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PAY YOURSELF FIRST WITH REVENUE 
GENERATION 

CROSS REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application is a continuation of, and claims the 
bene?t of, US. application Ser. No. 12/851,470 entitled “Pay 
Yourself First with Revenue Generation” ?led Aug. 5, 2010. 
The ’470 application claims priority to US. application Ser. 
No. 12/756,346 entitled “PayYourself First With Community 
Knowledge” ?led Apr. 8, 2010. The ’346 application itself 
claims priority to US. application Ser. No. 12/710,566 
entitled “PayYourself First With Automated Data Input” ?led 
Feb. 23, 2010. The ’566 application itself claims priority to 
US. application Ser. No. 10/710,779 entitled “Pay Yourself 
First Budgeting” ?ledAug. 2, 2004. The ’779 application is a 
continuation-in-part of US. application Ser. No. 10/010,947 
?led on Nov. 6, 2001 entitled “System And Method For 
Networked Loyalty Program”. The ’947 application claims 
priority to US. application Ser. No. 09/836,213, ?ledApr. 17, 
2001 and entitled “System and Method for Networked Loy 
alty Program”. The ’213 application claims priority to, and 
the bene?t of, US. Provisional Application No. 60/279,817, 
?led Mar. 29, 2001 and entitled “System and Method for 
Networked Incentive Awards Program”, and U. S. Provisional 
Application No. 60/246,208, ?led Nov. 6, 2000 and entitled 
“Vrr‘tually Complete Purchasing”. The ’779 also claims pri 
ority to, and the bene?t of, US. Provisional Application No. 
60/ 542,716, entitled “Pay Yourself First System And 
Method” ?led Feb. 6, 2004 and US. Provisional Application 
No. 60/552,857, entitled “Improved Pay Yourself First Sys 
tem And Method”, ?led Mar. 11, 2004. All of such applica 
tions are hereby incorporated by reference in their entirety. 

FIELD OF INVENTION 

[0002] This invention relates generally to money manage 
ment, and more particularly, to the hierarchical distribution of 
income among a user’s savings account and a user’s debts, 
wherein the distribution may include various forms of trans 
ferring funds. 

BACKGROUND OF THE INVENTION 

[0003] An increasing number of people have dif?culty 
managing their income and debts as evidenced by an increase 
in bankruptcies, home foreclosures, excessive credit card bal 
ances, and other money mismanagement practices. Addition 
ally, a larger number of people tend to live paycheck to 
paycheck, and unfortunately, an increasing number of con 
sumer services take advantage of consumer’s money mi sman 
agement practices. For example, an increased number of 
?nancial products and services exist which put people in 
larger debt or require people to pay more bills including, for 
example, check cashing centers with large fees, home equity 
loans, interest free or payment free purchases for a certain 
number of months, cash advance offers, pawn shops, short 
term cash loans with large interest rates, debt consolidation 
loans and early partial monies based upon the user assigning 
tax rebates. 

[0004] Furthermore, due in part to the increased use of 
charge cards, payment plans, layaway plans, periodic pay 
ment plans, loans, mortgages and other services which are 
billed periodically, people are typically forced to manage 
numerous bills and other debts each month. Upon receiving a 
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bill, many people pay the bill immediately or as soon as 
possible to avoid missing a payment and to avoid any late 
fees. Many people also usually pay bills immediately upon 
receipt in fear that their credit rating may be affected, fear that 
they may be sued, fear of late fees, discontinuance of service, 
a dislike of owing money, and/or a dislike of unresolved bills 
piled up in their homes. Moreover, many people will often use 
all of their income to pay bills ?rst, spend all of their discre 
tionary money, then attempt to save the remainder of the 
income, which is often little or no money. As such, many 
people are unable to save a su?icient amount of money. 
Accordingly, a system is needed to encourage and increase 
savings prior to paying all or a portion of debts, while reduc 
ing such bill payment fears and at least partially discouraging 
the attitude to pay the entire amount of bills or debts ?rst. 

[0005] Moreover, while automatic bill payment systems 
exist, the automatic bill payment systems typically require 
consumer input of a particular amount to be paid and a par 
ticular bill to be paid. However, the automatic bill payment 
systems do not include any hardware or software to consider 
user income, user income sources and user savings goals 
when determining bill payments. Additionally, because third 
party companies operate the automatic bill payment systems, 
the automatic bill payment systems cannot be suf?ciently 
customiZed or altered to provide such features. Accordingly, 
a technical problem exists wherein the automatic bill pay 
ment systems lack certain needed features. As such, a need 
exists to develop complex hardware and software to analyZe 
income sources and savings goals before transferring the 
consumer funds to an automatic bill payment system. 

