wo 2013/106030 A2 || ]I NF N!0V O 0000 O

(43) International Publication Date

Organization
International Bureau

—~
é

\\

18 July 2013 (18.07.2013)

WIPOIPCT

(12) INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT)
(19) World Intellectual Property

(10) International Publication Number

WO 2013/106030 A2

(51
eay)

(22)

(25)
(26)
(30)

(72)
1

74

31

International Patent Classification: Not classified

International Application Number:
PCT/US2012/032586

International Filing Date:
6 April 2012 (06.04.2012)

Filing Language: English
Publication Language: English
Priority Data:

61/473,041 7 April 2011 (07.04.2011) US

Inventor; and
Applicant : LEBEAU, Timothy [US/US]; 39 29th Aven-
ue, Venice, CA 90291 (US).

Agents: KELBER, Michael, G. et al.; Neal, Gerber & Eis-
enberg LLP, Two North Lasalle Street, Suite 1700, Chica-
go, IL 60602 (US).

Designated States (unless otherwise indicated, for every
kind of national protection available). AE, AG, AL, AM,
AO, AT, AU, AZ, BA, BB, BG, BH, BR, BW, BY, BZ,

(84)

CA, CH, CL, CN, CO, CR, CU, CZ, DE, DK, DM, DO,
DZ, EC, EE, EG, ES, FI, GB, GD, GE, GH, GM, GT, HN,
HR, HU, ID, IL, IN, IS, JP, KE, KG, KM, KN, KP, KR,
KZ, LA, LC, LK, LR, LS, LT, LU, LY, MA, MD, ME,
MG, MK, MN, MW, MX, MY, MZ, NA, NG, NI, NO, NZ,
OM, PE, PG, PH, PL, PT, QA, RO, RS, RU, RW, SC, SD,
SE, SG, SK, SL, SM, ST, SV, SY, TH, TJ, TM, TN, TR,
TT, TZ, UA, UG, US, UZ, VC, VN, ZA, ZM, ZW.

Designated States (uniess otherwise indicated, for every
kind of regional protection available): ARIPO (BW, GH,
GM, KE, LR, LS, MW, MZ, NA, RW, SD, SL, SZ, TZ,
UG, ZM, ZW), Eurasian (AM, AZ, BY, KG, KZ, MD, RU,
TJ, TM), European (AL, AT, BE, BG, CH, CY, CZ, DE,
DK, EE, ES, FI, FR, GB, GR, HR, HU, IE, IS, IT, LT, LU,
LV, MC, MK, MT, NL, NO, PL, PT, RO, RS, SE, SI, SK,
SM, TR), OAPI (BF, BJ, CF, CG, CI, CM, GA, GN, GQ,
GW,ML, MR, NE, SN, TD, TG).

Published:

without international search report and to be republished
upon receipt of that report (Rule 48.2(g))

(54) Title: SYSTEM AND METHODS FOR INTEGRATING FAN EXPERIENCES USING SMART DEVICE TECHNOLOGY

Figure 1
100

Download APP

Avater Status i Future Screens |
oo Toker & Social Media
can Ticket Bar Code Check In to me Using GPS [:j Netfloation
J Pay Pal ]-——i SetUp A(x:ounl to 9uy]<—>| Cradt Card J Social Check In ‘
L2 ¥ ¥ ¥ $
Event Tickets 1 ‘ 1 lP' 1 Chalk J } Parking / ‘ }
ent Tickets iay. Merchandise inormaten

Nexi for Tearm 7

Band sic

Nearhy wison | [Gusss Attendancel Buy Food Find Parkmg viral Merch for

|Nex\Forvenusl LReservatlons I l B

Spcnsor

hallenges { ‘BuyEevaragss | [Pay(or Parking ‘ ‘ Team / venuo ‘ I Bers/ Clubs I

Upcoming for
Week
Same Team —
Other oities

Pot Luck

Buy Meal Deals | | Order Taxi/ Limo Banks / ATM
Public
Transportation

* 68,621 &
“The Fan-tom” WeRs

The existing status of the fan. Known as the “Fan-Tom”

