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(57) ABSTRACT 

A system and method for mobile interactive communication 
on a local Social networking platform is presented. In particu 
lar, the invention comprises a plurality of mobile user inter 
faces disposed in a communicative relation with at least one 
local network, such as WLAN, LAN, WIFI hotspot, etc. Each 
of the mobile devices or interfaces are structured to execute, 
access or run a social networking application which, in at 
least one embodiment, is capable of automatically receiving 
and displaying promotional media communicated by or on 
behalf of a nearby commercial establishment, wherein the 
commercial establishment is located within a user-selected 
promotional range. A number of mobile devices connected to 
either common or different local networks may also commu 
nicate to one another (via chat, Voice or video chat, send 
images, data, etc.) So long as the mobile devices are disposed 
within a user-selected communication range. 
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SYSTEMAND METHOD FOR PROVIDING 
ENHANCED LOCAL ACCESS TO 

COMMERCIAL ESTABLISHMENTS AND 
LOCAL SOCIAL NETWORKING 

CLAIM OF PRIORITY 

0001. The present application is based on and a claim to 
priority is made under 35 U.S.C. Section 119(e) to provi 
sional patent application currently pending in the U.S. Patent 
and Trademark Office, having Ser. No. 61/387,945 and a 
filing date of Sep. 29, 2010, the entirety of which is incorpo 
rated herein by reference. 

BACKGROUND 

0002 1. Field of the Invention 
0003. The present invention is generally directed to a sys 
tem and method for mobile interactive communication via 
one or more local Social networks. In particular, users of the 
local Social network may communicate with one another via 
a mobile user device or interface and receive promotional 
media, Such as coupons, advertisements, etc., from local com 
mercial establishments. More particularly, the present inven 
tion comprises a system and method, including one or more 
mobile devices, servers, networking devices, and the various 
circuitry, hardware and Software applications structured to 
implement the embodiments described herein. 
0004 2. Description of the Related Art 
0005) Younger and older generations alike have come to 
rely heavily on portable and/or mobile electronic devices and 
by extension, a greater dependency (and demand) for Ser 
vices, both social and commercial, on their portable elec 
tronic devices. Increasingly, many users of Social network 
systems and commercial promotion systems which are acces 
sible via portable electronic devices desire a more location 
based system by which to connect to each other, without 
reliance on a cost-prohibitive data plan service. 
0006 While many resources and systems exist for social 
networking and commercial promotion using portable elec 
tronic devices, there is no present system that capitalizes on 
the omnipresence of free public unsecured wireless local area 
networks (“WLAN) as a medium to socialize or to reach 
potential consumers. 
0007 Additionally, users of portable electronic devices 
and the associated networking and commercial systems 
desire a system that provides the flexibility to access and view 
data from other users and commercial establishments in a 
geographically-based format, as opposed to the existing list 
based systems. This would help users locate other users and 
commercial establishments more easily. 

SUMMARY 

0008. The present invention is generally directed to a sys 
tem and method for providing enhanced social and commer 
cial networking and/or for mobile interactive communication 
on a local Social networking platform. In particular, the vari 
ous embodiments presented herein are directed to providing 
enhanced location-based social and commercial networking 
through an integrated Social networking mobile application 
accessed by or executed on a portable or mobile user elec 
tronic device. 
0009 For example, the portable or mobile user electronic 
device may include an integrated or accessible Social net 
working application operative to interface or otherwise com 
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municate with one or more computer communication net 
works, including but not limited to WLANs, WIFI hotspots, 
PANs, LANs, and/or one or more various networks imple 
mented by or based upon the IEEE 802.11 standard or other 
similar standards structured to facilitate the practice of the 
present invention in the intended manner. For example, in at 
least one embodiment, the Social networking application, via 
free public unsecured WLANs, or other communication net 
work(s), can provide information on the presence and loca 
tion of other users detected in the same network or networks 
located within a user-selected communication range, and 
enable users to communicate and exchange data directly with 
those users over the communication network(s). As another 
example, the application can connect to one or more free 
public unsecured or secured WLANs, or other network(s), 
available from one or more commercial establishments to 
receive information and services available from the hosting 
commercial establishment(s). As an example, the application 
can receive offers of assistance from or send requests for 
assistance to a commercial establishment to which it is con 
nected via the communication network, Such as the corre 
sponding WLAN or WIFI hotspot. 
0010. In some embodiments, the social networking appli 
cation can connect users to other users over a greater or 
Smaller geographical radius from the user, depending on the 
user's preferences at the time. For example, via the mobile 
user device or interface and through the application, a user 
can select to view only users connected to a particular or 
common network, or a user can select to view other users 
located within a user-selected radius, which, in at least one 
embodiment may be determined by mileage. 
0011. In some embodiments, the social networking appli 
cation provides functions to attract or entice users within the 
reach of the particular commercial establishment's WLAN or 
WIFI hotspot to patronize their establishment. For example, 
through the application, a user can be enticed through the use 
of (e.g., a notification that utilizes an internet protocol (“IP) 
connection to forward notifications from the servers of third 
party applications to an electronic device) notifications indi 
cating daily specials, coupons, events, and menus. 
0012. In at least one further embodiment of the present 
invention, the Social networking application can provide a 
user with sales or other customer assistance services. For 
example, the user may initiate a communication with the 
commercial establishment for assistance with an order, to 
make a reservation, or to place an order in advance. 
0013. In yet another embodiment, the present invention is 
structured to enhance the user's Social networking experi 
ence. For instance, the Social networking application of at 
least one embodiment is structured to access or otherwise 
communicate with a remote social networking management 
system comprising a database or other memory or storage 
device of various Social media including user profiles com 
prising the users preferences, tastes, list of friends, friends 
preferences and tastes, etc. Based on that database and infor 
mation contained therein, the Social networking application 
of at least one embodiment is structured to match or link one 
or more users and the corresponding user profile(s) with other 
users and user profiles comprising similar interests, prefer 
ences, tastes, etc., and indicate to each user that another user 
with similar interests is in the vicinity. The integrated appli 
cation may then give the users the opportunity to initiate 
communication with these similar users. 
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0014. In some embodiments, the social networking appli 
cation can provide users the opportunity to communicate with 
other users via real time messaging (“chat”), video-chat, or 
Voice-chat, without the need to disclose a personal phone 
number. For example, the application informs a user that 
another user with similar musical or other tastes is nearby, and 
the user can initiate a conversation with the other user. The 
receiving user via the corresponding mobile user device and 
Social networking application will receive a push notification 
and will have the opportunity to accept or decline to chat with 
the initiating user. 
0015. As will be described in greater detail hereinafter, the 
Social networking application of at least one embodiment is 
structured to provide users with the ability to exchange data 
and/or media with other users. For instance, a user may see 
Something in the vicinity, take a photograph with the user's 
portable or mobile electronic device, and send it to one or 
more selected users, or to all users detected or otherwise 
located in the same communication network. As another 
example, users may also send to other users’ ringtones, con 
tacts, video files, or audio files. 
0016. These and other objects, features and advantages of 
the present invention will become clearer when the drawings 
as well as the detailed description are taken into consider 
ation. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0017 For a fuller understanding of the nature of the 
present invention, reference should be had to the following 
detailed description taken in connection with the accompa 
nying drawings in which: 
0018 FIG. 1 is a schematic representation of the system 
for mobile interactive communication via one or more local 
Social networks as disclosed in accordance with at least one 
embodiment of the present invention. 
0019 FIG. 2 is another schematic representation of the 
system as disclosed in accordance with at least one embodi 
ment of the present invention. 
0020 FIG. 3 is a schematic view of a mobile user elec 
tronic device Suitable for providing enhanced local access to 
commercial establishments and social networking in accor 
dance with the present invention. 
0021 FIGS. 4A through 4D are screenshots illustrating at 
least one embodiment of the Social networking application of 
the present invention. 
0022 FIGS. 5A though 5F are screenshots illustrating yet 
another embodiment of the Social networking application as 
disclosed herein. 
0023 FIGS. 6A and 6B are screenshots of at least one 
exemplary embodiment of the Social group application as 
disclosed herein. 
0024 FIG. 7 is a flow diagram illustrating various steps 
implemented by the method for mobile interactive commu 
nication as disclosed in accordance with at least one embodi 
ment of the present invention. 
0025 FIG. 8 is a high level flow chart of the method for 
mobile interactive communication as described herein. 
0026. Like reference numerals refer to like parts through 
out the several views of the drawings. 

