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vertising product. An offer message for an advertising campaign is commu-
nicated from an online service provider to an advertiser. The offer message
includes pre-generated advertising creative information for the advertising
campaign, pricing information for the advertising campaign; and an initiation
actuator selectable by the advertiser to accept the offer for the advertising
campaign. If the offer is acceptable, the advertiser may simply click the initi-
ation actuator to book the campaign.
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SYSTEM AND METHOD FOR BOOKING AN ONLINE ADVERTISING
CAMPAIGN

BACKGROUND

[0001] This application relates generally to data processing systems. More
particularly, this application relates to a system and method for booking an
online advertising campaign.

[0002] Online advertising has become increasingly popular as a way for
advertisers to publicize information about goods and services to potential
customers and clients. An advertiser can implement an advertising campaign
using internet-accessible facilities of online providers such as Yahoo! Inc.
The online provider serves to connect the advertiser with users accessing
online resources such as search engines and news and information sites.
Advertisements (“ads”) of the advertiser are provided to the users to inform
and attract the attention of the users.

[0003] The online provider makes available a variety of advertiser tools to
create and manage an advertising campaign. The advertiser may make use
of these tools by accessing web sites of the online provider. Tools for
creating an advertising campaign allow the advertiser to specify such
parameters as an ad budget, ad timing, and target audience. Such tools also
allow the advertiser to create and specify the advertising creatives to be used
in online advertisements and in accordance with ad formatting rules and
requirements. Advertising creatives are graphics, text, sound and video that
are developed to attract the attention of an audience. Other advertiser tools
allow the advertiser to manage a campaign by viewing statistics about the
progress and success of the campaign and to vary the parameters and details
of the campaign as it progresses.

[0004] It is desirable for the online provider to provide advertiser tools

which are easy to use and produce desirable results for the advertiser. For
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the online provider, advertiser tools can operate to further engage advertisers
for their mutual benefit. Further limitations and disadvantages of conventional
and traditional approaches will become apparent to one of skill in the art,
through comparison of such systems with some aspects of the disclosure set
forth in the remainder of the present application with reference to the
drawings.

BRIEF SUMMARY

[0005] In accordance with the systems, products and methods disclosed
here, an advertising campaign may be initiated by an advertiser with a single
click on a web page or electronic mail message. The disclosed system
initiates a campaign offer by proactively and automatically transforming
advertising creatives taken from existing campaigns into a proposal to a
prospective advertiser. The proposal is arranged in a format that is
customized for a particular new advertising product and for the particular
prospective advertiser. The end result of this transformation is a ready-to-go
advertising campaign, which can be provided in an offer to an advertiser. The
offer may be made, for example, by email. The advertiser then can choose to
accept the offer or instead make modifications. Upon acceptance, for
example, after clicking a link in the email, information is communicated back
to the disclosed system. In response to the information, the system books the
campaign for the advertiser.

[0006] These and other advantages, aspects, and novel features of the
present invention, as well as details of illustrated embodiments thereof, will be

more fully understood from the following description and drawings.

BRIEF DESCRIPTION OF THE DRAWINGS

[0007] FIG. 1is a block diagram of an example online information system;
[0008] FIG. 2 is an example illustrating a display ad as modified for display
in a stream display;
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[0009] FIG. 3 is an example illustrating a search ad as modified for display
in a stream display;

[0010] FIG. 4 is a flow diagram illustrating an example embodiment of a
method for onboarding an advertiser to a new advertising campaign;

[0011] FIG. 5A and FIG. 5B illustrate an exemplary offer message that may
be communicated to a prospective advertiser offering an advertising
campaign;

[0012] FIG. 6 illustrates an exemplary web page useable for modifying a
proposed advertising campaign by an advertiser; and

[0013] FIG. 7 illustrates a second exemplary web page useable by an

advertiser for modifying a proposed advertising campaign.

DETAILED DESCRIPTION

[0014] Subject matter will now be described more fully hereinafter with
reference to the accompanying drawings, which form a part hereof, and which
show, by way of illustration, specific exemplary embodiments. Subject matter
may, however, be embodied in a variety of different forms and, therefore,
covered or claimed subject matter is intended to be construed as not being
limited to any example embodiments set forth herein; example embodiments
are provided merely to be illustrative. Likewise, a reasonably broad scope for
claimed or covered subject matter is intended. Among other things, for
example, subject matter may be embodied as methods, devices, components,
or systems. The following detailed description is, therefore, not intended to be
limiting on the scope of what is claimed.

[0015] Throughout the specification and claims, terms may have nuanced
meanings suggested or implied in context beyond an explicitly stated
meaning. Likewise, the phrase “in one embodiment” as used herein does not
necessarily refer to the same embodiment and the phrase “in another

embodiment” as used herein does not necessarily refer to a different
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embodiment. It is intended, for example, that claimed subject matter includes
combinations of example embodiments in whole or in part.

[0016] In general, terminology may be understood at least in part from
usage in context. For example, terms, such as “and”, “or”, or “and/or,” as used
herein may include a variety of meanings that may depend at least in part
upon the context in which such terms are used. Typically, “or” if used to
associate a list, such as A, B or C, is intended to mean A, B, and C, here
used in the inclusive sense, as well as A, B or C, here used in the exclusive
sense. In addition, the term “one or more” as used herein, depending at least
in part upon context, may be used to describe any feature, structure, or
characteristic in a singular sense or may be used to describe combinations of
features, structures or characteristics in a plural sense. Similarly, terms, such
as “a,” “an,” or “the,” again, may be understood to convey a singular usage or
to convey a plural usage, depending at least in part upon context. In addition,
the term “based on” may be understood as not necessarily intended to convey
an exclusive set of factors and may, instead, allow for existence of additional
factors not necessarily expressly described, again, depending at least in part
on context.

[0017] An online information system places advertisements of advertisers
within content services made available to end users, such as web pages,
mobile applications (“apps”), TV apps, or other audio or visual content
services. The advertisements are provided along with other content. The
other content may include any combination of text, graphics, audio, video, or
links to such content. The advertisements are conventionally selected based
on a variety of criteria including those specified by the advertiser. The
advertiser conventionally defines an advertising campaign to control how and
when advertisements are made available to users and to specify the content
of those advertisements. The content of the advertisements themselves is

sometimes referred to as advertising creative or advertising creatives.
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[0018] Initiating an advertising campaign conventionally has required a
substantial commitment and engagement from an advertiser. This has been
especially true for new advertisers who have not previously advertised
through the online provider. It has also been true when the online provider
makes available to advertisers a new advertising product which is unknown or
unfamiliar to the advertisers. Engaging the advertiser to begin advertising or
to adopt the new product can be a challenge for the online provider.

[0019] Prospective advertisers need to go through several steps before
they can advertise with a new online provider or on a new online product.
First, the advertisers need to understand the product and envision how their
advertisements would appear to a user in the context of the product. Second,
the advertisers need to understand in detail any constraints of the underlying
advertisement formats. Third, assuming the advertisers decide to engage the
online provider, the advertisers need to develop product-specific campaigns
that satisfy the constraints of particular content services.

[0020] These steps can involve a substantial time commitment on the part
of the prospective advertiser. Understanding the advertising product can take
time, even with the assistance of account managers and advertiser tools and
information. Deciding how to communicate an advertising message, within
the format provided by the advertising product, can take time. This is
especially true if the prospective advertiser is not experienced in creating
advertising campaigns. A prospective advertiser who is experienced running
other aspects of a business may not have the skill or expertise to develop and
evaluate an advertising campaign.

[0021] Further, the prospective advertiser may be unable to reliably judge
the likely effectiveness of a campaign. This is especially true in the case of a
new advertising product with an unproven return on investment. Given the
uncertainty and the time commitment involved, the advertiser may question
the value of investing in development of advertising creatives and other inputs

for an advertising campaign.
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[0022] From the perspective of the online provider, prospective advertisers
that are slow to adopt a new product can cause the new products to ramp up
slowly. Most advertising products monetize better and provide a better end-
user experience when there are more engaged advertisers. Accordingly,
there are benefits to the online provider in having more advertisers adopt the
product and develop early experience with it. Developing mechanisms to
increase adoption rate of new products by advertisers is a challenge for the
online provider.

[0023] Conventionally, online providers have met this challenge with three
strategies. First, they have emphasized educating prospective advertisers on
the new advertising product. This has been done, for example, through help
content available online and through human interaction by sales
representatives. Second, they have designed user interfaces which are easy
for advertisers to access and use. Third, to allay concerns about unproven
products with uncertain returns on investment, they have offered credits or
promotional pricing to prospects who adopt the new product early.

[0024] While these approaches are helpful, they do not change the fact
that many advertisers need a significant level of engagement before
developing the confidence to initiate a new campaign. Even when offered
credits or promotional pricing, some advertisers will choose not to make the
investment of time and energy necessary to understand a new product and
assemble creatives for use in a nhew campaign.

