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VIDEO ADVERTISEMENTS

CROSS-REFERENCE TO RELATED APPLICATION
This application claims priority to U.S. Provisional Patent Application Ser. No.
00/985,438 filed November 5, 2007, and U.S. Utility Patent Application Ser. No.
12/016,708 filed January 18, 2008, both entitled "VIDEO ADVERTISEMENTS," the

contents of which are incorporated herein by reference.

BACKGROUND

This disclosure relates to information retrieval.

Content items, e.g., advertisements, can be identified by a search engine In
response to a query by a user. The query can include one or more search terms,
and the search engine can identify and rank the content items based on the search
terms, e.g., keywords, In the query and on one or more parameters associated with
the content item.

Sometimes a user that submitted the query cannot determine whether the
advertisements that are displayed are actually relevant to the user's query. For
example, the user may have performed the query to identify a movie to potentially
purchase. While an advertisement related to the movie may be identified, the
advertisement may not contain enough information for the user to decide if the movie

IS one that the user would actually enjoy enough to warrant purchasing.

SUMMARY

Disclosed herein are systems, apparatus, computer program products and
methods for Identifying videos associated with advertisements. In an
implementation, a query including one or more keywords Is received (e.g., from a
client device). An advertisement associated with the one or more keywords is
identified. Display data for displaying the advertisement (e.g., at the client device) is
generated, and a determination IS made as to whether the advertisement is
associated with a video. Video selection data is generated for displaying the video
proximate to or within the advertisement (e.g., at the client device) If the
advertisement is determined to be associated with the video, and the display data

and the video selection data are provided (e.g., to the client device).
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In another implementation, a first query including one or more keywords Is
iIssued. An advertisement associated with the one or more keywords Iis received and
displayed in response to the first query. A video element is displayed proximate to or
within the advertisement. In response to receiving a selection of the video element,
a video associated with the advertisement Is displayed in, for example, an
enlargement area proximate to the advertisement.

The details of one or more embodiments of the subject matter described In
this specification are set forth in the accompanying drawings and the description
below. Other features, aspects, and advantages of the subject matter will become

apparent from the description, the drawings, and the claims.

BRIEF DESCRIPTION OF THE DRAWINGS

Fig. 1 is a block diagram of an example online content delivery system.

Fig. 2 is a block diagram of an example system that uses video elements to
selectively display videos corresponding to advertisements.

Fig. 3 is an example screen shot that includes video elements used to display
videos corresponding to advertisements.

Fig. 4 Is a flow diagram of an example process for identifying advertisements
and videos associated with the advertisements in response to a query.

Fig. 5 Is another flow diagram of an example process for identifying
advertisements and videos associated with the advertisements in response to a
query.

Fig. 6 Is a flow diagram of an example process for displaying and playing a
video associated with an advertisement in an enlargement area proximate to the
advertisement.

Fig. 7 IS a schematic diagram of an example computer system that can be

utilized to implement the systems and methods described herein.

DETAILED DESCRIPTION
Fig. 1 i1s a block diagram of an example online content delivery (e.g.,
advertising) system 100. The system 100 provides sponsored content in response
o, for example, a query. By way of example, the sponsored content can be in the
form of advertising or advertisements (‘ads”). By way of example only, the system Is

described with reference to providing advertisements, though the system 100 can
2
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provide other forms of content, including other forms of sponsored content. A
computer network 110, such as a local area network (LAN), wide area network
(WAN), the Internet, or a combination thereof, connects the advertisers 102, an
advertisement system 104, publishers 100, and users devices 108.

In some Implementations, one or more advertisers 102 can directly, or
indirectly, enter, maintain, and track advertisement ("ad”) Information In an
advertisement system 104. The advertisements may be Iin the form of graphical
advertisements, such as banner advertisements, text only advertisements, image
advertisements, audio advertisements, video advertisements, advertisements
combining one of more of any of such components, etc. The advertisements may
also include embedded information, such as links, meta-information, and/or machine
executable Instructions. One or more publishers 106 may submit requests for
advertisements to the system 104. The system 104 responds by sending
advertisements (e.g., when an associated publication is rendered) to the requesting
publisher 106 for placement on one or more of the publisher’'s web properties (e.g.,
websites and other network-distributed content). As discussed above, while
reference Is made to advertisements, other content items can be provided by the
system 104.

