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INCENTIVE SYSTEM AND METHOD FOR TRACKING ADVERTISING
EFFECTIVENESS

[0001] The present invention relates generally to printed materials with advertising and

to handheld devices such as scanners for scanning printed materials.

[0002] U.S. Patent Nos. 6,448,979 and 6,753,883, both hereby incorporated by reference
herein, describe printed medium activated interactive communication of multimedia
information, including advertising. A scanner and a receiver, which may be a single
device, communicate with a portal server to play multimedia sequence information
received from the portal server. Advertisements may be printed with a machine readable
code such as a barcode including a high density bar code and the data from the code may
be read by the scanner. The code contains link information corresponding to provider
information and may be an alphanumeric sequence. The sequence may activate and
result in the playing of multimedia sequence information. The scanner the receiver or the
portal server can translate the link information into a network address, so that the
multimedia sequence information can be played. Additionally or in the alternative, the
network address information can point to a file containing executable computer code and
displayed on the receiver or scanner. The system contemplates using additional code
types such as benefit redemption .information, rebate information and coupon
information. The system may also collect and manage code that lacks link information,
such as a UPC code. The person can take the UPC information home and get information

on the product, a coupon, or other benefit redemption information.

[0003] User input information may be stored in the scanner memory. A communications
bridge can send the link information and the user input information to the receiver and
via a network to the portal server. The system also is capable of aLlloWing print
advertisers to track their impressions to execution and to collect demographic information
about the person performing the scan through a tracking module. The tracking module
is further capable of trécking the transaction value of e-commerce transactions

originating from a specific publication, type of publication, or provider and calculate fee
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percentages based on the transaction. The scanner may have clock which can track the

time the ad was scanned.

[0004] U.S. Patent No. 6,896,182 is also incorporated by reference herein and describes a
card verification system in which a card identification code is registered. A read unit
reads the card identification code from the card. A verification apparatus verifies the card
only when an existing place of the read unit belongs to an area corresponding to the card
identification code. The card is a card used for settlement, and is used when the card
identification code is read by the read unit. The use place of the card is coincident with
the existing place of the read unit. By adding the use place of the card to a verification
condition of the card, unjust use of the card can be prevented. This patent also describes
a mobile remote operation point-of-sale terminal as disclosed in Japanese Laid Opén
Patent Application (JP-A-Heisei 11-500550). In an accounting system, a portable radio
accounting terminal is provided in which a user inputs transaction data of dealings using
keypad, a UPC bar code of the goods is read by a CCD sensor, a credit card, a debit card
and a smart card of the user can be read. The portable radio accounting terminal transmits
the dealings and card data to a central network controller via a radio communication
network. The central network controller transmits to the host computer in the accounting
facilities which processes the card data and the dealings in real time in order. The
accounting facilities sends back confirmation data to the central network controller and
send back to the radio accounting terminal via the radio communication network. Thus,

the radio accounting terminal issues the printed receipt of the dealings to the user.

[0005] Figure 1 describes the existing coupon redemption system for clipped coupons
used in the food industry. A manufacturer 10 of a good 12 sends the goods to a retailer
14 and sends coupon information to a coupon agent 16. The coupon agent 16 provides
design and printing services as indicated generally at 20, with a customer or consumer 22
clipping or collecting the printed coupons. The customer then redeems the coupons at the
retailer 14. A checkout device scans the coupons.barcode and compares the coupons
with a database of th.e food market or other industry 24. Retailer 14 sends the paper

coupons to a clearinghouse 26, which provides feedback to the coupon agent 16. The
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feedback can provide advertising information such as identifying the advertisement
where the coupon was clipped and limited information on the consumer. The
manufacturer, also an advertiser, thus can obtain some information on the effectiveness of

its printed coupon advertisements.

