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(57) ABSTRACT 

A method of digital advertising, comprising: receiving a plu 
rality of video material sources; optionally converting video 
material from a format of said sources into one or more 
placement operating formats; placing a digital advertising 
component into video material; and outputting the video 
material with the digital advertising component integrated 
within it for distribution. Preferred embodiments of the inven 
tion involve generating a market for placement Zones Suitable 
for receiving digital advertising components, wherein a mar 
ket is generated by for example abidding process againstone 
or more available placement Zones or offering one or more 
available placement Zones with an indication its value/price. 
Other embodiments disclosed include a method of processing 
Video material for advertising component placement, the 
method comprising: Scanning video material Suitable for 
advertising component placement to detect a placement Zone 
of a minimum predetermined area and which remains in view 
for a minimum predetermined period of time; inserting a 
place-holder in the placement Zone; and saving the video 
material with the place-holder to storage means. Also dis 
closed are computer apparatus and systems for performing 
the above-mentioned methods and related methods, and a 
system and method for management and manipulation of 
digital assets. 
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PROCESS AND APPARATUS FOR 
ADVERTISING COMPONENT PLACEMENT 

TECHNICAL FIELD 

0001. The invention relates to a process and apparatus for 
the placement of advertising components into content, and 
particularly video material. 

BACKGROUND 

0002. It is well known to display advertisements, made of 
one or more graphical components before, during or after a 
television program or film. For example, a television program 
may be spliced into a plurality of segments and advertising 
components may be displayed in between spliced segments, 
before the television program and after the television pro 
gram. However, the splicing of a program into segments 
deteriorates a consumers viewing pleasure when watching 
the program. Accordingly, this type of intrusive placement of 
advertising components is not popular with consumers. In 
addition, the introduction of digital television set-top boxes, 
such as Sky Plus from BSkyB, means that a consumer can 
skip or fast forward advertising components. This reduces the 
amount of revenue generated by the placement of advertising 
components. 
0003. It is also known to place advertising components 
strategically within a shot when recording a television pro 
gram or film. For example, as illustrated in FIG. 1, Coca 
ColaTM glasses are positioned on a table within a shot. This 
type of advertising is more acceptable to the consumer. How 
ever, due to an increasingly global market where television 
programs and films are shown around the world, this type of 
advertising has limitations. For example, an advertiser may 
only have paid to advertise their product in one country, or 
brands may differ between countries. Furthermore, this type 
of advertising has to be considered prior to recording the 
television program or films etc. 
0004 Embodiments of the invention seek to provide 
improved methods, including business processes and appara 
tus for placing advertising components in Video material Such 
as television programs or films etc. 

SUMMARY 

0005 According to another aspect of the present inven 
tion, there is provided a method preparing video material for 
distribution comprising: 

0006 providing a repository of video material; 
0007 analyzing video material to define placement 
Zones for placement of digital advertising components; 

0008 electronically placing one or more digital adver 
tising components in video material; and 

0009 outputting video material for distribution. 
0010 Preferably, said step of electronically placing com 
prises digital tracking of the digital video material Such that 
after the placing step the digital advertising components is 
integrated within the format of the digital video material. 
Even more preferably, the tracking involves feature by feature 
tracking over a plurality of frames. For example placement 
may involve pixel by pixel tracking over a series of frames. 
0011 Embodiments of the invention are capable of plac 
ing a plurality of digital advertising components in different 
placement Zones of a video material item. Likewise, the 
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repository of video material will in practice holds many indi 
vidual items of video material from various video material 
SOUCS. 

0012. In certain embodiments, there is generated a market 
for placement Zones in Video material, for example by means 
of providing a bidding interface through which parties wish 
ing to place advertising components can bid competitively for 
placement Zones. Alternatively, or in addition, a valuation is 
placed on one or more placement Zones such that it can be 
offered to the market at a predetermined price or at a particu 
lar reserve price. 
0013 Preferably, the repository of video material com 
prises video material from a plurality of different sources. In 
certain embodiments, video material from different sources 
may be in different formats. Accordingly, video material into 
which digital advertising components are to be placed is 
converted into one or more digital operating formats in which 
the step of placement takes place. 
0014. In one embodiment, distribution of the video mate 
rial is performed via the source of the original material. Such 
as a web site containing video content. In other embodiments, 
distribution of the video material may be performed alterna 
tively or in addition via separate video distribution channels. 
0015. In some embodiments, corresponding video mate 
rial Which is distributed to different users or to different 
geographical regions or to different demographical regions 
carries different digital advertising components, as may be 
desired. 
0016 Users of digital advertising component placement 
facilities according to embodiments of the present invention 
benefit from Superior choice of material and improved target 
ing of advertising effort, having regard to conventional meth 
ods. For example, attributes of digital consumers likely to 
consume certain categories of digital video content are well 
characterized and hence embodiments of the present inven 
tion allow advertisers to reach more relevant audiences. 
Another advantage is the ability to accurately measure results 
from Such campaigns. 
0017. According to another aspect of the present inven 
tion, there is provided a method for preparing video material 
for distribution, comprising: 

0.018 receiving video material from a plurality of video 
Sources: 

0.019 receiving digital advertising components; 
0020 converting the video material from said video 
Sources into one or more operating formats Suitable for 
receiving placement of a digital advertising component; 

0021 electronically placing the digital advertising 
component into the video material in an operating for 
mat such that the digital advertising component 
becomes integrated into said video material format; and 

0022 outputting said video material for distribution. 
0023. According to another aspect of the present inven 
tion, there is provided a method of preparing digital video 
material from a plurality of video material sources for distri 
bution, comprising: 

0024 preparing video material by processing the video 
material to identify suitable placement Zones for receiv 
ing digital advertising components; 

0.025 generating a market for one or more placement 
Zones; and 

0026 placing a digital advertising component in a par 
ticular placement Zone responsive to a request from an 
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advertiser for a particular digital advertising component 
to be placed in that placement Zone. 

0027 Preferably, said advertiser is an advertising agency 
and/or a brand holder, but the term advertisers should not be 
so limited. Preferably, there is some desirable correlation 
between the digital advertising component placed and the 
placement Zone selected for its placement and/or the video 
material in which the placement Zone resides. In this way, 
advertisers and brand holders can ensure their advertising 
components reach relevant target audiences. 
0028 Preferably, said processing is performed electroni 
cally (i.e. without human intervention). In certain embodi 
ments, said processing may be manual (i.e. performed with 
the aid of a human operator). 
0029. In some embodiments, the digital advertising com 
ponent is a graphical element Supplied by one or more of an 
advertiser; a brand holder; and a creative services provider. In 
some contexts herein, the term advertiser is used to refer to all 
of these entities. In certain embodiments the method of pre 
paring digital video material from a plurality of video mate 
rial Sources for distribution, further comprises providing a 
repository of video material. 
0030. According to another aspect of the present inven 

tion, there is provided a method of preparing video material 
for distribution, comprising: 

0031 preparing video material by processing the video 
material to identify suitable placement Zones for receiv 
ing digital advertising components; 

0032 valuing individual placement Zones and/or plu 
ralities of placement Zones and providing information 
on said valuations to advertisers; and 

0033 receiving a selection of placement Zone(s) 
responsive to provision of said valuations. 

0034 Preferably, the step of valuation comprises receiv 
ing (or generating) one or more metrics relating to said video 
material. For example, a valuation of a particular placement 
Zone may be based at least in part on one or more metrics 
relating to historic or anticipated future viewing statistics. 
Such statistics may be a function of the popularity of video 
material in which the placement Zone resides, a function of 
the intended distribution channel, and/or a function of the 
placement Zone having regard to other placement Zones. 
0035. In certain embodiments the method of preparing 
video material for distribution, further comprises providing a 
repository of video material. 
0036. According to another aspect of the present inven 

tion, there is provided a method of advertising in digital video 
material, comprising: 

0037 obtaining consent from a plurality of sources of 
Video material to place digital advertising components 
in video material from said sources; 

0038 receiving and aggregating video material from a 
plurality of Sources; 

0039 preparing video material for placement of digital 
advertising components, including identifying and 
marking Suitable placement Zones; 

0040 receiving from an advertiser a selection from 
among available placement Zones for a particular adver 
tising component; 

0041 placing said particular advertising component in 
the relevant placement Zone responsive to said selection; 
and 

0042 outputting the video material with the digital 
advertising component placed within it. 
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0043 Preferably, the method further includes a step of 
obtaining the approval of the video material owner/distributor 
for the combination of placed advertising component and 
video material. 
0044 Preferably, the method further includes a step of 
obtaining the approval of the advertiser for the combination 
of the placed advertising component and the video material. 
0045. In certain embodiments, a step of approval by one 
party or another triggers a charge to be applied to relevant 
parties. Alternatively, or in addition, payment may fall due to 
a placement facility from a party placing a digital advertising 
component on one or more of: (i) placement; and (ii) Supply 
of the digital video material with the relevant component or 
components placed therein to a distributor for distribution. 
Alternatively, or in addition, payments may be applied based 
on Subsequent viewing activities or Subsequent click through 
activities. 
0046. In certain embodiments, payments may be distrib 
uted among one or more of the parties placing the digital 
advertising component; the Sources of video material; cre 
ative services; and distributors of the video material. Option 
ally, payments may be made to metrics providers and/or bill 
ing partners. In one embodiment, the placement facility 
shares advertising revenue with advertising agencies if adver 
tisers place adverts through the facility. 
0047 According to another aspect of the present inven 
tion, there is provided a method of preparing digital video 
material for distribution, comprising: 

0.048 providing a repository of video material; 
0049 preparing individual video material items within 
said repository of video material for receiving place 
ment of a digital advertising component by defining one 
or more placement Zones Suitable for receiving such a 
digital advertising component; 

0050 providing a mechanism for selection of a place 
ment Zone in video material for a particular digital 
advertising component by an advertiser; 

0051 placing a digital advertising component respon 
sive to a selection of an advertiser; and 

0.052 charging at least said advertiser based on said 
Selection. 

0053 According to any of the methods and systems dis 
closed herein, the digital advertising component may com 
prise a dynamic link (Such as a hyperlink). In such cases, a 
dynamic link in the form of an advertising component in the 
video material allows users to benefit from a further or 
enhanced experience associated with the advertiser, the brand 
or brand holder. In certain embodiments, a dynamic link 
connects to a facility for measuring user response to targeted 
advertising components. 
0054 According to another aspect of the present inven 
tion, there is provided a method of categorizing video mate 
rial in a repository based at least in part on one or more of 
genre; popularity; and price. According to another aspect of 
the present invention, categorized video material is search 
able based on Such categories or provided in a ranking table in 
order of priority according to Some measure of relevance. 
0055 According to another aspect of the present inven 
tion, there is provided a method of categorizing placement 
Zones within video material, based at least in part on one or 
more of genre; popularity; and price. According to another 
aspect of the present invention, categorized placement Zones 
are searchable or provided in a ranking table in order of 
priority according to Some measure of relevance. 
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0056. According to another aspect of the present inven 
tion, there is provided a method of processing video material 
for advertising component placement, the method compris 
ing: 

0057 scanning video material suitable for advertising 
component placement to detect a placement Zone of a 
minimum predetermined area and in view for a mini 
mum predetermined period of time; 

0.058 inserting a place-holder in the placement Zone: 
and 

0059 saving the video material with the place-holder to 
Storage means. 

0060 According to another aspect of the present inven 
tion, there is provided a method of operating a computer for 
processing video material for advertising component place 
ment, the method comprising: 

0061 providing a video material processor for Scanning 
Video material Suitable for advertising component place 
ment to detect a placement Zone of a minimum prede 
termined area and in view for a minimum predetermined 
period of time; 

0062 causing the video material processor to insert a 
place-holder in the placement-Zone; and 

0063 saving in storage means the video material with 
the place-holder. 

0064. According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: allocating the scanned video material to at least 
one category of video material. 
0065 According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
step of allocating the scanned video material to at least one 
category is performed prior to Scanning the video material. 
0066. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
step of allocating the scanned video material to at least one 
category is performed after the video material is saved in the 
storage device. 
0067. According to another aspect of the present inven 

tion, there is provided a method as detailed above, further 
comprising: inserting the Scanned video material in a cat 
egory of a video material catalogue. 
0068 According to another aspect of the present inven 

tion, there is provided a method as detailed above, further 
comprising: inserting the scanned video material in a video 
material inventory. 
0069. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
step of inserting the scanned video material in a video mate 
rial inventory is performed prior to Scanning the video mate 
rial. 
0070. In certain embodiments, the step of inserting the 
scanned video material in a video material inventory is per 
formed after the video material is saved in the storage device. 
0071. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
Video material catalogue comprises video material data asso 
ciated with scanned video material. 
0072 According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
Video material data comprises duration of the video material 
and/or date of creation of the video material. 
0073. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
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category comprises genre of video material, type of video 
material and/or content of video material. 
0074 According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0075 obtaining video material statistics about the video 
material from a video material statistics provider; and 

0.076 associating the video material statistics with the 
video material 

0077 According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0078 inserting the video material in a video material 
league table, wherein the video material statistics are 
used to determine a position of the video material in the 
video material league table. 