Other entities, such as user devices 108 and the advertisers 102, can provide
usage information to the system 104, such as, for example, whether a click-through
related to an advertisement has occurred, whether a conversion has occurred, or
whether some other defined event has occurred. Such usage information can be
processed to measure performance metrics, such as click-through rates, conversion
rates, etc.

A click-through can occur, for example, when a user of a user device 108
selects or “clicks” on an advertisement. The click-through rate can be a performance
metric that Is obtained by dividing the number of users that clicked on the
advertisement or a link associated with the advertisement by the number of times the
advertisement was delivered. For example, if an advertisement is delivered 100
times, and three persons clicked on the advertisement, then the click-through rate for
that advertisement is 3%.

A “conversion” occurs when a user, for example, consummates a transaction
related to a previously served advertisement. What constitutes a conversion may

vary from case to case and can be determined in a variety of ways. For example, a
3
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conversion may occur when a user clicks on an advertisement, Is referred to the
advertiser's Web page and consummates a purchase there before leaving that Web
page. Alternatively, a conversion may be defined as a user being shown an
advertisement, and making a purchase on the advertisers Web page within a
predetermined time (e.qg., seven days). In yet another alternative, a conversion may
be defined by an advertiser to be any measurable/observable user action such as,
for example, downloading a white paper, navigating to at least a given depth of a
Website, viewing at least a certain number of Web pages, spending at least a
predetermined amount of time on a Website or Web page, registering on a Website,
dialing a telephone number, sending a product inquiry, etc. Other definitions of what
constitutes a conversion are possible.

A conversion rate can be defined as the ratio of the number of conversions to
the number of impressions of the advertisement (i.e., the number of times an
advertisement is rendered) or the ratio of the number of conversions to the number
of selections (or the number of some other earlier event).

Other usage information and/or performance metrics can also be used. The
usage information and/or performance metrics can, for example, be revenue related
or non-revenue related. In some implementations, the performance metrics can be
parsed according to time, e.g., the performance of a particular content item may be
determined to be very high on weekends, moderate on weekday evenings, but very
low on weekday mornings and afternoons.

This usage information can include measured or observed user behavior
related to advertisements that have been served. The system 104 performs financial
transactions, such as crediting the publishers 106 and charging the advertisers 102
based on the usage information.

One example of a publisher 100 is a general content server that receives
requests for content (e.q., articles, discussion threads, music, video, graphics,
search results, web page listings, Iinformation feeds, etc.), and retrieves the
requested content In response to the request. The content server may submit a
request for advertisements to an advertisement server in the system 104, or embed
code In the rendered page for the user device 108 to execute and retrieve the ads.
The advertisement request may include a number of advertisements desired. The
advertisement request may also Include content request Information. This

iInformation can include the content itself (e.g., page or other content document), a
4
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pointer to the content by way of a uniform resource locator ("URL"), a category
corresponding to the content or the content request (e.g., arts, business, computers,
arts-movies, arts-music, etc.), part or all of the content request, content age, content
type (e.g., text, graphics, video, audio, mixed media, etc.), geo-location information,
etc.

In some implementations, the content server can combine the requested
content with one or more of the advertisements provided by the system 104. In other
iImplementations, a user device 108 executing a browser can combine the requested
content with the advertisement. This combined content and advertisements can be
sent/presented to the user 108 that requested the content. The content server can
transmit information about the advertisements back to the advertisement server,
iIncluding information describing how, when, and/or where the advertisements are to
be rendered (e.qg., in HTML or JavaScript™).

