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a. providing a ?rst coffee package having a ?rst coffee 
Correspondence Address: - - - - - product havmg a ?rst dens1ty, a ?rst usage 1nd1c1a asso 

IIIIQJOCFIFER & GAMBIIJIIE COMPANY ciated thereWith the ?rst coffee package, and ?rst pack 
0 a ega _ ePartment _ _ age principle indicia having associated thereWith the 

gycartnore Building - 4th Floor, 299 East Sixth ?rst package; 
ree . . , b. prov1d1ng a second coffee package havmg a second 

CINCINNATI’ OH 45202 (Us) coffee product having a second density, a second usage 
_ indicia associated thereWith the second coffee package; 

(21) Appl' NO" 12/151’009 and a second package principle indicia having associ 
. _ ated thereWith the second package; 

(22) Flled' May 2’ 2008 c. shelving the ?rst and second coffee package such that 

Related U s A lication Data both ?rst and second coffee package and the ?rst and 
' ' PP second usage indicia are observable by the consumer; 

(60) Provisional application No, 60/930,728, ?led on May The ?rst density of the ?rst coffee package and the second 
18, 2007. density of the second coffee package can be different. 
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METHOD OF DISPLAYING COFFEE 
PACKAGES IN AN ARRAY WHICH 
COMMUNICATE USAGE INDICIA 

CROSS REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application claims priority to and the bene?t of 
US. Provisional application 60/930,728, ?led on May 18, 
2007, Which is hereby incorporated by reference herein in its 
entirety. 

FIELD 

[0002] This invention relates to a coffee package array 
Which communicates the amount of usage received from the 
product contained in the package. 

BACKGROUND 

[0003] Manufacturers of consumer products are successful 
When they understand hoW consumers measure What they 
desire in their products. Understanding this helps a manufac 
turer design packages Which communicate these desirable 
features and the consumer bene?t gained from the product. 
Not communicating these certain desirable features in a Way 
the consumer can measure can often hinder sales in a com 

petitive market for consumer goods. In the coffee industry, 
consumers have a need to understand hoW many uses they can 
receive from purchasing a product. Providing the consumer 
this information can alloW the consumer to make an informed 
decision and can provide a competitive advantage for the 
company. 

[0004] Therefore, there is a continuing, unaddressed need 
for communication of a Way consumers can measure the 

consumer bene?t particularly for an array of coffee products. 

SUMMARY 

[0005] The present invention is a method of displaying an 
array of coffee products to a consumer. 

[0006] 
[0007] 

[0008] 
[0009] ii. a ?rst usage indicia associated thereWith the 

?rst coffee package; 
[0010] iii. a ?rst package principle indicia having 

associated thereWith the ?rst package; 

[0011] 
[0012] i. a second coffee product having a second 

density; 
[0013] ii. a second usage indicia associated thereWith 

the second coffee package; and 
[0014] iii. a second package principle indicia having 

associated thereWith the second package; 
[0015] c. shelving the ?rst and second coffee package 

such that both ?rst and second coffee package and the 
?rst and second usage indicia are observable by the 
consumer; 

The method steps are the folloWing: 

a. providing a ?rst coffee package having 
i. a ?rst coffee product having a ?rst density; 

b. providing a second coffee package having 

Wherein the ?rst package principle indicia and the second 
package principle indicia are the same; and Wherein the ?rst 
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density of the ?rst coffee package and the second density of 
the second coffee package are different. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0016] While the speci?cation concludes With claims par 
ticularly pointing out and distinctly claiming the subject mat 
ter that is regarded as forming the present invention, it is 
believed that the invention Will be better understood from the 
folloWing description taken in conjunction With the accom 
panying draWings, in Which: 
[0017] FIG. 1 is a vieW ofan array ofcoffee packages ofthe 
present invention. 
[0018] FIG. 2 is a vieW of an alternative array of coffee 
packages of the present invention. 
[0019] FIG. 3 is a vieW of an alternative array of coffee 
packages of the present invention. 

