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Social Platform Promotion System and Method

Related Application(s)

[001] This application claims the benefit of the following U.S. Provisional
Application Nos.: 62/625,042, filed on 01 February 2018; 62/625,080, filed on 01
February 2018; and 62/655,522, filed on 10 April 2018; their entire contents of which

are incorporated herein by reference.

Technical Field

[002] This disclosure relates to promotion systems and, more particularly, to

social platform promotion system.

Background

[003] People are inherently good and want to help one another. Accordingly,
there are a vast quantity of social platforms that are in the business of serving the
underserved for the general betterment of society. Unfortunately, it is often difficult
to research such social platforms to gauge e.g., their legitimacy, their efficiency, and
their success record.

[004] Additionally, corporations are often conflicted between doing what is best
for society and doing what is best for the shareholders of that company. For example,
corporate contributions to such social platforms (while being for the betterment of
society) may reduce corporate profits and, therefore, reduce corporate share price.
Further, institutional investors may be reluctant to invest in companies that make
contributions to such social platforms due to the reduction in profitability that often
accompanies such contributions.

[005] While an enlightened sense of investing (due to criteria such as ESG
scores) may move investors towards such socially-conscious companies, there must

be a better way to more actively encourage such investment.
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Summary of Disclosure

Q

[006] In one implementation, a computer-implemented method is executed on a
computing device and includes: preparing a request that solicits participant proposals
on a procurement platform, wherein the request identifies a defined contribution that
will be made to a social platform on behalf of a client if the client accepts a particula
participant proposal; and receiving the participant proposals.

[007] One or more of the following features may be included. The defined
contribution may be a percentage of a purchase made by the client. The client may
accepts the particular participant proposal. The chient may be enabled to select the
social platform from a social platform pool. The social platform may be funded with
the defined contribution. Fanding the social platform with the defined contribution
may include fonding the social platform with the defined contribution at a gross
revenue level using one or more funding sources. The one or more funding sources
may inclede one or more of: a corporate social responsibility (CSR) funding source;
and a sales incentive funding source. The social platform pool may define a plurality
of prevetted social platforms. The social platform pool may be maintained. The
social platform pool may be maintained within a data structure.

[008] In ancther implementation, a computer program product resides on a
computer readable medium and has a plurality of instructions stored on it. When
executed by a processor, the instructions cause the processor to perform operations
including preparing a request that solicits participant proposals on a procurement
platform, wherein the request identifies a defined contribution that will be made to a
social platform on behalf of a client if the client accepts a particular participant
proposal; and receiving the participant proposals.

[009] Que or more of the following features may be included. The defined
contribution may be a percentage of a purchase made by the client. The client may

accepts the particular participant proposal. The client may be enabled to select the
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social platform from a social platform pool. The social platform may be funded with
the defined contribution. Fanding the social plattorm with the defined contribution
may include funding the social platform with the defined contribution at a gross
revenue level using one or more funding sources. The one or more funding sources
may inclede one or more of: a corporate social responsibility (CSR) funding source;
and a sales incentive funding source. The social platform pool may define a plurality
of prevetted social platforms. The social platform pool may be maintained. The
social platform pool may be maintained within a data structure.

[0010] in another implementation, a computing system includes a processor and
raemory is configured to perform operations including preparing a request that solicits
participant proposals on a procurement platform, wherein the request identifies a
defined contribution that will be made to a social platform on behalf of a client if the
client accepts a particular participant proposal; and receiving the participant
proposals.

[0011] One or more of the tollowing features may be included. The defined
contribution may be a percentage of a purchase made by the client. The client may
accepts the particular participant proposal. The client may be enabled to select the
social platform from a social platform pool. The social platform may be funded with
the defined contribution. Funding the social platform with the defined contribution
may include funding the social platform with the defined contribution at a gross
revenue level using one or more funding sources. The one or more funding sources
may include one or more of: a corporate social responsibility (CSR) funding source;
and a sales incentive funding source. The social platform pool may define a plurality
of prevetted social platforms. The social platform pool may be maintained. The
social platform pool may be maintained within a data structure.

[0012] The details of one or more implementations are set forth in the
accompanying drawings and the description below. Other features and advantages

will become apparent from the description, the drawings, and the claims.
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Brief Description of the Drawings

[0013] FIG. 1 is a diagrammatic view of a distributed computing network
including a computing device that executes a social platform promotion process
according to an embodiment of the present disclosure;

[0014] FIG 2 is a flowchart of one implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0015] FIG 3 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0016] FIG 4 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0017] FIG 5 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0018] FIG. 6 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0019] FIG 7 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0020] FIG 8 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0021] FIG 9 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0022] FIG 10 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0023] FIG 11 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0024] FIG 12 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure;

[0025] FIG 13 is a flowchart of another implementation of the social platform

promotion process of FIG. 1 according to an embodiment of the present disclosure;
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[0026] FIG. 14 is a flowchart of another implementation of the social platform
promotion process of FIG. 1 according to an embodiment of the present disclosure.

[0027] FIG. 15Ais a diagrammatic view of the social platform promotion process
of FIG. 1 incorporated into a CRM platform according to an embodiment of the
present disclosure;

[0028] FIG. 15B is a flowchart of another implementation of the social platform
promotion process of FIG. 15A according to an embodiment of the present disclosure;

[0029] FIG. 16A is a diagrammatic view of the social platform promotion process
of FIG. 1 incorporated into a procurement platform according to an embodiment of the
present disclosure; and

[0030] FIG. 16B is a flowchart of another implementation of the social platform
promotion process of FIG. 16A according to an embodiment of the present disclosure.

[0031] Like reference symbols in the various drawings indicate like elements.

Detailed Description of the Preferred Embodiments

System Overview

[0032] Referring to FIG. 1, there is shown social platform promotion process 10.
Social platform promotion process 10 may be implemented as a server-side process, a
client-side process, or a hybrid server-side / client-side process. For example, social
platform promotion process 10 may be implemented as a purely server-side process
via social platform promotion process 10s. Alternatively, social platform promotion
process 10 may be implemented as a purely client-side process via one or more of
social platform promotion process 10cl, social platform promotion process 10c2,
social platform promotion process 10c3, and social platform promotion process 10c4.
Alternatively still, social platform promotion process 10 may be implemented as a
hybrid server-side / client-side process via social platform promotion process 10s in
combination with one or more of social platform promotion process 10cl, social

platform promotion process 10c2, social platform promotion process 10c3, and social
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platform promotion process 10c4. Accordingly, social platform promotion process 10
as used in this disclosure may include any combination of social platform promotion
process 10s, social platform promotion process 10cl, social platform promotion
process 10c2, social platform promotion process 10c3, and social platform promotion
process 10c4.

[0033] Social platform promotion process 10s may be a server application and
may reside on and may be executed by computing device 12, which may be connected
to network 14 (e.g., the Internet or a local area network). Examples of computing
device 12 may include, but are not limited to: a personal computer, a laptop computer,
a personal digital assistant, a data-enabled cellular telephone, a notebook computer, a
television with one or more processors embedded therein or coupled thereto, a cable /
satellite receiver with one or more processors embedded therein or coupled thereto, a
server computer, a series of server computers, a mini computer, a mainframe
computer, or a cloud-based computing network.

[0034] The instruction sets and subroutines of social platform promotion process
10s, which may be stored on storage device 16 coupled to computing device 12, may
be executed by one or more processors (not shown) and one or more memory
architectures (not shown) included within computing device 12. Examples of storage
device 16 may include but are not limited to: a hard disk drive; a RAID device; a
random access memory (RAM); a read-only memory (ROM); and all forms of flash
memory storage devices.

[0035] Network 14 may be connected to one or more secondary networks (e.g.,
network 18), examples of which may include but are not limited to: a local area
network; a wide area network; or an intranet, for example.

[0036] Examples of social platform promotion processes 10c1, 10c2, 10c3, 10c4
may include but are not limited to a web browser, a user interface, or a specialized
application (e.g., an application running on e.g., the Android ™ platform or the iOS ™

platform). The instruction sets and subroutines of social platform promotion processes
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10c1, 10c2, 10c3, 10c4, which may be stored on storage devices 20, 22, 24, 26
(respectively) coupled to client electronic devices 28, 30, 32, 34 (respectively), may
be executed by one or more processors (not shown) and one or more memory
architectures (not shown) incorporated into client electronic devices 28, 30, 32, 34
(respectively). Examples of storage device 16 may include but are not limited to: a
hard disk drive; a RAID device; a random access memory (RAM); a read-only
memory (ROM); and all forms of flash memory storage devices.

[0037] Examples of client electronic devices 28, 30, 32, 34 may include, but are
not limited to, data-enabled, cellular telephone 28, laptop computer 30, personal
digital assistant 32, personal computer 34, a notebook computer (not shown), a server
computer (not shown), a gaming console (not shown), a smart television (not shown),
and a dedicated network device (not shown). Client electronic devices 28, 30, 32, 34
may each execute an operating system, examples of which may include but are not
limited to Microsoft Windows ™, Android ™, WebOS ™, i0S ™, Redhat Linux ™, or a
custom operating system.

[0038] Clients 36, 38, 40, 42 may access social platform promotion process 10
directly through network 14 or through secondary network 18. Further, social
platform promotion process 10 may be connected to network 14 through secondary
network 18, as illustrated with link line 44.

[0039] The various client electronic devices (e.g., client electronic devices 28, 30,
32, 34) may be directly or indirectly coupled to network 14 (or network 18). For
example, data-enabled, cellular telephone 28 and laptop computer 30 are shown
wirelessly coupled to network 14 via wireless communication channels 46, 48
(respectively) established between data-enabled, cellular telephone 28, laptop
computer 30 (respectively) and cellular network / bridge 50, which is shown directly
coupled to network 14. Further, personal digital assistant 32 is shown wirelessly
coupled to network 14 via wireless communication channel 52 established between

personal digital assistant 32 and wireless access point (i.e., WAP) 54, which is shown
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directly coupled to network 14. Additionally, personal computer 34 is shown directly
coupled to network 18 via a hardwired network connection.

[0040] WAP 54 may be, for example, an IEEE 802.11a, 802.11b, 802.11g,
802.11n, Wi-Fi, and/or Bluetooth device that is capable of establishing wireless
communication channel 52 between personal digital assistant 32 and WAP 54. As is
known in the art, I[EEE 802.11x specifications may use Ethernet protocol and carrier
sense multiple access with collision avoidance (i.e., CSMA/CA) for path sharing. The
various 802.11x specifications may use phase-shift keying (i.e., PSK) modulation or
complementary code keying (i.e., CCK) modulation, for example. As is known in the
art, Bluetooth is a telecommunications industry specification that allows e.g., mobile
phones, computers, and personal digital assistants to be interconnected using a short-

range wireless connection.

The Social Platform Promotion Process

[0041] Referring also to FIG. 2, social platform promotion process 10 may be
configured to define and maintain 100 social platform pool 56. For example, social
platform pool 56 may be maintained 100 within a data structure (e.g., storage device
16 coupled to computing device 12). Accordingly, storage device 16 may include a
database (not shown) within which social platform pool 56 may be defined and
maintained 100.

[0042] As will be explained below in greater detail, through the use of social
platform promotion process 10, clients may review the various social platforms
(defined within social platform pool 56) and choose one or more of these social
platforms for funding. Further and as will be discussed below in greater detail, clients
may receive recommendations from social platform promotion process 10 concerning
the various social platforms (defined within social platform pool 56) that the client

may consider funding.
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Defining the Social Platform Pool

[0043] Accordingly and through the use of social platform promotion process 10,
the various social platforms (e.g. charities, environmental organizations, equality
organizations, inclusion organizations, veterans organizations, civil rights
organizations, constitutional rights organizations, and poverty alleviation
organizations) may utilize social platform promotion process 10 to seek inclusion
within social platform pool 56. Once included within social platform pool 56, clients
of social platform promotion process 10 may have their “social standing” analyzed so
that strengths and weaknesses within the same may be identified. Once the strengths
and weaknesses within a client’s “social standing” are identified, social platform
promotion process 10 may provide recommendations to the client concerning how
they may enhance their “social standing”. For example, social platform promotion
process 10 may recommend that the client contribute to one or more social platforms
to address one or more identified weaknesses in their “social standing”. Additionally /
alternatively, social platform promotion process 10 may recommend that the client
contribute to one or more social platforms to further bolster one or more identified

strengths in their “social standing”.

Populating the Prevetted Pool

[0044] As will be discussed below in greater detail, social platform promotion
process 10 may be configured to vet each social platform prior to allowing a social
platform to be included within social platform pool 56, thus resulting in social
platform pool 56 defining plurality of prevetted social platforms 58.

[0045] Assume for illustrative purposes that client 40 is involved with social
platform 60 (e.g. Baja Plastics), which is an environmental social platform that
recovers water-born plastics from the ocean so that such recovered plastic may be
recycled. Accordingly, social platform 60 may achieve two goals, namely: a) the

removal of plastic from the ocean; and b) the recycling of such removed plastic.
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Further, assume that social platform 60 would like to be included within social
platform pool 56 so that clients of social platform promotion process 10 may learn
about social platform 60 and (hopefully) contribute to the same. Accordingly, social
platform 60 may prepare inclusion request 62 that may be submitted to social
platform promotion process 10 so that social platform 60 may be added to (and thus
included within) social platform pool 56.

[0046] Accordingly, social platform promotion process 10 may receive 102 an
inclusion request (e.g., inclusion request 62) for including a potential social platform
(e.g., social platform 60) within a social platform pool (e.g., social platform pool 56).
Upon receiving 102 inclusion request 62, social platform promotion process 10 may
vet 104 the potential social platform (e.g., social platform 60) to determine whether
the potential social platform (e.g., social platform 60) is eligible for inclusion within
the social platform pool (e.g., social platform pool 56).

[0047] As is known in the art, vetting is the process of performing an extensive
background check on a person or an entity prior to the occurrence of an event.
Accordingly and through the use of such vetting 104 prior to including a social
platform within social platform pool 56, social platform promotion process 10 may
ensure that the social platforms included within social platform pool 56 are of the
highest quality and integrity.

[0048] When vetting 104 the potential social platform (e.g., social platform 60) to
determine whether the potential social platform (e.g., social platform 60) is eligible
for inclusion within social platform pool 56, social platform promotion process 10
may e.g., research 106 the potential social platform (e.g., social platform 60); audit
108 the potential social platform (e.g., social platform 60); and/or interview 110 the
potential social platform (e.g., social platform 60).

[0049] For example and through the use of automated and/or manual
methodologies, the integrity of the potential social platform (e.g., social platform 60)

may be analyzed by e.g., performing online research concerning the potential social

10



WO 2019/152170 PCT/US2019/013309

platform (e.g., social platform 60); analyzing one or more financial documents
concerning the potential social platform (e.g., social platform 60); performing one or
more interviews with representatives of the potential social platform (e.g., social
platform 60); performing one or more interviews with third-parties concerning the
potential social platform (e.g., social platform 60); having the potential social
platform (e.g., social platform 60) populate an application that provides data to social
platform promotion process 10; and employing a third-party to perform research on
the potential social platform (e.g., social platform 60).

[0050] While the preceding list of vetting methodologies is intended to be
illustrative, it is not intended to be all-inclusive, as other methodologies are possible
and are considered to be within the scope of this disclosure. Accordingly and with
respect to this disclosure, it is understood that social platform promotion process 10
may utilize additional / alternative vetting methodologies.

[0051] Once the vetting 104 of the potential social platform (e.g., social platform
60) is completed, social platform promotion process 10 may either accept 112 or
reject 114 the potential social platform (e.g., social platform 60) for inclusion within
social platform pool 56.

[0052] For example, social platform promotion process 10 may accept 112 the
potential social platform (e.g., social platform 60) for inclusion within social platform
pool 56 if it is determined (e.g., via the vetting process) that the potential social
platform (e.g., social platform 60) is eligible for inclusion within social platform pool
56 (e.g., due to high levels of integrity / efficiency / advocacy). Accordingly and in
the event that the above-described vetting methodologies prove social platform 62 to
be a social platform worthy of inclusion within social platform pool 56, social
platform promotion process 10 may accept 112 social platform 60 for inclusion within
social platform pool 56, which may include adding 116 social platform 60 to social

platform pool 56.