Another example publisher 106 Is a search service. A search service can
receive queries for search results. In response, the search service can retrieve
relevant search results from an index of documents (e.g., from an index of web
pages). An exemplary search service Is described In the article S. Brin and L. Page,
"The Anatomy of a Large-Scale Hypertextual Search Engine,” Seventh International
World Wide Web Conference, Brisbane, Australia and in U.S. Patent No. 6,285,999,
both of which are incorporated herein by reference each Iin their entirety. Search
results can include, for example, lists of web page titles, snippets of text extracted
from those web pages, and hypertext links to those web pages, and may be grouped
Into a predetermined number of (e.qg., ten) search results.

The search service can submit a request for advertisements to the system
104. The request may include a number of advertisements desired. This number
may depend on the search results, the amount of screen or page space occupied by
the search results, the size and shape of the advertisements, etc. In some
Implementations, the number of desired advertisements will be from one to ten, or
from three to five. The request for advertisements may also include the query (as
entered or parsed), Iinformation based on the query (such as geo-location
iInformation, whether the query came from an affiliate and an identifier of such an
affiliate), and/or information associated with, or based on, the search results. Such
information may include, for example, identifiers related to the search results (e.qg.,

document identifiers or “doclDs”), scores related to the search results (e.g.,
5
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information retrieval ("IR”) scores), snippets of text extracted from identified
documents (e.g., web pages), full text of identified documents, feature vectors of
identiflied documents, etc. In some implementations, IR scores can be computed
from, for example, dot products of feature vectors corresponding to a query and a
document, page rank scores, and/or combinations of IR scores and page rank
scores, etc.

The search service can combine the search results with one or more of the
advertisements provided by the system 104. This combined information can then be
forwarded to the user devices 108 that requested the content. The search results
can be maintained as distinct from the advertisements, so as not to confuse the user
between paid advertisements and neutral search results.

Finally, the search service can transmit information about the advertisement
and when, where, and/or how the advertisement was to be rendered back to the
system 104.

As can be appreciated from the foregoing, the advertising system 104 can
serve publishers 106 such as content servers and search services. The system 104
permits serving of advertisements targeted to content (e.g., documents) served by
content servers or in response to search queries provided by users. For example, a
network may include an advertisement server serving targeted advertisements In
response to requests from a search service with advertisement spots for sale.

In some Implementations, the advertisement system 104 may serve
advertisements that include videos associated with the advertisements. Videos
associated with an advertisement may be displayed one the user device 108 when
the associated advertisement Is displayed. In some implementations, the user
device 108 may include Iinteraction mechanism to control when such videos are
displayed. Such an Interaction mechanism can be realized, for example, by
selection data that is operable to display videos associated with the advertisement in
an enlargement area, e.g., a user interface element that can expand or contract,
proximate to the advertisement. In this way, the user may view a particular
advertisement. The advertisement can, for example, be Iin the form of a creative for
an online retailer that sells guitar tuners, in which the creative includes text, graphics,
audio and/or video associated with the guitar tuners. The user can decide whether
or not to display the associated video, for example, a video to show the user 103

how to use the guitar tuner.
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Fig. 2 i1s a block diagram of an example system 200 that uses video elements,
e.g., plusboxes, to selectively display videos corresponding to advertisements. The
system 200 can, for example, be implemented in the advertisement system 104
utilizing one or more computing devices that include memory devices storing
processing instructions and processing devices for executing the processing
iInstructions. An example computing system is shown and described with reference
to Fig. 7. Other implementations, however, can also be used.

The system 200 can display an advertiser’'s video in a way that provides the
user with a level of control and interaction for displaying the advertiser’'s video. For
example, when a user receives search results in response to an online search, such
as a query entered in a web browser networked with the Internet, the search results
can include advertisements. The advertisements can also be associated with a
video. In some Iimplementations, the user is presented with a "plusbox” video
element within or proximate to (e.g., in time or space) the advertisement. For
example, a plusbox can be shown after the advertisement has been displayed for a
certain period of time, e.g., 10 seconds. In another example, the plusbox can be
shown proximate to or within an area associated with the advertisement when the
advertisement is displayed.

