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INTERNET PROTOCOL-BASED INTERSTITIAL 
ADVERTISING 

FIELD OF THE INVENTION 

0001. The present invention relates to Internet protocol 
based advertising to a visual display adapted to display a 
user interface. 

BACKGROUND 

0002 With the emergence of the Internet and other digital 
communication channels, many companies are offering their 
products and Services to consumers electronically. For 
example, content, Such as music, videos, and literary works, 
is now offered over the Internet using various forms of 
electronic delivery (e.g., Streaming and digital downloads). 
Traditionally, content companies have relied on advertisers 
to generate at least a portion of their revenue, Since adver 
tisers will pay to have their advertisements Served to a 
targeted group of consumers (e.g., football fans). In the 
digital world, companies continue to rely on advertisements 
in a variety of formats (e.g., banner advertisements) to 
generate revenue and offer valued-added Services to their 
customers. These advertisements are often associated with 
content a user requests online (e.g., travel information). 
0.003 Advertisements are sometimes pre-pended to other 
content requested by the user either by directly encoding the 
advertisement content to the requested content (as in the 
case of audio and Video media) or by packaging an adver 
tisement media file and a requested content file together into 
a play list file. These methods require that a user request 
content, and that the advertisement is attached to the content 
that was requested. The advertisement delivered with the 
requested content in these methods are of the same media 
type, for example, a JPEG-encoded ad delivered with JPEG 
encoded content, or a Video ad delivered with Video content. 
0004 Another method launches pop-up windows of 
advertisement content when new pages are requested. How 
ever, in that model, the advertisement is text, Shockwave TM, 
FlashTM (Shockwave TM and FlashTM are trademarks of Mac 
romedia, Inc., 600 Townsend Street, San Francisco, Calif. 
94103), or image-based, and always appears when the page 
is requested. The ad content may be different each time the 
page is loaded, but each time the page is loaded, an ad will 
show. Therefore, any advertisements shown while the user is 
logged on-line are Universal Resource Locator (URL)- 
dependent. Consequently, there exists a need for Internet 
protocol-based advertising that does not rely on the user 
accessing a particular URL. 

SUMMARY OF THE INVENTION 

0005 The present invention delivers interstitial media 
content, Such as advertisements to a visual display adapted 
to display a user interface for use by a user, for example, a 
web browser. The present invention may display advertise 
ment content positioned within a web page or may display 
a full Screen advertisement before a new web page is 
presented. AS an interstitial advertisement, the advertise 
ment appears between web page requests Such that when a 
user action requests a new page, the present invention can 
launch an ad before displaying the requested content. The 
ads are preferably non-interruptible, meaning that the user 
cannot fast-forward or Skip the advertisement, but must 
allow the advertisement to run to completion before con 
tinuing to the requested web page. 
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0006 A preferred method detects a web page address 
request and delivers advertising content to the user indepen 
dently of any code associated with the requested web 
address. Such code may be, for example, the web page 
asSociated with the requested web address, plus any links 
asSociated within the requested web page or tied to the 
requested web address. In one embodiment, the invention 
delivers ads only after a specified time delay has elapsed, 
thus regulating the frequency of advertisements independent 
of the user's movement through the Internet protocol-based 
product. In another preferred embodiment, the invention 
delivers ads only after a specified number of web address 
changes have been detected. 

0007 Another preferred embodiment delivers an adver 
tisement unrelated to whether a user makes a web page 
request. For example, a user interaction (e.g., via a key 
board, Voice-activated device, and/or link Selection) with a 
Visual display, Such as a computer, television Set, or other 
audio-visual device may be detected and an advertisement 
Sent to the Visual display. 
0008. The present invention greatly enhances the likeli 
hood that a user will be present to view an advertisement 
delivered to the visual display. It is to be understood that 
both the foregoing general description and the following 
detailed description are exemplary and explanatory only and 
are not restrictive of the invention, as claimed. The accom 
panying drawings, which are incorporated in and constitute 
a part of this specification, illustrate one (Several) embodi 
ment(s) of the invention and together with the description, 
Serve to explain the principles of the invention. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0009 FIG. 1 is a diagram of system components in 
accordance with a preferred embodiment of the invention; 
0010 FIG. 2 is a diagram of system components in 
accordance with another preferred embodiment of the inven 
tion; 

0011 FIG. 3 is a diagram of system components in 
accordance with another preferred embodiment of the inven 
tion; 

0012 FIG. 4 is a logic diagram of a preferred time-based 
method for delivering ads to a user; 
0013 FIG. 5 is a logic diagram of another preferred 
time-based method for delivering ads to a user; 
0014 FIG. 6 is a logic diagram of an address change 
counter-based method for delivering ads to a user; and 
0015 FIG. 7 is a logic diagram of another preferred 
embodiment of an address change counter-based method for 
delivering ads to a user. 

