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SYSTEM AND METHOD FOR REAL-TIME 
UPDATING SERVICE PROVIDER RATINGS 

RELATED PATENT APPLICATIONS 

[0001] This application is a continuation application of 
US. patent application Ser. No. 10/458,381 entitled “System 
and Method for Real-Time Updating Service Provider Rat 
ings,” ?led Jun. 11, 2003 (now US. Pat. No. 7,720,705), 
Which is a continuation of US. patent application Ser. No. 
09/487,963 entitled “System and Method for Real-Time 
Updating Service Provider Ratings,” ?led J an. 18, 2000 (noW 
abandoned), both of Which are incorporated herein by refer 
ence in their entireties. 

BACKGROUND OF THE INVENTION 

[0002] The present invention relates generally to a rating 
system that for gathering consumer feedback in order to rate 
businesses according to predetermined criteria. The ratings 
information developed thereby is made available to members 
of the consuming public to alloW them to make a selection of 
a local business based upon the customer satisfaction experi 
ences of others. More particularly, the invention relates to a 
method, and a system for implementing that method, for 
updating the ratings on a real-time or near real-time basis, 
based on speci?c, veri?ed transactions betWeen consumers 
and businesses. 
[0003] When searching for a local service (i.e., anything 
from dentistry to WindoW replacement to legal advice), the 
consuming public is often faced With a daunting array of 
choices. It is believed that approximately $2 trillion is spent 
annually With six million or so service companies noW doing 
business in America. Thus, searching through the available 
services to ?nd that one that best satis?es one’s needs and 
expectations is not an easy task. One solution is to use the 
familiar “YelloW Pages” for a list of unselective self-promo 
tions of various businesses and service providers. A better 
approach Would be the recommendation of a friend or 
acquaintance, but this provides only a small sampling of 
satis?ed (or not so satis?ed) customers of the business in 
question. 
[0004] Another alternative has been to turn to those Who 
make available evaluations and surveys through magaZines, 
ranking various businesses and services according to prede 
termined criteria. One such evaluation system provides a 
rating scheme in Which a satisfaction value is obtained 
through a sampling of a business’ customers. Coupled With 
the satisfaction value so developed from the sampling is and 
investigation that checks to ensure that the business in ques 
tion has proper and appropriate “documentation” (i.e., 
licenses, insurance, and the like). Those businesses meeting a 
predetermined criteria of customer satisfaction and proper 
documentation are “certi?ed,” and lists of the certi?ed com 
panies are then made available to the consuming public, either 
in hard copy (e.g., a magaZine) or via a Web page (see, e.g., 
http://valuestar.com). In addition, the certi?ed businesses are 
subjected to annual folloW-up checks to ensure that they still 
meet the criteria necessary for retention of the certi?cation. 
Those Who have let their customer satisfaction slip beloW a 
certain level are removed. 

[0005] HoWever, the time-lapse betWeen the annual folloW 
up checks of a certi?ed business can present a problem. Busi 
nesses previously certi?ed may become inattentive or other 
Wise not perform up to an expected level, thereby letting its 
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customer satisfaction drop. Until the business is reevaluated it 
is still identi?ed as being certi?ed, keeping the customer 
satisfaction value it obtained prior to its slide, thereby mis 
leading consumers. 
[0006] Other ratings systems exist Whereby consumers can 
register their opinions about particular service businesses 
over the Internet. Unfortunately, these systems alloW con 
sumers to volunteer ratings for businesses not recently, or 
indeed never, used by the particular consumer. Still other 
electronic ratings systems are tied to speci?c “e-commerce” 
transactions over the Internet. HoWever, most local busi 
nesses reside in the “bricks and mortar” World. Accordingly, 
a system for tracking e-commerce transactions cannot possi 
bly offer a statistically signi?cant rating that is tied to veri? 
able transactions betWeen consumers and businesses. Thus, 
there is need for updating a real time ratings system, particu 
larly one that is based on speci?c, veri?ed transactions local 
to the consumers. 