[0025] A new approach has been developed to simplify the process of
onboarding advertisers for new products. Onboarding includes engaging an
advertiser with a particular advertising product or products, developing an
advertising campaign, selecting creatives and establishing parameters such
as pricing, budget, and timing. Onboarding may also include booking the
advertising campaign by initiating appropriate records in an account database

and beginning to serve advertisements with an ad server.
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[0026] Rather than focusing solely on making it simpler for prospective
advertiser to develop their own advertising creatives, the new approach
proactively and automatically transforms information including advertising
creatives taken from existing campaigns into a proposal that is suitable for a
particular new advertising product and for a particular prospective advertiser.
The end product of this transformation is a ready-to-go advertising campaign
that can be automatically proposed to an advertiser. The advertisers then can
choose to accept the proposed campaign as proposed or instead make
modifications.

[0027] One particular aspect of this new approach involves changing
search creatives into creatives that are suitable for a stream advertising
product. Stream ads are designed to be displayed in a stream of content in
which a sequence of items are displayed, one item after another, for example,
down a web page viewed on a computer display or other device. Stream ads
may be inserted into the stream of content, supplementing the sequence of
related items. Stream ads may be formatted to visually match the
surrounding stream of content so as to appear native to the stream.
Alternatively, stream ads may be formatted to complement the surrounding
stream of content so as to be more eye-catching.

[0028] Streams are becoming common in online presentation because they
provide added flexibility. If a stream is not used to present data on a web
page, the web page must have pre-defined sections. Only certain types of
information, having specified sizes, shapes or content, can be presented in
the pre-defined sections. A stream allows any number and size and shape of
content to be included. The elements of the stream may be sorted by
relevance or by any suitable parameter. A stream also lowers the cognitive
load on the viewer when viewing content and advertisements on a web page.
[0029] Stream ads are not generally keyword based and generally require
creatives that cater to broader audiences. A keyword-based advertisement

includes a keyword which is directed to a particular segment of the audience.
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An advertiser may pay for a keyword-based ad by paying a cost per click
(CPC) amount whenever the ad is selected or clicked on by a user viewing
the ad on a display screen. Or the advertiser may pay for the ad per
impression (CPM) whenever the ad is viewed by the user.

[0030] One aspect of the new approach involves looking at all online ads
from a particular advertiser and algorithmically selecting those that had the
broadest reach or the highest interest level or the broadest segment of the
audience for the ad. This feature allows significant narrowing down of the
pool of potential creatives that can be part of a proposal. Using the selected
creatives, an advertising campaign proposal is automatically generated. The
resulting proposal can be sent to an advertiser as-is, can be further refined
through additional heuristics, or manually adjusted by an account manager
before presentation to an advertiser.

[0031] After developing a set of advertiser-specific creatives that are
suitable for the new product, the new approach may involve sending a
communication such as an electronic mail (“email”) message to the
advertiser. The message, for example, includes text that explains the
product, shows how a creative looks like within the context of the content
service or services associated with the new product, and may provide some
or all of the creatives that are proposed for a new campaign. From that email,
the advertiser can choose to accept the campaign immediately or can make
changes to the proposed campaign. Acceptance can be signaled, for
example, by the advertiser replying affirmatively to the email or by clicking on
a button or other actuator in the email. The acceptance, when received by
the online provider, acts to book the campaign. Changes can be made to the
proposed campaign by directly interacting with a web site of the online
provider, for example, using an advertiser user interface that is pre-loaded
with the proposed campaign. Also, changes can be made by engaging with

an account representative. Of course, advertisers can also create campaigns
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from scratch, either as a replacement or in addition to the proposed
campaign.

[0032] FIG. 1 is a block diagram of online information system 100. The
online information system 100 in the exemplary embodiment of FIG. 1
includes an account server 102, and account database 104, a search engine
106, an advertisement (ad) server 108, an ad database 110, a transformation
engine 112, a creative database 114 and an email server 116. The online
information system 100 may be accessible over a network 120 by one or
more advertiser devices such as advertiser device 122 and by one or more
user devices such as user device 124. In various examples of such an online
information system, users may search for and obtain content from sources
over the network 120. Advertisers may provide advertisements for placement
on web pages and other communications sent over the network to user
devices such as the user device 124. The online information system in one
example is deployed and operated by an online provider such as Yahoo! Inc.
[0033] The account server 102 stores account information for advertisers.
The account server 102 is in data communication with the account database
104. Account information may include one or more database records
associated with each respective advertiser. Any suitable information may be
stored, maintained, updated and read from the account database 104 by the
account management server 102. Examples include advertiser identification
information, advertiser security information such as passwords and other
security credentials, and account balance information. In some embodiments,
an online provider which manages the online information system 100 may
assign one or more account managers to a respective advertiser, and
information about the one or more account managers may be maintained in
the account database 104 as well as information obtained and recorded for
subsequent access by an account manager.

[0034] The account server 102 may be implemented using any suitable

device. The account management server 102 may be implemented as a
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single server, a plurality of servers, or any other type of computing device
known in the art. Preferably, access to the account server 102 is
accomplished through a firewall, not shown, which protects the account
management programs and the account information from external tampering.
Additional security may be provided via enhancements to the standard
communications protocols such as Secure HTTP or the Secure Sockets
Layer.

[0035] The account server 102 may provide an advertiser front end to
simplify the process of accessing the account information of an advertiser.
The advertiser front end may be a program, application or software routine
that forms a user interface. In one particular embodiment, the advertiser front
end is accessible as a web site with one or more web pages that an
accessing advertiser may view on an advertiser device such as advertiser
device 122. The advertiser may view and edit account data using the
advertiser front end. After editing the advertising data, the account data may
then be saved to the account database 104.

[0036] The search engine 106 may be a computer system, one or more
servers, or any other computing device known in the art. Alternatively, the
search engine 106 may be a computer program, instructions, or software
code stored on a computer-readable storage medium that runs on a
processor of a single server, a plurality of servers, or any other type of
computing device known in the art. The search engine 106 may be accessed,
for example, by user devices such as the user device 124 operated by a user
over the network 120. The user device 124 communicates a user query to
the search engine 106. The search engine 106 locates matching information
using any suitable protocol or algorithm and returns information to the user
device 124. The search engine 106 may be designed to help users find
information located on the Internet or an intranet. In a particular example, the
search engine 106 may also provide to the user device 124 over the network

120 a web page with content including search results, information matching

10
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the context of a user inquiry, links to other network destinations or information
and files of information of interest to a user operating the user device 124.
[0037] The search engine 106 may enable a device, such as the user
device 124 or any other client device, to search for files of interest using a
search query. Typically, the search engine 106 may be accessed by a client
device via one or more servers or directly over the network 120. The search
engine 106 may, for example, in one illustrative embodiment, comprise a
crawler component, an indexer component, an index storage component, a
search component, a ranking component, a cache, a profile storage
component, a logon component, a profile builder, and one or more application
program interfaces (APIs). The search engine 106 may be deployed in a
distributed manner, such as via a set of distributed servers, for example.
Components may be duplicated within a network, such as for redundancy or
better access.

[0038] The ad server 108 operates to serve advertisements to user devices
such as the user device 124. Advertisements include data defining
advertisement information that may be of interest to a user of a user device.
An advertisement may include text data, graphic data, image data, video data,
or audio data. An advertisement may further include data defining one or
more links to other network resources providing such data. The other
locations may be other locations on the internet, other locations on an intranet
operated by the advertiser, or any access.

[0039] For online information providers, advertisements may be displayed
on web pages resulting from a user-defined search based at least in part
upon one or more search terms. Advertising may be beneficial to users,
advertisers or web portals if displayed advertisements are relevant to interests
of one or more users. Thus, a variety of techniques have been developed to
infer user interest, user intent or to subsequently target relevant advertising to
users.

11
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[0040] One approach to presenting targeted advertisements includes
employing demographic characteristics (e.g., age, income, sex, occupation,
etc.) for predicting user behavior, such as by group. Advertisements may be
presented to users in a targeted audience based at least in part upon
predicted user behavior.

[0041] Another approach includes profile-type ad targeting. In this
approach, user profiles specific to a user may be generated to model user
behavior, for example, by tracking a user's path through a web site or network
of sites, and compiling a profile based at least in part on pages or
advertisements ultimately delivered. A correlation may be identified, such as
for user purchases, for example. An identified correlation may be used to
target potential purchasers by targeting content or advertisements to
particular users.

[0042] Yet another approach includes targeting based on content of a web
page requested by a user. Advertisements may be placed on a web page or
in association with other content that is related to the subject of the
advertisements. The relationship between the content and the advertisement
may be determined in any suitable manner. The overall theme of a particular
web page may be ascertained, for example, by analyzing the content
presented therein. Moreover, techniques have been developed for displaying
advertisements geared to the particular section of the article currently being
viewed by the user. Accordingly, an advertisement may be selected by
matching keywords/and or phrases within the advertisement and the web
page.

[0043] One exemplary system and method are disclosed in U.S. Patent
Application number 13/836,052, filed March 15, 2013, pending, entitled
Efficient Matching of User Profiles with Audience Segments for Audience Buy.
This application is incorporated herein in its entirety by this reference.

[0044] The ad server 108 includes logic and data operative to format the

advertisement data for communication to the user device. The ad server 108

12
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is in data communication with the ad database 110. The ad database 110
stores information including data defining advertisements to be served to user
devices. This advertisement data may be stored in the ad database 110 by
another data processing device or by an advertiser.