DETAILED DESCRIPTION 

0027. As shown in the accompanying drawings, and with 
particular reference to FIGS. 1 and 2, the present invention is 
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generally directed to a system 10 and method for mobile 
interactive communication on a local Social networking plat 
form. In particular, the various embodiments of the present 
invention comprise one, but more practically, a plurality of 
portable/mobile user devices and/or interfaces, generally rep 
resented as 100. Each of the portable/mobile user devices 100 
are suitable for providing enhanced local access to commer 
cial establishments and Social networking in accordance with 
Some embodiments of the present invention as disclosed 
herein. 

0028. In particular, the mobile user devices 100 are struc 
tured to communicate with one or more local communication 
networks 20, including, but certainly not limited to a WLAN, 
WAN, LAN, WIFI hotspot, Intranet, etc. Accordingly, the 
electronic and/or mobile user devices 100 can include any 
Suitable type of electronic device, including a digital media 
player (such as an iPodR made available by Apple Inc. of 
Cupertino, Calif.), a hand-held multi-media device (Such as 
an iPhone(R), iPadR), etc., made available by Apple Inc. of 
Cupertino, Calif., a Blackberry(R) made available by Research 
in Motion of Waterloo, Ontario, a mobile device utilizing 
AndroidTM, Windows MobileR or other mobile-based oper 
ating systems, etc.), an e-mail device, a personal data assistant 
("PDA), a cellular or mobile telephone, a handheld gaming 
device, a digital camera, etc. Furthermore, the mobile user 
devices 100 of at least one embodiment can also include a 
larger portable electronic device, such as a laptop computer or 
tablet computer, and a Substantially fixed electronic device, 
such as a desktop computer. 
0029. Therefore, referring now to the schematic represen 
tation of FIG. 3, the mobile user or electronic device 100 
comprises control circuitry 102, storage 104, memory 106, 
input/output (“I/O”) circuitry 108, communications circuitry 
110, and a display 112. In some embodiments, mobile user 
device 100 can include other components not included in 
those shown in FIG. 3 (e.g., power Supply such as a battery, a 
global positioning system, a rear facing camera, a forward 
facing camera, a microphone, a speaker, etc). For the sake of 
simplicity, only one of each aforementioned component is 
shown in FIG. 3. 

0030. In particular, the control circuitry 102 can include 
any processing circuitry or processor operative to control the 
operations and performance of mobile user device 100, as 
described in greater detail herein. For example, control cir 
cuitry 102 can be used to run, access, and/or execute various 
applications including, but not limited to, operating system 
applications, firmware applications, media playback applica 
tions, media editing applications, or any other application, 
including the Social networking application of the present 
invention. In some embodiments, control circuitry 102 can 
drive a display and process inputs received from a user inter 
face. 

0031. In addition, the storage device 104 can include, for 
example, one or more storage mediums including a hard 
drive, Solid state drive, flash memory, permanent memory 
Such as ROM, any other Suitable type of storage component, 
or any combination thereof. Storage device 104 can store, for 
example, media data (e.g., music and video files), application 
data (e.g., for implementing functions on electronic device 
100), firmware, user preference information data (e.g., media 
playback preferences), authentication information (e.g. 
libraries of data associated with authorized users), lifestyle 
information data (e.g., food preferences), exercise informa 
tion data (e.g., information obtained by exercise monitoring 
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equipment), transaction information data (e.g., information 
Such as credit card information), wireless connection infor 
mation data (e.g., information that can enable mobile user 
device 100 to establish a wireless connection), subscription 
information data (e.g., information that keeps track of pod 
casts or television shows or other media a user Subscribes to), 
contact information data (e.g., telephone numbers and email 
addresses), calendar information data, and any other Suitable 
data or any combination thereof. 
0032 Memory 106 can include cache memory, semi-per 
manent memory such as RAM, and/or one or more different 
types of memory used for temporarily storing data. In some 
embodiments, memory 106 can also be used for storing data 
used to operate, access, execute or run one or more electronic 
device applications, or any other type of data that can be 
stored in storage 104. In some embodiments, memory 106 
and storage device 104 can be combined as a single storage 
medium. 
0033 I/O circuitry 108 can be operative to convert (and 
encode/decode, if necessary) analog signals and other signals 
into digital data. In some embodiments, I/O circuitry 108 can 
also convert digital data into any other type of signal, and 
vice-versa. For example, I/O circuitry 108 can receive and 
convert physical contact inputs (e.g., from a multi-touch 
screen), physical movements (e.g., from a mouse or sensor), 
analog audio signals (e.g., from a microphone), or any other 
input. The digital data can be provided to and received from 
control circuitry 102, storage 104, memory 106, or any other 
component of electronic device 100. Although I/O circuitry 
108 is illustrated in FIG.3 as a single component of electronic 
device 100, several instances of I/O circuitry 108 can be 
included in electronic device 100. 

0034. Moreover, the mobile user device 100 of the various 
embodiments of the present invention can include any Suit 
able interface or component for allowing a user to provide 
inputs to I/O circuitry 108. For example, user device 100 can 
include any suitable input mechanism, such as for example, a 
button, keypad, dial, a click wheel, or a touch screen. In some 
embodiments, the user device 100 can include a capacitive 
sensing mechanism, or a multi-touch capacitive sensing 
mechanism. 

0035. In some embodiments, electronic device 100 can 
include specialized output circuitry associated with output 
devices such as, for example, one or more audio outputs. The 
audio output can include one or more speakers (e.g., mono or 
stereo speakers) built into the user device 100, or an audio 
component that is remotely coupled to electronic device 100 
(e.g., a headset, headphones or ear buds that can be coupled to 
communications device with a wire or wirelessly). In some 
embodiments, I/O circuitry 108 can include display circuitry 
(e.g., a screen or projection system) for providing a display 
visible to the user. For example, the display circuitry can 
include a screen (e.g., an LCD screen) that is incorporated in 
electronics device 100. As another example, the display cir 
cuitry can include a movable display or a projecting system 
for providing a display of content on a Surface remote from 
electronic device 100 (e.g., a video projector). In some 
embodiments, the display circuitry can include a coder/de 
coder (CODEC) to convert digital media data into analog 
signals. For example, the display circuitry (or other appropri 
ate circuitry within electronic device 100) can include video 
CODECs, audio CODECs, or any other suitable type of 
CODEC. The display circuitry also can include display driver 
circuitry, circuitry for driving display drivers, or both. The 
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display circuitry can be operative to display content (e.g., 
media playback information, application screens for applica 
tions implemented on the electronic device, information 
regarding ongoing communications operations, information 
regarding incoming communications requests, or device 
operation screens) under the direction of control circuitry 
102. 