SUMMARY OF THE INVENTION 

[0007] The present invention is a method for updating busi 
ness ratings provided by an on-line rating service on a real 
time, or near real-time, basis. Thereby, a consumer using the 
on-line consumer guide to look for a service can be relatively 
sure that the customer rating value of the service rendered by 
a service provider business in question is as current as pos 
sible. 
[0008] Broadly, the invention involves identifying a trans 
action betWeen a customer and service provider soon after the 
transaction is consummated and paid for, and sending the 
customer a communication that solicits the customer’s satis 
faction of the service provided through the transaction. One 
embodiment of the invention uses a communication medium, 
including a conventional Internet connection, to communica 
tively interconnect the customer, the service provider busi 
ness, the Rating Company and a Financial Service Processor 
(e.g., bank or credit card processing company). Using the 
Internet connection, the customer registers a ?nancial ser 
vices account number (e.g., a credit card number or a check 
ing account number) With the Rating Company. A database 
containing this customer’s ?nancial services account number 
together With those of other similarly registered customers or 
buyers is forWarded to and stored by the Financial Service 
Processor. The Rating Company also supplies the Financial 
Service Processor With the merchant numbers of all the ser 
vice providers certi?ed by it4either by inclusion in the data 
base containing customer ?nancial services account num 
bers, or in a separate database. Then When a register customer 
makes a purchase of a service from a certi?ed service pro 
vider, and pays for that service With a credit card or check or 
other electronic payment means tied to a ?nancial services 
account number previously registered With the Rating Com 
pany, that purchase Will be detected at the Financial Service 
Processor. The Financial Service Processor noti?es the Rat 
ing Company of the purchase. This noti?cation Will trigger 
the transmission of an email to the customer With a simple 
electronic form that asks for information concerning the cus 
tomer’s satisfaction of the service received. Upon receipt of 
the ?lled-out form, the Rating Company updates the database 
containing the information about the business. 
[0009] In another embodiment of the invention, the Rating 
Company may contract With particular Financial Service Pro 
ces sors such as a bank or credit card company to register all its 
customer checking or credit card accounts, and supply the 
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account numbers of the customers to the Rating Company. 
The Rating Company may then supply the Financial Service 
Processor With ?yers to send to its customers, notifying them 
of registration and of the reWards (e.g., frequent ?yer miles) 
of using companies certi?ed by the Rating Company. The 
customer, should he/she choose to reply to the ?yer, Will 
supply the same information as described above, i.e., a ?nan 
cial services account number of one type or another (e/g/, 
credit card number), and email address. 
[0010] A number of advantages are achieved by the present 
invention. The invention retrieves the satisfaction of a cus 
tomer While the recollection of the service provided is still 
fresh in the customer’s mind. Also, using the recollection to 
update the satisfaction “quotient” of a business provides a 
realistic, real-time rating of the business. 
[0011] These and other advantages and aspects of the 
invention Will become apparent to those skilled in this art 
upon a reading of the folloWing description of the invention, 
Which should be taken in conjunction With the accompanying 
draWings. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0012] FIG. 1 is an illustration of a Web page of an Internet 
Web site; 
[0013] FIG. 2 broadly illustrates a system for implementing 
the present invention; 
[0014] FIG. 3 illustrates a computing system as may be 
used by a consumer to register With a service provider for 
receiving email solicitations to rate the satisfaction of a busi 
ness; 
[0015] FIG. 4 is a How diagram broadly outlining the steps 
used for implementing the method of the present invention; 
and 
[0016] FIG. 5 is an illustration ofa form as may be used for 
eliciting information as to hoW satis?ed a customer Was With 
services provided by a business. 