DESCRIPTION OF THE PREFERRED 
EMBODIMENTS 

0016 Reference will now be made in detail to the present 
preferred embodiments (exemplary embodiments) of the 
invention, examples of which are illustrated in the accom 
panying drawings. Wherever possible, the same reference 
numbers will be used throughout the drawings to refer to the 
Same or like parts. 
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0.017. The present invention is directed to advertising that 
is not reliant upon the appearance of a particular content in 
an Internet protocol-based format. AS used herein, the term 
“content” is meant to include all forms of viewable elec 
tronic information including, but not limited to, advertise 
ments, promotions, music videos, motion pictures, and tele 
Vision programs. 
0.018. The present invention is preferably used with an 
Internet protocol navigation aid, for example, a web 
browser. In instances where web browsers are used, the 
present invention is applicable to both browser-based video 
and non-Video advertisements. Advertisements may include 
text, Video, graphics, audio, HTML, or any other type of 
content. Preferred advertising content includes Video having 
a high degree of Visual quality, for example only, broadcast 
quality Video and/or Video quality usually associated with 
feature-length movies. AS used herein, the phrase “broadcast 
quality Video' is meant to include all forms of Video having 
a Visual quality at least as good as that encountered with 
Standard cable television access. 

0019. As shown in FIG.1, a preferred embodiment of the 
invention includes central Server A having a web server B, 
a content database C, and an applications Server or remote 
data server D. Web server B and content database C interact 
with and store static media, Such as that coded in JPEG or 
GIF, and low bandwidth (e.g., less than 144Kbps) streaming 
media. Remote data Server D acts as a gateway for a user 
accessing the web site and is used to launch dynamic 
application pages, for example, a media player to the user. 
Ad engine E has a Separate and independent direct Server for 
interaction with the user. Ad engine E determines user 
characteristics and then sends a command to Web Server B 
to deliver content Specifically targeted to the characteristics 
of the user. User characteristics Such as gender, age, geo 
graphical location, and Viewing preferences may be on a 
user's personal profile, or if the user is part of a Subscriber 
network, on the network database. Examples of Systems and 
methods using targeted advertising are described in pending 
U.S. application Ser. No. 09/605,695, titled “Intelligent 
Media Targeting System and Method,” the description of 
which is hereby incorporated by reference herein. The role 
of ad engine E may be reduced or eliminated completely in 
Situations not requiring targeted advertising. Ad engine E 
may exist within central Server A, or could use remote data 
Server D as its only connection to the user. 
0020 FIG. 2 shows another preferred embodiment for 
use with high-bandwidth (e.g., 144 Kbps or more) streaming 
media. Instead of Storing all advertisement content on cen 
tral Server A, Static content and low bandwidth content are 
stored on central server A, while high bandwidth media 
content is Stored at rack F and ad content manager G. Rack 
F may be physically located in the vicinity of a local Service 
provider in order to take advantage of a local provider's 
broadband network. Ad content manager G may be, for 
example, a known attached file Server for Storing content, 
and is in communication with media server H. In FIG. 2, ad 
engine E may not only provide commands to Web Server B 
to deliver ad content, but also to media Server H to Stream 
high-bandwidth advertisement content to the user. Although 
only one media Server is illustrated, many media Servers 
may be included to provide increased Service capabilities. 
Further, Such a plurality of media Servers may be load 
balanced in known ways. As mentioned with regard to FIG. 
1, ad engine E need not be separate from central Server A. 
Also, ad engine E need not be separate from rack F as 
illustrated in FIG. 3. 
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0021 FIG. 3 shows a more localized preferred embodi 
ment. In this embodiment, regional Server I includes web 
Server B, remote data Server D, ad engine E, ad content 
manager G, and media Servers H and H. Region Server I 
may be located at, for example, a local Internet Service 
provider. By localizing certain elements of the invention, 
quicker response times may be achieved and Storage require 
ments at a central location may be reduced. 
0022 FIG. 4 shows a preferred method for delivering an 
ad to a user. After a user interacts with a graphic user 
interface, Such as for example a browser, by Sending an 
address request, remote data Server D detects the new 
address request in Step 10. AS will be appreciated by those 
skilled in the art, various methods for detecting address 
requests are known and may be adapted to conform to a 
given Set of System requirements. AS used herein, an 
“address request' is any Internet protocol-based activity 
used to gain access to a web site, for example, typing a web 
address, transmitting a Saved web address, or Selecting a 
link. In the Step 12, a check is run, preferably by remote data 
server D, to determine whether an ad timer has elapsed. The 
ad timer may be an integral part of remote data Server D, an 
integral part of the user's local System (e.g., on the user's 
computer), or a connected but separate entity. Preferably, the 
ad timer is a program that is run in connection with remote 
data Server D and the user's Session profile maintained in a 
profile manager while the user is logged on. 