In other implementation, other video elements can be presented to the user.
For example, the video element can include a thumbnall image associated with the
advertiser or products or services sold by the advertiser, a video still image, or a
video play button. If the user selects (e.g., clicks on) the video element, the user
can see the relevant video for the corresponding advertisement.

In some implementations, the system 200 can allow an advertiser to specify
videos related to the advertisement of the advertiser that may be displayed with that
advertiser's advertisements. For example, the advertiser 102 can provide videos to
the system 200 to display with the advertisements. The videos can, for example, be
stored in a data store 210. When the advertisements are displayed, if there Is a
video associated with the advertisements as specified by the advertiser 102, a video
element such as a plusbox, can be displayed. When the user clicks on the video
element, e.qg., the plusbox, the system 200 can return the video associated with the
advertisement. The display can show the video associated with the advertisement.

In some iImplementations, the video automatically starts to play once the video

element Is selected. In other implementations, the user has control over when the
7
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video starts to play even after the video element is selected. For example, the user
may then select to "play” the video with the video controls presented with the video.

In some implementations, the displaying of the video with a video element,
e.g., a plusbox, can be monetized. For example, clicks on the video element can be
counted as advertisement clicks. Opening or closing the plusbox may also be
counted as an advertisement click, or, alternatively, can be free to the advertiser.

In some Implementations, the video element feature can be displayed only
when the advertisement I1s associated with a video. For example, suppose an
advertiser A that sells online guitar tuners has specified an associated video for its
advertisements that shows how to use a guitar tuner and has provided the video to
the system 200. Suppose an advertiser D also sells online guitar tuners, but the
advertisement of advertiser D are not associated with any videos. Accordingly, the
system 200 will not generate selection data that displays a video element indicating
that there are videos related to advertiser D, but the system 200 will generate
selection data that displays a video element indicating that there are videos related
to advertiser A. In this way, the plusbox is shown only when videos are associated
with an advertisement.

In some implementations, an advertisement that is associated with a video
can be ranked higher than an advertisement that is not associated with a search
result. For example, when one or more advertisements are identified in response to
a search query, the advertisements that are identified and that are associated with a
video can be ranked higher In the list of Iidentified advertisements than the
advertisements that are not associated with a video.

In some implementations, an advertiser 102 that wants to opt in to using the
video feature may, for example, upload videos related to advertisements to the
advertising system 104 using existing mechanisms for file upload, such as an
advertising system 104 application program interface (API), or an upload portal, or
other uploading interface. For example, If the advertiser 102 already uses the
advertising system 104 and wants to include only a subset of the advertisements
(e.g., owned by his customer ID), the advertiser 102 can associate the
advertisements eligible for the video feature using a special attribute.

In some implementations, the advertiser 102 can further manage the serving
of advertisements by specifying an advertising campaign. The advertising campaign

can be stored In campaign data in the data store 210, which can, for example,
R
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specify adverting budgets for advertisements, when, where, and under what
conditions particular advertisements may be served for presentation etc. For
example a computer company may design an adverting campaign for a new laptop
computer that Is scheduled to be released on November 20. The advertising
campaign may have a budget of $500,000, and may have 30 different
advertisements that are to be served for presentation during the month of November.
Such data defining the advertisement campaign can be stored in the campaign data
In the data store 210. The advertiser 102 can specify which campaigns should have
the video feature enabled and link those campaigns with the desired set of offers
from advertising system 104. This metadata can be stored In an advertisements
database. The advertiser specifies the customer ID (e.g., Google Base Customer
ID) used in the upload.

In some implementations, the system 200 can include an ad server 202 that
serves advertisements 204 to a client device 206. The ad server 202 can serve
advertisements provided by the advertisers 102 as part of, or in coordination with,
the advertisement system 104. The advertisements may be served over the network
110 and displayed a client device 2006, such as a laptop, home computer, PDA, cell
phone, set top box, game console, portable electronic device, efc.