11
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[0053] Conversely, social platform promotion process 10 may reject 114 the
potential social platform (e.g., social platform 60) for inclusion within social platform
pool 56 if it is determined (e.g., via the vetting process) that the potential social
platform (e.g., social platform 60) is ineligible for inclusion within social platform
pool 56 (e.g., due to questionable levels of integrity / efficiency / advocacy). For
example and if it is determined through the above-described vetting process that
social platform 60 has questionable operating procedures, social platform promotion
process 10 may reject 114 social platform 60 for inclusion within social platform

pool 56.

Enhancing the Social Platform Pool

[0054] Once the various social platforms are admitted to social platform pool 56,
social platform promotion process 10 may be configured to gather additional
information concerning these social platforms, wherein such information may allow
clients of social platform promotion process 10 to review these social platforms and

decide which (if any) they would like to make a contribution to.

Impact Multiplier

[0055] One such piece of information that social platform promotion process 10
may examine with respect to the social platforms included within social platform pool
56 is the general level of efficiency of such social platform. Specifically, how well do
the results achieved by the social platform track with the contributions received by the
social platform. For example, a social platform that produces $150 worth of results
with a $100 contribution is substantially more efficient than a social platform that
produces $50 worth of results for the same $100 contribution.

[0056] Accordingly and referring also to FIG. 3, social platform promotion
process 10 may identify 150 a social platform for such efficiency analysis (from the
various social platforms that is included within social platform pool 56) and may

obtain 152 one or more efficiency data points concerning the social platform.

12
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[0057] For this example, assume that social platform 64 within social platform
pool 56 is a social platform that installs solar panels on the roofs of houses owned by
low income families. Further, assume that social platform promotion process 10
identifies 150 social platform 64 (from the social platforms included within social
platform pool 56) for such efficiency analysis and obtains 152 one or more efficiency
data points concerning social platform 64. As discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 and may define
plurality of prevetted social platforms 58.

[0058] As will be discussed below in greater detail, examples of such efficiency
data points obtained 152 by social platform promotion process 10 may include but are
not limited to one or more of: an employment data point; a training data point; a social
dependency data point; a tax revenue data point; and a project efficiency data point.

[0059] Assume that social platform 64 is highly efficient and has minimal
overhead / operating costs, resulting in 92% of all contributions being utilized for the
project itself. Accordingly and for every $100,000 contribution, $92,000 in goods /
services are provided (i.e., a project efficiency data point). Further assume that social
platform 64 is committed to hiring qualified people that are currently unemployed to
do the solar panel installation (i.e., therefore, reducing local unemployment and
providing technology-based job-training). Accordingly, assume that it is determined
that for each $100,000 contribution, ten previously unemployed people will be
gainfully employed for two months (i.e., an employment data point). Therefore, social
dependency costs (e.g., welfare, unemployment, food stamps, and various subsidies)
may be eliminated. Assume for this example that these costs are estimated to be
$2000 per month per employee (resulting in a social dependency data point showing a
$40,000 reduction in social dependency costs). Additionally, assume for this example
that each of these ten employees will be paying $1000 in federal / state / local income
taxes during their employment (resulting in a tax revenue data point showing a

$10,000 increase in tax revenue). Additionally, assume that each of these ten

13
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employees will receive approximately $5000 worth of training in electrical circuitry
and renewable energy systems (resulting in a training data point showing $50,000 of
job-training training). Accordingly, it appears that for every $100,000 contribution to
social platform 64, $192,000 worth of goods/services are provided (i.e., $92,000 +
$40,000 + $10,000 + $50,000).

[0060] Social platform promotion process 10 may then process 154 these
efficiency data points (e.g., the employment data point of ten new jobs; the training
data point of $50,000; the social dependency data point of $40,000; the tax revenue
data point of $10,000; and the project efficiency data point of $92,000) to generate a
value impact multiplier for social platform 64 of 1.92x (or 192%), wherein every
$1.00 of contribution to social platform 64 results in $1.92 being given back (i.e.,
provided to the community). Additionally, it is understood that such an impact
multiplier may not take into account various intangibles that are not easily quantified.
For example, an increase in employment may result in a decrease in crime (due to a
reduction in desperation and an infusion of hope). Further, the installation of such
solar panels may result in a reduced reliance on fossil fuels, a reduction in greenhouse
gas emissions and the various benefits resulting therefrom.

[0061] Once the above-described value impact multiplier is generated, social
platform promotion process 10 may identify 156 a defined contribution for the social
platform (e.g., social platform 64) and may define 158 a realized value for the social
platform (e.g., social platform 64) based, at least in part, upon the value impact
multiplier and the defined contribution. For example, social platform promotion
process 10 may identify 156 a defined contribution of $100,000 with respect to social
platform 64 wherein social platform promotion process 10 may then define 158 a
realized value of $192,000 (i.e., $100,000 x 1.92) for social platform 64, thus
allowing social platform promotion process 10 to illustrate the comparative
effectiveness / efficiency of social platform 64 using a generalized defined

contribution of $100,000. As would be expected, this $100,000 defined contribution

14
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is for illustrative purposes only and is not intended to be a limitation of this
disclosure, as other configurations are possible. For example, the defined contribution
may always be identified 156 as $1.00, wherein social platform promotion process 10

may define 158 a realized value of $1.92 for each $1.00 of contribution.

Social Platform Tagging

[0062] As will be discussed below in greater detail, social platform promotion
process 10 may be configured to allow clients to search social platform pool 56 to
identify one or more social platforms (defined within social platform pool 56) that
may be of interest to the client for various reasons. Accordingly and to enable a more
efficient search, each of the social platforms included within social platform pool 56
may be “tagged” to define / categorize them.

[0063] Referring also to FIG. 4 and as discussed above, social platform pool 56
may be maintained 100 by social platform promotion process 10 (e.g., within a data
structure such as storage device 16 coupled to computing device 12). Further and as
discussed above, social platform promotion process 10 may define 200 a plurality of
social platforms (e.g., plurality of social platforms 58) within social platform pool 56,
wherein plurality of social platforms 58 defined within social platform pool 56 may
be a plurality of prevetted social platforms (e.g., vetted in the manner discussed
above).

[0064] In order to provide a level of exclusivity with respect to the social
platforms (e.g., plurality of social platforms 58) defined within social platform pool
56, this plurality of prevetted social platforms (e.g., plurality of social platforms 58)
may include one or more contract-bound prevetted social platforms and/or one or
more license-bound prevetted social platforms.

[0065] For example, some or all of plurality of social platforms 58 may be under
contract with the owner / assignee / licensee of social platform promotion process 10,
thus allowing social platform promotion process 10 to provide to its clients exclusive

access to one or more of plurality of social platforms 58. As would be expected,
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various types of contracts may be utilized to associate some or all of plurality of
social platforms 58 with social platform promotion process 10, examples of which
may include but are not limited to long-term contracts, short-term contracts, perpetual
contracts, auto-renewing contracts, and renegotiable contracts.

[0066] Further, some or all of plurality of social platforms 58 may be under
license with the owner / assignee / licensee of social platform promotion process 10,
thus allowing social platform promotion process 10 to provide to its clients exclusive
access to one or more of plurality of social platforms 58. As would be expected,
various types of licenses may be utilized to associate some or all of plurality of social
platforms 58 with social platform promotion process 10, examples of which may
include but are not limited to long-term licenses, short-term licenses, perpetual
licenses, auto-renewing licenses, and renegotiable licenses.

[0067] Social platform promotion process 10 may associate 202 each of the
plurality of social platforms (e.g., plurality of social platforms 58) with one or more
responsibility descriptors, chosen from a responsibility descriptor pool (e.g.,
responsibility descriptor pool 66). The one or more responsibility descriptors (that are
associated 202 with a social platform and are defined within responsibility descriptor
pool 66) may identify one or more portions of a responsibility score that may be
positively impacted when a contribution is made to the associated social platform.

[0068] As is used in this document and as is known in the art, a responsibility
score may define the manner in which a client (e.g. a corporation or business entity) is
viewed with respect to their social responsibility. For example, a current responsibility
score associated with the client may include one or more of: an environmental score; a
social score; and a governance score. One example of such a responsibility score is
an ESG score. As is known in the art, an ESG score is defined using various ESG
scoring criteria.

[0069] Environmental, Social and Governance (ESG) criteria is a set of standards

for a company’s operations that socially conscious investors use to screen potential

16



WO 2019/152170 PCT/US2019/013309

investments. Environmental criteria look at how a company performs as a steward of
the natural environment. Social criteria examine how a company manages
relationships with its employees, suppliers, customers and the communities where it
operates. Governance deals with a company’s leadership, executive pay, audits,
internal controls and shareholder rights.

[0070] Environmental, social and corporate governance (ESG) criteria refer to
three main factors investors consider with regards to a firm's ethical impact and
sustainable practices. The criteria are used in ESG investing, also sometimes referred
to as sustainable, responsible and impact investing or socially responsible investing.
Examples of ESG criteria used by investors include determining a company's impact
on climate change or carbon emissions, water use or conservation efforts, anti-
corruption policies, board diversity, human rights efforts and community
development.

[0071] Investors who want to purchase securities that have been screened for ESG
criteria can do so through socially responsible mutual funds and exchange-traded
funds. According to the US SIF Foundation, the value of ESG funds totaled more than
$2.5 trillion by the end of 2016, while U.S. investments in companies that actively
pursue responsible, sustainable growth accounted for about $8.7 trillion in assets
under management (AUM) at the end of 2015.

[0072] What constitutes an acceptable set of ESG criteria is subjective, so
investors will need to do the research to find investments that match their own values.
Apart from the ethical component, ESG standards are developed to help investors
avoid firms at risk of suffering tangible losses as a result of their ESG practices as
evidenced by BP's 2010 oil spill and Volkswagen's emissions scandal, both of which
rocked the firms' stock prices and resulted in billions of dollars in associated losses.

[0073] Environmental criteria may look at a company’s energy use, waste,
pollution, natural resource conservation and animal treatment. They also evaluate

which environmental risks might affect a company’s income and how the company is
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managing those risks. For example, a company might face environmental risks related
to its ownership of contaminated land, its disposal of hazardous waste, its
management of toxic emissions or its compliance with the government’s
environmental regulations.

[0074] Social criteria may look at the company’s business relationships. Does it
work with suppliers that hold the same values that the company claims to hold? Does
the company donate a percentage of its profits to the community or perform volunteer
work? Do the company’s working conditions show a high regard for its employees’
health and safety? Are stakeholders’ interests taken into consideration?

[0075] With regard to governance, investors may want to know that a company
uses accurate and transparent accounting methods, and they want to see that common
stockholders are allowed to vote on important issues. They also want companies to
avoid conflicts of interest in their choice of board members. Finally, they prefer not to
invest in companies that engage in illegal behavior or use political contributions to
obtain favorable treatment.

[0076] While the above description of ESG criteria may define an example of
what may makeup all or portion of a responsibility score, this is for illustrative
purposes only and is not intended to be a limitation of this disclosure. Accordingly, it
is understood that other criteria may be considered when defining the responsibility
score for a client (e.g., a corporation or business entity). Additionally, some or all of
the ESG criteria may be ignored / disregarded when defining the responsibility score
for a client (e.g., a corporation or business entity). Accordingly it is understood that
(as used in this document) a responsibility score is intended to mean a score that
relates to the manner in which a client may be viewed with respect to their social
responsibility.

[0077] As discussed above, assume that social platform 64 within social platform
pool 56 is a social platform that installs solar panels on the roofs of houses owned by

low income families. Further as discussed above, social platform 64 may have a
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positive impact with respect to employment, job training, social dependency, and tax
revenue. Accordingly, social platform promotion process 10 may associate 202 four
responsibility descriptors (namely employment, job training, social dependency, and
tax revenue) with social platform 64 (wherein these four responsibility descriptors
were chosen from responsibility descriptor pool 66). It is understood that these
responsibility descriptors are for illustrative purposes only and are not intended to be
a limitation of this disclosure, as other configurations are possible. For example, the
granularity of such responsibility descriptors may be increased or decreased
depending upon the design criteria of social platform promotion process 10.
Additionally, other responsibility descriptors may be added to and/or removed from
responsibility descriptor pool 66. For example, other responsibility descriptors that
may be associated with social platform 64 may include: reduced carbon emissions,
greenhouse gas reduction, and green power (due to social platform 64 installing solar
cells); poverty reduction (due to social platform 64 providing services to low income
homeowners); and environmental stewardship (due to social platform 64 achieving a

high level of efficiency for a green energy project).

Searching the Social Platform Pool

[0078] As discussed above, social platform pool 56 may be maintained 100 by
social platform promotion process 10 (e.g., within a data structure such as storage
device 16 coupled to computing device 12). Further and as discussed above, social
platform promotion process 10 may define 200 a plurality of social platforms (e.g.,
plurality of social platforms 58) within social platform pool 56, wherein plurality of
social platforms 58 defined within social platform pool 56 may be a plurality of
prevetted social platforms (e.g., vetted in the manner discussed above

[0079] Accordingly, one or more clients of social platform promotion process 10
may search social platform pool 56 in order to identify one or more social platforms

to which they would like to make a contribution. For example, assume that client 38 is
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a CSR manager for fast food corporation 68 (e.g. ABC Burgers). Further assume that
client 38 uses social platform promotion process 10 to identify one or more social
platforms to which the fast food corporation 68 may wish to make a contribution. As
is known in the art, a CSR manager of a company may have the job of predicting
social and environmental risks that the company may face in the future (and making
corporate decisions that may mitigate such social and environmental risks and bolster
the corporations perceived social responsibility. Accordingly and in such a situation,
client 38 (a CSR manager) may utilize social platform promotion process 10 to
identify one or more social platforms to which fast food corporation 68 may make

contributions to better their perceived social responsibility.

Proactive Searching of Pool

[0080] Accordingly in continuing with the above stated example, assume that
client 38 initiates an inquiry with respect to social platform pool 56. Further assume
that, as the CSR manager for fast food corporation 68, client 38 is cognizant of the
fact that fast food corporations typically have perceived issues (with respect to
responsibility scores) in areas such as: childhood obesity (due to the high level of
calories included within fast food); single-use plastics (due to the use of Styrofoam
containers and plastic drinking straws); and greenhouse gas emissions (due to the
environmental concerns with raising cattle). Accordingly, assume for this illustrative
example that client 38 is interested in identifying social platforms that may address
the concerns of fast food corporation 68 with respect to childhood obesity, single-use
plastics and greenhouse gas emissions. Accordingly, client 38 may generate social
platform inquiry 70 that may be provided to social platform promotion process 10.

[0081] Referring also to FIG. 5, social platform promotion process 10 may receive
250 a social platform inquiry (e.g., social platform inquiry 70) from a client (e.g.
client 38), wherein social platform promotion process 10 may execute 252 the social
platform inquiry (e.g., social platform inquiry 70) on social platform pool 56 to

generate a result set (e.g., result set 72), which may be provided 254 to the client (e.g.,
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client 38). Result set 72 may be chosen from the plurality of prevetted social
platforms (e.g., plurality of social platforms 58).

[0082] As discussed above, in order to provide a level of exclusivity with respect
to the social platforms (e.g., plurality of social platforms 58) defined within social
platform pool 56, this plurality of prevetted social platforms (e.g., plurality of social
platforms 58) may include one or more contract-bound prevetted social platforms
and/or one or more license-bound prevetted social platforms.

[0083] As discussed above, social platform promotion process 10 may associate
202 each of the plurality of social platforms (e.g., plurality of social platforms 58)
included within social platform pool with one or more responsibility descriptors
(chosen from responsibility descriptor pool 66), wherein these responsibility
descriptors may identify one or more portions of a responsibility score that may be
positively impacted when a contribution is made to the associated social platform.

[0084] Accordingly, result set 72 may identify six social platforms that client 38
(the CSR manager of fast food corporation 68) may be interested in making a
contribution to (namely two social platforms that combat childhood obesity, two
social platforms that address single-use plastics, and two social platforms that address
greenhouse gas emissions). Specifically, these six social platforms may be included
within result set 72 because they include responsibility descriptors that correspond
with the issues facing the fast food industry, namely childhood obesity, single-use

plastics, and greenhouse gas emissions.

Reactive Searching of the Pool

[0085] While the above-described example concerned a situation in which client
38 was cognizant of the fact that fast food corporations typically have perceived
issues in areas of e.g., childhood obesity; single-use plastics; and greenhouse gas
emissions, this example was for illustrative purposes only and is not intended to be a

limitation of this disclosure, as other configurations are possible. For example, social
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platform promotion process 10 may be configured to reactively search social platform
pool 56 in response to a client engaging social platform promotion process 10.

