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Figure 48 
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Searchmercial results can be presented on other 
Websites or text based search engines using Figure 49 
technologies such as javascript, flash or other 
available methods. 
Results are based on searches Or Content of the 
Webpages translated into queries and in turn 
searchmercials results are displayed results 
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On mouseower, Onclick, on 
mouse down or instantanously 
the Search mercial can be 
activated providing a Call to 
action options menu 

Figure 50 

Play 

Search mercial Descrip 
Search mercial Descri 

Play 

Search mercial Descri 
Search mercial Descri 

Play 

Search mercial Description, Search merc 
Search mercial Description, Searchmerc 

Play 

Search 

Search mercial 
Search 

Search 
Cal To Actor 

URL. Lik 
Click To Cal 

Email Avertiser 
Chat with advertiser 

Etc. 

Searchmercial Title 
Search mercial Description, Search mercial Description 
Search mercial Description, Search mercial Description 

Play Search mercial Title 
Search mercial Description, Searchmercial Description 
Search mercial Description, Searchmercial Description 

  

  



Patent Application Publication Oct. 4, 2012 Sheet 44 of 47 US 2012/O2S4301 A1 

Figure 51 
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Figure 52 
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BROADCAST NETWORK PLATFORM 
SYSTEM 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

0001. This Continuation application is related to the com 
monly owned non-provisional application entitled “Broad 
cast Network Platform System, filed Sep. 23, 2002, bearing 
U.S. Ser. No. 10/252,806, now issued as U.S. Pat. No. 7,865, 
498, and naming Alex Fiero, the named inventor herein, as 
sole inventor, the contents of which are specifically incorpo 
rated by reference herein in their entirety, the commonly 
owned non-provisional application, now expired, entitled 
“Broadcast Network Platform System.” filed Sep. 19, 2007, 
bearing U.S. Ser. No. 1 1/858,103 and naming Alex Fiero, the 
named inventor herein, as sole inventor, the contents of which 
are specifically incorporated by reference herein in their 
entirety, the commonly owned non-provisional application 
entitled “Broadcast Network Platform System.” filed Jan. 3, 
2011, bearing U.S. Ser. No. 12/983,878 and naming Alex 
Fiero, the named inventor herein, as sole inventor, the con 
tents of which are specifically incorporated by reference 
herein in their entirety, and the commonly owned non-provi 
sional application entitled “Broadcast Network Platform Sys 
tem.” filed Feb. 26, 2012, bearing U.S. Ser. No. 13/405,324 
and naming Alex Fiero, the named inventor herein, as sole 
inventor, the contents of which are specifically incorporated 
by reference herein in their entirety. 

BACKGROUND OF THE INVENTION 

0002 1. Technical Field 
0003. The present invention relates to a broadcast network 
platform system that provides for the integration of traditional 
television, HDTV (High Definition Television) commercial 
advertising, multimedia, Video conferencing, Internet Search 
Broadcast System and the Internet all in a centralized rich 
media platform. The broadcast networkplatform is composed 
of various components including Broadcast Allocation Nodes 
(“BANs). The BANs are a unique method of numerically 
indexing and displaying a variety of conventional data types 
(i.e. text) as well as alternative data types, such as icons and 
multimedia, in a numerically indexed system that systemati 
cally centralizes, organizes, and classifies networks over the 
Internet through a single station node. This format is similar 
to the combination of radio and television broadcasting, but 
also provides the ability for Network Grouping or Node 
Grouping. This grouping provides a protocol that allows com 
panies to tie networks, Websites and website links together 
into relevant groups in a platform that is Subdivided into 
stations, channels, programs and file nodes, and to group 
Subsidiaries, partners, affiliates, Subdivisions, or departments 
into numerically indexed network nodes, providing users an 
experience similar to television channel Switching or channel 
selection when accessing information on the Internet. The 
invention facilitates searching the broadcast network plat 
form system through the use of searchmercials. In particular, 
the invention provides a video searchmercial system which 
uses video commercials designed specifically for online 
search and directories. The searchmercial provides video or 
audio data in combination with a call to action. 
0004 2. Background Art 
0005 With the advent of very large global computer net 
works, such as the Internet, individual users have an enor 
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mous amount of information available to them. Unfortu 
nately, there is so much information available that it is 
difficult to locate the items that may be the most pertinent in 
terms of the user's interest. In response to this problem, a 
variety of search engines have been developed to assist users 
in locating the information they are seeking. 
0006. However, search engines are not charities. They are 
profit-making service provided by businesses. Because they 
have always been the busiest sites on the Web, entrepreneurs 
were prepared to invest in search engines at the outset on the 
theory that a high-volume of traffic could be used to generate 
a revenue stream. As proprietors of search engines sought 
ways to generate revenue from the traffic at their web site, 
they found that direct payment by visitors was unpopular and 
would result in a substantial loss of traffic. As a result, search 
engines inevitably turned to alternative ways of earning rev 
enue. One of the most effective methods of generating rev 
enue is through advertisements placed on the Web pages. 
Search engines have found that companies are willing to pay 
for advertising space for a variety of services, such as placing 
the company's brand names on the web portal's screen and/or 
through the use of banner advertising. However, a disadvan 
tage associated with this strategy is that Web users dislike 
advertising which impacts performance by consuming com 
munication bandwidth. Another disadvantage associated 
with this type of advertising is that in difficult economic 
times, such as occurred with the collapse of many Internet 
companies, advertisers were reluctant to spend substantial 
amounts on banner advertisements. As a result, the generation 
of advertising revenue through direct placement of advertise 
ments on search engine Web pages has become more difficult. 
0007. With the decline of advertising revenue from direct 
placement of advertisements, the operators of search engines 
have turned to alternative methods of charging website own 
ers a fee. In particular, Web site owner's seeking to direct 
traffic to their sites are willing to pay search engine operators 
in return for boosting their rankings in search results. As a 
practical matter, an advertiser's ranking in the search results is 
critically important since it directly relates to the probability 
that the searcher will actually get to the advertiser's entry in 
the search results, and potentially visit the site. Likewise, the 
lower an advertiser's rankings are, the less likely it is that a 
searcher will visit their site. The practice of paying for place 
ment enables companies to ensure higher ranking for their 
sites than they might objectively deserve. Because of its effec 
tiveness, the practice of paying for enhanced ranking position 
rapidly became widespread. Unfortunately, this practice 
introduces a substantial imperfection into the frictionless 
marketplace that the Web could become, because millions of 
naive users are being frequently directed to sites that have 
paid a premium for preferred placement, rather than to sites 
that may have more pertinent information. In theory, the Web 
makes it possible for customers to locate the best supplier, but 
it can only deliver on that promise if the search process is 
objective. When search results are artificially distorted by the 
paid alteration of ranking results, the Web is unable to deliver 
the best search results for the searcher, and instead becomes a 
tool for entities with more resources to effectively monopo 
lize the marketplace. In addition to the use of artificially 
altered rankings as they relate to direct sales of products, 
paying for placement in search results also distorts the Web as 
a medium for the unfettered dissemination of ideas. For 
example, if powerful institutions such as governments and 



US 2012/O254301 A1 

large corporations can influence the outcome of Web 
searches, they can effectively ensure that some Voices are 
rarely heard. 
0008. A recent substantial change in Web use has been the 
rapid shift in the use of the Web by television broadcasters. 
Due to rapid increases in communications bandwidth, there is 
an increasingly large audience for high bandwidth Internet 
television. This usage is growing exponentially and repre 
sents an opportunity for television broadcasters to greatly 
expand their reach to the ultimate consumers of their prod 
ucts. It would be advantageous to have a method that allows 
an individual to have easy access to a multitude of broadcast 
outlets from a single Web portal. Today, there is intense com 
petition by the developers of video content over video and 
multimedia standards. As a result, the current versions of 
these formats are often incompatible and the market suffers 
from their incompatibility. It would be desirable to have a 
network system capable of providing the necessary structure 
and application system to allow the various developing tech 
nologies, which are otherwise incompatible, to function 
together and provide rich new media, video, and multimedia 
content, and which further could be simultaneously presented 
as search results via a single search engine. 
0009. Another change in the nature of search engines has 
been the need to handle multiple types of data, in particular, 
Video data. Recently, video producers and digital creators 
have witnessed a remarkable transformation in the tools that 
have begun to flood the current marketplace to create new 
content. Ten years ago, the ability to work with video data was 
reserved for those with access to high-end professional digital 
facilities. Today, digital video camcorders, personal comput 
ers and Software tools can provide high quality content and 
production capabilities for a relatively nominal cost. When 
the personal computer was introduced, it was difficult to 
imagine that it would have such a profound effect on the 
professional video production industry. Those most threat 
ened by this new technology argued that new tools running on 
off-the-shelfcomputers would never match the capabilities of 
the proprietary computer “Black Boxes” that were typical of 
the pre-PC year. They were wrong and we are now entering an 
age of video workstations. It would be desirable to be able to 
use the powerful new video technologies, which are now 
available today by both advertisers and end-users, when 
they’re using search engines. 
0010 For nearly two decades, the personal computer revo 
lution has been riding an exponential growth curve, enabled 
by the phenomenon identified by Moore's Law, which pos 
tulates that the number of transistors on a chip design doubles 
every 18 months. This has resulted in the development of 
nominally priced notebook computers that offer digital video 
production capabilities to virtually anyone. In addition, the 
multimedia products generated by these machines can be 
used on the Webby anyone who has a Web site. Today, we live 
in the infancy stage of the convergence of multiple media 
types. As a result, video data is now just another form of 
information. Anyone with the capability to produce video can 
also acquire a channel from a station that provides video 
streaming capabilities. The network broadcasting business is 
no longer defined by traditional broadcast platforms. It would 
be advantageous to have the ability to deliver any type of 
broadcast data on the Web and to provide traditional broad 
cast media via an entirely new technological area for delivery 
of their product. More importantly, it would be very advan 
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tageous to provide this video data as just another type of data 
that is presented as the result of a search. 
0011. One problem faced by Web sites is that the Meta tags 
used by search engines today focus ontextbased information. 
Of course, a principal advantage of global networks, such as 
the Internet, is that they allow the transfer of large amounts of 
data through video or multimedia information. By focusing 
on textual data types, conventional search engines fail to take 
advantage of the inherent information rich media, which data 
types such as audio, video, and multimedia, provide. Cur 
rently, there are no Meta tags specifically designed for use 
with icons, URLs for streaming multimedia data, or multime 
dia audio tags. In order to make this type of data available to 
search engines, the search engines would first have knowl 
edge of, and access to Meta tags specifically designed for 
those types of data. Unfortunately, these Meta tags do not 
exist at present. It would be advantageous to provide a search 
system that is able to use multimedia Meta tags that allow the 
search engine to search different types of multimedia data, 
and to provide a search results list that contains any combi 
nation of text, icons, audio, video, and/or multimedia. 
0012 Another disadvantage of conventional search 
engines is that they typically provide a list of text results 
describing potentially interesting sites with links to those 
sites. Unfortunately a Substantial amount of time can be 
wasted in the linking process, only to find that the site that was 
linked to is of no interest to the searcher. A main reason for 
this is due to the fact that text based search results are limited 
to a certain number of characters per search result and cannot 
properly inform the searcher of the contents of the landing 
page link. Not only does linking to the Web site waste time 
and effort, sometimes the site which is linked to does not 
allow the searcher to return to the search list. This causes an 
even greater waste of the user's time by disrupting the search, 
which may have taken considerable time to execute; and, 
which now may have to be re-executed from the beginning. It 
would be advantageous to have a search engine that allows the 
searcher to examine data, including multimedia, audio, and 
Video data from a potential linking site that can give a more 
informative message without actually leaving the search 
results Web page. 
0013. One of the quickest ways to pull lots of prospects to 
your web site is to get listed prominently in search engines. 
Unfortunately, with over one billion sites catalogued around 
the web, your message can get lost in the crowd or appear to 
be all the same. Prior art organic search engines today consist 
of text based results and text based search ads, the text based 
search ads help search engines monetize the organic portions 
of their business. Users today are confronted with an average 
of 255 characters per individual search result to decide 
whether or not linking to a website is warranted. It would be 
desirable to provide search results with a substantial amount 
of information as part of the search result so that the searcher 
could make a better decision as to whether to link to a par 
ticular site. 

0014 Prior art video search systems that scourthe web for 
video content are designed to find video on the web, and 
either show a portion of the content, the whole content or a 
link where the content is located. Some prior art systems and 
methods for generating and providing previews of electronic 
files such as web files scours the web for content, then imports 
a portion of the content and makes it available on search 
results. If they were to scour the web and find a video, it will 
capture a portion of the video (a couple of seconds) in hopes 
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that when the user searches and sees a portion of the video it 
would link to the video file in order to see the rest of the video 
or the full video, or webpage or image. At no time is there a 
communication strategy directing a user to a desired URL 
Such as an order form, Subscription form, shopping cart, home 
page, literature, click to call application, email the video 
Owner, etc. 
0015 While the prior art has attempted to provide a variety 
of methods to search the Web, it has failed to provide a 
multimedia search system which provides Meta tags to allow 
the search of multimedia, audio and icon data in addition to 
the text data available by conventional search systems. It has 
also failed to provide search results containing multiple data 
types, including text, icons, video, audio, and/or multimedia 
data into the search results list. It has failed to allow searchers 
to preview data (which may be an advertisement or informa 
tion or promotional multimedia files) associated with linkable 
sites prior to linking to those sites. In addition, it has failed to 
allow search results to be presented in a variety of formats, 
including a conventional search list, or a multimedia search 
list that provides video as part of search results to better 
inform the user as to the contents of the link, or a multimedia 
network platform that uses a numeric index to access data. 
Further, the prior art has failed to provide a method of using 
searchmercials to provide information to searchers and give 
them a call to action based on the content of the searchmer 
cial. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0016 FIG. 1 is a block diagram that illustrates the client 
administration interface and the broadcast network platform 
system main components. 
0017 FIG. 2 is a block diagram that illustrates the inter 
face between a user and the search system. 
0018 FIG. 3 is an illustration of a preferred embodiment 
of a network platform search results screen that displays a 
categorical directory, and a selectable multimedia display 
window. 

0019 FIG. 4 is an illustration of an alternative preferred 
embodiment of a directory search results screen that displays 
stations, channels, programs, and a selectable multimedia 
display window. 
0020 FIG. 5 illustrates another alternative preferred 
embodiment of a search results screen which displays indi 
vidual multimedia search results in a multimedia display 
window. The multimedia files are automatically displayed 
and the user controls the stepping from one multimedia file to 
another. 

0021 FIG. 6 illustrates yet another alternative preferred 
embodiment of a search results screen that displays individual 
multimedia search results in a multimedia display window. 
The multimedia files are displayed by selecting an icon on the 
search results display Screen. 
0022 FIG. 7 is a block diagram that illustrates the main 
components in the broadcast network platform system 
administration. 

0023 FIG. 8 is a block diagram that illustrates the broad 
cast allocation nodes utilized to group networks, stations, 
channels and programs. 
0024 FIG. 9 illustrates the types of video submissions that 
can be administered within the broadcast network platform 
system. 
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0025 FIG. 10 illustrates the insertion of a media file's 
URL as a method of adding video into the system and related 
Metadata. 
0026 FIG. 11 illustrates the video upload/storage portion 
of the system. 
0027 FIG. 12 is a block diagram that illustrates the auto 
mated video production system used by the invention. 
0028 FIG. 13 is a block diagram that illustrates media 
production system used by the invention. 
0029 FIG. 14 is a block diagram that illustrates the broad 
cast network platform system database engine. 
0030 FIG. 15 is a flowchart that illustrates the live video 
communication system. 
0031 FIG. 16 is a flowchart that illustrates the client com 
munication interface. 
0032 FIG. 17 illustrates the distribution system used by 
the invention. 
0033 FIG. 18 illustrates the broadcast solutions catalog 
used by the invention. 
0034 FIG. 19 illustrates the system's broadcast solutions 
design interface. 
0035 FIG. 20 illustrates a network appliance that is con 
nected as part of a network node. 
0036 FIG. 21 illustrates the front and back ends used for 
device integration. 
0037 FIG.22 illustrates a preferred embodimentofa web 
based selection menu used to access the broadcast directory. 
0038 FIG. 23 illustrates a preferred embodiment of the 
webpage selection menu used to access the broadcast direc 
tory sample root broadcast rules. 
0039 FIG. 24 illustrates a preferred embodiment of the 
webpage selection menu used to access the broadcast Sub 
directory sample root broadcast rules in order to classify 
video within the system. 
0040. In FIG. 25, the video production webpage form is 
illustrated. This form provides the user with control over the 
content of video can be used for production. 
004.1 FIG. 26A-B illustrates a preferred embodiment of 
the webpage selection menu used to select the distribution 
according to the user's affiliates, and other action items. 
0042 FIG. 27 illustrates a preferred embodiment of the 
webpage client input management form. 
0043 FIG. 28 illustrates a form utilized to submit loca 
tional Metadata for video content. 
0044 FIG. 29 illustrates the main admin panel for the live 
Video communication service. 
0045 FIG. 30 illustrates a list of users currently viewing a 
Video and locational information related each user. 