0023. As part of the check, first remote data server D 
determines if the ad timer has been defined in step 14. If no 
ad timer has been defined, then the user Session profile (e.g., 
a database keeping track of user browser interactions) is 
time-Stamped in Step 16 and the check is continued to Step 
18 where it is determined whether the ad timer has elapsed. 
AS will be appreciated by those skilled in the art, various 
methods of time Stamping are known and may be adapted to 
conform to a given Set of System requirements. In perform 
ing this check, remote data Server D compares the most 
recent time Stamp with a predetermined value. If the time 
interval between the time Stamp and the time at which check 
is performed exceeds the predetermined value, then the ad 
timer has elapsed. For example, if the predetermined value 
is 20 minutes, and the time Stamp is only 18 minutes old, 
then the ad timer has not yet elapsed. Another preferred way 
for checking elapsed time is to use a 24-hour clock (which 
can, for example, be a System clock or the viewers hardware 
clock). The time stamp could, for example, show the hour, 
minute, and Second. A predetermined value may at that point 
be added to the time Stamp giving a target time of day. The 
check would then compare actual time of day as noted on the 
24-hour clock against the target time. Once the target time 
is reached, the ad timer has elapsed. For example, if a time 
Stamp is Stamped at 12:45 p.m., and the predetermined value 
is 20 minutes, then the ad timer will elapse at 1:05 p.m. A 
check of the ad timer might be performed at 1:30 (if, for 
example, the user was watching a TV episode) and the 
elapsed ad timer will be noted. The ad timer may be defined 
at the beginning of a user Session (i.e., upon log-on), or 
Sometime during the user Session. 

0024. If the ad timer has not elapsed, then in step 20, 
remote data server D delivers the contents of the user 
requested address (e.g., a URL) to the user's location and 
awaits the next user address request. If, however, the ad 
timer has elapsed, then in Step 22, remote data Server D 
Saves the user-requested address. 
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0.025 In step 24, remote data server D delivers a web 
page with an embedded media player to the user address. It 
should be understood that the aforementioned media player 
may be any program capable of delivering media content. 
Additionally, although Video is a preferred media content 
type, other media content types may be delivered by media 
playerS adapted to deliver the particular content type. For 
example, FlashTM advertisements may be delivered on a 
FlashTM media player. FlashTM ads do not require streaming 
and are typically delivered as Static images. The advertise 
ment media content type may be different than the requested 
content type. For example, a FlashTM media ad may be 
delivered before or after a requested video. In step 26, the 
media player's full Screen Video feature is activated and a 
full Screen of ad content is streamed to the media player, 
preferably from a media server located at rack F (FIGS. 2 
and 3). While using the media player full screen mode, the 
media player may be programmed Such that it can react to 
user commands that would normally shrink the Video back 
to the original player size. For example, in a media player 
using JavaScript to capture media player events, when the 
media player display mode is changed, JavaScript is trig 
gered and runs a Script that checks the new display Size and 
re-enables full Screen mode if necessary. Additional JavaS 
cript may be optionally inserted to capture keyboard events 
(e.g., keystrokes) Such that Standard keyboard commands 
may be intercepted and Stopped from affecting the media 
player, thus disabling Selected keyboard commands. By 
hiding or otherwise disabling browser controls and/or func 
tions associated with the Visual display, advertisement media 
may be delivered uninterrupted, thus increasing the likeli 
hood that the user will view the entire advertisement. As 
used herein, the phrase “visual display' is meant to include 
all types of Video or audio-Visual devices including, but not 
limited to, Screens for computer and televisions, personal 
digital assistants, or any other device that provides visual 
COntent to a uSer. 

