the customer, the response 
rate of the customer to advertisements, the need of the cus 
tomer, etc. In this case, different customers of different buy 
ing tendencies may see the advertisement using different 
tracking mechanisms at the same demand partners. 

In one embodiment, the likelihood of an advertisement 
being called is estimated based on the type of media channels 
used to present the advertisement, the demand partner respon 
sible to deliver the advertisement, and/or the customer who 
views the advertisement. Any characteristics in advertising 
that have an impact on the likelihood of an advertisement 
being called and thus the expected revenue/profit generated 
from the presentation of the advertisement can be used in 
selecting a tracking mechanism for the particular instance of 
the advertisement. 

In one example, if it is determined that the number of 
communication leads generated from the assigned phone 
number is lower than a threshold, the assigned phone number 
may be reallocated to another advertisement. If the number of 
communication leads generated from the advertisement is 
higher than a threshold, the tracking mechanism used for the 
advertisement may be promoted to a phone number with a 
short or Vanity extension, a phone number without an exten 
Sion, a Vanity phone number, a toll free phone number, a 
Vanity toll free number, a local phone number, or a vanity 
local phone number. If the number of communication leads 
generated from the advertisement is lower than a threshold, 
the tracking mechanism may be downgraded, freeing up 
tracking resources for other advertisements. 

In one example, when advertisements are provided to a 
demand partner that has a lower Success rate in reaching 
viable customers than other demand partners, this demand 
partner may be represented using a long extension, leaving 
short extensions for other demand partners. Alternatively, the 
advertisements for presentation by the demand partner may 
be tracked using references for callback or SIP addresses. 

In one example, the system may promote the advertisement 
activities in one geographic area; and the advertisements 
served in that geographic area receive upgrades in tracking 
mechanism. 

In one example, the advertisements in certain categories of 
products and services use upgraded tracking mechanisms. 
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In one embodiment, the advertisements with a pay per 
communication lead price bid higher than a threshold 
receives an upgrade in tracking mechanism. 

In one embodiment, the system determines weighting fac 
tors in various types of communication references (e.g., in 
terms of cost and benefit in promoting the advertisement), the 
Success rate of the advertisement in various communication 
channel/demand partner, and the price bids of the advertisers. 
Based on the collected information, the system can select 
tracking mechanisms to optimize the potential revenue that 
can be generated from advertising. In one embodiment, the 
potential revenue includes the advertisement revenue and/or 
other revenue that can be generated from the advertisement. 
For example, when the system takes a commission from the 
transaction resulted from the advertisement, the potential rev 
enue can include the expected commission from the presen 
tation of the advertisement; and in Such a case the system may 
further use the statistical data related to the successful rate of 
a call converting into a transaction, an average value of a 
transaction, the possibility of a repeated call, the average 
value of a repeated call, etc., in the determination of the 
potential revenue. In one embodiment, advertisements may 
qualify for better tracking mechanisms when their pay-per 
call bid price reaches a certain value. Similarly, advertise 
ments may qualify for better tracking mechanisms when their 
overall value reaches a certain threshold. Their overall value 
can be a function of their bid price, ordinal position, conver 
sion rate, demand source, customer quality, etc. 

FIG. 6 illustrates an example of telephone call tracking 
mechanisms which can be selected according to one embodi 
ment. 

In FIG. 6, a phone number (207) without an extension is 
assigned for the generation a particular version (213) of an 
advertisement (209). In the database (201), the assigned 
phone number (207) is associated with the media channel 
(203) and the advertiser's phone number (205) (and/or other 
parameters to be tracked). Thus, the parameters to be tracked 
can be identified based at least partially on the assigned phone 
number (207). The particular version (213) of the advertise 
ment (209) that has the assigned phone number (207) is 
provided to the customer (217) via the media channel (215). 
The advertisement may instruct or suggest the customer to 
call the assigned phone number (207) to reach the advertiser. 
In response to the advertisement, the customer may call the 
assigned phone number (207). When the connection provider 
(221) is called at the assigned phone number via a telephone 
carrier, the connection provider (221) can identify the 
assigned phone number (e.g., via a Dialed Number Identifi 
cation Service (DNIS)) and determine the advertiser's phone 
number (205) based at least partially on the assigned phone 
number (207). Further, using the assigned phone number, it 
can also be determined that the phone call from the customer 
is a response to an advertisement that is delivered via the 
media channel (215) based on the association between the 
assigned phone number (207) and the media channel (203) in 
the database (201). 

In one embodiment, after determining the advertisers 
phone number from the assigned phone number that is dialed 
by the customer (217), the connection provider (221) makes a 
separate call to the advertiser (225) via a telephone carrier. 
When both the customer (217) and the advertiser (225) are on 
the line with the connection provider (221), the connection 
provider (221) can bridge or conference the calls to connect 
the customer (217) and the advertiser (225). Alternatively, the 
connection provider (221) may forward the calls from the 
customer (217) to the advertiser (225) after determining the 
advertiser's phone number. 

5 

10 

15 

25 

30 

35 

40 

45 

50 

55 

60 

65 

16 
In one embodiment, the assigned phone number can be a 

phone number that is local to the area to be served by the 
advertisement. Alternatively, the assigned phone number can 
be a toll free phone number, such as an 800- (888-, 877, or 
866-) number. In one embodiment, the assigned phone num 
ber is a vanity number that spells one or more words on a dial 
pad on a phone, such as 1-800-PLUMBER for the advertise 
ment of a plumber. Alternatively, the assigned phone number 
can be a plain phone number. 

It is recognized that a local phone number is easy to dial 
manually, a Vanity number is easy to remember, and an 800 
number is easier to remember than other toll free numbers. 
Thus, there are different values in advertising in the different 
types of assigned phone numbers. 

Since maintaining different phone numbers may increase 
the tracking cost, another type of tracking mechanism uses 
different extensions to differentiate tracked parameters. For 
example, different root phone numbers can be used to repre 
sent different media channels; and different extensions can be 
used to represent different advertisers. In another example, 
different root phone numbers are used to represent different 
advertisers; and different extensions are used to represent 
different media channels. In another example, the entire 
assigned phone number, including the rootphone number and 
the extension, is used as a key to look up the media channel 
and the advertiser's phone number. In a further example, the 
root phone numbers are not used to differentiate tracked 
parameters; and the tracked parameters are represented by the 
extensions, which may be implemented as keys to look up the 
parameters or as encoded/encrypted version of the param 
eters. 

In one embodiment, after the customer dials the root num 
ber, the customer is connected to an IVR system or a human 
operator of the connection provider/tracker. After the cus 
tomer provides the extension to the IVR system or the human 
operator, the tracked parameters, such as the media channel 
and/or the advertiser's phone number, can be determined. 

In one embodiment, the IVR system or the human operator 
can prompt the customer for the extension that is provided in 
the advertisement. When the dialed root number is sufficient 
to identify information about the media channel, the IVR 
system or the human operator may customize the prompt to 
include the information of the media channel and ask the 
customer to further provide the extension to reach the desired 
advertiser. When the dialed root number is sufficient to iden 
tify information about the advertiser, the IVR system or the 
human operator may customize the prompt to include the 
information of the advertiser and ask the customer to further 
provide the extension to reach the desired advertiser. 
The extension can be a plain extension or a vanity exten 

sion that spells one or more words on a dial pad on a phone, 
such as extension PLUMBER for the advertisement of a 
plumber. In one embodiment, extensions used in the system 
can have different lengths. A shorter extension is easy to dial; 
and a vanity extension is easy to remember. In one embodi 
ment, the extension includes an encoded/encrypted version of 
the associated parameter to allow an authorized data system 
to decode/decrypt at least some of the parameters without 
having to query the database. Thus, different types of exten 
sions can have different values in advertising. 
The tracking methods described can have different costs. A 

toll-free number with many extensions, for instance, is much 
cheaper than many vanity toll-free numbers. Therefore, the 
system uses the more expensive methods when it’s worth 
while to do so. For instance, if an advertisement receives 
many calls, it may be selected for a more expensive method of 
tracking. An advertisement with an extension may in the 
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future be upgraded to a local phone number without an exten 
sion, or even a vanity toll-free number. Similarly, an adver 
tisement may qualify for a more expensive method of track 
ing if its conversion rate is high (e.g., if it has a high ratio of 
the number of calls it receives to the number of times it is 
displayed). Conversely, advertisements that perform poorly 
may be downgraded in tracking methods used. For example, 
an advertisement tracked by a toll-free number may be down 
graded to have a less expensive, click-to-call connection 
mechanism. 

In one embodiment, the connection provider calls the cus 
tomer instead of providing a phone number to receive a phone 
call from the customer. For example, the reference assigned to 
represent the contact of the advertiser may not be used to 
make a call via a traditional telephone carrier. The reference 
can be submitted to the connection provider via a data com 
munication, such as an email, an SMS message, a web 
request, or other types of data communication. The reference 
can be used as a key in the database to look up the associated 
parameters. Such as the media channel and the advertisers 
phone number. In one embodiment, the reference is an 
encoded/encrypted version of the associated parameters, 
Such that an authorized data system can decode/decrypt the 
information without having to look up from the database. 
After the reference is provided to the connection provider 
with the request for a connection, the connection provider can 
callback to the customer to establish the connection between 
the customer and the advertiser. The request may include a 
callback phone number of the customer. Alternatively, a cus 
tomer may be prompted to provide the callback phone num 
ber in response to the request. The connection provider can 
connect the customer and the advertiser by calling the cus 
tomer and the advertiser separately and bridge/conferences 
the calls, or by forwarding one call (e.g., the call to the 
customer) to another (e.g., to the advertiser). 

In one embodiment, a telephone number assigned to a 
version of an advertisement includes a SIP address for the 
initiation of a VoIP-based telephone call. The SIP address can 
be used for a manually dialed call on a SIP-enabled phone, or 
be used in a click to call format. In one embodiment, the SIP 
address includes an encoded/encrypted version of the contact 
of the advertiser such that the connection provider can 
decode/decrypt the contact of the advertiser from the SIP 
address without having to look up from database. 

