
(12) United States Patent 

US007356490B1 

(10) Patent N0.: US 7,356,490 B1 
Jacobi et al. (45) Date of Patent: Apr. 8, 2008 

(54) SERVICES FOR INCREASING THE UTILITY 2003/0083961 A1* 5/2003 BeZos et a1. ................ .. 705/27 
OF ELECTRONIC WISH LISTS 2003/0105682 A1* 6/2003 Dicker et a1. ...... .. 705/27 

2003/0154135 A1* 8/2003 Covington et a1. ......... .. 705/26 

(75) Inventors: Jennifer A. Jacobi, Seattle, WA (US); 2003/0204449 A1 10/2003 Kotas et 31' 
Michael McDaniel’ Seattle’ WA (Us); 2003/0233283 A1* 12/2003 Shah ......................... .. 705/26 

Ryan J. Snodgrass, Kirkland, WA (US) FOREIGN PATENT DOCUMENTS 

' . W0 WO 99/23591 5/1999 
(73) Ass1gnee. Amazon.com, Inc., Seattle, WA (US) W0 W0 00/1627 3/2000 

( * ) Notice: Subject' to any disclaimer,~ the term of this patent is extended or adjusted under 35 

U.S.C. 154(b) by 1283 days. OTHER PUBLICATIONS 

Description in enclosed IDS of Amazon.com purchase sharing 
(21) Appl. No.: 09/933,277 program‘ 

(22) Filed: Aug. 20, 2001 * cited by examiner 

(51) Int Cl Primary ExamineriRonald Laneau 
Got-‘F 27/30 (2006 01) (74) Attorney, Agent, or F irmiKnobbe, Martens, Olson & 

(52) US. Cl. ...................................................... .. 705/27 Bear’ LLP 

(58) Field of Classi?cation Search ................ .. 705/26, (57) ABSTRACT 
705/27, 1 

See application ?le for Complete Search history. A computer-implemented service, provided in association 
_ With a broWsable electronic catalog, automatically noti?es a 

(56) References Clted user When an item being accessed in the catalog is on an 

U_g_ PATENT DOCUMENTS electronic Wish list of an “a?iliated” user. The a?iliations 
* may be created explicitly by the users (e.g., by completing 

i glestropai et a1‘ """""" " 705/27 an online form), and/or implicitly based on actions per 
6’026’376 A 20000 K2211: ' formed by the users (e.g., an a?iliation is automatically 
6’493’724 B 1 120002 Cusa C12, et a1 created between tWo users When one purchases a gift for the 
6,598,026 B1 700% Ojha et a1‘ ' other). In a Web based embodiment, the noti?cations are 
6,609,106 B1 3/2003 Robenson presented by supplementing Web pages, such as product 
6,611,814 B1 * 8/2003 Lee et a1. ................... .. 705/26 detail pages, associated With particular catalog items. In 
6,669,088 B2 * 12/2003 Veeneman ................ .. 235/383 some embodiments, users are also noti?ed When the vieWed 

6,912,505 B2 6/ 2005 Linden et 31 items are merely similar to items on the Wish lists of their 
6917922 B1 * 7/2005 BFZOS et a1~ af?liates. Also disclosed are services for reminding or noti 

2002/0019763 A1* 2/2002 Llnden etalal. .............. .. 705/10 fying users of events associated With their affiliates’ and for 
3 Eggs; et' """""""" " 705 26 including Within these reminders links to the associated Wish 

2002/0194087 A1 * 12/2002 Spiegel et a1. .............. .. 705/26 115“ 

2002/0198882 A1* 12/2002 Linden et a1. 707/10 
2003/0023687 A1 * l/2003 Wolfe ....................... .. 709/206 36 Claims, 8 Drawing Sheets 

f- 700 

QEE 

Back Form" 5% Rdruh Heme Sarah Fcverikl Pvint Fm Mail 

SEARCH 

715 

A Tale of Two Cities; by Charles Dickens 

K 1m Price: 4 
500%,; cum M5 
ART m Save: £1.00 

Lisa; 1m; 0m appeals on the Mn List at Margaret smim (usmnhumnhunmel) 
702 cm Hlntc purchase this Item ier vnrqpm Smith. 

<Pmaun nenrpren, reviiwl, =le> 

Chan 

@mmammnm 

I70 
772 



U.S. Patent Apr. 8, 2008 Sheet 1 0f 8 US 7,356,490 B1 

,/- r00 

IQEIIIEI 
file Edit yiew Q0 favorite _i-_leip 

Back Forw." Stop Refresh Home Search Favorite Print Font Maii 

BOOKS MUSIC VIDEO Gil-‘TS ELECTRONiCS AUCTIONS 

SEARCH 

jsooxs [ 

A Tale of Two Cities; by Charles Dickens 
770 

772 

BOOK List Price‘ “6'95 Add to Shopping cm 
Our Price: ‘8,95 

COVER You Save: $2.00 
ART 

774 
Add to Wish List 

I75 

Lisa: This item appears on the Wish List of Margaret Smith (MSmith@earthlink.net) 
702 Click Here to purchase this item for Margaret Smith. 

778 
<Product description, reviews, etc.> 

Change your wish list notification settings 

F7617 



U.S. Patent Apr. 8, 2008 Sheet 2 0f 8 US 7,356,490 B1 

[200 

fiie Edit fliew Q0 favorite _l:|elp 

Back Forwm Stop Refresh Home Search Favorite Print Font Mail 

SEARCH 

:PEOPLE E 

202 
Wish List Notifications / 

Your Favorite Wish List Favorite ‘95:32:65 Delete 
l : ' Peop e Buddy Revlewer Buddy 

§_o_b Davis @ O @ 0 

Margaret Smith @ @ O O 

@ 
Add to your list of Favorite People: 

\Msh F ,t Shared 
Name email address List 0V?“ e Purchases 

Buddy Reviewer Buddy 

i T i l O O O 
i T | l O O O 
[ l i l O O O 

@ 
Automatically add a person as a Wish List Buddy whenever: 

lg’l purchase a gift for that person 

ig/The person purchases a gift for me 

@ 
\Msh List Buddies —- we wilt notify you when an item you are viewing is on 

a wish list of one of these people 

Favorite Reviewer ~ we will notify you by email whenever one of 
these people submits a product review 

Shared Purchases Buddy —These people have permission to view your Shared Purchases 
and other information in your About You area. New Shared 
Purchases Buddies are invited by email to view your 
About You area. 

F/G, 2A 



U.S. Patent Apr. 8, 2008 Sheet 3 0f 8 US 7,356,490 B1 

UPDATE PROFILES OF 
USERS A AND B 

(RUN WHEN USER A PURCHASES 
A GIFT FOR USER B) 

l 270 
ADD USER B TO LIST 

OF USER A’s AFFILIATES 

I #12 
ADD USER A TO LIST 

OF USER B’s AFFILIATES 

I M 
RECORD TRANSACTION DETAILS, INCLUDING 

DATE, PURCHASER, TEXT OF ANY GIFT 
MESSAGE, SELECTED GIFT WRAP, etc, 

IN USER B’s PROFILE 

I f” 
ANALYZE TRANSACTION DETAILS OF 
ALL GIFT PURCHASES FOR USER B 

TO PREDICT ANNUAL EVENT(S) FOR USER B 

l 275 
FOR EACH PREDICTED EVENT, RECORD 
EVENT DATE AND (IF APPLICABLE) 
EVENT TYPE IN USER B’s PROFILE 

F/GI 25 





U.S. Patent 

Pa 4 T 

Apr. 8, 2008 Sheet 5 0f 8 

PROCESS REQUEST FOR 
NOTIFICATION—ENABLED PAG 

I A402 
IDENTIFY VISITOR 

I 

RETRIEVE CATALOG DATA 
ABOUT ITEM(S) ON PAGE 

404 

405 

VISITOR 
RECOGNIZED 

? 