[0086] Accordingly, assume for this illustrative example that client 38 is not
aware (or only somewhat aware) of the manner in fast food corporations are perceived
with respect to their social responsibility. Assume that client 38 utilizes social
platform promotion process 10 to identify the issues that fast food corporation 68 may
specifically have with respect to their perceived social responsibility. Accordingly,
client 38 may visit e.g. a website / portal operated by social platform promotion
process 10 that may allow client 38 to identify themselves as a business entity (e.g.
fast food corporation 68, namely ABC Burgers), wherein client 38 may request that
social platform promotion process 10 make recommendations concerning one or more
social platforms to which fast food corporation 68 may wish to make contributions.
Accordingly, these actions may result in the generation of social platform inquiry 70
that may be provided to social platform promotion process 10.

[0087] Referring also to FIG. 6, social platform promotion process 10 may receive
250 the social platform inquiry (e.g., social platform inquiry 70) from a client (e.g.
client 38) and may analyze 300 a current responsibility score (e.g., current
responsibility score 74) associated with the client (e.g., client 38, the CSR manager of
fast food corporation 68).

[0088] As discussed above and as used in this document, a responsibility score
(e.g., current responsibility score 74) may define the manner in which a client (e.g.
fast food corporation 68) is currently viewed with respect to their social responsibility,
wherein a responsibility score (e.g., current responsibility score 74) associated with
the client (e.g. fast food corporation 68) may include one or more of: an
environmental score; a social score; and a governance score.

[0089] The responsibility score (e.g., current responsibility score 74) associated
with the client (e.g. fast food corporation 68) need not be organically generated /

maintained by social platform promotion process 10 and may be obtained 302 from a
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third party (e.g., third-party 76). Examples of third-party 76 may include but is not
limited to one or more rating agencies such as MSCI, Thomson-Reuters, and
Sustainalytics.

[0090] Once obtained 302 (if it needs to be obtained), social platform promotion
process 10 may analyze 300 the current responsibility score (e.g., current
responsibility score 74) associated with the client (e.g., client 38) and may
recommend 304 one or more social platforms based, at least in part, upon the current
responsibility score (e.g., current responsibility score 74) associated with the client
(e.g. client 38).

[0091] Upon making the above-described recommendations, social platform
promotion process 10 may generate a result set (e.g., result set 72), which (as
discussed above) may be provided 254 to the client (e.g., client 38). Result set 72
may define one or more social platforms that may be chosen from the plurality of
prevetted social platforms (e.g., plurality of social platforms 58) defined within social
platform pool 56. As discussed above, social platform pool 56 may be maintained
100 by social platform promotion process 10 (e.g., within a data structure such as
storage device 16 coupled to computing device 12).

[0092] As discussed above, social platform promotion process 10 may associate
202 each of the plurality of social platforms (e.g., plurality of social platforms 58)
included within social platform pool 56 with one or more responsibility descriptors
(chosen from responsibility descriptor pool 66), wherein these responsibility
descriptors may identify one or more portions of a responsibility score that may be
positively impacted when a contribution is made to the associated social platform.

[0093] Assume that, upon social platform promotion process 10 analyzing 300 the
current responsibility score 74 associated with client 38, social platform promotion
process 10 determines that fast food corporation 68 is perceived as having poor social
responsibility with respect to the same three issue discussed above (childhood obesity;

single-use plastics; and greenhouse gas emissions). Accordingly and in this example,

23



WO 2019/152170 PCT/US2019/013309

social platform promotion process 10 may define 306 one or more score conditions of
the client (e.g., client 38) based, at least in part, upon current responsibility score 74.
Assume for this example that social platform process 10 defines 306 three conditions
(e.g., a childhood obesity deficiency; a single-use plastics deficiency; and greenhouse
gas emissions deficiency) within responsibility score 74 of client 38.

[0094] Continuing with the example in which three conditions were defined with
respect to current responsibility score 74 of client 38, when recommending 304 one or
more social platforms based, at least in part, upon the current responsibility score
(e.g., current responsibility score 74) associated with the client (e.g. client 38), social
platform promotion process 10 may recommend 308 one or more social platforms
based, at least in part, upon the one or more score conditions (e.g., a childhood obesity
deficiency; a single-use plastics deficiency; and greenhouse gas emissions
deficiency). Specifically, social platform promotion process 10 may determine which
of the social platforms defined within social platform pool 56 include responsibility
descriptors that are associated with e.g., childhood obesity; single-use plastics; and
greenhouse gas emissions and may recommend 308 those social platforms.

[0095] Further and when recommending 304 one or more social platforms based,
at least in part, upon the current responsibility score (e.g., current responsibility score
74) associated with the client (e.g. client 38), social platform promotion process 10
may recommend 310 one or more social platforms chosen from plurality of social
platforms 58 based, at least in part, upon current responsibility score 74 associated
with client 38 and the one or more responsibility descriptors (as discussed above)
associated with each of plurality of social platforms 58.

[0096] So summing up, social platform promotion process 10 may recommend
304 one or more social platforms based, at least in part, upon the current
responsibility score (e.g., current responsibility score 74) associated with the client
(e.g. client 38), alone or in combination with the above-described one or more score

conditions. Social platform promotion process 10 may then generate a result set (e.g.,
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result set 72) that may be provided 254 to client 38. As discussed above, assume that
result set 72 identifies six social platforms that client 38 (the CSR manager of fast
food corporation 68) may be interested in making a contribution to (namely two social
platforms that combat childhood obesity, two social platforms that address single-use
plastics, and two social platforms that address greenhouse gas emissions).

[0097] While in the above-described example, the one or more score conditions
defined 306 by social platform promotion process 10 for client 38 based, at least in
part, upon current responsibility score 74 are described as being “negative” conditions
(e.g., a childhood obesity deficiency; a single-use plastics deficiency; and greenhouse
gas emissions deficiency), this is for illustrative purposes only and is not intended to
be a limitation of this disclosure, as other configurations are possible and are
considered to be within the scope of this disclosure.

[0098] For example, the one or more score conditions defined 306 by social
platform promotion process 10 for client 38 with respect to current responsibility
score 74 may include “positive” conditions. Accordingly, social platform promotion
process 10 may define 306 one or more “positive” condition for client 38. As
discussed above and in this example, current responsibility score 74 indicated that
client 38 had perceived social responsibility issues in areas of childhood obesity;
single-use plastics; and greenhouse gas emissions (the “negative” conditions).
Additionally / alternatively, current responsibility score 74 may also indicate that
client 38 has perceived social responsibility accolades in areas of education (as client
38 makes generous contributions to after-school programs), public health (as client 38
sponsors a juvenile cancer treatment center), and veteran affairs (as client 38 funds a

program that provides assistance to homeless veterans).

Identity-Based Searching of the Pool

[0099] While the above-described example concerned a situation in which client
38 was not aware (or only somewhat aware) of the manner in fast food corporations

are perceived with respect to their social responsibility but was employed by an entity
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(e.g. fast food corporation 68, namely ABC Burgers) having a current responsibility
score (e.g., current responsibility score 74), there may be situations in which the client
does not have a current responsibility score. For example, the client may be a new
company or an established company for which a current responsibility score simply
has never been calculated.

[00100]  For this example, assume that client 42 is the President of computer
corporation 78 (e.g. XYZ Computers), a relatively new computer corporation.
Further assume that client 42 is not aware (or only somewhat aware) of the manner in
computer corporations are perceived with respect to their social responsibility.
Accordingly, client 42 may utilize social platform promotion process 10 to identify
the issues that computer corporation 78 may specifically have with respect to their
perceived social responsibility. Accordingly, client 42 may visit e.g. a website / portal
operated by social platform promotion process 10 that may allow client 42 to identify
themselves as a business entity (e.g. computer corporation 78, namely XYZ
Computers), wherein client 42 may request that social platform promotion process 10
make recommendations concerning one or more social platforms to which computer
corporation 78 may wish to make contributions to better their perceived social
responsibility. Accordingly, these actions may result in the generation of social
platform inquiry 80 that may be provided to social platform promotion process 10.

[00101]  As stated above, computer corporation 78 (e.g. XYZ Computers) is a
relatively new computer corporation.  Accordingly, assume that a current
responsibility score has not yet been established for computer corporation 78.
Therefore, when (as discussed above) social platform promotion process 10 attempts
to analyze 300 the current responsibility score associated with client 42 (or attempts
to obtain 302 the same from third-party 76), social platform promotion process 10
may determine that a current responsibility score does not exist for client 42.

[00102]  Social platform promotion process 10 may receive 250 the social

platform inquiry (e.g., social platform inquiry 80) from a client (e.g. client 42).

26



WO 2019/152170 PCT/US2019/013309

However, being a current responsibility score does not yet exist for client 42, social
platform promotion process 10 will not be able to analyze 300 the same. However,
social platform promotion process 10 may be capable of providing the above-
described social responsibility analysis for client 42 without requiring that client 42
have a current social responsibility score.

[00103]  Accordingly and referring also to FIG. 7, social platform promotion
process 10 may define 350 one or more client identifiers for client 42, wherein
examples of these one or more client identifiers may include but are not limited to: a
client sector; a client location; a client size; and/or a client classification. As stated
above, client 42 may identify computer corporation 78 (e.g. XYZ Computers) as a
newly-formed manufacturer of computers having a primary location in Pasadena,
California. Accordingly, the client identifiers concerning client sector and client
location may be proactively defined / provided by client 42. Social platform
promotion process 10 may then proactively research computer corporation 78 (e.g.
XYZ Computers) to determine a client classification (e.g., private corporation,
publicly traded corporation, market capitalization and tax entity status) and a client
size (e.g., number of employees, number of offices, and number of related foreign
entities). Alternatively, social platform promotion process 10 may make an inquiry of
client 42 to determine such a client classification and/or client size. Assume for this
example that is determined (via the client proactively providing the information, the
client reactively providing information and/or social platform promotion process 10
locating the information) that computer corporation 78 (e.g. XYZ Computers) is a
newly-formed manufacturer of computers having a primary location in Pasadena,
California that is a privately held company and employs 100 to 250 people.

[00104] Once such client identifiers (e.g. newly-formed manufacturer of
computers having a primary location in Pasadena, California that is a privately held
company and employs 100 to 250 people ) are defined 350 by social platform

promotion process 10 for client 42, social platform promotion process 10 may
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recommend 352 one or more social platforms (chosen from social platform pool 56)
based, at least in part, upon the one or more client identifiers defined 350. When
recommending 352 one or more social platforms (chosen from social platform pool
56) based, at least in part, upon the one or more client identifiers, social platform
promotion process 10 may compare 354 the client (e.g., client 42) to one or more
entities having similar client identifiers.

[00105]  Accordingly, while no current responsibility score is available for
computer corporation 78 (e.g. XYZ Computers), social platform promotion process
10 may infer that computer corporation 78 (e.g. XYZ Computers) may be viewed
with respect to their social responsibility in a fashion similar to the manner in which
other computer corporations (i.e. other corporations having similar client identifiers)
are viewed with respect to their social responsibility. Accordingly and when
recommending 352 social platforms for client 42 to make contributions to based, at
least in part, upon the above-described client identifiers, social platform promotion
process 10 may compare 354 client 42 to one or more entities having similar client
identifiers.

[00106]  Assume for this example that social platform promotion process 10
determines that computer corporations in general are deemed to have poor social
responsibility in the areas of plastics (due to the extensive use of plastics in
manufacturing computers and shipping materials concerning the same) and workplace
diversity (due to computer science and engineering being an employment area in
which women are underrepresented), but are deemed to have high social
responsibility in the areas of technology proliferation (due to computers allowing
interaction between diverse groups of people that were typically unable to interact).
Accordingly and when recommending 352 social platforms (chosen from social
platform pool 56) based, at least in part, upon the one or more client identifiers

associated with client 42, social platform promotion process 10 may recommend 352
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that client 42 contribute to social platforms that e.g., address the recycling of plastics
and/or address workplace diversity issues.

[00107]  Continuing with the above-stated example, social platform promotion
process 10 may define 356 one or more identity-based conditions of client 42 that are
based, at least in part, upon the one or more client identifiers (e.g. newly-formed
manufacturer of computers having a primary location in Pasadena, California that is a
privately held company that employs 100 to 250 people). As discussed above,
examples of these identity-based conditions defined 356 by social platform promotion
process 10 may include poor perceived social responsibility in the areas of plastics
and workplace diversity and high perceived social responsibility in the area
technology proliferation. Accordingly and when recommending 352 social platforms
(chosen from social platform pool 56) based, at least in part, upon the one or more
client identifiers associated with client 42, social platform promotion process 10 may
recommend 358 one or more social platforms based, at least in part, upon the one or
more identity-based conditions (e.g., poor perceived social responsibility in the areas
of plastics and workplace diversity).

[00108]  When recommending 358 one or more social platforms based, at least
in part, upon the one or more identity-based conditions (e.g., poor perceived social
responsibility in the areas of plastics and workplace diversity and high perceived
social responsibility in the area of technology proliferation), social platform
promotion process 10 may recommend 360 one or more social platforms that will
mitigate a negative identity-based condition (e.g., social platforms that address the
poor perceived social responsibility in the areas of plastics and workplace diversity).

[00109]  Additionally / alternatively and when recommending 358 one or more
social platforms based, at least in part, upon the one or more identity-based conditions
(e.g., poor perceived social responsibility in the areas of plastics and workplace
diversity and high perceived social responsibility in the area of technology

proliferation), social platform promotion process 10 may recommend 362 one or more
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social platforms that will maintain a positive identity-based condition (e.g., social
programs that further bolster the high perceived social responsibility in the area of
technology proliferation).

[00110] When making recommendations, social platform promotion process 10
may generate a result set (e.g., result set 82), which (as discussed above) may be
provided 254 to the client (e.g., client 42). Result set 82 may define one or more
social platforms that may be chosen from the plurality of prevetted social platforms
(e.g., plurality of social platforms 58) defined within social platform pool 56. As
discussed above, social platform pool 56 may be maintained 100 by social platform
promotion process 10 (e.g., within a data structure such as storage device 16 coupled
to computing device 12).

{00111}  Since, in this example, social platform promotion process 10
determined that computer corporations in general are deemed to have poor social
responsibility in the areas of plastics and workplace diversity, result set 82 may
include a) social platform 60 (e.g. Baja Plastics), which is an environmental social
platform that recovers water-born plastics from the ocean so that such recovered
plastic may be recycled, and b) social platform 84 (e.g., CoderGirls), which is a social
platform that promotes and supports females entering STEM fields. Further, since in
this example, social platform promotion process 10 determined that computer
corporations in general are deemed to have high social responsibility in the areas of
technology proliferation, result set 82 may include c¢) social platform 86 (e.g.,
Access4All), which is a social platform that promotes free internet access across the

developing world.

Closing the Deal

[00112]  As discussed above, a responsibility score may define the manner in
which a client (e.g. a corporation or business entity) is viewed with respect to their

social responsibility. For example, a current responsibility score associated with the
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client may include one or more of: an environmental score; a social score; and a
governance score, wherein one example of such a responsibility score is an ESG
score. As is known in the art, an ESG score is defined using various ESG scoring
criteria.

[00113]  Further and as discussed above, social platform promotion process 10
may recommend social platforms (chosen from social platform pool 56) that may
address perceived social responsibility issues associated with a client, wherein these
social responsibility issues may often be identified by social platform promotion
process 10 examining a responsibility score. Accordingly, social platform promotion
process 10 may be configured to predict how a responsibility score may change when
a client contributes to one of the social platforms recommended by social platform

promotion process 10.

Predicting Score Change

[00114] Referring also to FIG. 8 and as discussed above, social platform
promotion process 10 may receive 250 a social platform inquiry from a client and
may analyze 300 a current responsibility score associated with the client. The
responsibility score associated with the client need not be organically generated /
maintained by social platform promotion process 10 and may be obtained 302 from a
third party (e.g., third-party 76). Social platform promotion process 10 may then
recommend 304 one or more social platforms based, at least in part, upon the current
responsibility score associated with the client. Social platform promotion process 10
may define 306 one or more score conditions of the client based, at least in part, upon
the current responsibility score, wherein social platform promotion process 10 may
then recommend 308 one or more social platforms based, at least in part, upon these
one or more score conditions.