[0045] Further, the ad server 108 is in data communication with the
network 120. The ad server 108 communicates ad data and other information
to devices over the network 120. This information may include advertisement
data communicated to a user device. This information may also include
advertisement data and other information communicated with an advertiser
device such as the advertiser device 122. An advertiser operating an
advertiser device may access the ad server 108 over the network to access
information including advertisement data. This access may include
developing advertisement creatives, editing advertisement data, deleting
advertisement data and other activities.

[0046] The ad server 108 may provide an advertiser front end to simplify
the process of accessing the advertising data of an advertiser. The advertiser
front end may be a program, application or software routine that forms a user
interface. In one particular embodiment, the advertiser front end is accessible
as a web site with one or more web pages that an accessing advertiser may
view on the advertiser device. The advertiser may view and edit advertising
data using the advertiser front end. After editing the advertising data, the
advertising data may then be saved to the ad database 110 for subsequent
communication in advertisements to a user device.

[0047] The advertisement server 108 may be a computer system, one or
more servers, or any other computing device known in the art. Alternatively,
the advertisement server 108 may be a computer program, instructions and/or
software code stored on a computer-readable storage medium that runs on a
processor of a single server, a plurality of servers, or any other type of
computing device known in the art.

13
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[0048] The transformation engine 112 is in data communication with the
creative database 114, the ad server 108 and the email server 116. The
transformation engine 112 selects one or more advertising creatives from the
creative database 114 and transforms the data defining the advertising
creatives to a new, predefined format. The transformed creatives may be
stored by the transformation engine 112 in any suitable memory or storage
device, including the creative database 114. The transformed creatives may
be referred to as pre-generated advertising creatives or pre-generated
advertising creative information. The pre-generated advertising creatives are
generated automatically by the transformation engine or another data
processing device, using as input existing advertising creatives.

[0049] The transformation engine 112 then provides the transformed
advertising creatives to other network devices such as the advertising server
108 and the email server 116. Operation of the transformation engine 112 will
be described in greater detail below. Some aspects of operation of the
transformation engine are described in US patent number 7,941,340, issued
May 10, 2011, in the name of Doemling, et al. and entitled Decompilation
Used to Generate Dynamic Data Driven Advertisements and commonly
assigned with the present application, and which is incorporated herein in its
entirety by this reference.

[0050] The account server 102, the search engine 106, the ad server 108,
the transformation engine 112 and the email server 114 may be implemented
as any suitable computing device. A computing device may be capable of
sending or receiving signals, such as via a wired or wireless network, or may
be capable of processing or storing signals, such as in memory as physical
memory states, and may, therefore, operate as a server. Thus, devices
capable of operating as a server may include, as examples, dedicated rack-
mounted servers, desktop computers, laptop computers, set top boxes,
integrated devices combining various features, such as two or more features

of the foregoing devices, or the like.

14
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[0051] Servers may vary widely in configuration or capabilities, but
generally a server may include one or more central processing units and
memory. A server may also include one or more mass storage devices, one
or more power supplies, one or more wired or wireless network interfaces,
one or more input/output interfaces, or one or more operating systems, such
as Windows Server, Mac OS X, Unix, Linux, FreeBSD, or the like.

[0052] The account server 102, the search engine 106, the ad server 108,
the transformation engine 112 and the email server 114 may be implemented
as content servers or may be in communication with content servers. A
content server may include a device that includes a configuration to provide
content via a network to another device. A content server may, for example,
host a site, such as a social networking site, examples of which may include,
without limitation, Flicker, Twitter, Facebook, Linkedin, or a personal user site
(such as a blog, vlog, online dating site, etc.). A content server may also host
a variety of other sites, including, but not limited to business sites, educational
sites, dictionary sites, encyclopedia sites, wikis, financial sites, government
sites, etc.

[0053] A content server may further provide a variety of services that
include, but are not limited to, web services, third-party services, audio
services, video services, email services, instant messaging (IM) services,
SMS services, MMS services, FTP services, voice over IP (VOIP) services,
calendaring services, photo services, or the like. Examples of content may
include text, images, audio, video, or the like, which may be processed in the
form of physical signals, such as electrical signals, for example, or may be
stored in memory, as physical states, for example. Examples of devices that
may operate as a content server include desktop computers, multiprocessor
systems, microprocessor-type or programmable consumer electronics, etc.
The content servers may not be under common ownership or control with the

ad server or servers.
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[0054] The network 120 may include any data communication network or
combination of networks. A network may couple devices so that
communications may be exchanged, such as between a server and a client
device or other types of devices, including between wireless devices coupled
via a wireless network, for example. A network may also include mass
storage, such as network attached storage (NAS), a storage area network
(SAN), or other forms of computer or machine readable media, for example.
A network may include the Internet, one or more local area networks (LANSs),
one or more wide area networks (WANSs), wire-line type connections, wireless
type connections, or any combination thereof. Likewise, sub-networks, such
as may employ differing architectures or may be compliant or compatible with
differing protocols, may interoperate within a larger network such as the
network 120. Various types of devices may, for example, be made available
to provide an interoperable capability for differing architectures or protocols.
As one illustrative example, a router may provide a link between otherwise
separate and independent LANs. A communication link or channel may
include, for example, analog telephone lines, such as a twisted wire pair, a
coaxial cable, full or fractional digital lines including T1, T2, T3, or T4 type
lines, Integrated Services Digital Networks (ISDNs), Digital Subscriber Lines
(DSLs), wireless links including satellite links, or other communication links or
channels, such as may be known to those skilled in the art. Furthermore, a
computing device or other related electronic devices may be remotely coupled
to a network, such as via a telephone line or link, for example.

[0055] The advertiser device 122 includes any data processing device
which may access the online information system 100 over the network 120.
The advertiser device 122 is operative to interact over the network 120 with
the account server 102, the search engine 106, the ad server 108, the email
server 116, content servers and other data processing systems. The
advertiser device 122 may, for example, implement a web browser for viewing
web pages and submitting user requests. The advertiser device 122 may
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communicate data to the online information system 100, including data
defining web pages and other information. The advertiser device 122 may
receive communications from the online information system 100, including
data defining web pages and advertising creatives. The advertiser device 122
may also receive electronic mail messages from the email server 116 and
may interact with data of the email message to send a communication in
return to the online information system. In one particular example, an email
message from the email server includes a selectable actuator or button that
may be clicked by an advertiser operating the advertiser device. Clicking the
button causes the advertiser device 122 to communicate a message to the
online information server. The message may be an email message, a web
page or any other communication.

[0056] The user device 124 includes any data processing device which
may access the online information system 100 over the network 120. The
user device 124 is operative to interact over the network 120 with the search
engine 106. The user device 124 may, for example, implement a web
browser for viewing web pages and submitting user requests. A user
operating the user device 124 may enter a search request and communicate
the search request to the online information system 100. The search request
is processed by the search engine and search results are returned to the user
device 124. In other examples, a user of the user device 124 may request
data such as a page of information from the online information processing
system 100. The data instead may be provided in another environment such
as a native mobile application, TV application, or an audio application. The
online information processing system 100 may provide the data or re-direct
the browser to another web site. In addition, the ad server may select
advertisements from the ad database 110 and include data defining the
advertisements in the provided data to the user device 124.

[0057] The advertiser device 122 and the user device 124 operate as a

client device when accessing information on the online information system. A
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client device such as the advertiser device 122 and the user device 124 may
include a computing device capable of sending or receiving signals, such as
via a wired or a wireless network. A client device may, for example, include a
desktop computer or a portable device, such as a cellular telephone, a smart
phone, a display pager, a radio frequency (RF) device, an infrared (IR)
device, a Personal Digital Assistant (PDA), a handheld computer, a tablet
computer, a laptop computer, a set top box, a wearable computer, an
integrated device combining various features, such as features of the forgoing
devices, or the like. In the example of FIG. 1, a laptop computer 126 and a
smartphone 128 may be operated interchangeably as an advertiser device or
as a user device.

[0058] A client device may vary in terms of capabilities or features.
Claimed subject matter is intended to cover a wide range of potential
variations. For example, a cell phone may include a numeric keypad or a
display of limited functionality, such as a monochrome liquid crystal display
(LCD) for displaying text. In contrast, however, as another example, a web-
enabled client device may include one or more physical or virtual keyboards,
mass storage, one or more accelerometers, one or more gyroscopes, global
positioning system (GPS) or other location-identifying type capability, or a
display with a high degree of functionality, such as a touch-sensitive color 2D
or 3D display, for example. A client device such as the advertiser device 122
and the user device 124 may include or may execute a variety of operating
systems, inciuding a personal computer operating system, such as a
Windows, iOS or Linux, or a mobile operating system, such as iOS, Android,
or Windows Mobile, or the like. A client device may include or may execute a
variety of possible applications, such as a client software application enabling
communication with other devices, such as communicating one or more
messages, such as via email, short message service (SMS), or multimedia
message service (MMS), including via a network, such as a social network,

including, for example, Facebook, LinkedIn, Twitter, Flickr, or Google+, to
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provide only a few possible examples. A client device may also include or
execute an application to communicate content, such as, for example, textual
content, multimedia content, or the like. A client device may also include or
execute an application to perform a variety of possible tasks, such as
browsing, searching, playing various forms of content, including locally stored
or streamed video, or games. The foregoing is provided to illustrate that
claimed subject matter is intended to include a wide range of possible
features or capabilities.