0036. The communications circuitry 110 can include any 
Suitable communications circuitry operative to connect to a 
communications network and to transmit communications 
(e.g., voice or data) from user device 100 to other devices 
within the communications network or within a user-selected 
communication range, as discussed below. Communications 
circuitry 110 can be operative to interface with the commu 
nications network using any Suitable communications proto 
col such as, for example, Wi-Fi (e.g., a 802.11 protocol), 
Bluetooth, radio frequency systems (e.g.,900 MHz, 1.4 GHz, 
and 5.6 GHz communication systems), infrared, GSM, GSM 
plus EDGE, CDMA, quadband, and other cellular protocols, 
VOIP, or any other suitable protocol. 
0037. In some embodiments, the communications cir 
cuitry 110 can be operative to create a communications net 
work using any suitable communications protocol. For 
example, communications circuitry 110 can create a short 
range communications network using a short-range commu 
nications protocol to connect to other devices. For example, 
the communications circuitry 110 can be operative to create a 
local communications network using the Bluetooth protocol 
to couple an electronic device 100 with a Bluetooth headset. 
0038. The user device 100 can further include one more 
instances of communications circuitry 110 for simulta 
neously performing several communications operations 
using different communications networks, although only one 
is shown in FIG.3 to avoid overcomplicating the drawing. For 
example, user device 100 can include a first instance of com 
munications circuitry 110 for communicating over a cellular 
network, and a second instance of communications circuitry 
110 for communicating over WLAN or using Bluetooth. In 
Some embodiments, the same instance of communications 
circuitry 110 can be operative to provide for communications 
over several communications networks. 

0039. In some embodiments, the user device 100 can be 
coupled with a host device or remote Social networking man 
agement system 30 (FIG. 2) for data transfers, synching the 
user device 100, software or firmware updates, providing 
performance information to a remote source (e.g., providing 
riding characteristics to a remote server 30) or performing any 
other suitable operation that can require electronic device 100 
to be coupled to a host device. Several electronic devices 100 
can be coupled to a single host device using the host device as 
a server. Alternatively or additionally, the electronic device 
100 can be coupled to several host devices (e.g., for each of 
the plurality of the host devices to serve as a backup for data 
stored in electronic device 100). 
0040. In at least one embodiment of the present invention, 
the user devices 100 include, access, run and/or execute a 
social networking application 200 operative to interface with 
other users or other user devices 100 utilizing, accessing, 
executing or running the same or similar application 200, 
including commercial establishments as well as other indi 
viduals. For instance, the social networking application 200 
disclosed herein may be downloaded or installed on the user 
device 100, such that at least a portion of execution of the 
application 200 occurs locally on the device 100 itself. In 
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other embodiments, it is contemplated that the user device 
100 may access or execute the application 200 remotely, for 
instance, via a communication network, wherein the applica 
tion resides on one or more remote servers 30 or other types 
of computers. 
0041. In particular, the social networking application 200 
of the present invention, when executed or accessed by one or 
more user devices 100, can be used to provide real-time, 
updates, and live access to the different services and products 
of a commercial establishment 40. Specifically, the social 
networking application 200 of at least one embodiment of the 
present invention is structured to automatically receive and 
display promotional media associated with the commercial 
establishment 40. For example, the application 200 of the 
present invention is structured to allow the commercial estab 
lishment 40 hosting the free public WLAN, WIFI hotspot, or 
other communication network 20 to which the user device 
100 is connected (the “host commercial establishment'), to 
attract customers by sending promotional media in the form 
or coupons, advertisements, select deals, etc., directly to a 
user device 100. In addition, the application 200 of the present 
invention can provide a store locator to permit a user to easily 
locate the host commercial establishment 40, or otherwise 
can attract a user to the host commercial establishment 40. 

0042. As another example, the Social networking applica 
tion 200 of the present invention can provide a user with 
enhanced information regarding the products and services of 
a host commercial establishment 40 by allowing a user to take 
a photograph of an item about which it seeks additional infor 
mation and send it to the host commercial establishment 40 
with a request for additional, and perhaps specific, informa 
tion, and the like. As yet another example, the Social network 
ing application can provide a user with post-purchase oppor 
tunities (e.g., returns, exchanges, additional offers). In this 
manner, through the Social networking application 200 dis 
closed in accordance with the present invention, a host com 
mercial establishment 40 can maintain a constant connection 
between themselves and the user or user device(s) 100. This 
can result in changing a user's entertainment, shopping, or 
dining experience from a series of isolated incidents and a 
Sometimes disorganized process to an experience that is more 
efficient, smooth and pleasurable for the user. 
0043. For instance, to interface with the host commercial 
establishment 40, the social networking application 200 can 
use any suitable approach. In some embodiments, the user 
device 100 can securely connect to one or more servers 30, 32 
or other commercial communication devices associated with 
the host commercial establishment 40 (e.g., through commu 
nication circuitry 110). For example, the social networking 
application 200 can connect to servers 32 which are made 
available by or from one or more of the commercial estab 
lishments 40 to automatically receive information and/or pro 
motional media 34 (FIG. 5F) regarding their products and 
services. In particular, the establishment servers 32 may be 
disposed locally at the commercial establishment's place of 
business or remotely and accessed via the Internet or other 
networks. In other embodiments, the commercial establish 
ment 40 may comprise one or more dedicated or shared 
commercial communication devices (including a wireless 
access point, router, or dedicated promotional and/or propri 
etary stand-alone device) situated on the premises and struc 
tured to connect to the network 20 and/or otherwise commu 
nicate promotional media to the mobile user device 100 as 
described herein. The server(s) 32 and/or other commercial 
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communication devices may be updated regularly with new 
promotional media such that the user devices 100 receive 
up-to-date information accordingly. In yet another embodi 
ment, however, the remote social networking management 
system 30 is structured to communicate the promotional 
media 34 to appropriate mobile devices 100 or social net 
working applications 200, for example, depending on the 
current location of the mobile device 100 and/or the user's 
profile information (such as preferences, gender, age, inter 
ests, etc.) 
0044. In particular, via an advertiser control panel or dash 
board, an advertiser, which may be associated with a particu 
lar commercial establishment 40 (or the owner, manager, 
marketing team, etc. thereof) may upload, modify, sign up for, 
and/or otherwise manage the promotional media 34 that is to 
be communicated to the mobile device 100 and/or social 
networking application 200 in accordance with the various 
embodiments of the present invention. Specifically, the dash 
board or control panel may be hosted by the Social networking 
management system 30 or otherwise be made available by 
virtue of access to the Internet or web page via a web browser, 
mobile application, etc. More in particular, the advertiser or 
commercial establishment 40 may log into the control panel 
or dashboard and sign up for, select or manage an advertising 
plan for use with the social networking application 200 of the 
present invention. 
0045. For exemplary purposes only, the advertisement 
plan(s) may comprise various options and features, including, 
but not limited to, a range of broadcasting the advertisement 
(s) (e.g., whether the advertisement will be broadcasted 
within the advertiser’s WIFI hotspot only, within multiple 
overlapping or disconnected WIFI hotspots, or over a radius 
for example up to 200 miles), the type of advertisement(s) 
(e.g., text only, text and image, video, etc.), the frequency of 
broadcasting the advertisement(s), the type of delivery (e.g., 
push notification, text message, email, pop-up, within the 
Social networking application 200 only, or any combination), 
etc. The advertiser may log into the control panel or dash 
board and manage these and other options, upload or revise 
images, upload or revise advertisements, upload or revise 
campaigns, retrieve analytical performance reports, etc. 
0046. In addition, the remote social networking manage 
ment system 30 of at least one embodiment is structured to 
communicate advertisements or promotional media 34 to 
particular targeted users. For example, via the control panel or 
dashboard, the advertiser may describe or select a target 
group or a plurality of target attributes of user's in which the 
advertiser desires to target. For instance, the advertiser may 
describe or select a particular target age group or range, 
gender, race, userpreference, user hobbies, user interests, etc. 
Based upon that selection, the system of at least one embodi 
ment of the present invention is structured to target the adver 
tisements to the selected targeted groups or preferences. 
0047 Accordingly, in at least one embodiment, an adver 
tisement plan in which an advertiser can sign up for may 
include a per-user fee in which the advertiser is charged a fee 
for each targeted user the advertisement is communicated to. 
Other advertisement plans may include a different fee for the 
type of advertisement (e.g. text only, text with graphic, video 
message, etc.), broadcasting ranges, per user or per message 
fee, frequency, (e.g., ten advertisements per day), duration 
(e.g., the advertisement will run for one month) etc. For 
exemplary purposes only, the advertiser may be required to 
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pay a one-time set up fee followed by Subsequent monthly 
Subscription fees depending on the plan or selected options as 
described above. 