In one embodiment, the allocation of a telephone number 
to an advertisement is deferred to a stage when a customer is 
interested in the advertisement and ready to make a phone 
call. A reference embedded in the advertisement can be used 
to specifically request for the telephone number that is 
assigned to the advertiser by the connection provider. The 
request can be sent as a web request in response to a click on 
a link, or as an email, an SMS message, oran instant message. 
The assigned telephone number may be a toll free phone 
number without extension, a local phone number with an 
extension, a SIP URL, etc. Alternatively, the reference can be 
used to request the actual phone number of the advertiser. 

FIG. 7 shows a diagram of a system to make and track 
phone connections according to one embodiment. In FIG. 7. 
a database (251) may contain the phone numbers of target 
phone A (261), target phone B (263). . . . , target phone X 
(269), etc. Typically, the target phones belong to the institu 
tions, businesses, individuals, etc., which seek for publicity 
through various media channels, such as media channel A 
(231) (e.g., web server), media channel B (232) (e.g., WAP 
server), media channel C (233) (e.g., short messaging service 
center), media channel D (234) (e.g., custom server), media 
channel E (237) (e.g., cable television), media channel E 
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(238) (e.g., news press), media channel G (239) (e.g., radio 
station), and others such as virtual reality, directory assistance 
service, interactive maps, etc. 

In one embodiment, the phone numbers of the target 
phones are not directly publicized over the media channels. 
Instead, encoded target phone numbers (253) are used. Using 
the encoded target phone numbers (253), a user cannot reach 
target phones directly. The encoded target phone numbers 
(253) allow the association of additional information with the 
target phone numbers, such as the media channels used, spe 
cial promotions, etc. 
The encoded target phone numbers are delivered with con 

tent information (e.g., web page, WAP page, short message, 
television programs, news articles, virtual reality, etc.) to user 
devices, such as user device A (241) (e.g., cellular phone), 
user device B (242) (e.g., personal digital assistant (PDA)), 
user device C (243) (e.g., computer), user device D (246) 
(e.g., receiver), user device E (248) (e.g., newspaper). 

In one embodiment, a user device can include a USB 
phone, a Bluetooth wireless phone, or one or more speakers or 
headphones with one or microphones for the implementation 
of a software based phone (softphone). 

In one embodiment, the user devices/phones Support one or 
more real time communication capabilities, such as VoIP 
using Session Initiation Protocol (SIP) which may support 
Video and instant-messaging applications, IP phone, regular 
phone over VoIP service, Bluetooth wireless phone, USB 
phone, software based phone, and other forms of IP tele 
phony. In one embodiment, the user devices/phones Support 
the display of virtual reality. 

In one embodiment, the user device can include a television 
set to receive the advertisement. Further, the television set 
may have the capability to accept user input so that the tele 
vision content may be changed according to the user input 
(e.g., interactive television, web television, internet televi 
Sion, etc.), or be coupled with a set top box which has such 
capability. The user input may be provided to the content 
provider through the same communication channel in which 
the television content/programs are delivered (e.g., a cable 
system of a cable television system), or a separate channel 
(e.g., a phone line, an Internet connection, etc.). The user 
input may include a request to make a connection to an 
advertiser featured in an advertisement presented in a televi 
sion program, Such as a request for a telephonic connection to 
the advertiser. 

In one embodiment, the user devices are mobile devices, 
such as PDA, cellular phone, etc. The user devices obtain 
content information, including advertisements, through wire 
less communication connections, such as cellular communi 
cation links, wireless access points for wireless local area 
network, etc. 

In one embodiment, a user device (e.g., a cellular phone, a 
computer, a PDA) can receive content information from mul 
tiple types of media channels (e.g., a web server, a WAP 
server, an SMSC, CHTML, etc.). 

In one embodiment, a user device is capable to dial a phone 
call (e.g., automatically according to the encoded phone num 
ber embedded in the content information when a user selects 
the number). Alternatively, a user may manually dial a phone 
call using a separate phone. Such as user phone S (247) or user 
phone T (249). 

In one embodiment, dialing at least a portion of an encoded 
target phone number connects the phone call to a connection 
server (255) first. According to the encoded target phone 
number dialed, the connection server (255) determines the 
corresponding target phone number using the database (251) 
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and connects the phone call to the corresponding target phone 
(e.g., one of target phones 261-269) through the communica 
tion network (257). 

Note the communication network (257) may be circuit 
Switched, packet Switched, or partially circuit Switched and 
partially packet Switched. For example, the telephone net 
work may partially use the Internet to carry the phone call 
(e.g., through VoIP). For example, the connection between 
the user phone/device and the connection server (255) may be 
carried using VoIP; and the connection between the connec 
tion server (255) and the target phone may be carried using a 
land-line based, circuit switched telephone network. 

In one embodiment, the information associated with the 
encoded target phone number, Such as the media channel used 
to provide the encoded target phone number to the users, is 
also decoded/retrieved using the database (251). Thus, the 
information associated with the encoded target phone number 
can be tracked/stored. 

In one embodiment, the connection server (255) also deter 
mines the phone number of the user through Automatic Num 
ber Identification (ANI). ANI is a phone system feature that 
provides the billing phone number of the person making the 
phone call. 
The information about the caller, target phone number, the 

media channel used for delivering the contact information to 
the user can be used to bill the caller and/or the target phone 
number, and provide credit/compensation for the correspond 
ing media channel. 

For example, the advertisements for target phone numbers 
can be paid for on a pay per call basis. Monitoring and 
tracking the calls can be used for billing the advertisers. 
Alternatively, the users may be seeking the contact informa 
tion on a pay per call basis. Monitoring and tracking the calls 
can be used for billing the users. 

In one embodiment, the additional information associated 
with the encoded target phone number is used to provide 
credit/compensation to the operators of the corresponding 
media channels that are responsible for leading the users to 
the phone calls to the target phones. The system can further 
track the time and duration of the phone calls and other 
information, Such as conditional promotions, electronic cou 
pons, etc. 

The information about the media channels that are respon 
sible for leading the users to the phone calls to the target 
phones can also be useful for the advertisers. The advertisers 
may wish to know which media channel is more effective in 
reaching users. For example, using the statistic information 
about the media channels which Successfully bring in phone 
calls, the advertisers may fine tune advertisement strategies. 
Further, different media channels may charge differently for 
the advertisements; and the advertisers may bid differently on 
different media channels for their advertisements. 

In one embodiment, an encoded target phone number has 
the same number of digits as a standard phone number (e.g., 
a typical telephone number assigned by a telephone com 
pany). Thus, dialing the encoded target phone number is as 
easy as dialing the target phone number; and dialing the target 
phone number reaches the connection server (255). In such an 
arrangement, a large number of encoded phone numbers are 
generally required to differentiate the different target phones 
and different media channels. 

In one embodiment, an encoded target phone number has 
more digits than a standard phone number. A first portion of 
the encoded target phone number has the same number of 
digits as a standard phone number to reach the connection 
server (255) through the communication network (257); and 
a second portion of the encoded target phone number is to be 
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decoded by the connection server (255). For example, the 
Dual Tone Multi-Frequency (DTMF) decoder can be 
installed in the connection server (255) to detect the second 
portion of the encoded target phone number dialed at the user 
phone. The detected phone number can then be used to 
recover the target phone number. In one embodiment, a 
human operator or an interactive voice response (IVR) sys 
tem can be used to receive the second portion of the encoded 
target phone number for decoding. 
When an encoded target phone number has more digits 

than a standard phone number, the additional digits can be 
implemented as a telephone extension, or as input to an IVR 
system. In one embodiment, an encoded target phone number 
includes a Session Initiation Protocol (SIP) address for the 
initiation of a VoIP call to the system. 

In one embodiment, a single telephone number is used to 
reach the connection server (255) for different target phone 
numbers; and the portion of the encoded target phone number 
that is used to reach the connection server (255) is not used in 
determining the information associated with the encoded tar 
get phone number. 

Alternatively, multiple telephone numbers can be used to 
reach the connection server (255); and the entire encoded 
target phone number can be used to determine the information 
associated with the encoded target phone number. 

In one embodiment, the encoded target phone numbers can 
have different numbers of digits. The advertisers may be 
arranged to bid for shorter encoded target phone numbers. 

In one embodiment, the encoded target phone numbers are 
assigned only when needed for use in a media channel. For 
example, when a query is received at the server of the system, 
the system assigns phone numbers for the advertisements that 
satisfy the query. 

In one embodiment, a look-up table approach is used to 
encode the information. For example, the database (251) 
keeps track of the information about the media channel and 
the target phone number (and other information, if any) for 
the encoded target phone number so that the encoded target 
phone number can be used as a key to retrieve the correspond 
ing information. Thus, it is not necessary to have a predeter 
mined structure to encode the information about the media 
channels and the target phone number. 

Alternatively, algorithms can be used to generate and 
encode target phone number and associated information. For 
example, a predetermined algorithm may be used to encode 
different information in the target phone number. For 
example, the target phone number may include a number of 
fields separated by “*” or “if”. Each of the fields can be 
decoded separately (e.g., from a separate look up table or a 
mapping algorithm) to determine the target phone number, 
identity of the media channel, etc. 

For example, a set of parameters can be mapped from a 
string of characters to a string of numerical digits as a part of 
the encoded target phone number, and the string of numbers 
can be mapped back into the string of characters at the con 
nection server (255). When such a mapping scheme is used, a 
look up table is not necessary. For example, an encoded target 
phone number may include a first portion that is the phone 
number of the connection server (255), a second portion that 
is the target phone number appended with a number mapped 
from an identifier of the media channel. To prevent the user 
from dialing the target phone number directly, an encryption/ 
scrambling scheme can be used to encode the second portion, 
which is decoded at the connection server (255). 

In one embodiment, the connection server (255) deter 
mines the target phone number from the encoded target phone 
number dialed by the user and then dials the target phone 
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number for the user and joins/bridges the phone calls So that 
the user can talk to the target phone. 

In one embodiment, users dial the encoded target phone 
numbers manually. A user can dial the encoded target phone 
number regardless of the user device used and the media 
channel used. 