(57) Abstract: A holistic and integrated system that utilizes
smart phone and similar technology to enhance the experi-
ence of a consumer of goods, services, and/or entertainment
as it relates to sporting, music, dining, and gambling activit-
ies. This solution is the combination of a smart phone device
and similar mobile computing device with a connection that
facilitates activities 'digitally' that have commonly been ex-
ecuted using other means. Once a consumer enters into the
ecosystem, they can participate in a virtual social media
playground that allows them to order goods or services as
well as participate in a game atmosphere. The consumer will
gain recognition and awards based on their frequency of vis-
its, the amount of money spent, their participation in games,
as well as other activities. The awards can be traded for vir-
tual or actual goods, merchandise, or services at a later date.
The point is not to "discount” rather to use interactive social
media technologies to implement a game layer that will in-
crease consumption and drive recognition as well create
competition between spectators.
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SYSTEM AND METHODS FOR INTEGRATING FAN
EXPERIENCES USING SMART DEVICE TECHNOLOGY

CROSS-REFERENCE TO RELATED APPLICATION

[0001]  This application claims priority to U.S. Provisional Application No. 61/473,041,

filed April 7, 2011, which is incorporated herein by reference in its entirety.

TECHNICAL FIELD

[0002] This invention relates generally to the discovery, offer and sale of goods and
services, and more specifically to the method of ordering and receiving the good or service.
The invention works on a network, such as the internet, wherein the user registers themselves
and creates an avatar for themselves. The avatar then acts as a virtual fan, performing
activities that could usually be performed by the individual in person or not at all.

[0003] The present invention contemplates a reward or loyalty program that is used to
facilitate increased consumption and builds a relationship between the facilities management
and the consumer. In the program, consumers are encouraged to collect points, which can
then be redeemed for awards. Among other ways points can be collected, they can be based
on the price of the good or service or if it was purchased during a special offer time.

[0004] Information about the customer can be obtained in numerous ways, including a
profile that is set up by the consumer, from scanning an identification card or via a social
network profile. Once the details about the consumer are identified and created, their patterns

are tracked and enable relevant advertising, specials and increasingly relevant suggestions.
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BACKGROUND OF THE INVENTION

[0005] Currently, there are many inefficiencies to being a fan. These inefficiencies
include waiting in line, printing tickets and receipts on paper, etc. Also, a fan known as the
fan-tom is treated the same by the facility and the team no matter if they come to one event or
every game or if they have spent zero or a high amount of money at the events.

[0006] There is currently no system that integrates all of the activities that a consumer of
entertainment would utilize. Many of the individual activities that are contained within this
invention exists independently, or with using physical activities to execute, this invention
combines these activities and makes them controllable from a smart phone or similar

technologies.

SUMMARY OF THE INVENTION

[0007] The present invention is a system and method of connecting the fan with the venue
and event that will mutually satisfy the consumer with goods and services and the vendor
with an increased amount of consumption, awareness and loyalty.

[0008] The present invention is a technology integrator that allows unlimited access to
goods and services by the user as well as a unique way for the event manager to establish a
relationship with the user. The system uses a game layer that interacts with the behavior of
the consumer to improve the fan experience. This system is designed so that it introduces
these dynamics into the environment by attaching them to the normal operations of a fan or
consumer. The system starts by creating an avatar for the user. This avatar is a
representative of the consumer within the game layer. This avatar allows the user to check
into a location, earn points and compete against other user’s avatars in games and challenges.
This system also creates the ability to facilitate commerce over the network, linking into

existing ticket, concession, merchandise, etc sales. Once the purchases have been made or
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activities complete, the consumer receives points depending on the amount spent or the
activity. These points are used to achieve a level of recognition and social status. These
rewards can be traded for goods of both virtual and real nature. Recognition can be given for
money spent, games won, how many times at a venue or event etc. Once a certain level of
points is accumulated, the fan will receive a status associated with the points earned. These
profiles will also allow the event or venue manager to target marketing activities to the
consumers that coincide with their activities.

[0009] Consumers can also sign up to receive an email when a deal is available or new
service is announced. An example of this would be the “12 o’clock shadow” an offer that
will go out at noon on the day of the event to offer promotional packages that will drive more
ticket sales and overall consumption.