SUMMARY OF THE INVENTION

[0006] The present invention provides a method for tracking advertising effectiveness
comprising:

[0007] printing advertising data with an advertisement, the advertising data identifying
the advertisement, the advertising data capable of being scanned by a handheld device of ~
a potential customer;

[0008] providing the potential customer with an incentive to scan the advertising data, a
value of the incentive being stored on the handheld device; and

[0009] receiving information on the advertising data scanned by the potential customer

and as a consequence reducing the value of the incentive stored on the handheld device.

[0010] By providing an incentive stored at the handheld device, the customers can easily

provide the advertising data while receiving benefits.

[0011] The present invention also provides a handheld device for an incentive to be
redeemed by a user comprising:

[0012] a scanner for scanning printed advertising data;

[0013] a memory for storing the advertising data and user or device identification data,
an incentive value being a function of the stored advertising data;

[0014] a communications interface;

[0015] a processor sending a portion of the advertising data via the communications
interface and reducing the incentive value as a function of the sent portion of the

advertising data.

[0016] The present invention also provides a system for tracking advertising

effectiveness comprising:
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[0017] a plurality of the handheld devices of the present invention;
[0018] an incentive tracking device receiving the portions of the advertising data and
providing benefits to the users of the handheld devices as a function of the reduced

incentive values.

[0019] The present invention provides a handheld device comprising:

[0020] a scanner for scanning printed advertising data;

[0021] a memory for storing the advertising data and user or device identification data;
[0022] a processor for providing a value as a function of the advertising data; and

[0023] a communications interface;

[0024] the processor reducing the value or deleting a portion of the advertising data from
the memory and sending the portion or another portion of the advertising data over the
communications interface as a function of an input from the communications interface or

an input from a user of the handheld device.

[0025] By providing a processor with a debit or delete function at the handheld device for
scanning advertising data, a user can be provided various valuable incentives to provide

information. Incentives can be handled via the handheld device itself.

BRIEF DESCRIPTION OF THE DRAWINGS

[0026] Fig. 1 shows a prior art coupon clearinghouse system.

[0027] The present invention will be described further with respect to the drawings in
which:

[0028] Fig. 2 shows a schematic of one embodiment of a system of the present invention;
[0029] Fig. 3 shows a flowchart of one embodiment of a method of the present invention;
and

[0030] Fig. 4 shows one embodiment of the handheld device of the present invention.

DETAILED DESCRIPTION
[0031] Fig. 2 shows a general overview of one embodiment of the present invention. An

advertisement 32 from an advertiser 31 is printed for example in a magazine 30.
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Advertising data 34, such as the magazine name, page and advertiser identification
information can be provided, for example in a code form as described in incorporated by
reference U.S. Patent No. 6,448,979. A potential customer 44 has a handheld device 40
for example an IPOD from Apple, or cell phone, the handheld device having a detachable
scanner 42 capable of scanning the printed advertising data 34 and inputting the
advertising data into a memory of the handheld device 40. The scanner 42 may be

attached via an interface 43.

[0032] At a store 50, for example a supermarket, electronics goods store or boat or
automobile sales store, the user can select a good or goods to purchase and then checkout
at a checkout device 52, which may for example simply be a sales office in a store selling
larger goods, or a supermarket checkout counter or any other store location where the

customer typically provides payment information.

[0033] Checkout device 52 is provided with a communications interface 54 to read the
advertising data from the handheld device 40 of the customer 44. The advertising data
includes an incentive value such as a coupon, or points for a loyalty program, such as
TIMESPOINTS from the New York Times, or a CVS Store EXTRACARE. Sucha
loyalty program preferably is run by the advertiser, the advertisement publisher, or the
store 50. Coupons typically but not necessarily are provided by the advertiser. Such
incentives provide an incentive for the customer 44 to provide the advertising data in the

handheld device 40 to the checkout device 52 at checkout.

[0034] The checkout device 52 also typically has a payment device 56, such as a debit or
credit card reader. This payment device 56 can provide limited user information. The

interface 54 and payment device 56 can be integrated into a single device.