Alternatively, in one embodiment, user devices can auto 
matically dial the encoded target phone numbers. For 
example, a cellular phone, a computer or a PDA can dial a 
phone number using a Dual Tone Multi-Frequency (DTMF) 
generator. In one embodiment, the encoded target phone 
numbers are presented in the content information in a format 
such that when the user selects the phone number the user 
device (e.g., a cellular phone or a computer) dials the encoded 
target phone number for the user. The user selection may be in 
the form of a keyboard/keypad input, a touch pad input, a 
track ball input, a mouse input, a Voice command, etc. 

In one embodiment, the user device initiates the phone call 
through a VoIP system when the user selects the encoded 
target phone number. 

In one embodiment, the user device dials the phone number 
for the user without the user manually pressing the sequence 
of the encoded target phone numbers. This greatly simplifies 
the process of make the phone call. Since a user device can 
dial along sequence of numbereasily, a large number of digits 
can be used to encode the information without presenting any 
difficulties for the users. 

In one embodiment, the encoded target phone numbers are 
formatted so that the user device dials a first portion of the 
encoded target phone numbers to access the connection 
server (255), pauses for a short period of time for the connec 
tion server (255) to prepare for receiving the second portion 
of the encoded target phone numbers, and then dials the 
second portion of the encoded target phone numbers. Thus, 
the user device provides a user-friendly way of dialing the 
encoded target phone numbers; and, making the phone call 
can be as easy as making a "click” to access a web page. 

In FIG. 7, the user device initiates the phone call. Alterna 
tively, a connection server may be used to initiate phone calls 
both to the user device (or a separate user phone) and the 
target phone and then join/bridge the phone calls to connect 
the user to the target phone. For example, when the user 
selects the encoded target phone number, the selection of the 
target phone number is transmitted to the connection server 
with the user phone number. 

The user phone number can be automatically determined 
through ANI, or through a user preference setting, or through 
an entry submitted with the selection of the encoded target 
phone number. 

In one embodiment, the selection of the encoded target 
phone number is transmitted to the corresponding media 
channel, which forwards the request for making the phone 
call to a server (e.g., a web server) connected to the connec 
tion server. Alternatively, the content information can be for 
matted so that the selection is sent directly to the connection 
SeVe. 

When the connection server starts the phone calls, the 
encoded target phone number can also include alphabetic 
characters (and/or other characters). The connection server 
can decode the encoded target phone number to recover/ 
retrieve the target phone number and other associated infor 
mation, such as the identity of the media channel that is 
creditable for providing the encoded target phone number to 
USC. 

In one embodiment, an advertisement is presented to end 
users around the globe without geographical area limitations. 
For example, an advertiser may provide services and/or prod 
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ucts to customers around the globe. The advertisement may 
be delivered to the worldwide users of the Internet. 

In one embodiment, the intended audience of an advertise 
ment is the population in a particular geographical area or 
people interested in a particular geographical area. For 
example, an advertiser may limit its service area within a 
geographical area, where the advertiser can provide services 
and/or products to the customers more effectively. For 
example, a business may better serve the customers within a 
convenient walking/driving distance to the site of the busi 
ness. A business may limit the service area within a city, a 
county, a state, a country, or other types of regional areas. 
Further, a large business entity having offices around the 
world may want to attract customers in different geographical 
regions to different offices for better services. 

In one embodiment, a target geographic area is specified 
for publicizing a phone number which can be used to reach an 
advertiser. The target geographic area information can be 
used to effectively reach potential customers and connect the 
customers to the corresponding phones of the advertisers. 

For example, in one embodiment, the advertiser can 
specify a geographic service area corresponding to a phone 
number. The service area may be specified in terms of radius, 
city, region, state or national boundary, etc. The service area 
can be used to limit the delivery of the advertisement to 
customers seeking information in the corresponding geo 
graphic area. The service area can be used to stream informa 
tion into a mobile device when the mobile device enters the 
service area, with or without explicit request from the user of 
the mobile device. The service area information can also be 
used to route the phone to the corresponding one of the offices 
of the advertiser, based on the location of the caller, if the 
advertiser has more than one office. 

In one embodiment, an advertisement presented in a media 
channel is for a single advertiser. The end user selects an 
advertiser according to the advertisements presented on 
behalf of individual advertisers; and the connection server 
connects the end user and the selected advertiser according to 
the encoded target phone number individually publicized in 
the advertisement for the advertiser. When the user views the 
online advertisements, the selection of the advertiser is based 
on the online information. 

In one embodiment, an advertisement is presented in a 
media channel for a group of advertisers. Such as a group of 
mortgage brokers. The advertisement contains an encoded 
target phone number which is reachable to the group of mort 
gage brokers. When the encoded target phone number is 
selected or used, the selection of a particular advertiser is 
performed at the connection server. 

For example, a toll-free number is published to advertise 
mortgage brokers in a particular geographic area. When a 
consumer dials the toll-free number, the call is routed to the 
highest bidding mortgage broker who is available in that 
market. 
The connection server may select the target advertiser 

according to the bidding of the advertisers for the advertise 
ment. The advertiser who places the highest bid is the winner 
for the call. Alternatively, or in combination, other types of 
selection criteria can also be used. For example, the user may 
be interested in advertisers in a particular geographical 
region; and the geographical area of interest to the caller can 
be determined and used in selecting the target advertiser. 
Further, the user may be interested in a connection without 
excessive waiting time. The status of the availability of the 
advertisers to answer the call can be used in ranking the 
candidates for routing the call. 
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In general, an indicator used to rank the candidates may be 
a function of a number of parameters, such as the bid for the 
advertisement, the projected waiting time, an indicator show 
ing a degree of matching to one or more user requirements 
(e.g., geographic area, service type, etc.), advertisement bud 
get, and others. 

In one embodiment, a connection provider uses a connec 
tion server configured on a packet Switched network to pro 
vide telephone connections between callers (e.g., customers) 
and callees (e.g., advertisers), as illustrated in FIG.8. In FIG. 
8, the connection server (277) receives and/or places tele 
phone calls via the telecommunication carrier (275) over the 
packet switched network (279). The telecommunication car 
rier (275) further routes the telephone communications 
towards the caller (271) and the callee (273). 

Since the telecommunication carrier (275) can route a call 
from a packet Switched network to a variety of destinations 
(e.g., a traditional analog telephone set, a mobile phone, a 
cellular phone, a WiFi phone, a Bluetooth phone, a softphone 
running on a computer, etc.), the connection sever (277) can 
use one type of communication connection with the tele 
phone carrier (275) to facilitate the communication connec 
tions with variety of devices used by the customers (e.g., 
callers and callees). Thus, the implementation of the connec 
tion server (277) can be simplified. In one embodiment, the 
connection server (277) can also place and/or receive direct 
VoIP calls to/from the caller (or callee). 

For example, to make a Voice connection in response to a 
click-to-call request, the connection server can place separate 
VoIP calls, via the telecommunication carrier (275), to the 
caller (271) (e.g., the requester of the click-to-call) and the 
callee (273) (e.g., the destination of the click-to-call request). 

If the caller (271) (or the callee 273) is on a public switched 
telephone network (PSTN), the telecommunication carrier 
(275) bridges the packet switched the network and the public 
switched telephone network (PSTN). The telecommunica 
tion carrier (275) routes the call from the packet switched 
network (279) to the caller (271) (or the callee 273) on the 
circuit switched network. Thus, the caller (271) (or the callee 
273) can use a telephone set to receive the call via a Plain Old 
TelephoneService (POTS). The connection server (277) joins 
the separate calls that are placed via the packet Switched 
network (279) to connect the callee (273) and the caller (271). 

In one embodiment, call signaling and media content may 
use different network paths. While call signaling is arranged 
to go through the packet switched network (279) and the 
connection server (277), the media stream does not have to go 
through the connection server (277). For example, when the 
calls are joined, the media content may be redirected to flow 
over the communication carrier (275) without going through 
the packet switched network (279) to the connection server 
(277) for improved performance and efficiency. The connec 
tion server (277) can release the control over the media stream 
to allow the media stream to flow through the shortest path, 
withoutgoing through the connection server, while maintain 
ing control to the connection for the call by staying on the path 
for call signaling. 

In another example, when the caller (271) initiates a call 
over a PSTN to the connection server (277), the telecommu 
nication carrier (275) converts the call for the packet switched 
network (279) for the connection server (277). 

In one embodiment, virtual Softphones on the telecommu 
nication carrier (275) are assigned to the caller (271) and the 
callee (273) for interfacing with the connection server (277) 
over the packet switched network (279). The virtual soft 
phones encapsulates the devices and networks used by the 
caller (271) and callee (273) to access the connection server 
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(277); and the telecommunication carrier (275) shields the 
connection server (277) from the implementation details of 
the user devices and networks used by the caller (271) and the 
callee (273). The connection server (277) calls (or receives 
calls from) and connects the virtual softphones on the tele 
communication carrier (275) to connect the caller (271) and 
the callee (273). 

In FIG. 8, the telephone connection between the telecom 
munication carrier (275) and the connection server (277) is 
facilitated via a packet switched network (279). Thus, the 
connection server (277) can operate efficiently in a digital 
domain. The connection server (277) interfaces with the tele 
communication carrier (275) using one type of Internet Tele 
phony Systems (e.g., SIP-based Internet telephony). 

Alternatively, a connection server may include Some or all 
of the functionality of the telecommunication carrier (275). 
For example, the connection server may be configured to 
bridge a packet Switched network and a circuit Switched 
network. The connection server may support multiple, differ 
ent types of Internet Telephony Systems. 

In one embodiment, the connection server (277) and the 
telecommunication carrier (275) are operated by different, 
separate entities. Alternatively, the connection server (277) 
and the telecommunication carrier (275) may be operated by 
the same entity. In another embodiment, the telecommunica 
tion carrier (275) includes a set of facilities operated by a 
number of separate entities. 