DESCRIPTIONS OF SPECIFIC EMBODIMENTS 

[0017] The particular consumer guide to Which the present 
invention is directed is in both a magaZine and on-line form. 
It is the on-line form that the invention ?nds particular use. 
The assignee of the present invention is a rating company that 
rates service provider businesses based upon: (1) a check of 
the legal and ?nancial status of the service provider; (2) 
checks to verify that the service provider carries the necessary 
state licenses for the services it offers; (3) a check to verify the 
service provider’s certi?cates of insurance; and (4) a survey 
of a sampling of the service provider’s customers to deter 
mine hoW satisfying the customers found the services Were, to 
obtain therefrom a customer satisfaction rating. If these 
checks and veri?cations reach and/ or exceed a predetermined 
standard, the service provider is “certi?ed,” and put into a list 
of similarly certi?ed service providers. The list of certi?ed 
service providers is then made available to the consuming 
public. 
[0018] The on-line version of the list, accessible via a 
searchable Internet Web site (With the consumer using proper 
Internet connection equipment, such as is illustrated in FIG. 
4, and an appropriate broWser), is the preferred form. As With 
many Web sites, the on-line version of the consumer guide 
alloWs a consumer/prospective customer to search the site 
according to criteria selected by the consumer, and according 
to What type of service the consumer is looking for. The site 
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may provide information about a certi?ed company that may 
?t the need of the consumer in a form similar to that shoWn in 
FIG. 1. 

[0019] Assume that a consumer is looking to hire a catering 
service for a planned party or other function. The consumer 
logs onto the Rating Company’s on-line consumer guide 
Internet Web site, and performs a search. The search delivers 
a list of several catering services in the consumer’s geographi 
cal area that meet the consumer’s needs, ranked by the ratings 
that those caterers had received from previous consumers. 
The consumer can select one or more of them for more infor 

mation, being ultimately directed to a Web page that provides 
pertinent information about the business. FIG. 1 is an 
example of such a Web page, designated generally as 2, 
illustrating in simpli?ed form the information that may be 
provided by such a search. As FIG. 1 illustrates, the Web page 
2 includes an identi?cation ?eld 3 that contains the name, 
address, telephone number and other contact information 
(e.g., email address) of the businessihere a catering service. 
Also provided, in a ?eld 5, is information concerning the area 
of operation, hours of operation, etc. A ?eld 6 provides hyper 
link connections to other pages that alloW the consumer to 
rate the company, providing a Web page such as that shoWn in 
FIG. 5, or a link that brings the consumer to an order Web 
page, alloWing the consumer to order services on-line if 
desired. In particular, the Web page 2 of FIG. 1 provides a 
customer satisfaction rating 8 in ?eld 4. 

[0020] Referring noW to FIG. 2, there is shoWn a system 
designated generally With the reference numeral 10 that 
includes a number of nodes 12, 14, 16, and 18. Much of 
consuming public oWns personal computers With connection 
for electronic communication via the Internet. This is repre 
sented by the “Consumer nodes” 12 (121, 122, . . . , 12”). The 
“Service Provider” node 14 generally represents a service 
provider (e.g., dentists, contractor, cabinetmaker, dry clean 
ing, etc.).A “Rating Company” 16, i.e., a company that evalu 
ates and rates service providers as described above, is shoWn 
at 16. Preferably, the Rating Company 16 Will have the capa 
bility of electronic communication With the Consumer nodes 
12 for reasons that Will become clear beloW. A Financial 
Service Processor node 18, preferably also communicative 
coupled to the Rating Company and to the Service Provider 
node 16, completes the system 10. 
[0021] As used herein, a Financial Service Processor (FSP) 
is a ?nancial payment service of one type or another. For 
example, an FSP may be a bank With Which the service 
provider does business, or With Which a customer has a check 
ing account, or it may be a credit card processing company. 
Alternatively, it may be an on-line payment service, or it may 
be a check veri?cation service. As Will be seen, any of these 
services Will operate With the present invention. 
[0022] Continuing With FIG. 2, various nodes 12-18 are 
shoWn communicatively interconnected by a “communica 
tive netWor ” 22. Preferably, the Consumer nodes 12 and 
Rating Company node 16 are Internet capable, i.e., they use 
the Internet to communicate With one another by both email 
and a Web site run by the Rating Company 16). This means 
that Rating Company node 16 Will preferably have the nec 
essary instrumentality to provide Internet Web site access to 
company rating and evaluation information for consumers. 
The Internet Web site Will preferably also alloW the consum 
ers to supply a modicum of information about themselves for 
registration purposes. 
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[0023] There need not be a communicative interconnection 
betWeen the Service Provider node 14 and the Rating Com 
pany node 16 or Consumer nodes 12 for application of the 
present invention. It is preferable, hoWever to have a commu 
nicative connection betWeen the Service Provider node 14 
and the FSP node 18. This latter connection is preferably by 
a dedicated line or other secure connection for data transfer 
involving transactions consummated by the Service Provider 
Node and consumers (i.e., the business at the node). Simi 
larly, the communicative connection betWeen the Rating 
Company node 16 and the FSP node 18 is preferably a secure 
line of one sort or another. 