0048. In addition, the system of the present invention com 
prises a response analytics feature or option in which the 
system is structured to analyze and calculate various response 
data associated with a particular advertisement, advertise 
ment campaign or other promotional media 34. The resultant 
data may be used by the advertiser and/or the system itself to 
provide feedback and data associated with the effectiveness 
of the advertisement and methods of delivering the advertise 
ments to the users. 

0049 Furthermore, and in contrast to previously known 
mobile-based applications which require a user to “check-in 
to the location, such as by virtue of scrolling through a list of 
nearby locations, selecting the appropriate location, and 
actively checking into the location, at least one embodiment 
of the present invention is structured to automatically com 
municate the promotional media 34 to the user device 100 
when the user device 100 connects to a nearby WLAN, or is 
otherwise disposed within a user-selected promotional range 
of the establishment 40. More in particular, the social net 
working application 200 of at least one embodiment of the 
present invention does not require the user to actively “check 
into the establishment 40, or for the user to post any location 
data on other global Social networking sites (e.g. Facebook, 
Twitter, etc.) in order to receive promotional or informational 
media. Instead, the present invention is structured to auto 
matically communicate promotional media 34 to the user 
device 100 and/or application 200 upon connection to a par 
ticular communication network 20, a nearby communication 
network, or being within a selected promotional range, as will 
be described below. 

0050 For instance, as illustrated in the exemplary screen 
shot of FIG. 4B, the social networking application 200 of at 
least one embodiment comprises a graphically-presented 
user-selectable promotional range module 36 which is struc 
tured to define a user-selected promotional range. Accord 
ingly, when the user device 100 is otherwise disposed in a 
communicative relation with a WIFI hotspot, WLAN, or 
other communication network 20 and a commercial estab 
lishment 40 is located within the user-selected promotional 
range, the user device 100 and/or the Social networking appli 
cation 200 thereof, is capable of automatically receiving pro 
motional media 34 from the commercial establishment 40. If 
the user device 100 moves out of range or if the user reduces 
the user-selected promotional range (e.g., by sliding the scale 
or module 36) such that the commercial establishment 40 is 
thereby located out of or beyond the user-selected promo 
tional range, the application 200 of the present invention is 
structured to automatically and in real time remove the cor 
responding promotional media 34 from the display. 
0051. In particular, the commercial establishment 40 need 
not be located within range of the WIFI hotspot, WLAN or 
communication network 20 to which the user device 100 is 
directly connected in order to communicate promotional 
media 34 thereto. Instead, in at least one embodiment, the 
commercial establishment 40 may be located beyond the 
direct range of the communication network 20 but within the 
user-selected promotional range in order to communicate 
promotional media 34 to the user device. For example, refer 
ring to FIG. 2, commercial establishment 40 may communi 
cate promotional media 34 to user devices 100 which are 
connected to or otherwise located within range of a common 
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WIFI hotspot. In addition, however, and assuming the com 
mercial establishment 40 is within a user-selected promo 
tional range of user devices 100', user devices 100' may still 
automatically receive promotional media 34 from commer 
cial establishment 40 even though user devices 100" are con 
nected to a different WIFI hotspot 20' than commercial estab 
lishment 40 or otherwise outside of range of the WIFI hotspot 
associated with commercial establishment 40. 

0052. In particular, the received promotional media 34 can 
include information Such as, for example, menu items, avail 
able products, and promotions. As another example, the 
Social networking application 200 can connect to the Social 
networking management system 30 and/or other servers 32 
and/or other commercial communication device(s) in order to 
receive recommendations from host commercial establish 
ments 40 regarding recommended combinations of items 
(e.g., food and wine pairings, book recommendations, etc.). 
0053 Referring again to FIG. 1, the diagram presented 
therein illustrates how the application can, in at least one 
embodiment, use a free public WLAN to identify where other 
user devices 100 are located and where commercial establish 
ments 40 are located, and to enable users and hosting estab 
lishments 40 to communicate with the each other via the free 
public WLAN. In some embodiments, users can also connect 
to the Internetto increase the amount of information available 
to the application. In some embodiments, the application can 
also connect to the server(s) 32 of the host commercial estab 
lishment 40 to provide additional information to the user. In 
Some embodiments, the application can allow a user to con 
nect to host establishment's server 32 through a secure con 
nection to perform transactions (e.g., using a credit card). In 
this manner, a user may, for example, pay for or reserve a 
particular product of the host commercial establishment. 
0054 For exemplary purposes only, the social networking 
application 200 of the various embodiments of the present 
invention can be used to provide location-specific assistance 
to a user in a large space Such as in an arena, stadium, hotel, 
playhouse, theater, or other venue of this type. As another 
example, the application 200 can provide a user with Sugges 
tions for social networking opportunities based on location 
and similarities in the users preferences. In addition, the 
Social networking application 200 may, in at least one 
embodiment, allow a user to search for and locate local 
events, gatherings, concerts, marches, presentations, etc. 
While at the local event, the user is able to communicate with 
other nearby users at the same event and/or with nearby 
establishment by virtue of using the Social networking appli 
cation described in accordance with the present invention. 
0055. In addition, through the social networking applica 
tion 200 of at least one embodiment of the present invention, 
the host commercial establishment 40 can provide unique 
shopping, dining and entertainment experiences. In addition, 
the application 200 may be structured to create a tailored and 
personal experience (e.g., by promoting continuity and main 
taining contact between a commercial establishment 40 and a 
user based on the user's profile and/or personal preferences 
and habits). The application 200 may also enhance a user's 
experience through monetization, for example, up-selling 
and cross-selling offers may be presented to a user through 
the application. The application 200 of at least one embodi 
ment may also allow for enhanced customer relationships 
with both new and existing customers, for example, by build 
ing customer relations and promoting customer retention. 
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0056. In particular, since a portable electronic device's 
simplicity, affordability, and portability may appeal to abroad 
Scope of users, a broad scope of users may be using the 
application 200 described herein, and through the application 
200, be introduced to host commercial establishments 40. 
Host commercial establishments 40 may then be given the 
opportunity to reach this wide range of shoppers through the 
application 200. In this manner, a single application 200 can 
control and enhance the user's experience as well as increase 
the extent and quality of exposure of host commercial estab 
lishments 40. An additional advantage includes the Social 
networking aspect which enhances the user's shopping, enter 
tainment or other experiences and can also increase the per 
Sonalization, monetization, and relationship building advan 
tages available to the commercial establishments 40. For 
example, a user can send or receive instant recommendations 
to users in close proximity, providing opportunities to up-sell 
or even create new customer relationships. 
0057 Referring again to FIGS. 1 and 2, at least one 
embodiment of the present invention comprises a remote 
Social networking management system 30 disposed in a com 
municative relation with a wide-range or global communica 
tion network 12. In particular, the wide-range or global com 
munication network 12 as used herein includes, but is in no 
way limited to, a plurality of interconnected computer net 
works utilizing the Internet Protocol (TCP/IP) or other like 
protocols, the World WideWeb, etc. More in particular, the 
remote Social networking management system 30 of at least 
one embodiment is disposed in a communicative relation with 
the various mobile user devices 100 by virtue of the local 
communication network 20, 20' being connected to the global 
communication network 12, as generally illustrated in FIG.2. 
In this regard, the remote social networking management 
system 30 comprises at least one computer processor and a 
storage device and is otherwise structured to facilitate the 
practice of the present invention in the intended manner. The 
remote social networking management system 30 may thus 
comprise virtually any computer or computer system, includ 
ing an Internet or web server, desktop, laptop, notebook or 
tablet computer, mobile computer, handheld orportable com 
puter, etc. 
0058. The remote social networking management system 
30 further comprises a plurality of social media stored 
thereon, which is communicated to or exchanged with a cor 
responding mobile user device or interface 100. In particular, 
the Social media of at least one embodiment comprises a 
plurality of user profile data or information, including, but 
certainly not limited to, user name, password, preferences, 
hobbies, etc. The social media may further comprise a list or 
identification of user “friends” which the corresponding user 
previously added as a friend, acquaintance, or connection. In 
this manner, each time a user connects to a WIFI hotspot, 
WLAN or other local communication network 20, 20', the 
remote social networking management system 30 is capable 
of authenticating the user (e.g., via a username, password, or 
other identification information or data). Once the user or 
mobile device 100 is connected or authenticated by the 
remote social networking management system30, the remote 
Social networking management system 30 may notify the user 
or user device 100 if any friends or prior contacts are in the 
vicinity or otherwise located with a user-selected communi 
cation range. 
0059. In at least one embodiment, however, it is contem 
plated that various Social media, including user profile data, 
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friend lists, etc. are stored on the user device 100 itself and 
therefore connection to a remote Social networking manage 
ment system 30 may not necessarily be required for the sys 
tem and method of the present invention to operate in the 
intended manner. 