K405 
IDENTIFY AND RETRIEVE 

WISH LISTS OF ANY 
AFFILIATED USERS 

470 i 
@- BETENTATLT UEETRELTEEE T 

lITEMS TABLE TO SUPPLEMENT‘ 
WISH LISTS WITH ' 

l 
L. _ _ _ EFL/‘ZED _'TEM_S_ _ _ _| 

IS AN ITEM 
ON THE REQUESTED 
PAGE ALSO ON A 
WISH LIST OF AN 

AFFILIATE 
'7 

[4/4 
SUPPLEMENT PAGE WITH 

NOTIFICATION(S) 

I 
475 
\ RETURN PAGE 

TO VISITOR 

END 

US 7,356,490 B1 



U.S. Patent Apr. 8, 2008 Sheet 6 0f 8 US 7,356,490 B1 

i 

Mail From: Reminders@retail.com file Edit yiew _Insert Eormat ljelp is 

To: Lisa Davis 
From: reminders@retail,oom 
Date: January 10, 2001 

Dear Lisa: 

We just wanted to remind you that 
you purchased a gift for Bob Smith on 
January 25, 2000. Click here to view 
Bob’s wish list, which was last updated 
on January 2, 2001, 

F615 



U.S. Patent Apr. 8, 2008 Sheet 7 0f 8 US 7,356,490 B1 

GENERATE REMINDERS 

(RUN PERIODICALLY FOR EACH USER HAVING ONE OR MORE AFFILIATED USERS) 

l r602 
LOOK UP AFFILIATED USERS 

OF TARGET USER 

‘ [-604 
IDENTIFY AFFILIATED USERS THAT EITHER 

(I) HAVE A SPECIAL EVENT APPROACHING, 
OR (2) WERE THE RECIPIENT OF A GIFT FROM 
THE TARGET USER APPROXIMATELY THE SAME 

TIME LAST YEAR 

II f 605 

IFOR EACH SUCH AFFILIATED USER, GENERATE 
REMINDER TO TARGET USER WITH NAME 

OF AFFILIATED USER, DATE OF PRIOR GIFT 
PURCHASE (IF APPLICABLE), DATE AND TYPE OF 

SPECIAL EVENT (IF APPLICABLE), LINK TO AFFILIATED 
USER’S WISH LIST (IF ANY), AND DATE 

WISH LIST WAS LAST EDITED 

‘ K605 
OPTIONALLY INSERT PERSONALIZED 
GIFT RECOMMENDATIONS OR LINK 
TO SUCH RECOMMENDATIONS 

r570 
SEND OR DISPLAY REMINDERS 

TO TARGET USER 



U.S. Patent Apr. 8, 2008 Sheet 8 0f 8 

GENERATE REMINDERS 
(RUN OFF-LINE DAILY 
FOR EACH USER) 

US 7,356,490 B1 

r 702 
SEARCH PURCHASE HISTORY OF 

USER TO IDENTIFY GIFT PURCHASES 
MADE X DAYS AGO (OPTIONALLY 

RESTRICT TO WISH LIST PURCHASES) 

l f‘ 704 
FOR EACH SUCH PURCHASE, 
GENERATE REMINDER TO USER 
WITH NAME OF GIFT RECIPIENT, 
DATE OF PRIOR PURCHASE, 

LINK TO RECIPIENT’S 
WISH LIST (IF ANY), AND DATE 
WISH LIST WAS LAST EDITED 

OPTIONALLY INSERT PERSONALIZED 
GIFT RECOMMENDATIONS OR LINK 
TO SUCH RECOMMENDATIONS 

l / 705 
SEND REMINDER(S) TO USER BY 

EMAIL OR POSTAL MAIL OR 
DISPLAY ON HOME PAGE 

DURING NEXT VISIT BY USER 

£7617 



US 7,356,490 B1 
1 

SERVICES FOR INCREASING THE UTILITY 
OF ELECTRONIC WISH LISTS 

BACKGROUND OF THE INVENTION 

1. Field of the Invention 
The present invention relates to electronic catalog sys 

tems, and more speci?cally, to processing methods for 
assisting online users in identifying and evaluating items 
that are on the electronic Wish lists of other users. 

2. Description of the Related Art 
In the ?eld of business-to-consumer commerce, it is 

common for online stores to provide an electronic Wish list 
service. Using such a service, a customer of the online store 
can select products from the store’s electronic catalog, and 
add these products to a personal Wish list or gift registry 
(collectively “Wish list”). Typically, a Wish list search engine 
is also provided to alloW users to search for the Wish lists of 
other users by name and/or other criteria. Further, in some 
systems, the creator of the Wish list is prompted to enter the 
email addresses of those to be noti?ed of the Wish list, and 
the service sends an email message to these addresses With 
a link to the Wish list. 
When a user purchases an item from a Wish list of another, 

the online merchant typically ships the item to the Wish list 
oWneritypically Without revealing the physical address or 
other personal information of the Wish list oWner to the 
purchaser. Once the product has been purchased, the Wish 
list service typically either removes the purchased product 
from the Wish list, or displays an indication that the product 
has already been purchased. In the case of gift registries, the 
service may also indicate the number of units requested and 
the number purchased. 

SUMMARY OF THE INVENTION 

One problem With existing Wish list services is that users 
often fail to search for and vieW the Wish lists of those for 
Whom gifts are to be purchased. For example, a user may not 
knoW or remember that the target gift recipient has created 
a Wish list. Further, the task of searching for the Wish list of 
a target user can sometimes be burdensome, particularly if 
the target user has the same name as other Wish list oWners. 
Another problem is that existing Wish list services generally 
do not help users remember When to purchase gifts for their 
friends and relatives. As a result of these and other de? 
ciencies, existing Wish list services have limited utility. 
One inventive feature addresses some of the problems 

With existing Wish list services by providing a computer 
implemented service that automatically noti?es a user When 
an item being accessed in an electronic catalog is on a Wish 
list of an “a?‘iliated” user (e.g., a friend or relative). In one 
embodiment, information about affiliations betWeen indi 
vidual users is captured and stored Within a database asso 
ciated With an online store. A user may specify his or her 
“a?iliates” explicitly (e.g., by completing an online form) 
and/or implicitly (e.g., by purchasing a gift for, or sending 
an e-card to, another user). The online store also provides a 
Wish list service through Which users can add items from the 
catalog to personal Wish lists, and can purchase items from 
the Wish lists of others. 
As a user interactively broWses the electronic catalog, the 

user is noti?ed When an item being accessed is on a Wish list 
of a friend, family member, or other af?liate of that user. In 
a preferred embodiment, this is accomplished by supple 
menting item detail pages in the catalog With appropriate 
noti?cation messages, such as “this item appears on the Wish 
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2 
lists of Bob Smith and Mary Johnson.” These “Wish list 
noti?cations” also preferably include links to the relevant 
Wish lists. Wish list noti?cations may additionally or alter 
natively be displayed on other types of pages that include 
descriptions of catalog items, including search results pages, 
broWse node pages, and pages that display lists of popular or 
recommended items. Users are thus informed of the item 
preferences of their friends, relatives, or other af?liates 
during ordinary broWsing of the online catalog. 

For instance, in one embodiment Which does not require 
any con?guration by users, When a ?rst user purchases an 
item from the Wish list of a second user, the ?rst user’s 
pro?le is updated to include the second user as a Wish list 
af?liate. Thereafter, When the ?rst user requests a product 
detail page of an item on the second user’s Wish list, the page 
is supplemented With a noti?cation that the item is on the 
second user’s Wish list. The noti?cation may also indicate 
the date the item Was added to the Wish list, and/or the date 
the Wish list Was last updated. 

To provide a high degree of performance, the Wish lists of 
a user’s af?liates may be stored in a cache during the user’s 
broWsing session. In such embodiments, as the user accesses 
items in the catalog, the cache (rather than a sloWer data 
base) is used to determine Whether the vieWed items are on 
the Wish lists of the a?iliates. 
Wish list noti?cations may also be presented When a 

catalog item being accessed is merely similar to an item on 
the Wish list of an af?liate. For example, in one embodiment, 
a pre-existing table of related products is used to determine 
Whether an item being vieWed is closely related to a product 
on a With list of an a?iliate. If such a condition is satis?ed, 
a message is displayed such as “a similar item is on the Wish 
list of Bob Smit .” 

Another feature of the invention involves incorporating 
information about the knoWn or predicted birthdays, and/or 
other recurring gift-giving events, of users’ af?liates into the 
noti?cation process. In one embodiment, the information 
about knoWn or predicted recurring gift-giving events is 
used to determine When to provide Wish list noti?cations to 
users. For example, the friends, relatives or other a?iliates of 
a user may see Wish list noti?cations about that user only 
When her knoWn or predicted birthday, anniversary, or other 
annual gift giving event is coming up in less than N days. 
The information about knoWn or predicted special events 
may also or alternatively be used to customiZe the content of 
the noti?cations (e.g., “this item is on the Wish list of Bob 
Smith, Whose birthday is coming up in 10 days,” or “this 
item is on the Wish list of Bob Smith, for Whom you made 
a Wish list purchase during the same month last year.”). 