[00115] As discussed above, when making recommendations, social platform
promotion process 10 may generate a result set that (as discussed above) may be

provided 254 to the client. This result set may define one or more social platforms

31



WO 2019/152170 PCT/US2019/013309

that may be chosen from the plurality of prevetted social platforms (e.g., plurality of
social platforms 58) defined within social platform pool 56. Further and as discussed
above, social platform pool 56 may be maintained 100 by social platform promotion
process 10 (e.g., within a data structure such as storage device 16 coupled to
computing device 12).

[00116]  Additionally, social platform promotion process 10 may be configured
to predict 400 an updated responsibility score for the client based, at least in part,
upon the one or more social platforms, thus allowing the client to review the
recommendations defined within the result set and allowing the client to make an
informed decision concerning which (if any) of the social platforms to make a
contribution to.

[00117] Returning to the above-stated example in which client 38 is a CSR
manager for fast food corporation 68 (e.g. ABC Burgers) who uses social platform
promotion process 10 to identify one or more social platforms to which the fast food
corporation 68 may wish to make a contribution, client 38 may provide social
platform inquiry 70 to social platform promotion process 10.

[00118]  Social platform promotion process 10 may receive 250 social platform
inquiry 70 from client 38 and may analyze 300 a current responsibility score (e.g.,
current responsibility score 74) associated with the client (e.g., client 38, the CSR
manager of fast food corporation 68), wherein current responsibility score 74 may be
obtained 302 from third-party 76. As discussed above, examples of third-party 76
may include but is not limited to one or more rating agencies such as MSCI,
Thomson-Reuters, and Sustainalytics. Social platform promotion process 10 may then
recommend 304 one or more social platforms based, at least in part, upon current
responsibility score 74 associated with client 38.

[00119]  As discussed above, social platform promotion process 10 may define
306 one or more score conditions of client 38 based, at least in part, upon current

responsibility score 74, wherein social platform promotion process 10 may then
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recommend 308 social platforms based, at least in part, upon these one or more score
conditions. In the above-described example, social platform process 10 defines 306
three conditions (e.g., a childhood obesity deficiency; a single-use plastics deficiencys;
and greenhouse gas emissions deficiency) within responsibility score 74 of client 38.
Accordingly and when recommending 304 one or more social platforms based, at
least in part, upon current responsibility score 74 associated with client 38, social
platform promotion process 10 may recommend 308 one or more social platforms
based, at least in part, upon the one or more score conditions (e.g., a childhood obesity
deficiency; a single-use plastics deficiency; and a greenhouse gas emissions
deficiency). Specifically and as discussed above, social platform promotion process
10 may determine which of the social platforms defined within social platform pool
56 include responsibility descriptors that are associated with e.g., childhood obesity;
single-use plastics; and greenhouse gas emissions and may recommend 308 those
social platforms.

[00120]  Further and as discussed above, assume that result set 72 identifies six
social platforms that client 38 (the CSR manager of fast food corporation 68) may be
interested in making a contribution to (namely two social platforms that combat
childhood obesity, two social platforms that address single-use plastics, and two social
platforms that address greenhouse gas emissions). Unfortunately, if the objective of
client 38 making a contribution to one of the social platforms defined within result set
72 is to bolster their responsibility score (e.g., responsibility score 74), client 38 may
not know which social platform to make a contribution to (as client 38 may be unsure
as to how making a contribution to each of these social platforms will impact
responsibility score 74.

[00121]  Accordingly and in order to assist client 38 in making such a decision,
social platform promotion process 10 may be configured to predict 400 an updated
responsibility score (e.g., updated responsibility score 74°) for the client (e.g., client

38) based, at least in part, upon the one or more social platforms, thus allowing (in
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this example) client 38 to review the recommendations defined within result set 72

and allow client 38 to make an informed decision concerning which (if any) of the

social platforms to make a contribution to.

[00122]  For example, social platform promotion process 10 may be configured

to predict 400 an updated responsibility score (e.g., updated responsibility score 74°)

for the client (e.g., client 38) based, at least in part, upon the six social platforms

defined within result set 72, wherein result set 72 and the predictions may be defined

as follows:
Social Platform Current Score Predicted Score % Increase
74 74’
Option #1 853 861 0.93%
Option #2 853 872 2.22%
Option #3 853 907 6.33%
Option #4 853 899 5.93%
Option #5 853 923 8.20%
Option #6 853 887 3.98%

[00123] For example and as shown above in tabular form, social platform

promotion process 10 may predict 400 an updated responsibility score (e.g., updated

responsibility score 74°) for the client (e.g., client 38) based, at least in part, upon the

six social platforms defined within result set 72.

[00124]  Accordingly and as shown above:

e choosing social platform #1 (of the six defined within results set 72) may

result in an updated responsibility score 74’ of 861 (increasing 0.93% from

853);

e choosing social platform #2 (of the six defined within results set 72) may

result in an updated responsibility score 74’ of 872 (increasing 2.22% from

853);

e choosing social platform #3 (of the six defined within results set 72) may

result in an updated responsibility score 74’ of 907 (increasing 6.33% from

853);
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e choosing social platform #4 (of the six defined within results set 72) may
result in an updated responsibility score 74’ of 899 (increasing 5.93% from
853);

e choosing social platform #5 (of the six defined within results set 72) may
result in an updated responsibility score 74’ of 923 (increasing 8.20% from
853); and

e choosing social platform #6 (of the six defined within results set 72) may
result in an updated responsibility score 74’ of 887 (increasing 3.98% from
853).

[00125] While the predictions made by social platform promotion process 10
are shown above in tabular form, this is for illustrative purposes only and is not
intended to be a limitation of this disclosure, as other configurations are possible and
are considered to be within the scope of this disclosure. For example, results set 72
may be rendered within a graphical user interface (not shown) by social platform
promotion process 10, wherein client 38 may select one of (in this example) the six
recommended social platforms and a window may be rendered that shows a predicted
updated responsibility score when (in this example) client 38 selects the related social
platform.

[00126] When predicting 400 an updated responsibility score (e.g., updated
responsibility score 74°) for client 38 based, at least in part, upon the one or more
social platforms, social platform promotion process 10 may calculate 402 the updated
responsibility score (e.g., updated responsibility score 74°) for client 38 based, at least
in part, upon the one or more social platforms; or may estimate 404 the updated
responsibility score (e.g., updated responsibility score 74°) for client 38 based, at least
in part, upon the one or more social platforms.

[00127]  As stated above, the responsibility score (e.g., current responsibility
score 74) associated with the client (e.g. client 38) may be organically generated /

maintained by social platform promotion process 10 and may be obtained 302 from a
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third party (e.g., third-party 76). Accordingly and in the event that the responsibility
score (e.g., current responsibility score 74) associated with the client (e.g. client 38)
was organically generated / maintained by social platform promotion process 10,
social platform promotion process 10 may simply calculate 402 the updated
responsibility score (e.g., updated responsibility score 74°) for client 38 based, at least
in part, upon the one or more social platforms. Further and in the event that the
responsibility score (e.g., current responsibility score 74) associated with the client
(e.g. client 38) was obtained 302 from a third party (e.g., third-party 76), social
platform promotion process 10 may simply have third-party 76 calculate 402 the
updated responsibility score (e.g., updated responsibility score 74°) for client 38
based, at least in part, upon the one or more social platforms.

[00128]  Alternatively, in the event that the responsibility score (e.g., current
responsibility score 74) associated with the client (e.g. client 38) was obtained 302
from a third party (e.g., third-party 76) and third-party 76 is not available to perform
the calculation, social platform promotion process 10 may estimate 404 the updated
responsibility score (e.g., updated responsibility score 74°) for client 38 based, at least
in part, upon the one or more social platforms. For example, social platform
promotion process 10 may estimate 404 the values of the updated responsibility score
(e.g., updated responsibility score 74’) based upon various factors, examples of which
may include but are not limited to: experience concerning the amount that
responsibility scores have moved in the past, speculation concerning the manner in
which responsibility scores are being calculated by third-party 76, and speculation
concerning the market reaction to a contribution by client 38.

[00129] While in the above-described example, the one or more score
conditions defined 306 by social platform promotion process 10 for client 38 based, at
least in part, upon current responsibility score 74 are described as being “negative”
conditions (e.g., a childhood obesity deficiency; a single-use plastics deficiency; and

greenhouse gas emissions deficiency), this is for illustrative purposes only and is not
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intended to be a limitation of this disclosure, as other configurations are possible and
are considered to be within the scope of this disclosure.

[00130]  For example, the one or more score conditions defined 306 by social
platform promotion process 10 for client 38 with respect to current responsibility
score 74 may include “positive” conditions. Accordingly, social platform promotion
process 10 may define 306 one or more “positive” condition for client 38. As
discussed above and in this example, current responsibility score 74 indicated that
client 38 had perceived social responsibility issues in areas of childhood obesity;
single-use plastics; and greenhouse gas emissions (the “negative” conditions).
Additionally / alternatively, current responsibility score 74 may also indicate that
client 38 has perceived social responsibility accolades in areas of education (as client
38 makes generous contributions to after-school programs), public health (as client 38
sponsors a juvenile cancer treatment center), and veteran affairs (as client 38 funds a

program that provides assistance to homeless veterans).

Incentivizing Higher Contribution

[00131] Returning to the above-stated example in which client 38 is a CSR
manager for fast food corporation 68 (e.g. ABC Burgers) who uses social platform
promotion process 10 to identify one or more social platforms to which the fast food
corporation 68 may wish to make a contribution, client 38 may provide social
platform inquiry to social platform promotion process 10.

[00132] Referring also to FIG. 9, social platform promotion process 10 may
receive 250 social platform inquiry 70 from client 38 and may analyze 300 a current
responsibility score (e.g., current responsibility score 74) associated with the client
(e.g., client 38, the CSR manager of fast food corporation 68), wherein current
responsibility score 74 may be (but need not be) obtained 302 from third-party 76.
Social platform promotion process 10 may then recommend 304 one or more social
platforms based, at least in part, upon current responsibility score 74 associated with

client 38.
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[00133]  As discussed above, social platform promotion process 10 may define
306 one or more score conditions of client 38 based, at least in part, upon current
responsibility score 74, wherein social platform promotion process 10 may then
recommend 308 social platforms based, at least in part, upon these one or more score
conditions. In the above-described example, social platform process 10 defines 306
three conditions (e.g., a childhood obesity deficiency; a single-use plastics deficiencys;
and greenhouse gas emissions deficiency) within responsibility score 74 of client 38.
Accordingly and when recommending 304 one or more social platforms based, at
least in part, upon current responsibility score 74 associated with client 38, social
platform promotion process 10 may recommend 308 one or more social platforms
based, at least in part, upon the one or more score conditions (e.g., a childhood obesity
deficiency; a single-use plastics deficiency; and a greenhouse gas emissions
deficiency). Specifically and as discussed above, social platform promotion process
10 may determine which of the social platforms defined within social platform pool
56 include responsibility descriptors that are associated with e.g., childhood obesity;
single-use plastics; and greenhouse gas emissions and may recommend 308 those
social platforms.

[00134]  As discussed above, when making recommendations, social platform
promotion process 10 may generate a result set that (as discussed above) may be
provided 254 to the client. This result set may define one or more social platforms
that may be chosen from the plurality of prevetted social platforms (e.g., plurality of
social platforms 58) defined within social platform pool 56. Further and as discussed
above, social platform pool 56 may be maintained 100 by social platform promotion
process 10 (e.g., within a data structure such as storage device 16 coupled to
computing device 12).

[00135] Continuing with the above-stated example, result set 72 may identify

six social platforms that client 38 may be interested in making a contribution to,
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wherein client 38 may subsequently select one or more of these (in this example) six
social platform to which client 38 makes a contribution.

[00136] Accordingly and by making such a selection, social platform
promotion process 10 may identify 450 a social platform to which they wish to make
a contribution, wherein social platform promotion process 10 may identify 452 a
defined contribution for the social platform for a client (e.g., client 38). For example,
assume that client 38 wishes to address their single-use plastics deficiency (defined
above). As discussed above, client 40 is involved with social platform 60 (e.g. Baja
Plastics), which is an environmental social platform that recovers water-born plastics
from the ocean so that such recovered plastic may be recycled. Accordingly, assume
that Baja Plastics (e.g., client 40) is one of the six social platforms defined within
result set 72. Further assume that client 38 selects Baja Plastics (e.g., client 40) as the
social platform to which they would like to make a contribution of $100,000.
Accordingly, social platform promotion process 10 may identify 450 Baja Plastics
(i.e., client 40) as the social platform to which client 38 wishes to make a contribution
and may identify 452 $100,000 as the defined contribution amount for the social
platform (e.g., social platform 60) for a client (e.g., client 38).

[00137]  Social platform promotion process 10 may define 454 an anticipated
outcome for the social platform (e.g., Baja Plastics) based, at least in part, upon the
defined contribution (e.g., $100,000). For example and with respect to the defined
contribution of $100,000, social platform promotion process 10 defines 454 an
anticipated outcome of recovering 100 tons of water-born plastics. This anticipated
outcome may be determined through various methodologies, examples of which may
include but are not limited to the past performance of Baja Plastics (i.e., client 40),
discussions with Baja Plastics (i.e., client 40), representations made by Baja Plastics
(i.e., client 40), and assurances given by Baja Plastics (i.e., client 40).

[00138]  Accordingly and when deciding how much of a contribution to make

to Baja Plastics (i.e., client 40), client 38 will be presented with the anticipated

39



WO 2019/152170 PCT/US2019/013309

outcome of recovering 100 tons of water-born plastic for the identified $100,000
defined contribution amount. However, and prior to client 38 finalizing the
contribution deal, social platform promotion process 10 may incentivize 456 the client
(e.g., client 38) to increase their defined contribution (currently at $100,000) to an
enhanced contribution by illustrating to client 38 a non-linear increase in the
anticipated outcome (currently at 100 tons of water-born plastics) in response to the
enhanced contribution.

[00139]  When incentivizing 456 client 38, social platform promotion process
10 may provide such “incentives” when e.g., client 38 appears ready to submit their
contribution, client 38 has submitted their contribution, or when client 38 is
identifying 452 their defined contribution amount.

[00140] For example and when incentivizing 456 client 38 to increase their
defined contribution (currently at $100,000) to an enhanced contribution by
illustrating to client 38 a non-linear increase in the anticipated outcome (currently at
100 tons of water-born plastics) in response to the enhanced contribution, social
platform promotion process 10 may illustrate 458 to client 38 that increasing the
defined contribution by X% will increase the anticipated outcome by Y %, wherein Y
is greater than X. Accordingly, social platform promotion process 10 may illustrate
458 (via e.g., a pop-up window or a splash screen) to client 38 that increasing their
defined contribution by 100% (i.e., from $100,000 to $200,000) will increase the
anticipated outcome by 150% (i.e., from recovering 100 tons of water-born plastic to
recovering 250 tons of water-born plastic).

[00141] Further and when incentivizing 456 client 38 to increase their defined
contribution (currently at $100,000) to an enhanced contribution by illustrating to
client 38 a non-linear increase in the anticipated outcome (currently at 100 tons of
water-born plastics) in response to the enhanced contribution, social platform
promotion process 10 may request 460 that client 38 increase the defined contribution

by X% to increase the anticipated outcome by Y%, wherein Y is greater than X.

40



WO 2019/152170 PCT/US2019/013309

Accordingly, social platform promotion process 10 may request 460 that client 38
increase their defined contribution by 100% (i.e., from $100,000 to $200,000) so that
Baja Plastics (i.e., client 40) may increase their anticipated outcome by 150% (i.e.,
from recovering 100 tons of water-born plastic to recovering 250 tons of water-born
plastic).

[00142] While in the above-described example, the one or more score
conditions defined 306 by social platform promotion process 10 for client 38 based, at
least in part, upon current responsibility score 74 are described as being “negative”
conditions (e.g., a childhood obesity deficiency; a single-use plastics deficiency; and
greenhouse gas emissions deficiency), this is for illustrative purposes only and is not
intended to be a limitation of this disclosure, as other configurations are possible and
are considered to be within the scope of this disclosure.

[00143]  For example, the one or more score conditions defined 306 by social
platform promotion process 10 for client 38 with respect to current responsibility
score 74 may include “positive” conditions. Accordingly, social platform promotion
process 10 may define 306 one or more “positive” condition for client 38. As
discussed above and in this example, current responsibility score 74 indicated that
client 38 had perceived social responsibility issues in areas of childhood obesity;
single-use plastics; and greenhouse gas emissions (the “negative” conditions).
Additionally / alternatively, current responsibility score 74 may also indicate that
client 38 has perceived social responsibility accolades in areas of education (as client
38 makes generous contributions to after-school programs), public health (as client 38
sponsors a juvenile cancer treatment center), and veteran affairs (as client 38 funds a

program that provides assistance to homeless veterans).

