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APPARATUS, SYSTEM AND METHOD FOR 
SELECTING A MEDIA ENHANCEMENT 

CROSS-REFERENCE TO RELATED 
APPLICATION 

[0001] This is a continuation of US. patent application Ser. 
No. 13/187,789, ?led Jul. 21, 2011, entitled “Apparatus, Sys 
tem and Method for Selecting a Media Enhancement,” which 
is a continuation-in-part application of US. patent applica 
tion Ser. No. 12/856,032, ?ledAug. 13, 2010, entitled “Appa 
ratus, System and Method for a Media Enhancement Widget” 
and claims priority to US. Patent Application No. 6 1/ 3 63, 
410, ?led on Jul. 12, 2010 and entitled “Apparatus, System 
and Method for a Media Enhancement Widget.” This appli 
cation claims the bene?t of priority to US. patent application 
Ser. No. 11/981 ,837, ?led Oct. 31, 2007 and entitled “Adver 
tising Request and Rules-Based Content Provision Engine, 
System and Method”; and to US. patent application Ser. No. 
1 1/ 981 ,646, ?led Oct. 31, 2007 entitled “Engine, System And 
Method For Generation Of Brand Affinity Content”; and to 
US. Application Patent No. 61/312,458, ?led on Mar. 10, 
2010 and entitled “Apparatus, System and Method for a 
Media Enhancement Widget”; and to US. Application Patent 
No. 61/368,283, ?led Jul. 28,2010 entitled “Apparatus, Sys 
tem and Method for a Media Enhancement Widget”; each of 
which applications is incorporated herein by reference as if 
set forth herein in its respective entirety. 

BACKGROUND OF THE INVENTION 

[0002] 1. Field of the Invention 
[0003] The present invention is directed to media enhance 
ment and, more particularly, to an apparatus, system and 
method for a media enhancement widget. 
[0004] 2. Description of the Background 
[0005] In typical current advertising embodiments, 
although sponsorship and promotional media is an 80 billion 
dollar industry in the United States, very little sponsorship 
and promotional advertising is engaged in “on-line,” that is, in 
networked telecommunications environments such as Inter 

net, extranet, intranet, satellite, wired, wireless, including 
ad-hoc wireless, and similar communication networks, which 
employ computers, personal digital assistants, conference 
phones, cellular telephones and the like. In fact, it its esti 
mated that only 250 million dollars in on-line advertising 
using sponsorship and promotional material is made available 
in the United States, or 0.31% of the aforementioned 80 
billion dollar industry. 
[0006] Further, the ine?iciencies of obtaining sponsorship 
and promotional spots in advertising drastically limit the 
universe of available sponsors and promoters, at least in that, 
if procurement of a brand can take several months, it stands to 
reason that advertisers will endeavor to obtain only those 
sponsors that the advertisers can be assured will have a posi 
tive public image and likeability over the course of many 
months. Needless to say, this drastically limits the universe of 
available sponsors. For example, it is estimated that, in the 
multi-billion dollar athletic sponsorship advertising industry, 
95% of sponsorship dollars are spent hiring the top 5% of 
athletes to become sponsors. As such, very few sponsorships 
are made available by the prior art to less desirable athletes, 
although such athletes may be less desirable for any of a 
number of reasons, at least some of which reasons are unre 

lated to likeability or negative image. For example, a baseball 
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player may be a perennial all-star, but may play in a “small 
market,” and as such may not be deemed to fall within the top 
5% of athlete-sponsors. Consequently, although the exem 
plary player may be very popular in certain areas or with 
certain demographics, in the prior art it is very unlikely this 
particular exemplary athlete will obtain much in the way of 
sponsorships. 
[0007] Needless to say, the typically lengthy mechanism 
that precludes sponsorship from occurring on-line thus, as 
discussed above, drastically limits the available universe of 
sponsors. Further, such current mechanisms fail to take into 
account that certain sponsors may have a willingness to 
engage in certain sponsorships at certain times, with respect 
to certain products, in certain geographic locales, or in certain 
editorial or social contexts, or may be desired as sponsors at 
certain times, or only in certain geographic locales, or only 
with regard to certain products, or only in editorial or social 
contexts. 