0060. In any event, the social networking application 200 
of the present invention is structured to connect or otherwise 
allow two or more user devices 100, 100' to communicate 
with one another via mobile to mobile or application to appli 
cation chat, video chat, Voice chat, and/or communication of 
data, including photographs, audio files, video files, Sound 
clips, ringtones, etc. For example, in at least one embodiment 
of the present invention, a first user device 100 may commu 
nicate with, be disposed in a communicative relation with, or 
otherwise identify the presence of a second user device 100, 
100" via the social networking application 200 so long as the 
second user device is disposed within a user-selected com 
munication range of the first user device 100. In a preferred 
embodiment, the user-selected communication range is set or 
selected by at least one of the user devices 100, 100' (e.g., the 
user device 100 initiating the communication or contact), 
however, it is contemplated that in order for two user devices 
100, 100' to communicate with or identify the presence of one 
another, both of the devices must be in range of the user 
selected communication range set on both devices 100, 100'. 
More in particular, the Social networking application of at 
least one embodiment is structured to create an ad-hoc net 
work on one or more WIFI hotspots, local communication 
networks, etc. in order to connect the corresponding mobile 
devices 100 in a communicative relation with one another for 
direct peer-to-peer communication. Although, as described 
herein, at least one embodiment comprises a Social network 
management system 30, the ad-hoc network or communica 
tion channel between two or more mobile devices 100 or 
applications of the present invention may be implemented 
without the need for or connection to a remote server or other 
like device. 

0061 Furthermore, as illustrated in the embodiment 
shown FIG. 2, the user devices 100, 100' may be, but need not 
be, connected to a common WIFI hotspot, WLAN or local 
communication network 20, 20' in order to communicate with 
one another via the Social networking application of the 
present invention. Specifically, mobile user devices 100 and 
100' (connected to different networks 20 and 20', respec 
tively) may communicate with one another in the same man 
ner that user devices 100 (connected to a common network 
20) may communicate with one another. 
0062. In particular, as generally illustrated in FIG. 4C, the 
social networking application 200 of at least one embodiment 
comprises a graphically-presented user-selected slidable 
communication scale or module 56 which is operatively 
structured to define a user-selected communication range. Of 
course, the scale 56 need not be slidable and may instead 
comprise any selection apparatus, including a plurality of 
buttons, or a user-input where a user can identify a specific or 
preferred range. Accordingly, as the user slides or otherwise 
selects various values or distances on the scale 56, the social 
networking application 200 is structured to update, in real 
time, the display of various WIFI hotspots or networks 20, 20' 
located within the selected range. In particular, the commu 
nication range defined by the scale 56 of at least one embodi 
ment comprises a radial distance measured outward from the 
current location of the device 100. The radial distance of a 
preferred embodiment is measured by miles and may extend 
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as far as 200 or more miles. Of course, it is within the scope 
and intent of the present invention that other measurements 
and denominations may be similarly implemented. 
0063 For exemplary purposes only, the range selected in 
FIG. 4C is 87.00 miles and the social networking application 
200 identified and displayed two networks 20, namely, “Link 
sys” and “STARB765” networks. Furthermore, and still 
referring to FIG. 4C, the social networking application 200 of 
at least one embodiment is structured to identify and display 
the total number of business specials 50, 50' available to the 
correspondingly identified network 20, 20' respectively. For 
instance, a business special 50, 50' may be affiliated with a 
corresponding commercial establishment 40 disposed in a 
communicative relation with the corresponding network 20, 
20'. In addition, the social networking application 200 is 
structured to identify and display the total number of users, 
friends and/or connections 51, 51' connected to the corre 
spondingly identified network 20, 20'. A “friend’ or “connec 
tion' comprises a previously added, identified or linked 
account or user that is currently connected to the network 20, 
20'. 