[0024] Thus, the communicative netWork 22 symboliZes an 
aggregate of communicative interconnections commonly 
used in today’s commerce and as may exist or be available 
betWeen the nodes 12-18. 

[0025] As FIG. 2 illustrates, the FSP node 18 maintains a 
database 180 Whereat is kept consumer ?nancial information 
(i.e., credit card numbers or checking account numbers) that 
is searchable for processing payment of a commercial trans 
action by credit card or check or other on-line payment by the 
consumer. The database 180 Will also have a Service Provider 
Number. Similarly, the Rating Company node 16 typically 
includes a data processing system (not shoWn) that includes 
the capability of providing a server function for Internet 
operations (i.e., email and provision of a Web site). Alterna 
tively, of course, the Rating Company node 16 could use the 
services on an Internet service provider (ISP; not shoWn) to 
host the Web site. The Rating Company node also includes a 
database 160 that contains the business rating and evaluation 
information available for Internet access by consumers (or 
others). The database Will also maintain consumer informa 
tion, including email addresses, according to the present 
invention as described more fully beloW. In addition, the 
database Will include, for each certi?ed service provider, the 
“merchant number” of the service provider (or merchant 
numbers if the service provider has more than one). A mer 
chant number is that identi?cation assigned a service provider 
by the bank With Which the service provider does business. If 
the service provider does business With more than one ?nan 
cial institution (e.g., With one bank for credit card transac 
tions, and another for banking), then the service provider Will 
have more than one merchant number. 

[0026] Referring noW to FIG. 3, there is at least one version 
of a con?guration of computing apparatus as may be found at 
a consumer node 12, shoWn here as consumer node 121-. As 
shoWn, the node 12 j includes a main cabinet 3 0 that houses the 
principle processing system, including a central processing 
unit and various peripheral equipment such as ?oppy and hard 
drives, CD ROM readers, and the like. The processing system 
connects to a CRT monitor 32, keyboard 34, and a commu 
nication device 36 by appropriate cables 40. The consumer 
node 12]. may also include a conventional pointing device 
(e.g., mouse or track ball; not shoWn) of one sort or another 
for point-and-click selection operations. The communication 
device 36 preferably provides Internet access (via an appro 
priate ISP) and may take the form of a standard modem 
connection to the telephone lines 44. Alternatively, the com 
munication device may be of a type that provides ISDN, DSL, 
ASDL, cable, or even a satellite dish connection. 

[0027] The consumer node 12]- could be a conventional 
television set With a WebTV connection rather that the PC 
system shoWn in FIG. 3. (WebTV is a registered trademark of 
Microsoft Corporation of Redmond Wash.) Whatever the 
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con?guration used, the consumer node 12]- preferably has 
both email and Internet capability, but at a minimum email 
capability. 
[0028] The Rating Company node 16 Will make available to 
the consuming public, via its Internet Web site, the identi? 
cation and a relative rating of the various service providers it 
has evaluatedibased upon on information gathered by the 
Rating Company. Such information may include a listing of 
those service providers found to have met and/or exceeded 
predetermined criteria set by the Rating Company, including 
a customer satisfaction value indicative of the satisfaction of 
those consumers Who have purchased or have been provided 
With the services rendered by the service provider. A real-time 
updating of the customer satisfaction value of the service 
provider is an object of the present invention according to the 
steps outlined in the How diagram illustrated in FIG. 4. It is 
also possible that the ratings could be made available to the 
consuming public via other portals or ecommerce Web sites 
that Would recompense the Rating Company for the rights to 
display the Ratings information. 
[0029] FIG. 4 illustrates the major steps that may be taken 
to update customer satisfaction ratings according to the 
present invention. That update process may begin With step 
52 When a consumer, from one of the consumer nodes 12, e. g., 
consumer node 12]. (FIGS. 1 and 2), logs onto the Internet to 
access the Web site maintained by the Rating Company node 
16. The Web site may include a “registration” page at Which 
a consumer, from the consumer node 12], supplies personal 
information, including an email address and a credit card 
number of the credit card that may be used in a commercial 
transaction. This information Will be used later, as described 
beloW, to identify a service purchased from a company that 
has been certi?ed by the Rating Company to identify the 
transaction and prompt an email request for information as to 
the satisfaction of the consumer. 