DETAILED DESCRIPTION 

[0020] Section I Will provide terms Which Will assist the 
reader in best understanding the features of the invention but 
not to introduce limitations in the terms inconsistent With the 
context in Which they are used in this speci?cation. These 
de?nitions are not intended to be limiting. Section II dis 
cusses the package array of the present invention. Section III 
discusses the packages in the package array of the present 
invention. Section IV discusses the test method. Sections V 
discusses the process of making reduced density coffee and 
compact coffee. Section VI contains examples of the present 
invention. 

I. TERMS 

[0021] The folloWing are terms Which Will assist the reader 
in best understanding the features of the invention, but do not 
introduce limitations in the terms inconsistent With the con 
text in Which they are used in this speci?cation. These de? 
nitions are not intended to be limiting. 
[0022] “10.5-ounce coffee”, “11.5-ounce coffee”, “13 
ounce coffee” and “16-ounce coffee” are roasted coffee prod 
ucts having tamped densities, after vibratory settlement into 
package, such that 10.5, 11.5, 13 and 16 ounces (298, 327, 
369 and 454 grams) of each product, respectively, has a dry 
volume of about 1000 cc. The bulk densities are respectfully 
0.263 g/cc, 0.288 g/cc, 0.325 g/cc and 0.4 g/cc. 
[0023] As used herein, the term “compact coffee” relates to 
roasted coffee Which has a tamped density or dosing density 
of from about 0.46 to 1.05 gm/cc. 
[0024] As used herein, “consumer product” refers to any 
product Which is typically used by a consumer, such as paper 
products, laundry products, kitchen products, bathroom prod 
ucts, automotive products, and personal products. Illustrative 
examples of such “consumer products” include solid laundry 
detergents (i.e., granules, tablets, poWders, pastes, and the 
like); liquid laundry detergent (including gels, liquid-gels and 
the like); light duty detergents; unit dose laundry detergents; 
bleaching compositions; dryer sheets; fabric softening com 
positions; pretreater compositions; pre-treatment devices; 
dye trapping sheets; fabric refreshing compositions paper 
toWels; toilet tissue; facial tissue; paper plates; paper cups; 
Writing paper; greaseproof paper; disposable dusting sheets; 
Wrapping paper; feminine hygiene products (such as tam 
pons, pads, adult incontinence products, interlabial products 
and the like); diapers; disposable Wipes; aluminum foil; poly 
meric kitchen ?lms; dish detergent; sponges; disposable 
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plates; disposable cups; disposable tableware; scouring pads; 
mops; buckets; automatic dishWashing detergent composi 
tions; automatic dishWashing rinse aids; Water ?lters; Water 
?lter cartridges tile cleaners; toilet cleaners; ?oor cleaners; 
automotive polish; tire cleaner; automotive air fresheners; car 
Wash; automotive Washing systems; hand soap; raZors; shav 
ing cream; body Wash; shampoo; conditioner; face Wash; 
toothpaste; vitamins; medicaments; deodorant; tooth 
brushes; makeup; nail polish; lipstick; and makeup remover. 
[0025] The term “coffee,” as used herein, refers to roasted 
coffee that has been treated With any form of energy to have 
generated a “roasted” coffee ?avor and has come from the 
seeds of a coffee plant or tree. 
[0026] As used herein, “coordinates” refers to a property, 
such as ?avors, color, shape, texture, and the like, Which are 
complimentary or provide a positive and pleasing contrast of 
one property to another. 