[0035] The checkout device communications interface 54 may for example read
advertising data from the handheld device 40 via a communications interface 47, which

for example can support Bluetooth, infrared or a smart card technology. It is noted that
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the handheld device at this point need not have the scanner 44. Interface 47 and interface

43 could be one interface as well.

[0036] There are two ways in this embodiment that the advertising data is sent to the
checkout device 52 from the handheld device 40.

[0037] First, the customer 44 can scroll via an input device 46 on thé handheld device 40
through the stored advertising data, for example via display information shown on a
display 48. The display information is a function of the advertising data, and additional
information may be obtained for example through interface of the handheld device with a
server having display information. For example, the customer via their home computer
and the internet could send the limited scanned advertising data to the server and in return
receive single media display information such as an image of an actual coupon or the
product in the advertisement. In this embodiment, multimedia information typically is

not desired as taking up too much memory and space.

[0038] The customer 44 can then select advertising data 34 related to a good 59 being
physically purchased at checkout in the store 50, the customer 44 leaving the store 50
with the good 59. The customer then can push a button on the input device 46 to send the
advertising data to the checkout interface 54, which can then provide the information to a
checkout processor 58. The checkout processor 58 can determine for example if the
customer is entitled to a rebate for the good 59 and apply the rebate so that at the payment
device 56 the customer 44 pays less for the good 59. The identification of good 59 can
occur for example via a barcode reader 55, or input by a store employee. User
information or a device ID can be provided via the handheld device 40 and/or by the
payment device 56. In addition, the rebate amount can be altered by either the handheld
device 40 or checkout device 52, as a function of the information the customer is willing
to provide. For example, if the customer 44 provides information on his or her home
address, a coupon value can be increased. The customer thus can control the advertising

and user or device data sent.
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[0039] The second way the advertising data can be sent is that the good(s) 59 are scanned
via the barcode scanner 55 or good information is entered into checkout device 52 by a
store employee, and then the checkout device 52 retrieves the advertising data in the
handheld device 40 related to the scanned good information. Such a comparison of the
scanned good information and advertising data can take place in the handheld device 40
or the checkout device 52 for example. Since the advertising data may contain UPC code
information on the advertised product, the comparison could be a simple numerical

matching operation.

[0040] Advertising data related to the scanned good information then could be sent via
the checkout device 52 together with user or device information and the sales information

of the good can be sent to the advertiser 31.

[0041] Advertiser 31 can then determine the effectiveness of the advertisement 32, and
the incentive information associate therewith. For example, the advertiser of a cereal
could print 10,000 ads stating that a scan will be worth 10 loyalty points or provides a
coupon worth 1 dollar, and 10,000 ads stating that a scan will be worth 20 loyalty points
or provides a coupon worth 2 dollars, and provide advertising data indicating which of
the ads are worth 10 points and which are worth 20 points. The advertiser can then see if
the value change alters the response rate to the ads. Moreover, even if the incentives are
all the same, the advertiser 31 can track sales at various stores 50. Store information also
can be provided to the advertiser 31, so thét the advertiser knows where the goods are

purchased.

[0042] This information is of enormous value to many advertisers and to date has not
been captured except via clipped coupons, which are cumbersome and require a large
UPC code to be printed and for the customer to clip the coupons. The present invention
permits excellent incentive for a customer to provide advertising data. Feedback from the
coupon or loyalty programs can be almost instantaneous. Response rates to such ads can
be determined at almost all points of sales, and the present invention can be used in

conjunction with e-commerce sales or coupon clipping programs.
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[0043] Fig. 3 shows for example one embodiment of a coupon redemption method for the
food market industry using a central server. The advertiser 31, here a food goods
manufacturer, provides goods to the store 50, which obtains SKU (stock keeper unit)
numbers for all the goods. The advertiser 31 also causes the coupon to be printed with an

advertisement in steps 52, 53, 54, 55, via a coupon agent 51.