[0010] For the purpose of this application, the loyalty or reward points are collected and
can be used for virtual goods like gear for the avatar or for real goods like parking, tickets,
merchandise etc.

[0011] Further, consumers can be rewarded for other actions that are tied to the team,
venue or event. This includes, but not limited to consumption at the venue, but points can be
earned by participating in sponsors activities. This can include challenges where the
sponsor’s logo is used, attending a bar after the event etc.

[0012] It is also contemplated that various terms of the points can be defined such as
expiration and award. It is contemplated that the points may either expire within a certain
time frame or are good until redeemed. The award may either be monetary or non monetary,
virtual or real. The award further includes customized levels at which points can be collected
as well as customized levels at which points can be redeemed. For example, one point can be
collected for every dollar spent. As another example 1.5 points can be collected for every

dollar spent if the consumer has achieved a level determined by previous activities and or
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spend. Points can then be exchanged for goods or services in a virtual or real store that is
pre-designated.

[0013] Information about the consumer can be obtained in numerous ways, including a
consumer profile that is set up by the consumer, by scanning an identification card or by
connecting to an existing profile on a social media venue. Once information about the
consumer is known, the user may allow the information to be used or may decide to opt out
of this portion. It can also be used to build a profile of the consumer’s behaviors and then
suggest goods or services that the consumer may be interested in for the future. This will
facilitate relevant offers and marketing.

[0014] An object of the present invention is to provide the consumer an easy way to order
goods and services that they would be interested in ordering.

[0015] Another object of the present invention is to provide recognition to the consumer for
behaviors or activities that they participate in. This can be done in many ways including VIP
entrances, upgrades, concierge services, on screen recognitions, becoming the “leader” of the
section etc.

[0016] Another object of the present invention is to provide a way of discovering and
becoming informed of goods and services that are available as a result of a profile.

[0017] Another object of the present invention is to provide additional incentives to link to
other activities that the consumer may be interested in.

[0018] Another object of the present invention is to provide incentives that would increase
consumption.

[0019] Another object of the present invention is to provide the event manager a better
understanding of their consumer, their demographics and behavior. As well as it will

establish a better relationship between the fan and the provider.
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[0020] Another object of the present invention is to provide an exchange program where

consumers can exchange their loyalty points for goods and services.

BRIEF DESCRIPTION OF THE DRAWINGS

[0021] The drawings show how the consumer will use a connected smart phone to navigate
through the super fan application. The preferred embodiments of the invention will be
described in conjunction with the appended drawings provided to illustrate and not limit the
invention, where like designations denote like elements, and in which:

[0022] FIG. 1 illustrates a flow chart in accordance with one embodiment of the present
invention;

[0023] FIG. 2 illustrates a flow chart that shows how an application is downloaded on a
phone of the present invention;

[0024] FIG. 3 illustrates a flow chart that describes how a user enters their personal
information;

[0025] FIG. 4 illustrates a flow chart that shows the home screen;

[0026] FIG. 5 illustrates a flow chart that shows how a user checks into the location of the
event. This can be done by scanning the bar code on the ticket or using GPS. This flow chart
also shows how you can connect super fan to social media notification;

[0027] FIG. 6 illustrates a flow chart that shows how a user can set up a method of
payment;

[0028] FIG. 7 illustrates a flow chart that shows how a user can purchase tickets to
upcoming events;

[0029] FIG. 8 illustrates a flow chart that shows how a user can find restaurants and make

reservations;
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[0030] FIG. 9 illustrates a flow chart that shows how a gaming and challenge element of
super fan will connect to super fan;

[0031] FIG. 10 illustrates a flow chart that concessions can be connected that will enable
the user to purchase food and beverages form their smart phone;

[0032] FIG. 11 illustrates a flow chart that will help the consumer navigate transportation
and parking. This will also allow the consumer to pay for parking and or transportation;
[0033] FIG. 12 illustrates a flow chart that will enable the consumer to purchase
merchandise, both virtual and real;

[0034] FIG. 13 illustrates a flow chart that will help the consumer discover nearby
attraction that will enhance their experience;

[0035] FIG. 14 illustrates a flow chart that will enable to consumer to have an added value
when attending a music event;

[0036] FIG. 15 illustrates a flow chart that will allow the consumer to take advantage of
exciting combination offers;

[0037] FIG. 16 illustrates how points and levels are attained;

[0038] FIG. 17 illustrates how a super fan would view their account activity; and

[0039] FIG. 18 illustrates a flow chart that shows how an event manager can view who is at

the event and how much they are spending etc.