[0059] FIG. 2 is an example illustrating a display ad 202 as modified for
display in a stream display. The display ad 202 includes text 212, graphic
images 214 and a defined boundary 216. The display ad 202 is developed by
an advertiser for placement on a web page sent to a user device operated by
a user. The display ad 202 may be placed in a wide variety of locations on
the web page. However, the defined boundary 216 and the shape of the
display ad must be matched to a space available on a web page. If the space
available has the wrong shape or size, the display ad 202 may not be
useable.

[0060] FIG. 2 also shows examples of the display ad 202 as displayed ona
mobile web device display 204, on a mobile application display 206 and on a
personal computer display 208. The mobile web device display 204 may be
shown on the display screen of a mobile handheld device such as a
smartphone. The mobile application display 206 may be shown on the
display screen of a portable device such as a tablet computer. The personal
computer display 208 may be displayed on the display screen of a personal
computer (PC).

[0061] In these examples, the display ad is shown as a part of stream
displays 224a, 224b, and 224c. The stream displays 224 includes a stream of
content in which a sequence of items are displayed, one item after another,
for example, down a web page viewed on the mobile web device display 204,

the mobile application display 206 and the personal computer display 208.

19



WO 2014/178995 PCT/US2014/032977

The stream of content may include any type of content, including news items,
business-related items, sports-related items, etc. Further, in addition to
textual or graphical content, the stream of content may include other data as
well, such as audio and video data or applications. Each item may include
text, graphics, other data, and a link to additional information. Clicking or
otherwise selecting the link re-directs the browser on the user’s device to a
web page with the additional information. Stream ads like the stream ad
222a, 222b, and 222¢ may be inserted into the stream of content,
supplementing the sequence of related items, providing a more seamless
experience for end users.

[0062] FIG. 3 is an example illustrating a search ad 302 as modified for
display in a stream display. The search ad 302 includes a title 312, text 314,
a landing URL 316 and a defined boundary 318. The search ad 302 is
developed by an advertiser for placement on a web page sent to a user
device operated by a user. The search ad 302 may be placed in a wide
variety of locations on the web page. However, the defined boundary 316
and the shape of the search ad 302 must be matched to a space available on
a web page. If the space available has the wrong shape or size, the search
ad 302 may not be useable.

[0063] The title 312 of the search ad 302 is conventionally a clickable link.
Upon selection by a user, for example, by clicking the link, the browser of the
device on which the search ad 302 is displayed is re-directed to the URL 316
or other URL. The search ad 302 operates to steer possible customers or
clients to the web site of the advertiser.

[0064] The creative of the ad, including the text 314 of the search ad 302,
is worded to catch the attention of a viewer. Typically, an advertiser will
maintain a large number of search ads such as the search ad 302. The title
312, the text 314 or the URL 316 or other ad features not illustrated in FIG. 3
may be tailored to a variety of different audiences. By tailoring the content of -

the ad in this manner, search ads can be very specific in their targeting.
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Specific targeting suggests that an advertiser may use a campaign with a very
large number of search ads, each ad focused on a particular target audience.
[0065] FIG. 3 also shows examples of the search ad 302 as displayed on a
mobile web device display 304, on a mobile application display 306 and on a
personal computer display 308. The mobile web device display 304 may be
shown on the display screen of a mobile handheld device such as a
smartphone. The mobile application display 306 may be shown on the
display screen of a portable device such as a tablet computer. The personal
computer display 308 may be displayed on the display screen of a personal
computer (PC).

[0066] In these examples, the search ad 302 is shown as a part of stream
displays 324a, 324b, and 324c. The stream displays 324 includes a stream of
content in which a sequence of items are displayed in list form, one item after
another, for example, down a web page viewed on the mobile web device
display 304, the mobile application display 306 and the personal computer
display 308. Stream ads like the stream ads 322a, 322b, and 322c may be
inserted into the stream of content, supplementing the sequence of related
items.

[0067] In some instances, advertisers have a large inventory of display ads
such as the display ad 202 (FIG. 2) and a large inventory of search ads such
as the search ad 302 (FIG. 3). More particularly, the advertisers have a large
inventory of advertising creatives for use in display ads and search ads.
Advertising creatives are graphics, text, sound and video that are developed
to attract the attention of an audience. The inventory of display ads and
search ads and creatives for those ads may serve as a source of creatives for
stream ads.

[0068] In accordance with one embodiment, the display ad 202 and the
search ad 302 may be transformed by a device such as the transformation
engine 112 (FIG. 1) to a stream ad 222. Advertising creatives for the display

ads of an advertiser and for search ads of the advertiser may be stored in a
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location such as the creative database 114 of FIG. 1. The transformation
engine 112 selects one or more advertising creatives from the creative
database 114 and transforms the data defining the advertising creatives to a
new, predefined format.

[0069] Transformation may involve several steps. In a first step, the
existing creatives of an advertiser are filtered to produce a reduced number of
candidate creatives. Filtering may be done on any suitable criteria. For
example, as noted above, an advertiser may have a large inventory of display
ads and search ads. Further as noted, the search ads tend to have a very
narrow focus. It has been found that more broadly focused stream ads are
more effective when placed in a stream with other content. One technique for
filtering involves selecting the top few creatives of the advertiser by volume.
The creatives which have been most used by the advertiser will be most likely
to cause the advertiser to adopt the new advertising product. In other
embodiments, other filtering techniques may be used including A/B testing
across a large number of creatives. In A/B testing, a first ad creative is
displayed to a sample of viewers and its performance is monitored. A second
ad creative, modified relative to the first ad creative, is displayed to a second
sample of viewers and its performance is monitored. The two monitored ad
performances are then compared to determine which ad creative is more
productive or successful at achieving business goals of the advertiser or the
online service provider.

[0070] In a second step, the transformation engine 112 changes ad format.
Advertising creatives may be formatted for provision on any content service
available on any platform, including for example the mobile web device
display 204, the mobile application display 206, the personal computer display
208 of FIG. 2 as well as the mobile web device display 304, the mobile
application display 306 and the personal computer display 308 of FIG. 3.
Other content services may be associated with other platforms. Formatting

rules for each target platform are retrieved and used for reformatting the
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advertising creatives. For example, in FIG. 2, stream ad 222a has been
formatted according to formatting rules appropriate for the mobile web device
display 204. Further, stream ad 222b has been formatted according to
formatting rules appropriate for the mobile application display 206. Still
further, stream ad 222c¢ has been formatted according to formatting rules
appropriate for the personal computer display 208. In similar manner, in FIG.
3, the stream ad 322a has been formatted according to formatting rules
appropriate for the mobile web display device 304, the stream ad 322b has
been formatted according to formatting rules appropriate for the mobile
application display 306 and the stream ad 322c has been formatted according
to formatting rules appropriate for the personal computer display 308. This
technique may be extended to other types of display devices.

[0071] As part of the transformation process, any shape data for an
existing display ad or search ad may be removed and the creative is re-sized
to the size and shape of the stream ad for the particular platform. Stream ads
may be formatted to visually match the surrounding stream of content so as to
appear native to the stream. Alternatively, stream ads may be formatted to
complement the surrounding stream of content so as to be more eye-
catching. In some embodiments, the extent to which the stream ads
produced by the transformation engine match the surrounding stream content
may be varied based on selected criteria. For example, in some cases, it may
be desirable to have stream ads which closely match visually the surrounding
stream content in terms of size, color and relative positioning of text, graphics
and other content. A relatively harmonious match may be less visually jarring
to the viewer of the content and stream ads, which may be more desirable. In
some cases, it may be desirable to have the stream ads have a slightly
different appearance such as a different color or shaded background behind
the text or graphics, so that the stream ad is clearly but subtly distinguishable
from the stream content. In yet other cases, it may be desirable to have the

appearance of the stream ad vary quite dramatically from the stream contend,
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such as with different text font or text size, differing arrangement of text and
graphics, different size of the stream ad relative to the size of content items,
etc. A very different appearing stream ad will stand out dramatically from the
content and be highly visible to a view, which may be desirable in preparing
an advertising offer for a prospective advertiser.

[0072] The transformation engine 112 may further apply changes to the
substantive content of the existing creatives. For example, existing creatives
may include a variety of data fields. Example of such data fields are a title, a
description, an image, a URL, and other attribute fields. The title of an
existing display ad or other existing creative is generally brief and may be
displayed in a larger, more prominent text font than other text in existing ad.
The description, in contrast, may be longer with more words and concepts in
the text and may be displayed in a slightly smaller text font, or in a different
color text font. Some existing ads, such as search ads, frequently do not
have any image but are textual only.