0046 FIG. 31 illustrates a search results listing with live 
video service implemented, notifying the user if the owner of 
the content is online or offline with status indicators. 

0047 FIG. 32 illustrates an administrative view of the 
content owner's dialog form for communication with the 
viewer. 

0048 FIG.33 illustrates a user's view of the dialog with 
the content owner. 

0049 FIG. 34 illustrates a communications interface next 
to the video content. 
0050 FIG. 35 illustrates the relation of the search bar and 
the media player. 
0051 FIG. 36 illustrates the relation of the search bar and 
the media player and search results once a search is con 
ducted. 
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0052 FIG. 37 illustrates status indicators to alert the user 
of the type of communication available to him. 
0053 FIG. 38 illustrates the communication interface 
used when the content owner is not available (offline). 
0054 FIG. 39 illustrates the communication interface 
used when the content owner is available (online). 
0.055 FIG. 40 illustrates the administrative communica 
tion interface. 
0056 FIG. 41 illustrates the administrative communica 
tion interface and available communication options. 
0057 FIG. 42 illustrates the administrative communica 
tion interface and the available options within and communi 
cation option. 
0058 FIG. 43 illustrates one embodiment of the broadcast 
network platform system. 
0059 FIG. 44 illustrates a computer desktop. 
0060 FIG. 45 illustrates a computer desktop and one 
embodiment of the broadcast network platform system 
implemented. 
0061 FIG. 46 illustrates one embodiment of a Searchmer 
cials interface. Where a list of search results is displayed 
illustrating title, description, play button, thumbnails, icons, 
calls for action related to a searchmercials. 
0062 FIG. 47 illustrates a user requested searchmercials 
before clicking on a call to action. 
0063 FIG. 48 illustrates another embodiment where the 
searchmercial that ranks first is displayed in a display window 
immediately without user interaction, giving the user the 
option to view other searchmercials before linking to a call for 
action. 
0.064 FIG. 49 illustrates an embodiment where search 
results can be displayed on other interfaces and receive que 
ries based on search criteria, predetermined criteria. 
0065 FIG.50 illustrates the action item: On mouseover, 
onclick, on mouse down or instantaneously the Searchmer 
cial can be activated providing a call to action options menu. 
0.066 FIG. 51 illustrates illustrated thumbnails or icons 
representing searchmercials in an image view of the interface. 
0067 FIG.52 illustrates the various calls to action such as 
landing pages, destination sites, email, and apps such as click 
to call, chat, etc. 
0068 FIG. 53 A-B illustrates a device search form inter 
face and search results. 
0069 FIG. 54A-B illustrates a device presenting a search 
mercials and a call for action. 

SUMMARY 

0070 The present invention solves the foregoing prob 
lems by providing a search engine with the ability provide 
more informed results with searchmercials and providing 
more calls to action for each searchmercial's listing, listed in 
the search results screen without linking directly to the web 
site or to a call to action. A preferred embodiment displays 
searchmercials search results entries in a window on the 
search results screen from a list of search results entries. The 
searcher has the ability to step from entry to entry based on 
information presented in the searchmercials in the search 
results screen, or to link to the Web site presenting the search 
mercial on the search results screen. In another preferred 
embodiment, the search engine provides an icon that is dis 
played on the search results screen and which can be selected 
to cause a searchmercial multimedia file from the linkable 
Web site identified by the icon to be streamed to the search 
results page for display, or alternatively the searcher can link 
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directly to the linkable Web site associated with the icon 
based on the information provided by the searchmercial. 
Another preferred embodiment provides a text list that allows 
the searcher to display a searchmercial multimedia file based 
on text presented on the search results screen, or to link 
directly to the linkable call to action associated with a text 
search results entry. In each of the embodiments, the searcher 
has the option of previewing searchmercial multimedia infor 
mation on the search results screen to determine if the user 
wishes to link to another searchmercial, and then selectably 
linking to the web site or call to action based on the informa 
tion delivered in the previewed multimedia file. 
0071. The system uses Metadata specifically designed to 
identify and locate searchmercial multimedia data and asso 
ciated Metadata, including searchmercials multimedia data. 
The Metadata identify the location of information on remote 
Web sites that may include general information about the 
searchmercial, and in addition, the addresses where multime 
dia files, which are to be downloaded and displayed on the 
search results screen, can be found. The Metadata can be 
manually inputted into the system or stored on the remote 
server. The owner of the remote Web site accesses the system 
and issues instructions to have a spider access the remote 
server system for the purpose of retrieving the information in 
the Metadata. The Metadata can be stored on a remote URL in 
form of novel Metatags designed specifically for the search 
mercials system or can be stored in a remote server inform of 
a data feed that can be parsed and stored into the system. This 
gives the owner of the searchmercial control over the content 
of the Metadata, and also gives the owner of the searchmercial 
control over when the search engine is updated with the 
COntent. 

0072 The system provides a number of search capabilities 
to deliver search results in an organized and synchronized 
fashion. The user may specify the style of the views, including 
the arrangement of the views provided by the system. The 
views may include multimedia, multimedia and text, icons, 
icons and text, text, etc. The user may input search criteria to 
the system that searches the system and locates searchmer 
cials for information and calls to action associated with the 
search criteria. The system displays a selection of views that 
allow the searcher to choose the format of the search results. 
The format of the search results may be multimedia, text, 
icons, icons and text, or combinations of the foregoing. The 
user selects views from user-customized favorite program 
files, and several graphic display and search Switching capa 
bilities within the application. In addition, an optional 
advanced Internet multimedia and broadcast management 
network platform system permits users to access information 
on the Web by Means of a numerical index system in which 
multimedia broadcasting sources provide numerical address 
ing information related to a station/channel/program struc 
tured environment. Each station, channel, or program con 
tains a destination address for a source text, icon, audio, 
Video, and/or multimedia file for one or more programs. The 
user enters a preselected numerical code to access a selected 
station/channel/program. 

DESCRIPTION OF THE PREFERRED 
EMBODIMENT 

0073 Prior to a detailed discussion of the figures, a general 
overview of the system will be presented. The present inven 
tion relates to a broadcast network platform system (the 
“World Wide Broadcast Network” or “WWBN) that pro 
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vides for the integration of traditional television, HDTV 
(High Definition Television) commercial advertising, multi 
media, video conferencing, Internet Search Broadcast Sys 
tem and the Internet all in a centralized rich-media platform. 
The system enables these media elements to interact with 
each other in an open source environment. The system can be 
implemented to run under any Suitable operating systems 
Such as windows, Linux, MAC and online so that it is an open 
Source environment capable of interacting with all media 
types. It provides searchmercials that improve on conven 
tional search engines by providing a video description of the 
content of remote URLs or landing page without requiring a 
searcher to access the remote URL or landing page. 
0.074. A Video Searchmercial is defined as follows: A 
searchmercial is a form of video or audio promotion that is 
primarily used online and displayed in directories or search 
results. A video "searchmercial' is a video commercial 
designed specifically for online search and directories. Unlike 
display ads or in-stream video ads that are designed to 
demand attention and create a brand preference, the purpose 
of the searchmercial is to appeal to the active searcher by 
providing the information sought with video or audio and a 
call to action. Its advantage is that there is no need to cut 
through the clutter or generate effective reach; a searchmer 
cial simply needs to tell a story and communicate value. In 
fact, where traditional advertising is designed to stand out 
from the content the audience is viewing, the searchmercial is 
the content. Preferably, searchmercials run between 30 to 90 
seconds and can be placed on the online directory or an 
Internet search engine. They can be created cost effectively 
because they simply need to efficiently tell the story of the 
business. No need for the “big idea or expensive talent. 
Searchmercials should: 1) Answer the target searcher's 
inquiry. People searching for a product or service have a 
question to be answered. The searchmercial answers that 
question, 2) include a call-to-action and ensure it can be easily 
edited. 3) Searchmercials can be optimized not only for the 
search, but also for the response itself. 4) A call to action 
within the searchmercial can be a discount, monthly coupon, 
etc., 5) searchmercials provide efficient transfer of informa 
tion by answering a question and quickly giving a call-to 
action, 6) searchmercials can repurpose TV commercials, 7) 
Some TV commercials that promote websites or landing 
pages within websites can be repurposed for searchmercials. 
It is important to optimize the Metadata for search results. 
Close attention should be paid to the data associated with the 
searchmercial. This data will be read by search engines, and it 
is imperative that the searchmercial show up in searches that 
are likely to generate the most prospective customers. 
0075 Prior art organic search engines today consist of text 
based results and text based search ads, the text based search 
ads help search engines monetize the organic portions of their 
business. Users today are confronted with an average of 255 
characters per individual search result to decide whether or 
not linking to a website is warranted. This inventive system 
improves on text based search engines prior art with a search 
mercial, as a part of the result. Because there is an unlimited 
amount of information that can be provided to the user 
through a searchmercial that cannot be done with 255 char 
acters, the user can determine if linking to the website is 
warranted or using any other available calls to action is war 
ranted with more detailed information from the content 
OW. 
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0076 Prior art video search systems that scourthe web for 
Video content cannot perform with the same functions and 
have the same desired impact as a Searchmercials search 
engine because they are designed to find video on the web, 
and either show a portion of the content, the whole content or 
a link where the content is located. At no time is there a 
communication strategy directing a user to a desired URL 
Such as an order form, Subscription form, shopping cart, home 
page, literature, click to call application, email the video 
owner, etc. Therefore the specific goals cannot be accom 
plished organically. 
0077. Some prior art systems and methods for generating 
and providing previews of electronic files such as web files 
scourthe web for content, then import a portion of the content 
and makes it available on search results. If they were to scour 
the web and find a video, it will capture a portion of the video 
(a couple of seconds) in hopes that when the user searches and 
sees a portion of the video it would link to the video file in 
order to see the rest of the video or the full video, or webpage 
or image. This method does not serve the user seeking to 
promote a link to a shopping cart for the user to purchase a 
product or service, nor can it convince a user to click on any 
call to action such as click to call the advertiser, link to the 
landing page URL or email the advertiser etc. Although con 
ceptually similar they are not in the same world, nor do they 
achieve the same objectives. 
0078. As the Internet, television broadcasting, and televi 
sion networks evolve, they will one day converge. With 
devices such as TIVOTM eliminating commercials on pro 
gramming and those commercials offered to users randomly 
will make a transformation to user requested commercials. 
For example if users are watching a sports show, they may 
have Searchmercials options on the side or bottom of the 
display that relates to sports equipment, sports tickets related 
to the games or team etc. They can also search for a search 
term Such as Sneakers or Lakers game tickets and get search 
mercials related to their inquiry and each searchmercial pro 
vides a call for action. Therefore the commercials are not 
seemed as unwanted interruptions but as information 
requested by the user. Conventional high bandwidth search 
engines work well for basic information on the web, but for 
those looking to promote a URL or call for action, an effective 
search has to make a transformation to searchmercials and its 
methods and systems. 
0079. In the inventive searchmercials system there has to 
be human interaction to manage the efforts of the campaign or 
the message in the searchmercial. The content cannot be 
randomly scoured or spidered as it is in a conventional search 
system, the search terms need to be focused and call for 
actions are to be strategized and configured. The invention's 
Searchmercials allows companies to promote their business 
with the power of multimedia integrated into an interactive 
search campaign. Enhance their web links, call to action 
items and destination URLs with video. 

0080. An advantage of searchmercials is that they com 
municate the benefits of a company, product or service with 
the “High Wow' impact of multimedia integrated into user's 
search results. Sleek presentations and messages will enable 
companies to reach their target audience and attract more 
users to their landing pages, call for action items or web links. 
Searchmercials provide companies with first-hand exposure 
and continuous contact in direct response to user's inquiries 
in the market to which their searchmercials message is 
directed. Users are eagerly searching the Internet for the most 
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pertinent information and latest developments. A searchmeri 
cal's message will come across as needed, in response to 
user's inquiries, giving the searchmercial's message a more 
persuasive edge without distractions by intruding unrelated 
advertisements, giving a company's message a more presti 
gious status and a stronger persuasive marketing edge causing 
a call for action. 

0081. An Interactive Experience, as it is described herein, 
consists of several elements that communicate with each 
other, as well as between the website and the user, in unique 
ways. The elements can include text, graphics, audio, video, 
or a combination of all elements. Combining these media 
elements adds value because they have the ability of far 
greater user experience than what each individual media ele 
ment can achieve on its own. 

0082 Pay For Performance, also called pay-per-click, is a 
service model for advertising that's simple to grasp: You pay 
to rank your searchmercials well. You select keywords or key 
phrases relevant to your business goals, and the highest bidder 
ranks the best. Because you only pay after a visitor clicks your 
link, no money is wasted on up-front costs, hence the term 
“Pay For Performance'. Unlike standard Pay Per Click text 
based search engines, the invention enables Vendors to com 
municate the benefits of their company, product, or service 
with the High WOW impact of video to best describe their 
offerings. Vendors can start reaching customers at the point of 
search with a searchmercial. 

0.083 Searchmercials combine the best features of search 
advertising: multimedia, pay-for-performance, keyword tar 
geting and budget control to give vendors an additional cost 
effective way to reach your target audience. You advertise to 
prospective customers who are already searching for your 
products and services. You pay only when users click through 
to your website. You communicate with a market that is in an 
information gathering mode. You Setyour own cost-per-click. 
You begin your Searchmercial PPC campaign with minimum 
cost. Searchmercials enhance your listing with a stronger call 
to action. Customers click To Call. You can use phone track 
ing You can provide a Landing Page call to action (buy, 
literature, more info, contact sales rep, visit web sit link URL, 
etc. 

0084 Your advertising video message (searchmercials) 
can best describe your product or service and can thus come 
across as needed, in direct response to user inquiries, giving 
your company a more persuasive marketing edge as users 
preview your company's video before clicking through to 
your website. Searchmercials provide companies with the 
ability to communicate with a market that is in an information 
gathering mode, with the power of multimedia integrated into 
a cutting edge video marketing campaign. Your advertising 
Video message can best describe your product or service and 
can thus come across as needed, in direct response to user 
inquiries, giving your company a more persuasive marketing 
edge as users preview your company's video information 
before clicking through to your website. Your sleek video 
presentations (searchmercials) enable you to reach your tar 
get audience and attract more users to your web links and 
destination URLs. By allowing consumers to preview relative 
Videos during a search, publishers can aggressively target an 
audience at the point of search with Strategies that highlights 
your company's strongest selling points. Because the search 
mercials system is a managed Submission system it provides 
several options, such as an administrative interface for users 
to manually enter the data into the system and manage their 
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campaign, Submit their searchmercials data with XML, 
mRSS or other means of automation managed by the user. 
Assign a set of specialized Meta tags provided by the system 
to then schedule the spider to scour and update the informa 
tion for the searchmercial. 