In one embodiment, the caller (271) and/or the callee (273) 
may also place/receive calls via a packet Switched network. 
The telecommunication carrier (275) may route the calls 
between the caller (271) and the callee (273) without using a 
PSTN. In one embodiment, caller (271) and/or the callee 
(273) may place calls to or receive calls from the connection 
server (277) via Internet. 
FIG.9 shows a connection server according to one embodi 

ment. In FIG. 9, the connection server (355) is configured to 
place and/or receive VoIP calls using Session Initiation Pro 
tocol (SIP). A session border controller (351) is used to inter 
face with the packet switched network (353) and control the 
types of network traffic related to VoIP calls that might go into 
the connection server (355). 

In one embodiment, the session border controller (351) is 
configured to control the signaling and media stream during 
the setting up, conducting and tearing down of VoIP calls to or 
from the connection server (355). In some embodiments, the 
session border controller (351) may pick up the call that 
comes to the session border controller (351), places a separate 
call from the session border controller (351), and joins the 
received call and the placed call to control both the signaling 
and media stream. In some embodiments, the session border 
controller (351) may perform signaling/encoding translation 
to allow the connection server (355) to process the VoIP calls 
in one standard, while receiving VoIP calls in a variety of 
standards (e.g., SIP. H.323, etc.). In one embodiment, the 
session border controller (351) is configured to perform one 
or more firewall functionalities, such as denial of service 
protection, call filtering, bandwidth management, etc. 

In one embodiment, the session border controller (351) is 
configured to perform media releasing operation. When the 
session border controller (351) determines that the source and 
destination of a media stream is on the same side of the 
session border controller (351) (e.g., both the source and the 
destination of the media stream is outside the connection 
server 355), the session border controller (351) can release 
the hairpinning of the media stream and allow the media 
stream to flow without going through the session border con 
troller (351). 
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In FIG.9, a set of SIP servers (e.g., 361,363, ..., 369) are 
networked to the session border controller (351) to receive 
messages for incoming calls and to initiate outgoing calls. 
The session border controller (351) is configured to evenly 
distribute the calls for processing by the SIP servers. 

For example, when an incoming message for the initiation 
of a call is received (e.g., a SIP INVITE message from the 
telecommunication carrier 275), the session border controller 
(351) may route it to a SIP server (e.g., 361) for processing. 
The INVITE message includes the phone number dialed by 
the caller and the contact information about the caller (e.g., 
the phone number of the caller 271 and/or the identity of the 
virtual SIP phone at the telecommunication carrier 275). 
The SIP server may determine whether the phone number 

dialed by the caller (273) is sufficient to determine the phone 
number of the callee (e.g., 273). If the phone number of the 
callee (e.g., 273) can be determined from the phone number 
dialed by the caller (273) (e.g., via decoding the phone num 
ber dialed by the callee, or looking up the phone number of the 
callee from a table using the phone number dialed by the 
caller as a key), the SIP server can place a separate SIP call to 
the callee via the packet switched network (353) and then 
connect the caller and the callee. Alternatively, the SIP server 
can further route the SIP INVITE message (e.g., to the tele 
communication carrier (275) to direct the call to the callee. 
For example, the SIP server may modify the INVITE message 
by replacing the destination with the determined phone num 
ber of the callee. Further, the SIP server can modify the 
INVITE message by removing the phone number of the caller 
(or replacing the phone number of the caller with a phone 
number of the connection server). In one embodiment, the 
modified INVITE message identifies the virtual softphone 
corresponding to the caller on the telecommunication carrier 
as the SIP phone initiated the call; thus, the virtual softphone 
corresponding to the callee on the telecommunication carrier 
can establish media connection with the virtual softphone 
corresponding to the caller on the telecommunication carrier 
directly. Alternatively, the modified INVITE message may 
identify a media server (371) (or a virtual softphone on SIP 
server) as the initiator for a separate call. The SIP server then 
connects the calls for the media stream. 

In one embodiment, the caller is first connected to a media 
server (e.g., 371, 373, or 379). For example, the SIP server 
may forward the SIPINVITE message to one or more of the 
media servers for answering the call. When a media server 
(e.g., 371) answers the call, a prompt is played to the callerby 
the media server. The media server may include an Interactive 
Voice Response (IVR) system, or be connected to an IVR 
system, to obtain input from the caller. 

For example, the media server may prompt the caller to 
enter the extension assigned to the callee, Such that the phone 
number of the callee can be determined based on the phone 
number including the extension dialed by the caller. In some 
embodiments, the extension dialed by the caller is sufficient 
to determine the phone number of the callee. After the phone 
number of the callee is determined, the SIP server can further 
connect the call to the callee. 

For example, the media server can send a message to the 
SIP server. The message identifies the call and the extension 
obtained from the caller. The SIP server then determines the 
callee's phone number based at least on the extension 
received from the media server and initiates a SIP call via the 
packet switched network (353) (e.g., by sending a SIP 
INVITE message to the telecommunication carrier 275, 
which further bridges the call to the callee 273). Then, the SIP 
server disconnects the media server from the call and recon 
nects the call to the callee. 
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For example, the SIP server can send a SIP BYE message 

to the media server to disconnect the media server from the 
call (e.g., by sending a "BYE” message to the media server for 
the call) and send a re-INVITE message towards the caller to 
connect the caller and the callee. Alternatively, the media 
server may send a SIP BYE message to the SIP server for the 
call; the BYE message may include the extension obtained 
from the caller; in response to the BYE message that contains 
the extension, the SIP server determines the phone number of 
the callee and further connects the caller to the callee. 

In one embodiment, the SIP server can direct the caller and 
the callee to connect to each other for the media stream 
without having the media stream going through the session 
border controller (351) into the connection server (355). For 
example, the media stream can go through the telecommuni 
cation carrier (275) in FIG.8 withoutgoing to the connection 
server (277) after the SIP server connects the caller and the 
callee. 

However, the SIP server stays on the signaling path to 
monitor the progress and termination of the call. The SIP 
server can also break the connection between the caller and 
the callee, or force the media stream to come through the 
connection serve (355). For example, the SIP server may 
selectively conference a media server into the call to monitor 
and/or record the communication of the call between the 
caller and the callee. For example, the SIP server may recon 
nect the caller and the callee to separate media servers for 
interaction with an IVR system or a human operator to con 
firm a deal or transaction. 

Similarly, the SIP server may initiate a callback to a caller 
via a SIP call over the packet switched network (353) for a 
connection to the caller. The SIP call may be bridged onto a 
circuit Switched network (e.g., by a telecommunication car 
rier 275). The SIP server can then reconnect the call to a 
media server for sending a prompt to the caller before recon 
nect the call to the callee. Alternatively, the callback can be 
initiated from a media server; and the call signaling (e.g., the 
INVITE message from the media server) goes through the 
SIP server for call control. Alternatively, the SIP server sends 
out the INVITE message on behalf of the media server. 

In one embodiment, the SIP servers (361, 363, ... , 369) 
and media servers (371, 373,..., 379) are implemented on 
separate computers connected via a local area network (and/ 
or intranet or Internet). Alternatively, at least the some of the 
servers can be implemented on a same computer. In one 
embodiment, the SIP servers and the media servers are also 
integrated with the session border controller (351) on a same 
data process system having multiple processors coupled with 
a data bus. In one embodiment, the SIP servers are coupled to 
the media servers via a network; and a SIP server may use any 
of the available media servers for interaction with the caller 
(or callee). Alternatively, a SIP server may be configured to 
use one or more of media servers that are not shared by other 
SIP server. For example, a SIP server may be implemented on 
a same data processing system with one or more media serv 
ers which are reserved for the SIP server. 

In one embodiment, the connection server (355) may fur 
ther include a database server (355) to storing records related 
to the calls, data mapping between the communication refer 
ences assigned to the callees and the actual phone numbers of 
the callees, etc. In one embodiment, contact mapping are 
cached in the local memory (e.g., RAM) of the servers for 
improved performance; and the cached mapping is updated 
when the database is updated. 

FIG. 10 shows a block diagram example of a data process 
ing system which may be used in various embodiments. 
While FIG. 10 illustrates various components of a computer 
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system, it is not intended to represent any particular architec 
ture or manner of interconnecting the components. Other 
systems that have fewer or more components may also be 
used. 

In FIG. 10, the communication device (301) is a form of a 
data processing system. The system (301) includes an inter 
connect (302) (e.g., bus and system core logic), which inter 
connects a microprocessor(s) (303) and memory (308). The 
microprocessor (303) is coupled to cache memory (304) in 
the example of FIG. 10. 

The inter-connect (302) interconnects the microprocessor 
(s) (303) and the memory (308) together and also intercon 
nects them to a display controller and display device (307) 
and to peripheral devices such as input/output (I/O) devices 
(305) through an input/output controller(s) (306). Typical I/O 
devices include mice, keyboards, modems, network inter 
faces, printers, Scanners, video cameras and other devices 
which are well known in the art. 

The inter-connect (302) may include one or more buses 
connected to one another through various bridges, controllers 
and/or adapters. In one embodiment the I/O controller (306) 
includes a USB (Universal Serial Bus) adapter for controlling 
USB peripherals, and/or an IEEE-1394 bus adapter for con 
trolling IEEE-1394 peripherals. 

The memory (308) may include ROM (Read Only 
Memory), and volatile RAM (Random Access Memory) and 
non-volatile memory. Such as hard drive, flash memory, etc. 

Volatile RAM is typically implemented as dynamic RAM 
(DRAM) which requires power continually in order to refresh 
or maintain the data in the memory. Non-volatile memory is 
typically a magnetic hard drive, a magnetic optical drive, or 
an optical drive (e.g., a DVD RAM), or other type of memory 
system which maintains data even after power is removed 
from the system. The non-volatile memory may also be a 
random access memory. 
The non-volatile memory can be a local device coupled 

directly to the rest of the components in the data processing 
system. A non-volatile memory that is remote from the sys 
tem, such as a network Storage device coupled to the data 
processing system through a network interface Such as a 
modem or Ethernet interface, can also be used. 