[0073] The stream ads produced by the transformation may be produced
by using the pre-existing data fields of the pre-existing creatives. For
example, the stream ads may be formatted with a title based on or identical to
the title of the pre-existing ad which is the basis for the stream ad. Similarly,
the description text of the stream ad may be the same or modified from the
text of the original search ad or display ad. If the original ad did not have a
graphical component, such as a search ad, the transformation engine may
select an appropriate graphical component from another ad which does have
a graphical component. The graphical component can be cropped, resized,
or otherwise re-purposed. This may be done, for example, by automatically
comparing other components of the original ad which has no graphical
component and other ads which do have graphical components to identify an
ad with a graphical component with similar content. If the title and description

of the two ads are algorithmically similar using some selected criteria, the
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graphic from a similar ad may be matched with the title and description from
an original ad to produce the stream ad with text and graphics.

[0074] In an embodiment, the transformation enginé edits these attributes
based on a set of rules adapted to the destination content service or services.
In some embodiments, the title or description of the existing creative may be
summarized algorithmically to accommodate the smaller format of content
services provided on mobile platforms. Examples of such embodiments are
described, for example, in the following pending applications, which are
incorporated in their entirety herein by this reference: International patent
application number PCT/US2012/54572, filed September 11, 2012, titled
Method and Apparatus for automatically summarizing the contents of
electronic documents, pending; UK patent application number GB
201117848, filed November 20, 2011, entitled Text Compression, pending;
UK patent application number GB201121033, filed January 18, 2011, entitled
Text Compression, pending; and US provisional patent application number
61/568188, filed December 8, 2011, entitied Method and Apparatus for
automatically summarizing the contents of electronic documents, pending.
[0075] In some embodiments, the URL attributes are modified to
accommodate performance tracking. For example, rather than incorporating
in the stream ad a precisely defined URL that may be used by a search ad to
track the source of a click through, a more general URL to a top-level
advertiser web page may be used in the stream ad that is proposed to the
advertiser. As will be discussed in greater detail below, the advertiser may be
given the option to edit features of the ad, such as the landing page URL,
before booking the ad campaign.

[0076] The transformation engine 112 then provides the transformed
advertising creative to other network devices such as the advertising server
108 and the email server 116 of FIG. 1. The transformed creative may be
stored, for example, in the ad database 110 of FIG. 1 for subsequent retrieval

by the ad server 108.
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[0077] In one embodiment, then, the transformation engine 112 includes a
filtering component and a formatting component. The filtering component
receives as input a relatively large number of pre-existing advertisements or
ad creatives. These may be ads already associated with the prospective
advertiser and stored in the creative database, for example. Or, these may
be ads taken from another source, such as ads of the prospective advertiser
existing on another online advertising system. The filtering component may
use any suitable criteria for reducing the number of advertisements from the
original inventory of advertisements to a set of candidate advertisements.
The set of candidate advertisements is relatively fewer in number the received
pre-existing advertisements or creatives.

[0078] The formatting component processes the candidate advertisements
to produce proposed advertisements. Formatting is done according to any
suitable rules to conform the appearance and content of the proposed
advertisements to a destination environment. In one particular example, the
proposed advertisements are formatted by the formatting component to
appear as stream ads with text and graphics selected to complement stream
content as the stream content will appear on a specified user device.

[0079] In another embodiment, the transformation engine further includes a
rules database. The rules database stores a set of transformation rules that
may be applied to candidate creatives to produce proposed advertisements.
The rules of the rules database define how data of the candidate creatives is
processed to produce data that defines the proposed advertisements. The
rules of the rules database define geometrical transformations, color
requirements for text and background portions, graphics sizing and content,
and other requirements that must be satisfied to produce the proposed
advertisements. In some embodiments, where the transformation engine is
configured to produce proposed advertisements for display on different
platforms such as mobile devices, mobile applications on devices such as

tablet computers and PC devices, the rules database may include rules for
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transformations for each platform. The rules database may be stored in
memory in any suitable location or format.

[0080] The filtering component and the formatting component of the
transformation engine may be implemented in hardware, software or any
combination of hardware and software. In the illustrated example of FIG 1,
the hardware may be a data processing system configured as a server with
access to a data network and storage such as the ad database. The software
may be any routine, application, database, or data structure suitable for rapid
and accurate processing of the data which form the advertisements being
processed.

[0081] The transformation of advertising creatives to stream ads provides
an opportunity to simplify the onboarding process for prospective advertisers
or for advertisers who are offered a new advertising product. Onboarding an
advertiser includes engaging the advertiser with a particular advertising
product or products, developing an advertising campaign suitable for the
advertiser and the advertiser's goods, services, and other products including
data services, audio and video, selecting creatives and establishing
parameters such as pricing, budget and timing for the advertisements.
Onboarding may also include booking the advertising campaign by initiating
appropriate records in an account database and beginning to serve
advertisements with an ad server.

[0082] To simplify onboarding for an advertiser, stream ads may be
developed from the advertiser's own pre-existing creatives. The
transformation engine 112, as described above, produces stream ad creatives
suitable for use in stream ads. The resulting stream ad creatives can form a
portion of an advertising proposal to send electronically to the advertiser for
rapid and easy review and acceptance. In some embodiments, the
advertising offer may be accepted and booked with just a single click on the

advertisement by the advertiser. This new technique drastically reduces the
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commitment of time and other resources by the advertiser for onboarding the
advertiser to the new campaign.

[0083] In one embodiment, the transformation process is done a single
time to develop an inventory of advertising creatives from a source such as
the advertiser’s stored search ads and display ads. Subsequently, the
creatives for a current campaign or even for future campaigns are drawn from
this inventory. In another embodiment, the process may be repeated or
continuous. That is, periodically or with any other frequency, the
transformation engine 112 may operate to transform existing advertising
creative from designated sources into suitable creatives for the proposed
campaign. This will have the benefit of ensuring that newly developed
creatives of the advertiser form part of the source material for the
transformation engine. In some embodiments, the occasional or continuous
transformation of creatives may be done only with advertiser approval.

[0084] In another embodiment, a more precise search targeting technique
may be used. Such a technique may be used for advertisers who have
already bid on keywords for search ads or display ads. The keywords are
used for targeting the placement of the advertiser's ads to a user’s particular
interest. In this technique, the online provider initially uses the advertiser’s list
of bidded keywords to create a search segment. The search segment is then
used as the source of the advertising creatives that are the inputs to the
transformation engine. The result is a native ad campaign that targets the
search segment. Benefits of this technique include providing a proposed
campaign to the advertiser that will be of the highest relevance. Since the
proposed campaign is based on keywords the advertiser has already
selected, the proposed campaign mirrors the particular advertising interest of
the prospective advertiser. This will further improve the likelihood of the
advertiser deciding to accept the proposed offer and book the campaign.
[0085] In still other embodiments, transformed advertising creatives may be

selected for placement in content services, such as streams, based on a
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match between the advertiser categorization or taxonomy associated with the
preexisting creatives used for the transformed creatives and a categorization
or taxonomy of user profile information. The use of user profile taxonomies
for behavioral targeting has been disclosed in U.S. Patent No. 7,904,448 to
Chung et al., titled Incremental Update of Long-term and Short-term User
Profile Scores in a Behavioral Targeting System, which is hereby incorporated
by reference herein in its entirety.

[0086] FIG. 4 is a flow diagram illustrating an example embodiment of a
method for onboarding an advertiser to a new advertising campaign. The
method may be performed by any suitable data processing system or
combination of data processing elements such as those illustrated and
described generally in conjunction with FIG. 1. The method begins at block
400.

[0087] At block 402, advertising creatives are pre-generated. The
operation of block 402 may be performed by any suitable device such as the
transformation engine 112 of FIG. 1. In this example, the source of ad
creatives is a creative database which stores a wide variety of advertising
creatives. For example, the creative database may store substantially all or a
portion of the advertising creatives of the advertiser. In addition the creative
database may store substantially all or a portion of the advertising creatives of
many advertisers. In another example, the operation of block 402 may
operate on advertising creatives of an advertiser prepared for other online
systems. These creatives may be obtained by direct access to the
advertiser's creative data on the other system, or these other creatives may
be obtained by conventional means such as crawling internet sites to identify
and retrieve the advertiser’'s advertising creatives.

[0088] The operation of block 402 operates to filter, format and generally
transform advertising creatives that are pre-existing and have been developed
other purposes and other campaigns into ads suitable for the current

campaign. In one particular example, the advertising creatives are
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transformed into stream ads that may be placed in a stream on a user’s
device with other streamed content.

[0089] At block 404, an offer message is formatted. The offer message
may be any suitable communication made electronically to the advertiser.
Examples include an email message, a text or SMS message and a web
page with pushed content. In one particular embodiment, an electronic mail
message is formatted with text describing the offer and with graphics showing
an example of the advertiser's stream ads placed in a stream with exemplary
stream content. In another particular example, the email message includes
the display of the stream ads and stream content on a device of a particular
type, such as a mobile web device 204, 304, a mobile application 206, 306
and a PC 208, 308 as illustrated in FIGs. 2 and 3. In a further particular
example the email message includes display of the stream ads on alll
proposed types of devices.