I0085. The WWEN incorporates a variety of components 
in its broadcast network platform system, including Broad 
cast Allocation Nodes (“BANs). The BANs architecture is a 
unique method of numerically indexing and displaying a 
variety of conventional data types (i.e. text) as well as alter 
native data types, such as icons and multimedia, in a numeri 
cally indexed system that systematically centralizes, orga 
nizes, and classifies networks over the Internet through a 
single station node. This format is similar to the combination 
of radio and television broadcasting, but also provides the 
ability for Network Grouping or Node Grouping. This type of 
grouping sets a protocol that allows companies to tie net 
works, Websites and website links together into relevant 
groups in a platform that is Subdivided into stations, channels, 
programs and file nodes. In other words, this system allows a 
company to group Subsidiaries, partners, affiliates, Subdivi 
sions, or departments into numerically indexed network 
nodes. This provides a user with a similar experience to 
television channel Switching or channel selection when 
accessing information on the Internet. For example: a large 
electronics manufacturing company would be assigned as 
station 1. Each category or service would be assigned as a 
separate Channel (music 1, computers 2, telecommunication 
3, televisions 4, etc.). Its products would be numerically 
indexed under the channel or category (CDS 1.1, Cassettes 
1.2: HP 2.1, IBM 2.2, etc.). 
I0086. Another component of the invention is the World 
Wide Broadcast Network (“WWBN') Directory System. 
This is a market-driven, human-edited, directory-based plat 
form that categorizes the management of Website link iden 
tifies, multimedia, icons and other network resources. By 
incorporating a search system into the system, the invention 
provides a more effective and structured search result. Users 
can locate and view the results of their inquiry expeditiously, 
thus providing the user with a more accurate and relevant 
result faster. Users also have the ability to save their search 
results for future use, participate in a rating system of a site 
(thus ensuring the sites validity and usefulness), and view 
other user's opinions regarding another site in order to com 
pare findings based on content, information, data, etc. Stra 
tegic positioning is a method used by WWEBN Directory that 
enables companies to market various areas of its Website or 
network by listing these links and the appropriate categories 
within the WWEBN Directory. This method allows for inde 
pendent links of Websites to be displayed under the relevant 
categories resulting in diverse connections to the various 
areas (products or services) within the site. Categories can be 
created, deleted, or changed as new markets emerge and 
existing markets change, thus expanding the pool for market 
ing strategies which separate and/or combine the stations, 
channels, programs and file nodes. This enhanced numeri 
cally indexed system of specific sites of the Internet provides 
search results that are categorized and Sub categorized by 
subject matter through the WWEBN Directory, thus allowing 
the searcher to quickly locate potential Websites of interest. 
For example, a Station Node can either provide information to 
users with regard to the station and its channels or broadcast 
information direct, the Channel Nodes can either provide 
information to users with regard to the channel or its pro 
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grams or broadcast information direct, the Program Nodes 
can either provide information to users with regard to its 
programs its files or broadcast information direct, and the File 
Nodes can broadcast directly. This allows a company to 
develop a full scale marketing platform capable of broadcast 
ing its complete line of products, services, website links, 
divisions, Subsidiaries, etc. under one centralized platform. 
This enables the company to reach those consumers specifi 
cally in the market for what the organization has to offer while 
enticing them to explore the company and its information 
further without the intrusion of the general Internet popula 
tion. The Station Node serves as the focal point of all that the 
organization has to offer through the channels programs and 
files that the station possesses. 
I0087. A component of the invention is the WWEBN's 
Searchmercials System. The system utilizes specific informa 
tion in form of searchmercials that provides for relevant and 
specific information as a result to users. This eliminates the 
cumbersome and irrelevant information that is retrieved 
through the use of most textbased search engines in use today. 
Strategic targeting is a method used by the Searchmercials 
System to enable users to find individual links, departments 
or sections to a website that should be identified by its own 
merits. For example one searchmercial can be targeting a 
homepage talking about a specific website about shoes and 
the call to action may be the home page of the website and 
another searchmercial can be about a specific model of shoe 
and the call to action can be a shopping cart, literature, a chat 
with a sales rep, a video of the same shoes in different colors, 
etc. In other words, by assigning searchmercials targeting 
specific criteria that focus on the specific area of a site or 
specific marketing goals, users will be able to quickly find the 
specific area or link in a website. This allows for a more 
relevant search result for the specific link within a site than it 
would be if the criteria were to be the same on all the website's 
pages. The method enables users to link directly to a specific 
area of a site, allowing the advertiser, marketer or owner of the 
site to narrow and focus its searchmercials advertising strat 
egies and highlight the specific qualities of that segment of the 
company, product or service. 
0088. The Search Broadcast System integrates broadcast 
ing Solutions and multimedia with search engine capability. 
By integrating search together with video commercials 
designed for search in form of searchmercials the system 
provides a relationship where the roles of the advertiser and 
the consumer are reversed. Instead of investing time, money 
and unfocused efforts trying to find, identify, define and reach 
a particular segment of the market, our searchmercials system 
will provide an environment where the consumer seeks the 
commercial information relevant to their needs and interacts 
in direct response to their inquiries according to the calls to 
action available. Advertisers will thus reach consumers look 
ing for the specific information, product or service offered 
while the user is in an information gathering mode or ready to 
purchase, instead of waiting to see who got caught in the 
advertisement net. The Searchmercials System provides for 
search results in several forms, including a audio or video 
only form, a text only form, an icon form, or a combination of 
media form types, including text and/or icons and/or multi 
media. The search results can be multimedia only, with the 
user having the option of playing the entire multimedia 
searchmercial result item, or skipping to the next entry, etc. 
Alternatively, the search engine can display search results in 
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a user's choice of text, or icons, or both with the ability to 
selectably display multimedia items. 
I0089. As can be seen, the system provides the searcher 
with the capability of first examining an introductory data 
item with a searchmercial. Searchmercials candisplay instan 
taneously or can be triggered in several ways Such as an icon 
representing a multimedia file presented on the search screen, 
to determine whether to link to call to action associated with 
that searchmercial. Once the searcher selects the icon, a 
searchmercial multimedia file is streamed to the search 
results screen. After viewing the searchmercial multimedia 
file, the searcher can then elect to link to the Web site or to any 
other available call to action presented by the searchmercial. 
The search engine provides for the integration (i.e., "plug 
in”) of streaming broadcasting signals in one or more media 
formats, and/or their file names, multimedia files, Web pages 
or domain addresses, applications on the Internet or on any 
other public, private or global network. The multimedia data 
platform is open source in that it can present multimedia files 
having a variety of data formats, such as commercially avail 
able MPEG, AVI, etc., formats to display content on any 
device. 
0090 The system provides a new method of searching and 
displaying searchmercials in a variety of conventional data 
types (e.g., text) as well as alternative data types, such as 
audio, video, multimedia streaming data, large and Small 
icons, as well as combinations of those data types. The variety 
of data provided by the system is presented as results on the 
search screen, and which may be selected by the searcher for 
the searcher's examination. The system is able to identify a 
variety of data types to the search engine by the creation of a 
set of new Meta tags which provide destination addresses for 
these multimedia data files on the Web. By having the ability 
to access multiple types of data, the system provides the 
searcher with substantially more information than would be 
presented by a conventional text based search system and thus 
have the ability to serve a multitude of devices such as TIVO, 
GPS, Television, Mobile Devices, etc. 
0091 Another advantage of the searchmercials system is 
that due to high bandwidth availability in homes, users would 
prefer to view more informative searchmercials with more 
call to action options than to read through text based results 
that are usually limited to 255 characters and then link to the 
website to then later return and sometimes have to begin the 
search all over again. 
0092 Another advantage of the searchmercials system is 
that it can function in any device Such as television, as tele 
visions become digital, manufacturers are integrating com 
puting and Internet options to the new digital television moni 
tors. User watching TV can now skip through unwanted 
commercials with the use of built in Systems or services Such 
as TIVO and others. Unwanted commercials have always 
monetized television broadcasting, but with the advent of 
TIVO and other services, commercials have to become an 
asset to the user. A searchmercial is requested by the user and 
is received as useful and requested information and unlike the 
prior art of presenting random commercials to the public for 
branding with no call to action, searchmercials have the abil 
ity to provide the user with needed information and several 
calls to action, providing advertisers an immediate return on 
their investment. 

0093. Another advantage of the searchmercials system is 
the ability to handle multiple criteria and predetermined cri 
teria Such as search terms, location data, and IP data to deter 
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mine a list of results. This becomes useful in locational 
devices and GPS capable devices that can have audio or video 
searchmercials presented to them as they move from location 
to location. 

0094. Another advantage provided by this invention is the 
ability of the searcher to select a searchmercial multimedia 
file, such as a streaming audio/video file, and to access that 
searchmercial multimedia data file at its location on the Web 
and display it in a window on the searcher's search results 
screen. Streaming the searchmercial multimedia file to the 
search results screen eliminates the need for the searcher to 
link to the source site to find out whether that site contains 
information of interest. The host of the Web site provides 
searchmercial streaming data to the searcher's page that is 
presented in the window. After the searcher views the search 
mercial information presented by the streaming data, the 
searcher can elect to link to that site. This eliminates a number 
of problems associated with prior art search engines. In par 
ticular, it eliminates the problem associated with Web pages 
that do not, for one reason or another, allow the searcher to 
return to the search results page. Frequently, this results in the 
searcher having to re-execute the search that may result in 
substantial wasted time. Of course, when the searcher reen 
ters the search keywords, those keywords may be slightly 
different, and as a result, in search results may also be differ 
ent. In addition, streaming a small advertisement or search 
mercial of a tentative linkable site will improve system per 
formance by avoiding the overhead associated with linking to 
that site and then having to return. 
0095. Another component of the invention is the utiliza 
tion of Application Service Providers (ASP). This is an up and 
coming alternative to buying Software. The system provides a 
unique platform in the system's directory that tailors specifi 
cally to the ASP market by making available to users the 
various applications published by Application Service Pro 
viders online. ASPs or software subscription-based models 
allow users to connect to a server maintained by the ASP for 
a monthly, quarterly or annual fee. Users then access and use 
one or more applications or programs from the ASP server 
without the need of downloading, upgrading or purchasing 
software to be installed into their computer. In this manner 
ASP customers become steady monthly or quarterly sources 
of revenue while producing lower costs for the developers 
with regard to software upgrades, operating system compat 
ibility, distribution and piracy. 
0096. In the last few years, there has been an exponential 
increase in computer power, bandwidth span, and powerful 
positioning of the Internet worldwide. The rapid increase in 
broadband usage has not produced a resulting increase in 
easy, cost-effective multimedia broadcasting capability. The 
problem for content providers and distributors is the difficulty 
in serving three major media platforms (QuickTime, Real 
Media, Windows Media) to appease users’ media players 
preferences. The WWEBN architecture provides compatibility 
between Software and application service providers and 
developers, search technologies, and multimedia Vendors 
products and services through common, public-domain stan 
dards. The opposite paradigm (proprietary standards) would 
limit companies to one vendors offerings, thereby achieving 
compatibility within an organization's network while jeopar 
dizing compatibility with global networks, customers, Sup 
pliers and partners. As a result of this invention, numerous 
industries that have recently shown an impasse in productiv 
ity due to cost and availability, namely, the streaming indus 
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try, data management centers, and data distribution centers, 
will receive a substantial productivity boost in their ability to 
reach their respective customers. The potential for these 
industries to grow and succeed will be possible with the 
integration of the WWEBN System, which provides a central 
ized Rich-media platform for the dissemination of rich-media 
COntent. 

0097. At present, many traditional media companies with 
offline syndication models are taking a wait-and-see 
approach, waiting until there is a significant competitive 
advantage before moving online. Despite the growing rich 
media syndication market, content distributors are still wait 
ing for a “giant content bazaar to be built online that would 
facilitate centralized, easy, cost-effective multimedia broad 
casting. WWEBN provides the platform to achieve integration 
and compatibility among search engines, online broadcast 
ing, and streaming, finally providing the advantage that con 
tent distributors seek. The WWEBN system provides a plat 
form with the necessary structure that will allow the various 
developing technologies of search engine algorithms, com 
peting video content and multimedia providers to function 
together, and will allow video and multimedia content to be 
simultaneously presented as search results via a single rich 
media platform. 
(0098. The WWBN system offers much more thana reposi 
tory for data. It combines traditional television, search tech 
nology, multimedia and the Internet into a powerful broad 
casting tool with unequalled advertising potential. It is, in 
fact, a centralized rich-media platform that allows media 
elements and digital assets to interact with each other. The 
rich-media platform increases the demand for streaming, rich 
media storage and hosting services. Service providers, broad 
casters, data centers, media buyers, hosting companies, 
advertising agencies, search engines, content providers and 
distributors can participate in providing streaming and host 
ing services for clients using the WWEBN as a centralized 
distribution hub for dissemination of rich-media content. The 
WWEBN system is commercially and economically equal in 
functionality to the Internet, as television commercialism is to 
network broadcasting. Further, the WWEBN architecture 
allows compatibility through common, public-domain norms 
as opposed to proprietary standards that hinder communica 
tion, technological expansion and collaboration. The WWEBN 
platform provides for the broadcast of a variety of multimedia 
content, such as business and television broadcasting, multi 
media, commercials, flash animations, and stored and stream 
ing video. These are processed through a single rich-media 
platform that integrates with all media formats available 
today, such as MPEG, Real Media, QuickTime, Panoramic 
and Object Oriented Virtual Tours, Windows Media, Flash, 
AVI, etc., so personalized communications can be generated 
to customers quickly and easily. Companies that have devel 
oped high quality state-of-the-art technologies in areas Such 
as search, multimedia, and other related technologies can use 
that WWEBN platform that allows for the integration and 
sharing of technologies. The WWEBN system creates a sym 
biotic, mutually beneficial relationship with its users, clients, 
service providers, partners and affiliates, guaranteeing its 
rapid implementation and adoption. 
(0099. The WWEBN System is much more than a search 
engine or broadcasting medium. It provides for the integra 
tion of television and the Internet into a powerful, interactive 
entertainment and marketing venue that promises to link all 
the disparate media into one all-purpose tool. The WWEBN 
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can run continuously on an HDTV screen in every household. 
Through our broadcast network platform system, Users will 
be able to shop, work, entertain, answer, and receive video 
phone messages, videoconference with other users, retrieve 
and share information, etc., all in a single all-inclusive 
medium. Search engines with streaming and multimedia 
broadcasting capabilities, in a standardized, common, cen 
tralized platform is a component that will propel the emer 
gence of this new medium. The WWEBN System provides the 
platform that allows this integration. 
0100. A principal advantage of the WWEBN system is to 
take the public “out of the box” of confining and limiting 
exclusive programs, applications and search tools. The 
WWEBN System is the beginning of a new wave of full com 
patibility in digital data manipulation. Information is a pow 
erful tool that should not be wasted, controlled in an elitist 
fashion, or restrained. Information has become a currency and 
it is manipulated as such. The proficiency in the exchange of 
this currency guarantees Success, and the development 
WWEBN System optimizes this exchange. 
0101 Addition to the foregoing, the WWEBN system pro 
vides a new method of searching and displaying a variety of 
conventional data types (e.g., text) as well as alternative data 
types, such as audio, video, multimedia streaming data, large 
and Small icons, as well as combinations of those data types. 
The variety of data provided by the system is presented as 
results on the search screen, and which may be selected by the 
searcher for the searcher's examination. The system is able to 
identify a variety of data types to the search engine by the 
creation of a set of new Meta tags which provide destination 
addresses for these multimedia data files on the Web. By 
having the ability to access multiple types of data, the system 
provides the searcher with substantially more information 
than would be presented by a conventional text based search 
system. 
0102) Another advantage provided by the WWEBN system 