[0008] For example, in the sponsorship industry, it is well 
established that famous actors in the United States may mar 
ket products internationally that they do not wish to lend 
sponsorship to in the United States. Additionally, because 
news with regard to United States athletes or actors, for 
example, may break more quickly in the United States, those 
same athletes or actors may experience a lengthened time of 
availability for desirable sponsorship in other countries. For 
example, a baseball player may come to be suspected of 
steroid use in the United States, thereby limiting his desir 
ability as a sponsor for products in the United States, but may 
nonetheless continue to be popular in Japan until or if such 
steroid use is de?nitively proven. Thereby, an inability to 
ef?ciently provide for that baseball player to become a spon 
sor in Japan, where that baseball player may not normally 
allow for his likeness to be used in sponsorship, may seriously 
curtail sponsorship opportunities for that baseball player, as 
well as curtailing advertising possibilities for Japanese adver 
tisers. 
[0009] Thus, the need exists for an apparatus, system and 
method to allow for assessment of optimal sponsors for par 
ticular markets, in particular geographies, and in particular 
contexts, and that provides increased sponsorship and adver 
tising opportunities. 

SUMMARY OF THE INVENTION 

[0010] The present invention is and includes a device, sys 
tem and method for providing an image enhancement widget. 
The device, system and method include a javascript compo 
nent that, upon execution, obtains at least one subject of 
primary content on a networked page, and at least one per 
mission for enhancement of the primary content, ones of a 
plurality of content produced remotely from the javascript 
component and according to the javascript component, and an 
enhancement widget. The enhancement widget may be a ?ash 
widget, and may include ones of the plurality of content 
overlayed upon the primary content to provide a permitted 
enhancement of the primary content on the networked page. 
The enhancement widget may preferably provide the 
enhancement without obscuring at least other than the pri 
mary content of the networked page. 
[0011] Thus, the present invention provides an apparatus, 
system and method to allow for assessment of optimal spon 
sors for particular markets, in particular geographies, and in 
particular contexts, and that provides increased sponsorship 
and advertising opportunities. 
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BRIEF DESCRIPTION OF THE DRAWINGS 

[0012] Understanding of the disclosure will be facilitated 
by consideration of the following detailed description of the 
embodiments; taken in conjunction with the accompanying 
drawings, in which like numerals refer to like parts and in 
which: 
[0013] FIG. 1 is a block diagram that illustrates the system 
of engines in accordance with the present invention; 
[0014] FIG. 2 is a block diagram that illustrates a metrics 
engine in accordance with the present invention; 
[0015] FIG. 3 is a block diagram illustrating a networked 
enhancement system; 
[0016] FIG. 4A is a block diagram illustrating components 
of an enhancement widget in accordance with the present 
invention; 
[0017] FIG. 4B is an embodiment of a metadata selection 
system for the enhancement widget of FIG. 4A; 
[0018] FIG. 5 is an illustration of an enhancement widget in 
accordance with the present invention; 
[0019] FIG. 6 is an illustration of an enhancement widget in 
accordance with the present invention; 
[0020] FIG. 7 is an illustration of an enhancement widget in 
accordance with the present invention; 
[0021] FIG. 8 is an illustration of an enhancement widget in 
accordance with the present invention; 
[0022] FIG. 9 is an illustration of an enhancement widget in 
accordance with the present invention; 
[0023] FIG. 10 is an illustration of an enhancement widget 
in accordance with the present invention; 
[0024] FIG. 11 is an illustration of an enhancement widget 
in accordance with the present invention; 
[0025] FIG. 12 is an illustration of an enhancement widget 
in accordance with the present invention; 
[0026] FIG. 13 is an illustration of an enhancement widget 
in accordance with the present invention; and 
[0027] FIG. 14 is an illustration of an enhancement widget 
in accordance with the present invention. 