[0044] The customer 44 scans the ads with the handheld device 40, here a device which
defines a coupon smart card, to obtain the advertising data, which includes the coupon
data. In an optional step, the advertiser can require that the coupon data be validated for
examplé via a home computer and internet link 60 to a central server 70. At that point,
the advertising data can be collected and forwarded to the agent 51, and the coupon can
be validated (for example by checking against a database of issued coupons and
providing a validation code which can be stored in the handheld device) for full use. The
advertising data may be provided with or without user data or device ID data as
determined by the customer, for example by pushing input buttons to a query of the
handheld device as to whether the information should be provided. Display information,
additional discounts or promotions to increase the coupon value or other information can

be sent to the handheld device for viewing and/or validation of the coupon.

[0045] The consumer 44 can then shop at the retailer 50 and upon checkout, can provide
the handheld device 40 with the scanned coupons and receive the rebate as described
above. The coupon at this point can be validated or revalidated by the central server 70,
for example by checking the expiration date and providing the retailer 50 a validation
code. The central server 70 at this time collects the advertising data and user or device
ID information, and sales data and store data, for transfer to the agent 51. Feedback
advantageous for determining ad effectiveness can occur immediately after checkout.
The agent 51 can then provide this information to the advertiser 31 and modify the

advertising in response to response rates, for example.

[0046] Fig. 4 shows schematically an embodiment of customer handheld device 40 for

use at a store checkout, having an input device 46, a display 48, an interface 43 for a
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scanner for scanning printed advertising data, a memory 62 for storing the advertising
data, a processor 63 for receiving input data from the input device and providing the
display with display information related to the advertising data, and a communications
interface 47 for interacting with a store checkout device and the processor 63. While the
display in Fig. 4 is showing the actual advertising data, typically only a part of the data,
or display data received from the central server will be displayed, such an image of a

coupon similar to coupons clipped from newspapers.

[0047] The processor 63 runs a software program, which has steps permitting input of the
scanned advertising data and storage in the memory, as well as for the inputting and
storing of user or device information. It also may have comparison steps for comparing
the stored data with data from the checkout processor and éomparison with data input by

a uscer.

[0048] The customer can enter in user data for example name, home address, telephone
and other contact information into the device 40 via input device 46, for example keys on

a cell phone. A personal security code can also be entered and stored.

[0049] As one specific example, an advertisement for a cereal brand can be printed with
the scannable image TIMES 02/03/06 PAGE3 ADVERTISER Z PRODUCT X -
EDITION 3 VALUE 10 indicating that Advertiser Z, the cereal manufacturer, had an ad
printed in the New York Times on February 3, 2006 on page 3 for product X. The ad
was a third edition for that product X, and provided a coupon value of 10 indicating 10
cents off. Obviously a simpler alphanumeric sequence could provide similar information,
and can be provided for example via a two-D bar code to minimize space and visual

impact.

[0050] The customer scans the advertising data when he or she reads the Times, the data
then being stored in the handheld device 40. Previously, the customer may have entered
in, as a non-limiting example, his or her name, address, telephone number, age and e-mail

address or other personal information into the handheld device 40.
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[0051] At a store, the customer remembers the product X cereal and decides to buy it,
and proceeds to the checkout counter. At the checkout, a store employee scans the
barcode for product X, which permits the checkout processor to know that product X is
being purchased. The customer then states that he has the handheld device 40 and the
store employee presses a button to run a coupon check via the checkout device 52 via the
interfaces 47, 54. The word “product X” or similar ID is presented to the handheld
device, which via its processor 63 then matches this word with the advertising data for
product X and sends the product X advertising data to the checkout device 52, which
indicates a rebate of 10 cents. The advertising data can be sent to a central server, which
verifies that such a coupon value was provided in the advertisement on the proper date
and that the coupon has not expired, and a verification code can be sent to processor 58,
which upon receipt provides the rebate of 10 cents. The payment device thus requires a
payment of 10 cents less. At this point or earlier, the customer also can be queried, for
example by the store employee, if he or she would like provide customer information
from a credit card or from the handheld device for a larger. The size of the rebate can
depend on the amount of information the customer is willing to provide, for example e-
mail only, or e-mail and name. A security code for example can be entered by the
customer to permit this information to be transferred to the checkout device 52. The
security code could also be required before providing the advertising data. The customer
then can pay and leave the store. The advertiser can receive the advertising data,
customer information and store information either upon coupon validation or after
payment. The store will then receive coupon reimbursement and a processing fee from

the advertiser, for example through an electronic fund transfer as shown in Fig. 3.