Another inventive feature involves automatically remind 
ing those af?liated With a particular user of a knoWn or 
predicted gift-giving event of that user. These reminders 
may include links to the Wish lists of those Whose knoWn or 
predicted special event dates are approaching, and/or may 
include or provide a link to personaliZed gift recommenda 
tions for such users. The reminders are preferably conveyed 
by email, but may also be presented Within a Web page or 
other online display, or may be conveyed by postal mail. 

In one embodiment of this feature, information is cap 
tured in a database When a ?rst user makes a Wish list 
purchase, or other gift purchase, for a second user. When the 
anniversary of this purchase approaches, a reminder is 
transmitted by email to remind the ?rst user of the prior 
purchase, and a link to the second user’s Wish list is included 
in this reminder email. Personalized gift recommendations 
may be included in place of or in addition to the Wish list 
link. A decision of Whether to generate the reminder may 
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take into consideration the content of any gift message text 
entered by the ?rst user, or the type of gift Wrap selected by 
the ?rst user, When purchasing the gift for the second user. 
For example, a reminder may be generated only if the gift 
message text included an annual-event-evidencing term 
such as “birthday” or “anniversary,” or may be inhibited if 
the gift message text included a term such as “Wedding” or 
“graduation” evidencing a non-annual special event. 

The aforementioned features may be implemented indi 
vidually or in combination Within a Web site system, an 
online services netWork, an interactive television system, a 
system that supports online broWsing via telephone by 
voice, a system in Which the catalog is accessed from 
handheld Wireless devices, an system in Which the catalog is 
vieWed on terminals Within physical stores, or any other type 
of system that permits users to interactively broWse an 
online catalog. 

BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 illustrates a product detail page as supplemented 
With a noti?cation in accordance With one feature of the 
invention. 

FIG. 2A illustrates a settings page from Which a user can 
create and modify settings associated With a Wish list 
noti?cation service. 

FIG. 2B illustrates a process by Which gift transactions 
may be used to create af?liations betWeen users and deduce 
annual gift-giving events of users. 

FIG. 3 illustrates example components that may be used 
to provide the noti?cation service Within the context of a 
Web site. 

FIG. 4 illustrates an executable process for supplementing 
Web pages With noti?cations. 

FIG. 5 illustrates example content of a reminder email in 
Which a user is reminded of a prior gift purchase made for 
another user, and is provided With a link to the Wish list of 
that other user. 

FIG. 6 illustrates an executable process for generating 
reminders of the type shoWn in FIG. 5. 

FIG. 7 illustrates another executable process for generat 
ing reminders of the type shoWn in FIG. 5. 

DETAILED DESCRIPTION OF ILLUSTRATIVE 
EMBODIMENTS 

The folloWing description of illustrative embodiments of 
the various inventive features and services is intended to 
illustrate, and not limit, the scope of the invention. The 
invention is de?ned by the appended claims. The various 
features and process steps described herein are preferably 
embodied Within softWare executed by general purpose 
computers, but may alternatively be embodied Within other 
types of data processing systems. 

In the folloWing description, the term “a?iliation” and its 
derivatives refer generally to a relationship betWeen users. 
Depending on the context of use, the terms may refer more 
speci?cally such a relationship Which is re?ected Within in 
a data repository. The term “Wish list af?liation” refers more 
speci?cally to a relationship Which causes a ?rst user to be 
noti?ed When an item being accessed is on, or in some cases 
is similar to an item on, a Wish list of a second user. This type 
of noti?cation is referred to herein as a “Wish list noti?ca 
tion.” 
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4 
I. OVERVIEW OF WISH LIST NOTIFICATION 

FEATURE 

One feature of the present invention provides a computer 
implemented service that automatically noti?es a user When 
an item being accessed in an electronic catalog is on a Wish 
list of a friend, relative, or other af?liated user. Each user 
may be permitted to explicitly designate his or her Wish list 
af?liates. The Wish list af?liations, and other types of a?ili 
ations, may additionally or alternatively be created auto 
matically in response to user actions that imply that an 
af?liation exists (e.g., When one user purchases a gift for 

another). 
The items included in the electronic catalog may be any 

type of item that can be purchased. For example, the items 
may include physical products that are shipped to customers 
or picked up at a local store, digital products (e.g., music 
?les or vieWable content) that are doWnloaded or transmitted 
to customers’ computing devices, tickets for travel or events, 
services provided to customers, or a combination thereof. 
Further, the catalog may consist of the offerings of a single 
merchant, may include the items offered by a group of 
merchants (e.g., in an electronic mall system), and/or may 
include items posted for sale by end users of the system (e. g., 
in an online auction system). 

In the example embodiment illustrated in the draWings, 
the noti?cation service is implemented Within a merchant 
Web site system that may be accessed using a conventional 
Web broWser program. In other embodiments, the service 
may be implemented Within a system in Which customers 
access the catalog, create Wish lists, and make purchases via 
an interactive television system, an online services network, 
a voice interface, Wireless handheld devices, point-of-sale 
terminals Within physical stores, or another type of system 
or device that supports interactive broWsing. Although the 
terms “vieW” and “display” are used herein to refer gener 
ally to the process of accessing content in the illustrated 
embodiment, it should be understood that the catalog con 
tent and/or the associated noti?cations may be conveyed to 
users purely audibly. Further, although the catalog pages in 
the illustrated embodiment are Web pages, other types of 
page displays may be used, including voiceXML pages, 
pages formatted for display on handheld devices, and pages 
formatted in accordance With a proprietary format of an 
online services netWork. 
As is conventional, the merchant Web site in the illustrated 

embodiment includes tools for broWsing, searching, and 
purchasing items from the online catalog of items. (The term 
“item” is used herein to refer generally to both the thing that 
may be purchased and a corresponding representation in the 
electronic catalog, although a more speci?c meaning may be 
implied by context.) In addition, the Web site may provide a 
service for users to post revieWs of particular items. 
The Web site also includes a Wish list service through 

Which users can add items from the catalog to personal Wish 
lists, and purchase items from the Wish lists of others as 
gifts. In some cases, the Wish lists may be in the form of gift 
registries used for Weddings and other types of events. Each 
Wish list may typically be vieWed on its oWn, respective Web 
page. Although Web pages are used in this embodiment to 
create, access, and make purchases from Wish lists, any of 
the aforementioned types of systems and devices (as Well as 
others) can generally be used for this purpose. 

In the illustrated embodiment, When a recogniZed user 
broWses or navigates to an item detail page (a page dedicated 
primarily to a particular item) of an item that is on a Wish list 
of a Wish list af?liate (typically a friend or relative), the 
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detail page is dynamically supplemented With a Wish list 
noti?cation message. FIG. 1 illustrates a sample item detail 
page 100 of the merchant Web site, and illustrates the general 
form of a noti?cation message 102 that may be displayed. As 
is conventional, the detail page provides detailed informa 
tion about a particular item product) that is available for 
purchase. One such page may be provided for each item in 
the electronic catalog, although a single detail page may 
encompass a number of variations or formats of the same 
item (e.g., hardcover, paperback, and audio tape versions of 
the same book title). 
As illustrated, each detail page typically includes a 

description, picture, and a price of the corresponding item, 
and may include one or more textual revieWs submitted by 
customers. Various other types of information relating to the 
item may also be displayed, as is knoWn in the art. The detail 
page 100 in this example also provides a button 112 for 
adding the item to a personal shopping cart, and a button 114 
for adding the item to a personal Wish list. An option may 
also be provided for purchasing the item With a single 
selection action (not shoWn). 

In this example, the detail page is supplemented With a 
noti?cation or message 102 informing the visitor, Lisa, that 
the displayed item is on the Wish list of one of her Wish list 
af?liates, Margaret Smith. Margaret Smith may be a person 
for Whom Lisa Would potentially purchase gift (eg a friend 
or relative), or may simply be a person Whose opinion Lisa 
respects (e.g., as the result of product revieWs posted by 
Margaret). The noti?cation may assist Lisa in deciding 
Whether to purchase the item for herself, for Margaret, 
and/ or for another person. The message 102 in this example 
includes a link 118 to Margaret Smith’s Wish list. As 
described separately beloW, a noti?cation may also be dis 
played When the item being vieWed is “similar” to an item 
on a Wish list of an a?iliate. 

