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N (54) Title: A METHOD AND SYSTEM OF FACILITATING A PURCHASE BETWEEN A BUYER AND A SELLER

FIGURE 1
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(57) Abstract: A computerized
system and/or method of facilitating 
a purchase between a buyer and a 
seller, comprising: a computer storing 
persona! information from a buyer; 
the computer utilizing the information 
to assign an account identifier to 
the buyer, the account identifier not 
including the personal information of 
the buyer; the computer allowing the 
buyer to use the account identifier to 
process payment for a purchase from 
a seller, such that the seller does not 
obtain the personal information of 
the buyer; and the computer crediting 
the at least one buyer with at least 
one reward for using the at least one 
account identifier if the at least one 
buyer utilizes the at least one account 
identifier to make the at least one 
purchase.
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3 A METHOD AND SYSTEM OF FACILITATING A PURCHASE BETWEEN A BUYER

AND A SELLER

CROSS-REFERENCE TO RELATED APPLICATION

This application claims priority of U.S. Provisional Application 60/891,810, filed on 

February 27, 2007, and entitled “A Method and System of Facilitating a Purchase Between a 

Buyer and a Seller”, which is herein incorporated by reference.

SUMMARY OF THE INVENTION

In an aspect, the invention provides a

computerized method of facilitating by at least one intermediary, at least one purchase over at 

least one network between at least one buyer and at least one seller, comprising:

at least one computer of the at least one intermediary storing signals representing 

personal information from the at least one buyer;

the at least one computer of the at least one intermediary utilizing the personal 

information to assign at least one account identifier and alias information to at least one 

account of the at least one buyer, the alias information including at least one alias name 

and/or at least one alias address, the at least one account identifier and the alias information 

not including the personal information of the at least one buyer, wherein the at least one 

account identifier allows the at least one seller to use the at least one seller’s existing payment 

process to complete the at least one purchase;

the at least one computer of the at least one intermediary allowing the at least one 

buyer to use the at least one account identifier and the alias information to process payment 

using signals over the at least one network for the at least one purchase from the at least one 

seller, such that the at least one seller does not obtain the personal information of the at least 

one buyer;

the at least one computer of the at least one intermediary allowing the at least one 

buyer to choose to use cash or credit for the at least one purchase; and

the at least one computer of the at least one intermediary crediting the at least one

buyer with at least one reward for using the at least one account identifier if the at least one
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3 buyer utilizes the at least one account identifier to make the at least one purchase, wherein at

least one reward different than the at least one reward for utilizing cash is credited by the at

least one computer if the at least one buyer utilizes credit to make the at least one purchase.

In another aspect, the invention provides a

computerized system for facilitating at least one purchase over at least one network between 

at least one buyer and at least one seller, comprising at least one computer with at least one 

application configured for:

storing signals representing personal information from the at least one buyer; 

utilizing the personal information to assign at least one account identifier and alias

information to at least one account of the at least one buyer, the alias information including at 

least one alias name and/or at least one alias address, the at least one account identifier not 

including personal information of the at least one buyer, wherein the at least one account 

identifier allows the at least one seller to use the at least one seller’s existing payment process 

to complete the at least one purchase;

allowing the at least one buyer to use the at least one account identifier and the alias 

information to process payment using signals over the at least one network for the at least one 

purchase from the at least one seller, such that the at least one seller does not obtain the 

personal information of the at least one buyer;

allowing the at least one buyer to choose to use cash or credit for the at least one 

purchase; and

crediting the at least one buyer with at least one reward for using the at least one 

account identifier if the at least one buyer utilizes the at least one account identifier to make 

the at least one purchase, wherein at least one reward different than the at least one reward for 

utilizing cash is credited if the at least one buyer utilizes credit to make the at least one 

purchase.

BRIEF DESCRIPTION OF THE FIGURES

An exemplary embodiment of the invention will now be described with references to

the accompanying drawings, in which:
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FIGURE 1 illustrates a computerized system for facilitating an online purchase

between a buyer and a seller, according to one embodiment of the invention.

FIGURES 2-3 illustrate a computerized method of facilitating an online purchase

between a buyer and a seller, according to one embodiment of the invention.

FIGURE 4 illustrates buyer information that could be provided to the intermediary, as 

well as alias information that could be supplied by the intermediary to buyers and sellers, 

according to one embodiment of the invention.