Funding the Social Platforms

[00144]  As discussed above, social platform promotion process 10 may receive

250 a social platform inquiry from a client and may analyze 300 a current
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responsibility score associated with the client. The responsibility score associated
with the client need not be organically generated / maintained by social platform
promotion process 10 and may be obtained 302 from a third party (e.g., third-party
76). Social platform promotion process 10 may then recommend 304 one or more
social platforms based, at least in part, upon the current responsibility score associated
with the client. Social platform promotion process 10 may define 306 one or more
score conditions of the client based, at least in part, upon the current responsibility
score, wherein social platform promotion process 10 may then recommend 308 one or
more social platforms based, at least in part, upon these one or more score conditions.

[00145] As discussed above, when making recommendations, social platform
promotion process 10 may generate a result set that (as discussed above) may be
provided 254 to the client. This result set may define one or more social platforms
that may be chosen from the plurality of prevetted social platforms (e.g., plurality of
social platforms 58) defined within social platform pool 56. Further and as discussed
above, social platform pool 56 may be maintained 100 by social platform promotion
process 10 (e.g., within a data structure such as storage device 16 coupled to
computing device 12).

[00146] The use of social platform promotion process 10 may have numerous
beneficiaries. As discussed above, the plurality of social platforms 58 included within
social platform pool 56 may benefit from the use of social platform promotion process
10, in that various clients of social platform promotion process 10 may make
contributions to the social platforms defined within social platform pool 56.

[00147] However, other entities may also be beneficiaries of social platform
promotion process 10. For example, assume that broadcasting company 88 (e.g.,
FNBS Broadcasting) operates and/or is associated with social platform promotion
process 10. As will be discussed below in greater detail, broadcasting company 88

may be configured to increase their revenue (through the use of social platform
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promotion process 10) by encouraging their clients to make contributions to the social
platforms defined within social platform pool 56.

[00148] For example and as would be expected, broadcasting company 88 may
generate revenue by selling advertisements. Accordingly, various clients of
broadcasting company 88 may enter into contracts with broadcasting company 88 to
provide advertising services (often referred to as ad buys). For example, one client
may enter into a $1,000,000 television advertising campaign, wherein broadcasting
company 88 may produce television-based advertisement content for the client and
may broadcast the same. Further, another client may enter into a $300,000 radio
advertising campaign wherein broadcasting company 88 may produce radio-based
advertisement content for the client and may broadcast the same.

[00149]  As would be expected, there is always plenty of competition in the
business arena, and this holds especially true with respect to broadcasting companies.
Accordingly, it is highly desirable for broadcasting company 88 to lure advertising
dollars away from their competitors while avoiding their competitors luring
advertising dollars away from broadcast company 88. Therefore, any tool that would
result in clients looking more favorably upon broadcasting company 88 when it is
time to spend advertising dollars would be highly beneficial to broadcasting company
88. Fortunately, social platform promotion process 10 may be configurable in a
manner that would accomplish this highly-desirable task.

[00150]  Specifically, all discussions of social platform promotion process 10
thus far have concerned a contribution being made to one or more of the social
platforms defined within social platform pool 56. However, the source of the funds
concerning this contribution was never defined. Naturally, it could occur in a
“traditional” manner in which the client (i.e., the party who wishes to enhance their
responsibility score) may directly make the contribution to a social platform chosen
from social platform pool 56. However, social platform promotion process 10 may be

configured in such a way that a portion of an advertisement campaign (e.g., between a
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client and broadcasting company 88) may be used to fund contributions to the social
platform defined within social platform pool 56.

[00151]  Accordingly, to incentivize clients to advertise with (in this example)
broadcasting company 88, broadcasting company 88 may offer to take a defined
percentage of an advertising campaign and use that money to contribute to social
platforms that may benefit the responsibility score of the client engaging in the
advertising campaign with broadcast company 88.

[00152]  As discussed above, fast food corporation 68 (e.g. ABC Burgers) has a
perceived social responsibility issue with respect to three specific areas (e.g.,
childhood obesity; single-use plastics; and greenhouse gas emissions. Accordingly,
assume for this example that fast food corporation 68 (e.g. ABC Burgers) is about to
enter into a one million-dollar advertising campaign with a broadcasting company.
Assume that, in addition to broadcasting company 88, fast food corporation 68 (e.g.
ABC Burgers) is also talking to several competitors of broadcasting company 88.
Accordingly, it may be highly desirable for broadcasting company 88 to be able to
differentiate themselves with respect to their competitors.

[00153]  Accordingly, broadcasting company 88 may have a promotion wherein
broadcasting company 88 agrees to contribute 10% of all advertising campaigns to
one of the social platforms defined within social platform pool 56. Therefore and due
to this promotion, fast food corporation 68 may agree to a $1.000,000 advertising
campaign with broadcasting company 88 on the premise that broadcasting company
88 will contribute 10% (i.e., $100,000) of that $1,000,000 advertising campaign to a
social platform that fast food corporation 68 may select from social platform pool 56.
Accordingly, client 38 (i.e., the CSR manager of fast food corporation 68) may:

® visit e.g. the website / portal operated by social platform promotion
process 10 so that client 38 may determine what issues fast food corporation
68 has with respect to their perceived social responsibility (in the manner

described above);
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e research the various social platforms included within social platform pool
56 (in the manner described above);

e identify one or more social platforms that may address any perceived
social responsibility issues concerning fast food corporation 68 (in the manner
described above); and

e contribute (in this example) the $100,000 that is being provided by
broadcasting company 88 as a portion of the advertising campaign that fast
food corporation 68 entered into with broadcasting company 88.

[00154] When the above-stated $100,000 contribution is made with respect to
one or more social platforms defined within social platform pool 56, this contribution
may be made in the name of fast food corporation 68, thus allowing fast food
corporation 68 to receive the social responsibility benefit of making such a

contribution. Further, this contribution may also benefit broadcasting company 88.

Gross-Level Funding

[00155] As is known in the art, companies and corporations often have,
included within an annual budget, CSR (i.e., corporate social responsibility) funds,
wherein (in this example) broadcasting company 88 may use these CSR funds for
various projects and expenditures that may bolster the perceived social responsibility
of broadcasting company 88. Accordingly, these funds may have already been set
aside (and budgeted for) corporate social responsibility spending. Therefore,
broadcasting company 88 may use (in this example) $100,000 of those budgeted CSR
funds to pay for the contribution being made on behalf of fast food corporation 68 to
one or more of the social platforms defined within social platform pool 56.
Accordingly, both fast food corporation 68 and broadcasting company 88 may benefit
from this $100,000 contribution to one or more social platforms included within
social platform pool 56.

[00156] Additionally and as is known in the art, companies and corporations

also often have, included within an annual budget, sales incentive funds, wherein (in
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this example) broadcasting company 88 may use these sales incentive funds on
various promotions, examples of which may include but are not limited to: free
product shipping; free extended warranties; free upgrades; free customer support; and
free customer service. Accordingly, these funds may have already been set aside (and
budgeted for) sales incentive spending. Therefore, broadcasting company 88 may use
(in this example) $100,000 of those budgeted sales incentive funds to pay for the
contribution being made on behalf of fast food corporation 68 to one or more of the
social platforms defined within social platform pool 56.

[00157]  Accordingly and through the use of the above-described funds,
contributions may be made to one or more social platforms included within social
platform pool 56 at the gross revenue level (as opposed to at the net-net revenue
level).

[00158] Often times, when X% of a revenue portion is used to fund a social
platform, the dollar amount associated with that X% is calculated at the net-net level.
Unfortunately, this can have a severely detrimental impact on the quantity of funds
that the social platform being funded receives. For example and with respect to the
$1,000,000 advertising campaign, assume that broadcasting company 88 has
$500,000 in expenses associated with performing the $1,000,000 advertising
campaign (thus resulting in a first net value of $500,000). On this remaining
$500,000, broadcasting company 88 may pay $150,000 in taxes, resulting in a net-net
value of $350,000. If broadcasting company 88 funded the selected social platform
with 10% of this net-net $350,000 value, the social platform would only receive
$35,000. However, if broadcasting company 88 funded the selected social program
with 10% of the gross $1,000,000 value, the social platform would receive $100,000.

[00159] Continuing with the above-stated example, assume that (after much
research) client 38 (i.e., the CSR manager of fast food corporation 68) decides that

fast food corporation 68 would like to contribute their $100,000 to social platform 60
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(e.g. Baja Plastics), which is an environmental social platform that recovers water-
born plastics from the ocean so that such recovered plastic may be recycled.

[00160]  Accordingly and referring also to FIG. 10, social platform promotion
process 10 may identify 500 a social platform (i.e., social platform 60) as the social
platform to which client 38 would like to make a contribution. As discussed above,
broadcasting company 88 has agreed to contribute 10% of the $1,000,000 advertising
campaign purchased by fast food corporation 68 to the social platform of their
choosing (as selected from social platform pool 56). Accordingly, social platform
promotion process 10 may identify 502 a defined contribution (i.e., $100,000) for the
social platform (i.e., social platform 60) for a client (i.e., client 38, the CSR manager
of fast food corporation 68), wherein this defined contribution is a percentage of a
purchase made by the client (i.e., client 38, the CSR manager of fast food corporation
68).

[00161]  Further, social platform promotion process 10 may fund 504 the
defined contribution (i.e., $100,000) at a gross revenue level, wherein funding 504 the
defined contribution at a gross revenue level (i.e., as opposed to the net-net level)
results in funding 506 the defined contribution (i.e., $100,000) with one or more of:
pre-tax revenue, pre-expense revenue, and pre-tax / pre-expense revenue. As
discussed above, when e.g. social platform 60 is funded at the net-net level, the
quantity of funding received by the social platform is adversely impacted.
Accordingly, by funding social platform 60 at the gross level (be it with pre-tax
revenue, pre-expense revenue or pre-tax / pre-expense revenue), the quantity of
funding received by social platform 60 will be enhanced.

[00162] When funding 504 the defined contribution (i.e., $100,000) at a gross
revenue level, social platform promotion process 10 may fund 508 the defined
contribution (i.e., $100,000) at a gross revenue level using one or more funding

sources. As discussed above, examples of such one or more funding sources may
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include but are not limited to: a corporate social responsibility (CSR) funding source;
and a sales incentive funding source.

[00163] As discussed above, funding 504 the defined contribution (i.e.,
$100,000) at a gross revenue level has a tremendous financial benefit, as (in this
example) the social platform will receive $100,000 (as opposed to $35,000). As can
be easily understood, when funding 504 the defined contribution (i.e., $100,000) at a
gross revenue level, it has an impact similar to funding a tax-deferred retirement plan
(such as a 401k or an IRA) with pretax dollars as opposed to funding a traditional
savings account with post-tax dollars. For example, if an individual is in the upper
income tax bracket and has $10,000 to place into either a tax-deferred retirement
account or a traditional (i.e., post-tax) savings account, the benefits of using the
former become readily apparent. For example, if the individual deposited $10,000
into a tax-deferred retirement account, the amount of the savings placed into that tax-
deferred retirement account will be $10,000 (as they do not need to pay tax on the
contribution at the time of the deposit). However, if the individual wanted to place
that same $10,000 into a traditional (i.e., post-tax) savings account, the individual first
needs to pay tax on the $10,000. And depending upon the state in which they live and
their marginal tax rate, the tax may be >50% of the $10,000. Accordingly, the same
$10,000 contribution into a traditional (i.e., post-tax) savings account may result in

the amount of the savings placed into that savings account being less than $5,000.

Incremental Funding

[00164] Referring also to FIG. 11, in order to provide a higher level of control
concerning the manner in which contributions made to social platforms are utilized,
social platform promotion process 10 may be configured to incrementally disperse the
contributions to the social platforms.

[00165] Continuing with the above-stated example in which client 38 (i.e., the
CSR manager of fast food corporation 68) decides to make a $100,000 contribution to

social platform 60 (e.g. Baja Plastics), social platform promotion process 10 may
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receive 550 a contribution (e.g., $100,000) for a social platform (e.g., social platform
60).

[00166]  Social platform promotion process 10 may define 552 a first milestone
and at least a second milestone for the social platform (e.g., social platform 60); and
may associate 554 the first milestone with a first portion of the contribution, and may
associate 556 the at least a second milestone with at least a second portion of the
contribution.

[00167]  For example, assume that social platform promotion process 10 defines
552 six milestones for this project being handled by platform 60. As discussed above,
social platform 60 (e.g. Baja Plastics) committed to recovering 100 tons of water-born
plastic in response to receiving a $100,000 contribution. Accordingly, social platform

promotion process 10 may define 552 the following milestones:

Milestone Task Funding
Milestone #1 Initiate & Startup $10,000
Milestone #2 Recover 1st 25 tons $20,000
Milestone #3 Recover 2nd 25 tons $20,000
Milestone #4 Recover 3rd 25 tons $20,000
Milestone #5 Recover 4th 25 tons $20,000
Milestone #6 Cleanup & Shutdown $10,000

[00168]  As shown above, social platform promotion process 10 defined 552 six
milestones for this project (i.e., recovering 100 tons of ocean-born plastic), wherein
each of these six milestones has a portion of the contribution assigned to it. For
example, social platform promotion process 10 may associate 554 the first milestone
(e.g., initiate & startup) with a first portion of the contribution (e.g., $10,000), and
may associate 556 the at least a second milestone (e.g., milestones 2-6) with at least a
second portion of the contribution (e.g., portions 2-6), wherein the distribution of
these various portions of the contribution is contingent upon the completion of the
defined milestone.

[00169]  Accordingly, social platform promotion process 10 may:
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e dispense 558 the first portion of the $100,000 contribution (namely
$10,000) to social platform 60 upon social platform 60 achieving the first
milestone (namely the initiation and startup of the project).

e dispense 560 the second portion of the contribution (namely $20,000) to
social platform 60 upon social platform 60 achieving the second milestone
(namely the recovery of the 1st 25 tons of water-born plastic).

e dispense 560 the third portion of the contribution (namely $20,000) to
social platform 60 upon social platform 60 achieving the third milestone
(namely the recovery of the 2nd 25 tons of water-born plastic).

e dispense 560 the fourth portion of the contribution (namely $20,000) to
social platform 60 upon social platform 60 achieving the fourth milestone
(namely the recovery of the 3rd 25 tons of water-born plastic).

e dispense 560 the fifth portion of the contribution (namely $20,000) to
social platform 60 upon social platform 60 achieving the fifth milestone
(namely the recovery of the 4th 25 tons of water-born plastic).

e dispense 560 the six portion of the contribution (namely $10,000) to social
platform 60 upon social platform 60 achieving the six milestone (namely the

cleanup & shutdown of the project).

Post Funding

[00170] Once the above-described social platforms are funded with the above-
described contributions, social platform promotion process 10 may initiate the process
of publicizing these contributions so that the responsibility score of the client that

made these contributions may be positively influenced.
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Promotional Material Publication

[00171] Referring also to FIG. 12 and continuing with the above-described
example, social platform promotion process 10 may receive 600 a contribution (e.g.,
$100,000) for a social platform (e.g., social platform 60) from a client (i.e., client 38,
the CSR manager of fast food corporation 68).

[00172] As discussed above, social platform 60 may be chosen from the
plurality of prevetted social platforms (e.g., plurality of social platforms 58) defined
within social platform pool 56. Further and as discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 (e.g., within a
data structure such as storage device 16 coupled to computing device 12).

[00173]  Social platform promotion process 10 may produce 602 promotional
material 90 for the client (i.e., client 38, the CSR manager of fast food corporation 68)
concerning their contribution (i.e., $100,000) to the social platform (e.g., social
platform 60), wherein promotional material 90 is configured to positively impact a
current responsibility score (e.g., current responsibility score 74) associated with the
client (i.e., client 38, the CSR manager of fast food corporation 68). As discussed
above, a responsibility score (e.g., current responsibility score 74) may define the
manner in which a client (e.g. a corporation or business entity) is viewed with respect
to their social responsibility. For example, a current responsibility score (e.g., current
responsibility score 74) associated with the client may include one or more of: an
environmental score; a social score; and a governance score.