In some embodiments (not illustrated), the message 102 
may also indicate the date the item Was added to the Wish 
list, and/or the date the Wish list Was last updated. These 
dates may be indicated either explicitly (e.g., “on May 24, 
1999”) or implicitly (e.g., “20 days ago”). 
While vieWing the noti?cation message 102 in this 

example, Lisa can select a link 116 to purchase the item from 
the Wish list of Margaret Smith. In one embodiment, selec 
tion of this link 116 has the same effect as selecting a 
conventional “add to cart” link from Margaret Smith’s Wish 
list (i.e., the item is added to Lisa’s shopping cart as a gift 
for Margaret). If Lisa thereafter purchases the item from her 
shopping cart, the item Would be shipped to an address 
pre-speci?ed by Margaret Smith (assuming the item is a 
physical product). The detail page could additionally or 
alternatively provide an option for the visitor to complete the 
Wish list purchase Without ?rst adding the item to a shopping 
cartisuch as by using a single-action ordering feature of the 
type described in US. Pat. No. 6,960,411. Further, the 
visitor may be required to vieW the a?iliate’ s Wish list before 
making the purchase. 
When the displayed item is on the Wish lists of multiple 

Wish list af?liates of the visitor, separate messages 102 
and/ or links 116, 118 may be displayed for each such friend, 
relative, or other af?liate. 

Noti?cation messages of the type depicted in FIG. 1 may 
additionally or alternatively be presented Within other types 
of pages that display information about speci?c items, 
including pages that display multiple items per page (in 
Which case separate noti?cations may be displayed for each 
such item). For instance, When a user conducts an online 
search and one of the search result items is on a Wish list of 

20 

25 

30 

35 

40 

45 

50 

55 

60 

65 

6 
an a?iliate, the search results page may be supplemented 
With a more concise noti?cation, such as the message “On 
Margaret Smith’s Wish list!” displayed together With the 
item’s description. Similar noti?cations may be displayed 
Within pages associated With prede?ned categories or groups 
of products (e.g., broWse node pages), pages that display 
personal recommendations, and pages that display other lists 
of items (e.g., “best seller” lists and purchase history lists). 
The task of supplementing pages With noti?cation mes 

sages is preferably performed at page rendering time. Spe 
ci?cally, When a user requests a noti?cation-enabled page 
that displays an item, a determination is made Whether that 
item is on the Wish lists of any af?liates of that user. For each 
such af?liated customer Wish list on Which the item appears, 
a message is generated and added to the Web page. To 
provide a high degree of performance, the Wish lists of a 
user’s af?liates may be maintained in a cache memory 
throughout all or a portion of the user’s broWsing session. 

As Will be apparent, any of a variety of alternative 
methods may be used to notify the online user that an item 
being accessed is on a Wish list of an af?liated user. For 

instance, special icons or highlighting may be added to the 
displayed item descriptions or pages to conserve screen 
space. In addition, the noti?cation messages may be pre 
sented Within pop-up WindoWs or dialog boxes, or may be 
displayed Within separate frames. Further, the noti?cations 
may be presented audibly using pre-recorded or synthesiZed 
vo1ce. 

Further, the form or content of the noti?cations may be 
dependent upon the type of affiliation established betWeen 
the users. For instance, in one embodiment, When the 
af?liate is merely a “favorite revieWer” of the visitor (as 
opposed to an actual acquaintance), the option 116 to 
purchase the item for the af?liate may be omitted from the 
noti?cation. Further, as described separately beloW, the 
noti?cations 102 may include information about upcoming 
birthdays or other recurring gift-giving events associated 
With the Wish list a?iliates, and/or may be generated or 
inhibited based on Whether such events are approaching. 

II. CREATION OF AFFILIATIONS 

FIG. 2A illustrates an example settings page 200 as 
displayed to a hypothetical user, referred to herein as “User 
A.” From this page, User A can explicitly create Wish list 
af?liations (and other types of affiliations) with other users, 
and can specify con?guration options for having Wish list 
af?liates added automatically. Although a settings page or 
area is used in this example, the service may be implemented 
in accordance With the invention Without requiring users to 
go through a setup process. In addition, the Wish list noti 
?cation service may be provided Without the additional 
services depicted in FIG. 2A. 
As illustrated in FIG. 2A, the setup page displays a list 

202 of the user’s “Favorite People” (tWo shoWn in this 
example). Adjacent to the name of each favorite person is a 
set of radio buttons for specifying Whether each such person 
is a “Wish List Buddy,” a “Favorite Reviewer” and a 
“Shared Purchases Buddy,” as summariZed in Table 1. 
Examples of methods and services relating to the submission 
of product revieWs and the sharing of purchases are 
described in US. application Ser. Nos. 09/715,850 and 
09/715,929, both ?led on Nov. 17, 2000, the disclosures of 
Which are hereby incorporated by reference. 
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TABLE 1 

Relationship Service Provided 

User B is a Wish List 
Buddy of User A 

User A is noti?ed when an item being 
viewed by User A is on the Wish list of 
User B 
When User B submits a review, User A is 
noti?ed of the submission by email 
User B is given access to User A’s “About 
You” area, which includes a listing of any 
items that have both (i) been purchased by 
User A and (ii) been designated by User A 
as “shared” 

User B is a Favorite Reviewer 
of User A 
User B is a Shared Purchases 
Buddy of User A 

The setup page 200 also provides options for User A to 
add and delete Favorite People. In addition, check boxes 204 
are provided for specifying whether a person should be 
automatically added as a Wish List Buddy of User A (a) 
when User A purchases a gift for that person, and (b) when 
that person purchases a gift for User A. Selection of a “save 
changes” button causes the settings to be recorded within 
User A’s pro?le within a user database 324 (FIG. 3), which 
may be any type of data repository. 

The setup page may also include an option (not shown) to 
enter the birthdays, anniversaries, or other recurring gift 
giving events of the wish list buddies. Information about 
users’ birthdays and anniversaries may also or alternatively 
be deduced or inferred based on gift purchases made for 
such users (see FIG. 2B), or electronic cards (e-cards) send 
to such users. As described below, the information about the 
explicitly entered or inferred special events may be used for 
one or more of the following: (1) to customize a wish list 
noti?cation 102 with information about the upcoming birth 
day or other event of a wish list a?iliate (see subsection V 
below); (2) to determine when wish list noti?cations 102 
associated with a particular af?liate should be displayed (see 
subsection VII below); (3) to proactively generate special 
event reminders (e.g., by email), which may include links to 
the wish lists of the users whose events are approaching 
and/ or recommendations for such users (see subsection VIII 

below). 
As will be apparent from the forgoing, any of a variety of 

additional methods may be used for forming wish list 
af?liations between users. For instance, rather than allowing 
each User A to explicitly designate his or her wish list 
af?liates, users in one or more of the following categories 
(and others) may automatically be treated as User A’s wish 
list af?liates: (a) User A’s Favorite Reviewers; (b) User A’s 
Shared Purchases Buddies, (c) all users listed in User A’s 
online address book; (d) users belonging to an online 
community of which UserA is a member, (e) users for whom 
User A has made wish list and/or other gift purchases (see 
example in FIG. 2B); (f) users who have made wish list 
and/or other gift purchases for User A; (g) users to whom 
User A has sent, and/or from whom User A has received, an 
e-card; (h) contacts of User A whose birthdays are known or 
predicted to be coming up within a predetermined time 
interval (as discussed separately below); and (i) users 
selected by User A for purposes of promotions, referrals, or 
other services provided by the online store. These methods 
may also be used to form other types of a?iliations, includ 
ing a?iliations for purposes of sending event reminders 
(discussed below). The speci?c methods and criteria used to 
form wish list af?liations may be selected based on the 
nature, and any preexisting community-related features, of 
the particular online store or system. 
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8 
Users may also be permitted to designate other users as 

af?liates from other pages of the merchant web site. For 
instance, when User A views the wish list page, or another 
personal page, associated with User B, an option may be 
presented for User A to add User B as a wish list af?liate. 
Users may also be permitted to create explicit or implicit 
af?liations through actions performed on partner web sites 
(e.g., other web sites that are part of the same network of 
online stores). In addition, as mentioned above, an option 
may be provided for a user to specify, for each wish list 
af?liate, whether the noti?cation messages should include an 
option 116 to purchase the displayed item for that af?liate. 
In one embodiment, once a user has one or more wish list 

af?liates, the user can navigate to a customized page that 
includes links to the wish lists of these af?liates. 

Although the wish list af?liates are individuals in the 
foregoing examples, af?liate may, in some cases, be a group 
of individuals, such as a couple that has created a wedding 
gift registry or a group of family members that share an 
account. Further, in systems that allow a single user to have 
multiple wish lists, an option may be provided to select a 
speci?c wish list with which to create the af?liation. 