[0027] As used herein, “discontinuous elements” refers to a 
bene?t, property, feature, image, scenario, or the like that is 
not shared by tWo or more products. Illustrative examples of 
discontinuous elements includes ?avors, scent, branding, 
packaging, properties, sound, Words, phrases, letters, charac 
ters, brand names, company names, company logos or sym 
bols, descriptions, logos, icons, designs, designer names, 
symbols, motifs, insignias, ?gures, marks, signals, colors, 
textures, patent marking statement, shapes, tokens, advertise 
ments, and combinations thereof. An illustrative example 
Would be an array of tWo consumer products Where one of the 
discontinuous elements is a consumer package having differ 
ent colors, that is, colors that are not matching and/or con 
trasting, or the products are different in shape. 
[0028] The term “density”, as used herein, refers to bulk 
density, i.e., the overall density of a plurality of particles 
measured after freely ?oWing into a container/package of a 
knoWn volume. 
[0029] The term “?rst principle indicia,” as used herein, 
refers to the ?rst principle indicia selected from trademarked 
product identi?ers, store brands, private label brands, trade 
marks, trade names, ?avors, branding, Words, phrases, letters, 
characters, brand names, company names, company logos or 
symbols, logos, icons, designs, designer names, symbols, 
insignias, shapes and combinations thereof. 
[0030] As used herein, “indicia” refers to scent, branding, 
packaging, properties, sound, Words, phrases, letters, charac 
ters, brand names, company names, company logos or sym 
bols, descriptions, logos, icons, designs, designer names, 
symbols, motifs, insignias, ?gures, marks, signals, colors, 
textures, shapes, tokens, advertisements, and combinations 
thereof. 
[0031] As used herein, “in association With” means the 
indicia are either directly printed on the consumer product 
itself, a container/package itself, or a label attached to the 
consumer product and/or container/package and/or are pre 
sented in a different manner including a brochure, print adver 
tisement, electronic advertisement, and/or verbal communi 
cation, so as to communicate the indicia to a consumer. 

[0032] As used herein, “label” refers to a convenient point 
of-purchase site for the principle indicia, lesser indicia, uni 
fying thematic elements, discontinuous elements and the like 
and combinations thereof. The term “label” is used herein in 
the broadest sense includes the tangible medium that may 
optionally contain one or more of the principle indicia, lesser 
indicia, unifying thematic elements, discontinuous elements 
and the like and combinations thereof may be optionally 
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expressed including, by Way of illustrative example, the plac 
ing of principle indicia element directly on to a container/ 
package (e.g., printing or molding), the printing of lesser 
indicia on a substrate Wherein the substrate is placed on the 
outside surface of the container/package, or packaging such 
as boxes that enclose the container/package. In one embodi 
ment, an olfactory scent descriptor may also be provided via 
a label (e.g., packaging). For example, the label itself may be 
scented, i.e., comprise the scent. 
[0033] The optional labels of the present invention may 
generally mimic the shape of the container/package. Illustra 
tive examples of suitable labels include partially Wrap-around 
labels, Wrap-around labels, shrink-Wrap labels, stickers, in 
mold labels hang-tags, labels conveying the name of the prod 
uct and combinations thereof. 

[0034] In one optional speci?c embodiment, the label is a 
clear substrate such that at least one of principle indicia, lesser 
indicia, unifying thematic elements, and/ or discontinuous 
elements may be printed on to the label and the container/ 
package or composition. Moreover, the container/package 
can be transparent/translucent and is substantially visible by 
the consumer through the label Where the print of at least one 
of the principle indicia, lesser indicia, unifying thematic ele 
ments, discontinuous elements is absent. Without Wishing to 
be bound by theory, a clear label may maximiZe the color of 
the product or the tint of the container/package in communi 
cating to the consumer. 

[0035] In another embodiment, the label has a background 
color to further communicate to the user. For example, if the 
?avor is chocolate, the label may have a chocolate back 
ground color to further communicate this ?avor to the user 
given the visual association of a chocolate color to chocolate 
?avor. In another non-limiting example, if the coffee is posi 
tioned as a premium product, the canister may have a shiny 
maroon color, the cap may be a gold color, and the label may 
have a gold background color to further communicate that the 
coffee is premium to the user given the visual association of a 
gold color Which indicates premium. 
[0036] In one optional embodiment, the label is “shrink 
Wrapped” on the container/package. In another optional 
embodiment, the label is adhered to the container/package by 
an adhesive. 