0079 According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0080 retrieving video material from its current location 
prior to scanning the video material; and 

0081 returning the video material to its current location 
following processing of the video material. 

I0082. According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0.083 obtaining consumer viewing data from a con 
Sumer viewing data provider. 

I0084. According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
consumer viewing data comprises a consumer viewers age, a 
consumer viewers sex, and/or a consumer viewer's occupa 
tion. 
I0085. According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
step of obtaining consumer viewing data is performed prior to 
scanning the video material. 
I0086 According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
step of obtaining consumer viewing data is performed after 
saving the video material. 
I0087. According to another aspect of the present inven 
tion, there is provided a method of inserting an advertising 
component in video material, the method comprising: 

0088 selecting video material suitable for insertion of 
an advertising component; and 

0089 inserting an advertising component into a place 
holder within the selected video material, 

0090 wherein the place-holder marks an area of the 
selected video material which is predetermined as suit 
able for the insertion of an advertising component. 

0091. According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0092 receiving instructions to manipulate the advertis 
ing component; and 

0.093 processing the advertising component by apply 
ing the received manipulation instructions to produce an 
integrated video material and advertising component. 

0094. According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
manipulation instructions comprise resizing, rotating, alter 
ing colour, altering opacity, reducing red eye, adding blurring 
shadows and reflections, altering light or altering grain size. 
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0095 According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
advertising component is a static advertising component. 
0096. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
advertising component is a dynamic advertising component. 
0097. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
advertising component provides a link to an advertisers web 
site or web page. 
0098. According to another aspect of the present inven 

tion, there is provided a method as detailed above, further 
comprising: 

0099 displaying the selected video material and 
inserted advertising component for approval. 

0100. According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

0101 inserting a second advertising component into a 
second place-holder within the selected video material. 

0102) According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein a 
first advertising component is inserted into the selected video 
material for a first region and a second advertising component 
is inserted into the selected video material for a second region 
different from the first region. 
0103) According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein a 
region comprises a country, a state, a county or a group of 
countries. 
0104. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein a 
first advertising component is inserted into the selected video 
material when it is determined that a viewing consumer is a 
first viewing consumer and a second advertising component 
is inserted into the selected video material when it is deter 
mined that the viewing consumer is a second viewing con 
Sumer, the first viewing consumer being of a different con 
Sumer group to the first viewing consumer. 
0105. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
first viewing consumer is a male and the second viewing 
consumer is a female. 
0106. According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
Video material is displayed in a video material inventory 
comprising at least one video material. 
0107 According to another aspect of the present inven 

tion, there is provided a method as detailed above, wherein the 
Video material is displayed in a category of a video material 
catalogue comprising at least one video material. 
0108. According to another aspect of the present inven 

tion, there is provided a method as detailed above, further 
comprising: 

0109 retrieving the video material from a storage 
device prior to insertion of the advertising component. 

0110. According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising 

0111 returning video material to the storage device 
after insertion of the advertising component. 

0112 According to another aspect of the present inven 
tion, there is provided a method as detailed above, wherein the 
advertising component is uploaded from a user's computer. 
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0113. According to another aspect of the present inven 
tion, there is provided a method of operating a computer for 
inserting an advertising component in a video material, the 
method comprising: 

0114 selecting video material suitable for insertion of 
an advertising component; and 

0115 receiving at a video material processor instruc 
tions to insert an advertising component into a place 
holder within the selected video material, 

0116 wherein the place-holder marks an area of the 
selected video material which is predetermined as suit 
able for the insertion of an advertising component. 

0117. According to other aspects of the invention, there 
are provided computer apparatus and computer program 
products arranged to perform the above methods. According 
to further aspects, the invention provides Software comprising 
program code to cause performance of steps in the above 
defined methods. Preferably, said software is recorded on a 
carrier or carriers. 

0118. According to another aspect of the present inven 
tion, there is provided a computer apparatus comprising: 

0119 an ingest module operable to interface at least one 
video material source and to receive digital video mate 
rial from said source; 

0120 a grooming module operable to analyze ingested 
video material to identify and mark one or more place 
ment Zones in said video material which is suitable for 
receiving a digital advertising component; 

0121 a placement module capable of placing a digital 
advertising component into a marked placement Zone 
within said video material; and 

0.122 an export module interfacing one or more video 
material distributors and capable of exporting video 
material with digital advertising components placed 
therein for distribution in a distribution format. 

I0123 Preferably, said computer apparatus further com 
prises an approval module interfacing one or more of an 
advertiser; a video material Source; and a video material 
distributor. 

0.124 Preferably, one or more of said ingest module, said 
grooming module, and said placement module is capable of 
detecting formats of the digital video material and, where 
appropriate, converting received video material into an oper 
ating format in which digital graphical advertising compo 
nents can be placed into said video material electronically. In 
certain embodiments, a plurality of operating formats are 
Supported. 
0.125 Preferably, one or more of said placement module, 
said approval module, and said export module is capable of 
converting video material with digital advertising compo 
nents placed therein into one or more predetermined distri 
bution formats. 
0.126 Preferably, said computer apparatus comprises a 
metrics module for generating and/or receiving valuation 
information about video material. Alternatively, or in addi 
tion, said computer system may comprise a billing module 
arranged to charge an advertiser which Successfully places a 
digital advertising component in a placement Zone offered by 
the computer apparatus. 
I0127. According to another embodiment of the present 
invention, a grooming module comprises Software having 
code for tracking candidate placement Zones frame by frame 
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to determine the placement Zone has sufficient area and/or 
duration. Preferably, said tracking is performed automatically 
by the software. 
0128. According to embodiments of the present invention, 
a placement module comprises Software having code for plac 
ing digital graphical components into digital video material in 
a predetermined digital video operating format. Preferably, 
said Software integrates said digital graphical component 
with said digital video material by causing the placed com 
ponent to track the digital video image information frame by 
frame. In certain embodiments, the placed advertising com 
ponent exhibits visual attributes of the placement Zone as the 
sequence of frames progresses. 
0129. According to another aspect of the present inven 

tion, the or each placement Zone is defined in terms of one or 
more pixel of a frame in the video material. Preferably, said 
placement Zone is marked by an appropriate place-holder. 
The place holder may take any suitable form. 
0130. In certain embodiments, the digital advertising 
component and the placement Zone of the digital video mate 
rial containing the place-holder are combined before being 
transmitted, for example over a network for distribution. In 
other embodiments, the digital advertising component and 
the digital video material containing the place-holder selected 
for receiving said digital advertising component are transmit 
ted separately, for example over a distribution network, and 
recombined at a location remote from the placement location. 
For example, in Such cases placement comprises associating 
a digital advertising component with the relevant placement 
Zone place-holder, and separately sending these components 
to a remote location for combination. The remote location for 
combination may comprise an electronic device at the con 
Sumer premises or perhaps a device at a distribution node 
between the placement location and the consumer premises. 
0131. According to another aspect of the present inven 

tion, there is provided a computer system with some or all of 
the above components, having the capability of “near-live” 
distribution of video material, and wherein one or more of the 
following aspects relating to a placement Zone has been 
agreed in advance: quality; visibility; duration; and nature of 
host video material. 
0.132. According to another aspect of the present inven 

tion, there is provided a computer system with some or all of 
the above components, and further Supporting the insertion of 
digital advertising components with dynamic linking capa 
bility. 
0133. In general, the digital advertising component may 
be considered to be a brand (registered as a trademark or 
otherwise). However, in certain embodiments, the digital 
advertising component may be something else, e.g. a banner 
or a tower advertisement. 
0134. According to another aspect of the invention, there 

is provided a method of providing video material with one or 
more integrated advertising components, comprising: 

0.135 receiving digital video material and a digital 
advertising component for placement therein; 

0.136 preparing the video material by determining a 
placement Zone for said advertising component within 
said video material and associating said advertising 
component with the placement Zone; and 

0.137 sending the prepared video material and the asso 
ciated advertising component to a remote combining 
module operable to combine the prepared video material 
and the advertising component by integrating said 
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advertising component into said placement Zone before 
distribution of said video material. 

0.138 According to another aspect of the invention, there 
is provided a method of providing video material with one or 
more integrated advertising components, comprising: 

0.139 receiving prepared digital video material, said 
prepared digital video material comprising video mate 
rial in an operating format and having defined within it at 
least one placement Zone for receiving a digital adver 
tising component, 

0140 receiving a digital advertising component with an 
indication associating it with a particular placement 
Zone in prepared digital video material; 

0.141 combining the prepared digital video material 
with the digital advertising component by integrating 
said advertising component into the particular place 
ment Zone within said video material; and 

0.142 outputting said video material for distribution. 
0.143 According to certain embodiments of the above 
methods, a plurality of digital advertising components are 
Supplied in association with a particular placement Zone of 
the video material, and different advertising component 
placement Zone combinations are implemented in respect of 
alternative distribution channels and/or different consumers 
or consumer groups. 
0144. In one embodiment, digital advertising components 
are placed in particular placement Zones of video material 
based on profiles of individual consumers. Such profiles can 
be determined where consumers use devices which require 
them to log on or similar. 
0145 According to embodiments of the present invention, 
Video material may be comprised of back catalogued video 
material, near-live broadcast material, and internet content, 
including user generated video content. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0146 For a better understanding of the invention and as to 
how the same may be carried into effect reference will now be 
made, by way of example only, to the accompanying draw 
ings, in which: 
0147 FIG. 1 illustrates the placement of Coca ColaTM 
glasses on a table during the recording of a television pro 
gram, 
0148 FIG. 2 illustrates a plurality of different users and 
providers which can be brought together by a process of the 
invention; 
0.149 FIG. 3 illustrates one embodiment of the invention 
where direct advertisers place bids in order to insert an adver 
tising component in user-generated video material; 
0.150 FIG. 4 illustrates another embodiment of the inven 
tion where direct advertisers place bids in order to insert an 
advertising component in video material; 
0151 FIG. 5 illustrates an overview of a process of the 
invention carried out by an AdBroker services provider; 
0152 FIG. 6A illustrates video material integrated with 
the adverting component; 
(O153 FIG. 6B illustrates video material prior to being 
integrated with the adverting component; 
0154 FIG. 7 illustrates a process of identifying and pre 
processing a video material for the insertion of an advertising 
component; 
0155 FIG. 8 illustrates a process for inserting an advertis 
ing component in a pre-processed video material; 
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0156 FIG.9A illustrates a non-intrusive advertising com 
ponent; 
(O157 FIG.9B illustrates a clickable link through adver 
tising component; 
0158 FIG. 9C illustrates a tower advertising component 
placed at the side of video material; 
0159 FIG.9D illustrates a spliced advertising component 
placed between two sections of video material; 
0160 FIG.10A illustrates an embodiment of the invention 
where a Zoned video material file and a tagged advertising 
component file are sent to a video material distributor; 
0161 FIG.10B illustrates an embodiment of the invention 
where an integrated video material and advertising compo 
nent file sent to a video material distributor; 
0162 FIG. 11 illustrates a further embodiment of the pro 
cess of FIG.7: 
0163 FIG. 12 illustrates a further embodiment of the pro 
cess of FIG.7; and 
0164 FIG. 13 illustrates a server for performing the pro 
cess of the invention. 

DETAILED DESCRIPTION 

0.165 Additional advantages and novel features of the 
invention will be set forth in part in the description which 
follows, and in part will become apparent to those skilled in 
the art upon examination of the following and accompanying 
drawings or may be learned by practice of the invention. 
0166 The internet is becoming increasingly dominant in 
society due to its large and varied content. The internet com 
prises a plurality of types of video material Such as, for 
example films, television programs, sport events, or music 
events, which originate from, for example, film studios, 
broadcasters, and production companies, and so called user 
generated video clips, which originate from non-professional 
providers. The number of user-generated video clips avail 
able on the internet is increasing as a result of the increased 
number of video cameras and recording devices, such as 
mobile telephones, having image and Sound recording func 
tions. These user-generated video clips have been known to 
reach a vast and diverse audience as a result of new modes of 
distribution including, but not limited to, video-based web 
sites and user groups, such as www.youtube.com (recently 
acquired by google), IPTV, and as a result of being emailed as 
attachments to multiple users, and can reach a “viral status 
relatively quickly. 
0167 Embodiments of the invention aim to utilize the vast 
reservoir of video material available on the internet, for adver 
tising purposes. 
0168 Video material, may be audio visual material. 
Herein the term video material refers to moving images, and 
includes without limitation audio visual moving images 
material as well as visual moving images alone. The term 
video material is intended for internet or web based consump 
tion, as well as material for distribution on traditional broad 
cast media. 
0169 FIG. 2 illustrates a plurality of different users and 
providers which can be brought together by embodiments of 
the invention in order to utilize video material for advertising 
purposes. 
0170 AdBroker 5 is an advertising services provider. As 
illustrated in FIG. 2, the AdBroker services provider 5 can 
interface with a plurality of different users and providers in 
order to create an advanced advertising service. The service 
providers/users which may interface with the AdBroker ser 
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vices provider 5 are: Video sources, such as material produc 
ers, Suppliers and right holders 15; advertiser, Such as adver 
tising agencies and direct advertisers 25: creative services 
providers 35; content analyzers, such as, metrics, valuation 
and billing services providers 45; and video material distribu 
tors 55. 