FIG. 2B illustrates an example process by which af?lia 
tions may be created between users as the result of online 
gift purchases. This process may be used as the sole method 
by which wish list af?liations are formed, or may be used in 
combination with any of the methods described above. In 
this example, gift purchase events are also used to infer the 
date and type of a special event associated with the gift 
recipient, such as a birthday or anniversary. 
The process of FIG. 2B is executed in response to a ?rst 

user (“User A”) purchasing a gift online for a second user 
(“User B”). It is assumed in this example that the gift 
purchaser is given the option to enter a gift message, and to 
select a gift wrap, as is conventional. As depicted in block 
210, in response to the gift purchase, User A’s pro?le is 
updated to include User B as a wish list af?liate of User A. 
This step may be contingent upon one or more of the 
following: (1) whether User B has a wish list; (2) whether 
the purchase was made from User B’s wish list; (3) User A’s 
con?guration settings; (4) whether the gift is likely for an 
annual event, as evidenced by the gift message entered by 
UserA and/ or the gift wrap selected by UserA (as discussed 
below). As depicted by block 212, User B’s pro?le may 
similarly be updated to add User A as an af?liate. 

III. INFERRED SPECIAL EVENTS 

As depicted by block 214, the details of the gift transac 
tion, such as the purchase date, purchaser, the text of the gift 
message entered (if any) by the purchaser, the type of gift 
wrap used, etc. may be added to User B’s pro?le for 
purposes of predicting or inferring gift-giving events asso 
ciated with User B. As depicted by block 216, this gift 
transaction data, and any previously recorded transaction 
data for other gifts purchased for User B (by User A and/or 
others), may then be analyZed to predict the timing and/or 
type of one or more annual gift-giving events (birthday, 
anniversary, etc.) associated with User B. As part of this 
process, the text of the associated gift message(s) may be 
analyZed to search for words such as “birthday” and “anni 
versary” that evidence annual gift-giving events, and to 
search for terms such as “wedding” and “graduation” that 
evidence non-annually-occurring events. Other parameters, 
such as the type of gift wrap selected, may also be consid 
ered. The analysis of the gift transaction data may addition 
ally or alternatively comprise using the transaction dates to 
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detect (1) gift purchases that occurred at about the same time 
in different years, and (2) brief periods in Which User B 
received more gifts than usual. 
As depicted in block 218, if the analysis of the gift 

transaction data renders an annual event prediction With a 
su?iciently high level of con?dence, User B’s pro?le is 
updated to indicate the predicted date, and if applicable the 
predicted type, of each such special event. A set of rules may 
be used for this purpose. For instance, a rule may specify 
that IE (no birthday is currently knoWn for user) AND (a gift 
purchase for user is made containing message text “birth 
day” or With birthday gift Wrap selected), THEN set user’s 
predicted birthday date to the delivery date of the gift. 

In systems Which provide electronic greeting card ser 
vices, similar methods to those of FIG. 2B may be used to 
create a?iliations, and/or infer special event dates, based on 
greeting card transactions. For example, When User A sends 
an electronic birthday card to User B, a unidirectional or 
bi-directional af?liation may automatically be created 
betWeen the tWo users. In addition, User B’s pro?le may be 
updated to set the estimated birthday date to the e-card’s 
delivery date. 

In some embodiments, non-recurring special events 
inferred by the above and other methods may also be 
recorded and used for personalization services. For instance, 
if an af?liation exists betWeen Users A and B, and User B 
sets up a Wedding registry specifying the date of the Wed 
ding, an event reminder may be sent to User A (and others 
af?liated With User B) a feW Weeks before the Wedding. This 
reminder may be sent by email, postal mail or a Web page, 
and may include a link to User B’s Wedding registry. 

IV. EXAMPLE COMPONENTS AND 
OPERATION 

FIG. 3 illustrates a set of components that may be used to 
provide the noti?cation service Within the context of a 
typical merchant Web site system 300. The Web site system 
300 can be accessed remotely via the Internet 302 from a PC 
304, PDA 308, or other type of computing device that runs 
a broWser program. In some embodiments, special versions 
of the Web site’s pages may also be accessed by voice from 
a conventional telephone 306. 

The Web site system 300 includes a Web server 310, a 
database of HTML (hypertext markup language) content 
312, a set of “service components” 314 (three of Which are 
shoWn), a products database 322, a user database 324, and 
a cache 326iall of Which may be implemented using 
general purpose computers and associated softWare. In one 
embodiment, a related items table 340 is also provided to 
permit noti?cations to be displayed on detail pages of items 
that are merely related to those on the af?liates’ Wish lists, 
as described separately in subsection V beloW. 

The HTML database 312 contains, among other things, 
the basic HTML documents used to generate item detail 
pages, search result pages, broWse node pages, and other 
types of pages that may be displayed during the course of a 
broWsing session. This database may also include 
voiceXML versions of some or all of the Web site’s pages to 
support broWsing by voice. The products database 322 
contains data related to the products in the online electronic 
catalog 300. Data such as price, product descriptions, and 
customer revieWs are stored in the product database 322 as 
is knoWn in the art. The user database 324 stores information 
about registered users. The information stored for a given 
user may include, for example, the user’s Wish list (typically 
stored as a list of product or item IDs, and optionally the date 
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10 
each item Was added), af?liations With other users, noti? 
cation settings, and various types of account information 
(usernames, passWords, shipping addresses, payment infor 
mation, etc.). 

The Web server 310 accesses the service components 314 
in response to page requests from users. The service com 
ponents 314 include, among other things, a search engine 
316, a Wish list application 318, an af?liation and special 
event detection/capture component 319, and a noti?cations 
component 320. In one embodiment, the search engine 316 
provides users With the ability to search for products in the 
products database, and to search for other users and their 
Wish lists. 
The Wish list application 318 provides users With the 

ability to create electronic Wish lists using methods that are 
knoWn in the art. Using this application in a preferred 
embodiment, a user can create a personal Wish list, add items 
to the Wish list, delete items from the Wish list, and specify 
criteria for making the Wish list searchable by others. In 
some embodiments, the Wish list application 318 alloWs the 
user to specify a desired number of units of each item. 
The af?liation and special event detection/capture com 

ponent 319 includes functionality for detecting a?iliation 
creating events (explicit and/or implicit), and for recording 
the af?liations in the user database 324. This component 319 
may also include functionality for detecting and recording 
information about predicted and/or explicitly-speci?ed 
annual gift-giving events of users, as described above. The 
functionality of this component 319 may correspond to that 
of FIGS. 2A and/or 2B. 

In one embodiment, the noti?cations component 320 is 
responsive to requests from recognized users for item detail 
pages, and/or other types of pages, by determining Whether 
a displayed item is on a Wish list of an af?liated user, and if 
so, augmenting or supplementing the page With a noti?ca 
tion message 102. The noti?cations component 320 may be 
invoked, for example, When a requested page includes 
coding specifying that it is capable of displaying Wish list 
noti?cations, or When the URL of the requested page satis 
?es certain criteria. Information about Which pages are 
capable of displaying Wish list noti?cations may also be 
speci?ed Within a look-up table or other data repository. The 
noti?cations component 320 may also be responsible for 
generating proactive special event noti?cations as described 
in subsection VIII. 
As illustrated in FIG. 3, the noti?cations component 320 

may access a cache memory 326 to retrieve the Wish lists of 
the af?liated users. For example, in one embodiment, When 
a recognized user enters the Web site (or performs another 
prede?ned action such as logging in or accessing a detail 
page), the Wish lists of the user’s Wish list a?iliates, if any, 
are retrieved from the user database 324 and loaded into the 
cache 326. Throughout the subsequent broWsing session, the 
noti?cations component 320 accesses the cache, as needed, 
to determine Whether the vieWed items are on these Wish 
lists. Other information about the recognized user may also 
be maintained in the cache 326, such as information used for 
other personalization services. The cache 326 may altema 
tively be omitted, in Which case the determination may be 
made by performing a database look up. 

FIG. 4 illustrates an example process by Which Web 
pages, or other types of pages, may be generated and 
supplemented using the noti?cations component 320. The 
process begins When the Web server 310 receives a request 
for a noti?cation-enabled page, such as a product detail 
page, that displays information about a particular item or set 
of items. In response to the request, the Web server 310 
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attempts to identify the visitor using cookies, a pre-assigned 
session ID, and/or another appropriate method (block 402). 
In addition, as depicted in block 404, the Web server 
retrieves the catalog data for the item or items to be 
displayed on the requested page. This data may include 
descriptive content read from the HTML and products 
databases 312, 322. As part of this process, the page may be 
customiZed for the particular visitor as in knoWn in the art. 
If the visitor is unrecognized (block 406), a default version 
of the page may be returned. 