[0052] Once the advertising data is sent to the checkout device 52, the advertising data is
erased, or the coupon value is set to zero on device 40 so that the coupon cannot be
redeemed again. This value reduction can occur via a command sent by the checkout
device 52, or can occur automatically when the user sends the advertising data if this is
how the data is sent. The reduction of the value can also occur within the central server
or checkout device if a device ID or customer ID is provided every time the handheld

device is used, so that while the advertising data remains on the handheld device 40, the

-10-



WO 2007/111882 PCT/US2007/006910

coupon cannot be used again as the checkout device and/or central server know that that
device or customer has previously used that coupon. The central server thus can store
each coupon and device ID for example to prevent duplication. The coupons also can be
erased upon a coupon expiration date checked against a clock of the handheld device or a
clock of the checkout device or central server. Notification via the handheld device
display of a nearing expiration date, for example, two days prior to expiration, cane sent

by the program in the processor.

[0053] The program in the processor of the handheld device also can block a duplicate
scan so that the incentive is not increased upon the duplicate scan, or that the second
coupon or incentive is not stored, or can prompt the customer to accept the duplicate

scan.

[0054] The scannable machine readable data 34 may for example provide full value of a
manufacturer’s coupon if used within its expiration date. An advantageous method of the
present invention is to add value to coupons which may not be redeemed by their
expiration date. Typically coupons are sent out by manufactures on their sales and
promotional schedules, which may or may not coincide with the customer’s desire to buy
a product at the time they receive the advertisement in their mail. Therefore the
opportunity for the manufacturer to receive customer information and the incentive for
the customer to scan the coupon is lost. Thus the printed coupon is dead, or is thrown out
and added no value to either the manufacturer who paid for it, or the consumer who paid
for the magazine or newspaper. The program within the handheld device can therefore be
programmed to have decrementing coupon value beyond the manufacturer’s expiration
date or be able to turn the expired coupon into loyalty points. By so doing, the incentive
for the customer to scan a coupon with the chance he may not use it by its expiration date
is maintained and the manufacturer improves their chance to obtain customer

information.

[0055]} All types of coupon incentives can be made variable or scaled or provided when

certain thresholds or conditions are met. For example, coupons can be given a higher

-11-



WO 2007/111882 PCT/US2007/006910

value for providing more consumer information, or for using the coupon at one store as
opposed to another, so that for example a buyer of a certain cereal at WALMART is
given a higher rebate that if the same cereal were purchased at COSTCO. This
differentiation can be provided by the central server on validation before or at checkout

for example, or within the advertising data itself.

[0056] In an alternate embodiment with loyalty points, as one specific example, an
advertisement for a cereal brand can be printed with the scannable image TIMES
02/03/06 PAGE3 ADVERTISER Z PRODUCT X EDITION 3 VALUE 10 indicating
that Advertiser Z, the cereal manufacturer, had an ad printed in the New York Times on
February 3, 2006 on page 3 for product X. The ad was a third edition for that product X,
and provided a loyalty points value of 10 indicating 10 TimesPoints for example, which
can be redeemed via the New York Times website for various benefits. As an
advantageoﬁs alternative, such loyalty points can be transferred from device 40 to the
customer’s TimesPoinis loyalty program database if desired. Therefore device 40 can be
used to collect advertisement data 34 from any manufacturer loyalty program, and have
the ability to transfer them to their respective manufacturer’s loyalty program. Another
advantage of device 40 is to eliminate the multiple loyalty program cards customers
carry. Therefore the device 40 can be either a storage medium, a pass thru device, or the

loyalty card itself for multiple loyalty programs.