DETAILED DESCRIPTION OF THE INVENTION 

[0028] It is to be understood that the ?gures and descrip 
tions of the present invention have been simpli?ed to illustrate 
elements that are relevant for a clear understanding of the 
present invention, while eliminating, for the purposes of clar 
ity, many other elements found in typical computing appara 
tuses, systems and methods. Those of ordinary skill in the art 
will recognize that other elements are desirable and/or 
required in order to implement the present invention. How 
ever, because such elements are well known in the art, and 
because they do not facilitate a better understanding of the 
present invention, a discussion of such elements is not pro 
vided herein. 
[0029] Further, the elements and actions discussed herein 
may preferably be embodied in computing hardware, and 
may be operable over one or more computing networks, such 
as at one or more nodes of a computing network. Thus, 
aspects of the present invention may be associated with one or 
more computer storage mechanisms, and may be executed by 
one or more computing processors. 

[0030] It is generally accepted that advertising and/or cre 
ative (hereinafter referred to as “ad,” “creative,” or “content”) 
having the highest impact on the desired consumer base 
includes endorsements, sponsorships, or af?liations from 
those persons, entities, or the like from whom the targeted 
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consumers seek guidance, or about whom the target custom 
ers seek news. As such, the desirability of providing content, 
such as an ad, or content enhancement; associated with a 
particular talent may be based on the endorser’s knowledge of 
particular goods or in a particular industry, the frame of the 
endorser, the respect typically accorded a particular endorser 
or sponsor, the use of the endorser in association with news, 
gossip, or the like, and other similar factors. As used herein, 
such content may be provided, for example, in association 
with content regarding a particular good or service, an actor, 
actress, an athlete, a famous person, a subject of an artistic, 
audio, visual, and/ or audiovisual work, and/or an actual 
endorsement of the use of a product. 

[0031] At present, there is a need for a platform or engine to 
allow for the querying, such as a searching and/ or requesting, 
for content associated with a talent or brand, the return, 
responsive to a search and/or responsive to a recommenda 
tion, either manually or automatically, of content responsive 
to the query, and the ful?llment or delivery of the content, 
such as in association with other primary content. In a pre 
ferred embodiment, the delivery of the content may be in the 
form of, for example, a widget that serves to provide addi 
tional content that enhances the primary content. 
[0032] More speci?cally, and as illustrated in FIG. 1, the 
system 5 of the present invention may provide a query engine 
10, whereby a user may inquire, such as by a search or 
request, for talent ?tting certain categories, and/or for content 
associated with particular talent. The present invention may 
further provide a recommendation engine 12, which may be 
and/or include a server 13, such as a talent server, wherein the 
recommendation engine returns results responsive to the 
inquiry entered via query engine 10. Finally, a ful?llment 
engine 14 may enable the content for delivery, such as pre 
paring the content returned by recommendation engine in a 
particular template, format, widget, or the like. 
[0033] Thus, query engine, 10 may be a search interface, a 
list interface, a series of selectable drop downs, a request for 
enhancement received from a third party site, or the like. 
Recommendation engine 12 may include, and/ or have acces 
sible thereto, a content vault 20, having resident therein a 
plurality of content categorically associated with, or associ 
ated on a one-to-one basis with, talent and brands. For 
example, content in the vault may include text, such as quotes, 
audio, video, pictures, highlights, or the like, and such content 
may have limited availability categorized by time, location, 
product, context, service, or the like. The recommendation 
engine may additionally generate and/ or accumulate metrics, 
such as for association with talent in the vault, and therefore 
may issue scores, rankings, or the like. 
[0034] The ful?llment engine 14 may provide one or more 
templates for the creation of sponsored advertisements, or for 
the association of content with other, primary content, and 
may thus provide content for delivery, such as from the con 
tent vault. The ful?llment engine may, based on direct or 
redirect delivery, deliver the content. The ful?llment engine 
may formulate, or may direct the formulation at a third party 
site, the content into a widget enhancement for third party 
content, as discussed further hereinthroughout. 
[0035] As referenced hereinabove, the recommendation 
engine may provide metrics for sponsoring brands and talent. 
Such metrics may be gauged in any number of ways, certain 
of which will be apparent to those skilled in the art in light of 
the disclosure herein. For example, as illustrated in FIG. 2, 
positive 110 and negative 112 mentions of brands 114 may be 
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tracked, such as by comparison of those brands with prede 
termined sets and/or subsets of “good” and “bad” keywords 
120 for association with those sponsoring brands. Thereby, 
valuation may be assigned to certain keywords in the present 
invention, and the value of certain sponsoring brands may be 
tracked, based on association with those keywords, over time, 
in certain geographies, in certain markets, in certain contexts, 
and/or with regard to certain products or services, and the 
like. Keywords may, of course, be “good” to be associated 
with, meaning such keywords are indicative of positive asso 
ciations with the sponsoring brand, “bad” to be associated 
with, meaning such keywords are indicative of negative asso 
ciations with the sponsoring brand, or “neutral.” 
[0036] In an exemplary embodiment of the present inven 
tion, a football player is mentioned in association with a 
particular keyword. The keyword association may be 
assigned a +1 to +10 rating for a positive keyword associative 
mention, or a —1 to a —10 rating for a negative keyword 
association. Additionally, if the associated keyword is ?agged 
for association with the sponsoring brand searched, but in 
actuality does not apply for any one of a number of reasons, 
such as an unreliable source or an actual reference to a dif 