0064. The user may select a particular network 20, 20' at 
which time the social networking application 200 is struc 
tured to display a list of users connected to the selected 
network 20, 20' At least one embodiment is structured to 
identify which users on that list are "fiends', for instance, via 
a star, friend icon, highlighted or unique text, etc. In any 
event, the user may click or otherwise select one or more of 
the users in the list to initiate a chat, as exemplified in FIG.4D. 
Upon doing so, the Social networking application 200 is struc 
tured to open a communication window 67 which allows the 
two or more users to communicate (via text chat, Voice chat, 
video chat, etc.) As illustrated in the example shown in FIG. 
4D, the communication window 67 comprises a selectable 
“add friend’ field or button which a user can select. Upon 
doing so, the social networking application 200 will link the 
two profiles associated with the corresponding users for Sub 
sequent identification as “friends.” The social media at the 
remote Social networking management system 30 is updated 
accordingly. This feature allows users to easily meet other 
nearby users (who may share common interests, preferences, 
etc.) and easily add the user as a friend during a chat session. 
0065 Referring now to FIG. 4A, the social networking 
application 200 comprises a menu bar 60 displaying a number 
of selectable menu or navigation items 62, 64, 66, 68. Fur 
thermore, a user may seta 'status.” as generally represented at 
58, in which other users of the application 200 may view. In 
addition, the Social networking application is structured to 
identify and graphically display a number of common net 
work users (represented as 22 in FIG. 4A). Specifically, a 
common network user 24 as used herein includes other users 
or mobile user devices 100 executing or accessing the Social 
network application 200 and being connected to a common 
WIFI hotspot or network 20. In addition, the social network 
ing application 200 of at least one embodiment is structured to 
identify and graphically display a number of in-range users 
(represented as 24 in FIG. 4A). Specifically, an in-range user 
comprises a user or user device 100 executing or accessing the 
Social networking application 200 and being disposed within 
the user-selected communication range, as described herein. 
Therefore, an in-range user may or may not be connected to a 
common network 20. 
0066. Accordingly, referring to the exemplary embodi 
ment of FIG. 4A, the user is connected to a network 20 
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identified as “Current Hotspot. The social networking appli 
cation 200 has identified and is displaying twenty two (22) 
common network users 22, who are also connected to the 
same network, namely, Current Hotspot. The six hundred 
(600) in-range users identified at 24 may be connected to 
Current Hotspot or another network nearby, or within range 
of the user-selected communication range. 
0067. Referring now to FIG. 4B, if a user selects “Spe 
cials' 62 on the menu bar 60 (or otherwise directs the social 
networking application 200 to a business specials or promo 
tion section), the user is able to select a range in which to view 
nearby commercial establishment promotions, advertise 
ments, menus, coupons, etc (as generally referenced at 34). 
For instance, as identified above, the Social networking appli 
cation 200 comprises a scale 36 in which a user can define a 
user-selected promotion range. Any businesses or commer 
cial enterprise in the selected range can communicate promo 
tions or other information to the user device 100 without the 
user having to “check-in. Of course, in at least one embodi 
ment, the Social networking application 200 may display the 
promotions 34 in any manner, including on a permanently 
visible banner or bar, via push notification, text message, 
email, etc. 
0068 Referring now to FIG. 5A, the social networking 
application 200 of yet another embodiment comprises a 
graphical location-based display illustrating other users 101, 
102 and their relative distance away from the viewer. For 
instance, in the exemplary embodiment illustrated, user iden 
tified as “KevinP is closer than user identified as “Peter 
Smith.” In addition, the social networking application 200 
may further comprise graphically displayed links 103 struc 
tured to identify a “connection with the linked user 102. For 
instance, a “connection” as used herein may include another 
user 102 that a user has spoken to previously, or another user 
102 that shares interests, preferences, hobbies, etc., as iden 
tified in the user's profile. For instance, the social networking 
application 200 or the remote social networking management 
system 30 of at least one embodiment is structured to analyze 
the user profiles and “link' users together that share common 
interests, etc. 
0069. Accordingly, the view illustrated in FIG. 5A is a 
schematic view of the location-based functions and graphical 
interface available for the user for browsing connected users 
or commercial establishments in the vicinity. For example, 
the functions of diagram can be used to initially and visually 
educateauser about the available commercial establishments 
in proximity, and the existence of other users in proximity. As 
identified above, the user can indicate to the device or system 
what distances to search (via the user-selected communica 
tion range and user-selected promotional range), and link to 
the Internet if necessary to access additional information. For 
example, the Social networking application 200 can access an 
integrated or accessible mapping application to provide a 
map, direction, or both to a host commercial establishment 
40. 

0070 FIG. 5C comprises a schematic illustration of how 
the user can then select another user 102, or all users, and 
communicate with them via chat, video chat, Voice chat, or 
audio-visually. The users can also send each other data 
through the application 200. For example, the schematic illus 
tration presented in FIG. 5C further shows how a location 
based invitation from an unknown user to chat might be 
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indicated to a user. The user can ignore the bubble and it will 
disappear, or the user can tap the bubble to chat with the other 
USC. 

0071 FIG.5D shows a schematic illustration demonstrat 
ing how Such a chat might appear on the screen should the 
receiving user choose to accept the invitation to chat. The user 
can Swipe up or down to view the conversation and multiple 
users can also chat at once. Multiple-user chat is also con 
templated within the scope of the present invention. 
0072 FIG. 5E illustrates how data sent from one user to 
another user may appear in the user display. The recipient can 
delete the received data, or tap it to make it larger if it is a still 
visual, or to make the data play if it the data comprises a video 
or audio file, etc. 
0073 FIG.5F illustrates how a host commercial establish 
ment 40 of at least one embodiment can then attract a user 
with promotions, invitations to special events, etc. As identi 
fied above, the promotions can include, for example, coupons 
for on-sale items, time-sensitive sale information (e.g., a sale 
such as “buy this item within the next two hours to receive 
25% off to entice buyers to come to stores to take advantage 
of the limited offers), or any other suitable promotions. The 
invitations can include general events for a specific Subset of 
customers (e.g., a “friends and family' event), a personalized 
event for the user himself, alerts of particular items or services 
(e.g., a new collection that has arrived, items now on sale, and 
the like), or any other suitable item. For example, in one 
embodiment, a time-sensitive and user-only sale can be pro 
vided. 
0074 The promotions and invitations can be provided to 
the user in any suitable manner. For example, the promotions 
and invitations can include an e-mail, a text message, a pop 
up message, a push notification, any other suitable notifica 
tion, or any combination of the above. In some embodiments, 
a user can specify userpreferences to determine what promo 
tions and invitations are received by the integrated applica 
tion. For example, user preferences can determine that a user 
desires to receive promotions and invitation associated with a 
certain commercial establishment, a certain item or service, a 
certain location, or any other Suitable preference. In this man 
ner, a host commercial establishment 40 can easily and con 
Veniently contact customers and potential customers who are 
in close proximity to the establishment and benefiting from 
the host establishment's free public WLAN by transmitting 
promotions and invitations directly to the electronic devices 
of persons who may be easily attracted because of the proX 
imity of the hosting commercial establishment. 
0075. In some embodiments, a user can pre-order or 
reserve items of interest. For example, a user may reserve a 
table at a restaurant, or reserve an item for which it received a 
promotion. The user may then come to the host commercial 
establishment's store to view the reserved item in-person. 
Furthermore, since the user may potentially buy additional 
merchandise from the host commercial establishment 40 
once they are in-store, allowing the user to reserve items can 
result in generating additional revenue for the commercial 
establishment. In some embodiments, a user can provide 
payment or credit card information (e.g., through a secure 
network of the host commercial establishment) to secure the 
desired item or reservation. 
0076 Returning to FIGS. 5D and 5E, the application 200 
of at least one embodiment can provide a user with social 
networking features to request and receive feedback from 
friends and other users. The user may send photographs, 
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Video, or chat about a product and other users can send back 
recommendations. This may also provide additional revenue 
for the host commercial establishment 40 by way of work of 
mouth. For example, at a restaurant a user may taste a meal 
and take a photograph of it, and send it to all users in proX 
imity with a message indicating how tasty it is, thereby entic 
ing other users to eat at the same restaurant. 
0077 Users can also rate and review commercial estab 
lishments after visiting or purchasing from a commercial 
establishment. In some embodiments, the integrated applica 
tion can provide an opportunity directly to a user's electronic 
device for leaving ratings. In this way, later users will have 
additional information on the commercial establishment. 

(0078 Referring now to FIGS. 6A and 6B, yet another 
embodiment of the present invention further comprises one or 
more Social group applications, generally represented as 300. 
Similar to the social networking application 200 described in 
detail above, the social group application 300 is structured to 
be executed, run or otherwise accessed by a mobile user 
device 100. In particular, however, the Social group applica 
tion 300 of at least one embodiment is specifically tailored, 
structured, designed, branded, marked, or programmed for a 
particular organization, demographic, group or party, which 
may be indicated via a logo as exemplified in FIGS. 6A and 
6B. For instance, a member of the corresponding group or a 
user interested in the corresponding group associated with a 
particular social group application 300 may download, 
execute, run and/or otherwise access the social group appli 
cation 300. 