[0037] As used herein, “matches” refers to a property, such 
as a color, shape, texture, and the like, Which are substantially 
the same or similar, more speci?cally identical or near iden 
tical, in tWo different products. While it is to be understood 
that the term speci?cally includes similar or identical colors, 
it is also understood to include shades, tones, hues and the 
like, of a color. It is also to be understood that the term “color” 
not only includes all the colors of the visible spectrum, 
namely red, orange, yelloW, green, blue, teal, broWn, purple, 
lilac, sea green, tan, navy, violet, pink and the like. It also 
includes all shades, tones, hues and the like such as dark blue, 
light blue, light green, etc, of these colors, as Well as black, 
White, and grey and all shades, tones, hues and the like of 
these. 

[0038] As used herein, “lesser indicia” is selected from 
?avor, scent, branding, packaging, properties, sound, Words, 
phrases, letters, characters, brand names, company names, 
company logos or symbols, descriptions, logos, icons, 
designs, designer names, symbols, motifs, insignias, ?gures, 
marks, signals, colors, textures, shapes, tokens, advertise 
ments and combinations thereof. 
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[0039] As used herein, the term “1-pound coffee can” 
relates to a coffee container/package Which has a volume of 
about 1000 cc. Historically, one pound (16 oZ.) of coffee Was 
sold in this volume container/package. This corresponds to a 
bulk density of approximately 0.4 g/cc. 
[0040] As used herein, the term “reduced density coffee” 
relates to roasted coffee Which has a bulk density of from 
about 0.200 g/cc to 0.38 g/cc. 
[0041] As used herein, “unifying thematic element” refers 
to a common bene?t, property, feature, image, scenario, or the 
like that is shared by tWo or more products. Illustrative 
examples of unifying thematic elements include ?avor, scent, 
branding, packaging, properties, sound, Words, phrases, let 
ters, characters, brand names, company names, company 
logos or symbols, descriptions, logos, icons, designs, 
designer names, symbols, motifs, insignias, ?gures, marks, 
signals, colors, textures, shapes, tokens, advertisements, and 
combinations thereof. An illustrative example Would be an 
array of tWo consumer products Where one of the unifying 
thematic elements is they are both the same color, or share the 
same package, and the like. The unifying thematic indicia can 
be in one or more language. 

[0042] The term “usage indicia,” as used herein, refers to a 
bene?t, property, feature, image, scenario, or the like that is 
generally recogniZed by consumers as being bene?cial in 
choosing a product and associates a Way of measuring a 
particular consumer product during use for a consumer. 

[0043] Illustrative examples of usage indicia include the 
number of cups provided in a coffee package; the number of 
loads received from using a detergent package; the number of 
pumps provided for by a soap package; and the number of 
uses gained from a shampoo package. 

II. ARRAY 

[0044] The unique combination of elements displayed in 
the coffee packaging array translates into an immediate con 
sumer impression upon seeing the packages of the array. The 
package array can be seen in a television advertisement, a 
print advertisement, a Web site, or even arranged in a store 
display. The store display may be a shelving unit. This shelv 
ing unit may be free standing or designed to be placed on 
existing retail shelving or the like. It may be advantageous for 
the manufacturer of the consumer products to include such a 
shelving unit for use at retail, since a custom shelving unit 
may create a preferred setting for the array of coffee products. 
In a more speci?c form, the shelving unit Will be siZed to ?t 
comfortably Within the speci?c con?nes of standard retail 
shelving and Will be shaped and colored to emphasiZe the 
cohesive nature of the array of coffee products that are placed 
in the shelf as discussed herein. 