DETAILED DESCRIPTION OF PREFERRED EMBODIMENTS

[0040] The invention is defined by the appended claims. This description summarizes
aspects of exemplary embodiments and should not be used to limit the claims.

[0041] Figure 1 illustrates a flow chart 100 in accordance with one embodiment of the
present invention. As shown in Figure 2, an application is selected in figure 220 that enables

connection to the network via smart technology. This application can be either an iPhone
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application, use Android based technology, RIM technology or another version. After the
application is loaded on the device, the user is required to set up personal information as
shown in Figure 3. This can be done by scanning their identification card Figure 320 or by
manually typing in the information Figure 330. After the information is entered or upon
return to the application at a later date, the user is presented with a home screen as Figure
410. At this time the user can review their avatar status 420 or additional screens and options
430. When the user is in a location it will be asked to check into to the event 510. This can
be accomplished by scanning a code from a ticket 520, or using GPS that would provide an
option for the location 530. Once the location is identified, the user can also notify their
social network that they have checked in 540 as well as join a social check in 550. This
would use existing social media API (Application Programming Interface) protocol.

[0042] After checking in, the user has access to commerce offers or games. In order to
enter into the commerce section, the user can set up their account 610 by using a pay pal type
system 620 or a credit / debit card 630. After setting up the account or returning back to this
screen and entering a PIN number the user has the ability to do several things. To buy
tickets, the user can go via a ticket port that would link them to an existing third party
interface that would allow them to buy event tickets 710, upcoming for specific type of
entertainment 720, the upcoming events for the venue 730, upcoming events for the week
740, follow the entertainment to other cities 750 or participate in events that may interest the
user called pot luck 760.

[0043]  Figure 8 shows how a user can search for local restaurants 810. They can sort by
Name, Food type, decor, service or cost 820. This system will also allow the user to make
reservations 830.

[0044] Figure 9 shows how a user can play games and challenges 910. Some of these

challenges can be but are not limited to guess the attendance 910 or a sponsored challenge
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that will award points paid for by the advertiser for recognition to the companies messaging.
Other challenges and or games can be bolted onto this section.

[0045] Figure 10 shows how a user can order concessions during the event 1010. The user
can buy food 1020, buy beverages 1030, buy meal deals 1040 and more. Depending on the
venue, the user can place an order and have it delivered to their seat location either for free or
a cost or can be notified that their order is ready and available for pick up at a designated
concession stand. The proof of purchase for this transaction will be in the form of a code on
the device that can be scanned by the concession stand or the delivery person. The
concession will be paid for by the existing account. A summary of all activities can be
available via e-mail or a web site for expense tracking by the user. Points are allocated to the
user’s account in accordance with money spent. Additionally, the user can enable a coupon
feature that will allow sponsors to send incentives to the user. An example of this incentive
could be to buy two XXX products and get a $1 off or buy a xxx and a zzz and get a mmm
for free etc.

[0046] Figure 11 shows how a user can arrange parking or transportation 1110. This will
enable the user to find parking 1120 pay for parking 1130 order a taxi or limo 1140 or link
into public transportation 1150. If the user chooses to pay for parking using this system, their
account will be billed and they can use a code on their device to show proof of payment and
avoid long lines.

[0047] Figure 12 shows how a user can purchase merchandise 1210. The user can purchase
virtual merchandise for their avatar 1220 or real merchandise 1230. This merchandise can be
delivered to the seat, picked up in the team store via a will call system or delivered to an
address identified by the user. The proof of purchase can be accomplished via scanning

technology.



WO 2013/106030 PCT/US2012/032586

[0048] Figure 13 shows how a user can find out nearby information that may be useful
1310. This can be to find a hotel 1320, bars or clubs 1330, banks or ATM’s 1340, coffee
shops 1350, movie theaters and listings 1360 or restaurants 1370.