In some implementations, the ad server 202 can serve videos 208 to the client
device 200. The videos 208 may correspond to the advertisements 204 that are
identifled by the ad server 202 in response to a query. For example, while the
advertisements 204 may be advertisements for guitar tuners offered by one or more
online merchants that sell guitar tuners, the videos 208 associated with the
advertisements 204 may be videos on how to use the guitar tuners.

The advertisements 204 may be stored Iin the data store 210. For example,
the data store 210 can store information for advertisements that the ad server 202
can serve, such as an ad1 212a and an ad2 212b. When the user 108 requests
advertisements or issues a search query that results Iin the Iidentification of
advertisements, such as the ad1 212a and/or the ad2 212b, the ad server 202 can
provide the advertisements 212a and 212b as advertisements 204. For example, the
ad1l 212a may be an advertisement for a local music store that advertises online,
and the ad2 212b may be an advertisement for a nationwide music store that

advertises online. The advertisements 212a and 212b can be displayed on the client
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device 200 as the result of a search for guitar tuners (e.g., using a search query
"guitar tuners”) entered in the user's browser.

The ad server 202 can generate video selection data, e.g., data that when
rendered on a client device displays one or more video elements 214a and 214Db
corresponding to the ad1 212a and the ad2 212b, respectively. In some
implementations, the video elements 214a and 214b are rendered beneath each of
the advertisements 212a and 212b, and as such facilitate the viewing of videos
corresponding to displayed advertisements, such as displaying a video on how to
use a guitar tuner associated with a guitar tuner advertisement displayed in the
user's browser. For example, the user viewing advertisements on the client device
206 may select the video element 214a to display the corresponding video. As a
result of selecting such a video element, the ad server 202 can serve the video 208
to the client device 206. Similarly, If the user wants to see the video associated with
the ad2 212b, the user can select the video element 214Db.

In some implementations, user selection of video elements (e.g., the video
element 214b) can be used to update click-through rates. For example, when a user
selects a video element, the number of clicks for the associated advertisement may
be Incremented, thereby increasing the click-through rate associated with the
advertisement. In some implementations, individual click-through rates may be
maintained in order to track the performance of the advertisements. Alternatively, the
Interactions with the video elements can be separately tracked.

In some iImplementations, the ad server 202 can generate video information
data, e.g., data that when rendered on a client device displays one or more video
Information elements (e.g., a tab element as described in FIG. 3) corresponding to
the videos displayed by the video elements 214a and 214b. In some
Implementations, the video information elements are rendered adjacent, beneath,
within or next to each of the videos displayed by the video elements 214a and 214D,
and as such facilitate the viewing of information corresponding to the displayed
videos, such as displaying information associated with the products in the videos.
For example, If a user selects the video element 214a to display the corresponding
video, €.g., a video on how to use guitar tuners, the user can select a corresponding
video information element to display local merchants that sell the particular video.

In summary, the system 200 of Fig. 2 can facilitate the provisioning of

advertisements and related videos in a variety of ways. For example, a client device
10
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206 can send a query including one or more keywords to ad server 202. The ad
server 202 can use the keywords to find an advertisement from a data store 210.
The ad server 202 can determine whether a video Is associated with the
advertisement. The ad server 202 can then send the advertisement and the video
associated with the advertisement, if a video Is available, to the client device 200.
The client device 206 can display the advertisement and, if a video Is available, a
video element associated with the video to display the video.

In some implementations, the system 200 may wait to send the video 208 to
the client device until after the user selects the video element 214a or 214Db.
Selection of a video element can cause the client device 206 to generate data
Indicating such a selection. The ad server 202 can receive the data, and In
response, iIssue a request to the ad server 202 to send the associated video to the
client device 200.