In one embodiment, a server data processing system as 
illustrated in FIG. 10 is used as one of the communication 
server(s), connection server(s), database server(s), media 
server(s), controller(s), router(s), gateway(s), etc. In some 
embodiments, one or more servers of the system can be 
replaced with the service of a peer to peer network of a 
plurality of data processing systems, or a network of distrib 
uted computing system. The peer to peer network, or a dis 
tributed computing system, can be collectively viewed as a 
server data processing system. 
A user terminal as a client system can be a data processing 

system similar to the system of FIG. 10. A client system can 
be in the form of a PDA, a cellular phone, a notebook com 
puter or a personal desktop computer. For example, the I/O 
devices of the user device may include a USB phone, a Blue 
tooth wireless phone, or one or more speakers or headphones 
with one or microphones for the implementation of a software 
based phone. 

In one embodiment, a user devices/phones Support one or 
more real time communication capabilities, such as VoIP 
using Session Initiation Protocol (SIP) which may support 
Video and instant-messaging applications, IP phone, regular 
phone over VoIP service, Bluetooth wireless phone, USB 
phone, software based phone, and other forms of IP tele 
phony. Other types of traditional communication client(s) 
may be used in some embodiments. 
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FIG. 11 shows a user interface to arrange a callback to 

connect a caller to a callee for real time communications 
according to one embodiment. For example, when the user 
selects a click to call reference, the user interface as illustrated 
in FIG. 11 can be presented. 

In FIG. 11, the interface allows the user to specify a time 
window (321) in which the user is available for real time 
communications with the callee (e.g., advertiser, advisor, 
seller, etc.). The user can provide the one or more phone 
numbers of the user in the entry boxes (e.g., 323,329). The 
user can select the control (328) to request further fields for 
more callback references. In other embodiments, the user can 
also provide other types of references for a real time commu 
nication, such as a member name, a user identifier, an account 
number, a screen name, a telephonic reference such as a SIP 
URI, a VoIP userID, an instant messaging user identifier, etc. 
In one embodiment, the user can specified a number of call 
back references of different types, such as phone numbers 
with or without extension, SIP URIs, instant messaging user 
identifiers, etc. 

In one embodiment, if the user has already signed in, the 
callback references (e.g., telephone number, userID, etc.) can 
be obtained automatically from the user account and filled in 
the entry boxes (323 and 329) for confirmation by the user. In 
one embodiment, the user terminal (e.g., a Softphone, a cel 
lular phone, etc.) can automatically determine the one or 
more callback references of the user; and the automatically 
determined callback reference can be used to pre-fill the entry 
boxes (323 and 329) for confirmation by the user. Alterna 
tively, when the callback references can be determined via the 
automated process, the system may initiate the connection 
process without displaying the interface as illustrated in FIG. 
11. 

In one embodiment, when the callee is available for real 
time communications with the user, the connection provider 
can call the phone number of the user to provide a connection 
between the user and the callee. 

In one embodiment, when the advertiser is available to talk 
to the customer, the connection server can connect to the 
customer via multiple concurrent callbacks to the telephonic 
references of the customer. Thus, the customer can take the 
callback to talk to the advertiser via any of the multiple 
telephonic apparatuses of the customer. The system may con 
nect the first answered callback to the advertiser and drop the 
other callbacks, or allow the customer to pick up more than 
one callback for a conference call. 

In one embodiment, the connection server can initiate mul 
tiple concurrent callbacks to the customer and multiple con 
current calls to the advertiser to connect the customer and the 
advertiser. In one embodiment, the connection server receives 
a call from the customer and initiates concurrent calls to the 
advertiser to connect the customer to the advertiser. In one 
embodiment, the connection server establishes a connection 
with the advertiser and then initiates multiple concurrent 
callbacks to the customer to connect the customer to the 
advertiser. 

In one embodiment, multiple concurrent calls are initiated 
from the user terminal of the customer or from the user 
terminal of the advertiser. The multiple concurrent calls may 
include one or more calls for peer to peer connections without 
going through a connection server. 

In one embodiment, multiple calls can be initiated in the 
user terminal of the customer, or the user terminal of the entity 
of the listing. For example, when a link or icon button in an 
advertisement displayed on the Softphone (or a mobile phone 
or Smart) of the customer is selected, the Softphone can be 
instructed to initiate multiple concurrent calls to the adver 
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tiser based on the multiple references embedded in the link or 
the icon button. In another example, the advertiser is provided 
with a message to callback the customer; and the message can 
include a link or icon button to cause the phone of the adver 
tiser to initiate multiple concurrent callbacks to the customer. 
In one embodiment, the phone is instructed to make connec 
tion with the first answered one of the concurrently placed 
calls. Alternatively, the phone is instructed to establish a 
conference for all answered calls. 

In one embodiment, a reference to the user request is pro 
vided to the advertiser/advisor to allow the advertiser/advisor 
to initiate the connection with the user for real time commu 
nications. For example, the system may send a message to the 
advertiser/advisor, including the reference to the user, to 
inform the advertiser/advisor that the user is interested in a 
callback within the time window specified by the user. The 
message can be sent via an email, an instant message, an SMS 
text message, a Voice mail, a phone call, etc. 

In FIG. 11, the user may further optionally provide a com 
ment in the text field (325) to get the attention of the adver 
tiser/advisor. In one embodiment, the comment provided in 
the text field (325) is sent to the callee (e.g., advertiser, advi 
sor or seller) with the notification of the request. For example, 
when the callee is notified via a telephonic connection, the 
comment can be provided via a text to speech module. For 
example, when the callee is notified via a visual message, the 
comment can be included as text. 

In FIG. 11, a visual interface is provided to a user to specify 
a callback number and a time window. Alternatively, the user 
may call a phone number assigned to the seller to specify the 
callback numbers and the time window and to record a voice 
message for the seller. The phone number can be a phone 
number local to the user, a toll free number (e.g., 1-800-Call 
Bob), a telephone number with an extension, a SIP URI, an 
instant messaging user identifier, a VoIP user identifier, a user 
identifier of a peer to peer Voice communication network, a 
member name, a click-to-call reference, a reference to a 
phone number, an Internet address for a Voice connection, etc. 
When the phone number assigned to the seller is called by the 
user, the call is connected to a connection provider which 
prompts the user to specify a callback number, a time window, 
a voice message, if the seller is not immediately available to 
communicate with the user. In one embodiment, the connec 
tion server automatically determines the number of the user 
(e.g., via an automatic number identification (ANI) service) 
and ask the user to confirm the use of the number as the 
callback number. Alternatively, the callback number can be 
determined from the preference setting of the user, after the 
user is authenticated over the phone connection. 

In one embodiment, a directory assistance service is 
designed to provide one or more options to allow the cus 
tomer to balance the cost for directory assistance and the 
exposure to advertisements. The advertisements can be pre 
sented in a way to assist the customer in the request for 
directory assistance and to reduce undesired exposure to 
advertisements. Thus, the directory assistance service can be 
operated in a way to dynamically improve its user experience 
and overall revenue based on the preferences of the custom 
ers, which may change dynamically from customer to cus 
tomer, from situation to situation. 

In one embodiment, a customer is provided with the option 
to decide whether to accept advertisements for free directory 
assistance or to reject advertisements by paying a fee for the 
directory assistance. The customer may make a selection for 
the option before, during, or after the directory assistance call. 

For example, during a directory assistance call in one 
embodiment, a customer can request directory assistance for 
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a fee without listening to an advertisement; alternatively, the 
customer can request directory assistance without having to 
pay a fee (or paying a reduced fee) by choosing to listen to an 
advertisement and/or choosing to be connected to an adver 
tiser Suggested by the system. 

In one embodiment, the customer may choose to view or 
listen to the advertisement before or after submitting the 
directory assistance request. When the advertisement is pre 
sented after the directory assistance call, in one embodiment, 
the interaction of the customer with the advertisement is 
tracked to reduce or waive the fee for the directory assistance 
call and/or to charge the advertiser an advertisement fee. In 
one embodiment, the advertisements include references to 
track the connections established via the advertisements for 
real time communications, such as telephonic conversation, 
chat in text, Voice and/or video, document sharing, screen 
sharing, application sharing, etc. 

In one embodiment, during the directory assistance call, 
the customer is presented with the option to listen to an 
advertisement for free directory assistance, or to pay a fee for 
service without advertisements. In one embodiment, the cus 
tomer is prompted to make a selection before Submitting the 
directory assistance question. In another embodiment, the 
customer can select a preference prior to the directory assis 
tance call and change the selection during the directory assis 
tance call (e.g., by pressing “Off” to request free service or by 
pressing “9i for no audio advertisement during the directory 
assistance call). 

During the directory assistance call of one embodiment, 
the customer is presented with the option to listen to an 
advertisement for one type of directory assistance services 
(e.g., assisted by a human operator), or to receive another type 
of directory assistance services (e.g., assisted via a Voice 
recognition based system) without advertisements. For 
example, the customer may be connected to a human operator 
to Submit a directory assistance request; and the human 
operator assists the customer in formulating the search and 
obtaining the result; before the result is provided to the cus 
tomer, an audio advertisement is presented to the customer to 
reduce or offset the fee. Alternatively, the customer may 
choose to interact with a voice recognition based system to 
Submit the search, without having to listen to an audio adver 
tisement. 

In one embodiment, the advertisement is presented in a 
visual format. For example, the advertisement can be pre 
sented to the cellular phone of the customer via short message 
service (SMS), multimedia messaging service (MMS), 
instant messaging, email, or a custom designed application. 
In one embodiment, the telephone number of the customer is 
pre-associated with an address for the delivery of the adver 
tisement. For example, the telephone number can be associ 
ated with the address via a preference setting, or via a known 
relation between the address and the telephone number, such 
as an email address associated with a cellular phone number, 
an address for SMS or MMS messages which is the same as 
the cellular phone number, etc. Alternatively, the address can 
be obtained during the directory assistance call. In one 
embodiment, the advertisement is sent to the customer 
together the result of the directory assistance. 

In one embodiment, the advertisement is selected based on 
the content of the directory assistance request. For example, 
the advertisement may be selected from the same category of 
services of the business the customer is looking for. For 
example, the advertisement may be selected to be in a related 
category of services of the business the customer is looking 
for. 
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In one embodiment, the advertiser is charged an advertise 
ment fee based on the number of presentations of the adver 
tisement to different customers. Alternatively, the advertiser 
is charged an advertisement fee ifa customer is connected via 
the directory assistance service to the advertiser for real time 
communications. 