ferent party, the association may be marked with a N/A, for 
example. Such associations and keyword rating of mentions 
may be performed automatically, or, upon ?agging of a par 
ticular sponsorship brand, may be performed manually. 
Manual searchers may, needless to say, receive training in 
order to use consistent numerical ratings for associative men 
tions. Further, manual searchers may receive retraining such 
as wherein, for example, 100 searchers rated a particular 
mention or series of mentions as a +5. In such a case, such 
mentions or similar mentions may be repeatedly re-routed to 
a particular searcher-in-trainer until that searcher in training 
begins to rate such mentions within a predetermined accept 
able variation of +5. 

[0037] Thereby, a brand or talent may have associated 
therewith a “heat index,” wherein the greater the total positive 
rating for all keywords tracked in all markets tracked may 
constitute how “hot” a sponsor is globally, and similarly a 
total negative rating would track how “cold” a particular 
sponsoring brand was. This heat index may, for example, be 
or become part of a widget enhancement. Needless to say, the 
above is exemplary in nature only, and similarly tracking 
could occur not only on a positive or negative association 
basis, but additionally on a geographic, product, service, con 
text, or other basis. For example, the aforementioned “hot” 
and “cold” rating system may be used to draw a geographic 
“heat map,” wherein the rating of a sponsoring brand in par 
ticular geographic markets may be laid out on a map illustrat 
ing the hotness or coldness of the sponsoring brand uniquely 
in each geographic market tracked. 
[0038] More speci?cally, a brand or talent may have asso 
ciated therewith a threshold rating, such as to provide a base 
line of different levels to different talents having varied 
achievements over lengthy time periods. For example, a talent 
may have an achievement score as part of a “heat” score, 
wherein the achievement score may be an awards score. More 
particularly, a particular baseball player may be rated on a 
score scale of 100 for “heat” or “positive rating”. The player 
may receive 1 point for each All-Star appearance, 3 points for 
each Most Valuable Player Award, 1 point for every 3 years 
played, 1 point for a playoff appearance, and 10 points for 
election to the Hall of Frame, and these points may be per 
manent to each player, or may be assigned a decay factor that 