[0030] The information provided by the consumer to the 
Rating Company is placed in the database 160 maintained by 
the Rating Company node 16. The list of service providers 
certi?ed by the Rating Company Will also be in the database 
16a, together With the merchant number(s) of each certi?ed 
service provider, or the list may have previously been sent to 
the FSP node separately for storage in the database 180. And, 
step 54 sees the Rating Company node 16 forWarding certain 
portions of the information provided by the consumer, such as 
the consumer’s credit card number or bank account number to 
the FSP node and placed in the database 18a. This Will alloW 
the FSP to correlate certi?ed service providers (by the asso 
ciated merchant number(s)) from Whom services have been 
purchased With credit cards or checks or on-line payments 
draWn on checking accounts that have been registered With 
the Rating Company node 16. 
[0031] At step 58, a transaction is consummated betWeen a 
consumer and one of the service providers certi?ed by the 
Rating Company involving payment With the credit card 
Whose number Was previously registered With the Rating 
Company node 16. The credit card transaction data is trans 
mitted, in step 60, and via the communicative netWork 22 
(e.g., via a dedicated line), to the FSP node 18 for payment. 
The FSP node Will search its database 18, for a credit card 
number that matches that used for the transaction With the 
particular (certi?ed) service provider. This search Will detect 
the credit card number previously registered by the consumer 
in step 52. It Will also detect that the transaction occurred With 
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a certi?ed service provider by the merchant number associ 
ated With the information that Was conveyed to the FSP. 
[0032] Having detected use of a registered credit card or 
check or on-line payment tied to a registered bank account for 
a transaction With a certi?ed company, the FSP node 18 Will 
electronically notify the Rating Company node 16, providing 
the Rating Company With an identi?cation of the registered 
consumer’s credit card number or bank account number (step 
62), the merchant number associated With the service pro 
vider involved in the transaction, the date of the transaction, 
and the amount of payment. This noti?cation Will in turn, 
prompt the Rating Company node 16 to conduct a search of its 
database 16, for information related to the credit card number 
or bank account number, and ?nd the information previously 
provided by the consumer, including the consumer’s e-mail 
address. This, at step 64, Will prompt the sending of a form 
email by the Rating Company node 16 to the consumer node 
12].. The email from the Rating Company node could include 
a form similar to that shoWn in FIG. 5, or the email may 
include a URL that provides a link to a Web page having the 
same form. The form, as can be seen in FIG. 5 solicits infor 
mation from the consumer as to hoW satis?ed the consumer 
Was With the service purchased. Alternatively, it is also pos 
sible, for certain consumers that do not have access to the 
Internet, for the Rating Company to automatically call the 
consumer by telephone to obtain a satisfaction opinion from 
the consumer. 

[0033] Preferably, hoWever, the form Would be much sim 
pler than that illustrated in FIG. 5. To ensure as much as 
possible that there Will be a reply, the ansWers to only tWo 
questions may be requested, folloWed by a request for a more 
detailed response if the consumer so desires. The tWo ques 
tions may be: 

[0034] 1. On a scale ofl to 10, 1 being very dissatis?ed 
and 10 being very satis?ed, hoW do you feel about the 
value you’ve received most recently from the [identi?ed 
service provider]? 

[0035] 2. Would you recommend this merchant to others 
(Y /N)? 

[0036] Both questions need not be ansWered in the same 
manner to be counted. The ansWers to these questions are then 
used to develop the satisfaction rating for the service provider, 
using the folloWing relation: 

Rating:(0.5><Satisfaction Rating (from 0 to 10)><10)+ 
(0.5xRecommend to a Friend [0 for no, 100 for yes]). 