[0006] Incentive award programs have been developed in a 
variety of industries to promote customer loyalty. Generally, 
such programs reward customers for repeat business with the 
same merchant or service provider by accumulating reward 
points which can then be redeemed in a plurality of ways, 
including exchanging the reward points for additional goods 
and services that may be selected from an approved list or a 
redemption catalog, for example. The reward points are usu 
ally calculated using a predetermined formula or ratio that 
relates a customer’s purchase volume (i.e., in terms of money 
value or some other volume parameter) to a certain number of 
reward points. For example, reward points may be issued on 
a one-for-one basis with each dollar that a customer spends on 
particular goods and services. 
[0007] One well-known example of a customer incentive 
program is a “frequent ?yer” program which rewards airlines 
passengers with “mileage points” based upon the distances 
that the passengers ?y with a particular airline. The mileage 
points may then be redeemed for free airfare or free car 
rentals. Other incentive award programs are designed to 
induce usage of particular ?nancial instruments, such as 
credit cards or debit cards, by accumulating reward points or 
dollar value points based upon the volume of purchases made 
using the particular ?nancial instrument. These types of pro 
grams may be designed such that customers of the ?nancial 
institution accumulate reward points which can be redeemed 
for selected goods or services or, alternatively, such that cus 
tomers accumulate points which have a dollar value which 
can be applied toward a credit or debit balance, depending on 
whether the instrument is a credit or debit instrument, for 
example. 
[0008] These and other similar incentive award programs 
are described in US. Pat. Nos. 5,774,870 and 6,009,412, 
issued to Thomas W. Storey and assigned to Netcentives, Inc., 
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both of Which are hereby incorporated by reference to the 
extent that they describe an automated reWards system. For 
more information on loyalty systems, transaction systems, 
electronic commerce systems, and digital Wallet systems, see, 
for example: the Shop AMEXTM system as disclosed in Ser. 
No. 60/230,190 ?led Sep. 5, 2000; the MR as CurrencyTM and 
Loyalty ReWards Systems as disclosed in Ser. No. 60/ 1 97,296 
?led on Apr. 14, 2000, Ser. No. 60/200,492 ?led Apr. 28, 
2000, and Ser. No. 60/201,114 ?led May 2, 2000; a digital 
Wallet system as disclosed in US. Ser. No. 09/652,899 ?led 
Aug. 31, 2000; a stored value card as disclosed in Ser. No. 
09/241,188 ?led on Feb. 1, 1999; a system for facilitating 
transactions using secondary transaction numbers as dis 
closed in Ser. No. 09/800,461 ?led on Mar. 7, 2001; and also 
in related provisional applications Ser. No. 60/187,620 ?led 
Mar. 7, 2000, Ser. No. 60/200,625 ?ledApr. 28, 2000, and Ser. 
No. 60/213,323 ?led May 22, 2000; all of Which are herein 
incorporated by reference. Other examples of online mem 
bership reWard systems are disclosed in US. Pat. No. 5,774, 
870, issued on Jun. 30, 1998, and US. Pat. No. 6,009,412, 
issued on Dec. 29, 1999, both of Which are hereby incorpo 
rated by reference. A further example of a loyalty and reWard 
program may be found at the AIR MILES® Web site (WWW. 
airmiles.ca), Which describes a loyalty program offered by 
The Loyalty Group, a privately held division of Alliance Data 
Systems of Dallas, Tex., and Which is hereby incorporated by 
reference. Additional information relating to smart card and 
smart card reader payment technology is disclosed in Ser. No. 
60/232,040, ?led on Sep. 12, 2000, and US. Pat. Nos. 5,742, 
845, 5,898,838 and 5,905,908, oWned by Datascape; all of 
Which are hereby incorporated by reference. Information on 
point-of-sale systems and the exploitation of point-of-sale 
data is disclosed in US. Pat. No. 5,832,457, issued on Nov. 3, 
1998 to O’Brien et al., Which is hereby incorporated by ref 
erence. 

[0009] Portions of each of the above-described programs 
may be used to induce customer loyalty to particular mer 
chants or service providers Who directly provide goods or 
services to the consumer. In other Words, these prior art fre 
quency aWards programs provide a means for retail busi 
nesses, ?nancial institutions, and others in direct contact With 
the customers they service to provide incentives to their cus 
tomers to encourage repeat and/or volume business. HoW 
ever, these programs do not suf?ciently address the similar 
needs of businesses that are further up in the distribution 
chain, such as manufacturers, to promote volume purchases 
by customers based upon, for example, brand loyalty inde 
pendent of the retail source for the purchase. Additionally, the 
prior art programs do not provide a means for monitoring, 
tracking, and/or analyZing consumer and product data across 
distribution channels for a particular manufacturer and/ or the 
variety of goods Which that manufacturer places into the 
stream of commerce for ultimate sale to consumers by a 
retailer. 