[00174]  Once produced 602, social platform promotion process 10 may publish
604 promotional material 90, wherein publishing 604 promotional material 90 may
include publishing 606 promotional material 90 in a plurality of formats. For
example, social platform promotion process 10 may publish 606 promotional material
90 in a human-readable format and/or in a machine-readable format. Accordingly,
promotional material 90 may be published 606 in a traditional fashion that is available

electronically (e.g., as a PDF document that is downloadable / viewable at a website)
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or may be published 606 in a machine-readable format (e.g., as a comma-delimited
file that is available to and processable by a computer system). Additionally and when
publishing 604 promotional material 90, social platform promotion process 10 may
push 608 promotional material 90 to a rating agency (e.g., third-party 76), examples
of which may include but are not limited to MSCI, Thomson-Reuters, and
Sustainalytics. Accordingly and by pushing 608 promotional material 90 to a rating
agency (e.g., third-party 76), such promotional material 90 may be processed by third-
party 76, resulting in current responsibility score 74 being enhanced to updated

responsibility score 74°.

Contribution Return on Investment

[00175] Once the above-described contribution is made, the client that made
the contribution may be interested in determining how successful that contribution
was at bettering the perceived social responsibility of the client.

[00176] Referring also to FIG. 13 and continuing with the above-stated
example in which social platform promotion process 10 receives 600 a $100,000
contribution for social platform 60 from client 38, social platform promotion process
10 may fund 650 the social platform (e.g., social platform 603). This funding of social
platform 60 may occur in various ways {¢.g.. as a single lump sum or may be metered
in accordance with various milestones),

[00177] As discussed above, social platform 60 may be chosen from the
plurality of prevetted social platforms (e.g., plurality of social platforms 58) defined
within social platform pool 56. Further and as discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 (e.g., within a
data structure such as storage device 16 coupled to computing device 12).

[00178]  Social platform promotion process 10 may produce 602 promotional
material 90 for the client (i.e., client 38, the CSR manager of fast food corporation 68)
concerning their contribution (i.e., $100,000) to the social platform (e.g., social

platform 60), wherein promotional material 90 is configured to positively impact a
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current responsibility score (e.g., current responsibility score 74) associated with the
client (i.e., client 38, the CSR manager of fast food corporation 68). Once produced
602, social platform promotion process 10 may publish 604 promotional material 90.

[00179] Once promotional material 90 is published 604, social platform
promotion process 10 may calculate 652 a contribution ROI experienced by client 38
as a result of the $100,000 contribution to social platform 60. Accordingly and by
calculating such a contribution ROI experienced by client 38, the effectiveness of the
$100,000 contribution made to social platform 60 may be determined.

[00180]  For example and when calculating 652 a contribution ROI experienced
by client 38 as a result of the $100,000 contribution to social platform 60, social
platform promotion process 10 may:

® monitor 654 convergence to landing pages related to the client;

e (rack 656 the success of advertisement campaigns associated with the
client;

e monitor 658 opinions on social media concerning the client;

e analyze 660 surveys concerning the client; and/or

e (rack 662 social impact with respect to the client.

[00181] Monitoring Convergence: When monitoring 654 convergence to
landing pages related to client 38, social platform promotion process 10 may monitor
the internet traffic on the various webpages associated with client 38. For example,
an increase in web traffic on the websites that are associated with client 38 may be
indicative of the $100,000 contribution to social platform 60 being a successful
campaign

[00182] Tracking Success: When tracking 656 the success of advertisement
campaigns associated with client 38, social platform promotion process 10 may
determine whether promotional material 90 was successful by e.g., gauging the

reaction of recipients of promotional information 90.
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[00183] Monitoring Opinions: When monitoring 658 opinions on social media
concerning client 38, social platform promotion process 10 may analyze feedback
posted on social media websites that are associated with client 38, wherein such
analysis may be performed manually or via machine learning / artificial intelligence.

[00184] Analyzing Surveys: When analyzing 660 surveys concerning client
38, social platform promotion process 10 may execute and/or analyze surveys
concerning the perceived social responsibility of client 38, wherein such analysis may
be performed manually or via machine learning / artificial intelligence.

[00185] Tracking Social Impact: When tracking 662 social impact with
respect to client 38, social platform promotion process 10 may determine an impact
on the perceived social responsibility of client 38. This determination may be
accomplished in various ways, an example of which may include but is not limited to
monitoring movement of the responsibility score associated with client 38.

[00186] Once the above-described processes are performed, social platform
promotion process 10 may calculate 652 a contribution ROI experienced by client 38,
wherein the contribution ROI may numerically quantify the return on investment that
was experienced by client 38 in response to (in this example) the $100,000
contribution to social platform 60. For example, social platform promotion process
10 may perform the above-described analysis and assign a monetary value to each
finding. Accordingly, social platform promotion process may:

¢ monitor 654 convergence to landing pages related to client 38 and assign a
value of $12,000 to the increase in web traffic.

e (rack 656 the success of advertisement campaigns associated with client 38
and assign a value of $15,000 to the promotional material.

® monitor 658 opinions on social media concerning client 38 and assign a
value of $17,000 to the positive feedback.

e analyze 660 surveys concerning client 38 and assign a value of $8,000 to

the enhanced public opinion.
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e (rack 662 social impact with respect to client 38 and assign a value of

9,000 to the enhanced responsibility score.
[00187]  Accordingly, social platform promotion process 10 may calculate 652
a contribution ROI of 61%, as client 38 received $61,000 in benefits in response to a

$100,000 contribution.

Gauging Campaign Success

[00188] Referring also to FIG. 14 and once the above-described contribution is
made, the client that made the contribution may be interested in determining how
successful that contribution was at bettering the public opinion of the client.

[00189] Continuing with the above-stated example in which social platform
promotion process 10 receives 600 a $100,000 contribution for social platform 60
from client 38, social platform promotion process 10 may fund 650 the social
platform {e.g., social platform 60). This funding of social platform 60 may oceur in
various ways {e.g., as a single lump sam or may be metered in accordance with
various milestones).

[00190] As discussed above, social platform 60 may be chosen from the
plurality of prevetted social platforms (e.g., plurality of social platforms 58) defined
within social platform pool 56. Further and as discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 (e.g., within a
data structure such as storage device 16 coupled to computing device 12).

[00191]  Social platform promotion process 10 may produce 602 promotional
material 90 for the client (i.e., client 38, the CSR manager of fast food corporation 68)
concerning their contribution (i.e., $100,000) to the social platform (e.g., social
platform 60), wherein promotional material 90 is configured to positively impact a
current responsibility score (e.g., current responsibility score 74) associated with the
client (i.e., client 38, the CSR manager of fast food corporation 68). Once produced

602, social platform promotion process 10 may publish 604 promotional material 90.
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Once promotional material 90 is published 604, social platform promotion process 10
may determine 700 a reaction to promotional material 90.

[00192] When determining 700 a reaction to promotional material 90, social
platform promotion process 10 may determine 702 an internal reaction to promotional
material 90 with respect to employees of (in this example) client 38. For example,
social platform promotion process 10 may determine 702 the manner in which
promotion material 90 was received / perceived by the people that work at client 38,
as bolstering internal moral with respect to the perceived social responsibility of client
38 may be beneficial for multiple business reasons (e.g., attracting new employees,
retaining old employees, and overall employee satisfaction and pride).

[00193] When determining 700 a reaction to promotional material 90, social
platform promotion process 10 may determine 704 an external reaction to
promotional material 90 with respect to customers of (in this example) client 38. For
example, social platform promotion process 10 may determine 704 the manner in
which promotion material 90 was received / perceived by people external to client 38,
as bolstering external moral with respect to the perceived social responsibility of
client 38 may be beneficial for multiple business reasons (e.g., attracting new
customers, retaining old customers, and overall customer satisfaction and pride).

[00194] When determining 700 a reaction to promotional material 90, social
platform promotion process 10 may:

e monitor 706 convergence to landing pages related to the client;
e monitor 708 opinions on social media concerning the promotional
material;
e monitor 710 opinions on social media concerning the client;
e analyze 712 surveys concerning the promotional material; and
e analyze 714 surveys concerning the client.
[00195] Monitoring Convergence: When monitoring 706 convergence to

landing pages related to client 38, social platform promotion process 10 may monitor
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the internet traffic on the various webpages associated with client 38. For example,
an increase in web traffic on the websites that are associated with client 38 may be
indicative of a positive reaction to promotional material 90.

[00196] Promotional Material Opinions: When monitoring 708 opinions on
social media concerning promotional material 90, social platform promotion process
10 may analyze feedback posted concerning promotional material 90, wherein such
analysis may be performed manually or via machine learning / artificial intelligence.

[00197] Social Media Opinions: When monitoring 710 opinions on social
media concerning client 38, social platform promotion process 10 may analyze
feedback posted on social media websites that are associated with client 38, wherein
such analysis may be performed manually or via machine learning / artificial
intelligence.

[00198] Promotional Material Surveys: When analyzing 712 surveys
concerning promotional material 90, social platform promotion process 10 may
execute and/or analyze surveys concerning promotional material 90, wherein such
analysis may be performed manually or via machine learning / artificial intelligence.

[00199] Client Survey: When analyzing 714 surveys concerning client 38,
social platform promotion process 10 may execute and/or analyze surveys concerning
client 38, wherein such analysis may be performed manually or via machine learning

/ artificial intelligence.

Incorporation into a CRM Platform

[00200]  As discussed above, the use of social platform promotion process 10
may have numerous beneficiaries, wherein the plurality of social platforms 58
included within social platform pool 56 may benefit from the use of social platform
promotion process 10, in that various clients of social platform promotion process 10
may make contributions to the social platforms defined within social platform pool
56. Further and as discussed above, other entities may also be beneficiaries of social

platform promotion process 10.
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[00201]  Further and as discussed above, there is always plenty of competition
in the business arena, wherein any tool that would result in clients looking more
favorably upon a company when it is time spend money may be highly beneficial to
that company. Accordingly and as discussed above, social platform promotion
process 10 may be configurable in a manner that would help accomplish this highly-
desirable task.

[00202]  Accordingly and referring also to FIGS. 15A-15B, social platform
promotion process 10 may be configured to work with / be incorporated within / be a
portion of / interface with a customer relationship manager (CRM) platform (e.g.,
CRM platform 800). Examples of CRM platform 800 may include but is not limited
to the Salesforce ™ platform, and the Microsoft Dynamics ™ platform.

[00203]  As is known in the art, a customer relationship management platform
(e.g., CRM platform 800) is a software platform configured to manage a company's
interaction with current and potential customers. The customer relationship
management platform may use data analysis about a customer's history to improve a
business relationship with customer; specifically focusing on customer retention and
ultimately driving sales growth. One aspect of the customer relationship management
platform is that the customer relationship management platform may compile data
from a range of different communication channels (e.g., a customer's website,
telephone, email, live chat, marketing materials and social media). Through such a
customer relationship management platform, businesses may learn more about their
target audiences and how to best cater to their needs.

[00204]  Accordingly and by configuring social platform promotion process 10
to work with / be incorporated within / be a portion of / interface with a customer
relationship manager (CRM) platform (e.g., CRM platform 800), the users of CRM
platform 800 may be better able to differentiate themselves with respect to their

competitors.
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[00205]  As discussed above, when a company (e.g. ABC Burgers) is interested
in making a purchase (be it an ad buy from a broadcasting company or widgets from a
widget manufacturer), sellers of services / goods (e.g., advertising campaigns or
widgets) may be interested in a platform that provides the seller with an edge with
respect to their competition (that is selling similar services / goods). Assume, for this
particular example, that fast food corporation 68 (e.g. ABC Burgers) wants to enter
into a one million-dollar advertising campaign with a broadcasting company...but fast
food corporation 68 (e.g. ABC Burgers) is not sure which broadcasting company to
choose. Accordingly, fast food corporation 68 (e.g. ABC Burgers) may put out an
RFP (request for proposal) 802 via procurement platform 804 (to be discussed below
in greater detail) stating that (in this particular example) fast food corporation 68 (e.g.
ABC Burgers) is interested in engaging a broadcasting company for a one-million-
dollar ad campaign.

[00206]  Assume that broadcasting company 88 is using CRM platform 800 to
respond to RFP 802, wherein social platform promotion process 10 may be configured
to work with / be incorporated within / be a portion of / interface with CRM platform
800. Accordingly and via social platform promotion process 10, broadcasting
company 88 may prepare a proposal {(e.g., proposal 806) in response to RFP 802 that
may differentiate broadcasting company 88 from their competition.

[00207]  Accordingly, social platform promotion process 10 may enable
broadcasting company 88 to prepare 850 a proposal (e.g., proposal 806) for a client
(e.g., fast food corporation 68) on a CRM platform (e.g., CRM platform 800), wherein
proposal 806 may identify a defined contribution that will be made to a social
platform on behalf of the client (e.g., fast food corporation 68) if the client (e.g., fast
food corporation 68) accepts proposal 806. For example, this defined contribution
may be a percentage of a purchase made by the client (e.g., fast food corporation 68).

[00208]  Accordingly and continuing with the above-stated example, proposal

806 prepared 850 using social platform promotion process 10 on CRM platform 800
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by broadcasting company 88 in response to RFP 802 may stipulate that broadcasting
company 88 agrees to contribute 10% of all advertising campaign dollars received
(i.e., the defined contribution) to one of the social platforms (defined within social
platform pool 56) on behalf of fast food corporation 68. Therefore and due to this
stipulation, if fast food corporation 68 agrees to engage / hire broadcasting company
88 for the $1.000,000 advertising campaign, broadcasting company 88 will contribute
10% (i.e., $100,000) of that $1,000,000 advertising campaign to a social platform
(selected from social platform pool 56) of the choosing of fast food corporation 68.

[00209]  Accordingly and through the use of social platform promotion process
10 that is configured to work with / be incorporated within / be a portion of / interface
with a customer relationship manager (CRM) platform (e.g., CRM platform 800),
broadcasting company 88 may prepare 850 a proposal (e.g., proposal 806) to RFP 802
that may differentiate broadcasting company 88 from their competition (through the
inclusion of such a social platform promotion component in their proposal). Once
proposal 806 is prepared 850, social platform promotion process 10 may enable (in
this example) broadcasting company 88 to submit 852 proposal 806 to the client (e.g.,
fast food corporation 68).

[00210]  Assume for this example that the client (e.g., fast food corporation 68)
accepts proposal 806, thus allowing the client (e.g., fast food corporation 68) to
benefit from the above-described $100,000 social platform contribution. Accordingly,
social platform promotion process 10 may enable 854 the client (e.g., fast food
corporation 68) to select the social platform (from social platform pool 56) to which
they would like to make the above-described $100,000 social platform contribution .

[00211]  Accordingly and in the manner described above, social platform
promotion process 10 may enable the client (e.g., fast food corporation 68) to search
the social platforms defined within social platform pool 56. For example and as
discussed above, social platform promotion process 10 may receive a social platform

inquiry (e.g., social platform inquiry 70) from the client (e.g., fast food corporation
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68), wherein social platform promotion process 10 may execute the social platform
inquiry (e.g., social platform inquiry 70) on social platform pool 56 to generate a
result set (e.g., result set 72), which may be provided to the client (e.g., client 38).
Result set 72 may be chosen from the plurality of prevetted social platforms (e.g.,
plurality of social platforms 58).

[00212]  Assume that social platform 60 (e.g. Baja Plastics) is one of the social
platforms defined within result set 72, wherein Baja Plastics is an environmental
social platform that recovers water-born plastics from the ocean so that such
recovered plastic may be recycled. Accordingly and upon reviewing result set 72, the
client (e.g., fast food corporation 68) may choose to address their single-use plastics
deficiency (as explained above) and may select social platform 60 (e.g. Baja Plastics)
as the social platform to which they would like to make the above-described $100,000
social platform contribution.

[00213] As discussed above, social platform 60 may be selected from the
plurality of prevetted social platforms (e.g., plurality of social platforms 58) defined
within social platform pool 56. Further and as discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 (e.g., within a
data structure such as storage device 16 coupled to computing device 12).

[00214] Once social platform 60 is selected by the client (e.g., fast food
corporation 68), social platform promotion process 10 may fund 856 the social
platform (e.g., social plattorm 60) with the defined contribution of $100,000. As
discussed above, the funding 856 of social platform 60 may occur in various ways
{(g.g., as a single lump sum or may be metered in accordance with various milestones).