[0045] A consumer upon seeing the principle indicia and 
the usage indicia Would immediately realiZe that these prod 
ucts are part of an array of goods and the array as providing 
information bene?cial to the consumer. This almost immedi 
ate communication of the important consumer bene?t enables 
savings in labor, time, and reduced, possibly even substantial 
reduced investment in marketing, advertising and the like, as 
the consumers upon seeing the array of products already have 
been educated by the usage indicia Which communicates the 
bene?ts of the coffee products therein. 
[0046] FIG. 1 shoWs one embodiment of a display 8 of the 
present invention Which is con?gured according to the 
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method of the present invention. As shoWn in FIG. 1, pack 
aged products of coffee can be placed on a shelf of a retail 
establishment. 
[0047] As shoWn in FIG. 1, a display 8 of the present 
invention includes at least a ?rst coffee product 10 and a 
second coffee product 20, the ?rst and second products 10,20 
being products sold in a package under the same principle 
indicia 16,26. For example, as shoWn in FIG. 1, the ?rst coffee 
product 10 can be coffee sold under the FOLGERS® brand 
name and packaged in a ?rst package 12 exhibiting on the ?rst 
package 12 a ?rst principle indicia 16, for example, the 
FOLGERS® mark. LikeWise, a second coffee product 20 can 
be coffee sold under the FOLGERS® brand name and pack 
aged in a second package 22 exhibiting on the package a 
second principle indicia 26, for example, the FOLGERS® 
mark. 
[0048] The ?rst coffee product 10 and the second coffee 
product 20 have different densities. The density of the ?rst 
coffee product 10 Which is the reduced density coffee can be 
from about 0.1873 g/cc to 0.2718 g/cc. The density of the 
second coffee product 20 Which is the compact coffee can be 
from about 0.46 g/cc to about 1.05 g/cc. 
[0049] In addition to the principle indicia associated there 
With on each of the ?rst 12 and second 14 packages, each 
package 12, 14 has a ?rst package usage indicia 18 and a 
second package usage indicia 24. The ?rst package usage 
indicia 18 and a second package usage indicia 24 communi 
cate the same message. The usage indicias 18, 24 communi 
cate to a consumer reasons Why the consumer might Wish to 
purchase the products and can in?uence a purchasing deci 
sion by the consumer. In the embodiment shoWn, the usage 
indicia 18, 24 can be used to communicate the number of cups 
of coffee in a package. The cups can be measured in any siZe. 
In one non-embodiment, the cups are measured by 6 OZ. In 
another non-limiting embodiment, the usage indicia 18, 24 
can be used to communicate the servings of a pre-determined 
cup siZe in a package. The usage indicia should be visible to 
the consumer at the point of sale. 
[0050] In addition to the principle indicia associated there 
With on each of the ?rst 12 and second 14 packages, each 
package 12, 14 can have a distinct and different lesser indicia. 
Speci?cally, the ?rst package 12 can have a ?rst package 
lesser indicia 30. The second package 14 can have a second 
package lesser indicia 32. That is, in addition to the principle 
indicia 16, 26 on the separately-packaged ?rst and second 
packages 12, 14, each of the ?rst 12 and second 14 packages 
can have exhibited thereon a lesser indicia 30, 32 that is 
different. For example, for the embodiment shoWn in FIG. 1, 
each principle indicia 16, 26 can have associated With it a 
lesser indicia 30, 32, such as the ?avor. 
[0051] First and second products are separately packaged. 
By separately packaged is meant that the ?rst and second 
coffee products are not “bundled” or otherWise joined, 
attached, Wrapped, or provided together for purchase by the 
consumer. The consumer can remove and/or purchase one or 

the other of the ?rst or second coffee package from the retail 
shelf display, Without being required to remove or purchase 
the other package. 
[0052] By shelving the ?rst and second packaged products 
having the same principle indicia, same usage indicia, and 
different densities for the coffee products in close proximity 
on a store shelf, for example, in the same shelf tray or on the 
same end-of-aisle display, the consumer is able to see the 
common principle indicia and usage indicia, and thereby be 
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informed of the usage indicia. By communicating the usage 
indicia to the consumer, the consumer can make an informed 

purchase decision. 
[0053] While the present invention is particularly useful in 
the product category of coffee it can ?nd equal utility in other 
categories such as oral care products, baby care products, 
fabric care products, pet care products, health care products, 
?oor care products, car care products, laundry care products, 
electronic products. Non-limiting examples can include as 
?rst and second products, respectively, toothpaste and mouth 
Wash, diapers and Wipes, detergent and fabric softener, toilet 
tissue and facial tissue, snack foods and beverages, shampoo 
and conditioner, raZor blades and shaving cream, dry mops 
and ?oor cleaning compositions, printers and ink cartridges, 
coffee and coffee ?lters, electronic gear and batteries, dog 
food and dog treats, and the like. For each of the above, a 
product from the same brand names can be identi?ed and 