[0010] Generally, before a product arrives at a retail estab 
lishment for sale to a consumer, the product travels through a 
distribution chain Which originates With the manufacturer. 
The manufacturer typically sells its products to a Wholesaler 
Who in turn sells those products to various retailers. Most 
modern retailers implement some form of computeriZation or 
electronic technology in their day-to-day operations. This 
technology typically consists of using point-of-sale (POS) 
systems for automating checkout procedures, assisting sales 
personnel, and the like. POS systems generally include one or 
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more automated check-out terminals Which are capable of 
inputting or sensing and interpreting a symbol or other indicia 
related to the product, such as a Universal Product Code 
(UPC), generally comprising a machine-readable bar code 
coupled With a human-readable UPC number, that is printed 
on a label or tag Which is placed on each item of merchandise 
to be purchased. The manufacturer may as sign and mark each 
product that it sells With a UPC. Conventionally, once the 
product reaches the retailer, the retailer further identi?es each 
product With a Stock Keeping Unit (SKU) number or code as 
Well as other information for identifying a speci?c item or 
style of merchandise. The retailer’s SKU number may be 
either an entirely different number used to identify each prod 
uct (e. g., by style) or a modi?ed version of the manufacturer’s 
UPC number, derived, perhaps, by adding a SKU number to 
the UPC number, for example. 
[0011] A POS terminal, a kiosk terminal, or a sales person’s 
hand-held terminal might be coupled to a store computer 
system, such as a netWork server or some other store platform 

host, Which is able to recogniZe and process UPC and/ or SKU 
information Which has been manually keyed-in or sensed and 
interpreted, by a device, such as a barcode reader, coupled to 
the terminal. The computer system typically includes a data 
base Which stores information relating to the retailer’s prod 
uct inventory, such as stocked merchandise, a UPC and/or 
SKU number for each item of merchandise, and various types 
of merchandise identi?cation information, such as price, 
inventory, style, color, siZe, etc., Which is associated With 
each UPC and/ or SKU number. When a customer purchases 
an item of merchandise, store personnel frequently use an 
automated terminal to read the barcode markings Which are 
attached to the item. A computer interprets the UPC and/or 
SKU number comprised by the barcode, accesses the data 
base to determine the price for each item, and maintains a 
running total of the total transaction price. 
[0012] One problem that results from the independent iden 
ti?cation schemes of the manufacturer and the retailers is that 
there is no Way for the manufacturer to track the quantity of 
any particular product that each retailer sold. For example, 
even if a manufacturer obtains all of the SKU numbers rep 
resenting items purchased from Retailer 1 and Retailer 2 by 
consumers, the manufacturer has no means for determining 
Which SKU number corresponds to the manufacturer’s UPC, 
since the UPC’s and SKU numbers of the various retailers are 
not tracked and matched. 
[0013] In vieW of the foregoing, a need exists for an incen 
tive or loyalty program Which overcomes the shortcomings of 
the prior art. Thus, there is a need for a system and method 
Which provides a universal customer incentive program that 
netWorks various levels of the product distribution chain, 
such as manufacturers, Wholesalers, and retailers, to provide 
incentives to consumers to purchase products not only from a 
particular merchant or group of merchants but also from 
particular manufacturers, Who are not necessarily related to 
the speci?c merchant Who sells the manufacturer’s products 
to the consumer. Additionally, a need exists for a system and 
method for gathering data Which associates particular con 
sumer purchasing behaviors and speci?c products or product 
criteria across a manufacturer’s distribution channels. 

SUMMARY OF THE INVENTION 

[0014] The present invention encourages users to not only 
pay themselves ?rst, but to pay themselves ?rst in the largest 
amounts possible, even if they are not able to fully pay out 
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standing debts. In general, the system obtains information 
related to the user’s income, income sources, user’s debts 
(e. g., bills) and user’s goals and determines a savings amount 
for transfer to a user savings account. The system 

[0015] In an embodiment, the system determines a pay 
ment hierarchy based upon the savings amount, the plurality 
of penalties and the community recommendation, wherein 
the payment hierarchy minimiZes the plurality of penalties. In 
various embodiments the savings amount and/ or the payment 
hierarchy may be determined based upon transaction account 
information (e.g., one or more credit card transactions), a 
donation amount (e.g., for a charity), a recommendation for 
mulated by a personaliZed ?nancial advice network (e.g., a 
group created from a social network) and a new income 
opportunity that may identi?ed to the user by the system. 
[0016] The system and/or the user may determine a pay 
ment hierarchy which includes transferring funds to the user’s 
savings account prior to paying all or a portion of certainbills. 
In one embodiment, the payment hierarchy comprises a strat 
egy for minimiZing penalties associated with a plurality of 
user debt obligations. 
[0017] In one embodiment, the invention allocates income 
to a user savings account and to user debts by receiving user 
?nancial information, wherein the ?nancial information 
includes, for example, user income information related to 
user income, user income source information related to user 