In one scenario, the customer calls the directory assistance 
service for a telephone number of a particular business. No 
advertisement is presented to the customer prior to a deter 
mination of the telephone number of the particular business. 
An advertiser of a related business or a business offering the 
same type of products or services is determined. After the 
telephone number of the particular business is provided over 
the phone to the customer, the customer is presented with the 
option to be connected to the advertiser for the free directory 
service, or pay a fee for the directory service if the customer 
is not interested in the advertiser. 

In one embodiment, after the telephone number of the 
particular business is provided over the phone to the cus 
tomer, the customer is presented with the option to select from 
a free connection to the advertiser which offers the similar 
products or services, or a fee-based connection to the particu 
lar business. In one embodiment, the directory assistance 
provider does not charge the customer for looking up the 
telephone number of the particular business, but will charge 
the customer a connection fee (e.g., S1.00 per connection or 
S0.25 per minute) if the particular business is not an adver 
tiser. 

In one embodiment, an audio advertisement is played to the 
customer to assist the customer in deciding whether to have 
the call connected to the advertiser. For example, if the cus 
tomer is interested in the advertiser, the customer is offered 
the opportunity to listen to an audio advertisement of the 
advertiser before deciding whether to have the call connected 
to the advertiser. 

In one embodiment, if the customer decides to have the call 
connected to the advertiser, the audio advertisement of the 
advertiser is played to the customer while the customer is 
waiting to be connected to the advertiser. When the advertiser 
is ready to be connected to the customer, the audio advertise 
ment is stopped; and thus, the audio advertisement is used as 
the customized ringback tone for the particular instance of the 
call. 

For example, when the customer chooses to have the call 
connected to the advertiser, the directory assistance provider 
makes a separate connection to the advertiser to determine 
whether the advertiser is ready to talk to the customer (e.g., by 
requesting the advertiser to press a key, such as “1” or “if” on 
the phone to accept the call), before the customer is connected 
to the advertiser (e.g., via joining the connection to the cus 
tomer and the separate connection to the advertiser). In one 
embodiment, after the customer chooses to call the advertiser 
and before the customer is connected to the advertiser, an 
audio advertisement of the advertiser is played to the cus 
tomer, alternatively, the customer can choose to hear a stan 
dard ringback tone or other audio content during the waiting 
period. 

In one embodiment, after the telephone number of the 
particular business is provided over the phone to the cus 
tomer, the customer is presented with the option to receive the 
telephone number in a message (e.g., an SMS or MMS mes 
sage, an email, etc.). In one embodiment, when the customer 
selects to receive the telephone number in a message, an 
advertisement is provided with the message to reduce the fee 
for the directory assistance service. In one embodiment, the 
customer can choose to receive the telephone number of the 
particular business without an advertisement. 
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In another scenario, the customer calls the directory assis 

tance service for a telephone number of a type of businesses, 
without having a particular business in mind. The telephone 
number of the advertiser can be presented in response to Such 
a request. When the customer decides to be connected to the 
advertiser, the directory assistance fee is waived; and the 
audio advertisement of the advertiser can be played as a 
ringback tone while the customer is waiting to be connected 
to the advertiser. 

Alternatively, more than one advertiser can be determined 
for the customer and presented to the customer for presenta 
tion. If the customer is interested, audio advertisements of the 
advertisers can be presented to the customer to assist the 
customer in selecting an advertiser. 

In one embodiment, instead of providing the telephone 
number of the advertiser to the customer, the directory assis 
tance service provides the telephone number of the connec 
tion server that is temporarily assigned to the advertiser. 
When the customer calls the telephone number assigned to 
the advertiser, the connection server connects the call to the 
advertiser; the fee for the directory assistance call through 
which the telephone number was obtained is waived (or 
reduced); and the advertiser is charged an advertisement fee. 

In one embodiment, the telephone number (with or without 
extension) is temporarily associated with the advertiser and 
the customer in connection with the directory assistance call. 
The association relation expires in a period of time (e.g., one 
hour, a day, a week). In one embodiment, if the telephone 
number is called by the customer to reach the advertiser 
within the period of time, the fee chargeable to the customer 
for the directory assistance call is waived. 

In one embodiment, the result of the directory assistance is 
transmitted to the customer via a message. Such as a voice 
message, a text message, an instant message, a web page, an 
email page, in response to a request from the customer during 
the directory assistance call, or according to a preference 
setting of the customer. In one embodiment, an advertisement 
related to the result is embedded in the message. 

In one embodiment, the interaction of the customer with 
the advertisement is tracked to compensate the customer and/ 
or to charge the advertiser. For example, when the advertise 
ment is viewed by the customer, the fee chargeable to the 
customer for the directory assistance call is waived in one 
embodiment. For example, the advertisement may include a 
link to a server of the directory assistance service provider 
(e.g., a link for a one-pixel image which is part of the adver 
tisement); when the advertisement is rendered in a browser 
for presentation to the customer, the directory assistance Ser 
Vice provider can identify the directory assistance call 
through which the advertisement is provided and waive the 
fee for the directory assistance call. 

In another embodiment, when the customer requests for a 
connection to the advertiser for real time communications, 
the fee chargeable to the customer for the directory assistant 
call is waived. For example, the advertisement can include a 
reference that can be used by the customer to request a con 
nection with the advertiser for telephonic conversation, chat 
in text, Voice and/or video, document sharing, Screen-sharing, 
application sharing, etc. Based on the reference, the directory 
assistance call through which the advertisement is provided is 
identified; and the fee for the directory assistance call is 
waived (or reduced). 

In one embodiment, when the customer is connected to the 
advertiser for real time communications, the advertiser is 
charged an advertisement fee based on a price bid per con 
nection established via the advertisement. In one embodi 
ment, a portion of the advertisement fee is used to compensate 
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the customer. For example, a predefined percentage of the 
advertisement fee is provided to the customer, depending 
upon the price bid of the advertiser the portion of the adver 
tisement fee used to compensate the customer may be smaller 
than, equal to, or larger than the directory assistance fee. 

In one embodiment, the portion of the advertisement fee 
used to compensate the customer can be used to pay for the 
directory assistance services, to pay for other communication 
costs, and/or to pay for products or services offered by the 
advertiser, etc. 

FIG. 12 illustrates an example of presenting an option to 
receive an advertisement in a directory assistance call accord 
ing to one embodiment. In FIG. 12, the system presents an 
audio message (401) over the phone (403) during the direc 
tory assistance call to a telephone number (405) designed to 
receive directory assistance requests. 

In FIG. 12, if the user presses “1” on the phone to select the 
option of directory assistance without advertisements, the 
user may be charged a fee for the directory assistance service. 
For example, if the user is asking for the information about a 
specific business, the user is charged a fee for receiving the 
information about the specific business. However, in one 
embodiment, if the user is asking for a connection to a specific 
business which is an advertiser, the fee for the directory 
assistance service is waived. 

In FIG. 12, if the user presses “2 on the phone, or stays on 
the line without pressing “1”, the user selects the option of 
free directory assistance Supported by advertisements. Adver 
tisements randomly selected or selected according to the con 
tent of the directory assistance request can be provided to the 
Se. 

In one embodiment, the option message (401) is provided 
to the user at the beginning of the directory assistance call. 
Alternatively, the option message (401) is provided to the user 
after the content of the directory assistance request is received 
from the user. For example, after receiving the request, the 
system may determine whether the call is likely to be sup 
ported by an advertisement without having to provide an 
audio advertisement to the user. For example, if the request is 
related to a category of business, instead of a particular busi 
ness, an advertiser can be selected for presentation to the 
customer without having to play an audio advertisement; and 
the option message (401) may be skipped. However, if the 
system determines that the directory assistance call is less 
likely to be free without an explicit presentation of an adver 
tisement, the option message (401) is presented to provide the 
customer with more options to reduce the directory assistance 
fee. 

FIG. 13 illustrates an example of presenting an option to 
connect a call for directory assistance to an advertiser accord 
ing to one embodiment. In FIG. 13, the user is offered the 
option for being connected to an advertiser for free and the 
option for being connected for a fee to a particular business 
which is not an advertiser. 

In FIG. 13, the user requests for a telephone number of a 
specific business (e.g., “Yellow Taxi') which is not an adver 
tiser. If the user presses “1” on the phone, the call is connected 
to the advertiser (e.g., “Metro Cab') without a fee. If the user 
presses “2 on the phone, the call is connected to the specific 
business (e.g., “Yellow Taxi') for a fee (e.g., 25 cents a 
minute). 

In FIG. 13, the result of directory assistance is sent to the 
telephone of the user. The result includes the telephone num 
ber (413) of the specific business (e.g., “Yellow Taxi') and an 
advertisement (417) for a service in the same category. The 
advertisement (417) includes a link (415) which is selectable 
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to cause the directory assistance call to be further connected 
to the advertiser (e.g., “Metro Cab’’). 

In one embodiment, the advertisement (417) is presented 
during the directory assistance call. Alternatively, the direc 
tory assistance message can be stored and be used to call the 
advertiser after the directory assistance call. In one embodi 
ment, the fee for the directory assistance call can be reduced 
or waived, if the advertiser is called via the link (415) after the 
directory assistance call. 

In FIG. 13, the advertisement is presented in a visual form. 
Alternatively or in combination, the advertisement can be 
presented in an audio form prior to the presentation of the 
prompt message (411). 

FIG. 14 illustrates an example of presenting an advertise 
ment via directory assistance according to one embodiment. 
In FIG. 14, the result of the directory assistance is provided to 
the user via a message (e.g., an email, an MMS/SMS mes 
sage, a web page, etc.). For example, a message can be sent to 
an email address associated with the telephone number of the 
user, or an account identified by the user in the directory 
assistance call. For example, a message can be sent to the 
phone of the user (e.g., via SMS or MMS). For example, the 
user can be instructed to visit a web site (e.g., signing into an 
account of the user) to see the result of the directory assis 
tance. 