0079. In at least one embodiment, the social group appli 
cation 300 is structured to communicate with, identify, or 
otherwise interact with other social group applications 300 
associated with a common Social group or organization. 
Referring to the example shown in the Figures, a user of the 
Social group application 300 associated with the group may, 
in at least one embodiment, only communicate with, identify, 
locate, or interact with other users of the Social group appli 
cation. It is contemplated, however, that in yet another 
embodiment, the Social group application 300 associated 
with a first group or organization may interact or communi 
cate with a social group application associated with a second 
or different group. Additional features including, but not lim 
ited to the selectable communication range, selectable pro 
motional range, receipt and display of promotional media, ad 
hoc communication channels, etc., as described in greater 
detail above are also implemented in the Social group appli 
cation 300 described herein. 

0080 For exemplary purposes only, a user of the social 
group application 300 may access and change the user's pro 
file by selecting button 302, update the user's status that may 
be displayed to other users by selecting button 304, and/or 
clear the user's previously entered Status by selecting button 
306. The user may also selector identify whether he or she is 
available to chat with other users (as generally illustrated at 
308) and/or whether he or she is available to meet other users 
(as generally illustrated at 310). Depending on the user's 
selection, the application 200, 300 is structured to identify the 
user's availability to other user's or other applications 200, 
300 in the network. Furthermore, as generally illustrated at 
312 in FIG. 6A, the user may select “See Local Hotspots” or 
other similar selectable button, item or module in order to 
view a list of local networks 20, such as nearby WIFI 
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hotspots, WLANs, etc. Upon doing so, the user may select a 
communication and/or promotional range as described in 
detail above. 
0081. A further feature of at least one embodiment of the 
present invention, shown in FIG. 6B, includes a list of various 
forums 314 in which a user can read, post comments, post 
articles, thoughts, pictures, video, or other media. In particu 
lar, and referring to the social group application 300 of FIG. 
6B, the forums may be dedicated to the corresponding group 
or organization associated with the particular Social group 
application 300. For instance, if the associated group is a 
political party, the various forums listed may be associated 
with the political party's movement, posted by party members 
or Supporters, posted using the corresponding Social group 
application, etc. Such a feature allows the members of a 
common group to easily obtain news, information, media, etc 
associated with the group or organization, and may be par 
ticularly useful during a specific event such as a march, gath 
ering, political election, party, dinner, etc. 
0082 Furthermore, the social group application 300 of the 
present invention facilitates direct marketing to users of a 
particular organization, group or demographic by communi 
cating specifically tailored or selected advertisements to 
selected groups or selected Social group applications 300. 
0083. In at least one embodiment, location-based gaming 

is also within the scope of the present invention. For example, 
using the social networking application 200,300 of the 
present invention, a plurality of users disposed in a common 
or proximate location (e.g., connected to a common hotspot, 
disposed within a communication range or selected gaming 
range, etc.) are capable of playing one or more games with or 
against one another. The users are able to chat and commu 
nicate with one another via the mobile application. Specifi 
cally, the users are able to essentially convert or utilize an 
existing hotspot or a plurality of proximate hotspots into a 
customized gaming community. 
0084. The present invention and disclosure further com 
prises a method 400 for interactive communication on a local 
Social network platform utilizing the system 10 and compo 
nents described in detail above, including, the mobile user 
devices 100, social networking application(s) 200,300 the 
remote Social networking management system 30 and the 
establishment server(s) 32. The method 400 of the present 
invention comprises the manner in which the Social network 
ing application 200 connects to the local network(s) 20 and 
how the remote social networking management system 30 
authenticates a user, as illustrated at 402 in FIG. 8 and as 
generally presented in the high level flow chart of FIG. 7. In 
addition, however, the method 400 of the present invention 
further comprises various steps on communication of promo 
tional media to the user device 100 as well as communication 
between various user devices 100 as described in detail 
above. 

0085. In particular, the method 400 of at least one embodi 
ment comprises selecting and/or defining a communication 
range, as generally represented at 404. Specifically, the com 
munication range may be defined or selected in a number of 
different manners, including, for example, via a communica 
tion range selection module, as described in greater detail 
above. The communication range selection module may com 
prise a slidable selection scale, input box, selectable buttons, 
inputs, etc. which when activated or selected by a user will 
define the user-selected communication range. Of course, the 
communication range may be pre-defined or set by the appli 
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cation itself and thus may in at least one embodiment need not 
be selected or defined by the user. 
I0086. Either way, the method 400 further comprises dis 
playing an identification of a plurality of other user devices 
disposed within the communication range. Such devices, 
whether disposed in a communicative relation with a com 
mon hotspot or a different non-overlapping hotspot, are 
referred to as in-range user devices. Moreover, the display of 
user devices may be graphical. Such as via a map or a rela 
tional view as compared to the user device 100. In particular, 
in at least one embodiment, the display of in-range user 
devices is structured to present a graphical interface repre 
senting the relational distance and direction of the user rela 
tive to the mobile user device 100. As described above, the 
graphical display may further include graphically displayed 
links 103 between “friends' or connected users. Other 
embodiments may present the identification of in-range user 
device via a list or non-list presentation. 
I0087 Moreover, as schematically represented in FIG. 2, at 
least one of the in-range user devices comprises an outside, 
in-range user device 100' defined as a user device disposed in 
a communicative relation with a different network or hotspot 
20' than the original or central hotspot 20 in which the mobile 
user device 100 is connected. Accordingly, as long as the two 
user devices 100,100' are disposed within the communication 
range of one another, it does not matter if they are connected 
to a common hot spot or different non-overlapping hotspots, 
as the present invention is structured to, or otherwise capable 
of disposing the devices 100, 100' in a communicative rela 
tion with one another, as generally presented at 408 and 410 
in FIG. 8. 

I0088. Furthermore, and still referring to FIG. 8, the 
method 400 of at least one embodiment comprises selecting 
or defining a promotional range, as generally represented at 
412. Specifically, and similar to the communication range 
presented above, the promotional range may be defined or 
selected in a number of different manners, including, for 
example, via a promotional range selection module. In par 
ticular, the promotional range selection module may com 
prise a slidable selection scale, input box, selectable buttons, 
inputs, etc. which when activated or selected by a user will 
define the user-selected promotional range. Of course, the 
promotional range may be pre-defined or set by the applica 
tion itself and thus may in at least one embodiment need not 
be selected or defined by the user. 
0089. Nevertheless, as illustrated at 414, in at least one 
embodiment, the present invention is structured to display or 
present in-range promotional media to the mobile user device 
100 and/or to the user thereof. In particular, the in-range 
promotional media comprises promotional media (e.g., cou 
pons, sales, advertisements, etc.) from or associated with one 
or more commercial establishments disposed within the pro 
motional range of the mobile user device 100. Accordingly, in 
at least one embodiment, the user may define the range in 
which he or she desires to receive promotional media 34. If 
the user changes the promotional range, the displayed pro 
motional media is automatically updated in real-time, and 
thus the user can, in at least one embodiment, slide the pro 
motional scale back and forth to immediately and automati 
cally reveal and hide promotional media. Once the user has 
the promotional media, or otherwise, once the promotional 
media is displayed on the user's mobile device, the user may 
redeem the promotion, coupon, deal, etc. at the commercial 
establishment, as generally illustrated at 416. This can be 
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accomplished in a number of different ways, including show 
ing the commercial establishment or agent the promotional 
media displayed on the screen, communicating a promotional 
code or password to the establishment, etc. 
0090. Additionally, and still referring to FIG. 8, in at least 
one embodiment, the user may communicate directly with the 
commercial establishment disposed within the promotional 
range, as shown at 418. Although, such communications 
between the user and the establishment may frequently ask 
for assistance on an item, order food, reserve a table, identify 
an open or ready table, etc., any communications are within 
the scope of the present invention. 
0091. The process discussed above is thus intended to be 
illustrative and not limiting. Those skilled in the art could 
appreciate that steps of the process discussed herein can be 
omitted, modified, combined, or rearranged, and any addi 
tional steps can be performed without departing from the 
Scope of the invention. 
0092. The invention presented herein can be implemented 
by software, but can also be implemented in hardware or a 
combination of hardware and software. The invention can 
also be embodied as computer-readable code on a computer 
readable medium. The computer-readable medium can 
include any data storage device that can store data which can 
thereafter be read by a computer system. Examples of the 
computer readable medium include read-only memory 
(“ROM), random-access memory (“RAM), CD-ROMs, 
DVDs, magnetic tape, optical data storage device, flash Stor 
age devices, or any other suitable storage devices. The com 
puter-readable medium can also be distributed over network 
coupled computer systems so that the computer readable code 
is stored and executed in a distributed fashion. 
0093. Insubstantial changes from the claimed subject mat 