income sources, user debt information related to user debts 
and user savings goal information related to user goals; pro 
viding at least one recommendation, wherein the recommen 
dation includes, for example, suggestions for minimiZing 
penalties and/or fees associated with debt obligations and 
maximizing user savings; establishing a payment hierarchy 
based at least in part on the recommendation, wherein the 
payment hierarchy includes at least a portion of a payment 
allocated to the user savings account and a portion allocated 
to the user debts; acquiring user income; and, transferring 
user income, based at least in part upon the payment hierar 
chy, to at least one of user savings account and user debts. The 
invention also monitors a consumer’s purchasing activity 
based upon an established budget. 

[0018] The transfer of funds may include any system or 
method for transferring funds such as, for example, prompt 
ing a user to transfer user income, prompting a user to select 
a particular transfer of funds, and providing at least one of 
cash and negotiable instrument to at least one of a user, 
guardian and third party. The transfer of funds may then 
include withdrawing funds from a user account and deposit 
ing funds in a third party account, transferring user income to 
a ?nancial instrument, and placing the selected funds in a 
pooled account. 
[0019] In one embodiment, a computer enabled system is 
con?gured to enable user savings. The system comprises a 
computer con?gured to receive user ?nancial information of 
a user, the user ?nancial information comprising user savings 
goal information, user debt information and user income 
information. The system determines a revenue producing 
opportunity for the user. In various embodiments, the revenue 
producing opportunity may involve an opportunity for the 
user to become a franchisee, a sales representative, a retailer 
and a commissioned agent. For example, the system may 
determine based upon, for example a user savings goal or a 
user income source, that the user is either training to be a chef 
or is already working as chef. The system may also determine 
based upon, for instance advertiser information, job listings 
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or direct solicitation from an employer, that an opportunity 
exists to earn commission to for selling knives. 
[0020] The system forecasts a new income based upon the 
revenue producing opportunity. The system determines a sav 
ings amount, or adjusts a predetermined savings amount, 
based upon the forecast of new income. The savings amount 
is transferred to a user savings account. The system deter 
mines a payment hierarchy based upon the savings amount, 
the forecasting and user ?nancial information such as user 
debt information, user income information and user goal 
information. In an embodiment, the system further receives 
the new income from a provider of the revenue producing 
opportunity. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0021] The invention will hereinafter be described in con 
junction with the appended drawing ?gures, wherein like 
numerals denote like elements, and: 
[0022] FIGS. 1-3 are schematic block diagrams illustrating 
exemplary incentive systems in accordance with various 
aspects of the present invention; 
[0023] FIG. 4 is a schematic block diagram of an exemplary 
central rewards mechanism in accordance with the present 
invention; 
[0024] FIG. 5 is a schematic block diagram of an exemplary 
rewards server in accordance with the present invention; 
[0025] FIG. 6 is a ?owchart illustrating an exemplary pro 
cess for capturing and processing POS SKU data in accor 
dance with the present invention; 
[0026] FIG. 7 is a ?owchart illustrating an exemplary pro 
cess for associating SKU data and UPC data in accordance 
with the present invention; 
[0027] FIG. 8 is a schematic block diagram illustrating an 
exemplary virtual purchasing system in accordance with the 
invention; 
[0028] FIG. 9 is a schematic block diagram of an exemplary 
virtual purchaser in accordance with the invention; 
[0029] FIG. 10 is a ?owchart illustrating an exemplary 
process for conducting a network-wide search for an item in 
accordance with the invention; 
[0030] FIG. 11 is a ?owchart illustrating an exemplary 
process for facilitating the purchase of an item located 
through the process of FIG. 10; 
[0031] FIG. 12 is a schematic block diagram of an exem 
plary consumer purchasing analysis system in accordance 
with the invention; 
[0032] FIG. 13 is ?owchart illustrating an exemplary pro 
cess for obtaining a record of a consumer’s purchasing activi 
ties; 
[0033] FIG. 14 is ?owchart illustrating an exemplary pro 
cess for analyZing a consumer’s purchasing activities; 
[0034] FIG. 15 is a block diagram showing an exemplary 
embodiment of a system in accordance with the present 
invention; and, 
[0035] FIG. 16 is a ?ow chart showing an exemplary 
embodiment of a method for implementing the present inven 
tion. 

DETAILED DESCRIPTION 

[003 6] The detailed description of exemplary embodiments 
of the invention herein makes reference to the accompanying 
drawings, which show the exemplary embodiment by way of 
illustration and its best mode. While these exemplary embodi 
























