[0057] The customer scans the advertising data when he or she reads the New York
Times, the data then being stored in the handheld device 40. The customer then for
example via the handheld device, a PC and internet service provider can provide the
Times website the advertising data, and have the 10 loyalty points validated for the
customers account. At that point, the advertising data can be erased, or via device ID and
user ID the Times website can deny further loyalty points from the same device user for
the same advertisement scan. The Times can then provide the advertiser proof that the
advertisement was read and noticed by a customer. The present system advantageously
can permit publishers to prove and measure which advertisements are being read, and

thus prove advertising effectiveness.

-12-
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[0058] The loyalty point amounts may also be made variable in a similar manner to the

coupon amounts to provide scaled incentives.

[0059] The scanner may be integrated into the handheld device, and advantageously may

be for example a camera of a mobile telephone.

[0060] The store or advertiser or other thus receive from the handheld device user
valuable information, and in return provide a benefit to the handheld device user. The
use of the benefit thus results in a reduction in value of the incentive stored on the
handheld device, whether by directly reducing the value in the handheld device itself for
example by erasing a coupon or reducing a point value, or by reducing the value
indirectly for example by the checkout device or server not permitting the coupon stored

in the handheld device to be used again.

-13 -
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WHAT IS CLAIMED IS:

1. A method for tracking advertising effectiveness comprising:

causing an advertising code with an advertisement to be printed, the advertising
code identifying the advertisement, the advertising code capable of being scanned by a
handheld device of a potential customer;

providing the potential customer with an incentive to scan the advertising code, a
value of the incentive being stored on the handheld device; and

receiving information on the advertising code scanned by the potential customer

and as a consequence reducing the value of the incentive stored on the handheld device.
2. The method as recited in claim 1 wherein the incentive is a coupon.
3. The method as recited in claim 1 wherein the incentive is a loyalty points program.

4. The method as recited in claim 1 wherein the value of the incentive stored on the

handheld device is reduced by erasing or changing data on the handheld device.

5. The method as recited in claim 1 wherein the incentive includes a coupon, and further
comprising setting an expiration date for the coupon so that the handheld device notifies
the customer when the coupon is nearing the expiration date, and upon expiration the

coupon is deleted or erased automatically.

6. The method as recited in claim 1 wherein the value of the incentive is time

decremented to a lesser value, or converted into a different type of incentive.
7. The method as recited in claim 1 wherein the value of the incentive stored on the

handheld device reduced by blocking duplicate use of the advertising code stored by a

same device or user so that the incentive cannot be used more than once.

-14-
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8. The method as recited in claim 1 wherein the handheld device blocks a duplicate scan
so that the incentive is not increased upon the duplicate scan, or prompts the customer to

accept the duplicate scan.

9. The method as recited in claim 1 wherein the incentive reduces a price of a good

shown in the advertisement.

10. A handheld device for an incentive to be redeemed by a user comprising:

a scanner for scanning printed advertising data;

a memory for storing the advertising data and user or device identification data,
an incentive value being a function of the stored advertising data;

a communications interface;

a processor sending at least a portion of the advertising data via the
communications interface and reducing‘ the incentive value as a function of the sent

portion of the advertising data.

11. The handheld device as recited in claim 10 wherein the incentive value is a coupon

value.

12. The handheld device as recited in claim 10 wherein the incentive value is a loyalty

point value.

13. The handheld device as recited in claim 12 wherein the memory can store loyalty

points for multiple loyalty programs and act as a loyalty card, or pass thru loyalty points

to a computer.

14. A system for tracking advertising effectiveness comprising:

a plurality of the handheld devices as recited in claim 10;

an incentive tracking device receiving the portions of the advertising data and
providing benefits to the users of the handheld devices as a function of the reduced

incentive values.

-15-



WO 2007/111882 PCT/US2007/006910

15. The system as recited in claim 14 wherein the tracking device is a central server

storing advertising data.