Aug. 7, 2014 

lowers the awards points over time. This score may be added 
at all times to the tracked score for mentions of that player on 
the aforementioned 100 point scale. 
[0039] By way of example, the enhancement widget may 
be provided for association with a reference to a particular 
subject of interest, and such widget may provide, for 
example, metrics associated with that subject of interest. 
Such a widget may allow for the provision of certain 
enhanced media, in the form of secondary content to the 
primary content related to the subject of interest, as is under 
stood to those skilled in the pertinent arts. The enhanced 
media may include advertising for association with the pri 
mary content, that is, for associations with the subject of 
interest. The widget content may thus be located responsive to 
query engine 10, may be content obtained from the vault by 
recommendation engine, and the widget may be formulated 
via ful?llment engine 14. 
[0040] In accordance with the recommendation engine, a 
recommended image enhancement widget may provide web 
site providers and publishers with contextually relevant con 
tent for items featured in, for example, editorial images. The 
widget, such as upon discovering an enhanceable image, may 
use the enhanceable image as a background to deliver the 
contextually related content without impacting the layout or 
other content of the subject website. Conversely, the contex 
tual linking of the enhancement widget to other aspects on the 
page may allow for use of the “real estate” on the page in 
which the enhancement resides by the publisher to mine not 
only the use of the publisher’s site, but also the use of the 
enhancement widget. 
[0041] Further, the ability to deliver the widget in the 
instant invention may provide a network of, for example, 
advertising inventory. As such, the image enhancement wid 
get may be recommended by the recommendation engine, 
and/or may include, or be linked to, content in the vault. 
[0042] More speci?cally, FIG. 3 illustrates a networked 
embodiment 301 for providing enhanced content in accor 
dance with the present invention. As discussed herein 
throughout, the enhanced content may be or include, for 
example, a widget, such as a Flash widget or multiple wid 
gets, such as multiple Flash widgets. As illustrated in FIG. 3, 
a networked embodiment may include an enhancement deci 
sion engine 303, having communicatively connected thereto 
at least one user as discussed hereinthroughout, at least one 

content producer 3 05, at least one application provider/devel 
oper 307, and, in certain embodiments, a data engine 309 for 
collecting and distributing data with regard to third parties, 
such as popularity data with regard to the subj ect of a picture 
to be enhanced, as discussed hereinabove. The data engine 
may include, for example, one or more of the engines dis 
cussed and illustrated in FIG. 1. 
[0043] More speci?cally, a user may be, for example, a user 
of a particular website, and the user may have preferences 
with regard to the user’s use, such as preferences in the form 
of cookies, a pro?le, or the like. The enhancement provided 
by the enhancement engine may preferably take into account 
the user’s preferences. 
[0044] The content producer may produce content for pro 
duction to one or more of the users. Such content may include, 
for example, video content, audio content, audio-visual con 
tent, data content, or the like, and such content may be 
received by the user using one or more applications. The 
applications/application developers/producers illustrated in 
FIG. 3 may provide the applications whereby the content 
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produced by the content producers is received. Such applica 
tions may, for example, be indicated by the aforementioned 
user preferences, may be indicated by the website on which 
the enhancement engine is to make the enhancement, may be 
indicated by the content producer or the type of content pro 
duced, or the like. 

[0045] As discussed above, the data engine may provide 
relevant data with respect to third parties, such as parties 
illustrated in or by content on the subject website that is to be 
enhanced by the enhancement engine. Such third party data 
may include, for example, access to the same images that are 
produced on the subject website to be enhanced, such as to 
allow for the enhancement engine to expand, shrink, repeat, 
or otherwise modify a picture for enhancement, data on the 
use of social websites by the subject of the content to be 
enhanced, local, regional, national, or international data on 
the popularity or frequency of mentions of the subject of the 
content to be enhanced, or the like, as discussed further here 
inbelow with respect to FIGS. 5-14. 

[0046] The enhancement engine discussed herein through 
out may ?rst make a judgment as to whether or not content on 
a particular website is eligible for enhancement. This ques 
tion is answered by the enhancement engine through the 
making of a series of four inquiries, labeled herein as Inquiry 
A as between the enhancement engine and the content pro 
ducer, Inquiry B as between the enhancement engine and the 
user, Inquiry C as between the enhancement engine and the 
application developers, and Inquiry D as between the 
enhancement engine and the third party data engine. Inquiry 
A may include, for example, the subject or type of content 
produced by the content producer. For example, Inquiry A 
may return information that the subject of the content is Tiger 
Woods, a Ford car, a particular key word, or a frame or frames 
of video. Inquiry B may include user-centric data, such as 
media type, device type of the user, application requested by 
the user, preferences indicated for the user, and the like. 
Inquiry C may indicate which of a set of available applica 
tions the user prefers, which application the content produced 
or requested requires, or which application is best indicated 
for production in accordance with a particular business 
model, such as which application costs the least, to produce, 
or has offered the greatest payment in exchange for being 
produced, or the like. 