DETAILED DESCRIPTION OF EMBODIMENTS OF THE INVENTION

FIGURE 1 illustrates a computerized system 100 for facilitating an online purchase 

between a buyer and a seller, according to one embodiment of the invention. Note that while 

the buyer, seller, and intermediary can communicate with each other using computers 105, 

120, and 110 respectively (as explained in detail below), the buyer, seller, and/or 

intermediary can also communicate in person (e.g., a buyer can set up an account with the 

intermediary in person; a buyer can make a purchase from a seller in person; the seller can 

communicate with the intermediary in person). In addition, note that the term “computer” 

used in this document can mean any type of device with computer capabilities (e.g., PC, 

phone, mobile device, PDA, GPS, computer, server, processor, computer system utilizing at 

least one computer, etc.). Referring to FIGURE 1, the buyer can set up an account with an 

intermediary. In one embodiment, the buyer can utilize a buyer’s computer 120, such as a 

client computer, to set up an account and communicate with an intermediary. In one 

embodiment, the intermediary can utilize the intermediary’s computer 110, such as a server 

computer, which can be accessed through a network 134 by the buyer’s computer 120 and/or 

a seller’s computer 105. In some embodiments, the seller’s computer 105, such as a client 

computer, can also be used by the seller to communicate over the network 134 with the

255381β_1 (GHMatters) P81743.AU 3
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intermediary’s computer 110. (Note that, while the buyer’s computer 120 and seller’s 
computer 105 can have the relationship of client computer to the intermediary’s computer 
110, which can function as a server, the buyer’s computers 120 and the seller’s computer 105 
can also be server computers in other relationships to other computers.) However, in one 
embodiment, the seller’s computer 105 does not need to communicate over the network 134 
with the intermediary’s computer 110. For example, if the intermediary has a relationship 
with a credit card company to process its account identifiers, the seller may not even know 
that the intermediary exists or is being used. The intermediary’s computer 110 can include 
GUIs 132 (graphical user interface screens) which allow the buyer and/or seller to exchange 
information (e.g., account information, personal information, alias information) with the 
intermediary’s computer 110 in a user-friendly manner. The intermediary’s computer 110 can 
also include a database 133, which can store information (e.g., account information, personal 
information, alias information). The intermediary’s computer 110 can be linked to a cash 
account (e.g., a savings and/or checking account) and/or a credit account (e.g., line of credit, 
credit card), or any other account. The linking can be done by the buyer providing the 
account information to the intermediary (e.g., over the phone, by computer) to be stored in 
the intermediary’s database 133. The linking can also be done by the intermediary’s 
computer 110 actually linking electronically to the computer 125 associated with the savings 
account and/or checking account and/or computer 130 associated with the credit account. In 
one embodiment, the buyer can provide authorization for this electronic linking. In one 
embodiment, the intermediary’s computer 110 can assign the buyer an account identifier, 
which the buyer can use. In one embodiment, the account identifier can be an already 
existing identifier (e.g., a credit card number, debit card number). In one embodiment, the 
account identifier does not include personal information of the buyer. Thus, the account 
identifier does not give the seller, or any other entity that obtains the account identifier, any
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information about the personal identity of the buyer associated with the account identifier 

(e.g., name, address, phone). When the buyer wishes to purchase an item or service, he can 

access, through the buyer’s computer 120 and the network 134, a seller’s website on the 

seller’s computer 105 and choose a payment option involving the intermediary (e.g., a link to 

the intermediary’s website on the intermediary’s computer 110 or a field on the seller’s 

website used to enter in payment information - such as credit card information). It should be 

noted that, in one embodiment, if an already existing identifier (e.g., credit card number, debit 

card number, bank account number) is used as the account identifier, and the already existing 

identifier is tied to an intermediary, the buyer would only need to provide the account 

identifier and would not need to provide his name. In another embodiment, the already 

existing identifier could be provided with an alias name (explained in more detail with 

respect to FIGURE 4 below) instead of the buyer’s name so that the seller’s website on the 

seller’s computer 105 could use the seller’s website’s existing payment process (e.g., where a 

buyer normally enters credit card information, debit card information, or other account 

information and a name to trigger a transaction). In one embodiment, the intermediary could 

have a relationship with a credit card company, so that the seller would not need to set up a 

new mechanism on its web site on seller’s computer 105 to accommodate the intermediary’s 

system. In this case, the buyer could enter in the account identifier given to him by the 

intermediary and an alias name in a manner that the seller uses to accept credit card 

information. For example, if the intermediary has a relationship with Visa, the buyer could 

enter in the account identifier and (if required or requested) designate that the account is a 

Visa account. The seller could then send the buy request to Visa with the account identifier. 