0026. Another exemplary preferred method of delivering 
a full Screen of advertising while preventing or inhibiting 
user ability to interrupt ad delivery includes presenting the 
entire user interface without browser navigation buttons 
Such that the user cannot escape when an ad is delivered. 
Another preferred method includes dynamically resizing 
and stretching the browser window Such that browser but 
tons are positioned outside the user-accessible Screen area. A 
further preferred method includes launching an ad in a 
Secondary browser window that covers the original browser 
window. Since the secondary browser window overlays the 
original browser window, the user will be unable to acceSS 
the original browser window until the ad has run. It will be 
appreciated by those skilled in the art that in the aforemen 
tioned methods, Suitable programming may be adapted to 
present the user interface without browser navigational 
buttons, dynamically resize and Stretch the browser window, 
and/or launch a Secondary browser window that covers the 
original browser window. 
0027. It should be understood, though, that the advertise 
ment media may also be delivered to only part of the Screen. 
Also, a Single navigation function may be included on 
browser window containing the ad that permits the user to 
either view or dismiss the ad. If the user chooses to dismiss 
the ad before the ad has run to completion, the user may be 
prevented from accessing the requested address until the ad 
S U. 
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0028 Next, after the ad is shown in step 28, the ad timer 
is reset in step 30 and remote data server D delivers the 
contents of the user-requested address to the user's location. 
0029 FIG. 5 describes a preferred method for use with 
static media advertisements. Steps 110-122 parallel steps 
10-22 as described in FIG. 4. However, in step 124, web 
server B delivers an ad to the user's address. Next, in step 
126, a Second ad timer is run for a predetermined length of 
time. The Second ad timer may function the same as the first 
ad timer by time-Stamping the user Session profile with a 
different time Stamp recognizable to the Second ad timer. 
The predetermined length of time may be, for example, 10 
Seconds. Once the predetermined length of time has been 
reached in step 128, remote data server D resets the first ad 
timer in step 130 and delivers the contents of the user 
requested address to the user address thereby replacing the 
advertisement. It should be understood, however, that 
instead of two ad timers, one ad timer may be used employ 
ing two different time Stamps. 
0030 FIG. 6 describes another preferred method for 
delivering high-bandwidth advertisement media which uses 
an address change counter. In Step 210, remote data Server 
D detects a new user address (e.g., a URL) request. There 
after, in Step 212, remote data Server D runs a check to 
determine whether the address change counter has reached 
a predetermined number. The address change counter tracks 
the number of user address requests. In running the check, 
in Step 214, remote data Server D checks to see if the address 
change counter has been defined. If no address change 
counter has been defined, then in Step 216, the user's Session 
profile is stamped and the check continues to step 218. In 
step 218, remote data server D determines if the address 
change counter has reached a predetermined number. If the 
address change counter has not reached a predetermined 
number, then in step 220 remote data server D delivers the 
content of the user-requested address to the user location and 
awaits detection of a new user address request. If the address 
change counter has reached a predetermined number, then in 
Step 222, remote data Server D Saves the user-requested 
address and disables the user browser controls. In Step 224, 
remote data server D delivers a web page with an embedded 
media player to the user address and thereafter, in Step 226, 
activates the media player's full Screen Video feature and 
Streams the advertisement media to the user. After the ad has 
been shown in step 228, remote data server D resets the 
address change counter in Step 230 and then delivers the 
contents of the user-requested address to the user location. 
The media player may be any program capable of delivering 
media content. 

0031 FIG. 7 shows another preferred method for deliv 
ering Static media advertisements using an address change 
counter. Steps 310-322 parallel steps 210-222 as described 
in FIG. 6. However, in step 324, remote data server D 
delivers the advertisement to the user address. Thereafter, in 
Step 326, an ad timer is run for a predetermined length of 
time. The ad timer may function, for example, by time 
Stamping the user Session profile upon delivery of the ad. 
After the predetermined length of time has been reached in 
Step 328, remote data Server D resets the address change 
counter in step 330 and delivers the contents of the user 
requested address to the user's location. 

0032 Some steps of the above embodiments may be 
performed by client Software (e.g., JavaScript) residing at the 
user's local System. For example, the client Software may 
maintain a user Session profile for Stamping by the user's 
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local System clock. The client Software may also Support a 
local ad timer. Additionally, the client Software may effec 
tuate an address change after ad delivery to cause user 
requested content to be delivered to the user's visual display. 