(0171 The AdBroker services provider 5 is capable of 
interfacing with at least one and preferably a plurality of 
different video material producers, suppliers and right hold 
ers 15. The video material producers, suppliers and right 
holders 15 are producers and/or suppliers of video material, 
Such as films, television programs, sport events, music events 
and/or user-generated video clips. The video material may 
have been created using any one of a plurality of different 
Software programs and may be suitable for display on any one 
of a plurality of different electronic devices, such as personal 
computers, digital television set-top boxes, mobile tele 
phones, personal digital assistances (PDAs), gaming sys 
tems and/or MP3 players. Consequently, the AdBroker ser 
vice provider 5 is capable of utilizing video material of any 
one of a plurality of different formats. 
0172 Furthermore, the video material producers, suppli 
ers and right holders 15 must have the authority to consent to 
the use of the video material by the AdBroker services pro 
vider 5 with advertising components. If video material pro 
ducers, suppliers and right holders 15 do not have the author 
ity to consent to the use of video material by the AdBroker 
services provider 5 with advertising components, then the 
AdBroker services provider 5 will not interface with that 
video material producer, supplier and right holder 15 regard 
ing that video material. 
(0173 The AdBroker service provider 5 is also capable of 
interfacing with at least one and preferably a plurality of 
different advertising agencies and direct advertisers 25. The 
advertising agencies and direct advertisers 25 can be any 
advertising agencies or direct advertisers who wish to place 
an advertising component in Video material. 
0.174. The AdBroker services provider 5 is also capable of 
interfacing with at least one and preferably a plurality of 
different creative services providers 35. The creative services 
providers 35 may provide services such as the design and 
creation of advertising components for the advertising agen 
cies and direct advertisers 25. 

(0175. The AdBroker services provider 5 is also capable of 
interfacing with at least one metrics, valuation and billing 
services provider 45. The metrics, valuation and billing ser 
vices provider 45 is capable of providing metrics data indi 
cating, for example, which video material is predicted to be 
the most watched, by whom, and how many users have 
viewed each video material to date. This and similar data can 
be used in order to determine the price for placing an adver 
tising component in a particular video material, such that the 
video material which is viewed the most is the most expen 
sive. Furthermore, the metrics data can be used to determine 
the amount payable to the AdBroker services provider 5 by 
the advertising agencies and direct advertisers 25. For 
example, advertising agencies and direct advertisers 25 may 
make a payment in respect of how many people have viewed 
the video material comprising their advertising component. 
Therefore, the metric data can be used to determinehow many 
people have viewed the video material since the advertising 
component was inserted and consequently how much is pay 
able to the AdBroker services provider 5. 
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0176 The AdBroker services provider 5 is also capable of 
interfacing with at least one and preferably a plurality of 
different video material distributors 55. The video material 
distributors 55 distribute the video material once relevant 
advertising components have been placed in the video mate 
rial. The video material distributors, may distribute the video 
material to a plurality of electronic devices of the same or 
different types, such that the video material may be distrib 
uted in a plurality of different formats, each format suitable 
for viewing on a different type of electronic device. 
(0177. The AdBroker services provider 5 interfaces with 
some or all of the above mentioned components 15 to 55 in 
order to perform all the tasks which are involved in the suc 
cessful placement of advertising components in Video mate 
rial and distributing the video material. 
0178 FIG. 3 illustrates one embodiment of the invention 
where direct advertisers 25, with authority to use brands such 
as Ford TM and Coca ColaTM place “bids” in order to insert an 
advertising component in the user-generated video material 
“Urban Ninja”. The user-generated video material is obtained 
by the AdBroker services provider 5 from a video material 
producer, supplier and right holder 15 such as ITV LocalTM, 
GoogleTM or YouTubeTM. 
0179. In one embodiment of the invention, the insertion of 
an advertising component in video material is managed by an 
advertising salesman; Such that the salesman is in contact 
with different advertisers in order to negotiate placement of 
an advertising component and payment for placement of the 
advertising component. 
0180. In another embodiment of the invention the AdBro 
ker services provider 5 organizes the bidding process, for 
example by generating a market of placement Zones, facili 
tating comparisons, managing bidding and acceptance pro 
cesses, setting a deadline when the final bids are to be sub 
mitted, and awarding the advertising rights to the direct 
advertiser 25 who submitted the most desirable bid. 

0181. In FIG. 3, the direct advertiser Coca ColaTM is suc 
cessful and consequently, the CocaColaTM advertising com 
ponent is inserted into the relevant Zone in the “Urban Ninja' 
user-generated video material by the AdBroker services pro 
vider 5. The AdBroker services provider 5 then releases the 
“Urban Ninja user-generated video material comprising a 
CocaColaTM advertising component to a video material dis 
tributor 55, such as ITV LocalTM, GoogleTM or YouTubeTM. 
The “Urban Ninja user-generated video material comprising 
a CocaColaTM advertising component can then be viewed by 
a plurality of users via an electronic device. Such as a personal 
computer as illustrated in FIG. 3. 
0182 FIG. 4 illustrates another embodiment of the inven 
tion where direct advertisers 25, such as Ford TM and Coca 
ColaTM place bids in order to insert an advertising component 
in video material. Such as the television program Big 
BrotherTM. The video material is obtained by the AdBroker 
services provider 5 from a video material producer, supplier 
and right holder 15. 
0183. In one embodiment of the invention, the insertion of 
an advertising component in video material is managed by an 
advertising salesman, Such that the salesman is in contact 
with different advertisers in order to negotiate placement of 
an advertising component and payment for placement of the 
advertising component. 
0184. In another embodiment, the AdBroker services pro 
vider 5 oversees the bidding process, for example by setting a 
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deadline when the final bids are to be submitted, and awards 
the advertising rights to the direct advertiser 25 who submit 
ted the most desirable bid. 
0185. In FIG.4, the direct advertiser Coca ColaTM is suc 
cessful and consequently, the Coca ColaTM advertising com 
ponent is inserted into the video material by the AdBroker 
services provider 5. 
0186 The CocaCola TM advertising component is inserted 
into the video material by the AdBroker services provider 5 in 
respect of specific regions only. In the embodiment illustrated 
in FIG. 4 a region is an area of the United Kingdom, Such as 
a broadcast region. However, a region may also be a specific 
country or a group of countries, such as Europe. The AdBro 
ker services provider 5 then releases the video material com 
prising the Coca Cola TM advertising component to a video 
material distributor 55, who distributes the video material 
comprising the Coca Cola TM advertising component to only 
the specific regions. Finally, the video material comprising 
the CocaColaTM advertising component can be viewed by a 
plurality users, within the selected regions, via electronic 
devices, such as a television as illustrated in FIG. 4. Some 
embodiments Support the placing of advertising components 
with active hyperlinks, through which individual users can 
indicate interest and through which 
0187 AdBroker can measure and record interest and/or 
responses from individual advertising targets. 
0188 The non-selected regions in which the CocaCola TM 
advertising component is not inserted may be shown without 
the CocaCola TM advertising component, or a different adver 
tising component may be inserted. 
0189 FIG. 5 illustrates an overview of the processes car 
ried out by an AdBroker services provider 5 of the invention. 
As illustrated in the embodiment of FIG. 5 the AdBroker 
services provider 5 comprises an ingest module 500; a groom 
ing module 505; a placement module 510; an approval mod 
ule 515; and an export module 520. 
0190. The ingest module 500 is capable of interfacing with 
at least one and preferably a plurality of video material pro 
ducers, suppliers and right holders 15. The AdBroker services 
provider 5 ingests video material from the plurality of video 
material producers, suppliers and right holder 15 which is 
Suitable for the insertion of at least one advertising compo 
nent. Prior to being ingested, it is established that the video 
material producer, supplier and right holder 15 of the video 
material is authorized to, and does authorize the use of the 
Video material with advertising components. In 20 Some 
embodiments, the video material is screened at this stage to 
ensure the content is appropriate for distribution. Further 
more, it is established that the video material is in one of the 
plurality of formats which the AdBroker services provider 5 is 
capable of using. In preferred embodiments, the ingested 
content, which may be in one of many supported formats (e.g. 
QuickTimeTM, AVITM, Windows MediaTM, MPEG), is con 
Verted into an operating format Suitable for use during the 
placement of the advertising components into the video mate 
rial (e.g. QuickTimeTM). 
(0191 In one embodiment of the invention, the video mate 
rial is inserted into a video material inventory at the ingest 
stage. In a further embodiment of the invention, the 30 video 
material is inserted into a video material catalogue, which can 
be accessed and searched by the advertising agencies and 
direct advertisers 25. 
0.192 The ingest module 500 is also capable of interfacing 
with the metrics, valuation and billing services provider 45. 



US 2008/O126226 A1 

Therefore, it is possible to obtain metrics data about each 
ingested video material. Such as the number of users viewing 
the video material. The video material can then be inserted 
into a video material league table, based on the video material 
metrics data. For example, the most popular video material 
may be placed at the top of the video material league table. In 
certain embodiments, there may be a plurality of league tables 
dealing with popularity of video material in certain catego 
1S. 

0193 The grooming module 505 prepares the ingested 
Video material for the insertion of advertising components. 
The grooming module 505 scans eachingested video material 
in order to detect if there are any areas within the video 
material which can be easily tracked from frame to frame and 
is consequently Suitable for the placement of an advertising 
component. If a suitable area is detected, then a place-holder 
is inserted into the suitable area to mark that area as a Place 
ment-Zone (ZoneSenseTM). The video material is then stored 
in a storage device, prior to insertion of an advertising com 
ponent. Preferably grooming occurs on candidate video 
material items in a preferred operating format. However, 
where content is available in a format other than an operating 
format, conversion to an operating format may occur before 
grooming and the video material converted back to its origi 
nal format after grooming. 
0194 The placement module 510 is capable of interfacing 
with at least one and preferably a plurality of advertising 
agencies and direct advertisers 25. 
(0195 An advertising agency or direct advertiser 25 has 
access to an AdBroker services provider 5 interface for 
searching the video material inventory, the video material 
catalogue and/or the video material league table in order to 
locate video material in which they wish to insert an adver 
tising component. Following the identification of a video 
material item with a desirable placement opportunity, the 
advertising agency or direct advertiser 25 instructs the 
AdBroker services provider 5, preferably the placement mod 
ule 510 of the AdBroker services provider 5, to insert an 
advertising component, Supplied by the advertising agency or 
direct advertiser 25, or a creative services providers 35, into 
the video material, onto the place-holder, such that the adver 
tising component is integrated with the video material in the 
(or each) operating format. The step of instructing may com 
prise a purchase actor a successful bid, and/or other such acts. 
0.196 FIG. 6A illustrates an advertising component 
(“VansTM) integrated with a video material item and FIG.6B 
illustrates the video material prior to being integrated with the 
adverting component. 
(0197) The approval module 515 is also capable of inter 
facing with the advertising agencies and direct advertisers 25. 
Following insertion of an advertising component into video 
material the integrated video material and advertising com 
ponent can be viewed by the advertising agency or direct 
advertiser 25. The advertising agency or direct advertiser 25 
can then either approve or reject the integrated video material 
and advertising component. In one embodiment, approval of 
the integrated video material and advertising component is 
also approval of the quality, appropriateness to campaign, 
messages and values of the integrated video material and 
advertising component. In another embodiment, approval of 
the integrated video material and advertising component is 
also acceptance of the tariff. 
0198 The export module 520 is capable of interfacing 
with at least one and preferably a plurality of video material 
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distributors 55. The export module 520 exports the integrated 
Video material and advertising component to at least one 
video material distributor 55. In one embodiment, the video 
material includes a film, which is to be released as a DVD, 
following insertion of the advertising component, the inte 
grated video material and advertising component are 
exported from the export module 520 in a file format appro 
priate for the manufacturing process of DVD's. The video 
material may include a television program, which is to be 
viewed through IPTV, following insertion of the advertising 
component, the integrated video material and advertising 
component are streamed and spliced, and exported as 
injected/spliced feed pre or post vision and editorial control. 
The video material may include user-generated video mate 
rial, following insertion of the advertising component, the 
integrated video material and advertising component are 
exported from the export module 520 in the correct format to 
a hosting facility through which the video material is viewed. 
0199 The integrated video material and advertising com 
ponent can also be tagged prior to export for metrics pur 
poses. 
(0200. The AdBroker services provider 5 can be used in 
order to place advertising components in “near-live' broad 
cast Such as live television programs, which are often aired 
with a delay. Such as 10 seconds, such that the content can be 
monitored. In Such instances placement, quality, visibility, 
and duration are pre-agreed with the advertiser prior to the 
program being aired as it is hot possible to include an approval 
module 515 in the process. The AdBroker services provider 5 
is used in a studio/gallery environment. Furthermore, the 
services provider 5 can support multiple streams and deliv 
ery/export to multiple networks, electronic devices and 
regions. 
0201 FIG. 7 illustrates a process for identifying and pre 
processing video material which is suitable for the placement 
of an advertising component. Video material may be, for 
example a user-generated video clip, a film, a television pro 
gram, a sports event, a music event of any duration, or a static 
image. Such as a photograph. 
0202 In step S100 video material which is considered 
Suitable for the placement of an advertising component is 
identified. The step of identifying video material may be 
performed by any person who has the authority to determine 
whether the video material is suitable. For example, video 
material may not be considered suitable if it contains porno 
graphic content or extremely violent content. Alternatively, 
the video material may not be considered suitable if its quality 
of reproduction is such that it does not meet certain predeter 
mined standards. Such steps may also be performed automati 
cally based on labels, meta-tags or the like indicating the 
nature and/or content of the video material. 