Visa could then receive the account identifier, determine that it is an intermediary account 

identifier, and then either approve the buy request (if authorized to do so) or contact the 

intermediary for payment approval. In addition, in another embodiment, the seller’s website
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on seller’s computer 105 could be modified so that the existing payment mechanism does not

require entry of a name.

The buyer, through buyer’s computer 120, can choose the item and/or service he

wishes to purchase on the seller’s website on seller’s computer 105, and then, for payment 

information, utilize the account identifier. In this way, in some embodiments, the seller does 

not obtain the personal information of the buyer. However, note that, in an optional 

embodiment, the buyer can choose to disclose personal information to the seller. For 

example, if the buyer wishes a particular seller to have the buyer’s information for mailing 

list purposes (e.g., name, address), the buyer can provide some personal information to the 

seller, either on his own, or using the intermediary.

FIGURE 4 illustrates how alias information can be set up for the buyer, according to 

one embodiment. The buyer could create an alias first, middle and/or last name to associate 

with their private credentials. In one embodiment, if the buyer does not want the 

intermediary to know his personal information, a proxy intermediary can set up the alias 

information and that alias can be used by the intermediary. In another embodiment, the 

intermediate can be provided the actual legal name and/or other personal information of the 

buyer and the intermediary’s computer 110 can generate a unique proxy name for each 

customer. In addition, the intermediary could use a clearinghouse address, unique customer 

identifier, and proxy phone numbers and email addresses. FIGURE 4 illustrates buyer 

information 405 that could be provided to the intermediary’s computer 110, as well as alias 

information 410 supplied by the intermediary’s computer 110 to sellers. For each online 

transaction, the intermediary’s computer 110 can tie the proxy name, address, and account 

identifier (e.g., credit card information, debit card information, account information) entered 

by the buyer at the seller’s website on the seller’s computer 105 with the buyer’s correct 

personal information and payment information stored in a secure database controlled by the
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intermediary’s computer 110 (and/or an outsourcer or partner of the intermediary). As 

explained below (with respect to FIGURE 3), when physical goods are shipped by the seller, 

they can arrive at the intermediary’s clearinghouse address, and then be relabeled and 

forwarded to the buyer’s actual address. In addition, when sellers call or email a buyer, the 

seller can use the buyer’s alias information, and the calls and emails can be sent to the 

intermediary, and then forwarded to the buyer. In this manner, by shielding personal 

information, buyer identities can be kept private when purchasing physical goods, enrolling 

in Internet services, and registering products. In addition, buyers can benefit by having only 

one place where they need to go to change their personal and/or contact information (i.e., the 

intermediary). The buyer’s alias can remain constant even when buyers move, change 

phones and emails, and/or modify their payment methods.

In one embodiment, once the intermediary’s computer 110 and/or the entity that has 

set up the account identifier has received the seller’s request to process the buyer’s purchase, 

the intermediary’s computer 110 and/or the entity that has set up the account identifier can 

send an authorization communication to be sent to the buyer requesting authorization for the 

purchase. This authorization communication can be in the form of a written, voice, or other 

message to the buyer’s computer 120 and/or mobile device (e.g., cell phone, Blackberry, 

PDA, GPS system, etc.). Because this authorization communication has already been 

determined to be based on the buyer’s correct and unique contact information (because it was 

used to set up the buyer’s account), the authorization communication can also authenticate 

the identity of the buyer. If the buyer fails to reply to the authorization communication 

within a required maximum wait period (which can be pre-set and changed according to 

preferences of the buyer, seller, and/or intermediary) or disapproves of the authorization 

communication, the intermediary’s computer 110 can cause the declined message to be sent 

to the seller and/or the entity that set up the account identifier (e.g., the credit card company).
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If the buyer approves of the purchase described in the authorization communication, the

intermediary’s computer 110 can cause the approval message to be sent to the seller and/or

the entity that set up the account identifier (e.g., the credit card company) and the transaction

is completed.

In one embodiment, if the intermediary and/or the entity that set up the account 

identifier (e.g., the credit card company) declines to process the purchase for other reasons 

(e.g., not enough money in the account, not enough credit in the account, a hold on the 

account), other decline messages can be sent to the seller without sending the authorization 

communication to the buyer.