If the visitor is recogniZed, the noti?cations component 
320 determines Whether the visitor has any Wish list a?ili 
ates, and retrieves the Wish list (if one exists) of each such 
af?liate (block 408). As depicted in block 410 and described 
in the folloWing subsection, the noti?cation component may 
also supplement these Wish lists, for purposes of determin 
ing Whether to supplement the page, With items that are 
similar or related to the actual Wish list items. 
As depicted in block 412, the noti?cation component also 

determines Whether the item or items represented on the 
page is/are on any of these Wish lists. In some cases, this 
determination (block 412) is made only With respect to 
certain items represented on the page, and not others. For 
instance, When a product detail page is vieWed, the deter 
mination may be made only for the product featured on that 
page, and not for other products that may also be listed on 
the page. If an item is found on a Wish list of a Wish list 
af?liate, the page is supplemented With one or more noti? 
cation messages 102 as described above (block 414) and 
then returned to the visitor. OtherWise, the page is returned 
Without the addition of a noti?cation 102. 
As indicated above, the process depicted in blocks 408 

412 may involve the use of a cache 326, Which may be 
implemented Within the solid state RAM of a physical server 
(or other machine), on disk drive storage, or using a com 
bination of disk and RAM caching. For instance, in one 
embodiment, When the page is requested, the noti?cations 
component 320 initially determines Whether an entry exists 
in the cache 326 for the recogniZed visitor. As depicted in 
FIG. 3, each such entry preferably includes a user ID 
together With the Wish lists of any Wish list af?liates. If an 
entry exists in the cache, a determination is made Whether 
the displayed item or items is/are on any of the Wish lists in 
that entry. Otherwise, the user database 324 is accessed to 
look up, and to retrieve the Wish lists of, the affiliates of the 
visitor. The information read from the user database is used 
both to create a neW entry to store in the cache, and to make 
the determinations of block 412. Each entry may be main 
tained in the cache for a prede?ned period of time (e.g., 10 
minutes) from its creation or last access. 

V. EXTENSION OF NOTIFICATION SERVICE 
TO RELATED ITEMS 

One optional extension to the Wish list noti?cation service 
is to also notify the visitor When an item that is related or 
“similar” to the displayed item is on a Wish list of an af?liate. 
For instance, When a visitor accesses a detail page associated 
With a particular brand and model of MP3 player, the page 
may be supplemented to indicate that an MP3 player of 
another brand/model is on the Wish list of an af?liate. The 
noti?cation text used in this event may explicitly indicate 
that the item on the af?liate’s Wish list is related to the 
displayed item. 

To implement this feature, the Web site system preferably 
includes a “related items” table 340 (FIG. 3) that maps 
individual items from the products database 322 to respec 
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12 
tive sets of related items. This table may be used to effec 
tively supplement the retrieved Wish lists, as depicted in 
block 410, With items similar to those on the Wish lists. For 
instance, for each Wish list item, the table may be accessed 
to identify the N (e.g., 3) most similar items, and these 
similar items may be recorded in the cache in association 
With the actual Wish list items to Which they correspond. 

The related items table 340 may be obtained from an 
external source, or may be derived from product descriptions 
and/or product classi?cations stored in the products database 
322. Further, the table may be generated based on an 
automated, collective analysis of the broWsing histories of a 
population of users. For example, in one embodiment, an 
off-line executable process periodically analyZes the broWs 
ing histories of a population of users to identify related 
items, as described in US. Pat. No. 6,266,649 and in US. 
patent application Ser. No. 09/821,712 ?led Mar. 29, 2001, 
the disclosures of Which are hereby incorporated by refer 
ence. The metrics used to determine Whether tWo items, A 
and B, are similar may include one or more of the folloWing 
metrics: (a) the frequency With Which users Who vieWed A 
during a broWsing session also vieWed B during the same 
broWsing session; (b) the frequency With Which users Who 
purchased A also purchased B; (c) the frequency With Which 
users Who added A to their respective shopping carts also 
added B to their shopping carts; (d) the frequency With 
Which users Who added A to their respective Wish lists also 
added B to their Wish lists. 

In one embodiment, the task of determining Whether the 
accessed item is similar to items on the Wish lists of the Wish 
list af?liates (“similarity determination”) is invoked only if 
the displayed item itself is not on the Wish list of any Wish 
list af?liate of the visitor. In another embodiment, the 
similarity determination is performed only With respect to 
those Wish lists on Which the displayed item itself is not 
found. In yet another embodiment, the similarity determi 
nation is performed for each af?liate Wish list, regardless of 
Whether the accessed item is on a Wish list of an af?liate. In 
each of these three cases, if it is determined that the accessed 
item is similar to an a?iliate’s Wish list item, the visitor is so 
noti?ed. 

VI. CUSTOMIZING PAGES BASED ON 
VISITOR’S OWN WISH LIST 

Another extension, Which is not depicted in FIG. 4, is to 
customiZe the requested page based on Whether the item 
being vieWed is on the visitor’s oWn Wish list. In one 
embodiment, the page is so customiZed by displaying a 
button, link, or other option to remove the item from the 
Wish list. For instance, in the example of FIG. 1, the “add to 
Wish list” button 114 may simply be changed to a “remove 
from your Wish list” button. Alternatively, the page may 
simply be supplemented With a message such as “this item 
is currently on your Wish list.” Further, the visitor may be 
noti?ed When the displayed item is merely similar to an item 
on his or her oWn Wish list, as may be determined using the 
same similarity determination process as described above. 

VII. USE OF KNOWN OR PREDICTED DATES 
OF RECURRING GIFT GIVING EVENTS 

Another extension, Which may be implemented alone or 
in combination With those of subsections V and VI above, is 
to incorporate knoWn and/or predicted information about 
recurring gift-giving events (e.g., birthdays) into the Wish 
list noti?cation service. For instance, as indicated above, 
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users may be given the option to specify the birthdays, 
anniversaries and/ or other recurring events of their Wish list 
af?liates (and possible other classes of users) through a setup 
page of the online store. This information may then be used 
in a variety of Ways to assist users in buying gifts for those 
Whose recurring events are approaching. The date of a user’s 
birthday or other special gift giving event may also be 
predicted by the system as described above, and as further 
described in US. patent application Ser. No. 09/552,128, 
?led Apr. 19, 2000, the disclosure of Which is hereby 
incorporated by reference. 

In one embodiment, When it is determined in block 412 
(FIG. 4) that a displayed item is on a Wish list of a Wish list 
af?liate, an additional look-up is performed to determine 
Whether a knoWn or predicted recurring (annual) event of the 
af?liate falls Within a predetermined time period, such as the 
next tWo months. When it does, the noti?cation 102 is 
augmented With information about that recurring event. For 
example, the noti?cation may include the text “the item you 
are vieWing is on the Wish list of Bob Johnson, Whose 
birthday is in 12 days,” or “the item you are vieWing is on 
the Wish list of Bob Johnson, for Whom you purchased a gift 
on July 22 of last year.” 

The knoWn or predicted recurring event data may also be 
used to identify the visitor’s Wish list af?liates in block 408 
of FIG. 4. Speci?cally, a user Who is af?liated generally With 
the visitor may be treated as a Wish list af?liate only When 
a recurring or non-recurring special event of that user is 
coming up Within a predetermined time period (e.g., 3 
months). With this method, a visitor’s Wish list af?liates 
change automatically over time. This method of identifying 
Wish lists a?iliates may, for example, be used by default for 
af?liates Whose dates have been entered into the system, 
and/or may be provided as a con?guration option. 

For example, in one embodiment, a ?rst user is automati 
cally treated as a Wish list af?liate of a second user When the 
anniversary of a previous gift purchase by the ?rst user for 
the second user is approaching. For instance, if User A buys 
a gift for User B on Sep. 1, 2000, User B may automatically 
be treated as a Wish list af?liate of User A during a selected 
time interval (e.g., one month) Which encompasses Sep. 1, 
2001. This association betWeen Users A and B may continue 
for as long as User A continues purchasing gifts for User B 
on or around September 1. 