0203 The video material can be any video material which 
is currently displayed on the internet Such as for example an 
user-generated video clip, a film, a television program or an 
event, of any duration. In an alternative embodiment, the 
producer of video material may submit the video material for 
consideration by the AdBroker services provider 5, rather 
then waiting for the video material to be identified by the 
process of the invention. In another embodiment, video mate 
rial may be identified prior to placement of the video material 
on the internet. 

0204. Once suitable video material has been identified, the 
producer(s)/right holder(s) of the video material must be 
located so that his/her authorization can be obtained for 
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placement of an advertising component in the video material. 
If the producer(s) authorization is not obtained then the video 
material is no longer considered Suitable. 
0205 Following identification of video material at step 
S100, the process moves to step S102 where the video mate 
rial is inserted into a video material inventory 10. The video 
material inventory 10 comprises a list of all identified suitable 
video material. 

0206. At step S104 the video material is allocated at least 
one category. The video material may be allocated a category 
based on, for example, the genre of the video material, the 
type of video material, or the substance of the video material. 
For example, if video material is considered to be humorous, 
then it may be allocated to the category “humorous'; if video 
material is a user-generated video clip, then it may be allo 
cated to the category “user-generated video clip'; or if video 
material involves skateboarding, then it may be allocated to 
the category "skate boarding. One video material may be 
allocated several different categories, for example a user 
generated video clip featuring skateboarding may be allo 
cated to the category “user-generated video clip' and to the 
category "skateboarding”. Furthermore, video material may 
be allocated to a category and then also allocated to a Sub 
category of that category. For example, video material involv 
ing a humorous dog may be allocated to the category “humor 
ous animal', and then may also be allocated to the Sub 
category "dogs'. The above mentioned categories are 
described for illustrative purposes only, and the invention is 
not limited to the categories detailed above. 
0207. In another embodiment of the invention the video 
material is divided into sections and each section is assigned 
a different category. For example, video material may be 
assigned a category or sub-category Summarizing the overall 
content, such as “humorous” or “user-generated video clip'. 
The video material is also divided into sections and each 
section is assigned a different category, for example a section 
may be categorized based on the actor/actress featured in the 
section, or a section may be categorized based on the type of 
location, e.g. a city/countryside/beach scene. 
0208 For example, a film may be two hours long and may 
comprise multiple sections of video material which are Suit 
able for the insertion of an advertising component to create 
integrated video material and advertising components. There 
fore, one section of the film may comprise a scene involving 
a large building onto which an advertising component could 
be inserted and another section of the film may comprise a 
close-up of an actor wearing a T-shirt, onto which an adver 
tising component could be inserted. In one embodiment, the 
advertising components may originate from the different 
advertisers. 

0209. In another embodiment, the video material may 
comprise metadata, which is computed based on the video 
material content. The metadata can be used to Support search 
ing of a plurality of video material using queries such as 
“looks like . . . . 

0210. In another embodiment of the invention, video 
material databases are automatically processed to produce a 
representation of the database that is quickly searchable. 
Therefore the video material is pre-processed as it is ingested. 
A video material databases can then be searched to find video 
material or a section of video material that “looks like' an 
image or video sample. For example, given an image or video 
sample with clouds or a building, an operator could search for 
similar video material. 
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0211. At step S106, the video material is inserted into a 
Video material catalogue 12. The video material catalogue 12 
comprises a list of all the identified suitable video material 
which is available for the placement of advertising compo 
nents. The video material catalogue 10 is divided into catego 
ries such as genre of video material, type of video material, 
substance of video material. Furthermore, all the identified 
Video material which has been allocated to the same category 
is grouped together under that category in the video material 
catalogue 12. Therefore, it is easier for a user to peruse the 
Video material catalogue 12 in order to locate a specific cat 
egory of video material. 
0212. The video material catalogue 12 may also comprise 
information about the video material Such as the running time 
of the video material the date of creation of the video material, 
and/or whether an advertising component has already been 
placed in the video material etc. 
0213. In one embodiment, the video material catalogue 12 

is implemented as a relational database and is accessible via 
the internet. The relational database can be searched using 
any appropriate search functions. For example, a user of the 
Video material catalogue 12 is required to enter a search term, 
such as “user-generated video clip' and all the video material 
which has been allocated to the category “user-generated 
video clip' is displayed. Any aspect of the database may be 
searched, for example genre or subject. In a further embodi 
ment, the search results are displayed in batches, for example 
only ten “user-generated video clips' may be displayed at the 
same time on the same web page. 
0214. In one embodiment of the invention it is not neces 
sary to insert the identified video material into the video 
material inventory 10 at step S102 prior to allocating the 
identified video material a category. Therefore, it is possible 
to move directly from step S100 to step S104 as illustrated by 
the dotted line D1. 

0215. At step S108 video material statistics are obtained 
from a video material statistics provider 14 and are associated 
with the video material. The video material statistics com 
prise data about the video material Such as how many people 
have viewed the video material in a certain period of time, or 
since the video material was placed on the internet. This data 
can be updated, for example, every 24 hours, every week or in 
real time. The video material statistics provider 14 is an 
independent provider of statistics and may be the metrics, 
valuation & billing services providers 45 described above. 
0216. The provided video material statistics may be asso 
ciated with each identified video material such that when 
viewing a plurality of identified video material the statistics 
associated with each video material are also displayed. There 
fore, a user is able to quickly determine how regularly a video 
material is viewed. Alternatively, or in addition, the system 
may include its own image statistics provider. 
0217. In one embodiment of the invention it is possible to 
insert video material in the video material inventory 10 at step 
S102, then go directly to step S108 of obtaining and associ 
ating the video material statistic data for the identified video 
material as illustrated by dotted line D2. In this embodiment 
a video material catalogue 12 is not created. 
0218. With the video material statistics data the video 
material may be inserted into a video material league table 16 
at step S110. The video material league table 16 displays at 
least two identified video materials ordered as a result of the 
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associated video material statistics, such that the most viewed 
video material is at the top of the video material league table 
16. 

0219. At step S112 the identified video material is 
retrieved from its current location for processing. Then at Step 
S114 the retrieved video material is analyzed in order to 
determine if there is at least one Placement-Zone (Zone 
SenseTM) in the video material. A Placement-Zone is an area 
within the identified video material which is suitable for the 
placement of an advertising component. For example, a 
Placement-Zone is preferably in view for at least a minimum 
predetermined period of time, is of at least a minimum pre 
determined area and is not too obscured by objects in front of 
it. The step of analyzing the video material in order to deter 
mine if there is a Placement-Zone can be performed by an 
operator, or alternatively, it may be automated. 
0220. In one embodiment of the invention, if following 
examination it is determined that there is no Placement-Zone 
in the identified video material, then the video material is no 
longer considered Suitable. Consequently, the video material 
is removed from the video material inventory 10, the video 
material catalogue 12 and/or the video material league table 
16 as appropriate. 
0221) The Placement-Zone may be of any size as long as it 

is larger than the minimum predetermined area. In addition, 
the Placement-Zone may be in the foreground or the back 
ground of the video material. However, it will be apparent that 
larger, more prominent advertising components are of more 
value to a brand owner. In addition, if the Placement-Zone is 
in the background, then the Placement-Zone may include a 
travelling matte defining the visible area of the Placement 
Zone. This travelling matte might be defined by masks cre 
ated by an operator (e.g. by rotoscoping or painting a mask) or 
by automatic processing of the video material. 
0222. In order to determine if there is at least one Place 
ment-Zone in the video material, the video material is 
scanned at step S114a in order to detect any area within the 
video material which can be tracked easily as it is in view for 
at least a minimum predetermined period of time and is of at 
least a minimum predetermined area. Following identifica 
tion of at least one Placement-Zone, the video material is 
pre-processed for the insertion of an advertising component 
by the placement of a place holder in the Placement-Zone at 
step S114b. The place holder marks an area within the video 
material which is the Placement-Zone and is thus suitable for 
the placement of an advertising component. The video mate 
rial is then stored in a storage device 18 with the place holder, 
such that it will be relatively easy to place an advertising 
component in the video material Placement-Zone at a later 
date. In another embodiment only the part of the video mate 
rial with the Placement-Zone holder is stored in a storage 
device 18. 

0223. In another embodiment of the invention, the detec 
tion of at least one Placement-Zone in the video material is 
performed automatically. For example, in order to determine 
if there is a Placement-Zone in the video material, the video 
material is scanned to determine if there are any areas within 
the video material which can be tracked from frame to frame, 
Such that it is in view for at least a minimum predetermined 
period of time, is of at least a minimum predetermined area 
and is not too obscured by objects in front of it. This area is 
determined to be a Placement-Zone. The tracking can be 
perform automatically using known video tracking Software. 
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0224 Typically a Placement-Zone is first identified in a 
single frame of the video material, and then is tracked frame 
by-frame through the video material in order to identify and 
locate the Placement-Zone as accurately as possible in each 
frame taking into account that the Placement-Zone in each 
frame may have changed its position, orientation, and other 
geometric parameters. The appearance of the Placement 
Zone may also change in each frame. For example, the Place 
ment-Zone may be partially obscured by other objects, or 
there may be shadows, highlights or other illumination 
changes. In as many cases as possible the tracking system 
should recognize and locate the Placement-Zone. For 
example the software product monetTM, available from 
Imagineer Systems Ltd or similar commercially available 
technology, could be used to track Placement-Zones through 
the video material. 
0225. When at least one Placement-Zone is detected auto 
matically, as described above, a large number of candidate 
Placement-Zones are created which can then be pruned either 
automatically or by an operator to produce a manageable 
number of Placement-Zones. 
0226. In one embodiment of the invention, the storage 
device 18 is the storage device from which the identified 
video material was retrieved at step S112. 
0227 Finally, at step S116 the identified video material is 
returned to its original location with the place holder(s) to 
await selection and the Subsequent insertion of an advertising 
component. 
0228. In one embodiment of the invention, the video mate 
rial is not retrieved from its original location at step S114. 
Instead a mirror copy of the video material is made. The 
mirror copy video material is then pre-processed in accor 
dance with steps S114a to S114c described above. Following 
pre-processing, the mirror copy video material comprising at 
least one place holder is returned to the video material origi 
nal location and saved over the original video material. Con 
sequently, the video material producers, Suppliers and right 
holders 15, upon agreeing to allow the video material to have 
at least one advertising component inserted, also agrees to 
save the pre-processed and processed video material, replac 
ing the original video material. 
0229. In a further embodiment of the inventionatariffmay 
also be inserted into the Placement-Zone along with the place 
holder, such that a user who is viewing a plurality of video 
material comprising Placement-Zone's is informed of the 
cost of inserting an advertising component into the Place 
ment-Zone. The Placement-Zone may be marked by the 
insertion of a box around the Placement-Zone such that the 
user can clearly determine the area into which an advertising 
component would be inserted. 
0230. In one embodiment of the invention it is possible to 
insert video material in the video material inventory 10 at step 
S102 and then go directly to step S112 of retrieving the 
identified video material from its original location in order to 
pre-process the video material, as illustrated by the dottedline 
D3. 