Note that the authorization communication (which can also authenticate the buyer) 

can follow a communication channel separate from the communication channel used to send 

the account identifier to the intermediary’s computer 110 and/or the entity that set up the 

already existing account identifier. Thus, for example, the email that is sent to the buyer’s 

computer 120 to authorize the purchase can be sent using a different communication channel

than the communication channel that is used to send the credit card number from the seller to

the credit card company (and then the intermediary’s computer 110) using the seller’s regular 

payment method. As another example, the voice mail or text message that is sent to the 

buyer’s cell phone to authorize the purchase can be sent using a different communication

channel than the communication channel used to send the account identifier to the

intermediary’s computer 110 using a special link on the seller’s website. This process helps 

increase the security of the buying/selling process. To penetrate the process, a technically 

proficient person or organization would need to acquire both the account identifier (e.g., 

credit card number, account identifier) and the buyer’s email or cell phone address and email. 

In addition, in one embodiment, the buyer would be required to login and provide a password 

using buyer’s computer 120 in order to authorize the purchase once he had received the
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authorization communication. Additionally, in another embodiment, the authorization

communication could be addressed to a pseudonym representing the buyer. This pseudonym

would increase both the security and the privacy of the buyer. In an additional embodiment, 

the authorization communication could be digitally signed and encrypted.

In additional embodiments, the intermediary can offer the buyer a reward (e.g., points 

in a reward program, cash discount on the purchase) for using the intermediary to facilitate 

the purchase. In addition, in some embodiments, the intermediary can offer the buyer an 

additional or different reward for using particular different types of payment (e.g., cash, line 

of credit, credit card). For example, a 1 % cash discount could be offered for buyers using 

the account identifier tied to a credit account; a 2 % cash discount could be offered for buyers 

using the account identifier tied to a checking account; and a 3 % cash discount could be 

offered for buyers using the account identifier tied to a savings account. Note that any type 

of reward or reward program can be utilized.

Once the buyer completes the purchase, the intermediary and the seller can exchange 

purchase information. For example, in one embodiment, the intermediary’s computer 110 

can send and/or make available the purchase information (e.g., receipt infonnation, 

confirmation order, order number, details regarding the purchase) to the seller. In another 

embodiment, the seller can send and/or make available the purchase information to the 

intermediary. The purchase information can be sent by email or made available in any other 

manner (e.g., allowing an entity to access a program including the purchase information). In 

one embodiment, the purchase information can include the account identifier. As explained 

above, the purchase information can be sent or made available to the buyer (e.g., as 

confirmation of the purchase) from the seller in a manner that does not disclose the buyer’s 

personal information. This can allow the buyer to have receipt or other information relating 

to the purchase without having to give his personal information to the seller. For example, an
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email confirmation can be sent from the intermediary’s computer 110 to the buyer’s

computer 120. In another embodiment, purchase information can be sent or made available

(e.g., from the seller) to the intermediary, and then repackaged and sent to the buyer.

Alternatively, the purchase and/or the related purchase information can be made available by 

the seller to the buyer (e.g., with a web page receipt appearing on the seller’s website at the 

seller’s computer 105, downloading information directly from the seller’s website, sending an 

item directly from the seller to the buyer, emailing information directly from the seller’s 

computer 105 to the buyer’s computer 120).

In another optional embodiment, if delivery of an item is required, the seller can send 

the purchase information to a delivery entity computer 115, such as a client computer, of a 

delivery entity. The delivery entity can match the purchase information to the personal 

information of the buyer, and send the purchase to the buyer. The delivery entity can receive 

the purchase information and personal information from the intermediary. Thus, for 

example, in one embodiment, the seller can send the purchase information, including the 

account identifier, to the intermediary and the delivery entity. The intermediary can then 

send some personal information (e.g., name, address) and the account identifier to the 

delivery entity. The delivery entity can then match the account identifier, purchase 

information, and personal information, and deliver and/or make available the purchase and/or 

any related documentation to the buyer. Note that, in one embodiment, the delivery entity 

(e.g., FedEx, DHL, UPS) could have an intermediary clearinghouse facility onsite at its 

distribution center. The clearinghouse facility could pick up the packages for the buyers 

binned separately by sorters, re-label them, and insert them back into the sorters to reenter the 

distribution stream of the deliver entity. In another example, the seller can send or make 

available the purchase information (e.g., using the seller’s computer 105), including a 

confirmation number (but not the account identifier), to the intermediary (e.g., using the
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intermediary’s computer 110) and the delivery entity (e.g., using the delivery entity’s 

computer 115). The intermediary (e.g., using the intermediary’s computer 110) can then send 

or make available some personal information and the confirmation number to the delivery 

entity (e.g., using the delivery entity’s computer 115). The delivery entity (e.g., using the 

delivery entity’s computer 120) can then match the confirmation number to the personal 

information, and deliver and/or make available the purchase and/or any related 

documentation to the buyer. The personal information sent to the delivery entity does not 

need to include all of the personal information of the buyer, and can only include minimal 

personal information (e.g., address, email address). Note that, in one embodiment, buyers 

could grant the intermediary permission to access their tracking information, which could 

then allow the intermediary to forward this information to the buyers.