[0090] The offer message is also formatted with an offer acceptance
actuator. This may be any device such as text, graphics, hyperlink or other
that may be actuated by the prospective advertiser to signal acceptance of
the offer. In one example involving an email message, the email message
includes a clickable button that is a hyperlink and is labeled Accept Offer,
Start Campaign, or similar.

[0091] In some embodiments, the offer message may also be formatted
with an offer modification actuator. The offer modification actuator may be
labeled “Make Changes” or similar. The offer modification actuator may be
actuated by the prospective advertiser to signal interest in the offer but a
desire to make modifications.

[0092] The operation of block 404 to format the message may be done by
any suitable data processing device including the email server of FIG.1. An
exemplary email offer message is illustrated and describe below in
conjunction with FIG. 5.
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[0093] At block 4086, the offer message is communicated to the prospective
advertiser. Communication of the message may be done in any suitable
fashion. For an email offer message, the email server may communicate an
email message with the offer message contained therein. For a web based
message, the offer message may be incorporated in a web page presented to
the advertiser, either as pushed content or in response to a page request from
the advertiser. Optionally, a legal confirmation of terms of service may be
required here by the online provider before acceptance of the offer is
communicated.

[0094] At block 408, it is determined if an offer acceptance message is
received from the advertiser. Block 408 may involve delay operations and
looping operations to accommodate real-time delays between communication
of the offer message and receipt of a response. The advertiser may respond
to the offer message by accepting the offer, asking to modify the offer or by
declining the offer. A received offer acceptance message may be indicative
of selection of the offer acceptance actuator by the advertiser to accept the
offered advertising campaign.

[0095] If the offer acceptance message is received, at block 410, the
proposed ad campaign is booked. For example, if the advertiser is new to the
online information system, a new account may be opened for the advertiser
and suitable accounting entries made in an account database. If the
advertiser already advertises on the online information system, the
advertiser's account may be updated to reflect the new campaign. New
entries may be started in the account database. An advertising server may
begin serving advertisements.

[0096] If no offer acceptance message is received at block 408, at block
412 it is determined if a request to modify the offer has been received. As
noted above, the offer message may include an offer modification actuator be
labeled “Make Changes” or similar. Selection of the offer modification
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actuator will communicate from the advertiser an offer modification message
indicative of selection of the offer modification actuator.

[0097] In response to receipt of the offer modification message,
appropriate action will be taken to receive proposed modifications to the offer
from the advertiser. For example, clicking the offer modification actuator will
redirect the web browser of the advertiser's device to a web site of the online
information system, block 414. This web site in one example provides
interactive access to a front end of an advertising server operated by the
online provider. By means of the front end, the advertiser may view and
modify elements of the advertising campaign offer. An exemplary web page
illustrating the process will be described below in conjunction with FIG. 6.
After receiving the advertiser's proposed modifications to the offer, the
campaign may be booked.

[0098] In an alternative flow not illustrated in FIG. 4, the offer message may
provide an option for the prospective advertiser to signal interest in the
proposed offer if not yet acceptance of the offer. Instead of being routed to
the front end of the advertising server, a separate contact may be made with
the prospective advertiser. For example, an account manager may be
signaled to get in touch with the prospective advertiser to discuss the offer
and try to book the campaign. This contact may be by any suitable means,
including a telephone call, a text message or an additional email message
directly to the advertiser from the account manager or a real-time online chat
session initiated by the account manager. In this example, further, after
discussing the offer with the prospective advertiser, the account manager may
access the advertising front end to edit the details of the proposed offer in
according with the advertiser's requested modifications. The account
manager may then submit the modified proposal and, at block 410, the
campaign will be booked.

[0099] If no request to modify the campaign is received at block 412, at

block 416, the account manager will follow up with the prospective advertiser.
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This contact may be in accordance with any of the account manager initiated
interactions described above. The account manager may be able to book the
campaign with or without modifications. The exemplary method ends at block
418.

[00100] FIG.5A and FIG. 5B illustrate an exemplary offer message 500
that may be communicated to a prospective advertiser offering an advertising
campaign. The offer message 500 in this example is an email message. The
offer message 500 includes an address field 502, an offer text field 504 and a
mockup field 506.

[00101] The address field 502 includes addressing information for the
offer message. In the embodiment of an email message, the addressing
information includes a destination address, an origination address, a date of
transmission, a message subject and other header information.

[00102] The offer text field 504 includes descriptive text to inform the
advertiser who receives the offer message 500 about the offer. Details may
be provided along with other contact options such as hyperlinks, telephone
numbers, etc.

[00103] The mockup field 506 includes graphics and text showing the
advertiser an example appearance of advertisements placed on a display
device with exemplary content. This provides the advertiser with a campaign
preview to see how the advertiser's advertisements will look in context with
content. In the illustrated example, the advertisements are stream ads and
the context of the stream ads is a stream of content displayed on a display
device. Further in the illustrated example, the advertisements are shown in
context on multiple devices, including a PC display 508, a mobile application
such as a tablet computer 510 and a handheld mobile device such as a
smartphone 512.

[00104] As shown in FIG. 5A, the offer message further includes at least
one advertisement 514, 516. The advertisements are shown with advertising

creatives as the advertisements will appear when the campaign goes live.
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The advertising creatives in the advertisements 514, 516 are developed by
transforming pre-existing ad creatives from other advertising campaigns of the
advertiser or from other sources.

[00105] FIG. 5B shows a lower portion of the offer message 500. The
offer message 500 may be displayed on a device of the advertiser, such as a
PC display screen or the screen of a mobile device such as a tablet computer
or smartphone. The offer message 500 includes stream ads 514, 516. The
stream ads are placed in context with a stream of information and with an
appearance to match the context of the stream and the stream ads. The
stream ads have a generally common size, shape, color, text font and size
and information presentation to match the context of the stream.

[00106] The offer message 500 further includes an offer accept button
520, a change request button 522, a budget indicator 524, a cost per click
indicator 526 and a click counter indicator 528. The accept button 520 is a
user selectable hyperlink that may be clicked by a user, for example using a
mouse or pointer or a touch on a touch screen. The accept button 520
operates as an initiation actuator selectable by the advertiser to accept the
offer for the advertising campaign. Upon actuation by the advertiser, an offer
acceptance message is communicated from the advertiser device to an
advertising server, for example. In response to receipt of the offer
acceptance message, the online information system books the campaign.
[00107] The change request button 522 operates as an offer modification
actuator selectable by the advertiser to propose a counteroffer for the
advertising campaign. After review of the offer defined by the offer message
500, the advertiser may be sufficiently interested to continue to investigate the
offer. Moreover, the advertiser may identify modifications to the offer.
Accordingly, the advertiser may select the change request button 522.
Actuation of the change request button 522 causes communication of an offer
modification message indicative of selection of the offer modification actuator.

Receipt of the offer modification message produces a response by the online
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information system. Also, actuation of the change request button 522 may
cause the browser of the device on which the offer message 500 is viewed to
be redirected to a web site that offers secure editing access to the offer by the
advertiser.

[00108] The budget indicator 524 shows the money amount proposed to
be set as a maximum spending amount for the proposed advertising
campaign. In the illustrated example of FIG. 5B, the budget is pre-set to
$1,000. This money amount is one aspect of the offer to the advertiser. The
cost per click indicator 526 shows the money amount proposed to be charged
to an advertiser for each click through recorded against the advertiser’s ads.
This money amount is one aspect of the offer to the advertiser. The click
counter indicator 528 provides an indication of the number of clicks that the
advertiser may receive at the set budget amount and the set cost per click
amount.

[00109] The money amounts of the budget indicator 524 and the cost per
click indicator 526 form pricing information for the advertising campaign. The
pricing information establishes economic value to be exchanged between the
online service provider and the advertiser who receives the offer message. In
the illustrated example, the pricing information is shown as currency values.
Such currency values may be exchanged between the advertiser and the
online service provider and the online service provider may maintain an
account for the advertiser with an ongoing account balance against which
payments from the advertiser may be drawn. The advertiser may replenish
the account when appropriate and in any convenient manner. The online
service provider may also provide credits to the account of the advertiser, for
example as inducements to try new products. The credits also form pricing
information for the advertising campaign. Instead of the offer message
including the budget indicator 524 and the cost per click indicator 526 as
shown in FIG. 5B, the offer message may indicate that some credit value will

be added to the account of the advertiser, or that the pricing information for
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the campaign includes some currency value, some credit value or any other
economic value, alone or in combination.

[00110] Moreover, in the example of FIG. 5B, the pricing information is
static. That is, the pricing information is a fixed cost per click for all
advertising creatives and for the campaign. The online service provider may
choose to offer static pricing information for any convenient reason, including
to simplify the offer for a prospective advertiser to encourage engagement
with a new product and onboarding by the advertiser.