[0049] Figure 14 shows how a music event can be connected to this application from the
main screen. By going into the main music page 1410 the user can find out information on
the performer 1420, they can use it for music discovery 1430, they can search music by the
performer 1450. From here they can purchase the performer’s product via iTunes or similar
1460 or download that day’s performance 1440. Advanced features include having the fans
pick the artists playlist 1470, search for upcoming shows 1480 or unlock special features in
back stage pass 1490 like photos and interviews with the performer etc.

[0050] Figure 15 shows how a user can create and take advantage of combination offers.
This can be accessed through the main offer page 1510 and take the user to offer choices
1520. From there the user can select a date or a date range and location 1530 and then select
if they want to combine dining 1540, lodging 1550, event tickets 1560, after event activities
1570 and transportation 1580. From there, combination offers will be presented to the user
that they can use their device to purchase and download proof of purchase. Once the user’s
profile is identified, the event management can communicate with them to create special
offers and not discounts for them. This could be by making special packages or by the
special “12 o’clock shadow’ that will combine offers to drive attendance and consumption at
a venue or event. This will be done via electronic communication at noon on the day of an
event to sell unsold tickets.

[0051] Another embodiment of the present invention relates to an incentive or loyalty
program used in conjunction with this application. Figure 16 illustrates this. In 1610, it
shows the different levels that the user can achieve by performing different activities

including gaining points or checking in to an event. After an achievement is made, the user
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gains additional rank and their rewards increase to match their loyalty. 1620 shows how

additional points are earned depending on the activity or behavior performed by the user.

This system can be modified depending on the event or the venue.

[0052] Figure 1710 shows how a user can review their account of points earned. It will
show the activity, the points earned the multiplier, total points earned and a running balance.
These points can be used for many things.

[0053] Another embodiment of the present invention is an exchange program that allows
customers to exchange points for goods or services either virtual or real.

[0054] Figure 18 shows how the event or facility manager can view the activity of the event
on a manager’s application. From their main page 1810 they can review all attendees 1820 in
a list fashion 1830. They can sort the attendees by rank from check ins 1840, by rank from
spend 1850, by rank from points 1860 from rank in their teams record when they were at the
event 1870 or the above rank by their section 1880. Then they will be notified of the user’s
location so they can contact them and or give them additional recognition.

[0055] This system will use standard API for the different systems within each venue to

facilitate the transactions.

[0056] Although exemplary embodiments of the invention have been described in detail
above, those skilled in the art will readily appreciate that many additional modifications may
be possible in the exemplary embodiment without materially departing from the novel
teachings and advantages of the invention. Accordingly, these and all such modifications are

intended to be included within the scope of this invention.

10
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WHAT IS CLAIMED IS:

1. A method of using technology to integrate many of the activities that a

participant does at an entertainment event.

2. The method of claim 1, including the step of checking in to an entertainment

event and gaining awards and recognition for the act of being at the event.

3. The method of claim 1, including the step of entering virtual commerce at the

event or with their affiliates.

4. The method of claim I, including the step of purchasing tickets for the
upcoming events or location for the event that you checked into or by using your profile to

predict future events that the user may be interested in.

5. The method of claim 1, including the step of searching restaurants in

connection for the event or location that the user has identified as their location.

6. The method of claim 1, including the step of playing games or activities at an

entertainment event that gives rewards for participating and winning a game.

7. The method of claim 1, including the step of ordering concessions and having

them delivered or picked up using a virtual commerce method.

8. The method of claim 1, including the step of discovery and payment of

parking and transportation that is needed to attend or depart the event.

9. The method of claim 1, including the step of purchasing virtual or real

merchandise from the venue and having it picked up or delivered.

11
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10. The method of claim 1, including the step of discovery of nearby information

in correlation to the event that the user is attending.

11. The method of claim 1, including the step of achieving a status and reward

multiplier based on attendance and money spent at a venue.

12. The method of claim 1, including the step of stepping up the rewards in

accordance with the activity

13. The method of claim 1, including the step of recognition of achievement by

the facility or event management.

14. The method of claim 1, including the step of using the points for rewards or

recognition.

12
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Playing Games 10-50 Points
Buying Tickets Bonus Points
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