In the example illustrated in FIG. 14, the message includes 
a map showing the location (431) of the particular business 
(“Thick Pizza) and its telephone number (433). In addition, 
the message shows the location (435) of an advertiser 
("Hearty Pizza”) which offers similar (or related) products (or 
services). In FIG. 14, the message includes a link (437) which 
is selectable to initiate a call to the advertiser. The call can be 
initiated via dialing a number using the phone or a VoIP 
application, or via sending a message to a connection server 
to request a call back to the phone number of the user. 

Alternatively, a telephone number (with or without an 
extension) can be assigned to the advertiser and displayed on 
the message. In one embodiment, the telephone number is 
assigned dynamically when the message is displayed. In 
another embodiment, the telephone number is assigned at the 
time the message is transmitted to the user. 

In one embodiment, the telephone number is assigned tem 
porally to the advertiser for a predetermined period of time. 
The message may include a script to check whether the 
assignment of the telephone number to the advertiser has 
expired. In one embodiment, after the expiration of the 
assignment, the Script can request a newly assigned telephone 
number. 

In some embodiments, a telephone reference can be 
assigned to the advertiser without an expiration date. For 
example, a SIP URI or a VoIP or instant messaging user 
identifier can be used as the telephonic reference. In one 
embodiment, the advertiser is charged an advertisement fee 
for a qualified phone lead to the advertiser. Multiple calls 
from the same caller with a period of time can be counted as 
one phone lead. 

In one embodiment, the telephonic reference assigned to 
the advertiser is also associated with the identity of the user. 
For example, the identity of the user (e.g., the phone number 
of the user) can be encoded/encrypted in the telephonic ref 
erence, or associated with the telephonic reference in a data 
base. The user can be compensated, using a portion of the 
advertisement fee, for each qualified call to the advertiser 
made via the assigned telephonic reference. 

FIG. 15 illustrates a system to connect a customer to an 
advertiser via directory assistance according to one embodi 
ment. In FIG. 15, a reference (513) to connect the customer 
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(503) and the advertiser (505) is associated with the listing 
(511) of the advertiser (505) and the customer account (515) 
for directory assistance. 

In FIG. 15, after the customer (503) submits a directory 
assistance request to the directory assistance provider (507), 
the reference (513) is assigned to the listing and the customer 
and provided to the customer (503). The reference (513) can 
be provided to the customer after the directory assistance 
information requested by the customer has been provided to 
the customer (503) in the directory assistance call. For 
example, the reference (513) can be sent and presented to the 
customer as a visual message after the directory assistance 
call. The reference (513) can be sent with an advertisement of 
the advertiser, and/or the directory assistance information 
requested by the customer. 

In FIG. 15, the customer can optionally request a connec 
tion to the advertiser (505) for real time communications via 
the connection server (501). After the connection server (501) 
connects the customer (503) to the advertiser (505) for real 
time communications, the customer account (515) can be 
credited for an amount based on the advertisement fee the 
advertiser (505) pays for the lead. In one embodiment, the 
customer account (515) is credited to waive the fee charged 
for the directory assistance call through which the reference is 
received. 

Thus, the customer may choose to avoid advertisements 
during the directory assistance call and to view or listen to 
advertisements at a time convenient to the customer. 

In one embodiment, the directory assistance account of the 
customer is credited in response to a qualified communication 
connection to the advertiser for real time communications. 
Alternatively, the account of the customer can be credited in 
response to the customer viewing or listening to the adver 
tisements. 

FIG. 15 illustrates an example of using a connection server 
(501) to track the connection established via the directory 
assistance service. Alternatively, the reference can be config 
ured to be used with a user terminal designed to track the 
connections. Thus, the user terminal of the customer can 
make a peer to peer connection with the user terminal of the 
advertiser (505) without going through a centralized connec 
tion server. 

Further, in one embodiment, the user terminal is configured 
to maintain account information for the user. Thus, the user 
terminal can automatically deduct the fee for the directory 
assistance service from the user account, credit the user 
account for the fee after the user interacts with the advertise 
ment or after the user connects to the advertiser for real time 
communications, and/or report the connection to charge the 
advertiser the advertisement fee. In on embodiment, the user 
terminal of the advertiser is also configured to maintain the 
account information for the advertiser. The user terminal of 
the customer and the user terminal of the advertiser can com 
municate with each other via the peer to peer connection to 
deduct the advertisement fee from the account of the adver 
tiser and to credit a portion of the advertisement fee to the 
account of the customer. 

FIG.16 shows a user interface to specify a user preference 
for directory assistance according to one embodiment. In 
FIG. 16, the customer can used the interface (531) to specify 
various preferences (533) related to advertisements. Thus, 
during the directory assistance call, the customer can focus on 
the directory assistance request, instead of being distracted by 
the prompts related to advertisements, but still have the option 
to overwrite the preferences when the customer wants to. 

For example, in FIG. 16, the customer may select the 
preference of no advertisements during the directory assis 
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tance call, for which the customer will be charged a fee (e.g., 
S0.75). In one embodiment, during the directory assistance 
call, the customer can change the selection through making a 
request to the human operator, or via an Interactive Voice 
Response (IVR) system. 

Alternatively, in FIG. 16, the customer may select the 
preference of no advertisements during the directory assis 
tance call unless the customer presses “*” key on the phone 
during the directory assistance call. Thus, the customer has an 
easy way to overwrite the “no advertisements' selection dur 
ing the directory assistance call, without having to making a 
request to the human operator, or going through the menu of 
an IVR system. 

Alternatively, the customer may select the preference of 
having advertisements during the directory assistance call 
unless the customer presses “hii” on the phone during the 
directory assistance call. Alternatively, the customer may 
select the preference of being prompted for the option at 
appropriate times during the directory assistance call. 

In FIG.16, the customer can select the option to receive the 
audio advertisements during the call or the option to receive 
visual advertisements at an address specified by the customer. 

In one embodiment, the customer can also specify other 
preferences associated with the directory assistance service, 
Such as the default location of business the customer is inter 
ested, etc. 

FIG. 17 shows a method of directory assistance according 
to one embodiment. In FIG. 17, after a directory assistance 
request is received (601) from a user over a telephonic con 
nection with the user, directory assistance information 
responsive to the directory assistance request is provided 
(603) to the user. An option related to an advertisement is 
presented (605) to the user. Whether the user accepts the 
option is determined (607). If the user declines the option, the 
user is charged (609) a fee for providing the directory assis 
tance information; if the user accepts the option, the fee for 
providing the directory assistance information is reduced/ 
waived (611). 
The directory assistance information may be provided with 

an advertisement, or without an advertisement, according to 
the preference of the user. The option may be an option to 
receive advertisements during the directory assistance call, an 
option to have the call connected to an advertiser, an option to 
interactive with an advertisement after the directory assis 
tance call, etc. 

In one embodiment, the advertisement is selected based on 
the directory assistance request. If the user accepts the option, 
the advertisement is presented to the user over the telephonic 
connection with the user. 

In one embodiment, the user is authenticated over the tele 
phonic connection (e.g., based on the telephone number from 
which the user is calling). Whether the user declines or 
accepts the option can be determined based on a preference of 
the user stored in an account of the user. For example, the user 
can be identified via an automatic number identification 
(ANI) service which determines the telephone number from 
which the user is calling for the directory assistance service; 
and a preference of the user stored in the user account can be 
used to determine whether the user accepts to rejects the 
option by default. Thus, the user does not have to make an 
explicit selection during the directory assistance call. 

In one embodiment, the option is presented to the user over 
the telephonic connection; an input is received from the user 
over the telephonic connection to decline or accept the option. 

In one embodiment, the advertisement is presented to the 
user over the telephonic connection prior to providing the 
directory assistance information. The option includes an offer 
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to connect the telephonic connection with the user to an 
advertiser of the advertisement. The fee is reduced/waived if 
the user chooses to be connected to the advertiser. 

In one embodiment, the advertisement is transmitted to the 
user for a visual presentation to the user. The advertisement 
including a telephonic reference usable to request a connec 
tion to an advertiser of the advertisement, such as a telephone 
number of a connection server without an extension, a tele 
phone number of the connection server with an extension, a 
session initiation protocol (SIP) uniform resource identifier 
(URI), a user identifier, or a reference selectable to request a 
connection server to call back to the user for a connection to 
the advertiser. The option includes calling the advertiser 
using the telephonic reference. In one embodiment, respon 
sive to the user calling the advertiser using the telephonic 
reference, the advertiser is charged an advertisement fee for 
the advertisement presented to the user; and the user is com 
pensated using a portion of the advertisement fee. 

In one embodiment, the advertisement is transmitted to a 
user terminal of the user, such as a cellular phone, via short 
message service (SMS), multimedia messaging service 
(MMS), electronic mail, or instant messaging. The directory 
assistance information is provided with the advertisement. 

In one embodiment, an address of the user is determined to 
allow a message to be transmitted to the user according to the 
address. The address can be obtained from the directory assis 
tance call, or from a preference setting in the account of the 
user. In one embodiment, the option includes the user inter 
acting with the message to receive the advertisement; in 
another embodiment, the message includes the advertise 
ment; and the option includes the user interacting with the 
advertisement to communicate with the advertiser. 

From this description, it will be appreciated that certain 
aspects are embodied in the user devices, certain aspects are 
embodied in the server systems, and certain aspects are 
embodied in a system as a whole. Embodiments disclosed can 
be implemented using hardware, programs of instruction, or 
combinations of hardware and programs of instructions. 

In general, routines executed to implement the embodi 
ments may be implemented as part of an operating system or 
a specific application, component, program, object, module 
or sequence of instructions referred to as “computer pro 
grams. The computer programs typically comprise one or 
more instructions set at various times in various memory and 
storage devices in a computer, and that, when read and 
executed by one or more processors in a computer, cause the 
computer to perform operations necessary to execute ele 
ments involving the various aspects. 

While some embodiments have been described in the con 
text of fully functioning computers and computer systems, 
those skilled in the art will appreciate that various embodi 
ments are capable of being distributed as a program productin 
a variety of forms and are capable of being applied regardless 
of the particular type of machine or computer-readable media 
used to actually effect the distribution. 