VIII. EVENT REMINDER SERVICES 

Another feature, Which may be implemented alone or in 
combination With those described in the preceding subsec 
tions, involves generating automatic gift-giving event 
reminders based on the knoWn or inferred special event data 
of users. The reminders are preferably conveyed by elec 
tronic mail, but may alternatively be presented Within a Web 
page or other online display. Each reminder preferably 
includes a link to the Wish list of the person Whose knoWn 
or predicted special event date is approaching (if such a Wish 
list exists), and/or a set of personaliZed gift recommenda 
tions for that person. 

FIG. 5 illustrates an example of an email-based reminder 
that may be generated by the event reminder service. In this 
example, Lisa, the recipient of the reminder, previously 
purchased a gift item from Bob Smith’s Wish list on Jan. 25, 
2000. Because the anniversary of that purchase event is 
approaching (e.g., is Within a selected time interval, such as 
10, 20 or 50 days), the reminder service has automatically 
generated an email to Lisa reminding her of the possible 
recurring event associated With Bob. This email includes a 
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selectable link 502 to Bob’s Wish list, Which may be selected 
to retrieve the corresponding Wish list page. In another 
embodiment, the Wish list is bodily incorporated into the 
email. In the case of knoWn or predicted annual event dates, 
the email may speci?cally identify the event that is 
approaching (e.g., “Bob Smith’s birthday is coming 
upiclick here to vieW Bob’s Wish list.”). The email may 
also or alternatively include a list of gift recommendations 
for Bob, or a link to such a list. 

FIG. 6 illustrates an example process that may be used to 
generate event reminders of the type shoWn in FIG. 5. This 
process may be run periodically for each user (“target user”) 
Who has one or more af?liates. The types or classes of 
af?liations recogniZed for purposes of generating the 
reminders may, but need not be, the same as those used for 
generating Wish list noti?cations 102. As depicted in blocks 
602 and 604, the process initially looks up the target user’s 
af?liates, and then determines Whether any of these users 
either (1) has a knoWn or predicted special event approach 
ing (e.g., coming up Within a selected number of days), or 
(2) Was the recipient of a gift from the target user at 
approximately the same time last year. As depicted in block 
606, for each a?iliate that satis?es (1) and/or (2), a reminder 
message is generated for the target user. This reminder may 
include the name of the af?liated user, the date of the prior 
purchase (if applicable), and the predicted or knoWn date 
and type of the special event (if applicable). In addition, as 
illustrated in FIG. 5, if the af?liate has a Wish list, a link to 
this Wish list is generated and inserted into the message text, 
together With the date this Wish list Was last updated. 
As depicted in block 608, a list of personaliZed gift 

recommendations for the a?iliate, or a link to such recom 
mendations, may also be inserted. For example, in one 
embodiment, if the af?liate does not have a Wish list, a set 
of personal gift recommendations for the af?liate is gener 
ated and inserted into the email in place of the link to the 
Wish list. The recommendations may be derived from the 
af?liate’s purchase history, and/or other information knoWn 
about the a?iliate, using the methods described in US. Pat. 
No. 6,266,649. In another embodiment, the gift recommen 
dations are generated and inserted even if the af?liate has a 
Wish list (in Which case the Wish list itself may be used to 
derive the recommendations using the methods set forth in 
the ’649 patent). 
As depicted in block 610, each such reminder is then 

conveyed to the target useripreferably by email, but alter 
natively Within a customiZed Web page (e.g., the home page 
of the online store) or other display. Multiple reminders may 
be aggregated Within an email or Web page. 

Reminders of the type illustrated in FIG. 5 may also be 
generated in embodiments in Which no information is stored 
about af?liations betWeen users or special events of users. 
FIG. 7 illustrates one example of a reminder generation 
process that may be used in such embodiments. In this 
example, the process is executed once per day for each user 
of the system having a purchase history. The purchase 
history may, in some embodiments, re?ect purchases made 
from partner stores or Web sites. As depicted by block 702, 
the user’s purchase history is initially searched to determine 
Whether the user purchased a gift X days ago, Where X is a 
number such as 350 Which corresponds to a selected time 
interval before the anniversary of the purchase date. The 
scope of the search may optionally be restricted to purchases 
from Wish lists, and/or purchases for Which the gift message 
text or gift Wrap evidences that the gift Was for an annual 
event. As depicted in block 704, for each identi?ed purchase, 
a reminder is generated listing the gift recipient (“recipient”) 
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and the date of the prior purchase (as in FIG. 5). If the 
recipient has a Wish list, a link to this Wish list is generated 
and inserted into the message text (as in FIG. 5), together 
With the date this Wish list Was last updated. As depicted in 
block 706, personalized gift recommendations for the recipi 
ent (Which may be generated as described above), or a link 
to such recommendations, may also be inserted. As depicted 
in block 708, each reminder is then transmitted to the user 
by email, or is displayed to the user during the next visit to 
the online store. 

The methods depicted in FIGS. 6 and 7 and described 
above may also be used to generate and send physical 
promotional materials to users. For instance, N days before 
the knoWn or predicted special event of a user, a ?yer or card 
may be printed and sent by postal mail to the a?iliates of that 
user. The ?yer or card may include the event date and type, 
may include the URL or other identi?er of the user’s Wish 
list (if one exists), and/or may include a personaliZed set of 
gift recommendations for the user. 

IX. NOTIFICATIONS OF WISH LIST 
MODIFICATIONS 

Yet another feature that may be embodied Within the 
online store, either alone or in combination With the features 
described in the foregoing subsections, is a service for 
notifying users When their af?liates make changes to their 
respective Wish lists. In one embodiment, When a user adds 
a neW item to his or her Wish list, the user database 324 is 
accessed to determine Whether this user is af?liated With any 
other users. If so, an email is sent to such other users 

providing a link to the updated Wish list and indicating that 
the Wish list has been changed. The noti?cations may 
alternatively be presented to the other users Within Web 
pages When such users subsequently access the online store. 

X. GIFT REGISTRY AND AUCTION SYSTEMS 

One type of system in Which the Wish list noti?cation 
service may be embodied is an electronic gift registry 
system used by retailers With physical stores. The electronic 
catalog in such a system is commonly broWsed via an 
in-store terminal, although some retailers also permit remote 
broWsing via a Web site. In such a system, the shopper may 
be permitted to select one or more gift registries for purposes 
of establishing Wish list af?liations, and may thereafter 
broWse the merchant’s catalog. When a description is dis 
played of an item that is on one of the designated gift 
registries/Wish lists, a noti?cation 102 is displayed as set 
forth above. In some embodiments, this noti?cation may 
indicate a quantity of the item remaining Within in the 
registry (e.g., “l0 requested, 5 have been purchased). 

Event reminder services of the type described in subsec 
tion VIII may also be embodied Within such a gift registry 
system. For instance, as described in subsection III, if an 
af?liation exists betWeen Users A and B, and User B sets up 
a Wedding registry specifying the date of the Wedding, an 
event reminder may be sent to User A (and others affiliated 
with User B) a feW Weeks before the Wedding. 

Another type of system in Which the Wish list noti?cation 
service may be used is an online auction system. In such a 
system, the noti?cations 102 may be presented on auction 
item detail pages in the same manner as set forth above. 
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XI. CONTACT MANAGEMENT SYSTEMS 

The various features described above may also be imple 
mented in the context of a netWorked electronic contact 
management system of the type described in US. Pat. No. 
6,269,369. In such a system, users establish af?liations With 
other users for purposes of sharing personal information. 
Once tWo users establish an af?liation, each may specify the 
items of personal information (phone number, address, 
birthday, etc.) the other may access. A user of the system 
may vieW the information of his or her a?iliates or “con 
tacts” through a virtual address book interface. 

In such a system, some or all of a user’s contacts may be 
treated as af?liates for purposes of generating Wish list 
noti?cations and/or special event reminders. For example, a 
user may be permitted to designate Which contacts are to be 
treated as Wish list af?liates; or this determination may be 
made automatically based on the associated access permis 
sions granted. Further, When a ?rst user is noti?ed of an 
upcoming event of a second user, the noti?cation may 
include a link to the second user’s Wish list, if one exists. 