0231. In a further embodiment of the invention it is pos 
sible to move directly from step S108 of obtaining and asso 
ciating video material statistic data for the video material to 
step S112 of retrieving the video material from its original 
location in order to pre-process the video material, as illus 
trated by the dotted line D4. 
0232. In yet another embodiment of the invention it is 
possible to insert video material in the video material inven 
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tory at step S102, then go directly to step S108 of obtaining 
and associating video material statistic data for the video 
material as illustrated by dotted line D2, and then moving 
directly to step S112 of retrieving the identified video mate 
rial from its original location in order to pre-process the video 
material, as illustrated by the dotted line D4. 
0233. An identified video material is returned to its origi 
nal location after pre-processing, but is detailed in the video 
material inventory 10 and/or the video material catalogue 12 
for selection for the insertion of an advertising component at 
a later time or date. 
0234 Although the above description and FIG. 7 illustrate 
the video material being pre-processed after insertion into a 
Video material inventory, a video material catalogue and/or a 
video material league table, in another embodiment of the 
invention the video material is pre-processed after the video 
material has been identified at step S100, and before being 
inserted into a video material inventory, a video material 
catalogue and/or a video material league table 
0235 FIG. 8 illustrates a process for placing an advertis 
ing component in an identified video material. The video 
material is identified and pre-processed in accordance with a 
process described above with reference to FIG. 7. 
0236. A user 20 elects to enter the advertising component 
placement facility 22 at step S200. The advertising compo 
nent placement facility 22 displays the video material inven 
tory 10 and/or the video material catalogue 12 and/or the 
video material league table 16, described above with refer 
ence to FIG. 7, at step S202. The user 20 can then search the 
video material inventory 10 and/or the video material cata 
logue 12 and/or the video material league table 16 in order to 
select at least one pre-processed video material for the place 
ment of an advertising component at step S204. 
0237. In one embodiment of the invention, the user 20 may 
be required to login to the advertising component placement 
facility 22 by entering a password. In this embodiment non 
authorized users are prevented from using the advertising 
component placement facility 22. 
0238 Upon selection of one of the pre-processed identi 
fied video material at step S204, the advertising component 
placement facility 22 retrieves the selected video material 
from its original location at step S206, so that the video 
material can be processed. 
0239. An advertising component which is to be inserted 
into the selected video material is provided by the user 20. 
Therefore, the user may elect to upload the advertising com 
ponent from the user's computer 24 at step S208. The user 20 
requests the advertising component from the user's computer 
24 at step S210 and the user's computer 24 sends the adver 
tising component at step S212. The advertising component is 
then inserted into the selected video material at step S214, by 
placement of the advertising component onto the placeholder 
so that the advertising component is arranged in the Place 
ment-Zone of the video material. 
0240. In another embodiment of the invention, the user 
may elect to upload the advertising component from a cre 
ative services provider 35. 
0241. In one embodiment of the invention, the video mate 
rial is not retrieved from its original location at step S206. 
Instead a mirror copy of the video material comprising at least 
one place holder is made. The mirror copy video material is 
then processed in accordance with steps S208 to S222 
described above. Following processing, the mirror copy 
Video material comprising at least one advertising component 
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is returned to the video material original location and saved 
over the original video material. 
0242. In one embodiment of the invention the advertising 
component is a non-intrusive advertising component, for 
example the advertising component is placed on a wall, on a 
bus, or on a t-shirt etc. within the video material. Non-intru 
sive advertising components may be either static or dynamic 
advertising components. 
0243 A Static advertising component is an advertising 
component which is inserted into video material, to create 
Video material with an integrated advertising component, 
such that wherever the video material is viewed, by whom 
ever and whenever the advertising component will be dis 
played. 
0244. A dynamic advertising component is an advertising 
component which is inserted into video material, to create 
Video material and integrated advertising component, "on the 
fly'. For example, the advertising component which is inte 
grated may be different depending on the region in which the 
Video material is to be displayed, and/or depending on who 
the viewer of the advertising component is. 
0245 FIG.9A illustrates a non-intrusive advertising com 
ponent. The advertising component “BMWTM has been 
inserted into a wall within the video material. 
0246 The advertising component illustrated in FIG.9A, is 
not animated, i.e. the advertising component is fixed and does 
not move within the video material. However, an advertising 
component may have features which move within the video 
material. 
0247. In addition, a static or a dynamic advertising com 
ponent may provide a link to the advertisers website or web 
page. When viewing the video material, a consumer can click 
on the advertising component. Clicking on the advertising 
component can either directly take the consumer to the adver 
tisers website or web page, or can record that the consumer is 
interested in the product and wishes to mark the website or 
web page to return to following viewing of the video material. 
The link may also provide the consumer with a list of other 
similar video material which the consumer may enjoy, or 
similar/complementary products which the consumer may 
wish to purchase. 
0248 FIG.9B illustrates another non-intrusive advertis 
ing component. The advertising component “Coca ColaTM' 
has been inserted into a wall within the video material and is 
a clickable hyper-link to the Coca Cola TM website. 
0249. Although the description above refers to the inser 
tion of non-intrusive advertising components into a video 
material, it is also possible to apply a banner/tower advertis 
ing component to a video material using the process of the 
invention. Abanner/tower advertising component is an adver 
tising component which is placed at the edge of the video 
material, either to the side or above/below the video material, 
rather than inserted into the video material. A banner?tower 
advertising component does not require a suitable. Place 
ment-Zone to be detected within the video material. 

0250 FIG. 9C illustrates a tower advertising component 
placed at the side of the video material. 
0251 Alternatively, a spliced advertising component 
could be used in conjunction with the process of the inven 
tion. A spliced advertising component is used where video 
material is spliced into sections. Such as Scenes, and an adver 
tising component is placed between the sections. Such as 
conventional television advertising. 
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0252 FIG.9D illustrates a spliced advertising component 
placed between two sections of video material. 
0253 Both banner/tower advertising components and 
spliced advertising components can be non-intrusive, ani 
mated or clickable hyper-link advertising components as dis 
cussed above and can be used as static or dynamic advertising 
components. 
0254 Returning to FIG. 8, following insertion of the 
advertising component into the selected video material at step 
S214, the advertising component is then manipulated at step 
S216. In one embodiment, the advertising component is 
manipulated Such that it is the same size as the Placement 
Zone. Therefore, the advertising component may need to be 
resized or rotated. The advertising component may also be 
manipulated in other ways. For example, if the video material 
is of a bus driving down a street and the Placement-Zone is 
part of the front of the bus, although the front of the bus is in 
view for a minimum predetermined period of time and is of at 
least a minimum predetermined size, the front of the bus is not 
completely flat and its position alters throughout the video 
material. Therefore, the advertising component when placed 
in the Placement-Zone needs to be manipulated such that it 
appears as if the advertising component was on the front of 
the bus when the video material was recorded. The advertis 
ing component is manipulated Such that any reflections and/ 
or shadows that appear on the front of the bus appears on the 
advertising component. In addition, the advertising compo 
nent may be manipulated at step S216 such that the advertis 
ing component is blurred slightly as a result of the movement 
of the bus. 

0255. The aim is to create a natural look such that the 
advertising component blends well with the video material in 
which it is placed. This typically involves adding appropriate 
shadow, highlight and other lighting effects to the placed 
advertising component. 
0256 Inanother embodiment, shadow, highlight and other 
lighting effects could be used in order to emphasize the adver 
tising component, to create a completely different look for the 
advertising component. 
0257. In order to manipulate the advertising component, 
the Placement-Zone is tracked as the video material is played, 
such that each pixel of the initial frame into which the adver 
tising component is to be inserted is tracked through each 
frame of the video material. For example, if the top right pixel 
of the advertising component is inserted onto a pixel X of the 
video material and the pixel X of the video material moves to 
the left from frame to frame, the top right pixel of the adver 
tising component will also move to the left from frame to 
frame when inserted, i.e. it moves with the pixel X. The 
resulting video material and integrated advertising compo 
nent produces an image in which the advertising component 
is blended seamlessly into the video material and integrated 
into the same format. 

0258. The invention is not limited to the above mentioned 
manipulations and additional manipulations may also be per 
formed on the advertising component for example the colour, 
opacity and/or tone of the advertising component may be 
altered. 
0259. The advertising component can be manipulated 
using several different processes and Software known to per 
Sons skilled in the art. For example the post processing soft 
ware monetTM could be used in order to manipulate the adver 
tising component at Step S216. 
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0260 MonetTM currently supports QuickTimeTM as a 
movie format, with the QuickTime libraries supplied by 
AppleTM on MacTM and WindowsTM. AVI files created using a 
codec supported by QuickTimeTM can be read by monetTM. In 
addition various single frame formats can be read and written 
by monetTM, for example JPEG and TIFF. Embodiments are 
not limited to such formats and may in addition adopt differ 
ent known or future formats. 
0261). Other movie formats that can be read by monetTM 
include, without limitation: 

0262 AVI files through the use of DirectShowTM code 
linking to the LeadToolsTM libraries licensed on Win 
dowsTM; 

0263. Raw MPEG files read by QuickTimeTM and 
DirectShowTM: 

0264. WMV format available in the LeadToolsTM 
libraries; 

0265 DV (Digital Video) files supported by Quick 
TimeTM; 

0266 3DPP files written by QuickTimeTM; and 
0267 DivX, an MPEG consumer format usually pack 
aged into an AVI file, which can be read by QuickTimeTM 
and DirectShowTM. 

0268 Video material preparation tools which can be used 
include, without limitation: 

0269. Autodesk Discreet Cleaner (http://www.au 
todesk.com/cleaner); 

0270. Apple Compressor, provided with Final Cut Pro 
and HD Studio; 

0271 Sorensen Squeeze (http://www.sorensonmedia. 
comf); 

0272 Adobe Encore (http://www.adobe.com/products/ 

0273 Microsoft. 
0274 Formats which allow for the insertion of a clickable 
hyperlink advertising component include, without limitation: 

(0275 RealNetworks (http://www.realnetworks.com/ 
products/media players.html); 

0276 QuickTimeTM 
(0277 Coull Media (http://www.coull.biz solutions/ 

coull-interact/demonstration/player.php); and 
0278 MPEG-4. 

0279. One advertising component can be placed into mul 
tiple video material, or several different advertising compo 
nents could be inserted into different video material which are 
all part of the same advertising campaign. In another embodi 
ment different advertising components can be inserted into 
video material of different formats, which are to be viewed 
using different electronic devices, such that an advertising 
component can be viewed on multiple different types of elec 
tronic devices. 
0280. Following insertion and manipulation of the adver 
tising component, the selected video material is displayed 
having the advertising component inserted therein at Step 
S218. The user 20 can then approve or reject the integrated 
Video material and advertising component at Step S220. In 
one embodiment the advertising component placement facil 
ity provider (AdBroker services provider 5) can also approve 
or reject the video material and advertising component. Fur 
thermore, the producer of the video material may also be 
provided with an opportunity to approve or reject the inte 
grated video material and advertising component. 
0281. If the integrated video material and advertising 
component is rejected by the user 20 at step S220, then the 
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user can elect to return to step S204, step S214 or step S216 in 
order to reselect video material, insert the advertising com 
ponent in a different Placement-Zone within the originally 
selected video material or re-manipulate the inserted adver 
tising component, illustrated by the dottedline D5, D6 and D7 
respectively. Alternatively, if the integrated video material 
and advertising component is rejected by the advertising 
component placement facility provider (AdBroker services 
provider 5) or the video material producer, the reason for its 
rejection is provided to the user 20, and the user 20 is ask to 
return to step S204, step S214 or step S216 in order to reselect 
Video material, insert the advertising component in a different 
Placement-Zone within the originally selected video material 
or re-manipulate the inserted advertising component, illus 
trated by the dotted line D5, D6 and D7 respectively. 
0282 Step S220 enables the user20 to approve the place 
ment, quality, duration, appropriateness to campaign, mes 
sage and or values etc. of the integrated video material and 
advertising component prior to releasing the integrated video 
material and advertising component. 
0283. In one embodiment the selected video material is 
displayed without the advertising component next to the 
selected video material with the inserted advertising compo 
nent, as illustrated in FIGS. 6A and 6B, so that it is easy for the 
user 20 to compare the video material. In a further embodi 
ment of the invention, acceptance of the video material and 
integrated advertising component is acceptance of not only 
the video material and advertising component, but also accep 
tance of the cost of placement of the advertising component 
and the acceptance of any liability. In addition, acceptance 
may trigger billing of the user 20. 
0284. In another embodiment of the invention, the user 20 
may be presented with several different alternative integrated 
Video material and advertising components to select from. 
Furthermore, approval may depend on targeting criteria and 
performance criteria as measured in the video material league 
table 16. 