FIGURE 2 illustrates a method 200 of creating an account for facilitating an online 

purchase between a buyer and a seller, according to one embodiment of the invention. In 

205, a buyer signs up for an account with an intermediary and receives an intermediary 

account identifier. In one embodiment, the intermediary account identifier does not need to 

include personal information of the buyer (e.g., address information, phone information, 

name, financial information). In option 210, the intermediary account is linked with a 

buyer’s savings account, checking account, line of credit, credit card, and or any other type of

account.

FIGURE 3 illustrates a method 300 of facilitating an online purchase between a buyer 

and a seller, according to one embodiment of the invention. In 211, in one embodiment, the 

buyer decides to make a purchase from a seller (e.g., on a seller’s website at a seller’s 

computer 105, at a store using a seller’s computer 105), and chooses an item(s) and/or 

service(s) of interest. In 215, in order to provide payment information, the intermediary’s 

computer 110 is accessed (e.g. having the buyer 120 access the intermediary’s web page at

2553616^1 (GHMatters) P81743.AU
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the intermediary’s computer 110 by selecting the intermediary’s icon on the seller’s website 

at the seller’s computer 105, or having the buyer enter their account identifier in software 

installed on the seller’s website at the seller’s computer 105). Note that, in one embodiment, 

the seller’s current payment software (e.g., for a credit card or PAYPAL) can be utilized. In 

this case, the intermediary would obtain access because the credit card company or PAYPAL 

could receive the information and forward it to the intermediary (e.g., at the intermediary’s 

computer 110) for payment approval. In one embodiment, password information from the 

buyer can be entered here, or at any other point in the process.

In 220, it is determined if the buyer will pay by cash or credit. If the buyer wishes to 

pay by credit, in 225, the line of credit, credit card, and/or any other type of credit account is 

utilized for the purchase (e.g., using the computer 130). Note that, in one embodiment, the 

entity who manages the line of credit, credit card, and/or other type of credit account can 

provide authorization for the purchase (e.g., indicating that the account is in good standing 

and that there are enough funds in the account). An optional reward for using the account 

identifier to make the credit purchase can be provided. If the buyer wishes to pay by cash, in 

230, the buyer’s savings account, checking account, and/or any other cash account, is debited 

(e.g., using the computer 125), and an optional reward for using the account identifier to 

make the purchase and/or pay with cash, is provided. Note that, in one embodiment, the 

entity who manages the savings account, checking account, and/or other cash account can 

provide authorization for the purchase (e.g., indicating that the account is in good standing 

and that there are enough funds in the account). Note that the intermediary is able to 

encourage certain behavior by providing rewards. For example, credit cards charge a certain 

percentage of the item or service to the seller for the convenience of using the credit card. 

Often, this amount is 3%. Thus, if the buyer uses cash for the transaction, the intermediary 

can provide the buyer with a reward and still charge the seller the same or less than credit
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card companies. In addition, the intermediary can provide credit options to the buyer, such as 

a line of credit or credit card, and can still provide the buyer with a reward and again, still 

charge the seller the same or less than credit card companies. In optional 231, as described 

above with respect to FIGURE 1, the intermediary (e.g., using the intermediary’s computer 

110) can send an authorization communication to the buyer (e.g., using the buyer’s computer 

120) to determine if the buyer approves of the purchase. If the buyer (e.g., using the buyer’s 

computer 120) authorizes the purchase, the process moves to 235. If the buyer does not 

authorize the purchase, then the process ends. Note that, in some embodiments, if the buyer 

does not authorize the purchase, messages declining the purchase can be sent to the seller 105 

(e.g., at the seller’s computer 105).