is the ability of the searcher to selecta multimedia file, such as 
a streaming audio/video file, and to access that multimedia 
data file at its location on the Web and display it in a window 
on the searcher's search results screen. By streaming the 
multimedia file to the search results screen it eliminates the 
need for the searcher to link to the source site to find out 
whether that site contains information of interest. The host of 
the Web site provides streaming data to the searcher's results 
page that is presented in the window. After the searcher views 
the information presented by the streaming data, the searcher 
can elect to link to that site or not. This eliminates a number 
of problems associated with prior art search engines. In par 
ticular, it eliminates the problem associated with Web pages 
that do not, for one reason or another, allow the searcher to 
return to the search results page. Frequently, this results in the 
searcher having to re-execute the search that may result in 
substantial wasted time. Of course, when the searcher reen 
ters the search keywords, those keywords may be slightly 
different, and as a result, will provide different search results. 
In addition, streaming a small advertisement or description of 
a tentative linkable site will improve system performance by 
avoiding the overhead associated with linking to that site and 
then having to return. 
(0103) As can be seen, the WWEBN system provides a 
search engine that has a search results screen that combines 
multiple data types, including text, audio, video, multimedia, 
icons, etc. into a single search results screen that provides far 
richer data than previously available. In addition, the preview 
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capability associated with multimedia data, which is 
streamed for a direct presentation on the search results Web 
page, provides increased convenience and improved perfor 
mance over prior art systems which require searchers to link 
to a Web page listed as part of the search results. The multi 
media data allows Substantial amounts of information to be 
quickly presented to the searcher, and avoids interference 
with the search by some linked-to Web pages that do not allow 
return to the search results Web page. 
0104. The WWEBN system further improves upon prior art 
search engines by providing a new method of accessing data. 
In particular, an optional numerical index system allows a 
user to input a number related to a station/channel/program 
format which provides search results that are categorized and 
sub categorized by subject matter to allow the searcher to 
quickly locate potential Web sites of interest. The station/ 
channel/program format used by the system is implemented 
as follows: 
0105 1. A Web site proprietor would advertise its Web site 
and include a numerical address code in the advertisement. 
For example, a large electronics company may advertise the 
product, such as an inkjet printer with a code of 2.1.3 wherein 
a number 2 may indicate a station, the number 1 may indicate 
a channel, and the number 3 may indicate a program. 
0106 2. A “Station' may represent a Web site which has a 
variety of content and which may include multiple channels 
and programs within those channels. For example, if an indi 
vidual is looking for an electronic product such as a computer 
printer, the numerical code for the station may list the home 
page of a large electronics manufacturer that has a broad 
range of products. That home page would function as the 
station that would provide access to a variety of channels, 
each related to different product categories. One channel may 
be related to printers, one to display monitors, one to note 
book computers, etc. This is an improvement over the prior art 
in that it provides a short identification code that is much 
easier for a consumer to remember. 
0107 3. A “channel can represent a category of related 
items. Once a searcher has selected a station, the searcher 
would then use the numerical code 1 (which may indicate 
printers) to select the appropriate channel within the station. 
Using the example given above, the searcher would access the 
Web site of a manufacturer (i.e. the station), then access the 
channel related to printers. 
0.108 4. A “program' represents a particular item within a 
category. Again, using the example given above, once the 
printer channel is selected, each program may be related to a 
particular printer within a line of printers. The searcher would 
then use the numeral 3 to select the program (i.e., the printer) 
the searcher was interested in. 
0109. By way of example, a large manufacturer such as 
Sony Corporation may use an Internet address on its adver 
tisements related to products that it sells. If Sony was adver 
tising a specific type of television (e.g. an HDTV television), 
with a specific model number (e.g. a model 301), the adver 
tisement may have a spelled out Internet address so that the 
consumer can later access the Internet for more detailed infor 
mation regarding the product. In this case, the spelled out 
Internet address may have a form such as “WWW.Sony.com/ 
HDTV/model-301’ which would indicate the address of the 
Sony Web site, the subsection of the Sony Web site devoted to 
high-definition televisions, and the particular Web page 
devoted to that particular model of high definition television. 
The problem associated with this type of Web page identifi 
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cation is that the addresses can be long and cumbersome. 
Long addresses such as this can be difficult to remember and 
can contribute to mistakes on the part of the consumer enter 
ing the address. For example, the dash in the term “model 
301’ might be easily forgotten or omitted by the consumer, 
which would result in the consumer not being able to get to 
the correct Web page. Quite often, when this happens a con 
Sumer will become frustrated and not pursue obtaining the 
information that the manufacturer may wish to present. In 
turn, this may result in the loss of sales. 
0110. The advantage provided by the WWEBN system is 
that by using the abbreviated Station/channel/program 
address structure, the Web site address can be reduced to an 
address that is much easier for the consumer to remember. In 
particular, if the station address for Sony Corporation is the 
number 1, and the channel address for Sony's line of HDTV 
televisions is the number 3, and the program address for their 
HDTV model 301 is the number 2, then the numeric address 
ing provided by this invention would use a code 1.3.2 to 
indicate the address of their Web page for the model 301 
HDTV. As can be seen, the number 1.3.2 is far easier for an 
ordinary individual to remember than the extended Web 
address (“WWW.Sony.com/HDTV/model-301) for that 
Web page. By using the numeric addressing system presented 
herein, it is easier for the consumer to remember Internet 
addresses presented inadvertisements, and it eliminates frus 
tration caused by addressing errors which may in turn cause 
the consumer to abandon efforts to locate the Web site. 

0111 Those skilled in the art will recognize that the sta 
tion/channel/program architecture used above can be used in 
conjunction with any type of Subject matter. 
0112 Another feature of the invention, which improves 
over the prior art, is the addition of several new Meta tags 
(discussed more fully below) which are used by the search 
system to define multimedia data, and icon data. These Meta 
tags are used by the search engine to provide new types of data 
as a result of the search. When the search engine identifies 
specific multimedia types (e.g., text, digital image, audio, 
Video, multimedia, icons, streaming multimedia, etc.) 
through the use of the new Meta tags, the system can display 
search results which include icons that represent any or all of 
the different data types as items in the search results. 
0113. By using the station/channel/program format in 
combination with the new multimedia Meta tags, the search 
engine presents the user with search results that are catego 
rized based on related Subject matter (e.g. Science, finance, 
politics, etc.). In addition, the search results can be presented 
as text material, still video images, icons, full motion video, 
multimedia Video, and/or audio. In addition, the system also 
provides the user with the ability to select a program in the 
search results list and link directly to the Web page repre 
sented by that program, or alternatively, to initiate the presen 
tation of a multimedia file on the current Web page by select 
ing an icon in the search results list. Once selected, the 
multimedia file is streamed to a window on the search results 
page. After viewing the multimedia file, the searcher can then 
decide whether to move on to another item in the search 
results list or to link to the Web site page associated with the 
multimedia file. This provides the searcher with a flexible and 
rapid method of examining results of the search. In particular, 
the multimedia file acts as an advertisement and/or an intro 
ductory presentation that allows the searcher to make a deci 
sion as to whether a site is worth visiting. Likewise, in place 
of the multimedia file, an icon can be selected that results in an 
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audio file being played, or in video images being displayed in 
the window on the search results screen, or even text mes 
sages being displayed within the window. 
0114. As can be seen, the WWEBN system disclosed herein 
provides a system platform for the integration and “plug-in 
of broadcasting signals and/or video, audio, or multimedia 
files, Web pages or domain addresses as items in a list of 
search results. Various methods and systems for the handling 
of broadcast signals, files, web pages, multimedia files, and 
file names are also disclosed. An exemplary method includes: 
(1) the ability to Switch signals, streams, files and file names 
in a systematic platform; (2) a modifiable network of stations, 
channels and programs providing rich multimedia data; (3) a 
hierarchical directory system categorizing results in multime 
dia, video, audio, new media and graphical displays; and (4) 
a search conducted using keyboard query searches resulting 
in commercial multimedia, video, audio, new media and 
graphical displays presented on the search results screen. 
0115 The WWEN system provides a search system that 
enables integration of multimedia from various sources into 
one central platform by providing an open platform where 
Web sites can plug in as stations to broadcast multimedia, 
Video, and digital rich media channels. The system numbers, 
categorizes, and classifies destination source files (i.e. broad 
cast data files, and other data types). The system systemati 
cally categorizes, and classifies the destination files into 
related groups containing multimedia content that allows 
graphical and interactive searches through a series of search 
able subdirectories containing data from a variety of Web 
sites. 
0116. The WWEBN system organizes the destination files 
containing multimedia content into a station/channel/pro 
gram structure with similarly categorized data presented as 
programs in the same channel. This allows the user to be able 
to Switch channels to step from one type of Subject matter to 
another. Once a channel is selected, the user can then step 
from one related program to another. As a result, the user can 
graphically and interactively search through collections of 
sites represented having multimedia and video data with 
related Subject matter. Each channel then categorizes and 
classifies related data that results in A programs within the 
channel. 

0117 The search system also allows the user to search the 
Web using a keyboard query. The search results are grouped 
into Subject matter related Stations and channels that the user 
can review, and then to perform the more detailed review of 
the programs within a channel. Each program represents a 
particular Web site or Web page. The system contains links to 
each of the Web sites and allows multimedia information to be 
presented on the search results screen for the purpose of 
enabling the user to determine if the user wishes to visit that 
site. In the preferred embodiment, multimedia information 
from a particular Web site can be presented on a portion of the 
search page to allow the user to determine if they want to exit 
the search page to visit the Web site associated with the 
multimedia information. 
0118. The component of WWEN system platform that 
provides the search function uses several components. In 
order to properly categorize a particular Web site so it can be 
associated with a channel that contains related data, the sys 
tem must first obtain data from the various Web sites that are 
to be searched. This function is performed by the Meta Tag 
Spider (“MTS”) application. The MTS spiders the selected 
URL addresses and collects Meta tag data and stores it in a 
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Web site database which contains descriptions of the various 
Web sites. Meta tags and URL addresses are well-known in 
the art. However, Meta tags as currently used by the prior art 
are limited to text data and do not provide any method of 
handling the types of data, Such as multimedia, audio, icons, 
etc., which are needed to implement the invention. The mul 
timedia related Meta tags and icons provided by this invention 
allow the system to search multimedia items in the same 
manner as text items are searched in the prior art. Once the 
MTS has completed the process of obtaining descriptions of 
the various Web sites, the Web site database has information 
that will allow each Web site to be placed into categories that 
relate to the various channels. 

0119) Another important part of the WWBN system is the 
search system. The search system is an application that allows 
users to enterpredetermined search keywords and provides a 
list of results containing site information and media elements 
pertaining to each Web site. The search system uses the Web 
site database to determine which channels are related to those 
keywords, and which Web site entries in the database are also 
related to those keywords. As a result, when the userperforms 
a search, the resulting Web sites are each displayed in the 
appropriate channel with other Web sites having related data. 
In the process of determining the order of display, the search 
engine can then arrange the resulting programs in any appro 
priate order. 
0120 Another part of the WWEBN system is the network 
station application that designates Web sites as stations in the 
network platform. Each station may maintain one or more 
channels that may also contain one or more programs. The 
client uses the network station application to control a variety 
of options related to stations belonging to the client. The 
client may use the network Station application to add addi 
tional stations, or to alter options and/or information related 
to a particular station. When the client purchases a station, the 
client will enter a variety of information related to that station 
including the station title, the station description, and station 
keywords. These keywords are used by the search engine to 
determine if the station is related to the subject matter being 
searched. In addition, the client is also able to enter file 
destination source addresses related to icons as well as des 
tination source addresses related to multimedia data. The 
network Station application also links to the Meta tag genera 
tor (discussed more fully below) for the purpose of creating 
Meta tags that describe the station. The Meta tag generator 
creates the Meta tags later used by the search engine to iden 
tify desired stations. 
0121 Another part of the system is the Directory System 
application. This application categorizes Web sites by provid 
ing category search parameters. From here the client can 
select a particular category of Subject matter that best 
describes a particular site. The client can then enter title 
information, site description information, site keywords, icon 
destination Source file addresses, and multimedia source file 
addresses. By providing the client the ability to describe 
stations and channels in this manner, the system is able to 
conduct searches of all stations, or alternatively, to conduct a 
search within a single channel. Due to the Meta tags provided 
by the invention, the search can be made against not only text, 
but also against multimedia files. Once the search has been 
completed, the linkable sites have the option of providing 
icons which can be used to access multimedia files that are 
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displayed on the search results screen to enable the searcherto 
determine whether or not the searcher wishes to link to that 
site. 

I0122) The Visual Client Interface (“VCI) is used by Web 
site owners. It allows a client to purchase services from the 
system. For example, a client can order one or more stations 
and which the client can then administer directly. The client 
can select destination source files of multimedia content, 
description of files, Subject matter, company information, 
product information service information, and the necessary 
information regarding the destination source file. The same 
destination Source files may be associated with more than one 
station orchannel based on the content within that destination 
source file. For example, destination source files related to 
hybrid engines for automobiles may be placed in one category 
related to automobiles, in a second category related to the 
environment, and in the third category related to tax exemp 
tions for economical automotive fuel systems. The VCI is 
used by information providers (i.e., the clients) to include 
information used as keywords that are matched against key 
words input to the search system when searching, and also to 
provide the information and data that is presented the users as 
a result of the search. 

(0123. The Multimedia Meta Tag Generator (“MMTG) is 
an application that generates the Source code necessary to 
allow the MetaTag Spider to spider and retrieve the MetaTags 
related to a specific program. The term "spider, as used 
herein, is well known in the art. When a client initializes, or 
later updates, information related to the client's Web site, the 
Meta tags used to describe the client's Web site and the 
destination files therein are set up by the client through the use 
of the Meta tag generators. Once these Meta tags are created, 
or modified, they are available to the search engine that uses 
them to determine which destination source files would be of 
interest to a searcher based on the searcher's keywords. Meta 
tags can provide information related to a Web site, provide 
information related to icons, and/or provide information 
related to multimedia files. Once Meta tags have been created 
or modified on one or more of the client's Web sites, the client 
can then log onto the search engine Web site and instruct it to 
use the Meta tag spider to access the client's Web sites and 
extract data from the Meta tags for use by the search engine. 
An advantage of the new Meta tags is that the system can now 
search not only text data, but also icon, audio, video, and 
multimedia data files. 

0.124. Once the client has provided the information 
required by the system to conductasearch, and the system has 
gathered that information via the spider, the client's Web site 
and information are now available to a user conducted search. 
The Visual User Interface (“VUI) is a visual interface used 
by an individual who is conducting a search. The VUI allows 
the user to input keyword parameters that define the search 
criteria used by the search engine to identify the destination 
file names that represent the programs associated with a par 
ticular channel. 
(0.125 Desktop Internet Management System (“DIMS) is 
an application that allows users to customize the sites pre 
ferred by the users in a categorized and hierarchical system. 
The DIMS application allows the user to access user account 
information, such as email, time planners, events counters, 
and communications notices. In addition, from the DIMS 
application, the user can access and control a personalized 
menu or a tools menu. The personalized menu provides a 
convenience for the user that allows the user to access per 
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Sonal sites, business sites, financial sites, educational sites, 
government sites, entertainment sites, health sites, etc. If the 
user accesses the tools menu, the user is able to control a 
variety of features related to the search system, and to control 
how the results of a search are presented. 
0126 The system has the following advantages: it allows 
commercial multimedia and Web site information to be 
selected as the result of user defined input and/or a queried 
search criteria. The system can be used in conjunction with 
other portals, search engines, and/or directories. The system 
can be integrated with other search portal technologies. It can 
systematically organize, classify, distribute, and display in a 
systematic manner a variety of multimedia and video content 
on the Internet. The clients can control how their Web sites are 
classified for the purposes of a search. In addition, they can 
now use new Meta tags to allow multimedia files to be 
searched in the same manner as text files, and to present 
multimedia advertisements or samples on the search results 
page to entice a user to visit their Web site. Likewise, users 
can control what categories they wish to see and how they 
want the search results to be presented. As a result, both the 
client and the user have greater control of how search results 
are presented. In addition, multimedia data can be streamed 
directly to the search page without requiring the user to link to 
the Web site represented by an icon in the search results. 
0127. The network platform system embodiment is as fol 
lows. The embodiment has a number of broadcasting network 
stations that consist of individual broadcasting channels. The 
System designates channel id parameters and program id 
parameters within channels. In particular, station networks 
are sites providing streaming video and audio, multimedia 
content and multimedia, media files and file names. Programs 
are individual items within the network channels. Any chan 
nel can have an unlimited number of programs having video, 
multimedia, audio, or other content or programming. These 
stations, channels, and programs may be accessed by numeri 
cal indexing, as discussed above. 
0128. The invention provides several advantages. It solves 
the long filename problem, discussed above. It allows not 
only text to be searched, but also icon, audio, video, and 
multimedia files to be searched. It provides the capability of 
inserting rich multimedia files, audio files, video files and/or 
icons into the search results list, resulting in rich multimedia 
query results. It provides the searcher the ability to view a 
multimedia file related to a selected search result without 
requiring the searcher to link to the Web site associated with 
the multimedia file. Having discussed the invention in general 
terms, we turn now to a more detailed discussion of the 
figures. 
0129 FIG. 1 illustrates the methods used by a client to 
control how the system would determine that the client's site 
should be presented to a user as a search result item. When a 
client decides to update information related to the client's site, 
the client accesses the system via the system's Web site. When 
the client first enters the system's Web site, the client initially 
accesses the Web page on the system's Web site that repre 
sents the client administration interface 1. From the client 
administration interface 1, the client can performany actions 
necessary to manage the client's data that is presented to users 
as the result of a search. The first action taken by the client at 
this Web page is to log on to the system. Once the client has 
logged on and is recognized by the system, the client can then 
access a list of services on the client administration interface 
1 Web page. The services available to the client from this Web 
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page are the network Stations administration 2 Web page, the 
network directory administration 3 Web page, the client 
administration 4 Web page, and the network search engine 
administration Web page 5. 
0.130. From the client administration interface 1, the client 
can access the network Stations administration 2 Web page, 
which has several functions. In particular, the client can select 
options related to material presented to the system as part of 
the station. The client can specify one or more channels which 
are to be associated with a particular station. In addition, the 
client can specify one or more programs which are to be 
associated with particular channels within the station. The 
client can also select multiple channels in the cases where the 
Subject matter can appropriately be associated with more than 
one channel. 