16. A handheld device comprising:

a scanner for scanning printed advertising data;

a memory for storing the advertising data and user or device identification data;

a processor for providing a value as a function of the advertising data; and

a communications interface;

the processor reducing the value or deleting a portion of the advertising data from
the memory and sending the portion or another portion of the advertising data over the
communications interface as a function of an input from the communications interface or

an input from a user of the handheld device.

17. A method for tracking advertising effectiveness comprising:

causing an advertising code with an advertisement to be printed, the advertising
code identifying the advertisement, the advertising code capable of being scanned by a
handheld device of a potential customer;

providing the potential customer with an incentive to scan the advertising code, a .
value of the incentive being stored on the handheld device; and

receiving information on the advertising code scanned by the potenﬁal customer
and providing the.customer with a benefit related to the incentive, the benefit being

redeemable using the handheld device.

-16-



PCT/US2007/006910
1/4

WO 2007/111882

(MY Jold) | aanBi3

. . . uodno/00°04 Shig ‘a3} Uopoesues sj9e)03 (v
‘palusepsl suodnod ¥ Jo} Jajiejon . Bimi h <. :
- . . BJ 01 ojuj asn uodnoo pue sajiejay o} juowded
| 0} Ajjeoiuoioals 00'0$ puas o} Mo By sjje) pue juswiAed uodnoo sies) (g PUE UopEpleA 10} asnoy Buueal) o} juas suodnos Jaded (g"
UOHULIOMU} JSLLNSUOD Pajilll] pue uodnod Jo asn uo ol Bjy spuss (2 |, ) URCASIp SZLOYINE 0] S82q EIEP (YIS 1L Ul
BUM = pasn wh_wwmmmmw Rwu S.Mw ._wbwm nhwomwmwmw_ww :ww_.a_ 2 sUR1go ( Stieym ol nmEmm.oQ w.coa:.oo paddio s fetnsuco mm_.mano t
feum=p P . - P podal SUrEIq0 (i IIN4 WOy plos SPOoB BN [[e 10 # MeXS SuIelqO (4
_ 4 DUHEOID EEEY
: A ¥
) '
_. 92 " 14’
i ; ’
_“ ve m suodnod sdyn
) \\ ' JjswoEny
' ; — 4
_.. aseq ejep Jioy) Yojew uj juss siajie1oy m 22
1 1BUM B)EDIEA OS|E 0} 8snoy Buyea|o o} Juas s ojul aWeg !
SHoaM g-¢ ‘ ! JBuid
¥oeqpasy (uondwapal m
uodnod MoOJje 0} uodnod jo apod Jeq SeydlBUl Jajie}ss) " ﬁ
\ uodnoo Jad ojul NS sUIRIqD SIsjieley '
: (W) : seysiiand
' Ansnpuj 195 poo4 * . 4
' S4gaM o-¢
' Jajsuen K
: . punj ouos2e13 _‘ >ocmm< Py |
Y m
- sweiboud m fouabe jeuoijotuosd BIA
uodnoy) abeueul g Yorl) 0} swa)sAg Buipoday oluonosigy ' - _m_m :.M =R
" (spoyjaus JUNooO auo) m . dised 9
/¢ ‘984 Buissasold el pled om/ /
Jwbui [euolcWOl4 pue

1
" spoog) 6
“uaweeg 'Buissanoid m . Po0S) DI ]
jIeby uodnoy S,BJN ; . /.\ .
m /\ gl m
v )
Jeanjoeinuen f oL




~

WO 2007/111882

31 \
Advertiser - Ad
- : —_——
A
Goods - Sale
&
- Customer
&

---- Ad information

f'

PCT/US2007/006910

/»,\/ 32

——"\__ 50

42

40

47

4

- Figure 2



WO 2007/111882

PCT/US2007/006910

3/4

JaInpejnuew '
0} Jejsues} a)eipaluLL} o) UONBLLOJUI JBWINSU0d 195100 (€
Aeieipauny; Biy 0} JUSS Ojul IBLUNSUOD %7

pleo Yewg uodnod BIA pawaepal suodnan
Ja[le1a) SejeplieA 'UORBZIUOIYDUAS PoUIBlL an0es ay) BIA {1
NETNEISJ N )