In 235, the seller receives approval from the intermediary (e.g., the intermediary’s 

computer 110 can forward the approval to the seller’s computer 105). Note that, in one 

embodiment, because the seller has not received the buyer’s personal information, the seller 

cannot track the buyer’s shopping, or obtain any personal information about the buyer that it 

can use for its own marketing purposes, or that it can sell to others. Thus, the buyer has not 

compromised his identity or privacy by buying the item or service, and will not receive 

additional magazines, letters, and be put on other mailing lists (e.g., emailing lists, regular 

mail lists) as a result of buying the item or service. Furthermore, because the buyer’s 

personal information is not moving around the internet, the buyer is less likely to have an 

identity theft problem. (However, note that in one embodiment, the buyer can choose to 

provide personal information to the seller, either on his own or using the intermediary. For 

example, the buyer may wish to be on the seller’s mailing list, and may wish to provide 

information for this purpose.) Note that, in one embodiment, the buyer is only required to 

give his personal information once to the intermediary, but the buyer can still use the account 

identifier multiple times. In addition, in one embodiment, because the account identifier is
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not a credit card number (which is widely acceptable), the account identifier is harder to

recognize, utilize, compromise, or misapply. In one embodiment, the account identifier is

only usable through seller websites that have the technology (e.g., the ability to link to an

electronic wallet, which is a web-browser plug-in that can handle and store a user's account

identifier and payment information) to conduct business with the intermediary.

In 240, it is determined if the purchase requires a delivery entity. If yes, a delivery 

entity can be utilized. In 245, the seller can send or make available the purchase and/or 

related purchase information (e.g., confirmation email from the seller’s computer 105) to the 

delivery entity (e.g., at the delivery entity’s computer 115). Note that, in one embodiment, 

the purchase and/or related purchase information can be provided to the buyer directly from 

the seller (e.g., allowing a buyer to review a receipt on the seller’s website at the seller’s 

computer 105, allowing the buyer to download software and/or information from the seller’s 

website at the seller’s computer 105). In one embodiment, the purchase information does not 

require personal information identifying the buyer. In fact, the seller may not have access to 

any personal information at all. In 250, the delivery entity (e.g., using the delivery entity’s 

computer 115) uses the order information to match the purchase information to the buyer’s 

personal information, and sends and/or makes available the purchase and/or any related 

documentation to the buyer (e.g., at the buyer’s computer 120). The delivery entity (e.g., 

using the delivery entity’s computer 115) can receive the purchase information and personal 

information from the intermediary (e.g., sent by the intermediary’s computer 110). Thus, for 

example, in one embodiment, the seller (e.g., using the seller’s computer 105) can send or 

make available the purchase information, including the account identifier, to the delivery 

entity (e.g., at the delivery entity’s computer 115). In one embodiment, the purchase 

information can also be sent to the intermediary (e.g., at the intermediary’s computer 110). 

The intermediary (e.g., using the intermediary’s computer 110) can then send or make
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available some personal information (e.g., name, address) and the account identifier to the

delivery entity (e.g., at the delivery entity’s computer 115). The delivery entity (e.g., using

the delivery entity’s computer 115) can then match the account identifier, and personal 

information, and deliver and/or make available the purchase and/or any related 

documentation to the buyer (e.g., at the buyer’s computer 120). In another example, the 

seller (e.g., using the seller’s computer 105) can send or make available the purchase 

information, including a confirmation number (but not the account identifier), to the delivery 

entity (e.g., at the delivery entity’s computer 115). In one embodiment, the purchase 

information can also be sent to the intermediary (e.g., at the intermediary’s computer 110). 

The intermediary (e.g., using the intermediary’s computer 110) can then send or make 

available some personal information and the confirmation number to the delivery entity (e.g., 

at the delivery entity’s computer 115). The delivery entity (e.g., using the delivery entity’s 

computer 115) can then match the confirmation number to the personal information, and 

deliver or make available the purchase and/or any related documentation to the buyer (e.g., at 

the buyer’s computer 120). Note that the personal information sent to the delivery entity or 

made available to the delivery entity does not need to include all of the personal information 

of the buyer, and can only include minimal personal information (e.g., address, email 

address). The process then moves to 255, as described below.

If the purchase does not require delivery by a delivery entity, the process moves from 

240 directly to 255. In 255, optional order information is sent from the seller (e.g., using the 

seller’s computer 105) to the intermediary (e.g., at the intermediary’s computer 110). In 260, 

the optional order information is sent from the intermediary (or an agent of the intermediary, 

at the intermediary’s computer 110 or the agent’s computer) to the buyer (e.g., at the buyer’s

computer 120).
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While various embodiments of the present invention have been described above, it 

should be understood that they have been presented by way of example, and not limitation. It 

will be apparent to persons skilled in the relevant art(s) that various changes in form and 

detail can be made therein without departing from the spirit and scope of the present 

invention. In fact, after reading the above description, it will be apparent to one skilled in the 

relevant art(s) how to implement the invention in alternative embodiments or in any 

combination of any embodiments. Thus, the present invention should not be limited by any 

of the above-described exemplary embodiments.