[00215]  As discussed above and when funding 856 the social platform (e.g.,
social platform 60) with the defined contribution of $100,000, social platform
promotion process 10 may fund 858 the social platform (e.g., social platform 60) with

the defined contribution of $100,000 at a gross revenue level using one or more
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funding sources, examples of which may include but are not limited to: a corporate
social responsibility (CSR) funding source; and a sales incentive funding source.
[00216] As discussed above, funding 858 the social platform (e.g., social
platform 60) with the defined contribution of $100,000 at a gross revenue level (i.e.,
as opposed to the net-net level) results in funding the defined contribution (i.e.,
$100,000) with one or more of: pre-tax revenue, pre-expense revenue, and pre-tax /
pre-expense revenue. As discussed above, when e.g. social platform 60 is funded at
the net-net level, the quantity of funding received by the social platform is adversely
impacted. Accordingly, by funding social platform 60 at the gross revenue level (be it
with pre-tax revenue, pre-expense revenue or pre-tax / pre-expense revenue), the

quantity of funding received by social platform 60 will be enhanced.

Incorporation into a Procurement Platform

[00217]  Referring also to FIGS. 16A-16B, social platform promotion process
10 may be configured to work with / be incorporated within / be a portion of /
interface with a procurement platform (e.g., procurement platform 900). Examples of
procurement platform 900 may include but is not limited to the SAP Ariba ™
platform, and the Coupa ™ platform.

[00218] As is known in the art, a procurement platform (e.g., procurement
platform 900) is a software platform configured to help automate the purchasing
function of organizations. Activities handled by a procurement platform may include
raising and approving purchase orders, selecting and ordering products / services,
receiving / matching invoice & order, and paying of bills, thus enabling e.g., the
procurement department to see everything that is ordered, ensure that nothing can be
ordered without correct approvals, and enabling enhanced value by e.g., combining
several orders for the same type of good / service or requiring suppliers to submit bids
for the business. Accordingly, a multinational or otherwise large organization may use

a shared procurement system to take advantage of economies of scale to drive down

the cost of purchases. One benefit for organizations using a procurement platform
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may include ease of administration and potential long-term cost savings, as a single
interface for procurement-related management information may reduce the time and
effort required to monitor organizational spending. Accordingly, the use of such a
procurement platform may allow procurement managers to control the vendors used
by the wider organization so that all employees may take advantage of negotiated
rates and other terms of service.

[00219] Again and for this particular example, assume that fast food
corporation 68 (e.g. ABC Burgers) wants to enter into a one million-dollar advertising
campaign with a broadcasting company...but fast food corporation 68 (e.g. ABC
Burgers) is not sure which broadcasting company to choose. Further, assume that fast
food corporation 68 (e.g. ABC Burgers) is using procurement platform 804 to solicit
proposals with respect to such a one million-dollar advertising campaign with a
broadcasting company

[00220]  Accordingly and by configuring social platform promotion process 10
to work with / be incorporated within / be a portion of / interface with a procurement
platform (e.g., procurement platform 900), the users of procurement platform 900
may be able to require respondents to define a social platform contribution within any
proposal that they submit.

[00221]  Accordingly, social platform promotion process 10 may enable fast
food corporation 68 (e.g. ABC Burgers) to prepare 950 a request (e.g., RFP 802) that
solicits participant proposals on a procurement platform (e.g., procurement platform
804) stating that (in this particular example) fast food corporation 68 (e.g. ABC
Burgers) is interested in engaging a broadcasting company for a one-million-dollar ad
campaign.

[00222]  The request (e.g., RFP 802) may identify a defined contribution that
will be made to a social platform on behalf of a client (e.g., fast food corporation 68)

if the client (e.g., fast food corporation 68) accepts a particular participant proposal.
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For example, this defined contribution may be a percentage of a purchase made by the
client (e.g., fast food corporation 68).

[00223]  Accordingly and continuing with the above-stated example, RFP 802
prepared 950 on procurement platform 804 by fast food corporation 68 (e.g. ABC
Burgers) may stipulate that all respondents to RFP 802 agree to contribute 10% of all
advertising campaign dollars received (i.e., the defined contribution) to one of the
social platforms (defined within social platform pool 56) on behalf of (in this
example) fast food corporation 68. Therefore and due to this stipulation, if fast food
corporation 68 agrees to engage / hire a broadcasting company (e.g., broadcasting
company 88) for the $1.000,000 advertising campaign, the engaged / hired
broadcasting company (e.g., broadcasting company 88) will contribute 10% (i.e.,
$100,000) of that $1,000,000 advertising campaign to a social platform (selected from
social platform pool 56) of the choosing of fast food corporation 68.

[00224]  Accordingly and through the use of social platform promotion process
10 that is configured to work with / be incorporated within / be a portion of / interface
with a procurement platform (e.g., procurement platform 804), fast food corporation
68 may prepare 950 a request (e.g., RFP 802) that may require respondents to define a
social platform contribution within any proposal that they submit. Once RFP 802 is
prepared 950, social platform promotion process 10 may enable (in this example) fast
food corporation 68 to receive 952 participant proposals.

[00225]  Assume for this example that the client (e.g., fast food corporation 68)
receives several proposals, reviews each of the same, and accepts proposal 806 (i.e.,
the proposal prepared by broadcasting company 88). Accordingly, social platform
promotion process 10 may enable 954 the client (e.g., fast food corporation 68) to
select the social platform (from social platform pool 56) to which they would like to
make the above-described $100,000 social platform contribution.

[00226]  Accordingly and in the manner described above, social platform

promotion process 10 may enable the client (e.g., fast food corporation 68) to search
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the social platforms defined within social platform pool 56. For example and as
discussed above, social platform promotion process 10 may receive a social platform
inquiry (e.g., social platform inquiry 70) from the client (e.g., fast food corporation
68), wherein social platform promotion process 10 may execute the social platform
inquiry (e.g., social platform inquiry 70) on social platform pool 56 to generate a
result set (e.g., result set 72), which may be provided to the client (e.g., client 38).
Result set 72 may be chosen from the plurality of prevetted social platforms (e.g.,
plurality of social platforms 58).

[00227]  Again, assume that social platform 60 (e.g. Baja Plastics) is one of the
social platforms defined within result set 72, wherein Baja Plastics is an
environmental social platform that recovers water-born plastics from the ocean so that
such recovered plastic may be recycled. Accordingly and upon reviewing result set
72, the client (e.g., fast food corporation 68) may choose to address their single-use
plastics deficiency (as explained above) and may select social platform 60 (e.g. Baja
Plastics) as the social platform to which they would like to make the above-described
$100,000 social platform contribution.

[00228] As discussed above, social platform 60 may be selected from the
plurality of prevetted social platforms (e.g., plurality of social platforms 58) defined
within social platform pool 56. Further and as discussed above, social platform pool
56 may be maintained 100 by social platform promotion process 10 (e.g., within a
data structure such as storage device 16 coupled to computing device 12).

[00229]  Once social platform 60 is selected by the client (e.g., fast food
corporation 68), social platform promotion process 10 may fund 956 the social
platform (e.g., social plattorm 60) with the defined contribution of $100,000. As
discussed above, the funding 956 of social platform 60 may occur in various ways
{(g.g., as a single lump sum or may be metered in accordance with various milestones).

[00230]  As discussed above and when funding 956 the social platform (e.g.,

social platform 60) with the defined contribution of $100,000, social platform
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promotion process 10 may fund 958 the social platform (e.g., social platform 60)
with the defined contribution of $100,000 at a gross revenue level using one or more
funding sources, examples of which may include but are not limited to: a corporate
social responsibility (CSR) funding source; and a sales incentive funding source.
[00231] As discussed above, funding 958 the social platform (e.g., social
platform 60) with the defined contribution of $100,000 at a gross revenue level (i.e.,
as opposed to the net-net level) results in funding the defined contribution (i.e.,
$100,000) with one or more of: pre-tax revenue, pre-expense revenue, and pre-tax /
pre-expense revenue. As discussed above, when e.g. social platform 60 is funded at
the net-net level, the quantity of funding received by the social platform is adversely
impacted. Accordingly, by funding social platform 60 at the gross revenue level (be it
with pre-tax revenue, pre-expense revenue or pre-tax / pre-expense revenue), the

quantity of funding received by social platform 60 will be enhanced.

General

[00232]  As will be appreciated by one skilled in the art, the present disclosure
may be embodied as a method, a system, or a computer program product.
Accordingly, the present disclosure may take the form of an entirely hardware
embodiment, an entirely software embodiment (including firmware, resident software,
micro-code, etc.) or an embodiment combining software and hardware aspects that

" e

may all generally be referred to herein as a “circuit,” “module” or “system.”
Furthermore, the present disclosure may take the form of a computer program product
on a computer-usable storage medium having computer-usable program code
embodied in the medium.

[00233]  Any suitable computer usable or computer readable medium may be
utilized. The computer-usable or computer-readable medium may be, for example but
not limited to, an electronic, magnetic, optical, electromagnetic, infrared, or

semiconductor system, apparatus, device, or propagation medium. More specific

examples (a non-exhaustive list) of the computer-readable medium may include the
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following: an electrical connection having one or more wires, a portable computer
diskette, a hard disk, a random access memory (RAM), a read-only memory (ROM),
an erasable programmable read-only memory (EPROM or Flash memory), an optical
fiber, a portable compact disc read-only memory (CD-ROM), an optical storage
device, a transmission media such as those supporting the Internet or an intranet, or a
magnetic storage device. The computer-usable or computer-readable medium may
also be paper or another suitable medium upon which the program is printed, as the
program can be electronically captured, via, for instance, optical scanning of the paper
or other medium, then compiled, interpreted, or otherwise processed in a suitable
manner, if necessary, and then stored in a computer memory. In the context of this
document, a computer-usable or computer-readable medium may be any medium that
can contain, store, communicate, propagate, or transport the program for use by or in
connection with the instruction execution system, apparatus, or device. 'The
computer-usable medium may include a propagated data signal with the computer-
usable program code embodied therewith, either in baseband or as part of a carrier
wave. The computer usable program code may be transmitted using any appropriate
medium, including but not limited to the Internet, wireline, optical fiber cable, RF, etc.

[00234] Computer program code for carrying out operations of the present
disclosure may be written in an object oriented programming language such as Java,
Smalltalk, C++ or the like. However, the computer program code for carrying out
operations of the present disclosure may also be written in conventional procedural
programming languages, such as the "C" programming language or similar
programming languages. The program code may execute entirely on the client's
computer, partly on the client's computer, as a stand-alone software package, partly on
the client’s computer and partly on a remote computer or entirely on the remote
computer or server. In the latter scenario, the remote computer may be connected to
the client’s computer through a local area network / a wide area network / the Internet

(e.g., network 14).
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[00235] The present disclosure is described with reference to flowchart
illustrations and/or block diagrams of methods, apparatus (systems) and computer
program products according to embodiments of the disclosure. It will be understood
that each block of the flowchart illustrations and/or block diagrams, and combinations
of blocks in the flowchart illustrations and/or block diagrams, may be implemented by
computer program instructions. These computer program instructions may be
provided to a processor of a general purpose computer / special purpose computer /
other programmable data processing apparatus, such that the instructions, which
execute via the processor of the computer or other programmable data processing
apparatus, create means for implementing the functions/acts specified in the flowchart
and/or block diagram block or blocks.

[00236] These computer program instructions may also be stored in a
computer-readable memory that may direct a computer or other programmable data
processing apparatus to function in a particular manner, such that the instructions
stored in the computer-readable memory produce an article of manufacture including
instruction means which implement the function/act specified in the flowchart and/or
block diagram block or blocks.

[00237] The computer program instructions may also be loaded onto a
computer or other programmable data processing apparatus to cause a series of
operational steps to be performed on the computer or other programmable apparatus
to produce a computer-implemented process such that the instructions which execute
on the computer or other programmable apparatus provide steps for implementing the
functions/acts specified in the flowchart and/or block diagram block or blocks.

[00238] The flowcharts and block diagrams in the figures may illustrate the
architecture, functionality, and operation of possible implementations of systems,
methods and computer program products according to various embodiments of the
present disclosure. In this regard, each block in the flowchart or block diagrams may

represent a module, segment, or portion of code, which comprises one or more
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executable instructions for implementing the specified logical function(s). It should
also be noted that, in some alternative implementations, the functions noted in the
block may occur out of the order noted in the figures. For example, two blocks shown
in succession may, in fact, be executed substantially concurrently, or the blocks may
sometimes be executed in the reverse order, depending upon the functionality
involved. It will also be noted that each block of the block diagrams and/or flowchart
illustrations, and combinations of blocks in the block diagrams and/or flowchart
illustrations, may be implemented by special purpose hardware-based systems that
perform the specified functions or acts, or combinations of special purpose hardware
and computer instructions.

[00239]  The terminology used herein is for the purpose of describing particular
embodiments only and is not intended to be limiting of the disclosure. As used
herein, the singular forms "a", "an" and "the" are intended to include the plural forms
as well, unless the context clearly indicates otherwise. It will be further understood
that the terms "comprises" and/or "comprising,” when used in this specification,
specify the presence of stated features, integers, steps, operations, elements, and/or
components, but do not preclude the presence or addition of one or more other
features, integers, steps, operations, elements, components, and/or groups thereof.

[00240] The corresponding structures, materials, acts, and equivalents of all
means or step plus function elements in the claims below are intended to include any
structure, material, or act for performing the function in combination with other
claimed elements as specifically claimed. The description of the present disclosure
has been presented for purposes of illustration and description, but is not intended to
be exhaustive or limited to the disclosure in the form disclosed. Many modifications
and variations will be apparent to those of ordinary skill in the art without departing
from the scope and spirit of the disclosure. The embodiment was chosen and
described in order to best explain the principles of the disclosure and the practical

application, and to enable others of ordinary skill in the art to understand the
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disclosure for various embodiments with various modifications as are suited to the
particular use contemplated.

[00241] A number of implementations have been described. Having thus
described the disclosure of the present application in detail and by reference to
embodiments thereof, it will be apparent that modifications and variations are possible

without departing from the scope of the disclosure defined in the appended claims.
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What Is Claimed Is:

Q

1. A computer-implemented method, executed on a computing device,
comprising:
preparing a request that solicits participant proposals on a procurernent
platform, wherein the request identifies a defined contribation that will be
made to a social platform on behalf of a client if the client accepts a particular
participant proposal; and
receiving the participant proposals.
2. The computer-implemented method of claim 1 wherein the defined

contribution is a percentage of a purchase made by the client.

3. The computer-implemnented method of claim 1 wherein the client accepts the
particular participant proposal, the computer-implemented method farther comprising:
enabling the client to select the social platform from a social platform

pool; and

funding the social platform with the defined contribution.

4. The computer-implemented method of claim 3 wherein funding the social
platform with the defined contribution includes:
funding the social platform with the defined contribution at a gross

revenue level using one or more funding sources.

S. The computer-implemented method of claim 4 wherein the one or more
funding sources includes one or more oft

a corporate social responsibility (CSR) funding source; and
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a sales incentive funding source.

6. The computer-implemented method of claim 3 wherein the social platform

pool defines a plurality of prevetted social plattorms.

7. The computer-implemented method of claim 3 further comprising:

maintaining the social platform pool.

8. The computer-implemented method of claim 7 wherein the social platform

pool is maintained within a data stracture.
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9. A computer program product residing on a computer readable medium having
a plarality of instructions stored therson which, when executed by a processor, cause
the processor to perform operations comprising:
preparing a request that solicits participant proposals on a procurement
platform, wherein the request identifies a defined contribution that will be
made to a social platform on behalf ot a client if the client accepts a particular
participant proposal; and

receiving the participant proposals.

10. The computer program product of claim 9 wherein the defined contribution is
a percentage of a purchase made by the client.
1. The computer program product of claim 9 wherein the client accepts the
particular participant proposal, the computer-implemented method further comprising:
enabling the client to select the social platform from a social platform
pool; and

funding the social platform with the defined contribution.

12. The computer program product of claim 11 wherein funding the social
platform with the defined contribution includes:
funding the social platform with the defined contribution at a gross

revenue level using one or more funding sources.

13. The computer program product of claim 12 wherein the one or more funding
sources includes one or more of:
a corporate social responsibility (CSR) funding source; and

a sales incentive Tunding source.
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14, The computer program product of claim 11 wherein the social platform pool

defines a plurality of prevetied social platforms.