0033. In another preferred embodiment of the invention, 
advertisements may be sent to a Visual display in response 
to an interaction by the user with the user interface (e.g., 
tapping a key of a keyboard, clicking a mouse, Voicing a 
command, initiating a remote control function, or other user 
interaction). For example, a user interacts with the user 
interface by tapping the Space bar or other key on the 
keyboard to make a Screen Saver disappear on a personal 
computer. The keyboard interaction is detected by the 
present invention and an advertisement is Sent to the Visual 
display. The advertisements may be Stored at a location apart 
from the Visual display, or Stored within the computer 
system associated with the visual display. Preferred methods 
of this embodiment include steps similar to those described 
in relation to FIGS. 4–7, except instead of detecting an 
address request (e.g., Step 10, FIG. 4), a user interface 
interaction is detected. Similarly, in FIGS. 6 and 7, a user 
interface interaction counter would replace an address 
change counter. 

0034. In another preferred embodiment of the present 
invention, an address request is detected and advertising 
content is delivered to the user independently of any code 
asSociated with the requested address. AS used herein, the 
term “code” is meant to include a set of instructions for a 
computer including, but not limited to, source code for web 
Sites, JavaScript, and links between web pages (e.g., hyper 
text links). Preferably, the request will be intercepted before 
it reaches its intended destination address. After intercepting 
the request, a Server may deliver advertising content to the 
Visual display while Saving the request in a temporary 
memory Storage area. After delivery of the advertising 
content, the Server may forward the request onto the 
intended address. If desired, the processor operating the 
Server may be programmed So that the Server delivers 
advertising content only after a Selected number of address 
requests have been detected. Alternatively, the time elapsed 
Since an address request was made may be measured and the 
Server may deliver advertising content to the Visual display 
after a Selected elapsed interval of time. AS will be appre 
ciated by those skilled in the art after reading this specifi 
cation, many aspects already described in relation to using 
a timer are also applicable in this embodiment. 

0035. The invention as herein described may include 
interactive ads. For example, certain areas of the ad may 
include a hypertext link to another web page. Additionally, 
instead of delivering only one URL at a time, remote data 
server D can deliver a single screen with more than one URL 
on the Screen. In instances where only one URL is displayed 
at a time, it is understood that more than one URL may be 
displayed in a Series of advertisements before delivering the 
content of the user-requested address to the user location. An 
example of a System and methods using interactive video 
content programming is described in pending U.S. applica 
tion Ser. No. 60/255,541, titled “a System and Method for 
Interactive Video Content Programming,” the description of 
which is hereby incorporated by reference herein. Adver 
tisement content delivery may take place in an environment 
Suitable for delivering a particular advertisement. For 
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example, advertising content may be delivered in an Inter 
net, intranet, cable, wireless, Satellite, or a digital Subscriber 
line (DSL) medium. 
0036). In any of the above embodiments utilizing an ad 
timer, the timing may commence upon a user's interaction 
with a user interface (e.g., a graphic user interface, or a web 
browser), or at any portion of a user Session (e.g., the entire 
period of time the user's computer is operating in an Internet 
protocol format). For example, in Some applications in 
which upon login, a user's computer is automatically 
directed to a particular web page, timing may commence 
when the user's computer Sends an automated web address 
request. The timing may be fixed, for example, every five 
minutes, or sporadic, for example, a five minute interval, 
followed by a two minute interval. Timing may also be 
Selected according to the types of content to be viewed. For 
example, if a user is viewing movies, the ad timer may be Set 
at higher intervals. If a user Subsequently decides to view 
television programs or music Videos, then the ad timer may 
be set at lower intervals within the same user Session. 
Further, the ad timer may be selectively disabled with 
respect to certain types of content. For example, it may be 
desirable to Serve advertisements to adults, but not to 
children. In this instance, the ad timer may be automatically 
disabled whenever child-oriented content is selected by the 
user and enabled when other content is Selected. 

0037. The invention may further include an ad reporter 
which reports the number of times the advertisement has 
been delivered, and can perform Statistical analyses with the 
data it receives for later ad content distribution decisions. 
The invention as disclosed herein is also applicable in 
audio-only Settings. 