Jaimpejnuew

sojes puR pazUoyIne S) Is|ielay o) Juswied ‘uonepijea uodn (2 \

¢ a4nBig4

Ajiep e Jo Aajielpatul) 'uodnoo/00'0$ Shid ‘98} Uolioesuel} 51081100 Jaflersy (|
Ajereipawiwi Byiy 03 Juss ojul JelNsuod pue Jajieiey o) yuswied pue uopgepijea
10} JaAIRg [eUs) SSOD 0} SI08UUsD 16]E})8) ‘potaul Uodnea 8inoas ey BIA (g

1BUM 0} pelLaspa) suodnod JBWS JaLNSU0S seredwod ‘poyew eimoes su) BIA (2

$5200.4d

JUN0OSIp BZOYINE O} 8SEQ E1EP NNS [N Ul S

1pien JEWg uodnon

INZ wioy} pios spoob By 1ie 10} # mexS sURqO (1

PP

N

. _ spoog) BN _

SETIER
Y 7y
0) J3JSURJ} 8}BIPALULL] JOj UORBULIOU] JBLUNSUOD 51031100 (§ '
asn 10} oju) uodnod ||n} JeLLNSUCS puss ‘uoljeplea uodn (2 '
pien pewg uodno) UlYIM SPo3 1810 JO DdN ._ >
uBIp Z1 S8iepl|BA 'UCHEZIUCIYOUAS poLjai aunoes syt BIA (1 | [ U .:Hwﬂﬁaﬂoﬂduw_wwﬂ%w
S ERESEIER] 1 /\ :
T 1
: /.\ ' 09 a
i 0 _” Teor
: } piBo BWwS
: 1 uodnoy | S OF
H ) A
juejsul “_ )
}oeqpaad :
uodnon ". —‘ Jawoisnyd T\ .
7 8seq Bjep Jialy) Yojew u| Jues sie|ieyey : »
.._ 1eUM S)ep}ieA OS|e 0} 8snoy Buuea|d o) Juas s oju swWwes } ] I8julg F~—-sg
v "
! (uondwapal majfe 6} todnod Jo apod Jeq SaYoIEW J3|IR)al) " o
' 1ep SS800
' uodnoo Jad ojut NHS SuIL)qo siajie)eY pied ews wodno Jaysyand bs
' (1w4) Ansnpu) iextep pood TIA poJajsuRs A
' punj ojuonoei3 [ Touwbyry |
". - r ’/l\ﬂm
v :
“.
sweiboid odnog) abeuew 2 yoes 0} swaeyskg Buptoday SuoRve|] ." fouebe jeuogiowoud eA —_
) {spouystu Junoo auo) ] UBsaq uodnoy 4
M/00°00$ ‘@) Buissacoid BiA pled :
Jwbuw jeuopowold pue ‘Juswepas ‘Buisssooid ".
Jusby uoanod S,bi '
]
:
!
3

Jeimoegnuely

N\

08



WO 2007/111882 PCT/US2007/006910

. |

r

]

]

)

1]

]

]

'

TIMES 02/03/06 !
PAGE3 !
ADVERTISER Z '
PRODUCT X '
EDITION 3 ;
VALUE 10 H

'

:

3

N 47

O OO0 AN

0 ©

“« M7 0 0O
O

O

' Figure 4 40



	Page 1 - front-page
	Page 2 - description
	Page 3 - description
	Page 4 - description
	Page 5 - description
	Page 6 - description
	Page 7 - description
	Page 8 - description
	Page 9 - description
	Page 10 - description
	Page 11 - description
	Page 12 - description
	Page 13 - description
	Page 14 - description
	Page 15 - claims
	Page 16 - claims
	Page 17 - claims
	Page 18 - drawings
	Page 19 - drawings
	Page 20 - drawings
	Page 21 - drawings