paired together With a principle indicia and usage indicia for 
marketing at the point of sale. To take one example, CREST® 
toothpaste and SCOPE® mouthWash could be separately 
packaged and shelved, With each package carrying the same 
principle indicia of “Procter & Gamble.” The CRESTS tooth 
paste can have the number of uses for the consumer such as a 

picture or graphic design of a White tooth With the number of 
uses inside the graphic design. The SCOPE® mouthWash can 
have the number of uses exhibited on the package or any other 
mark communicating teeth cleaning or refreshing taste With 
the number of uses inside next to the Word “sparkle.” 

[0054] FIG. 2 shoWs another embodiment of the invention 
Where instead of a shelf tray, ?rst and second packages are 
displayed on a ?oor stand 40, Which can be an end-of-aisle 
display. Floor stand 40 can have shelves therein for placing 
?rst coffee package 12 and second coffee package 14 thereon. 
In the example shoWn in FIG. 2, the ?rst coffee package 12 
contains a coffee product and the second coffee package 14 
contains a coffee product. The principle indicia of the ?rst and 
second products shoWn in FIG. 2 have the same principle 
indicia 16, 26, namely the Word “Folgers.” The principle 
indicia 16, 26 can be placed on the ?oor stand by printing 
directly on the ?oor stand as shoWn at the bottom 42 of ?oor 
stand 40 or on an additional member attached to the ?oor 
stand as shoWn at the top of ?oor stand 40. 

[0055] FIG. 3, is an illustrative example of a retail display 8 
of the array of coffee products. The array of consumer prod 
ucts is arranged on a shelf 22 in a store. The retail display 8 
may be on a single shelf as illustrated and include an optional 
podium, 28. The podium 28 may be used to highlight or draW 
a consumer’s attention to one or more packages of the coffee 

product array 36, in this case the third coffee package 15. 
Alternatively, the podium 28 may be used to arrange the array 
of consumer products 36 in such as fashion so that all of the 
coffee packages 12, 14, 15 appear to be the same height or that 
the principle indicia 16,26, 38 and/or the usage indicia 18, 24, 
25 is at the same level. Additionally, but not illustrated in the 
?gures, the optional podium 28 may include one or more of 
the principle indicia 16, 26, 38. 
[0056] Additionally the free standing retail display 8 may 
optionally comprise a banner having in association thereWith 
information about the individual coffee packages 12, 14, 15 
and/ or the array 8 as a Whole. The banner may also optionally 
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have in association thereWith the ?rst, second, and third prin 
ciple indicia 16, 26, 38 and the usage indicia 18, 24, 25. 

III. PACKAGE OF THE PRESENT INVENTION 

[0057] The ?rst coffee package may be different from the 
second coffee package. This difference may take any form 
such as siZe, shape, foot print, volume, material, texture, 
opaque, transparent/translucent, Waste soluble, Water 
insoluble, and is speci?cally a difference that can be ascer 
tained by a consumer or a user of the product, for example, by 
sight, touch and the like and combinations thereof. 
[0058] The packages, When present, may be of any siZe, 
shape, volume, material, texture, opaque, transparent/trans 
lucent, Waste soluble, Water insoluble, and the like. In one 
optional embodiment the ?rst container/package is an opaque 
container/package. This opaque container/package more spe 
ci?cally comprises a ?rst color and more speci?cally releas 
ably contains a coffee product contained therein. In another 
optional embodiment the second container/package may 
comprise a translucent/transparent container/package. This 
translucent/transparent container/package more speci?cally 
releasably contains a colored coffee product contained 
therein, Wherein the colored coffee product matches and/or 
coordinates With the ?rst coffee product. 
[0059] The containers/packages, When present, may com 
prise a material, namely the ?rst container/package com 
prises a ?rst material, independently, the second container/ 
package comprises a second material and independently the 
third container/package comprises a third material. The ?rst, 
second, and third material, When present, may be the same or 
different, and may be selected from: metal, such as alumi 
num, steel, brass, copper, tin, and the like; Wood; laminates, 
such as Wood laminates; polymeric laminates, such as carbon 
?ber laminates, and the like and combinations thereof; paper; 
cardboard, such as ?berboard, cardboard and the like and 
combinations thereof; polymer, such as polypropylene, poly 
acrylates, synthetic rubbers, natural rubbers, polyethylene, 
polycarbonate, polyamide, polyethylene terephthalate, poly 
vinylchloride, polystyrene, high density polyethylene, poly 
methylmethacrylate, polycarbonate, diethyleneglycol 
bisarylcarbonate, polyethylene naphthalate, polyvinyl chlo 
ride, polyurethane, epoxy resin, polyamide-based resins, loW 
density polyethylene, styrene butadiene copolymers, acry 
lonitrile, acrylonitrile-butadiene copolymer, cellulose acetate 
butyrate and mixtures thereof; fabric, such as cotton, hemp, 
nonWoven materials, Wool, polyester fabrics, poly cotton 
blends and the like and combinations thereof; ceramic, such 
as terracotta, china, “redWare”, majolica and the like and 
combinations thereof; glass, such as Pyrex, safety glass, lami 
nated glass and the like and combinations thereof; ?lm, such 
as polymeric ?lm laminates, high density polyethylene ?lms, 
loW density polyethylene ?lms, medium density polyethylene 
?lms, and the like and combinations thereof; and combina 
tions thereof. 