[0037] For example, if the response Were that the service 
provider Would be recommended to a friend With a rating of 8 
out of 10, the score Would be 

[0038] The consumer may be asked for more detailed infor 
mation, such as illustrated in FIG. 5 Which shoWs an exem 
plary screen portion of What Would be sent or otherWise made 
accessible (e.g., as by a link embedded in an email to the 
consumer node 12) to the consumer, to illicit such additional 
or more detailed information. The screen, designated gener 
ally by the reference numeral 80, contains an informational 
?eld 82 and ?ve major entry ?elds 84-92. As can be seen, the 
informational ?eld 84 identi?es the service provider for 
Which a satisfaction rating is being requested of the consumer. 
[0039] Entry ?eld 84 provides the certain of the consumer 
identi?cation information for revieW and correction by the 
consumer. Entry ?elds 86, 88, 90, and 92 request information 
concerning hoW satis?ed the consumer Was With the transac 
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tion betWeen the consumer and the service provider being 
rated. The information supplied via the entry ?elds 86-92 
Will, When received by the Rating Company node 16, be 
assimilated into the satisfaction rating value accorded the 
particular service provider, adjusting that value accordingly, 
and posting this adjusted value to the database 16j for the 
service provider in question. 
[0040] Thus, in Step 66, the consumer reads the e-mail, 
provides at least some of the information requested (a satis 
faction factor) and, if he/ she chooses to respond, sends a reply 
e-mail, With the information supplied, back to the Rating 
Company node 16. Upon receipt by the Rating Company, the 
information at least pertaining to a satisfaction factor is 
extracted from the reply, and the database 16 b accessed for the 
rating information for the service provider With Which the 
consumer dealt. The satisfaction value for that service pro 
vider is updated by the information supplied by the consumer, 
and the updated value returned to the database 160 for posting 
to the Web site maintained by the Rating Company node 16 
(step 70). 
[0041] An alternative to asking the consumer to take a?ir 
mative steps to registration of his or her credit card number 
Would be for the Rating Company node 16 to negotiate agree 
ments With certain partner ?nancial institutions to automati 
cally register the credit cards (and/or checking accountsisee 
beloW) of all or a group of their customers. The Rating Com 
pany could then provide the ?nancial institution With market 
ing materials to be sent to the credit card holders to inform 
them that the credit cards have been “registered” With the 
Rating Company 16, and that purchases from those compa 
nies “certi?ed” by the Rating Company node Will provide 
certain advantages (e.g., dispute mediation, limited guaran 
tees, etc.). The credit card holder is asked to ?ll out the form 
included in the materials, or otherWise contact the Rating 
Company, to supply an email address Which is placed in the 
database 16a. Then, When a transaction is entered With such a 
certi?ed company, and paid for With the “registered” credit 
card, it can be detected at the FSP (Who Will have been 
provided this information by the Rating Company, as 
described above). The FSP may then notify the Rating Com 
pany node 16 of the transaction to prompt the email delivery 
as also described above. 

[0042] Alternatively, for those consumers desiring to pay 
for services by check, a checking account number can be 
registered With the Rating Company in the same manner as 
described above for registering credit card numbers. In this 
case, the FSP may be the service provider’s bank, or a check 
veri?cation service, or a payment service in the case of on 
line payments (e. g., on-line banking). 
[0043] A further alternative, for those consumers that do 
not make payment for a transaction With a credit card, and/or 
Who do not register beforehand, may be to have the Service 
Provider node 14 obtain the consumer’s email address at the 
time of the transaction (or any other time for that matter), and 
send (e.g., by facsimile transmission) the consumer’s email 
address to the Rating Company node 16. Or, the consumer 
may register the transaction by sending information of the 
transaction to the Rating Company node 16 (again, by a 
facsimile transmission, or by calling an “800” number). 
[0044] In a yet further alternative of the invention, should 
the consumer Wish to register a transaction that is paid for 
using cash or unregistered credit cards or checking accounts, 
the consumer may register the transaction manually using the 
Rating Company’s Web site. By providing information such 
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as the Service Provider’s Merchant number and the date and 
siZe of the transaction, the Rating Company can double-check 
the validity of the transaction through an email or fax com 
munication to the Service Provider. Veri?ed transactions Will 
result in a real-time updating of the Service Provider’s satis 
faction level, just as it Would for automated transactions 
described above. 
[0045] While the present invention has been described in 
terms of various embodiments, it Will be apparent to those 
skilled in this art that various modi?cations and alterations 
can be made. For example, rather than having the consumer 
register through the on-line Web site, as described above, the 
consumer can register When the services are purchased by the 
service provider. The service provider Would then forWard to 
the Rating Company the email identi?cation so that an email 
can be sent to solicit the consumer’s satisfaction of the ser 
vices rendered. A further alternative could be to register the 
consumer’s bank account number so that, in the event the 
service obtained is paid for by check, the bank Will detect that 
payment and notify the Rating Company accordingly. 
Finally, the consumers could register these services by tele 
phone, or be automatically called by the Rating Company to 
register his ratings opinion, as described above. 
[0046] Therefore, although the invention has been 
described in terms of several speci?c embodiments, it should 
be understood that the invention is not limited to the disclosed 
embodiments. To the contrary, the present invention is 
intended to cover various modi?cations and equivalent struc 
tures included Within the spirit and scope of the appended 
claims 
What is claimed is: 
1. A method, comprising: 
determining at a rating provider node Whether a service 