[00111] In other examples, dynamic pricing information may be used and
offered. For example, the pricing information may be set differently for
different advertisers and for different pre-generated campaigns for the same
advertiser. The different pricing information may be set, for example, based
on the type of advertising creatives and the placement of the advertising
creatives. Also, the dynamic pricing information may change over time, for
example, to offer a discount to an advertiser or to offer premium pricing under
specified circumstances. During one campaign time in the near future, one
price point may be offered by the online service provider. During a second
campaign time in the more remote future, a second price point may be offered
by the online service provider. Further, different price points may be offered
for differing campaign durations, with a higher price point for a short-term
campaign and a lower, discounted price point for a longer-term campaign.
[00112] Still further, the dynamic pricing information may change based
on the channel by which the offer is made to the advertiser. For example, one
price point may be specified if the offer is made through an email message
and another price point may be specified if the offer is made through a web
page presented to the advertiser.

[00113] In other examples, dynamic pricing information may be based on
guaranteed delivery advertising. With guaranteed delivery, advertisers may
pay based at least in part on an agreement guaranteeing or providing some

measure of assurance that the advertiser will receive a certain agreed upon
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amount of suitable advertising. Dynamic pricing information may alternatively
be based on non-guaranteed delivery advertising, which may include
individual serving opportunities or spot market(s), for example. In various
embodiments, advertisers may pay based at least in part on any of various
metrics associated with advertisement delivery or performance, or associated
with measurement or approximation of particular advertiser goal(s). For
example, embodiments may include, among other things, payment based at
least in part on cost per impression or number of impressions, cost per click
or number of clicks, cost per action for some specified action(s), cost per
conversion or purchase, or cost based at least in part on some combination of
metrics, which may include online or offline metrics, for example.

[00114] Further, the cost of new campaign to an advertiser may be
presented in a proposal to the advertiser as an optional add-on to existing
campaigns currently in place for the advertiser. Still further, new advertising
campaigns for different content services and platforms may be bundled
together and offered to the advertiser at a single price which is lower than the
total cost to the advertiser had each new campaign been purchased
separately by the advertiser. The online service provider may tailor pricing of
the proposed advertising campaign based on particular business experience
with the prospective advertiser, goals of the online service provider and
prospective advertiser, as well as advertising products offered by the online
provider that may be used by the prospective advertiser.

[00115] Thus, with dynamic pricing, pricing information may be selected
by the online service provider for a specified advertising campaign, for a
particular advertiser and for a particular campaign duration or campaign time.
The selected pricing information may then be offered to the prospective
advertiser to best suit the requirements of the prospective advertiser.

[00116] FIG. 6 illustrates an exemplary web page 600 useable by an
advertiser for modifying a proposed advertising campaign. The web page 600
may be generated by any suitable data processing system such as the
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advertising server or the account server of the online information system of
FIG. 1. The web page 600 may be displayed on a user device operated by a
prospective advertiser. In accordance with one embodiment, the online
information system communicates an advertising campaign offer message to
the user device of the advertiser. The offer message includes an offer
acceptance actuator such as a hyperlink or display item labeled “accept offer”
or similar. The offer message also includes an offer modification actuator
labeled “make changes” or similar. Upon actuation of the offer modification
actuator, for example by clicking the hyperlink, a web browser of the
advertiser's user device is redirected to the web page 600. The advertiser is
then given the opportunity to interactively modify the proposed advertising
campaign.

[00117] In one embodiment, the web page 600 is generated by a front
end portion of a server such as the account server. The front end portion
provides interaction with networked devices such as the user device of the
advertiser. A copy of the data that forms the proposed campaign may be
copied to the front end portion for display and editing by the advertiser. The
copied data may be used to form the web page 600 by the front end portion.
Edits to the web page are then reflected in the copied data by the front end
portion of the account server. When edits are complete, the data may be
stored elsewhere on the online information system, such as in the ad
database or the account database.

[00118] The web page 600 displays several proposed advertising
creatives 602, 604, 606, 608. Each creative has been automatically
generated, in one embodiment, from other existing advertising creative of the
advertiser. Each respective creative is displayed with a set of editing tools
610. In one example the editing tools includes a delete creative tool 612, a
creative status switch 614, a creative copy selector 616 and an edit creative
selector 618. The delete creative tool 612 may be actuated by the advertiser,

for example by clicking the delete creative tool 612 with a mouse or on a
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touch screen, to delete the proposed creative from the proposed campaign.
The creative status switch 614 may be actuated to turn on or turn off the
respective creative from the campaign. If the respective creative is turned off,
ads with that creative will be suppressed but remain in the campaign and may
be turned on later. The creative copy selector 616 may be used to copy the
respective content to create a new ad with the same creative that may be
further edited. The edit creative selector 618 may be actuated to edit the
content of the respective creative.

[00119] The web page 600 further includes campaign editing controls. In
the example of FIG. 6, the web page 600 includes a book campaign button
620, a reject campaign button 622, a create new ad button 624 and a
campaign summary view 626. Other embodiments may include additional,
fewer or alternative controls. Also, the displayed controls may vary
dynamically depending on the current activity by the advertiser with the web
page 600.

[00120] The book campaign button 620 may be used by the advertiser to
signal that the editing process is completed and that he desires to book the
campaign. For example, actuation of the book campaign button 620 on the
web page 600 by the advertiser may operate to cause a server system such
as the account server or ad server to save the current campaign data
represented by the web page in a database for subsequent use during the
campaign and to update account information for the advertiser in an account
database.

[00121] The reject proposal button 622 may be used by the advertiser to
decline the offered advertising campaign. Actuation of the reject proposal
button 622 may cause the server system to initiate a separate contact with the
advertiser to follow up on the reasons for the rejection. This contact may be
electronic, such as an email from an account manager, or may be personal
such as a telephone call from the account manager.

39



WO 2014/178995 PCT/US2014/032977

[00122] The create new ad button 624 causes the server system with
which the advertiser is interacting to serve a new web page with data entry
fields for creating a new advertisement. The data entry fields in one
embodiment match the format of the fields of the respective creatives 602,
604, 606, 608 so that the advertiser creates a new stream ad which
automatically fits in as a part of the proposed campaign.

[00123] The campaign summary view 626 includes a display of data
about various items of interest to the advertiser about the campaign. The
illustrated example includes a current cost-per-click amount indicator, a
campaign budget indicator, a start date indicator and a campaign end date
indicator. In this example, each of these illustrated indicators is also an
actuator that may be selected to change the data represented by the
indicator. For example, actuating the campaign start date indicator may call
up a calendar which can then be used to select a new date when the
proposed campaign will begin. The campaigh summary view 626 may
include other or additional or fewer indicators or selectors than those shown in
FIG. 6.

[00124] FIG. 7 illustrates a second exemplary web page 700 useable by
an advertiser for modifying a proposed advertising campaign. The web page
700 is produced by a server system for display on a user device of an
advertiser who is modifying a proposed advertising campaign. The web page
700 may be generated by the server system following actuation of an edit
creative selector 618 of a respective advertisement of the ads or ad creatives
displayed on the web page 600 of FIG. 6.

[00125] Actuating the edit creative selector 618 for a respective ad
causes the web page 700 to display an ad creative view 702. The ad creative
view 702 includes one or more data fields for editing advertising creative by
an advertiser on a user device operated by the advertiser. In this example,
the ad creative view 702 includes several fields for modifying portions of the

ad creative. The exemplary fields include a graphics field 704, a title field
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706, a description field 708, a landing page field 710 and a sponsor field 713.
Each field may be independently edited. Initially, each field is populated with
data for the proposed ad creative. In one example, the data for the proposed
ad creative is obtained by transforming pre-existing advertising creatives of
the advertiser into the format of the proposed creative.

[00126] The graphics field 704 includes an image or other graphical
element that is displayed with the advertisement. The graphics field 704 may
be selected by the advertiser viewing the web page 700 on a user device and
edited in appearance or by deleting the image in the graphics field 704 or by
substituting a different image.

[00127] The title field 706 displays the title given to the ad being edited.
The advertiser may select the text displayed in the title filed and change or
rewrite the text as desired. The description field 708 displays a textual
description of the goods or services being offered by the advertisement. The
landing page field 710 displays the URL to which a web browser will be
redirected upon selection of the respective ad by a viewer when the ad
campaign is active and the respective ad is displayed to the viewer. The
sponsor field 713 displays the advertiser or other information defining an
organization or individual responsible for the respective advertisement. Any
of the fields in the ad creative view 702 may be edited by the advertiser for
each respective ad displayed on the web page 700.

[00128] The web page 700 further includes campaign editing controls
such as those described above in conjunction with the example of FIG. 6. In
the illustrated example, the web page 700 includes a book campaign button
620. Following editing of respective advertisements by the advertiser, the
book campaign button 620 may be actuated by the advertiser. Clicking the
book campaign button 620 causes the web page 700 to be communicated to
the server. The server in turn operates to book the campaign and begin
further processing of the campaign.
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[00129] In some embodiments, the book campaign button 620 thus
operates as an offer acceptance actuator which is selectable by the advertiser
to accept the offer. In the example of FIG. 7, the accepted offer is the
proposed offer as modified by the advertiser. In the example of FIG. 5B, the
offer accept button 520 operates in the same manner. In some embodiments,
selection of an offer acceptance actuator in a communication such as an
email message operates to immediately book the advertising campaign. This
immediate operation provides a high degree of simplicity and convenience for
the prospective advertiser. The process of onboarding the prospective
advertiser is reduced to a single click. After the advertiser views the proposed
campaign in the email or other communication from a server system, the
advertiser can simply click the displayed button and a communication is
returned to the server accepting the offer and booking the campaign.