0285. In one embodiment of the invention the user 20 
(advertising agency and/or direct advertisers 25) makes a 
payment to the advertising component placement facility pro 
vider (AdBroker services provider 5) whenever an advertis 
ing component is Successfully placed into Video material and 
the video material returned to its original location. Further 
more, the user 20 may make a payment to the advertising 
component placement facility provider (AdBroker services 
provider 5) whenever the integrated video material and adver 
tising component is viewed. In a further embodiment, if the 
advertising component comprises a clickable hyper-link to 
the advertisers website or web page, the user 20 makes a 
payment to the advertising component placement facility pro 
vider (AdBroker services provider 5) every time the link is 
activated by a consumer. A percentage of these payments may 
be distributed to the video material producers, suppliers and 
right holder 15, the creative services provider 35, the metrics, 
valuation and billing services providers 45 and/or the video 
material distributors 55 as appropriate. 
0286 For example, in one embodiment, an advertising 
agency and/or direct advertiser 25 may make in initial pay 
ment to the advertising component placement facility pro 
vider (AdBroker services provider 5) for the placement of an 
advertising component in video material, and another pay 
ment to the advertising component placement facility pro 
vider (AdBroker services provider 5) every time the inte 
grated video material and advertising component is viewed. 
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0287. In a further embodiment, the advertising component 
placement facility provider (AdBroker services provider 5) 
may receive a percentage of an advertising agencies 25 fee, if 
the advertising agencies 25 uses the advertising component 
placement facility provider (AdBroker services provider 5) to 
integrate video material and an advertising component. 
0288. In another embodiment, the advertising component 
placement facility provider (AdBroker services provider 5) 
may have a revenue share arrangement agreed with the video 
material producers, suppliers and right holder 15, the creative 
services provider 35, the metrics, valuation and billing ser 
vices providers 45 and/or the video material distributors 55 as 
appropriate. 
0289. In another embodiment of the invention a bidding 
system exists for the most popular video material, such as the 
most viewed video material. Users 20 representing different 
advertising components can bid to insert their advertising 
component in the video material, and the most desirable 
bidder is successful. 

0290 Following acceptance of the integrated video mate 
rial and advertising component at step S220, the video mate 
rial and advertising component are stored in the storage 
device 26. In one embodiment of the invention, the storage 
device 26 may be the storage device from which the selected 
video material was retrieved at step S206. Finally, the video 
material and integrated advertising component are returned to 
the original location from which the video material was 
retrieved at step S206, in step S224. 
0291. The process and apparatus of the invention is 
capable of use with multi-format video material. Video mate 
rial recorded using any one of a plurality of different software 
is capable of use with the system and apparatus of the inven 
tion. The video material is transcoded when retrieved form it 
original location at step S112 into a format which a capable of 
use with the system and method of the invention, as described 
herein before. Then, when the video material is returned to its 
original location, the video material is transcoded into the 
appropriate original format having the same tag and address 
as the video material had prior to it being retrieved from its 
original location at step S206. Furthermore upon return of the 
Video material and integrated advertising component to the 
video material original location at step S224 the distributor 
system of the video material is notified. Alternatively, the 
Video material and integrated advertising component may be 
sent to a different location for distribution. 

0292. In one embodiment of the invention it is possible to 
insert more than one advertising component in the same video 
material. For example, if there are two or more Placement 
Zones in a video material, then two or more advertising com 
ponents (from the same of different advertisers) may be 
inserted into the video material. In one embodiment an adver 
tising component may be inserted into a Placement-Zone in 
the background of a video material and another advertising 
component may be inserted into a Placement-Zone in the 
foreground of the video material. 
0293. In another embodiment, an advertising component 
may be inserted into a video material in respect of only one 
country or region, such as America, then a different advertis 
ing component may be inserted into the video material, in the 
same or a different Placement-Zone, in respect of a different 
country or region Such as Great Britain. A region may be a 
Subsection (state/county) of a country, such as Texas. Alter 
natively, a region may be a group of countries such as Europe. 
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0294. If different advertising components are inserted into 
the same video material in respect of certain countries or 
regions only, then a database can be created for the video 
material detailing the different advertising components 
which are to be inserted into the video material and the coun 
tries or regions to which each different advertising compo 
nent applies. 
0295. In the embodiments of the invention described 
above the advertising component is inserted into the Place 
ment-Zone of the video material, manipulated and then the 
integrated video material and advertising component are 
returned to the video materials original location. The inte 
grated video material and advertising component can then be 
viewed via an electronic device Such as, for example, personal 
computers, digital television set-top boxes, mobile tele 
phones, personal digital assistances (PDAs), gaming sys 
tems and/or MP3 players. However, if the advertising com 
ponent is a dynamic advertising component, as described 
above, Such that the advertising component is to be inserted in 
respect of only a particular region/country, or if the advertis 
ing component is to be altered depending on the viewing 
consumer (described in further detail below), it is possible to 
send the video material separately from the dynamic adver 
tising component to a targeter, Such as illustrated in FIG. 10A. 
0296 FIG. 10A illustrates the arrangement where a video 
material file and a dynamic advertising component file are 
input to the AdBroker services provider 5, and a zoned video 
material file and a tagged dynamic advertising component file 
are sent to a video material distributor 55 (targeter). The 
tagged advertising component file is a processed format of the 
advertising component file and includes instruction for inte 
gration of the advertising component file into the video mate 
rial file, such as which Placement-Zone the advertising com 
ponent is to be inserted into, and how the advertising 
component is to be manipulated. The Zoned video material 
file is a processed format of the video material file and 
includes at least one Placement-Zone. 

0297. The targeter combines the Zoned video material file 
and the tagged dynamic advertising component file prior to 
sending the integrated video material and advertising com 
ponent to the correct type of electronic device. This methods 
of sending data, streams the data Such that it is bandwidth 
friendly. It is also advantageous if, for example, the advertis 
ing component is to be changed depending on the viewing 
region or the viewer. 
0298 FIG. 10B illustrates an embodiment of the invention 
where a video material file and a static advertising component 
file are input to the AdBroker services provider 5. The AdBro 
ker services provider 5 combines the video material file and 
the static advertising component file to create an integrated 
Video material and advertising component file. The integrated 
Video material and advertising component file is then sent to 
the electronic devices via a video material distributor 55 (not 
illustrated). This arrangement is not bandwidth friendly as the 
integrated video material file and advertising component file 
is larger than the separate Zoned video material file and a 
tagged dynamic advertising component file. Furthermore, 
this arrangement is not live broadcast friendly as the adver 
tising component must be inserted into the video material 
prior to broadcast. Furthermore, since the video material and 
advertising component are combined prior to distribution, 
multiple file versions of the integrated video material and 
advertising component must be sent to the broadcaster, as a 
different file version may be required depending on the view 
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ing region or the viewer. Consequently multiple streams of 
data must be sent from the AdBroker services provider 5 to 
the video material distributor 55. 
0299. The process illustrated in FIGS. 7 and 8 enables 
advertising components to be inserted into video material, 
following recording of the video material. In this way adver 
tising revenue can be generated from pre-recorded video 
material without deteriorating the consumers viewing plea 
Sure by inserting spliced advertising components. Further 
more, the process illustrated in FIGS. 7 and 8 enables adver 
tising components to be inserted into, for example, back 
catalogues of films or television programs. 
0300. In one embodiment of the invention the process 
illustrated in FIG. 7 can be modified to include a further step 
S300 of obtaining video material viewer data from a video 
material viewer data provider 28. Video material viewer data 
is demographic data determined about the viewers of the 
Video material. Such as the average age of the viewers. 
0301 Consumers of electronic devices such as for 
example, personal computers, digital television set-top 
boxes, mobile telephones, personal digital assistances 
(PDAs), gaming systems and/or MP3 players are in most 
instances required to login and/or register the device. Conse 
quently, it is possible to obtain data, Such as, for example, the 
sex, age, and profession etc. of the consumer. This data can 
then be obtained from the electronic device when the con 
Sumer views video material using their electronic device. 
0302) In addition, it is possible to use the electronic 
devices in order to monitor which video material a consumer 
views, and consequently determine data about the consumer 
Such as the genre of video material the consumer most fre 
quently views. 
0303 FIG. 11 illustrates part of the process illustrated in 
FIG.7 modified to include the additional step S300 of obtain 
ing video material viewer data from a video material viewer 
data provider 28. The step S300 is inserted between the step 
S106 of inserting the video material into the video material 
catalogue 12 and the step S108 of obtaining video material 
statistics data from the video material statistics provider 14. 
(0304. It is also possible to insert the step S300 between the 
step S102 of inserting the video material into the video mate 
rial inventory 10 and the step S108 of obtaining video mate 
rial statistic data from the video material statistics provider 
14. This arrangement can be used when a video material 
catalogue 12 is not created, such as the arrangement illus 
trated by the dotted line D2. 
0305 FIG. 12 illustrates an alternative arrangement of part 
of the process illustrated in FIG. 7 modified to include the 
additional step S300 of obtaining video material viewer data 
from a video material viewer data provider 28. The step S300 
is inserted between the step S110 of inserting the video mate 
rial into the video material league table 16 and the step S112 
of retrieving the video material from it original location. 
0306 Additional step S300 enhances the process of the 
invention as a user 20 who inserts an advertising component 
in video material can select the video material based on the 
viewer data. For example, if the user 20 is required to insert 
an, advertising component for a brand of shaving gel, the user 
20 may wish to select a video material which is viewed 
predominantly by men between the ages of 18 and 40. There 
fore, the user20 can review the video material viewer data in 
order to determine which video material(s) are viewed pre 
dominantly by men between the ages of 18 and 40, select that 
Video material and insert the advertising component. In this 
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way an advertising component can be inserted into a video 
material in order to target a specific type of consumer. 
0307. In a further embodiment of the invention it is pos 
sible for several different advertising components to be 
inserted into the same Placement-Zone of the same video 
material. For example, a video material may be equally popu 
lar with men and women of different ages. Therefore, a user 
20 may insert a first advertising component into the video 
material such that the first advertising component will be 
displayed in the video material whenever it is determined 
from the video material viewer data that the viewer is a 
women. In addition, a different or the same user 20 may insert 
a different second advertising component into the video mate 
rial Such that the second advertising component will be dis 
played whenever it is determined from the video material 
viewer data that the viewer is a man. Accordingly, an adver 
tising component can be further targeted at a specific type of 
consumer. In this instance the process illustrated in FIG. 10A 
is preferable, where a dynamic advertising component are 
inserted “on the fly’, rather than a plurality of video material 
and integrated advertising components being generated, each 
of the plurality of video material and integrated advertising 
components comprising a different advertising component. 
0308 Although the above description refers to a user 20 
(advertising agency or direct advertiser 25) selecting and 
inserting the advertising component. It is possible for the 
advertising component to be inserted into the video material 
at step S214 and manipulated at step S216 by the advert 
placement facility provider (the AdBroker services provider 
5). 
0309 FIG. 13 illustrates an exemplary computing device 
1000 such as an advertising component placement facility 
provider (AdBroker services provider 5) server, which is used 
to perform the above mentioned processes. 
0310. The computing device 1000 comprises a communi 
cation interface 100, a central processing unit 200; storage 
devices 300 and 400 an input/output interface 600, and an 
AdBroker services provider engine 800 operatively coupled 
by a connection network 700, illustrated in FIG. 13. The 
connection network 700 may be an electrical bus, an optical 
network, switch fabric or any other suitable interconnection 
system. 
0311. The AdBroker services provider server 1000 is con 
nected over a network 500 to at least one advertising agency/ 
direct advertiser computer 1500; at least one creative services 
provider computer 2000; at least one metrics, valuation and 
billing services provider computer 2500; at least one video 
material distributor computer 3000; and at least one video 
material producers, Suppliers and right holders computer 
3500. The network 500 may be for example the internet. 
0312 The central processing unit 200 controls the adver 
tising component placement facility provider server 1000 and 
may be a conventional microprocessor. 
0313 The storage device 300 is a temporary storage 
device and comprises a retrieved video material storage 
device 310 and an uploaded advertising component storage 
device 320. The storage device 400 comprises a video mate 
rial inventory storage device 410, a video material catalogue 
storage device 420, and a video material league table storage 
device 430. Although the storage devices 300 and 400 are 
illustrated as separate storage devices, one storage device 
may be used to store all the data. Alternatively, such devices 
as mentioned herein may be distributed over different servers 
or systems. 
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0314. The temporary storage device 300 may be, for 
example one or more conventional random access memory 
(RAM) devices, Flash memory devices, and/or electrically 
erasable programmable read only memory (EEPROM) 
devices. Furthermore, although the storage device 300 is 
described herein as a temporary storage device, in other 
embodiments the storage device 300 may be a permanent 
storage device. 
0315. The communications interface 100 provides a bidi 
rectional data communication coupling for the AdBroker Ser 
vices provider server 1000. The communication interface 100 
can be functionally coupled to the network 500. In one 
embodiment, the communications interface 100 provides one 
or more input/output ports for receiving electrical, radio fre 
quency, or optical signals and converts signals received on the 
port(s) to a format Suitable for transmission on the connection 
network 700. The communications interface 100 can include 
a radio frequency modem and other logic associated with 
sending and receiving wireless or wireline communications. 
For example the communications interface 100 can provide 
an EtherNet interface, Bluetooth and/or wireless capability 
for the computing device 1000. 
0316 Operation of the exemplary AdBroker services pro 
vider server 1000 will now be described with reference to the 
process illustrated in FIG. 7. 
0317 Video material is identified as suitable in step S100 
and at least a pointer to the video material is stored in the 
video material inventory storage device 410. In one embodi 
ment the video material files itself is stored. As stated above 
the step of identifying video material may be performed by 
any person who has the authority to determine whether the 
video material is suitable. Following storage of a relevant 
pointer or video material in the video material inventory 
storage device 410, the video material is allocated at least one 
category and is stored in the video material catalogue storage 
device 420. 

