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To all, Luhon, it may concern: 
Be it known that I, JOHN HENRY CAIRN 

CROSS, of the city of Toronto, in the county of 
York, in the Province of Ontaria, Canada, 

5 have invented a certain new and useful Im 
provement in Advertising Devices, of which 
the following is a specification. 
The object of the invention is to provide a 

simple device by which advertising cards and 
Io similar devices may be readily held in a con 

spicuous position and as easily removed and 
it consists in the peculiar construction, ar 
rangement and combinations of parts here 
inafter more particularly described and then 

I5 definitely claimed. 
In the accompanying drawings-Figure 1, 

is a perspective inside view showing my de 
vice applied to the roof of a street car. Fig. 
2, is an enlarged detail of the frame with a 

20 portion of the molding in section. Fig. 3, is 
a sectional detail of the latch. Fig. 4, is a 
detail of the key for unlocking the latch. 
Figs. 5 and 6, are alternative forms of mold 
ing for holding the frame in position. 
On the surface of the frame A, I print or 

otherwise place the advertising matter. On 
the one edge of the frame A, (preferably the 
bottom) I form a groove a, as shown in Fig. 
2, a projection b, as shown in Fig. 5 or a clip 

3o d, as shown in Fig. 6. 
B, is a molding connected to the surface on 

which it is designed that the advertisement 
should be displayed. On this molding B, I 
form a beading C, when it is designed to en 

35 gage with the groove a, or the clip d or when 
the projection b, is used on the frame AI 
forma groove e in the molding B. This holds 
One end of the frame A. The other end fits 
against a molding D and in order to lock the 

4o frame in position, I provide a spring latch E, 
either fixed to the frame A, as shown in Fig. 
2, or connected to the molding D. In the 
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former case the latch will engage with a 
groove made in the molding D, as indicated 
in Fig. 2, or if the latch is connected to the 
molding, it will engage with a groove made 
in the frame A. 

In order to put the frame in position, the 
grooved end or its equivalent is placed on 
the molding B, and the other end of the frame 
pushed in behind the molding D, the spring 
latch E, springing past the molding and lock 
ing the frame in position. The spring latch 
consists of the bolt g which is normally kept 
in the position shown by the spring k. It is 
operated by a dog I which is secured to the 
key spindle land which has two tails i which 
act on the lugg' projecting from the bolt. 

45 

55 

I do not claim anything peculiar in the 
spring latch or in the key F, but show them 
in the drawings as illustrating the practical 
way of accomplishing my purpose. 

In order to prevent the frame A, rattling, 
I place steel springs L or pieces of rubber or 
other material in such a position as to hold 
it steady. 
What I claim as my invention is 
A frame for holding the advertising device 

and having a groove or projection formed on 
or connected to one edge and arranged to en 
gage with a projection or groove formed on 
or connected to the surface on which the frame 
is placed, in combination with a spring latch 
arranged to lock the frame into its holding 
device, and a spring bearing on said frame 
and surface whereby the frame is kept from 
rattling the whole being arranged substan 
tially as and for the purpose specified. 

Toronto, November 21, 1892. 
JOHN HENRY CAIRINCROSS. 

presence of 
J. EDW.MAYBEE, 
W. G. MCMILLAN. 
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