I0131. In the preferred embodiment, the client would pur 
chase space on each channel the client desired. The client 
would also enter general information here. Such as program 
title, program description and keywords used to locate the 
program during a search. The client can also define the 
address of an icon associated with a particular item. The icon 
will eventually be displayed on the search results screen to 
provide easier access for the user. From this screen, the client 
can also enter the destination source address for any multi 
media data that the user may access from the search results 
screen. The information provided by the client is input to the 
Meta tag generators 6 from this page. The Meta tag generators 
6 are used to create Meta tags which provide information 
related to the client's stations that is used by the search engine 
during a search. 
I0132) If the client accesses the network directory admin 
istration 3 Web page, the client can access several functions 
for use with any Web sites owned by the client. From here, the 
client would select the category that best describes each site's 
classification. For each site, the client may add a variety of 
information, including site title, site description, site key 
words, icon destination Source file locations, and/or multime 
dia source file locations. This information is also input to the 
Meta tag generators 6 to create Meta tags which are ultimately 
used by the search engine. 
0.133 If the client accesses the client administration site 4 
Web page, the client can access several other functions. In 
particular, after the initial activation of a client program (e.g. 
multimedia file, Web site, software program, etc.), the client 
will use the client site information update 4 Web page to 
update the information related to that program whenever 
changes are made to the site holding the client program infor 
mation. The client can add information related to the program 
including title, description information, keywords, icon des 
tination source file location, and/or multimedia Source file 
location information. An advantage associated with this 
update process is that it provides a simple method the client 
can use to directly control how its entries are searched. 
I0134. In normal use, the Meta tag generator 6 is accessed 
by the network directory administration 3 and the client 
administration site 4 uses the information generator 7 to 
update the Meta tags having site information. The icon gen 
erator 8 is used by the client administration site 4 to generate 
icons related to the client program. Likewise, the multimedia 
generator 9 is used by the client administration site 4 to 
generate Meta tags related to multimedia files used by the 
client program. The client interfaces to the system website 
allow the client to add, delete or update all aspects of Meta 
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tags used by the system search engine. As a result, the client 
has direct control of how the client's information is searched. 
0135) If the client accesses the network search engine 
administration 5 Web page, the site title, site description, site 
keywords, site icon and site multimedia files can be set up for 
any programs provided by the client. This information will be 
directly searchable via the user's network directory, discussed 
below. 
0136. The following is an example of preferred embodi 
ments of document, Small icon, large icon, audio, and multi 
media META tags: 

<title>My Document</title> 
<meta Name="Description' content="This is my document's 
<meta Name="Keywords' content="My document, my name and my 
keywords'> 
<meta Name="Small icon url content= 
“http://www.mysite.com/mysicon.ico'> 
<meta Name="Large icon url content= 
“http://www.mysite.com/mylicon.ico'> 
<meta Name="Audiour content= 
“http://www.mysite.com/mystream.wav'> 
<meta Name="Mmur content= 
"http://www.mysite.com/mystream.mov'> 
</head> 

0.137 Those skilled in the art will recognize that the fore 
going examples of Meta tags are provided for illustrative 
purposes only. Any number of data types, or data type names, 
or combination of the above can be defined by the Meta tags 
in place of the examples provided above. Therefore, the par 
ticular structure of the Meta tags given above does not limit 
the number of Meta tags that are potentially available. The 
only requirement is that the Meta tags provide information 
related to a variety of data format types, and/or are also 
capable of providing information related to the location of 
those in data types on remote Web sites. Likewise, those 
skilled in the art will recognize that a particular Web site 
would not necessarily require all potential Meta tags. Typi 
cally, an appropriate mix would be selected which would 
reflect the particular types of data that the remote Web site 
wishes to present. 
0138 Also shown in this figure is the spider update 10. 
When the client activates the spider update 10 for a Web site, 
the spider will access the URL for that Web site, access that 
Web site, and retrieve the Meta tag information related to that 
site and provide it to the search engine database so that is 
available for future searches. As can be seen, the client admin 
istration interface 1 allows the client to directly control infor 
mation used by the search engine to perform a search, and 
allows the client to select and make available advertising or 
invitational multimedia files for use by the search engine on 
the search engine's results page. 
0139 FIG. 2 illustrates how a user conducts a search and 
accesses information in the search results. When the user 
accesses the system Web site, the first step is to enter the user 
logon page 11. At this point, the system queries the user at 
step 12 to determine if the user is authorized to enter the 
search system. If the user has a valid user id, then the user 
proceeds to the user desktop at step 16. If the user does not 
have a valid user id, an offer is extended to obtain one at step 
13. If the user declines, then access to the system is terminated 
at step 14. If the user elects to obtain a valid user id at step 15. 
then the user may access the user desktop at Step 16. 
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0140 From the user desktop at step 16, the user may 
access either the user's personalized menu at step 17 or the 
tools menu at Step 18. If the user accesses the user's person 
alized menu at step 17, that menu provides the user with 
selected links and data, Such as the user's personal sites, 
business sites, financial sites, educational sites, government 
sites, entertainment sites, health sites, etc. In a preferred 
embodiment, each site is represented by an icon. When the 
user selects an icon that represents a site or data source, the 
system will link to that site or access that data source. 
0.141. In the event the user selects the tools menu 18, the 
user can access the network stations directory 19, the network 
directory 22, or the network search engine 25. If the user 
selects the network stations directory 19, then the user 
searches stations, channels, and programs. The user can view 
the search results as follows: the user can select from a list of 
icons at step 20 which contain information related to the Web 
site, or the user can select an icon at step 21 which contains 
information related to a multimedia file. If the icon at step 20 
is selected, then the user will link directly to the Web site 
represented by the selected icon. Alternatively, the user can 
directly view multimedia files which are selected by control 
buttons on the search screen and which allow the user to move 
from one multimedia file to another. 
0142. If the user selects the multimedia files option at step 
21, then a multimedia file will be streamed and presented in 
window 36 on the search results page. This multimedia file 
will have information designed to invite the user to link to the 
source Web page. It may be in the form of an advertisement, 
an informational message, etc. The multimedia display win 
dow 36 provided by the invention allows a user conducting a 
search to conveniently review information about the Web 
page that forms part of the search results without having to go 
to the Web page itself. The clients who own each Web page in 
the search results also enjoy an advantage with this invention 
in that they decide what type of message will be presented in 
the search results page multimedia window. Therefore, they 
have control over an important marketing tool. 
0.143 If the user selects the network directory 22, the user 

is presented with a list of categories and Sub categories that 
relate to specific Subject matter areas. The user can examine 
the list of categories and decide which categories are of inter 
eSt. 

0144. The following illustrates an exemplary root direc 
tory structure consisting often named categories: 

1. Applications 

2. Business & Economy 
3. Communications & Internet 

4. Arts & Entertainment 

5. Leisure & Recreation 

6. Government 

7. Reference & Information 

8. Services 

9. Shopping 
10. Education 

0145 An advantage of the present invention is that the 
system utilizes the search engine to search for keywords or 
phrases within the root directory system which have either a 
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text or multimedia content result according to user's choice. 
In addition, the users can search by keywords or phrases in the 
main directories of the root directory, targeting the search to 
the selected main directory for more accurate results. Further, 
users can search by keywords or phrases in the Sub directories 
to the main directories, targeting the search to the selected Sub 
directory for more accurate results within each sub directory 
defining the search criteria. The system adds, on an as-needed 
basis, Sub categories to the main categories in the root direc 
tory. Example of current directories and their respective sub 
directories are as follows: 
0146 Applications 
0147 a. Business Application 
0148 b. Home Management 
0149 c. Personal Management 
0150 d. Graphics 
0151. e. Web Design 
0152 f. Video Editing 
0153. 2. Communications and Internet 
0154 a. Online chats 
O155 b. Wireless WAP 
0156 c. Communities 
O157 d. Directories 
0158 e. Portals 
0159 f. Search Engines 
0160 3. Leisure and Recreation 
(0161 a. Sports 
(0162 b. Dining 
(0163 c. Hobbies 
(0164 d. Travel 
0.165 e. Dancing 
(0166 f. Adult 
(0167 4. Reference 
0168 a. Dictionaries 
(0169 b. Encyclopedias 
(0170 c. People & History 
0171 d. Science & Technology 
0172 e. Health & Medicine 
(0173 f. Maps & Atlas 
0.174 g. Pets & Animals 
(0175 h. Educational 
(0176 5. Shopping 
(0177 a. Department Stores 
0.178 b. Postage & Shipping 
0179 c. Malls 
0180 d. Shoes & Clothing 
0181 e. Office Products 
0182 f. Transportation Products 
0183 g. Sporting Goods 
0184 h. Pets & Supplies 
0185. i. Jewelry 
0186 j. Discounters 
0187 k. Auctions 
0188 1. Eye Wear 
(0189 m. Cosmetics 
0.190 n. Pharmacies 
(0191 o. Toys 
(0192 p. Movies, Music & Books 
0193 q. Consumer Electronics & Appliances 
0194 r. Computing 
(0195 s. Foods & Groceries 
0.196 t. Home & Gardening 
0.197 u. Hardware Products 
0198 v. Business To Business 
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(0199 w. Gifts & Flowers 
0200 x. Liquidation Sales 
0201 y. Art & Graphics 
0202 Z. Hobbies 
0203 6. Business and Economy 
0204 a. Trade Associations 
0205 b. Chambers of Commerce 
0206 c. Wholesale & Distribution 
0207 d. Charitable Organizations 
(0208 e. Corporate Web sites 
(0209 f. Business Opportunities 
0210. 7. Arts & Entertainment 
0211 a. Adult 
0212 b. Children 
0213 c. Games 
0214 d. Literature 
0215 e. E-Books 
0216) f. Comedy 
0217 g. News 
0218 h. Music 
0219. i. Movies 
0220 j. WebCams 
0221 k. Virtual Reality 
0222 1. Newspapers 
0223 m. Magazines 
0224 n. Television 
0225 8. Government 
0226 a. Departments 
0227 b. Military 
0228 c. Offices & Bureaus 
0229 d. Politics 
0230 9. Services 
0231 a. Business Services 
0232 b. Home & Family Services 
0233 c. Health & Fitness 
0234 d. Financial Services 
0235 e. Legal Services 
0236 f. Internet & Communications 
0237 g. Travel Services 
0238 h. Consumer Services 
0239 i. Educational Services 
0240 j. Auto & Truck Services 
0241 k. Online Photo Development 
0242 1. Shipping & Delivery 
0243 Another advantage of the invention is that it can use 
the search engine to search for keywords or phrases within 
each Sub directory of the system, providing either a text or 
multimedia content result according to user's choice, also 
providing a more targeted and defined search within the 
searched sub directory since the keywords will only pertain to 
the subdirectory being searched. 
0244. The user can select a Web site link at step 23 which 
will link directly to the particular Web site. Alternatively, the 
user can select an icon related to a multimedia presentation 
representing a Web site at step 24. When this alternative is 
used, the system streams a multimedia presentation from the 
Web site that is displayed to allow the user to decide whether 
or not the user wishes to access the Web site that provided the 
multimedia presentation. The user can then click a button 37 
to link that site, if desired. 
0245. The user's other option is to select the network 
search engine at step 25. The user enters a series of keywords 
that are used as input to a search and a series of search results 
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are presented as icons. The user can select an icon at Step 26 
or select a multimedia presentation representing a Web site at 
step 27. 
0246 FIG.3 illustrates an optional preferred embodiment 
of a multimedia directory system that includes icons and 
multimedia files in the search results. When the user conducts 
a predetermined selection by category and Sub categories to 
find information in relation to specific Subject matter in rela 
tion to the category and Sub category, the user can then view 
multimedia files within the selected category or Sub category 
to preview site information and further determine if the site 
coincides with the subject matter the user wishes to review or 
to access. Each station 31-34 is associated with a particular 
Subject matter category (e.g. health, business, Science and 
history). Of course, there is no limit to the number of subject 
matter categories that can be established and searched. If an 
icon represents a multimedia file, it can be selected for display 
in window 36. This feature allows the user to preview the 
information available from a Web site found by the search in 
relation to the subject matter selected by the user. If the site 
appears to be of interest to the user, the user can then select 
button 37 to directly link to the Web site that streamed the 
multimedia presentation to the window 36. 
0247. In FIG. 4, an alternative preferred embodiment of 
the network platform system is shown. In this embodiment, 
the search results include station 31, which is directed to 
health related subject matter. The station 31 also has channels 
311-315. Channel 311 has three programs 3111-3113 
attached to it, and channel 315 has programs 3151-3152 
attached to it. The same structure is shown in regard to station 
32, which is directed to business related subject matter. Sta 
tion 32 has channels 321-323 attached to it, and channel 322 
has stations 3221 and 3222 attached to it. 
0248. The user may select program 3111, which for the 
sake of example may be an audio file. The user can select the 
audio file and program 3111 which will then be played 
through the Sound system on the computer. The user may then 
decide to link to the Web site which streamed the audio file to 
it by selecting button37. Likewise, if the program 3151 is an 
icon that points to the multimedia file on another Web site, the 
user can select the icon that will then display the multimedia 
file in window 36. After watching the multimedia presenta 
tion, the user may decide to link to the Web site which 
streamed the multimedia file to the user for display on the 
search results screen 28. 
0249. The following example illustrates a preferred 
embodiment of the numerical indexing used to identify and 
select stations, channels, and programs: 

Example 1 

Yahoo Corporation with Multiple Document Entries 
Under Station 1 

0250 

Yahoo.com Home Station 1 
Yahoo.com shopping Online Mall Channel 1.1 
Yahoo.com/BillPay Bill Paying Service Channel 1.2 
Yahoo.com/BillPay/Phone Phone Bills Program 1.2.1 
Yahoo.com/BillPay/Electric Electric Bills Program 1.2.2 
Yahoo.com Broadcast Online Videos Channel 1.3 
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0251. The numerical indexing system illustrated above 
systematically organizes, and classifies data in a systematic 
manner so that it can receive multimedia and video content 
over the Internet in a format similar to that of a television. At 
the same time instead of advertising long document names 
they can advertise the station, channel, or program number. 
0252 Those skilled in the art will recognize that the sta 
tions, channels, and programs can be displayed on the search 
results screen 28 in any convenient manner, so long as the data 
is presented in an organized hierarchical manner Such that a 
user is able to select a Web location and link directly to it, or 
in the alternative, the user can selectively display or play 
multimedia data on the search results screen and then decide 
whether or not to link to the external Web location after 
reviewing the multimedia presentation. 
(0253) In FIG.5, another alternative preferred embodiment 
of the invention is shown. In this embodiment, the search 
screen 28 has an input window 29 to accept search param 
eters. Once the search parameters are entered, button 30 is 
selected to initiate a search. When the search is completed, the 
search results are presented as a multimedia file that is dis 
played in window 36. In this embodiment, the user steps 
forward and backward from one search result item to the next 
using forward and backward buttons 40 and 39, respectively. 
In addition, fast forward and fast reverse buttons 41 and 38, 
respectively, allow the searcher to move from one end of the 
search results list to the other end. Buttons 38-41 operate in 
the same manner as the forward and reverse buttons used on 
conventional recording devices such as cassette recorders and 
VCRS. 

0254. Once the user decides that a particular multimedia 
file displayed in window 36 is of interest, the user can then 
select link button 37 to link directly to the Web site that has 
supplied that multimedia file. This embodiment provides a 
pure multimedia search results list that allows the searcher to 
directly review multimedia search results without an interme 
diate step Such as reading through text or selecting icons. Of 
course, this direct multimedia search capability could be 
combined with other search results such as listings and icon 
listings. This combined listing capability can easily be imple 
mented by segmenting the search display screen. 
(0255 FIG. 6 illustrates another preferred embodiment. In 
this embodiment, the search results are displayed as a series 
of icons 42. When the searcher selects an icon 42, the Meta tag 
data associated with the icon is used to access the multimedia 
file which is then displayed on the search results screen win 
dow 36. After review of the multimedia file, the searcher can 
decide whether or not to link to the remoteWeb site associated 
with the icon. If the searcher decides to link to the remote Web 
site, the link button 37 is selected to initiate the transfer. 
0256 The administration system in this continuation 
application is designed to maximize usage of the broadcast 
network allocation nodes and provide an end-to-end video 
and broadcast network system and solution platform admin 
istration. The following figures illustrate the backend portion 
of the system which allows remote websites to control the 
content of material presented to searchers by the system: 
0257. In regard to FIG. 7, this figure illustrates the main 
components listed in order of importance in the broadcast 
network platform system administration 43. Node A 44 rep 
resents abroadcast allocation node that a numerical indexing 
system uses to group networks, Sub networks, categories and 
Sub categories into network nodes to enable the system to 
access those nodes in an orderly manner. 