In addition, it should be understood that the figures and examples, which highlight the 

functionality and advantages of the present invention, are presented for example purposes 

only. The architecture of the present invention is sufficiently flexible and configurable, such 

that it may be utilized in ways other than that shown in the accompanying figures and 

examples.

Further, the purpose of the Abstract of the Disclosure is to enable the U.S. Patent and 

Trademark Office and the public generally, and especially the scientists, engineers and 

practitioners in the art who are not familiar with patent or legal terms or phraseology, to 

determine quickly from a cursory inspection the nature and essence of the technical 

disclosure of the application. The Abstract of the Disclosure is not intended to be limiting as 

to the scope of the present invention in any way. Finally, it is the applicant's intent that only 

claim elements that include the express language "means for" or "step for" be interpreted 

under 35 U.S.C. 112, paragraph 6. Claim elements that do not expressly include the phrase 

"means for" or "step for" are not to be interpreted under 35 U.S.C. 112, paragraph 6.

In the claims which follow and in the preceding description of the invention, except

where the context requires otherwise due to express language or necessary implication, the

word “comprise” or variations such as “comprises” or “comprising” is used in an inclusive
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sense, i.e. to specify the presence of the stated features but not to preclude the presence or

addition of further features in various embodiments of the invention.

It is to be understood that, if any prior art publication is referred to herein, such 

reference does not constitute an admission that the publication forms a part of the common 

general knowledge in the art, in Australia or any other country.
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1. A computerized method of facilitating by at least one intermediary, at least one 

purchase over at least one network between at least one buyer and at least one seller, 

comprising:

at least one computer of the at least one intermediary storing signals representing 

personal information from the at least one buyer;

the at least one computer of the at least one intermediary utilizing the personal 

information to assign at least one account identifier and alias information to at least one 

account of the at least one buyer, the alias information including at least one alias name 

and/or at least one alias address, the at least one account identifier and the alias information

not including the personal information of the at least one buyer, wherein the at least one 

account identifier allows the at least one seller to use the at least one seller’s existing payment

process to complete the at least one purchase;

the at least one computer of the at least one intermediary allowing the at least one

buyer to use the at least one account identifier and the alias information to process payment 

using signals over the at least one network for the at least one purchase from the at least one 

seller, such that the at least one seller does not obtain the personal information of the at least

one buyer;

the at least one computer of the at least one intermediary allowing the at least one 

buyer to choose to use cash or credit for the at least one purchase; and

the at least one computer of the at least one intermediary crediting the at least one 

buyer with at least one reward for using the at least one account identifier if the at least one 

buyer utilizes the at least one account identifier to make the at least one purchase, wherein at 

least one reward different than the at least one reward for utilizing cash is credited by the at 

least one computer if the at least one buyer utilizes credit to make the at least one purchase.
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3 2. The method of claim 1, wherein the at least one account identifier is tied by the at 

least one computer to at least one savings account and/or at least one checking account.

3. The method of claim 1 or claim 2, wherein the at least one account identifier is tied

by the at least one computer to at least one credit account.

4. The method of claim 3, wherein the at least one credit account is:

at least one line of credit and/or at least one credit card.

5. The method of any one of claims 1 to 4, further comprising:

the at least one computer sending and/or making available information to at least one 

delivery entity tying the personal information of the at least one buyer to purchase 

information;

the at least one computer requiring the at least one seller to send and/or make 

available any purchased items and/or related documentation to the at least one delivery entity;

and

the at least one computer requiring the at least one delivery entity to deliver and/or 

make available any purchased items and/or related documentation to the at least one buyer by 

matching the purchase information with the personal information of the at least one buyer to 

obtain personal information required to deliver and/or make available any purchased items

and/or related documentation.

6. The method of any one of claims 1 to 5, wherein the at least one reward is a 

discount on the at least one purchase.

7. The method of any one of claims 1 to 6, further comprising:

the at least one computer receiving confirmation of the at least one purchase; and 

the at least one computer forwarding and/or making available the confirmation to the

at least one buyer.
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3 8. The method of any one of claims 1 to 7, wherein the at least one buyer is only 

required by the at least one computer to provide the personal information once, but is allowed 

to utilize the at least one account identifier multiple times.

9. The method of any one of claims 1 to 8, wherein the personal information

includes:

name information;

address information;

email address information;

phone number information; or

financial information; or

any combination thereof.