Examples of computer-readable media include but are not 
limited to recordable and non-recordable type media Such as 
Volatile and non-volatile memory devices, read only memory 
(ROM), random access memory (RAM), flash memory 
devices, floppy and other removable disks, magnetic disk 
storage media, optical storage media (e.g., Compact Disk 
Read-Only Memory (CD ROMS), Digital Versatile Disks 
(DVDs), etc.), among others. The instructions may be embod 
ied in digital and analog communication links for electrical, 
optical, acoustical or other forms of propagated signals. Such 
as carrier waves, infrared signals, digital signals, etc. 
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A machine readable medium can be used to store software 

and data which when executed by a data processing system 
causes the system to perform various methods. The execut 
able software and data may be stored in various places includ 
ing for example ROM, volatile RAM, non-volatile memory 
and/or cache. Portions of this software and/or data may be 
stored in any one of these storage devices. Further, the data 
and instructions can be obtained from centralized servers or 
peer to peer networks. Different portions of the data and 
instructions can be obtained from different centralized serv 
ers and/or peer to peer networks at different times and in 
different communication sessions or in a same communica 
tion session. The data and instructions can be obtained in 
entirety prior to the execution of the applications. Alterna 
tively, portions of the data and instructions can be obtained 
dynamically, just in time, when needed for execution. Thus, it 
is not required that the data and instructions be on a machine 
readable medium in entirety at a particular instance of time. 

In general, a machine readable medium includes any 
mechanism that provides (i.e., stores and/or transmits) infor 
mation in a form accessible by a machine (e.g., a computer, 
network device, personal digital assistant, manufacturing 
tool, any device with a set of one or more processors, etc.). 

Aspects disclosed may be embodied, at least in part, in 
Software. That is, the techniques may be carried out in a 
computer system or other data processing system in response 
to its processor, such as a microprocessor, executing 
sequences of instructions contained in a memory. Such as 
ROM, volatile RAM, non-volatile memory, cache or a remote 
storage device. 

In various embodiments, hardwired circuitry may be used 
in combination with Software instructions to implement the 
techniques. Thus, the techniques are neither limited to any 
specific combination of hardware circuitry and Software nor 
to any particular source for the instructions executed by the 
data processing system. 

In this description, various functions and operations are 
described as being performed by or caused by software code 
to simplify description. However, those skilled in the art will 
recognize what is meant by Such expressions is that the func 
tions result from execution of the code by a processor, Such as 
a microprocessor. 

Although some of the drawings illustrate a number of 
operations in a particular order, operations which are not 
order dependent may be reordered and other operations may 
be combined or broken out. While some reordering or other 
groupings are specifically mentioned, others will be apparent 
to those of ordinary skill in the art and so do not present an 
exhaustive list of alternatives. Moreover, it should be recog 
nized that the stages could be implemented in hardware, 
firmware, software or any combination thereof. 

Although the disclosure has been provided with reference 
to specific exemplary embodiments, it will be evident that the 
various modification and changes can be made to these 
embodiments without departing from the broader spirit as set 
forth in the claims. Accordingly, the specification and draw 
ings are to be regarded in an illustrative sense rather than in a 
restrictive sense. 

What is claimed is: 
1. A method, comprising: 
receiving a directory assistance request from a user over a 

telephonic connection with the user; 
identifying the user via an automatic number identification 

service and authenticating the user over the telephonic 
connection; 
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determining, via a computing device, the directory assis 
tance request is a request relating to a non-advertiser 
business; 

in response to determining the directory assistance request 
is the request relating to the non-advertiser business: 
identifying the non-advertiser business; 
prior to providing directory assistance information 

responsive to the directory assistance request, making 
available a first option to receive a first advertisement 
for a first advertiser business to the user over the 
telephonic connection with the user, wherein the first 
option further comprises a second option comprising 
an offer to connect the telephonic connection with the 
user to the first advertiser business; 

determining the user declines the first option based on a 
preference of the user stored in an account of the user; 

in response to the user declining the first option, based 
on the preference of the user, charging the user a fee 
for providing the directory assistance information and 
providing directory assistance information respon 
sive to the directory assistance request; 

determining the user accepts the first option based on a 
preference of the user stored in the account of the user; 

in response to the user accepting the first option, based 
on the preference of the user, presenting in an audible 
form the first advertisement for the first advertiser 
business to the user over the telephonic connection 
with the second option comprising the offer to con 
nect the telephonic connection with the user to the 
first advertiser business prior to providing the direc 
tory assistance information, and reducing the fee for 
providing the directory assistance information; 

responsive to the user being connected with the first 
advertiser business via the second option, charging 
the first advertiser business an advertisement fee; 

determining, via the computing device, the directory assis 
tance request is a request relating to a business category: 

in response to determining the directory assistance request 
is the request relating to the business category: 
presenting a second advertisement for a second adver 

tiser business to the user over the telephonic connec 
tion with the user, wherein a business of the second 
advertiser relates to the business category; and 

reducing the fee for providing the directory assistance 
information. 

2. The method of claim 1, further comprising: 
further in response to the user accepting the first option, 

presenting the first advertisement for the first advertiser 
business to the user over the telephonic connection with 
the user. 

3. The method of claim 1, wherein the reducing of the fee 
comprises waiving the fee associated with providing the 
directory assistance information. 

4. The method of claim 1, wherein the first option and the 
second option is presented to the user over the telephonic 
connection; and the method further comprising: 

receiving an input from the user over the telephonic con 
nection to one of decline and accept the first option and 
the second option. 

5. The method of claim 1, wherein the first advertisement 
for the first advertiser business is transmitted to a user termi 
nal of the user via one of short message service, multimedia 
messaging service, electronic mail, and instant messaging. 

6. The method of claim 5, wherein the directory assistance 
information is provided with the first advertisement for the 
first advertiser business. 
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7. The method of claim 5, wherein the user terminal com 

prises a cellular phone. 
8. The method of claim 1, further comprising: 
compensating the user using a portion of the advertisement 

fee. 
9. The method of claim 1, wherein the second option 

includes one of a telephone number of a connection server 
without an extension, a telephone number of the connection 
server with an extension, a session initiation protocol uniform 
resource identifier, and a user identifier. 

10. The method of claim 1, wherein the second option 
includes a reference selectable to request a connection server 
to call back to the user for a connection to the first advertiser 
business. 

11. The method of claim 1, further comprising: 
determining an address of the user; and 
transmitting a message to the user according to the address. 
12. The method of claim 11, wherein the first option com 

prises the user interacting with the message to receive the first 
advertisement. 

13. The method of claim 11, wherein the message includes 
the first advertisement; and the first option comprises the user 
interacting with the first advertisement to communicate with 
the first advertiser business. 

14. A non-transitory computer-readable storage medium 
storing computer-readable instructions which, when 
executed by a computing device, cause the computing device 
to perform: 

receiving a directory assistance request from a user over a 
telephonic connection with the user; 

identifying the user via an automatic number identification 
service and authenticating the user over the telephonic 
connection; 

determining, via a computing device, the directory assis 
tance request is one of a request relating to a non-adver 
tiser business and a request relating to a business cat 
egory: 

in response to determining the directory assistance request 
is the request relating to the non-advertiser business: 
identifying the non-advertiser business; 
prior to providing directory assistance information 

responsive to the directory assistance request, making 
available a first option to receive a first advertisement 
for a first advertiser business to the user over the 
telephonic connection with the user, wherein the first 
option further comprises a second option comprising 
an offer to connect the telephonic connection with the 
user to the first advertiser business; 

determining whether the user does one of decline and 
accept the first option based on a preference of the 
user stored in an account of the user; 

in response to the user declining the first option, based 
on the preference of the user, charging the user a fee 
for providing the directory assistance information and 
providing directory assistance information respon 
sive to the directory assistance request; and 

in response to the user accepting the first option, based 
on the preference of the user, presenting in an audible 
form the first advertisement for the first advertiser 
business to the user over the telephonic connection 
with the second option comprising the offer to con 
nect the telephonic connection with the user to the 
first advertiser business prior to providing the direc 
tory assistance information, and reducing the fee for 
providing the directory assistance information; 
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responsive to the user being connected with the first 
advertiser business via the second option, charging 
the first advertiser business an advertisement fee; 

in response to determining the directory assistance request 
is the request relating to the business category: 
presenting a second advertisement for a second adver 

tiser business to the user over the telephonic connec 
tion with the user, wherein a business of the second 
advertiser relates to the business category; and 

reducing the fee for providing the directory assistance 
information. 

15. A system, comprising: 
a computing device configured to: 

receive a directory assistance request from a user over a 
telephonic connection with the user; 

identify the user via an automatic number identification 
service and authenticating the user over the tele 
phonic connection; 

determine the directory assistance request is one of a 
request relating to a non-advertiser business and a 
request relating to a business category: 

in response to determining the directory assistance 
request is the request relating to the non-advertiser 
business: 
identifying the non-advertiser business; 
prior to providing directory assistance information 

responsive to the directory assistance request, 
make available a first option to receive a first adver 
tisement for a first advertiser business to the user 
over the telephonic connection with the user, 
wherein the first option further comprises a second 
option comprising an offer to connect the tele 
phonic connection with the user to the first adver 
tiser business; 
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determine whether the user does one of decline and 

accept the first option based on a preference of the 
user stored in an account of the user; 

in response to the user declining the first option, based 
on the preference of the user, charge the user a fee 
for providing the directory assistance information 
and provide directory assistance information 
responsive to the directory assistance request; and 

in response to the user accepting the first option, based 
on the preference of the user, presenting in an 
audible form the first advertisement for the first 
advertiser business to the user over the telephonic 
connection with the second option comprising the 
offer to connect the telephonic connection with the 
user to the first advertiser business prior to provid 
ing the directory assistance information, and 
reduce the fee for providing the directory assis 
tance information; 

in response to the user being connected with the first 
advertiser business via the second option, charge 
the first advertiser business an advertisement fee; 

in response to determining the directory assistance 
request is the request relating to the business category: 
present a second advertisement for a second adver 

tiser business to the user over the telephonic con 
nection with the user, wherein a business of the 
second advertiser relates to the business category: 
and 

reduce the fee for providing the directory assistance 
information. 
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