US 2012/O254301 A1 

0258 Node B of FIG. 7 is a database engine 45 for the 
purpose of managing binary video data. The video binary 
database is an important component of the system due to its 
ability to provide high-performance data delivery to remote 
systems. It is the underlying component that the broadcast 
network Database Management System (“DBMS) uses to 
create, retrieve, update and delete (“CRUD) video binary 
data from the database. The database engine is accessible via 
the DBMS's own user interface, or through a network port. 
0259 Node C of FIG. 7 is the live video communications 
system 46 that enables clients to monitor media views and 
user interaction with media files. The system also enables 
clients and content owners to communicate with content 
viewers and users and enter into dialog with them. The system 
also enables users to communicate with content owners, and/ 
or sales reps and enter into dialog with them. The system also 
enables clients to PUSH (i.e., present users with more video 
content, links, literature, and forms to users in relation to 
Video content) data to users. 
0260 Node D of FIG. 7 is the broadcast solutions system 
47 for managing video products and Solutions. The system 
has the ability to customize products with a user-friendly drag 
and drop interface that sets up the underlying code. 
0261 Node E of FIG. 7 is the network appliances integra 
tion system 48 into the network's broadcast allocation nodes. 
Networks can place these appliances into their current net 
works and seamlessly integrate to the broadcast networkplat 
form system through an intranet or extranet for public net 
works or private networks. 
0262 Node F in the network device integration system 49 
that enables network devices to interact with the broadcast 
network platform system's front-end and back-end. 
0263. RegardingFIG.8. Node A44 is representative of the 
broadcast allocation nodes utilized to group networks 50, sub 
networks 51 and categories and Sub categories into network 
nodes. Node A1 is representative of the administration of a 
network50 such as entering account information and network 
description. When the network 50 is the top network node and 
has no sub-networks 51, as illustrated as Node A1-1 the 
network 50 can be its own station 52 as illustrated in Node 
A1-2. If the network has sub-networks 51 then the network 
remains the network and the sub networks become the net 
works station nodes 52 as illustrated in Node A1-2. The 
system provides a means to Submit a network, to select a 
parent network, to manage affiliate networks from the parent 
network Visual Client interface. Node A253 is representative 
of a network's station node ability to set up channels to 
represent Sub categories, departments, or topics of the net 
work station and identify them into channels 54 by topic as 
represented in Node A2-1 or by location. The system also 
provides the means to make a distribution channel public or 
private. The channels of video broadcasting for the station can 
be public or private channels; meaning that public distribu 
tion channels can accept video from other networks and/or 
entities and private networks will only accept video from 
within the network station or its affiliate stations. Node A2-2 
is representative of the programming 55 that goes into the 
channel by means of the media file's 56 selected program 
ming directory. Node A3 is representative of the media file 
that inputted into the channel after selecting the programming 
directory. 
0264) RegardingFIG.9, Node A356 illustrates the various 
methods in which video information can be stored into the 
system. Node A3-157 shown you think it would be one means 
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no one as it was in was it avoids is the indication of the 
simplest video into the system and that is a video URL hosted 
by another entity other than the system. Node A3-2 58 is the 
upload of a video into the system to be hosted by the system 
or by a remote server hosted by another entity. Node A3-359 
is the automated video production system that can generate 
the video automatically based on inputted data and uploaded 
or system assets. Node A3-4 60 is the Media Production and 
services provider pool and modulated system where the sys 
tem sends the user's pre-determined request for a video pro 
duced by a service provider company for them to upload 
and/or host a video. 

0265 FIG. 10 illustrates the insertion of a media file's 
URL as the simplest way to add a video into the system. Node 
A3-1-1 61 is the video URL being entered into a form field, 
Node A3-1-2 62 is the additional multimedia URLs associ 
ated with the original media File URL Such as images, ani 
mations or previews. Node A3-1-363 is the primary landing 
page URL that is entered into the system that coincides with 
the media file; and that the media file represents or is repre 
sentative of the media file or is utilized to provide more 
information on or about the media file. Node A3-1-4 64 
represents any additional URLs representative or related 
directly to the media file. Node A3-1-5 65 is the representa 
tion of any additional Metadata or multimedia URLs or 
related URLs into the system that are related directly with the 
media file. 

0266 FIG. 11 represents all nodes Node A3-2 58 with 
relation to a video being uploaded into the system. Node 
A3-2-1 66 is representative of a video being uploaded into a 
local server or remote server on the same network. Node 
A3-2-267 is representative of a video being uploaded into a 
remote server on another network using UNC or some other 
technology to store data on remote networks or systems. 
Node A3-2-3 68 is representative of a video being uploaded 
directly into the database in binary form. Video is then stored 
into a blob. A blob is a binary large object, and is a collection 
of binary data stored as a single entity in a database manage 
ment system. Blobs are typically images, audio or other mul 
timedia objects, though sometimes binary executable code is 
stored as a blob. Node B 45, is an internal binary database 
engine that is tailored uniquely for managing and disseminat 
ing video content and associated Metadata in binary form 
with the ability to reside in memory. Because database Sup 
port for blobs is not universal internal database used by the 
invention can Supply binary data to any user system. 
0267 In regard to FIG. 12, the automated video produc 
tion system in Node A3-359 illustrated. All steps in Node 
A3-3-1, Node A3-3-2 & Node A3-3-269-71 are optional and 
not required to produce a video. Node A3-3-1 69 is represen 
tative of video content to be utilized to create a custom video 
by the system. Node A3-3-270 contains the images utilized to 
create a video by the system and Node A3-3-371 is the sound 
voice, voice-overs or music utilized to create a video. Node 
A3-3-4 72 is representative of a stock images database main 
tained by the system where a user can select images repre 
sentative of the message the video is trying to relay. The Stock 
images system database is categorized and classified in order 
to make navigation based on topics related to the initial media 
order entry. Node A3-3-573 is where the user uploads his own 
images for the video creation selecting not to use the system's 
stock images. Node A3-3-6 74 is representative of a stock 
footage database maintained by the system where a user can 
select video representative of the message the video is trying 
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to relay. The stock footage system database is categorized and 
classified in order to make navigation based on topics related 
to the initial media order entry. Node A3-3-775 is where the 
user uploads his own videos footage for the video creation 
selecting not to use the system's stock footage. Node A3-3-8 
76 is the voice-over text the user types into the system in order 
to have a voice-over done for the video. Node A3-3-977 is the 
sounds or music utilized in the background for the video if 
selected. The system maintains a database of Sounds and 
music loops and tracks to create background Sounds, Sound 
effects and music for videos. The user can elect to bypass the 
step and upload his own voice or video file for video creation. 
Node A3-3-1078 is representative of a text-to-speech engine 
using speech synthesis, which is the artificial production of 
human speech. A computer system used for this purpose is 
called a speech synthesizer, and can be implemented in Soft 
ware or hardware. A text-to-speech (TTS) system converts 
normal language text into speech; other systems render sym 
bolic linguistic representations like phonetic transcriptions 
into speech. The user can select male, female or several lan 
guages to interpret the typed in Voice over text for the video 
creation. Nodes A3-3-11, A3-3-12 and A3-3-1379-81 are the 
accumulated/selected digital assets utilized in video creation. 
Node A3-3-1482 is the sequence in which the Nodes A3-3- 
11, A3-3-13 and A3-3-1379-81 are combined to create a 
video. Node A3-3-1583 is the video output with all compo 
nents combined. 

0268 FIG. 13 contains all nodes pertaining to the media 
production and service provider pool system. Where Node 
A3-4 60 is representative of the media production system. 
Node A3-4-1 84 provides the ability for users to upload 
graphics, video footage and Sound on the add order form for 
a video to be produced by a service provider. Node A3-4-285 
is the ability for the user to select stock video footage, stock 
graphics and stock Sounds and music from the digital assets 
stock database based on categories from the original order 
entry. Node A3-4-386 is the voice over script and any addi 
tional instructions or data or Metadata pertaining to the video 
being produced. Node A3-4-487 is the media order with all 
assets for the media order as it is being processed into the 
production pool. Node A3-4-5 88 system enables service 
providers to add sub-service providers in pre-assigned pools 
according to service provider characteristics. The system also 
has an algorithm based on characteristics and criteria entered 
about the service provider to be able to manage work flow 
based on the service provider's capabilities and/or predeter 
mined agreements or arrangements. The system performs 
load balancing for media production orders and production 
chaining for the various steps involved in video production 
from multiple service providers; one example of this chaining 
feature would involve a service provider company using a Sub 
service provider to create a voice over, another sub service 
provider for special effects and another for video editing, the 
sequences in steps of the order process would be chained in 
order of execution per task to finalization of the final product 
video. Another example of the pools ability to load balance 
would be expressed by a service provider that can only handle 
10 media orders at a time. The system would then send the 
next media order placed to the next available service provider 
based on the profile entered for the service provider. These 
load balancing and workflow chaining features are illustrated 
in Node A3-4-6. Node A3-4-786-87 and are representative of 
the various service providers and sub service providers that 
can be entered into the system. The service provider system 
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has the pools management interface, service provider inter 
face and pool assignment system as well as an independent 
interface for service providers to login and manage their 
orders. The system is further enhanced by enabling the ser 
Vice providers to upload orders to the system by means of 
Node A3-2 52 system upload features as shown in FIG. 1. 
Users have the ability to send orders back to a production 
queue for further production or editing before going live with 
the video. 

0269. In FIG. 14, Node B 45 illustrates the broadcast net 
work platform system database engine. This is a database 
engine for the unique purpose of understanding and handling 
binary video data and it is the underlying component that the 
broadcast network Database Management System (DBMS) 
uses to create, retrieve, update and delete (CRUD) video 
binary data from a database. One may command the database 
engine via the DBMS's own user interface, and/or through a 
network port. Node B191 is representative of a video upload 
in binary mode selection. The video is uploaded with its 
related or associated Metadata into the database in binary 
form. A video being uploaded directly into the database in 
binary form is then stored into a video blob. A video blob is a 
binary large object dedicated for video binary data, a video 
blob is a collection of binary data stored as a single entity in 
a database management system for the purpose of under 
standing video binary code. The blob is located, but not 
limited to a memory resident database 93. To enhance perfor 
mance, the database is memory resident, and preferably uses 
hard drives 94 for backup only. However, those skilled in the 
art will recognize that any suitable data storage device can be 
used to store the database. Binary video data stored in blobs in 
a database residing on memory will play back faster and be 
more easily manipulated. Node B295 is where the database 
engine 97 can accept modules to read, understand, convert or 
encode video binary code on the fly. Node B396 is where 
Video can be manipulated, encoded for media player format 
playback, compressed for mobile or HD devices or edited and 
spliced in binary state for commercial injection of pre-roll, 
mid-roll and post-roll commercials. The database engine 97 
will also take incremental or sequenced Snap shots of the 
database and back it up in devices such as hard drives or other 
storage devices. The database engine 97 enables databases to 
be clustered and replicated in memory and runs in memory. 
The database engine 97 enables databases to output video 
binary data and Metadata in memory in real time and output 
playback can be manipulated in memory as shown in Node 
B4 92 where playback format can be determined by the 
requested player and formatted for playback in binary format 
the time of playback. Video binary data can be manipulated 
with ease and viewed in the requested format managed by the 
database engine 97. 
0270 FIG. 15 is a flowchart illustrating the nodes used in 
the live video communication system. Node C098 is where 
the client is the content provider or the system client. Node C1 
99 is the client interface where the client manages his live 
video service account. Part of the client administration is to 
enter into the system pre-determined questions and responses 
for the automated response system demonstrated in Node C4. 
Automated responses can be commonly asked questions and 
their responses, links that can be outputted to the user in 
response to a question or request such as a credit application 
or a PDF portable document format literature, oran image, or 
a video or multiples of the same. In a case of an auto sales 
person, he may keep videos of cars to be played in the user's 
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video player window of the user interface upon dialog with a 
sales person. Another aspect of the client interface is where 
the client can manage his departments, the employees in his 
departments, assign rights and permissions to employees, see 
records of his dialogs with users or his employees dialog with 
users. Node C2 100 in the client video monitoring where in 
Node C11109 a session is created and the user is identified by 
the system upon watching a client's video, then the client can 
see the user once the session is initiated by the user upon 
clicking to watch the client's video and the client can then 
elect to commence a dialog with the user. In Node C3 101, 
once the client is initiating a dialog with the user the client is 
presented with the client interface with the user's session 
ready for dialog initiation. The user is then prompted to enter 
into dialog with the client. The user can elect to not enter into 
dialog or can select to enter into dialog with the client. In 
Node C8 107 the user, upon entering into dialog with the 
client, the user and the client are presented with their respec 
tive communication interfaces in Node C3 101 for the client 
and Node C5 103 for the user and initial dialog remarks to 
commence the dialog. These initial dialog remarks can be pre 
generated or their initial remarks to commence the dialog. 
The dialog can be in text chat format or video conferencing 
format or video chat format. In Node C12 101, the client and 
the user can exchange communication dialog. The client also 
has the ability to send the user videos in response to a user's 
inquiry in order to provide more information. For instance the 
user may be looking at a car that is the color red in the player 
window. The client may then present the user with a video of 
the car in blue, yellow or green or the client may present the 
user with a totally different model that will play in the user's 
player window. The client may also send the user links, 
images, portable document formatted (PDF) literature, credit 
applications, forms, emails or other items of interest. These 
items of interest will open in the client's end, as is further 
described in FIG. 16. Another aspect to this invention is the 
user's ability to commence a user initiated dialog with the 
client in Node C9 108. The user will see two client status 
indicators Node C6 105 and Node C7 107, when the client is 
monitoring his videos through the monitoring interface on 
Node C2 100, the user will get an online indicator for the 
video when it is presented to the user. If the client is not 
monitoring his videos in Node C2 100, the user will get an 
offline indicator when watching the client's videos. The user 
can then elect to click on the indicators to commence a user 
initiated dialog. If the client is offline as in Node C7 107, the 
user will be presented with predetermined questions and 
responses from the automated response System in Node C4 
104. This automated response system will contain questions 
that can best resemble the user's inquiries or a search bar for 
the user to search for information. The responses contained in 
the automated response system can be video, links to infor 
mation or action items such as forms or sound recording with 
information regarding the initial inquiry. Finally the user can 
send the client an email for more information if the automated 
response system has not satisfied the inquiry. If the client is 
online the user will be presented with the user communication 
interface Node C5 103 and the user can request dialog with 
the client. The client will receive a dialog requesting the 
monitoring interface in Node C2 100, the client can then elect 
to accept the dialog in Node C12 101 or transfer the dialog to 
another employee that is monitoring the client's videos or 
dismiss the dialog altogether where the user will get the 
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option to use the automated response system or email the 
client upon receiving a client is busy notification. 
0271 FIG. 16 further illustrates Node C12 101. In it, the 
client communication system 12-1, 111 controls the auto 
mated response system, where the automated response sys 
tem in Node C 12-2 112 has pre-determined responses to 
specific inquiries such as videos, links, emails, documents, 
forms, or sounds as in Node C12-5 114. In Node C12-3 113 
the automated response system is being utilized by the client 
in order to provide quick responses to frequently asked 
inquiries and quick access to video in Node C 12-6 116, files, 
links, forms and other responses stored in the automated 
response system, otherwise those responses can be submitted 
to the user on the fly and upon request as in Node C12-4 115. 
The videos in Node C12-6 160 or in Node C 12-4 115 are 
presented to the user in the media player window as in Node 
C 12-8 118 and other responses such as links to web pages, 
forms PDFs, sounds text will present themselves in a separate 
window or the same window with the associated application 
to the file. So for example in Node C12-7117 if a client sends 
a PDF document of a red car to the user as literature and 
specifications a window with adobe acrobat can open with the 
document. On the other hand if the client wants to redirect the 
user to another section of the website the client can then elect 
to simply direct the user to the appropriate webpage without 
a separate window while still maintaining the user commu 
nication interface in Node C12-9 119. 