10. The method of any one of claims 1 to 9, further comprising:

requiring the at least one buyer to enter password information associated with the at

least one account identifier.

11. The method of claim 5, wherein the purchase information comprises the at least

one account identifier.

12. The method of any one of claims 1 to 11, wherein the at least one purchase and/or 

any related documentation is made available directly from the at least one seller to the at least 

one buyer.

13. The method of any one of claims 1 to 12, wherein the at least one buyer can 

choose to provide personal information to the at least one seller.

14. The method of any one of claims 1 to 13, wherein the at least one buyer uses the 

at least one account identifier to make the at least one purchase from the at least one seller 

using at least a first communications channel, and wherein authorization from the at least one
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3 buyer for the at least one purchase is requested using at least a second communications

channel.

15. The method of any one of claims 1 to 14, wherein at least one existing payment 

method on at least one seller’s website is used to accept the at least one account identifier.

16. A computerized system for facilitating at least one purchase over at least one 

network between at least one buyer and at least one seller, comprising at least one computer 

with at least one application configured for:

storing signals representing personal information from the at least one buyer; 

utilizing the personal information to assign at least one account identifier and alias

information to at least one account of the at least one buyer, the alias information including at

least one alias name and/or at least one alias address, the at least one account identifier not 

including personal information of the at least one buyer, wherein the at least one account 

identifier allows the at least one seller to use the at least one seller’s existing payment process 

to complete the at least one purchase;

allowing the at least one buyer to use the at least one account identifier and the alias 

information to process payment using signals over the at least one network for the at least one 

purchase from the at least one seller, such that the at least one seller does not obtain the 

personal information of the at least one buyer;

allowing the at least one buyer to choose to use cash or credit for the at least one 

purchase; and

crediting the at least one buyer with at least one reward for using the at least one 

account identifier if the at least one buyer utilizes the at least one account identifier to make 

the at least one purchase, wherein at least one reward different than the at least one reward for 

utilizing cash is credited if the at least one buyer utilizes credit to make the at least one 

purchase.
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3 17. The system of claim 16, wherein the at least one account identifier is tied to at 

least one savings account and/or at least one checking account.

18. The system of claim 16 of claim 17, wherein the at least one account identifier is

tied to at least one credit account.

19. The system of claim 18, wherein the at least one credit account is:

at least one line of credit and/or at least one credit card.

20. The system of any one of claims 16 to 19, wherein the at least one application is 

also configured for:

sending and/or making available information to at least one delivery entity tying the 

personal information of the at least one buyer to purchase information;

requiring the at least one seller to send and/or make available any purchased items

and/or related documentation to the at least one delivery entity; and

requiring the at least one delivery entity to deliver and/or make available any 

purchased items and/or related documentation to the at least one buyer by matching the 

purchase information with the personal information of the at least one buyer to obtain 

personal information required to deliver and/or make available any purchased items and/or

related documentation.

21. The system of any one of claims 16 to 20, wherein the at least one reward is a 

discount on the purchase.

22. The system of any one of claims 16 to 21, wherein the at least one application is 

configured for:

receiving confirmation of the at least one purchase;

forwarding and/or making available the confirmation to the at least one buyer.
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3 23. The system of any one of claims 16 to 22, wherein the at least one buyer is only 

required to provide the personal information once, but is allowed to utilize the at least one 

account identifier multiple times.

24. The system of any one of claims 16 to 23, wherein the personal information

includes:

name information;

address information;

email address information;

phone number information; or

financial information; or

any combination thereof.

25. The system of any one of claims 16 to 24, wherein the at least one application is 

also configured for:

requiring the at least one buyer to enter password information associated with the at

least one account identifier.

26. The system of claim 20, wherein the purchase information comprises the at least

one account identifier.

27. The system of any one of claims 16 to 26, wherein the at least one purchase 

and/or any related documentation is made available directly from the at least one seller to the 

at least one buyer.

28. The system of any one of claims 16 to 27, wherein the at least one buyer can 

choose to provide personal information to the at least one seller.

29. The system of any one of claims 16 to 28, wherein the at least one application is 

also configured for:
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3 facilitating the at least one buyer using the at least one account identifier to make the

at least one purchase from the at least one seller using at least a first communications

channel; and

requesting authorization from the at least one buyer for the at least one purchase using

at least a second communications channel.

30. The system of any one of claims 16 to 29, wherein at least one existing payment

method on at least one seller’s website is used to accept the at least one account identifier.
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