0318 Next video material statistics are obtained from the 
video material statistics provider 14 (the at least one metrics, 
valuation and billing services provider computer 2500). The 
video material statistics can be associated with the video 
material by a person. Alternatively, the CPU200 may asso 
ciate the a relevant pointer or video material statistics with the 
Video material stored in the video material inventory storage 
device 410 or the video material catalogue storage device 420 
in accordance with instructions from the AdBroker services 
provider engine 800. In one embodiment, the CPU200 asso 
ciates the correct statistics to the correct video material based 
on an unique identifier associated with each video material 
and the statistics and stores the video material in the video 
material league table storage device 430. The above steps can 
in principle be performed without necessarily bringing a ver 
sion of the video material onto the system. For example, a web 
friendly representation of the video material or a pointer to the 
video material may be stored in the video material inventory 
storage device 410. 
0319. To process the video material a version of the video 
material is required to be retrieved. Consequently, the identi 
fied video material is retrieved from a relevant location, from 
the video material producers, Suppliers and right holders 
computer 3500 for processing. The AdBroker services pro 
vider engine 800 instructs the CPU200 to retrieve the video 
material from the relevant location via the communication 
interface 100 and the network 500. The retrieved selected 
video material is then stored in the retrieved video material 
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storage device 310 by the CPU 200. The retrieved video 
material is examined by the CPU 200 in accordance with 
instructions from the AdBroker services provider engine 800 
to determine if there is at least one Placement-Zone in the 
Video material. The video material is scanned to locate any 
area within the video material which can be tracked reliably, 
as it is in view for at least a minimum predetermined period of 
time and is of at least a minimum predetermined area. Fol 
lowing identification of at least one Placement-Zone, a place 
holder generated by the CPU200 is inserted in the detected 
Placement-Zone. The video material is then stored in a stor 
age device by the CPU 200. At this point the Zoned video 
material may be placed in the storage device 310, with a 
pointer to it in the (or each of) the inventory, catalogue, and 
league table. Searchable information relating to the video 
material may be associated with the video material or pointer 
in any one of the inventory, catalogue, and league table. 
Finally, the identified video material is returned to its original 
location with the place-holder(s) via the communication 
interface 100 and the network 500. 
0320 Operation of the AdBroker services provider server 
1000 will now be described with reference to the process 
illustrated in FIG. 8. 
0321) A user 20 (advertising agency/direct advertiser) 
enters the advertising component placement facility 22 at step 
S200. The advertising agency/direct advertiser computer 
1500 is able to communicate with the AdBroker services 
provider server 1000 via the network 500. The user is dis 
played selected contents of the video material inventory stor 
age device 410 and/or the video material catalogue storage 
device 420 and/or the video material league table storage 
device 430 as appropriate via the front end server 4000. 
0322 The user 20 selects at least one pre-processed Zoned 
Video material for the placement of an advertising component 
at step S204. A signal indicating which video material has 
been selected is sent from the user to the AdBroker services 
provider server 1000. The AdBroker services provider engine 
800 then instructs the CPU200 to retrieve the selected video 
material from its original location and store it in the retrieved 
video material storage device 310. Furthermore, the user 20 
uploads an advertising component from the advertising 
agency/direct advertiser computer 1500 or the creative ser 
vices provider computer 2000 to the AdBroker services pro 
vider sever 1000 via the network 500 and the communication 
interface 100. The AdBroker services provider engine 800 
causes the uploaded advertising component to be stored in the 
uploaded advertising component storage device 320. 
0323. Upon instruction from the AdBroker services pro 
vider engine 800 the CPU 200 retrieves the video material 
from the retrieved video material storage device 310 and the 
advertising component from the uploaded advertising com 
ponent storage device 320 and inserts the advertising compo 
nent onto the place holder in the selected video material, so 
that the advertising component is arranged in the Placement 
Zone of the video material. 
0324 Following insertion of the advertising component 
into the selected video material, the advertising component is 
then manipulated. The user manipulates the video material 
using known software technology, which resides in the 
AdBroker services provider engine 800. The AdBroker ser 
vices provider engine 800 instructs the CPU 100 to manipu 
late the advertising component. The manipulation involves 
the integration of the advertising component with the digital 
operating format of the video material by means of tracking 
the digital image information of the video material. This 
produces a video material integrated with the advertising 
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component in the operating format. Following manipulation 
of the advertising component, the user is given an opportunity 
to view the integrated video material and advertising compo 
nent via the network 500 and to approve the video material 
and advertising component. If the video material and adver 
tising component is approved, the CPU200 is instructed to 
store the video material and advertising component in a stor 
age device and return the video material and advertising com 
ponent to its original location for distribution via the video 
material distributor computer 3000. 
0325 In alternative embodiments hardwired circuitry may 
be used in place of or in combination with software instruc 
tions to implement aspects of the invention. Thus, embodi 
ments of the invention are not limited to any specific combi 
nation of hardware circuitry and/or software disclosed herein. 
0326. An advantage of the process and apparatus of the 
invention is that an advertising component, once placed can 
reach a wider audience than previously achievable using con 
ventional advertising methods. Consequently, the revenue 
generated by the placement of an advertising component 
using the process and apparatus of the invention can be 
increased. 
0327 Furthermore, the process and apparatus of the 
invention enables an advertising component to be more accu 
rately targeted at specific consumers than previously achiev 
able. Consequently, the revenue generated by the placement 
of an advertising component using the process and apparatus 
of the invention can be increased. 
0328. In addition, the process and apparatus of the inven 
tion enables a video material to have multiple different adver 
tising components. Such as a different advertising component 
for a different region or country, or different advertising com 
ponent depending on who the viewing consumer is. Conse 
quently, the same Placement-Zone can be sold multiple times, 
increasing the amount of revenue which can be generated by 
the process and apparatus of the invention. 
0329. Another advantage of the process and apparatus of 
the invention is that advertising components can be placed by 
Smaller brand holders regionally as well as by larger global 
brand holders. Furthermore, video material which already 
exists can be rejuvenated to generate revenue, by the inclu 
sion of advertising components, such as back catalogues of 
films and television programs. 
0330. Another advantage of the process and apparatus of 
the invention is that the insertion of advertising components 
into video material is non-intrusive and therefore does not 
disrupt the consumers viewing pleasure. 
0331 Those skilled in the art will appreciate that while the 
foregoing has described what is considered to be the best 
mode and, where appropriate, other modes of performing the 
invention, the invention should not be limited to the specific 
configurations and methods disclosed in this description of 
the preferred embodiment. Those skilled in the art will rec 
ognize that the invention has a broad range of applications in 
many different types of advertising, and that the embodi 
ments may take a wide range of modifications without depart 
ing from the inventive concept as defined in the appended 
claims. 

1. A method of preparing video material for distribution 
comprising: 

providing a repository of video material; 
analyzing video material to define placement Zones for 

placement of digital advertising components; 
electronically placing one or more digital advertising com 

ponents in video material; and 
outputting video material for distribution. 
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2. The method according to claim 1, wherein said step of 
electronically placing comprises digital tracking of the digital 
Video material Such that after the placing step the digital 
advertising components is integrated within the format of the 
digital video material. 

3. The method according to claim 2, wherein the tracking 
involves feature by feature tracking overa plurality of frames. 

4. The method according to claim 2, wherein the tracking 
involves pixel by pixel tracking over a series of frames. 

5. The method according to claim 1, wherein a plurality of 
digital advertising components are placed in different place 
ment Zones of a video material item. 

6. The method according to claim 1, wherein the repository 
of video material holds many individual items of video mate 
rial from various video material sources. 

7. The method according to claim 1, wherein the repository 
of video material comprises video material from a plurality of 
different sources. 

8. The method according to claim 7, wherein the video 
material from different sources is in different formats. 

9. The method according to claim 1, wherein the video 
material into which digital advertising components are to be 
placed is converted into one or more digital operating formats 
in which the step of placement takes place. 

10. The method according to claims 1, wherein distribution 
of the video material is performed via the source of the origi 
nal material. 

11. The method according to claim 1, wherein distribution 
of the video material is performed via separate video distri 
bution channels. 

12. The method according to claim 1, wherein video mate 
rial which is distributed to different users or to different 
geographical regions or to different demographical regions 
carries different digital advertising components. 

13. A method of generating a market for placement Zones 
in video material, the method comprising: 

providing a brokerage interface through which parties 
wishing to place advertising components can bid com 
petitively for placement Zones; and/or 

a valuation is placed on one or more placement Zones such 
that it can be offered to the market at a predetermined 
price or at a particular reserve price. 

14. A method for preparing video material for distribution, 
comprising: 

receiving video material from a plurality of video sources; 
receiving digital advertising components; 
converting the video material from said video sources into 

one or more operating formats suitable for receiving 
placement of a digital advertising component; 

electronically placing the digital advertising component 
into the video material in an operating format such that 
the digital advertising component becomes integrated 
into said video material format; and 

outputting said video material for distribution. 
15. A method of preparing digital video material from a 

plurality of video material sources for distribution, compris 
ing: 

preparing video material by processing the video material 
to identify suitable placement Zones for receiving digital 
advertising components; 

generating a market for one or more placement Zones; and 
placing a digital advertising component in a particular 

placement Zone responsive to a request from an adver 
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tiser for a particular digital advertising component to be 
placed in that placement Zone. 

16. The method according to claim 15, wherein said adver 
tiser is an advertising agency and/or a brand holder. 

17. The method according to claim 15, wherein there is a 
correlation between the digital advertising component placed 
and the placement Zone selected for its placement and/or the 
Video material in which the placement Zone resides. 

18. The method according to claim 15, wherein said pro 
cessing is performed electronically. 

19. The method according to claim 15, wherein said pro 
cessing is performed manually. 

20. The method according to claim 15, wherein the digital 
advertising component is a graphical element Supplied by one 
or more of an advertiser; a brand holder; and a creative 
services provider. 

21. The method according to claim 15, further comprising 
providing a repository of video material. 

22. A method of preparing video material for distribution, 
comprising: 

preparing video material by processing the video material 
to identify suitable placement Zones for receiving digital 
advertising components; 

valuing individual placement Zones and/or pluralities of 
placement Zones and providing information on said 
valuations to advertisers; and 

receiving a selection of placement Zone(s) responsive to 
provision of said valuations. 

23. The method according to claim 22, wherein the step of 
valuation comprises receiving or generating one or more met 
rics relating to said video material. 

24. The method according to claim 22, wherein the valua 
tion of a particular placement-Zone is based at least in part on 
one or more metrics relating to a historic or anticipated future 
viewing statistics. 

25. The method according to claim 24, wherein the statis 
tics are a function of the popularity of the video material in 
which the placement Zone resides. 

26. The method according to claim 24, wherein the statis 
tics are a function of the intended distribution channel. 

27. The method according to claim 24, wherein the statis 
tics are a function of the placement Zone having regard to 
other placement Zones. 