[00130] In some embodiments, before actual booking of the campaign
occurs, a second web page or other actuator is displayed to the advertiser.
The second page may operate as a confirmation page for the acceptance.
For example, the advertiser may have inadvertently clicked a “book
campaign” button and may not actually desire to do so. A confirmation page
offers the advertiser to correct the error. In another example, the confirmation
page may display terms and conditions of the online provider. These terms
and conditions are offered to the advertiser who must signal his assent to the
terms and conditions by clicking an agreement selector. In yet another
example, the confirmation page may show the advertiser information that
requires advertiser input, such as changing or confirming simple parameters
about that campaign. Examples would be any combination of the advertising
campaign budget, targeting and tracking parameters. Requiring input in this
manner serves to obtain clear assent by the advertiser to the terms of the
offered campaign as well as to ensure that only a human, not an automated
process, is accepting the offered campaign and creating a financial liability for

the advertiser. Only after receiving the click on the agreement selector or
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other affirmative advertiser input is the offer acceptance communicated to the
server system for booking of the campaign.

[00131] In some embodiments, additional campaigns may be offered to
an advertiser who is already using the product. When the product is new, or at
least new to the prospective advertiser, the system, products and method
described herein are particularly useful for simplifying and accelerating the
onboarding process. If an advertiser has an existing account with the online
information system, onboarding can be reduced to a single click on an offer
message.

[00132] However, the same benefits of efficiency and time savings apply
when the advertiser has an existing campaign underway with the product. An
offer message may be formatted with pre-generated advertising creative
information, pricing information and an initiation actuator. Because of the
online information system’s experience with the advertiser's use of the
product, the offer may be better tailored to the particular advertiser. For
example, the pricing information in the offer may be based on past experience
with the advertiser and the advertiser's products. Also, because of the
advertiser's experience with the product, the advertiser may be even more
comfortable immediately accepting the offer and thereby automatically
booking the campaign.

[00133] While various embodiments and examples have been described
herein with respect to an advertiser, it is to be understood that other
individuals or entities may be acting in the place of an advertiser. For
example, some businesses and other organizations engage advertising
consultants, advertising agencies, search engine optimizers or other third
parties to manage online advertising efforts. When the term “advertiser” is
used herein, it is to be understood that this term is to apply equally to any
third party acting in the place of an actual prospective advertiser or on behalf
of an actual prospective advertiser. Information sent to a third party in

connection with an advertiser's account or advertisements, or information
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received from a third party in connection with the advertiser's account or
advertisements, may be considered as going to or coming from the advertiser.
[00134] In some embodiments described above, the online provider
introduces a new advertising product and reaches out to a prospective
advertiser by sending a communication such as an email message offering
terms for a new advertising campaign using the new product. In another
embodiment, the online provider may introduce the new product and offer the
campaign in a similar manner to existing advertisers who use other
advertising products. For example, some products offer a user interface by
which an existing advertiser can monitor the progress and status of the
advertising campaign. The online provider may choose to offer the new
product through the user interface when the existing advertiser views the user
interface. Instead of an email message sent to the advertiser, a message
may be created and passed through the user interface. The message may
include the same or similar content as the emails and other communications
outlined above but in a different format for an existing advertiser accessing his
account information.

[00135] The disclosed method and system may be implemented partly in
a server, a client device, a cloud computing environment, partially in a server
and partially in a client device, or a combination of the server, the cloud
computing environment and the client device.

[00136] It is therefore intended that the foregoing detailed description be
regarded as illustrative rather than limiting, and that it be understood that it is
the following claims, including all equivalents, that are intended to define the
spirit and scope of this invention.
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WE CLAIM:

1. A product comprising:

an offer for an advertising campaign from an online service provider to an
advertiser;

pre-generated advertising creative information for the advertising
campaign;

pricing information for the advertising campaign; and

an initiation actuator selectable by the advertiser to accept the offer for the

advertising campaign.

2. The product of claim 1 further comprising:

return data from the advertiser to the online service provider indicating a
response to selection of the initiation actuator by the advertiser; and

booking data indicating booking of the advertising campaign with the
online service provider in response to selection of the initiation
actuator by the advertiser.

3. The product of claim 1 wherein the pre-generated advertising
creative information comprises one or more stream advertisements adapted to

visually conform to the content to be delivered to the user.

4, The product of claim 1 further comprising:
context information illustrating content to be delivered to a user with the

pre-generated advertising creative information.

5. The product of claim 4 wherein the context information comprises

content adapted for display on a selected type of user device.

6. The product of claim 5 wherein the context information comprises:
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content adapted for display on a laptop computer display, a desktop
computer display or a mobile device display, and
wherein the pre-generated advertising creative information is similarly

adapted for display in context with the adapted content.

7. The product of claim 1 further comprising an offer modification

actuator selectable by the advertiser.

8. The product of claim 7 further comprising data to re-direct a
browser of a user device receiving the offer to a web site of the online service
provider to view and modify terms of the offer for the advertising campaign by an

advertiser using the user device.

9. The product of claim 1 further comprising:

data defining an electronic mail message for communication from an
originating device to the advertiser over a network to a data
processing device of the advertiser for receipt by the advertiser,
viewing by the advertiser and subsequent action on the offer by the

advertiser.

10.  The product of claim 1 wherein the pricing information for the
advertising campaign comprises pricing information selected by the online
service provider for a specified advertising campaign and for the advertiser and

for a particular campaign time.

11. A system comprising:

a storage device to store data defining a plurality of pre-generated
advertising creatives; and

a server system in data communication with the storage device and
configured to communicate a communication to a data processing
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device of an advertiser over a network, the communication

including

data defining one or more selected pre-generated advertising
creatives,

an offer to the advertiser of an online advertising campaign, and

an offer acceptance actuator which is selectable by the advertiser
upon receipt of the communication at the data processing
device of the advertiser to accept the offer.

12.  The system of claim 11 further comprising

an advertising creative database configured to store data defining a
plurality of advertising creatives;

a transformation engine in data communication with the advertising
creative database and operative to modify a selected advertising
creative from an original creative format to an offer creative format
for inclusion in the communication as a pre-generated advertising

creative.

13.  The system of claim 12 wherein the transformation engine is further
operative to modify the selected advertising creative to form the selected pre-
generated advertising creative to visually accord with content items displayed in

the communication with the selected pre-generated advertising creative.

14.  The system of claim 12 wherein the transformation engine is further
operative to modify the selected advertising creative for visual conformity with
content items displayed in the communication with the selected pre-generated
advertising creative and in association with at least a computing device and one

or more mobile computing devices.
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15.  The system of claim 11 wherein the server system comprises an
email server configured to format an electronic mail message addressed to the
advertiser, the electronic mail message including:

exemplary content for display to a user of a web site; and

the one or more selected pre-generated advertising creatives formatted for

streaming display with the exemplary content.

16.  The system of claim 15 wherein the email server is configured to
format the electronic mail message with the exemplary content in association
with the one or more selected pre-generated advertising creatives and displayed
as proposed to appear on at least a desktop computing device and a mobile

computing device.

17.  The system of claim 16 wherein further comprising:

a transformation engine in data communication with the storage device
and the email server and operative to modify the one or more
selected advertising creatives to conform to the exemplary content
on each device of the desktop computing device and the mobile

computing device.

18. A method comprising:
in a server system,
selecting advertising creatives from a database of advertising
creatives;
formatting an offer message with
the selected advertising creatives,
an offer for an advertising campaign from an online service
provider to an advertiser, and
an offer acceptance actuator;
communicating the message from a server system to a device of an

advertiser,
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receiving an offer acceptance message indicative of selection of the
offer acceptance actuator by the advertiser; and

booking the advertising campaign.

19.  The method of claim 18 wherein formatting the offer message
further comprises including in the offer message an offer modification actuator
and further comprising receiving an offer modification message indicative of
selection of the offer modification actuator.

20.  The method of claim 19 further comprising:
in the server system,
in response to receipt of the offer modification actuation message,
opening a web page on the device of the advertiser; the web
page displaying modifiable elements of the offer for the
advertising campaign on the web page;
receiving data defining advertiser interaction with the web page to
modify advertiser-selected elements of the offer for the
advertising campaign;
receiving a modified offer acceptance message indicative of
acceptance of the advertising campaign with the modified
elements; and

booking the advertising campaign.

21.  The method of claim 18 further comprising:
in the server system,
in response to receipt of the offer acceptance message,
communicating a web page to the advertiser, the web page
including a terms acceptance actuator,
prompting the advertiser to select the terms acceptance actuator;
and
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receiving a terms acceptance message indicated of selection of the

terms acceptance actuator.

22.  The method of claim 18 wherein communicating the message
comprises transmitting an electronic mail message to the device of the

advertiser:

23.  The method of claim 18 wherein booking the advertising campaign
comprises:
populating an advertisement database with advertisements including the
selected advertising creatives;
updating account of the advertiser on an account management server with
details of the offer for the advertising campaign; and
serving the advertisements to users.
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