XII. CONCLUSION 

Although the various inventive features and services have 
been described in terms of certain preferred embodiments, 
other embodiments that are apparent to those of ordinary 
skill in the art, including embodiments Which do not provide 
all of the bene?ts and features set forth herein and do not 
address all of the problems set forth herein, are also Within 
the scope of this invention. Accordingly, the scope of the 
present invention is de?ned only by reference to the 
appended claims. 
What is claimed is: 
1. An electronic catalog system, comprising: 
an electronic catalog of items that are available for 

purchase, the electronic catalog including pages that 
include descriptions of the items, and providing func 
tionality for online users to select items to purchase; 

a Wish list application that provides functionality for users 
of the electronic catalog to create Wish lists With items 
selected from the electronic catalog, and to purchase 
items as gifts from the Wish lists of other users; 

a database Which stores information about a?iliations 
betWeen the users; 

a noti?cation component Which is responsive, to an online 
request from a ?rst user for a catalog page Which 
includes a description of a ?rst item, by at least (a) 
determining Whether the ?rst item is on an electronic 
Wish list of a user Who is af?liated With the ?rst user, 
and (b) When the ?rst item is determined to be on an 
electronic Wish list of a second user Who is a?iliated 
With the ?rst user, supplementing the page With a 
noti?cation that the ?rst item is on the Wish list of the 
second user; and 

a cache memory Which stores Wish lists of users a?iliated 
With the ?rst user While the ?rst user broWses the 
electronic catalog, Wherein the noti?cation component 
accesses the cache memory to determine Whether items 
vieWed by the ?rst user are on the Wish lists of users 
a?iliated With the ?rst user; 

Whereby users are noti?ed, during broWsing of the elec 
tronic catalog, When accessed items are on the elec 
tronic Wish lists of other users. 

2. The system of claim 1, further comprising a component 
that updates the database to indicate an a?iliation betWeen 
tWo users as a result of one user purchasing a gift for the 
other user. 
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3. The system of claim 1, further comprising a component 
that updates the database to indicate an af?liation between 
tWo users as a result of one user sending an electronic card 

to the other user. 

4. The system of claim 1, further comprising a form page 
from Which users may explicitly create af?liations With other 
users. 

5. The system of claim 1, Wherein the noti?cation com 
ponent is further responsive to the online request by noti 
fying the ?rst user if the ?rst item is similar to an item on a 
Wish list of an a?iliated user. 

6. The system of claim 1, Wherein the noti?cation com 
ponent provides, Within the noti?cation, a selectable link to 
the Wish list of the second user. 

7. The system of claim 1, Wherein the noti?cation com 
ponent indicates, Within the noti?cation, at least one of (a) 
a date the ?rst item Was added to the Wish list, and (b) a date 
the Wish list Was last updated. 

8. The system of claim 1, Wherein the noti?cation com 
ponent provides, Within the noti?cation, information about 
an upcoming gift-giving event associated With the second 
user. 

9. The system of claim 1, Wherein the catalog page is a 
product detail page. 

10. The system of claim 1, Wherein the catalog page 
includes a list of items. 

11. A method of assisting users in selecting items to 
purchase from an electronic catalog of items, the method 
comprising: 

maintaining electronic Wish lists for each of a plurality of 
users; 

for at least a ?rst user, maintaining data indicating a set of 
other users that are a?iliated With the ?rst user (“affili 

ated users”); 
monitoring broWsing of the electronic catalog by the ?rst 

user to determine Whether items accessed by the ?rst 
user are on electronic Wish lists of the af?liated users, 
Wherein said monitoring comprises maintaining Wish 
list data of at least some of the af?liated users in a 
cache, and using the cache to determine Whether items 
accessed by the ?rst user are on electronic Wish lists of 
the af?liated users; and 

notifying the ?rst user during said broWsing of the elec 
tronic catalog When an accessed item is determined to 
be on an electronic Wish list of an af?liated user. 

12. The method of claim 11, Wherein notifying the ?rst 
user comprises outputting a noti?cation message With a 
user-selectable link to the electronic Wish list of the af?liated 
user. 

13. The method of claim 11, further comprising updating 
the data to add a second user to the set of af?liated users in 
response to one of the folloWing: (a) the ?rst user purchasing 
an item from an electronic Wish list of the second user; (b) 
the ?rst user purchasing a gift for the second user; or (c) the 
?rst user sending an electronic card to the second user. 

14. The method of claim 11, further comprising providing 
an option for the ?rst user to explicitly designate said 
af?liated users. 

15. The method of claim 11, Wherein notifying the ?rst 
user comprises displaying a noti?cation message on a cata 
log page that includes a description of the accessed item. 

16. The method of claim 15, Wherein the catalog page is 
a product detail page for the accessed item. 

17. The method of claim 15, Wherein the catalog page is 
a search results page generated in response to a query 
submission by the ?rst user. 

20 

25 

30 

35 

40 

45 

50 

55 

60 

65 

18 
18. The method of claim 15, Wherein the catalog page is 

a category page that includes a list of items falling Within a 
particular category of the electronic catalog. 

19. The method of claim 15, Wherein the noti?cation 
message includes an explicit or implicit indication of at least 
one of (a) a date the accessed item Was added to the Wish list, 
and (b) a date the Wish list Was last updated. 

20. The method of claim 15, Wherein the noti?cation 
message includes information about an upcoming gift-giv 
ing event associated With the second user. 

21. The method of claim 11, Wherein notifying the ?rst 
user comprises outputting an audible message. 

22. The method of claim 11, further comprising deter 
mining Whether, and notifying the ?rst user When, an 
accessed item is similar to an item on a Wish list of an 
af?liated user. 

23. A method of assisting users in selecting items to 
purchase from an electronic catalog of items, the method 
comprising: 

maintaining an electronic Wish list of a ?rst user, the 
electronic Wish list including items selected from the 
electronic catalog by the ?rst user and being accessible 
to other users; 

in response to a second user purchasing an item from the 
electronic Wish list of the ?rst user, updating a data 
repository to indicate that the ?rst user is af?liated With 
the second user; and 

subsequently to updating the data repository, monitoring 
broWsing of the electronic catalog by the second user 
and, during said broWsing of the electronic catalog, 
checking cached Wish list data of the ?rst user to assess 
Whether items accessed by the second user are on the 
electronic Wish list of the ?rst user, and notifying the 
second user When an item accessed by the second user 
is on the electronic Wish list of the ?rst user. 

24. The method of claim 23, Wherein notifying the second 
user comprises supplementing a page of the catalog With a 
message indicating that an item displayed therein is on the 
Wish list of the ?rst user, said message provided as a result 
of said updating of the data repository. 

25. The method of claim 24, Wherein the page is a product 
detail page for the item. 

26. The method of claim 24, Wherein the page is a search 
results page generated in response to a query submitted by 
the second user. 

27. The method of claim 24, Wherein the page is a 
category page that includes a list of items falling Within a 
particular category of the electronic catalog. 

28. The method of claim 24, Wherein the message indi 
cates at least one of (a) a date the item Was added to the Wish 
list, and (b) a date the Wish list Was last updated. 

29. The method of claim 24, Wherein the message 
includes information about an upcoming gift-giving event 
associated With the ?rst user. 

30. The method of claim 23, Wherein notifying the second 
user comprises outputting an audible message. 

31. The method of claim 23, further comprising deter 
mining Whether, and notifying the second user When, an 
accessed item is similar to an item on a Wish list of the ?rst 
user. 

32. A method of assisting users in selecting items to 
purchase from an electronic catalog of items, the method 
comprising: 
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maintaining electronic Wish lists for each of a plurality of 
users; 

for at least a ?rst user, maintaining af?liation data indi 
cating a set of other users that are af?liated With the ?rst 

user (“a?iliated users”); 
maintaining similarity data Which indicates similarities 

betWeen items in the catalog; and 
When the ?rst user accesses a ?rst item in the electronic 

catalog, determining Whether, and notifying the ?rst 
user if, the ?rst item is similar to an item on an 
electronic Wish list of an af?liated user, as re?ected by 
the similarity data. 

33. The method of claim 32, further comprising generat 
ing the similarity data at least by analyZing user broWsing 
histories to identify items that are accessed in combination 
relatively frequently. 

20 
34. The method of claim 32, further comprising updating 

the af?liation data, in response to the ?rst user purchasing an 
item from an electronic Wish list of a second user, to add the 
second user to the set of af?liated users. 

35. The method of claim 32, Wherein the method com 
prises maintaining, in a cache, data regarding items that are 
similar to items on the electronic Wish lists of the a?iliated 
users, and using said cache to assess Whether items accessed 
by the ?rst user are similar to items on the electronic Wish 
lists of the af?liated users. 

36. The method of claim 32, Wherein notifying the ?rst 
user comprises outputting, for presentation to the ?rst user, 
a noti?cation message With a selectable link to the electronic 
Wish list of the af?liated user. 