0038. In any of the above embodiments where an address 
request is made with the intention of requesting video 
content, advertising content delivery may be paused until 
after the requested video has been delivered to the visual 
display, thus creating a commercial-free Video. 
0039) Other embodiments of the invention will be appar 
ent to those skilled in the art from consideration of the 
Specification and practice of the invention disclosed herein. 
It is intended that the Specification and examples be con 
sidered as exemplary only, with a true Scope and Spirit of the 
invention being indicated by the following claims. 

What is claimed is: 
1. A method for delivering advertising content to a visual 

display adapted to display a user interface for use by a user, 
Said method comprising the Steps of: 

timing a user Session, the Session commencing upon the 
user interacting with the user interface; 

determining an elapsed time during the user Session; and 
delivering the advertising content to the Visual display 

based on a Selected interval of the elapsed time during 
the user Session. 

2. The method of claim 1, wherein Said timing Step 
commences upon the an initial interaction by the user with 
the user interface. 

3. The method of claim 1, wherein said timing step 
commences upon the user Selecting content through the user 
interface. 
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4. The method of claim 1, wherein the selected interval of 
time is fixed. 

5. The method of claim 4, wherein the selected interval of 
time is five minutes. 

6. The method of claim 1, wherein the selected interval of 
time is variable during the user Session. 

7. The method of claim 1, wherein said determining step 
determines the elapsed time between user interactions. 

8. The method of claim 1, wherein the selected interval of 
time is determined based on a content Selection made by the 
USC. 

9. The method of claim 1, further comprising the step of 
pausing Said timing Step during the delivery of the adver 
tising content to the Visual display. 

10. The method of claim 9, further comprising the step of 
un-pausing Said timing Step after Said delivering Step is 
completed. 

11. The method of claim 1, wherein said delivering step 
delivers the advertising content over at least one of the 
following mediums: Internet, cable, digital Subscriber line, 
and wireleSS. 

12. The method of claim 1, wherein the advertising 
content is streaming video. 

13. The method of claim 12, wherein the video is broad 
cast quality Video. 

14. The method of claim 12, wherein said delivering step 
delivers the video at a bit rate of at least 144 Kbps. 

15. The method of claim 1, further comprising the step of 
Suspending user interface functions during Said delivering 
Step. 

16. The method of claim 1, wherein after completion of 
Said delivering Step, Said timing, determining, and delivering 
StepS are repeated. 

17. The method of claim 1, wherein said delivering step 
delivers the advertising content to completely fill the Visual 
display. 

18. The method of claim 1, wherein the advertising 
content includes a link to at least one Internet address. 

19. The method of claim 1, wherein the timing step 
includes the user interacting with the user interface via a 
keyboard. 

20. The method of claim 1, wherein the timing step 
includes the user interacting with the user interface via a 
Voice-activated device. 

21. The method of claim 1, wherein the timing step 
includes the user interacting with the user interface via a link 
to another web page. 

22. The method of claim 1, wherein said delivering step 
occurs after a Second interaction by the user with the user 
interface. 

23. The method of claim 1, further comprising the step of 
delivering Video content to the user. 

24. The method of claim 23, wherein said advertising 
content delivering Step occurs after the completion of Said 
Video content delivering Step to create a commercial-free 
video. 

25. A method for delivering advertising content to a Visual 
display adapted to display a user interface for use by a user, 
Said method comprising the Steps of: 

measuring an amount of time between interactions with 
the user interface; and 

launching the advertising content to the Visual display 
after a Selected elapsed interval of time. 
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26. The method of claim 25, wherein Said measuring Step 
commences upon the user Selecting content through the user 
interface. 

27. The method of claim 25, further comprising the step 
of delivering the advertising content to the visual display. 

28. The method of claim 27, further comprising the step 
of pausing Said measuring Step during Said delivering Step. 

29. The method of claim 28, further comprising the step 
of un-pausing Said measuring Step after Said delivering Step 
is completed. 

30. The method of claim 27, wherein said delivering step 
delivers the advertising content over at least one of the 
following mediums: Internet, cable, digital Subscriber line, 
and wireless. 

31. The method of claim 25, wherein the advertising 
content is streaming video. 

32. The method of claim 31, wherein the video is broad 
cast quality Video. 

33. The method of claim 31, further comprising the step 
of delivering the video to the visual display at a bit rate of 
at least 144 Kbps. 

34. The method of claim 27, further comprising the step 
of Suspending user interface functions during Said delivering 
Step. 