provider quali?es to be included in a subset of service 
providers based on a ?rst information associated With 
the service provider and based on a predetermined cri 
teria, the subset being a subset of available service pro 
viders; 

sending a second information associated With the subset of 
service providers from the rating provider node to a 
?nancial service node via a communication netWork, the 
second information being different than the ?rst infor 
mation; 

receiving an indication from the ?nancial service node that 
a customer has transacted business With the service pro 
vider if the service provider is from the subset of service 
providers, the business being transacted via a customer 
node and via a service provider node; 

sending to the customer via the customer node a feedback 
request in response to the indication; 

receiving, via the customer node, feedback from the cus 
tomer based on the transaction; and 

updating at the rating provider node a service provider 
rating of the service provider based on an analysis of the 
feedback using a predetermined algorithm. 

2. The method of claim 1, Wherein the feedback request 
includes a request regarding a quality of service received by 
the customer from the service provider. 
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3. The method of claim 1, further comprising: 
offering a bene?t to the customer after the business has 

been transacted betWeen the customer and the service 
provider. 

4. The method of claim 1, Wherein the ?nancial service 
node is from a plurality of ?nancial service nodes, 

the method further comprising: 
registering the customer as an evaluator of a service pro 

vided by at least one service provider from the subset of 
service providers, the registering being performed based 
on a ?nancial account number associated With the cus 

tomer; and 
sending the ?nancial account number associated With the 

customer to the plurality of ?nancial service nodes in 
response to the registering. 

5. The method of claim 1, Wherein the second information 
includes a merchant identi?er associated With at least one 
service provider from the subset of service providers. 

6. The method of claim 1, Wherein the ?nancial service 
node is from a plurality of ?nancial service nodes, 

the method further comprising: 
sending the second information to the plurality of ?nancial 

service nodes after the determining and before the 
receiving the indication. 

7. The method of claim 1, Wherein the ?nancial service 
node is independent from the customer node and the service 
provider node. 

8. The method of claim 1, Wherein the ?nancial service 
node is from a plurality of ?nancial service nodes, 

the method further comprising: 
registering the customer as an evaluator based on a ?nan 

cial account number associated With the customer; and 
sending the ?nancial account number associated With the 

customer to the plurality of ?nancial service nodes after 
the registering, 

the indication is de?ned at the ?nancial service node from 
the plurality of ?nancial service nodes in response to the 
?nancial service node determining based on the ?nan 
cial account number that the business betWeen the cus 
tomer and the service provider has been transacted. 

9. The method of claim 1, Wherein the indication is de?ned 
at the ?nancial service node in response to the transaction 
being identi?ed by the ?nancial service node based on a 
search conducted by the ?nancial service node, 

the method further comprising: 
registering the customer as an evaluator before the search is 

conducted by the ?nancial service node. 
10. The method of claim 1, Wherein the indication includes 

a predetermined portion of an amount of a payment from the 
customer to the service provider. 

11. The method of claim 1, Wherein the indication is 
de?ned at the ?nancial service node When it is determined at 
the ?nancial service node that the customer is registered as an 
evaluator based on a ?nancial account number associated 
With the customer. 