ter as viewed by a person with ordinary skill in the art, now 
known or later devised, are expressly contemplated as being 
equivalently within the scope of this disclosure. Therefore, 
obvious substitutions now or later known to one with ordinary 
skill in the art are defined to be within the scope of the defined 
elements. 
0094 Since many modifications, variations and changes 
in detail can be made to the described preferred embodiment 
of the invention, it is intended that all matters in the foregoing 
description and shown in the accompanying drawings be 
interpreted as illustrative and notina limiting sense. Thus, the 
scope of the invention should be determined by the appended 
claims and their legal equivalents. 
0095 Now that the invention has been described, 

What is claimed is: 
1. A system for mobile interactive communication on a 

local Social networking platform, comprising: 
a remote social networking management system disposed 

in a communicative relation with a wide-range commu 
nication network and communicable with a plurality of 
mobile user interfaces, each of said plurality of mobile 
user interfaces comprising a computer processor and a 
memory and further disposed in a communicative rela 
tion with at least one local network, 

a plurality of Social networking media stored on said 
remote social networking management system, said 
Social networking media comprising a plurality of user 
profiles, wherein said remote social networking man 
agement system comprises a computer processor and a 
storage device, and 
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a social networking application separately executable by 
each of said plurality of mobile user interfaces, 

wherein said social networking application executed by at 
least one of said mobile user devices is structured to 
automatically receive and display promotional media 
associated with a commercial establishment, said com 
mercial establishment being located within a user-se 
lected promotional range. 

2. The system as recited in claim 1 wherein said social 
networking application is structured to receive said promo 
tional media from at least one commercial server associated 
with the commercial establishment. 

3. The system as recited in claim 1 wherein said social 
networking application comprises a graphically presented 
slidable promotional scale structured to define said user-se 
lected promotional range. 

4. The system as recited in claim3 wherein the commercial 
establishment is located within range of said local network 
and within said user-selected promotional range. 

5. The system as recited in claim3 wherein the commercial 
establishment is located within said user-selected promo 
tional range but beyond range of said local network. 

6. The system as recited in claim 3 wherein upon selection 
of a different promotional range, said social networking 
application is structured to immediately and automatically 
update said promotional media displayed on said mobile user 
interface corresponding to said different promotional range. 

7. The system as recited in claim 1 wherein said promo 
tional media communicated to and displayed on said mobile 
user interface is tailored to a user profile associated with said 
mobile user interface. 

8. The system as recited in claim 1 wherein said social 
networking application is structured to communicate in real 
time, via said local network, with a commercial communica 
tion device associated with the commercial establishment. 

9. The system as recited in claim 1 wherein said social 
networking application executed by a first mobile user inter 
face is structured to communicate with said social networking 
application executed by a second mobile user interface, 
wherein said second mobile user interface is located within a 
user-selected communication range of said first mobile user 
interface. 

10. The system as recited in claim 9 wherein said first 
mobile user interface and said second mobile user interface 
are disposed in a communicative relation with a common 
WIFI hotspot. 

11. The system as recited in claim 10 wherein said social 
networking applications executed by said first and said sec 
ond mobile user interfaces are structured to create an ad-hoc 
application-to-application communication channel. 

12. The system as recited in claim 9 wherein said first 
mobile user interface and said second mobile user interface 
are disposed in a communicative relation with different non 
overlapping WIFI hotspots. 

13. The system as recited in claim 9 wherein said social 
networking application comprises a slidable communication 
scale structured to define said user-selected communication 
range. 

14. The system as recited in claim 9 wherein said user 
selected communication range includes a radial distance of at 
least two hundred miles from the location of said first mobile 
user interface. 
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15. A system for mobile interactive communication com 
prising: 

a social networking application separately executable by 
each of a plurality of mobile user devices disposed in a 
communicative relation with at least one WIFI hotspot, 
the mobile user devices each comprising a computer 
processor and a memory, 

said social networking application structured to identify 
and graphically display a number of common WIFI 
users, wherein said common WIFI users comprise at 
least one of the mobile user devices executing said social 
networking application and being connected to a com 
mon WIFI hotspot, 

said social networking application further structured to 
identify and graphically display a number of in-range 
users, wherein said in-range users comprise at least one 
of the mobile user devices executing said social net 
working application and being located within said user 
Selected communication range, and 

wherein said social networking application executed by a 
first mobile user device is structured to communicate 
with said Social networking application executed by a 
second mobile user device via an ad-hoc communication 
channel. 

16. The system as recited in claim 15 wherein said social 
networking application comprises a communication window 
structured to allow communication between at least two of 
said plurality of mobile user devices; said communication 
window comprising a selectable add friend field for linking 
user profiles as friends for Subsequent identification 

17. The system as recited in claim 15 wherein said social 
networking application comprises a slidable communication 
scale structured to define said user-selected communication 
range. 

18. The system as recited in claim 15 wherein said social 
networking application is structured to automatically receive 
and display promotional media associated with a commercial 
establishment located within a user-selected promotional 
range. 

19. The system as recited in claim 18 wherein said social 
networking application is structured to receive said promo 
tional media from at least one commercial server associated 
with the commercial establishment. 

20. The system as recited in claim 18 wherein said social 
networking application comprises a slidable promotional 
scale structured to define said user-selected promotional 
range. 
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21. The system as recited in claim 15 further comprising a 
remote social networking management system disposed in a 
communicative relation with a global communication net 
work and communicable with said plurality of mobile user 
devices. 

22. The system as recited in claim 21 further comprising a 
plurality of social network media stored on said remote Social 
networking management system, said social networking 
media comprising a said user profiles. 

23. A method for mobile interactive communication, com 
prising: 

presenting a communication range selection module on a 
mobile user device via a social networking application 
displayed thereon, the mobile user device comprising a 
computer processor and a storage device and further 
being disposed in a communicative relation with a local 
communication network, 

defining a user-selected communication range via the com 
munication range selection module, 

displaying on the mobile user device via the Social net 
working application an identification of a plurality of 
other user devices disposed within the user-selected 
communication range, wherein at least one of the other 
user devices comprises an outside, in-range user device 
disposed in a communicative relation with a different 
local communication network beyond range of the local 
communication network in which the mobile user 
device is communicatively connected, and 

disposing the mobile user device in a communicative rela 
tion with the outside, in-range user device. 

24. The method as recited in claim 23 further comprising 
defining the local communication network as including a 
WIFI hotspot. 

25. The method as recited in claim 24 further comprising 
defining the different local communication network as 
including a WIFI hotspot. 

26. The method as recited in claim 23 further comprising 
presenting a promotional range selection module on the 
mobile user device via the Social networking application dis 
played thereon, and defining a user-selected promotional 
range via the promotional range selection module. 

27. The method as recited in claim 26 further comprising 
communicating promotional media to the mobile user device, 
the promotional media being associated with a commercial 
establishment disposed within the user-selected promotional 
range. 