0272 FIG. 17 illustrates the underlying components of a 
centralized distribution platform for the media content in the 
system. By putting networks and Sub-networks, categories 
and Sub-categories into broadcast allocation nodes, the sys 
tem can effectively search, categorize, index and cross refer 
ence by the same listed criteria while making the internet 
Smaller and refining their search criteria into networks or 
categories or topics of video and websites. Node D1 123 
further illustrates in the system how we can partition from a 
centralized distribution system into broadcast allocated dis 
tribution systems where a network level distribution system in 
Node D2124 can have sub networks as stations in Node D3 
126. In Node D2 124 the network level distribution would 
include any sub-stations Node D3 126, channels Node D5 
129, programs Node D7 132 and files under the network in 
Node D2 124. Node D3 126 illustrates how a top level net 
work with no sub stations can become the station himself, 
with channels of distribution Node D5 129, programs Node 
D7 132 of media file content. Node D6 130 illustrates a 
channel level content distribution with its programs and 
media files. Node D8 133 illustrates a program level of dis 
tribution for media files. Nodes D9 125, D10 128, D11 131 
and D12 134 are further illustrated in FIG. 18 Node D12-1, 
where they illustrate in greater detail the various distribution 
products in the Solutions Catalog that work with the Broad 
cast Allocated Distribution Levels. It should be noted that the 
most natural state for broadcast allocation node content dis 
tribution is in a state of pure data which in today's internet can 
be RSS (Real Simple Syndication) or XML (Extensible 
Markup Language). 
(0273 Regarding FIG. 18, Node D12-1 illustrates the 
broadcast solutions catalog 125 128, 131, 134 where in FIG. 
17 a node was selected for the level of distribution Node 
D12-2136. Once a selected distribution was made whether it 
is a network wide, station wide, channel wide or program 
wide product a product can be selected in Node D12-3 137. 
Nodes D12-4, D12-5, D12-6, D12-7, D12-8, D12-9, D12-10, 
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respectively 138-144, are representative of products in the 
catalog such as media banners, media players, inline media 
ads, inline contextual ads, video search engines, media cen 
ters, media billboards that display videos according to the 
broadcast allocation node it was intended to allocate videos 
for. In Node D12-11 145, upon selecting the product several 
business models are available for the allocated broadcast 
node such as pay per view, pay per listing, pay per click, pay 
per syndication or pay per Subscription. A product can have a 
default design or can be customized in Node D12-12 146. 
Node D12-13 147, and further described in FIG. 19, the 
design interface enables the product to be easily modified and 
designed without needing to work or modify the underlying 
code through a interactive graphical display interface. Once 
the product is designed the code is made available for quick 
insertion into the broadcast allocated site with simple cut and 
paste or other integration solution. 
0274 FIG. 19, Node D12-13-1147, further illustrates the 
systems design interface for those entities that elect not to use 
RSS or XML to manage their content and have elected to use 
our products catalog we provide a very easy to use product 
design interface. The interface can be designed with images 
and assets uploaded as in Node D12-13-2149 by the client 
Such as logos, interface images, buttons, Sounds, etc. or the 
client can use the systems database as in Node D12-13-3 150 
of interface assets or the default interface for the product. The 
system provides the client with the design interface in Node 
D12-13-4 151 where the client can drag and drop upload or 
system elements and components to design the product. Once 
finished he can then save it and the finished product code is 
made available for integration Node D12-13-5 152. 
0275. In FIG. 20. Appliance Integration 48 is further illus 

trated. Node E1 153 illustrates a network appliance as a 
device that is connected as part of a network node. Network 
appliance Nodes actively route data for the other networked 
devices as well as themselves. A network appliance can con 
tain a top level network node (TNN): A grouping of one or 
more network elements (at one or more sites or networks) 
which provides network related functions and broadcast allo 
cation nodes, and is administered as a single entity. A single 
site may contain more than one network node Such a stations, 
channels, and programs. A network appliance can be public or 
private. A public Node E2 154 is connected to the central 
database and is a top level node in the broadcast network 
platform system. A public node can broadcast outside of its 
own network. A private appliance in Node E3 155 would have 
a self contained broadcast allocation node system to manage 
the broadcast network. 

0276 FIG. 21 further illustrates the device integration 
node 49. It illustrates network devices that can be computers, 
personal digital assistants (PDAs), cell phones, televisions, 
cable boxes, GPS location finding devices, etc. Where the 
front-end Node F1 156 and/or the back-end Node F2 157 
interfaces can be viewed and used. A subset of the front end 
and back end interface can reside on the device for a custom 
ized integration as in Node F3 158. Another aspect of the 
invention is where the device is a location finding device and 
the search is conducted by the device itself by a predeter 
mined criteria or method such as a GPS device providing 
videos based on location Metadata or other Metadata such as 
area code, address, postal code etc. 
0277. The following lists some of the features and advan 
tages of the system: 
0278. The system also provides a number of other search 
capabilities to deliver search results having multiple data 
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types, including text, icon, audio, video, and/or multimedia in 
relation to online documents or URLs. 
0279. The system displays a selection of views, which 
allow the User to view the multimedia in the repository in 
form of media players, search engines, rich media platforms, 
locational devices. The format may be multimedia, multime 
dia and text, icons, icons and text, icons and multimedia, text, 
or combinations of the foregoing. 
0280. The system also provides the ability to preview data 
associated with a potentially linkable Web site listed in the 
media window or search results screen, without linking 
directly to the Web site, by previewing a multimedia file from 
that linkable Web site on the media screen. 
0281. The searcher then has the option of linking to that 
Web site based on information delivered by the previewed 
multimedia file. 
0282. The user also has the ability to search using the 
numerical system in which a numerical index is used to access 
data, which is hierarchically in a station/channel/program/file 
structured environment. The user can directly access stations, 
channels, or programs using predefined numerical index 
numbers. The user can select the type of search results the 
user wishes to review from the foregoing list of possibilities. 
0283. The users can also cross-reference keyword 
searches by a numerical index system or categories of media 
classification. 
0284. The following is an example of how the Broadcast 
Network Platform System is used, which illustrates the fea 
tures and advantages of the invention, which provides defini 
tions of the various components and functions, and which 
discusses the various components of the system. 
(0285. The Broadcast Network Platform System: 
0286 1—Broadcast Allocation Nodes 
0287 Administrative Application Background The 
administrative Application System has Several Modules. 
0288 Network Administration module is a module con 
sisting of a network information entry form, where the infor 
mation entered is then matched up to a parent network. A 
parent network consists of a: 
(0289. A Parent Network Station. A Station is a “Top 
Node' for the broadcast network. 
0290 B Affiliate Network=Channel. The Channel is a 
Network Node. 
0291 C WWEN Directory Category Distribution 
Channel=Program. A Program is the Category or Topic Node. 
0292 D Destination File=Media File. A File is the 
Numerical representation of the media file taking into 
account all previous nodes. 

EXAMPLE 

0293 

TRIBUNE.COM STATION 5 
CHICAGOTRIBUNE.com CHANNEL 5.1 
CHICAGOTRIBUNE.com/employment? PROGRAM. S.1.1 
CHICAGOTRIBUNE.com/employment/medical, FILE 5.1.1.1 
CHICAGOTRIBUNE.com.automotive? PROGRAM. S.1.2 
CHICAGOTRIBUNE.com.automotivefolealers FILE 5.1.2.1 
CHICAGOTRIBUNE.com, realestate? PROGRAM. S.1.3 
CHICAGOTRIBUNE.com, realestate?brokerSf FILE 5.1.3.1 

0294 As indicated above, the numerical indexing system 
of the invention does not relate to IP addresses at all. In fact it 
creates a layer on top of the IP address layer of the Internet. 
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0295) The purpose of a Broadcast Network Platform Sys 
tem is to do NETWORK GROUPING of Associated Net 
works. Network grouping is important because Soon the 
Internet will be too big to search site by site. Because of that, 
the invention provides a system for Network Grouping with 
the Broadcast Network Platform System. 
0296. By way of example, the following illustrates several 
networks: 

Tribune Interactive Network 

Scripps Network 
0297 Each network can have multiple websites such as 
newspapers and TV stations. 
0298. The following examples illustrates a preferred 
embodiment of the numerical indexing used to identify and 
select stations, channels, and programs: 

Example 1 
Tribune Network 

0299. Where the Tribune owns The Chicago Tribune and 
The Los Angeles Times 

TRIBUNE.COM 
CHICAGOTRIBUNE.com CHANNEL 5.1 
CHICAGOTRIBUNE.com/employment? PROGRAM. S.1.1 
CHICAGOTRIBUNE.com/employment/medical, FILE 5.1.1.1 
CHICAGOTRIBUNE.com.automotive? PROGRAM. S.1.2 

STATION 5 

CHICAGOTRIBUNE.com.automotive? dealers, FILE 5.1.2.1 
CHICAGOTRIBUNE.com realestate? PROGRAM. S.1.3 
CHICAGOTRIBUNE.com realestate?brokers FILE 5.1.3.1 

CHANNEL S.2 
PROGRAM. S.2.1 

Los AngelesTimes.com 
Los AngelesTimes.com employment 
Los AngelesTimes.com employment accounting FILE 5.2.1.1 
Los AngelesTimes.com.automotive? PROGRAM. S.2.2 
Los AngelesTimes.com.automotive? carsforsale? FILE 5.2.2.1 

Example 2 
Scripps Network 

0300 Where SCRIPPS owns COMMERCIALAPPEAL 
and TCPALM 

SCRIPPS.COM STATION 7 
COMMERCIALAPPEAL.com CHANNEL 7.1 
COMMERCIALAPPEAL.com/employment? 
COMMERCIALAPPEAL.com.automotive? 
COMMERCIALAPPEAL.com realestate? 

PROGRAM 7.1.1 
PROGRAM 7.1.2 
PROGRAM 7.1.3 

TCPALM.com CHANNEL 7.2 
TCPALM.com/employment PROGRAM 7.2.1 
TCPALM.com.automotive? PROGRAM 7.2.2 

Example 3 
Yahoo Network 

0301 Where the Yahoo Corporation has Multiple Distri 
bution Channels under one Domain 

Yahoo.com 
Yahoo.com shopping, 

STATION 1 
CHANNEL 1.1 
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-continued 

CHANNEL 1.2 
PROGRAM 1.2.1 
PROGRAM 1.2.2 
CHANNEL 1.3 

Yahoo.com/BillPay? 
Yahoo.com/BillPay/Phone Phone Bills 
Yahoo.com/BillPay/Electric Electric Bills 
Yahoo.com/Videos 

Example 4 
Google Network 

(0302) Where the GOOGLE Corporation with Multiple 
Distribution Channels as Sub Domains under one Domain 

GOOGLE.com STATION 3 
books...GOOGLE.com CHANNEL 3.1 
video.GOOGLE.com CHANNEL 3.2 
maps. GOOGLE.com/ CHANNEL 3.3 
images. GOOGLE.com/ CHANNEL 3.4 

(0303 2 WWEN Broadcast Directory System 
0304. The broadcast directory system serves as a set of 
rules or guide line for the media content classified in the 
directory topic. From the root of the directory, rules are 
defined to lay the ground work for the following rules in the 
sub directories. Each broadcast Directory is presented with a 
broadcast directory content description and content guide 
lines to set the parameters. 

Example 

0305 Broadcast Rules For: Classifieds 
(0306 Broadcast Directory Content: 
0307 Classifieds presentation and information videos, 
news videos and advertisement broadcast listings of print 
media classified advertisements. 
0308 Directory Broadcast Content Guidelines: Classi 
fieds Broadcast Directory exists solely to broadcast classified 
advertisements in order to market, announce, sell and seek 
goods and services to businesses (B2B) and consumers 
(B2C), with a primary focus on newspaper broadcast net 
works, news and print media classifieds. 
(0309 Broadcast Rules For: Classifieds: Employment & 
Careers 
0310 Broadcast Directory Content: 
0311 Employment and Careers Classifieds presentation 
and information videos, news videos and advertisement vid 
eos based on and primarily focusing on employment and 
careers classified ads. 
0312 Directory Broadcast Content Guidelines: 
0313 Employment and Careers Classifieds Broadcast 
Directory exists solely to broadcast advertisement videos for 
business to business (B2B) business to consumers (B2C), and 
consumer to consumer (C2C) employment and careers 
0314 Broadcast Rules For: Classifieds: Employment & 
Careers: Accounting 
0315 Broadcast Directory Content: 
0316. Accounting Employment presentation and informa 
tion videos, and advertisement videos based on classified ads 
primarily focusing on accounting employment opportunities. 
0317 Directory Broadcast Content Guidelines: 
0318 Accounting Employment Broadcast Directory 
exists solely to provide information on business-to-business 
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(B2B) and business-to-consumer (B2C) classifieds, with a 
primary focus on accounting employment opportunities. 
0319 Broadcast Directory Root 
FIG. 22 illustrates the broadcast directory root. 
0320 Broadcast Directory Sample Root Broadcast Rules 
FIG. 23 illustrates the broadcast directory sample root broad 
cast rules. 
0321 Broadcast SUB Directory Sample Root Broadcast 
Rules 
FIG. 24 illustrates the broadcast sub directory sample the 
broadcast rules. 
0322 Another unique feature provided by the invention is 
Automated Voice Over and Video Creation using the Broad 
cast Network Platform System. In particular, the present 
invention relates to a system that will enable users to produce 
Videos automatically at a fraction of the cost. One aspect of 
this invention relates to an administrative media order form 
that enables users to add their media elements to the Broad 
cast Network Platform System. 
0323. One of the forms is a voice over textbox where the 
user enters the voice over script. A voice type selector where 
the user can enter the Voice Type Male, Female, No Pref 
erence. This is illustrated in detail in FIGS. 25 and 27. 
0324. An images selector Where the user can upload his 
Video images or use pre-supplied in-house images for the 
video creation. This is illustrated in FIG. 27. 
0325 A Video selector Upload video footage—Where 
the user can upload any video footage to insert into the video 
or use pre-supplied in-house video footage, or any combina 
tion of the above. This is illustrated in FIG. 27. 
0326. The system will then use a text to speech engine to 
produce the voice script in the voice over textbox and incor 
porate any images and or video footage to create a video 
automatically for the user at minimal cost. In the preferred 
embodiment, the Bell LabsTM text to speech open source text 
to speech engine is used. However, those skilled in the art will 
recognize that any Suitable text to speech technology may be 
used by the invention. 
0327. In FIG. 25, the video production webpage form is 
illustrated. This form provides the user with control over the 
content of video can be used. 
0328 FIG. 26A-B illustrates a preferred embodiment of 
the webpage selection menu used to select the distribution 
according to the user's affiliates, and other action items. 
0329 FIG. 27 illustrates a preferred embodiment of the 
webpage client agreement form. 
0330. Another unique feature provided by the invention is 
a Locational Video Advertising System using an Area Wide 
Network and the Broadcast Network Platform System. In 
particular the present invention provides a system that 
enables a local transmitter to communicate through a specific 
frequency to a locational device. For example, a locational 
device can be a GPS-based device that uses standard GPS 
techniques. When the locational device comes within range of 
a transmitter, the user will be prompted to display local adver 
tisements that are video based streamed from the Internet to 
the transmitter to the receiver on the locational device. 
Another aspect of this invention is that when the device dis 
plays a list of local results, the user will be optionally 
prompted to view videos of those results generated from a 
device Source database or any third party database integrated 
with the locational device. The video data is transmitted from 
the Broadcast Network Platform System to the receiver via 
Internet or any other available area wide network. Those 

Oct. 4, 2012 

skilled in the art will understand that GPS is not the only 
location technology that can be used by the invention. An 
alternative embodiment of the invention uses a GEOIP data 
base for determining the location on the locational device. 
Likewise, any other suitable technology can be used. FIG. 28 
illustrates a preferred embodiment of a webpage menu that 
allows for input of location data. 
0331. Another novel feature of the invention is a Live 
Video Service/Live Search Communication System Using 
An Area Wide Network. The Video Service/Live Search 
Communication System enables Clients and Broadcasters to 
interactively communicate and provide content to Users and 
audiences using an area wide broadcast network. The Search 
Broadcast Communication System will provide the tools and 
structure to integrate to a Broadcast Network Platform Sys 
tem 

0332 Tools available in the Broadcast Network Platform 
System include a Client Administration webpage as illus 
trated in FIG. 29. The Client Administrative Control Panel 
shown in FIG. 29 illustrates: 