28. The method according to claim 23, further comprising 
providing a repository of video material. 

29. A method of advertising in digital video material, com 
prising: 

obtaining consent from a plurality of Sources of video 
material to place digital advertising components in 
video material from said sources; 

receiving and aggregating video material from a plurality 
of sources; 

preparing video material for placement of digital advertis 
ing components, including identifying and marking Suit 
able placement Zones; 

receiving from an advertiser a selection from among avail 
able placement Zones for a particular advertising com 
ponent; 

placing said particular advertising component in the rel 
evant placement Zone responsive to said selection; and 

outputting the video material with the digital advertising 
component placed within it. 
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30. The method according to claim 29, further comprising: 
obtaining the approval of the video material owner/dis 

tributor for the combination of placed advertising com 
ponent and video material. 

31. The method according to claim 29, further comprising: 
obtaining the approval of the advertiser for the combina 

tion of the placed advertising component and the video 
material. 

32. The method according to claim 31, wherein the step of 
approval by the advertiser triggers a charge to be applied to 
relevant parties. 

33. The method according to claim 29, wherein a payment 
falls due to a placement facility from a party placing a digital 
advertising component on one or more of: (i) placement; and 
(ii) supply of the digital video material with the relevant 
component or components placed therein to a distributor for 
distribution. 

34. The method according to claim 33, wherein the pay 
ment is applied based on Subsequent viewing activities or 
Subsequent click through activities. 

35. The method according to claim 33, wherein payments 
are distributed among one or more of the parties placing the 
digital advertising component; the sources of video material; 
creative services; and distributors of the video material. 

36. The method according to claim 33, wherein payments 
are made to metrics providers and/or billing partners. 

37. The method according to claim 29, wherein the place 
ment facility shares advertising revenue with advertising 
agencies if advertisers place adverts through the facility. 

38. A method of preparing digital video material for distri 
bution, comprising: 

providing a repository of video material; 
preparing individual video material items within said 

repository of video material for receiving placement of a 
digital advertising component by defining one or more 
placement Zones Suitable for receiving Such a digital 
advertising component; 

providing a mechanism for selection of a placement Zone in 
Video material for a particular digital advertising com 
ponent by an advertiser; 

placing a digital advertising component responsive to a 
Selection of an advertiser, and 

charging at least said advertiser based on said selection. 
39. The method according to claim 38, wherein the digital 

advertising component may comprise a dynamic link. 
40. The method according to claim 39, wherein the 

dynamic link allows users to benefit from a further or 
enhanced experience associated with the advertiser, the brand 
or brand holder. 

41. The method according to claim 39, wherein the 
dynamic link connects to a facility for measuring user 
response to targeted advertising components. 

42. A method of categorizing video material in a repository 
based at least in part on one or more of genre; popularity; and 
price. 

43. The method according to claim 42, wherein the catego 
rized video material is searchable based on Such categories or 
provided in a ranking table in order of priority according to 
Some measure of relevance. 

44. A method of categorizing placement Zones within 
Video material, based at least in part on one or more of genre; 
popularity; and price. 
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45. The method according to claim 44, wherein the catego 
rized placement Zones are searchable or provided in a ranking 
table in order of priority according to some measure of rel 
WaC. 

46. A method of processing video material for advertising 
component placement, the method comprising: 

scanning video material Suitable for advertising compo 
nent placement to detect a placement Zone of a minimum 
predetermined area and in view for a minimum prede 
termined period of time; 

inserting a place-holder in the placement Zone; and 
saving the video material with the place-holder to storage 

CaS. 

47. A method of operating a computer for processing video 
material for advertising component placement, the method 
comprising: 

providing a video material processor for scanning video 
material suitable for advertising component placement 
to detect a placement Zone of a minimum predetermined 
area and in view for a minimum predetermined period of 
time; 

causing the video material processor to insert a place 
holder in the placement-Zone; and 

saving in Storage means the video material with the place 
holder. 

48. The method according to claim 47, further comprising: 
allocating the scanned video material to at least one cat 

egory of video material. 
49. The method according to claim 48, wherein the step of 

allocating the scanned video material to at least one category 
is performed prior to scanning the video material. 

50. The method according to claim 48, wherein the step of 
allocating the scanned video material to at least one category 
is performed after the video material is saved in the storage 
device. 

51. The method according to claim 47, further comprising: 
inserting the scanned video material in a category of a 

video material catalogue. 
52. The method according to claim 47, further comprising: 
inserting the Scanned video material in a video material 

inventory. 
53. The method according to claim 52, wherein the step of 

inserting the Scanned video material in a video material 
inventory is performed prior to Scanning the video material. 

54. The method according to claim 52, wherein the step of 
inserting the Scanned video material in a video material 
inventory is performed after the video material is saved in the 
storage device. 

55. The method according to claim 51, wherein the video 
material catalogue comprises video material data associated 
with Scanned video material. 

56. The method according to claim 55, wherein the video 
material data comprises duration of the video material and/or 
date of creation of the video material. 

57. The method according to claim 48, wherein the cat 
egory comprises genre of video material, type of video mate 
rial and/or content of video material. 

58. The method according to claim 47, further comprising: 
obtaining video material statistics about the video material 

from a video material statistics provider; and 
associating the video material statistics with the video 

material. 
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59. The method according to claim 47, further comprising: 
inserting the video material in a video material league 

table, wherein the video material statistics are used to 
determine a position of the video material in the video 
material league table. 

60. The method according to claim 47, further comprising: 
retrieving video material from its current location prior to 

Scanning the video material; and 
returning the video material to its current location follow 

ing processing of the video material. 
61. The method according to claim 47, further comprising: 
obtaining consumer viewing data from a consumer view 

ing data provider. 
62. The method according to claim 61, wherein the con 

Sumer viewing data comprises a consumer viewers age, a 
consumer viewers sex, and/or a consumer viewer's occupa 
tion. 

63. The method according to claim 61, wherein the step of 
obtaining consumer viewing data is performed prior to scan 
ning the video material. 

64. The method according to claim 61, wherein the step of 
obtaining consumer viewing data is performed after saving 
the video material. 

65. A method of inserting an advertising component in 
Video material, the method comprising: 

selecting video material suitable for insertion of an adver 
tising component; and 

inserting an advertising component into a place-holder 
within the selected video material, 

wherein the place-holder marks an area of the selected 
video material which is predetermined as suitable for the 
insertion of an advertising component. 

66. The method according to claim 65, further comprising: 
receiving instructions to manipulate the advertising com 

ponent; and 
processing the advertising component by applying the 

received manipulation instructions to produce an inte 
grated video material and advertising component. 

67. The method according to claim 66, wherein the 
manipulation instructions comprise resizing, rotating, alter 
ing colour, altering opacity, reducing red eye, adding blurring 
shadows and reflections, altering light or altering grain size. 

68. The method according to claim 65, wherein the adver 
tising component is a static advertising component. 

69. The method according to claim 65, wherein the adver 
tising component is a dynamic advertising component. 

70. The method according to claim 65, wherein the adver 
tising component provides a link to an advertisers website or 
web page. 

71. The method according to claim 65, further comprising: 
displaying the selected video material and inserted adver 

tising component for approval. 
72. The method according to claim 65, further comprising: 
inserting a second advertising component into a second 

place-holder within the selected video material. 
73. The method according to claim 65, wherein a first 

advertising component is inserted into the selected video 
material for a first region and a second advertising component 
is inserted into the selected video material for a second region 
different from the first region. 

74. The method according to claim 73, wherein a region 
comprises a country, a state, a county or a group of countries. 

75. The method according to claim 65, wherein a first 
advertising component is inserted into the selected video 
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material when it is determined that a viewing consumer is a 
first viewing consumer and a second advertising component 
is inserted into the selected video material when it is deter 
mined that the viewing consumer is a second viewing con 
Sumer, the first viewing consumer being of a different con 
Sumer group to the first viewing consumer. 

76. The method according to claim 75, wherein the first 
viewing consumer is a male and the second viewing con 
Sumer is a female. 

77. The method according to claim 65, wherein the video 
material is displayed in a video material inventory comprising 
at least one video material. 

78. The method according to claim 65, wherein the video 
material is displayed in a category of a video material cata 
logue comprising at least one video material. 

79. The method according to claim 65, further comprising: 
retrieving the video material from a storage device prior to 

insertion of the advertising component. 
80. The method according to claim 79, further comprising 
returning the video material to the storage device after 

insertion of the advertising component. 
81. The method according to claim 65, wherein the adver 

tising component is uploaded from a user's computer. 
82. The method according to claim 65, wherein the adver 

tising component is inserted into the place-holder within the 
video material before being transmitted over a distribution 
network. 

83. The method according to claim 65, wherein the adver 
tising component and the video material are transmitted over 
a distribution network, and then the advertising component is 
inserted into the place-holder within the video material. 

84. A method of operating a computer for inserting an 
advertising component in a video material, the method com 
prising: 

selecting video material suitable for insertion of an adver 
tising component; and 

receiving at a video material processor instructions to 
insert an advertising component into a place-holder 
within the selected video material, 

wherein the place-holder marks an area of the selected 
video material which is predetermined as suitable for the 
insertion of an advertising component. 

85. A computer apparatus comprising: 
an ingest module operable to interface at least one video 

material source and to receive digital video material 
from said source; 

a grooming module operable to analyze ingested video 
material to identify and mark one or more placement 
Zones in said video material which is suitable for receiv 
ing a digital advertising component; 

a placement module capable of placing a digital advertis 
ing component into a marked placement Zone within 
said video material; and 

an export module interfacing one or more video material 
distributors and capable of exporting video material 
with digital advertising components placed therein for 
distribution in a distribution format. 

86. The computer apparatus according to claim 85, further 
comprising an approval module interfacing one or more of an 
advertiser; a video material Source; and a video material 
distributor. 

87. The computer apparatus according to claim 85, 
wherein one or more of said ingest module, said grooming 
module, and said placement module is capable of detecting 
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formats of the digital video material and, where appropriate, 
converting received video material into an operating formatin 
which digital graphical advertising components can be placed 
into said video material electronically. 

88. The computer apparatus according to claim 85, 
wherein one or more of said placement module, said approval 
module, and said export module is capable of converting 
Video material with digital advertising components placed 
therein into one or more predetermined distribution formats. 

89. The computer apparatus according to claim 85, further 
comprising: 

a metrics module for generating and/or receiving valuation 
information about video material. 

90. The computer apparatus according to claim 85, further 
comprising: 

a billing module arranged to charge an advertiser which 
Successfully places a digital advertising component in a 
placement Zone offered by the computer apparatus. 

91. A grooming module comprising: 
Software having code for tracking candidate placement 

Zones frame by frame to determine the placement Zone 
has sufficient area and/or duration. 

92. A grooming module according to claim 91, wherein the 
tracking is performed automatically by the software. 

93. A placement module comprising: 
Software having code for placing digital graphical compo 

nents into digital video material in a predetermined digi 
tal video operating format. 

94. A placement module according to claim 93, wherein 
said Software integrates said digital graphical component 
with said digital video material by causing the placed com 
ponent to track the digital video image information frame by 
frame. 

95. A placement module according to claim 93, wherein 
the placed advertising component exhibits visual attributes of 
the placement Zone as a sequence of frames progresses. 

96. A placement module according to claim 93, wherein 
the or each placement Zone is defined in terms of one or more 
pixel of a frame in the video material. 

97. A placement module according to claim 93, wherein 
said placement Zone is marked by an appropriate place 
holder. 

20 
May 29, 2008 

98. A method of providing video material with one or more 
integrated advertising components, comprising: 

receiving digital video material and a digital advertising 
component for placement therein; 

preparing the video material by determining a placement 
Zone for said advertising component within said video 
material and associating said advertising component 
with the placement Zone; and 

sending the prepared video material and the associated 
advertising component to a remote combining module 
operable to combine the prepared video material and the 
advertising component by integrating said advertising 
component into said placement Zone before distribution 
of said video material. 

99. A method of providing video material with one or more 
integrated advertising components, comprising: 

receiving prepared digital video material, said prepared 
digital video material comprising video material in an 
operating format and having defined within it at least one 
placement Zone for receiving a digital advertising com 
ponent; 

receiving a digital advertising component with an indica 
tion associating it with a particular placement Zone in 
prepared digital video material; 

combining the prepared digital video material with the 
digital advertising component by integrating said adver 
tising component into the particular placement Zone 
within said video material; and 

outputting said video material for distribution. 
100. The method according to claim 99, whereina plurality 

of digital advertising components are Supplied in association 
with a particular placement Zone of the video material, and 
different advertising component-placement Zone combina 
tions are implemented in respect of alternative distribution 
channels and/or different consumers or consumer groups. 

101. The method according to claim 99, wherein the digital 
advertising components are placed in particular placement 
Zones of video material based on profiles of individual con 
SUCS. 

102. The method according to claim 99, wherein the pro 
files of individual consumers are determined where consum 
ers use devices which require them to log on or similar. 
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