Fig. 3 Is an example screen shot 302 that includes video elements (e.g.,
plusboxes) used to display videos corresponding to advertisements. For example,
the screen shot 302 may be displayed in a browser on a client device 200, such as a
smart phone, a personal computer, a personal digital assistant (PDA), or some other
wired or wireless electronic device. The screen shot 302 includes a search results
area 304 that can display search results. For example, the search results displayed
in the search results area 304 may be Iin response to a specific search query, such
as a “guitar tuners” search term 306 that the user may enter in a browser to locate
guitar tuners to purchase online. In response to the search term 306, the system can
display advertisements that are deemed relevant the query.

For example, the system can display advertisements 308 and 310 for an
advertiser A and an advertiser B. Such advertisements can include search terms
from the search term 3006, and may further highlight (e.g., by bolding, highlighting or
the like) individual terms from the search query. As depicted, the search terms
“Guitar Tuners” are highlighted with bolding in the advertisements for the advertiser A
and the advertiser B.

Initially, when advertisements are displayed in the search results area 304, the
advertisements may be displayed In a way similar to that depicted In the
advertisement 308 for advertiser A. As such, the advertisement may contain the
name of the advertiser (e.g., “Advertiser A”), one or more links to individual landing

pages associated with the advertiser (e.g., home page "www.AdvertiserA.com”), a
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video corresponding to goods offered by the advertiser, and one or more controls
that the user may select to view videos corresponding to the advertisement. As
depicted In the advertisements 308 and 310, video elements include a plusbox 312,
a minus box 322, and an action prompt 314. Video elements can also include a
thumbnail image 316, or a video play button 318. If the user is interested in viewing
a video corresponding to an advertisement, the user may select the plusbox 312, the
action prompt 314, the thumbnail image 316, or the video play button 318 to display
the corresponding video.

The advertisement 310 for the advertiser B depicts an example display that
may result from the user selecting one of the video elements, e.g., a plusbox, such
as the plusbox 312. Specifically, the advertisement 310 for the advertiser B includes
an enlargement area 320. The enlargement area 320 can include a video 324. The
video 324 can, for example, be displayed underneath the advertisement 310 for the
advertiser B. In some implementations, the video 324 can be displayed next to the
advertisement or other areas proximate to the video 324. The video 324 can include
the information associated with one of the products of the advertiser B.

The video enlargement area 320 can, for example, be proportional to the size,
e.g., aspect ratio, of the video 324. For example, the enlargement area 320 Is large
enough so that the video 324 can be displayed and viewed without obstruction from
other parts of the content page on which it is displayed.

In some Implementations, the enlargement area 320 can include a video
information element, e.qg., a tab 326 for displaying product information associated
with a product In the video 324. The video information element can, for example,
display local stores that an individual can purchase the guitar tuners that are shown
In the video 324. The video information element 326 can include or provide other
product information. For example, Iif the video 324 corresponds to a movie, the video
iInformation element can show or provide a list of local theatres that are playing the
movie. Additional controls may exist for controlling the visual presentation of the
video, or to control any audio component of the video's presentation, or other such
features.

The minusbox 322 is included In the advertisement 310 for the advertiser B.
The minusbox 322 display may replace a plusbox display (e.g., the plusbox 312)
when the plusbox is selected and the video corresponding to the advertisement is

displayed. The user may select a minusbox to hide (or un-display) the video
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currently displayed. For example, a user viewing the video Iin the enlargement area
320 may hide the video by selecting the minusbox 322. Thus the selection of such
video elements can expand and collapse the enlargement area 320. In some
Implementations, selection of the minusbox 322 will stop the playing of the video,
e.g., will terminate a video stream to the client device on which the video 324 was
being shown.

Fig. 4 I1s a flow diagram of an example process for identifying advertisements
and videos associated with the advertisements in response to a query. The process
400 can, for example, be implemented in a system such as the system 200 of Fig. 2.
The process 400 may, for example, occur on the server side of client-server
implementation of the system 200.

Stage 402 receives a query including one or more keywords from, for
example, a client device. For example, referring to Fig. 3, the query may be a
search query, such as “guitar tuners,” that the user enters on a browser on the client
device 200 and which Is transmitted over a network to the ad server 202.