15. The computer program product of claim 11 further comprising:

maintaining the social platform pool.

16. The computer program product of claim 15 wherein the social platform pool is

maintained within a data structure.
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17. A computing system including a processor and memory configured to perform
operations comprising:
preparing a request that solicits participant proposals on a procurement
platform, wherein the request identifies a defined contribution that will be
made to a social platform on behalf ot a client if the client accepts a particular
participant proposal; and

receiving the participant proposals.

18. The computing system of claim 17 wherein the defined contribution is a

percentage of a purchase made by the client.

19, The computing system of claim 17 wherein the client accepts the particular
participant proposal, the computer-implemented method further comprising:
enabling the client to select the social platform from a social platform
pool; and

funding the social platform with the defined contribution.

20. The computing system of claim 19 wherein funding the social platform with
the defined contribution includes:
funding the social platform with the defined contribution at a gross

revenue level using one or more funding sources.
21. The compuiing system of claim 20 wherein the one or more funding sources
includes one or more of:
a corporate social responsibility (CSR) funding source; and
a sales incentive funding source.

22. The computing system of claim 19 wherein the social platform pool defines a
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plurality of prevetted social platforms.

23. The computing system of claim 19 further comprising:

maintaining the social platform pool.

24. The computing system of claim 23 wherein the social platform pool is

maintained within a data structure.
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maintaining the social platform pool (104}

defining a plurality of social platforms
vithin a social platform pool (200

associating each of the plorality of soual

platforms with one or more responsibility

descriptors, chosen from a responsibility
descripior pool {207}
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defining a plurality of social platforms
vithin a social platform pool (200

associating each of the plorality of soual

platforms with one or more responsibility

descriptors, chosen from a responsibility
descripior pool {207}

receiving a secial platform inquiry from a
client {250}

executing the social platform mnguiry ona
soctal platform pool to generate a resuli set
(2523

providing the result set 1o the client (254}
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6/16

G S NS

FiG. 6

PCT/US2019/013309

10

defining one or more score eonditons of
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recommending one or more social
platforms based, at least in part, upon the
one of more score conditicns (308}

recommending one or mote social
platforms chosen from the phurality of
social platforms based, at least i part,
upon the current responsibiiity score
associated with the client and the one or
mmore responsibility descriptors associated
with each of the plurality of social
platforme (3103




PCT/US2019/013309

WO 2019/152170

7/16

(z99)
UOHPEOD DOSRG-AINURPt aansod
2 UIRUIEW {118 ey suuopeid
(1005 3300 IO 900 FUIpusuiioal

(091)
UGIHIPUOD POSB-ATHUSDT 0ANESY
v oreSiw jim eyl suuopet
[BI0G5 OICHY JO U0 FUIpuoWWodaT

e e e e o e e e e o e e e e

{§5¢) SUDRIPUCD paseq
~AJUSDE 2I0W S0 200 oy uodn
‘wred o1 38e2] 18 paseq sunoneid
[BI0S SO IO 500 ZUIDUSTIUIOdaS

{ys o) szernuap:
1D RS BUiARY SONHUD SIOW
O QUG 0F 3uST0 oyl Junedumns

o = e o o,

FAROIE !

{$C7) TSI B O 108 1nses s Suipraosd

{7C €} SISIJIUOPT FUQIY 3I0TI IG 300
oy uodn “wed v jsest 18 poseq suumped
TRII08 3EOU 30 300 SUIPHSHOO3)

(95¢) siayBIIp!
S0 QX0 30 QU0 203 uodn pied
G ISBO] 18 PRSEQ USD Q) O SUOTIpUCDy
PRSEC-AIIUSDE B10UL 0 300 Fumygsp

{05 3URR 3
IOJ BIRLAUQDE TUDLS 210U IO QU0 FUgsp

|

{047) e
8 winly Aambur wrenepd Ros v SUiAL0S

{001} 1oed nopeid [21OGS oyl FunHmm

S




WO 2019/152170

marntaining the soctal platform pool (100}

receiving a social platform mguiry from a
chient {250}

obtaining the current responsibility score
associated with the client from a third
party {302}

analyzing a current responsibility score
assoctated with the client (300}

v

recommending one or more social
platforms chosen from the plurality of
soctal platforme based, at feast o pari,
upon the current responsibility score
associated with the client (304)

providing the result set to the chient {254}

predicting an updated responsibility score
for the client based, at least in part, upon
the one or more social platforms{400}

FiGc. 8

8/16

JPUSUUEN P N I ———)

PO ——

PCT/US2019/013309

defining one or more score conditions of
the chient based, at feast 1o part, upou the
current responsibility score (306}

recommending ong or moreg social
platforms based, at least in part, upon the
one oF more score conditions {308}

calculating the updated responsibility score
for the client based, at east in part, upon
the one or more social platforms (402,

estimating the updated responsibility score
for the client based, at feast in part, upon
the one ot more social platforms (404}




WO 2019/152170

maintaining the social platform pool (100)

v

receiving g social pladform mquiry from a
client {250}

v

oitaining the current responsibility score
associated with the client from a third
party {302}

analyzing a current responsibility score
associated with the client (300}

recommending one ot more social
platforms chosen from the plurality of
social platformes based, at feast in part,
upon the current responsibility score
associated with the client {304}

¥

providing the result set to the chient {254}

identitying a social platform (450)

v

identifving a defined contribution for the
social platform for a client (452)

v

defining an anticipated outcoms for the
social platform based, at least in part, upon
the defined contribution {4543

v

ineentivizing the client to increase thor
defined contribution to an enhanced
contribution by Hlustrating to the clienta
non-linear increase in the anticipated
outcome in response 1o the enhanced
contribution (456}

9/16

PCT/US2019/013309

defining one or more acore conditions of
the client based, at least 1o part, upon the
current responsibility score (306}

SN U N ——

recommending ong or moreg social
platforms based, at least in part, upon the
one oF more score conditions {308}

ittustrating to the client that increasing the
defined contribution by X% will increase
the anticipated outcoms by Y%, wherein Y
is greater than X {458}

requesting that the cliest increase the
defined coniribution by X% to increase the
anticipated outcome by Y%, wherein Y is
greater than X (460)

FiGG. ©




WO 2019/152170

maintaining the social platform pool (100)

v

identitying a social platform (500}

v

identifving a defined contribution for the
social platform for a client (502)

v

firnding the defined contribution at a gross
revenie level (504)

10/16

A T U,

FIG. 10

PCT/US2019/013309

funding the defined contribution with oue
or more of pre-tax revenue, pre-expense
revenue, and pre~iax [ pre-expense revenue
(506)

funding the defined contribution at a gross
revenie level using one or more funding
sources (508}




WO 2019/152170 PCT/US2019/013309

11/16
10 mairtaining the social platform poot {100)

v

receiving a contribution for a social
platform {550}

v

defining a first milestone and at least a
second milestone for the social platform
{552}

v

associating the first milestone with a first
portion of the contribution {(§54)

¥

associating the at least a second milestone
with at least a second portion of the
contribution (5356}

v

dispensing the first portion of the
contribution 1o the social platform vpon
achieving the first nulestone {xxx)

v

dispensing the at least a second portion of
the contribution to the social platform
upon achieving the at feast a second
milestone (000

FIG. 11



WO 2019/152170 PCT/US2019/013309
12/16

maintaining the social platform pool (100)

v

recetving a contribution for 4 social
platform (GO0}

v

producing promotional material for the
client concerning their contribution to the o=

social platform (602}

publishing the promotional material 1 a
plurality of formats {606}

v

publishing the promotional matenial (604} | —

pushing the promotional matenalto s
rafing agency (603}

,,___,_____,_______/k......._............

FIG. 12



WO 2019/152170

13/16

10

maintaining the social platform pool (100}

v

recetving a contribution for a social
platform (600}

v

funding the social platform (650}

v

producing promotional material for the
client concerning their contribution to the
social platform (002}

v

publishing the promotional matenial (604}

v

calaulating a contribution RON experienced
by the clisnt as a result of the contribution
to the social platform (652}

PCT/US2019/013309

monitoring convergence io fanding
pages related 1o the client {654}

tracking the success of advertisement
campaigns associated with the client
{656}

motering opinions on social media
concerning the chient (658}

analyzing surveys concerning the
client {660}

S NS

tracking social tmpact with respect to
the client {662}

FIG. 13




WO 2019/152170

14/16

matntaining the social platform pool {106}

v

recelving a contribution for a social
Hatform (600}

v

tunding the social plattorm {650)

v

producing promotional matenal for the
client concerming their contribution to the
social platform (002}

v

publishing the promotional material {604)

v

determining a reaction (o the promotions
material (700}

FIG. 14

PCT/US2019/013309

determining an wternal reaction to
the promotional material with respect
1o employees of the chient (702)

determining an external reaction o
the promotional material with respect
o customers of the client (704)

monitoring convergence 1o landing
pages related to the client (706)

S v v o " " - A~

-

oontoniog opinions on social media
concerning the promotional material
{708}

monitoring opinions on social media
concerning the chient (710}

analyzing surveys concerning the
promotional material {712}

analyzing surveys concerning the
client {714}




PCT/US2019/013309

WO 2019/152170

15/16

)
WICHEI
JUSUBINO0)

{cR) sannos Supury

JUOW 1D SUG TUISTE [BAD] 2NUIADE
$5048 B 18 UOTNGLIUDD POUNISP
oyt s waoped fesos oyl Supury

g5t Olid

{QCR} UOUNGLIUCY PRSP
o Yy waoneid Rooe aig Supung

_.....,_..\,,......,....J

VSl Old

{(gog}
jBS0doid

(0og)
LLLIOJIR o

NHD

4

(o) wod uuoped Eoos B woxy auopsd
(1305 31} 100195 03 JuRiD o Foljgpud

1

{zeg) wsnn oy 0} reodosd oy Sumnugns

4

amwvéﬁga
WD £ uo e v 30y jesodosd © Suuedaad

{p01) 100d vuonsid [B1008 91 Fulnennsw

{pL) sseooud uonouicsd

wiojied [2100s




PCT/US2019/013309

WO 2019/152170

16/16

)
WICHEI
JUSUBINO0)

{9ca) sanmnos Supury
JUOW 1D SUG TUISTE [BAD] 2NUIADE
$5048 B 18 UOTNGLIUDD POUNISP
oyt s waoped fesos oyl Supury

_.....,_..\,,......,....J

{01) ssanoid uonowoid
wioped [Bi100s

Vol Ol

{(gog}
jBS0doid

(0og)
LLLIOJIR o

NHD

g91 Oid

{906} UOUNGLIUGY PRSP
oy woped Roos s Snipung

4

{#¢a) wod uuoped Eoos B woxy auopsd
(1305 31} 100195 03 JuRiD o Foljgpud

1

{z¢6) swsodoxd nedmnued sw Buiamoas

4

(056) uroneid wswanocsd v oo sppeodousd
wedonred suonos ey 1senbos v Fuuedasd

\ 1

{p01) 100d vuonsid [B1008 91 Fulnennsw




INTERNATIONAL SEARCH REPORT

International application No.
PCT/US 19/13309

A. CLASSIFICATION OF SUBJECT MATTER
IPC(8) - GOBQ 99/00 (2019.01)
CPC

- G06Q 50/01, GO6Q 30/02, GO6Q 10/10, GO6Q 30/0601, GO6Q 99/00, GO6Q 40/06, GO6Q 40/00,
G06Q 40/04, GO6Q 40/02, GO6Q 40/025, G06Q 20/204, GO6Q 20/28, GO6Q 30/0613

According to International Patent Classification (IPC) or to both national classification and IPC

B. FIELDS SEARCHED

See Search History Document

Minimum documentation searched (classification system followed by classification symbols)

See Search History Document

Documentation searched other than minimum documentation to the extent that such documents are included in the fields searched

See Search History Document

Electronic data base consulted during the international search (name of data base and, where practicable, search terms used)

C. DOCUMENTS CONSIDERED TO BE RELEVANT

Category*

Citation of document, with indication, where appropriate, of the relevant passages

Relevant to claim No.

X US 2004/0181436 A1 (LANGE) 16 September 2004 (16.09.2004), entire document, especially 1-5, 7-13, 15-21, 23, 24
- Fig. 4, 5; para [0147), [0149}, [0161], [0162], [0175) | e
Y 6, 14, 22
Y US 2016/0224767 A1 (STEELBERG) 04 August 2016 (04.08.2016), entire document especially | 6, 14, 22
para [0073]
A US 2011/0082726 A1 (BOWERY) 07 April 2011 (07.04.2011), entire document 1-24
A US 2008/0168000 A1 (DUNN) 10 July 2008 (10.07.2008), entire document 1-24
A US 2003/0105690 A1 (BROWN et al.) 05 June 2003 (05.06.2003), entire document 1-24
A US 2008/0243722 A1 (NESPOLA) 02 October 2008 (02.10.2008), entire document 1-24

E] Further documents are listed in the continuation of Box C.

D See patent family annex.

* Special categories of cited documents:

“A” document defining the general state of the art which is not considered
to be of particular relevance

“E” earlier application or patent but published on or after the international
filing date

“L” document which may throw doubts on priority claim(s) or which is
cited to establish the publication date of another citation or other
special reason (as specified)

“O” document rcferring to an oral disclosure, use, exhibilion or other
means

“P” document published prior to the international filing date but later than

the priority date claimed

“T” later document published after the international filing date or priority
date and not in conflict with the application but cited to understand
the principle or theory underlying the invention

“X” document of particular relevance; the claimed invention cannot be
considered novel or cannot be considered to involve an inventive
step when the document is taken alone

“Y” document of particular relevance; the claimed invention cannot be
considered to involve an inventive step when the document is
combined with one or more other such documents, such combination
being obvious to a person skilled in the art

“&” document member of the same patent family

Date of the actual completion of the international search

01 March 2019

Date of mailing of the in

? 2 M AR [zmq;al search report

Name and mailing address of the ISA/US

Mail Stop PCT, Attn: ISA/US, Commissioner for Patents
P.O. Box 1450, Alexandria, Virginia 22313-1450

Facsimile No. 571-273-8300

Authorized officer:
Lee W. Young

PCT Helpdesk: 571-272-4300
PCT OSP: 571-272-7774

Form PCT/ISA/210 (second sheet) (January 2015)




	Page 1 - front-page
	Page 2 - front-page
	Page 3 - description
	Page 4 - description
	Page 5 - description
	Page 6 - description
	Page 7 - description
	Page 8 - description
	Page 9 - description
	Page 10 - description
	Page 11 - description
	Page 12 - description
	Page 13 - description
	Page 14 - description
	Page 15 - description
	Page 16 - description
	Page 17 - description
	Page 18 - description
	Page 19 - description
	Page 20 - description
	Page 21 - description
	Page 22 - description
	Page 23 - description
	Page 24 - description
	Page 25 - description
	Page 26 - description
	Page 27 - description
	Page 28 - description
	Page 29 - description
	Page 30 - description
	Page 31 - description
	Page 32 - description
	Page 33 - description
	Page 34 - description
	Page 35 - description
	Page 36 - description
	Page 37 - description
	Page 38 - description
	Page 39 - description
	Page 40 - description
	Page 41 - description
	Page 42 - description
	Page 43 - description
	Page 44 - description
	Page 45 - description
	Page 46 - description
	Page 47 - description
	Page 48 - description
	Page 49 - description
	Page 50 - description
	Page 51 - description
	Page 52 - description
	Page 53 - description
	Page 54 - description
	Page 55 - description
	Page 56 - description
	Page 57 - description
	Page 58 - description
	Page 59 - description
	Page 60 - description
	Page 61 - description
	Page 62 - description
	Page 63 - description
	Page 64 - description
	Page 65 - description
	Page 66 - description
	Page 67 - description
	Page 68 - description
	Page 69 - description
	Page 70 - description
	Page 71 - description
	Page 72 - description
	Page 73 - claims
	Page 74 - claims
	Page 75 - claims
	Page 76 - claims
	Page 77 - claims
	Page 78 - claims
	Page 79 - drawings
	Page 80 - drawings
	Page 81 - drawings
	Page 82 - drawings
	Page 83 - drawings
	Page 84 - drawings
	Page 85 - drawings
	Page 86 - drawings
	Page 87 - drawings
	Page 88 - drawings
	Page 89 - drawings
	Page 90 - drawings
	Page 91 - drawings
	Page 92 - drawings
	Page 93 - drawings
	Page 94 - drawings
	Page 95 - wo-search-report