35. The method of claim 25, wherein after completion of 
Said launching Step, Said measuring and launching Steps are 
repeated. 

36. The method of claim 25, wherein the measuring step 
includes the user interacting with the user interface via a 
keyboard. 

37. The method of claim 25, wherein the measuring step 
includes the user interacting with the user interface via a 
Voice-activated device. 

38. The method of claim 25, wherein the measuring step 
includes the user interacting with the user interface via a link 
to another web page. 

39. The method of claim 25, wherein said launching step 
occurs after a Second interaction by the user with the user 
interface. 

40. The method of claim 25, further comprising the step 
of delivering video content to the user. 

41. The method of claim 40, wherein said advertising 
content launching Step occurs after the completion of the 
Video content delivering Step to create a commercial-free 
video. 

42. A method for delivering advertising content to a Visual 
display adapted to display a user interface for use by a user, 
Said method comprising the Steps of: 

time-Stamping a user Session profile during a user Session, 
the user Session commencing upon the user interacting 
with the user interface; 

detecting an address requested by the user; 

Saving the address after a Selected interval of time has 
elapsed since Said time-Stamping Step; and 

delivering the advertising content to the Visual display. 
43. The method of claim 42, wherein the advertising 

content is streaming video. 
44. The method of claim 43, wherein the video is broad 

cast quality Video. 
45. The method of claim 43, wherein said delivering step 

delivers video at a bit rate of at least 144 Kbps. 
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46. The method of claim 42, further comprising the step 
of Suspending user interface functions during Said delivering 
Step. 

47. The method of claim 42, further comprising the step 
of delivering video content to the user. 

48. The method of claim 47, wherein said advertising 
content delivering Step occurs after the completion of Said 
Video content delivering Step to create a commercial-free 
video. 

49. A method for delivery of advertising content to a 
Visual display adapted to display a user interface for use by 
a user, Said method comprising the Steps of: 

detecting an address request; and 
delivering the advertising content to the user indepen 

dently of any code associated with the address. 
50. The method of claim 49, wherein the advertising 

content is delivered before the requested address is accessed. 
51. The method of claim 49, wherein said delivering step 

delivers the advertising content after a Selected number of 
address requests are detected. 

52. The method of claim 49, further comprising the step 
of measuring an amount of time elapsed since the address 
was requested, wherein Said delivering Step occurs after a 
Selected interval of the elapsed time. 

53. The method of claim 52, further comprising the step 
of pausing Said measuring Step during Said delivering Step. 

54. The method of claim 53, further comprising the step 
of un-pausing Said measuring Step after Said delivering Step 
is completed. 

55. The method of claim 49, wherein said delivering step 
delivers the advertising content over at least one of the 
following mediums: Internet, cable, digital Subscriber line, 
and wireleSS. 

56. The method of claim 49, wherein the advertising 
content is streaming video. 

57. The method of claim 56, wherein the video is broad 
cast quality Video. 

58. The method of claim 56, wherein said delivering step 
delivers video at a bit rate of at least 144 Kbps. 
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59. The method of claim 49, further comprising the step 
of Suspending interface functions during Said delivering 
Step. 

60. The method of claim 49, further comprising the step 
of delivering video content to the user. 

61. The method of claim 60, wherein said advertising 
content delivering Step occurs after the completion of Said 
Video content delivering Step to create a commercial-free 
video. 

62. A method for delivering advertising content to a visual 
display adapted to display a user interface for use by a user, 
Said method comprising the Steps of: 

detecting an address request; and 
delivering the advertising content to fill a Substantial 

portion of the Visual display independently of any code 
asSociated with the address. 

63. The method of claim 62, wherein said delivering step 
includes the Sub-Step of completely filling the Visual display. 

64. The method of claim 62, wherein said delivering step 
includes the Sub-Step of placing browser controls outside of 
the Visual display. 

65. A method for inhibiting the interruption of advertising 
content delivery to a Visual display adapted to display a user 
interface for use by a user, Said method comprising the Steps 
of: 

delivering the advertising content to the user; and 
hiding on-Screen user interface controls during Said deliv 

ering Step. 
66. The method of claim 65, further comprising the step 

of disabling Selected user functions associated with the 
Visual display. 

67. The method of claim 65, wherein the on-screen user 
interface controls are resized outside a viewing area of the 
Visual display. 

68. The method of claim 65, wherein the on-screen user 
interface controls are overlaid by the advertising content. 
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