0333) A Media Tracking Code: The Visitor Tracking Code 
is assigned to the Client media Listings automatically when a 
Listing is made and posted to the server. The MediaTracking 
Code is displayed with the media and sends a signal back to 
the server alerting the Client that the User at an IP address is 
looking at the Client's media file. The Media Tracking Code 
enables the Client to see who is watching his media via the 
Client Media Monitor. The media tracking code is a Java 
applet that that switches the online or offline indicators. 
0334. The Launch Monitor Button: When the Client clicks 
on the Launch Monitor Button in FIG. 29, the Media Monitor 
opens. The media Monitoris illustrated in FIG.30. The Media 
Monitor enables the client to Monitor Users who are watching 
his Media file through the Media Player Window. When the 
Media Monitor opens, the Status Indicators now will indicate 
that the Client is currently online and available to the Users 
via Status Indicators displayed on the search results page and 
in the Media Player Window. 
0335 The figures also provide sample window images 
used to manage the system. For example, the media player 
window is illustrated in FIG. 31. FIGS. 32-33 illustrate the 
Client Initiated Dialog webpage. The client initiated dialog 
works as follows: FIG. 32 illustrates Step 1 of the Client 
Initiated Dialog: The Invitation Call Dialog. When the Client 
clicks on the Invite link (or button) to invite the User watching 
the client media file to a dialog. FIG.33 illustrates Step 2 of 
the Client Initiated Dialog: On the User Interface: The User 
that is watching the media File belonging to the Client will 
receive a prompt displaying the Client Open Dialog Message 
and prompting the User for action. Click OK to initiate a 
dialog, click cancel to continue browsing through the media 
files in the search results list. FIG. 34 illustrates Step 3 of the 
Client Initiated Dialog: The User Interface. The User is pre 
sented with a communication interface that enables the User 
and the Client to enter into a text based chat session. When the 
User clicks OK in the Client Open Dialog Message the User 
is presented with a text based chat system. Enabling the User 
and the client to enter into a dialog session. The User Initiated 
Dialog operates as follows: In the Broadcast Network Plat 
form System a User can input a search term and in return 
receive a list of rich media search results that can be viewed by 
the User before choosing to interact with the Client website. 
The user initiated dialogue works as follows: 
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0336 FIG. 35 illustrates Step 1 of the User Initiated Dia 
log: The User enters a search term into the search bar. FIG.36 
illustrates Step 2 of the User Initiated Dialog: Results are 
presented to the User. FIG. 37 illustrates Step 3 of the User 
Initiated Dialog: The user clicks on the play media button. 
The Media is displayed to the User through the Media Player 
Window. Once the media is displayed on the Media Player 
Window a signal is sent to the server alerting the Client that a 
User is viewing the media using the media Tracking Code. 
The Status Indicators will indicate to the user whether the 
Client is currently online monitoring the broadcast or if the 
Client is offline. FIG.38 illustrates Step 4 of the User Initiated 
Dialogue: If the Client is Offline, the User will receive a form 
enabling the User to email that Client upon clicking on any 
“Offline” Client Status Indicators. FIG. 39 illustrates Step 5 
of the User Initiated Dialog. If the Client is Online monitoring 
the broadcasts. The user can click on any Online Status Indi 
cator in order to be presented with a private communication 
session with the Client. FIG. 40 illustrates Step 6 of the User 
Initiated Dialog: The User Interface. The User is presented 
with a communication interface that enables the User to call 
the Client and enter into a text based chat session with the 
Client. 
0337 Entering Into Dialog Overview: Once a User is 
viewing the rich media search results, the Client (Broad 
caster, or content owner) can now view, from an administra 
tive control panel, the User that is currently watching the rich 
media search results and thus offer to provide more informa 
tion and initiate a chat session. While the session is in 
progress the Client can send in real time other rich media files 
to be viewed by the User as well as web content and other 
related file types. 
0338. The Client Communication Control Panel with 2 
Way Communication: FIG. 41 illustrates Step 1 of the two 
way communications between the client and a user: The 
Client can send text messages to the User in order to assist, 
sell, or provide more information using the Client Commu 
nication Control Panel. 
0339 File Sharing: The send command enables the Client 

to push content to the User. The media files pushed to the User 
open in the media Player window enabling the Client to 
switch broadcasts and provide the User with more video 
content. The Push system sends the Media files to the media 
Player window. Image files, Website URLs or Email is 
Pushed to the User to open in a separate window. In essence 
the User could have been watching a video of a product, then 
the client can send him more videos of other products or more 
information on the same product, that will play automatically 
in the Media Player Window. The Client can also send PDF 
files such as product literature, Contracts etc., Website URLs 
to open a specific page on their site such as a payment gateway 
or product information and or image files. These file types 
will not open in the media Player Window, but will open in a 
separate window for the User to access. 
0340 Canned Exchanges: The system provides the ability 
for Clients to send Pre-recorded or preformatted messages to 
users. As shown in FIG. 42, a user can be directed to a specific 
website or file which contains desired information. 

0341 Another or in front of aspect of the invention is that 
it provides an Open System TV (OSTV) Desktop System 
Using An Area Wide Network. The present invention in this a 
system that enables computer owners, manufacturers, and 
others to place a brandable version of OSTV as it is presented 
herein. Will OSTV is an HTML interface that will enable 
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users to watch television, record television, skip commercial 
with PVR functions and search commercials with multimedia 
output. The system supports Pay Per Click business models 
for everyone who watches an advertisement, where the adver 
tiser pays per click when a user sees his commercial. In 
addition, the system supports Pay Per Broadcast business 
models for everyone who watches an advertisement, where 
the advertiser pays per broadcast when a user sees his com 
mercial. Further, the model support Pay Per View business 
models for every one who watches a content providers video, 
where the user pays per click when a user sees his abroadcast. 
Finally, the system Supports pay per listing on broadcasts. 
0342 Currently, when affiliates place the Broadcast Net 
work Platform System on their website, they earn a revenue 
share on all clicks, PPC, PPS, PPB, PPL revenues earned 
from their sites or network. The current application related to 
the Broadcast Network Platform System proposes to make 
use of a computer systems desktop. At the present time com 
puter manufacturers such as DellTM, Compaq.T.M., Hewlett 
PackardTM, GatewayTM, etc. and operating system developers 
such as Microsoft WindowsTM, Apple Mac OSXTM, and 
LinuxTM with all their variations, etc. currently use a comput 
er's desktop to present a branded image on the background 
and/or to create shortcuts to programs stored in their system 
directory, as displayed in FIG. 44. 
0343. The present convention proposes that the desktop 
become the broadcast platform enabling the computer to 
transform itself into OSTV Open Systems Television. By 
embedding the OSTV platform into the desktop computers 
are provided with a method to view PPV & PreRoll broad 
casts, videoconference, video commercials etc. right from 
their desktop. Users will be confronted with the OSTV inter 
face when they start their system and while the system is on. 
Changing the roles of a PC from a personal computer as a 
primary role to that of an OSTV as a primary role. The video 
portion or player of OSTV can be switched to play in full 
screen mode as desired. 
0344 As shown in FIG. 45, users can still use the com 
puter in a conventional manner from the taskbar, start button, 
or drop downs (depending on the operating system) to access 
programs in their program directory. This figure illustrates 
how a program opens in a program interface window. Notice 
that the OSTV desktop does not in any way interfere with the 
application features of the operating system as the OSTV 
platform runs directly on the desktop behind all open win 
dows. Conventional application programs and OSTV can run 
on the desktop without any interference from one another. 
OSTV performs as a broadcast network platform system on 
the desktop making available multitude of web based and 
system based applications from the OSTV Desktop interface. 
This enables computers and their users to have a more versa 
tile operating system bringing web applications and services 
directly to their desktops. OSTV application can also open to 
full screen and sit on the desktop without interfering with the 
OSTV Desktop Platform System. 
0345. In addition, the following features and advantages 
are associated with OSTV: 1) 
0346 When the system starts it is primarily an OSTV 
system. Presenting users with the OSTV platform on their 
Desktop. 2) The OSTV Desktop Platform can be customized 
to meet manufacturers needs in order for them to brand their 
companies. 3) It will provide computer vendors and software 
(Operating System) developers or manufacturers to earn new 
revenues with Pay Per Click search, video, Pay Per Vide 
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Video, Pay Per Listing, and pay per broadcast models from 
every system or operating system they sell with the OSTV as 
their desktops. 4) It will enable computer manufacturers and 
Software (Operating system) developers to provide custom 
programming to their users from the OSTV Desktop System. 
5) It will enable computer manufacturers and software ven 
dors (operating systems) to gain a captive audience from their 
customers who buy their computers and/or their operating 
systems. 6) The system transforms an otherwise dull desktop 
into an OSTV system that can generate revenues for vendors 
and provide a service channel to service those members 
directly from their desktop. 
0347 FIG. 46 illustrates one embodiment of the search 
mercials search results where the play button can be triggered 
by clicking on a button, icon or thumbnail. The Searchmer 
cials title can trigger a searchmercial playback or a call to 
action. Call for actions displayed can consist of one or more 
calls for action depending on the device and device capabili 
ties. 
0348 FIG. 47 illustrates the same embodiment with 
searchmercials activated. Searchmercials helps the user get 
more information about the search result user can then elect if 
linking to a call for action is warranted based on the search 
mercial information provided. Additional information can be 
title tags, links to literature, shopping carts, click to chat, click 
to call, etc. The searchmercials can be displayed as full Screen 
Video, layered video, or any other means of displaying a 
searchmercial. 
0349 FIG. 48 illustrates another embodiment where a 
searchmercial is displayed in a window beside the searchmer 
cials search results and Metadata and calls for action are 
displayed beside the searchmercials video. Where the search 
mercial can be the first thing a user sees to inform them of the 
result. The user can then continue to view Searchmercials that 
meet their search criteria's requirements. 
0350 FIG. 49 illustrates an embodiment where search 
mercial results can be presented on other websites or text 
based search engines, blogs, widgets, operating systems, or 
devices using technologies Such as JavaScript, flash or other 
available methods. Results are based on searches or content of 
the webpage translated into queries and in turn searchmer 
cials results are displayed, results can also be based on other 
criteria and predetermined criteria Such as locational, IP, geo, 
context, content and other criteria not mentioned. 
0351 FIG.50 illustrates the same embodiment where the 
searchmercials is activated. On mouse over, on click, on 
mouse down, instantaneously or other activation method the 
searchmercial can be activated providing a call to action 
options menu. 
0352 FIG. 51 illustrates the same embodiment where the 
searchmercials are represented by images, icons, thumbnails. 
0353 FIG. 52 illustrated the various calls for action a 
searchmercial can consist of, but is not limited to, for example 
other calls for action not mentioned can be the mailing of a 
letter. 
0354 FIG. 53A illustrates a device with display and key 
board integrated. Those familiar with the art know that the 
keyboard can be physical keyboard or digital and the device 
can be a hand held, mobile, television, monitor, GPS, loca 
tional, or any other device that enables user input or prede 
termined inputs. 
0355 FIG. 53B illustrates the device displaying search 
mercial results in the display. 
0356. FIG. 54A illustrates the device with a searchmer 
cials playback on the display window. 
0357 FIG. 54B illustrates a call for action in the display 
window. In this drawing the call for action is accentuated by 
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a telephone image indicating that if this was a cell phone 
device the user would dial the number as a call to action on 
that specific device. Other calls for action can be presented 
depending on the device. 
0358 While the invention has been described with respect 
to a preferred embodiment thereof, it will be understood by 
those skilled in the art that various changes in detail may be 
made therein without departing from the spirit, scope, and 
teaching of the invention. Accordingly, the invention herein 
disclosed is to be limited only as specified in the following 
claims. I claim: 

1. A method for communicating between media users and 
administrators, representatives and/or content owners, 
including the steps of 

providing media content from a media client, the media 
client being a content owner, an administrator or a rep 
resentative; 

enabling media clients to communicate with users; 
enabling users to communicate with the media client; and 
selectively initiating communication between the user and 

the media client based on the media content; 
whereby an active audio or video user and the media client 

interactively communicate with one another. 
2. A method, as in claim 1, including the additional step of 
providing a visual indication of the media client's status 

that indicates if the client is, or is not, available for a live 
communication; 

whereby a visual indication is displayed to indicate the 
status of the client. 

3. A method, as in claim 2, including the additional steps 
of: 

the user selectably initiates a conversation with the client if 
the media client is available; and 

the user selectably initiates a message or inquiry with the 
media client if the media client is not available; 

whereby the user can initiate a conversation with the media 
client if the client is available or the user can communi 
cate a send a message or inquiry to the media client for 
later viewing. 

4. A method, as in claim 3, including the additional steps 
of: 

providing a plurality of pre-defined responses; 
providing a plurality of predefined URLs: 
providing a plurality of pre-defined, media; and 
providing a plurality of pre-defined messages and/or pre 

defined responses; 
whereby a user can select from a plurality of predefined 

responses when the client is not available for communi 
cation. 

5. A method, as in claim 2, including the additional step of 
a media client selectably initiating a conversation with the 

user if the user is available; 
whereby the media client can initiate a conversation with 

the user. 
6. A method, as in claim 1, including the additional steps 

of: 
using a media client administration interface for: 

monitoring one or more active users; 
monitoring queries input by the user, 
Selectably initiating communication with the user; 
Selectably communicating with the user via text, video, 

and/or sound; 
Selectably presenting the user with media content from a 
media library; and 
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selectably providing the user with determined and pre 
determined responses; 

whereby the client can communicate with the user and 
provide the user with defined or predefined responses, 
wherein a response is a URL, media, live video feed, 
Video, audio, literature, web pages, or information etc. 

7. A method, as in claim 6, including the additional steps 
of: 

adding and managing one or more administrators or rep 
resentatives with the client administration interface; 

assigning one or more departments within a client organi 
Zation; and 

assigning administrators or representatives to one or more 
departments; 

whereby a client organization can assign departments and/ 
or users to one or more departments. 

8. A method, as in claim 7, including the additional step of: 
transferring communication sessions between administra 

tors and departments; 
whereby a live communication is transferred from one 

administrator to another or from one department to 
another. 

9. A method, as in claim 6, including the additional steps 
of: 

communicating between administrators and departments; 
Selectably communicating with administrators via text, 

Video, and/or Sound; 
optionally presenting the administrators with media con 

tent; and 
selectably providing the administrators with predeter 
mined responses; 

whereby the administrators can communicate with other 
administrators or departments and provide the adminis 
trators with predefined responses, wherein a response is 
a URL, media, live video feed, video, audio, literature, 
web pages, or information. 

10. A method, as in claim 6, including the additional steps 
of: 

collecting analytical data related to a plurality of users; 
monitoring the activities of the users in real time; and 
integrating GEOIP and other data to translate IP or device 

information into geographic and demographic informa 
tion; 

whereby geographic identification data can be retrieved 
from a user's session IP or device information. 

11. A method, as in claim 1, including the additional steps 
of: 

using a user communication interface to: 
Selectably initiating communication with the client; 
Selectably communicating with the client via text, video, 

and/or sound; 
selectably providing the client with responses wherein a 

response is a URL, media, live video feed, video, 
audio, literature, web pages, or information; and 

whereby the user can communicate with the client and 
provide the client with responses. 

12. A method, as in claim 11, including the additional step 
of: 

using a user rating system to rate the communication with 
the client; 
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whereby the user can rate the communication with the 
client for administrative review, audio, literature, or web 
pages. 

13. A method, as in claim 11, including the additional steps 
of: 

associating and collecting user data from a social network 
database; and 

using the user data to complete real time purchases; 
whereby data collected from social media sources can be 

used to complete transactions presented by client 
responses such as credit card forms or other responses 
related to online purchases. 

14. A method, as in claim 13, including the additional step 
of: 

sharing media and responses communicated by adminis 
trators with users within a social network; 

whereby a user can communicate and share information 
from communications with administrators of the live 
video service within a social network. 

15. A method, as in claim 13, including the additional step 
of: 

interfacing social networks into the administrative inter 
face to enable clients to interact socially with users and 
connect within a social network; 

whereby a client and a user in a live video session can 
connect via a social network and continue the commu 
nication outside the live video system in a Social net 
work. 

16. A method, as in claim 1, including the additional step 
of: 

integrating the live video communication system into a 
device, System or application. 

17. A method, as in claim 16, including the additional steps 
of: 

integrating the live video service into a search engine or 
directory that includes video or audio search results: 

enabling the communication within the active media when 
initiated by the client; and 

enabling communication at any time when initiated by the 
user, 

whereby the live video system can be implemented into a 
search engine or directory. 

18. A method, as in claim 16, including the additional step 
of: 

integrating the live video service into a media player, 
whereby the live video service can be integrated into a 

media player or device. 
19. A method, as in claim 1, including the additional step 

of: 
storing live communications into a database for review by 

administrators; 
whereby a communication sessions can be recorded or 

stored into a database for review and or reference. 
20. A method, as in claim 1, including the additional step 

of: 
logging statistical data and analytics of user interaction 

with media files; 
whereby the system can track, log and analyze statistical 

data from user interaction. 
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