Stage 404 identiflies an advertisement associated with the one or more
keywords. For example, the ad server 202 may identify an advertisement 308 for
advertiser A. Specifically, identification of the advertisement 308 for advertiser A may
occur because the keywords “guitar tuners” are in the advertisement.

Stage 406 generates display data for displaying the advertisement, for
example. at the client device. For example, the ad server 202 can generate display
data for displaying the advertisement at the client device 206.

Stage 408 determines whether the advertisement is associated with a video.
For example, the ad server 202 can determine whether the advertisement is
associated with a video.

oStage 410 generates video selection data for displaying the video (e.g.,
proximate to or within the advertisement at the client device 200) Iif the advertisement
IS determined to be associated with the video. For example, the ad server 202 can
generate the video selection data for displaying the video, for example, underneath
the advertisement at the client device if the advertisement is determined to be
assoclated with the video.

Stage 412 provides the display data and the selection data (e.g., to the client
device). For example, the ad server 202 can transmit the display data and the

selection data to the client device 206 for rendering on a display device.
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Fig. 5 Iis another flow diagram of an example process 500 for identifying
advertisements and videos associated with the advertisements In response to a
query. The process 500 may, for example, occur on the client side of client-server
iImplementation of the system 200.

Stage 502 issues a first query including one or more keywords. For example,
referring to Fig. 3, the first query issued may be a search query, such as “guitar
tuners,” that the user enters on a browser on the client device 206.

Stage 504 receives and displays an advertisement associated with the one or
more keywords In response to the first query. For example, the client device 2006
may receive and display the advertisement 308 for advertiser A. Specifically,
identification of the associated advertisement 308 for advertiser A may occur
because the keywords “guitar tuners” are in the advertisement.

Stage 500 displaying a video element proximate to or within the
advertisement. For example, the client device 206 can display the plusbox 312
beneath the advertisement 308 for Advertiser A. The client device 206 can also
display the action prompt 314, such as “Watch Video.”

Stage 508, In response to receiving a selection of the video element, displays
a video associated with the advertisement In, for example, an enlargement area
proximate to the advertisement. For example, In response to the user selection of
the action prompt 314 (or the plusbox 312), the client device 206 can display the
video associated with the advertisement 308 for advertiser A. The display can, for
example, be placed beneath or adjacent to the action prompt 314 (or the plusbox
312).

Fig. 6 Is a flow diagram of an example process 600 for displaying and playing
a video associated with an advertisement in an enlargement area proximate to the
advertisement. The process 600 may, for example, occur on the client side of client-
server implementation of the system 200.

Stage 602 displays a video environment for the video proximate to the
advertisement. For example, the client device 206 can display the video
environment 320 proximate to the advertisement 310.

Stage 0604 automatically plays the video Iin the video environment in response
to receiving a selection of the video element. For example, the client device 206 can

automatically play the video 324 In the video environment 320 in response to
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receiving a selection of the video element 322. The video environment can, for
example, include a tab element 326 that is displayed adjacent to the video 324.

Stage 606 displays product information associated with a product in the video
IN response to receiving a selection of the tab element. For example, the client
device 206 can display product information 328 associated with a product in the
video 322 In response to receiving a selection of the tab element 326.

Fig. 7 1S a schematic diagram of an example computer system 700 that can
be utilized to implement the systems and methods described herein. The system
700 Includes a processor 710, a memory 720, a storage device 730, and an
iInput/output device 740. Each of the components 710, 720, 730, and 740 can, for
example, be interconnected using a system bus 750. The processor 710 is capable
of processing instructions for execution within the system 700. In some
Implementations, the processor 710 is a single-threaded processor. In other
iImplementations, the processor 710 Is a multi-threaded processor. The processor
710 Is capable of processing instructions stored in the memory 720 or on the storage
device 730.

The memory 720 stores information within the system 700. In some
Implementations, the memory 720 I1s a computer-readable medium. In other
implementations, the memory 720 is a volatie memory unit. In still other
implementations, the memory 720 is a non-volatile memory unit.
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