[0047] Needless to say, particular data or media type may 
be necessary for implementation of particular applications 
responsive to Inquiry C, and a lack of this data in accordance 
with Inquiry D or Inquiry A, or an incompatible media type in 
accordance with Inquiry A, B, or D, may preclude production 
of a particular application in accordance with Inquiry C. In 
such a circumstance, the incompatible application should not 
be produced by the enhancement engine in accordance with 
Inquiry C. Inquiry C may additionally produce other respon 
sive information in accordance with production of a particular 
application, such as the size, form, wrapping, or manner of 
enhancement to be produced by the application upon instan 
tiation, or the like. 

[0048] Finally, Inquiry D may access third party data rel 
evant to the enhancement produced by the enhancement 
engine. Such third party data may be relevant to the subject of 
the content for which the enhancement is to be produced, or 
the like. The third party data engine along Inquiry D may 
produce third party data temporally, that is, as a last second 
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bind to the enhancement, or as a prebind responsive to the 
production of particular applications along Inquiry C or 
Inquiry A, for example. 
[0049] In an exemplary embodiment of an application 
selection, discussed with respect to FIG. 3; a female user may 
be present on the New York Times website. As such, the 
enhancement may be, aware of information with respect to 
the particular user, including the interests of the user and/or 
the geography of the user, for example, the website on which 
the user resides, and the subject of content then in view of the 
user on the subject website. Based on this information, and 
the availability of numerous applications, the enhancement 
engine may select, such as for a last second bind, what appli 
cation to load to best meet the interests of the user, and what 
third party data to draw on to make the best use of the selected 
application in light of the content produced to the user and the 
user preferences, for example. This stands in stark contrast to 
the current art with respect to, for example, smart phone 
usage, wherein an application is selected for recommendation 
to a user because that application is among the most fre 
quently downloaded, or because that application costs a cer 
tain amount of money to purchase, for example. 
[0050] More speci?cally, application sets may be available 
in particular categories, such as is known in the available art. 
For example, application categories may be modi?ed in 
accordance with a particular user. More speci?cally, a par 
ticular set, Set N, of applications may be akin to search results 
produced by a search engine, that is, those particular appli 
cations, based on the data mind, may be most likely the 
preferred applications for that particular user. Such data 
mined may include prior use of applications, user prefer 
ences, or the like. A second set of applications may be paid 
applications, such as applications that pay on a pay-per-click, 
on a click-through, or the like. In such a circumstance, pro 
duction of a particular application may allow for calculation 
of a click-through rate, from which an amount owed by the 
application provider may be calculated. Likewise, an appli 
cation set may be divided based upon segmentation. In the 
current art, segmentation occurs by the siloing of particular 
key words, such that many advertisers aren’t competing on 
the same page, for example. Applications and/or content may 
be similarly segmented in accordance with the enhancement 
engine of the present invention. 
[0051] Further, in certain exemplary embodiments in 
which a selected application or category of applications is an 
advertising provision application, applications may be cat 
egorized based on typical relevance or frequency of clicking, 
such as wherein typically not relevant or infrequently clicked 
advertisements must pay more per click or click-through to be 
provided to a user. Correspondingly, a certain set of applica 
tions and/or advertisement applications may be used to assess 
typical relevance, or frequency of selection. For example, a 
particular subset of applications, advertising applications, 
advertisements, or the like may be randomly rotated by the 
enhancement engine of the present invention. The random 
rotation may allow for a measure of the actual popularity, 
actual relevance, or frequency of acceptability of particular 
applications and/or advertisements. For example, a particular 
application may be run for all users having cookies indicating 
that the users are golfers, but the category of applications 
served, may, in accordance with the response received, indi 
cate that a particular application or advertisement is actually 
most popular with female golfers in the state of California. 
Thereby, a subset of applications and/or advertisements may 