[0060] Clear or translucent plastics useful herein include, 
those that are colored or tinted in such a manner that the light 
transmission of the plastic is preserved. Polyethylene tereph 
thalate is a preferred plastic. LikeWise the materials may be 
processed in single or multiple layers. Because a variety of 
different materials may be used in the construction of the 
containers/packages of the present invention the materials 
selected Will be based on the intended end use and character 
istics required of such a container/package. 
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[0061] As noted previously, When present, the ?rst, second, 
and third containers/packages may be of any shape. In one 
more speci?c embodiment the ?rst container/package has a 
shape selected from cylindrical, tubular, conical, frustum of a 
cone, spheroidal, cubodial, pyramidoidal, and combinations 
thereof. In another more speci?c embodiment the second 
container/package has a shape selected from cylindrical, 
tubular, conical, frustum of a cone, spheroidal, cubodial, 
pyramidoidal, and combinations thereof. In another more 
speci?c embodiment the third container/package has a shape 
selected from cylindrical, tubular, conical, frustum of a cone, 
spheroidal, cubodial, pyramidoidal, and combinations 
thereof. 

IV. DENSITY TEST METHOD 

[0062] A. Principle 
[0063] A ?xed Weight of coffee sample is alloWed to fall 
freely from a funnel for a ?xed distance into a cup of knoWn 
volume. The excess coffee is removed With a straight edge 
and the Weight of the coffee in the cup obtained. The density 
is calculated as the Weight of the material divided by the 
volume in Which the material is encapsulated. 
[0064] B. Scope 
[0065] This method is applicable to the measurement of 
bulk density of ground or ?aked vacuum packed coffee. The 
precision of the method is based on the reproducibility of the 
technique used to ?ll the cup. 
[0066] C. Apparatus 

1000 ml beaker 
Ohaus bulk density equipment — Model 86 
3 8100 
Filing hopper and stand (Part NO. 151) 
Ohaus product cup — 1 pint dry (Part No. 104) 
Seedburo Equipment Co., 1022 West Jackson, 
Chicago, IL 60607 
1%" x 12' x 1/32" stainless steel straight edge 

Weighing Container 
Bulk Density Apparatus 

Pro duct Cup 

Leveling Straight Edge 
Template 5" x 5" square piece of 1A?" thick plexiglass 

With a M1" hole drilled in the center 
Balance 1000 g capacity or greater, 0.1 g sensitivity 
Pipette 5-25 cc pipette recommended 

[0067] D. Calibration of Product Cup 
[0068] l. Tare the empty product cup and template on a 

balance. Once the product cup and template has been 
tared, remove the template and ?ll the product cup With 
distilled Water (70:5°). 

[0069] 2. Carefully place the template on top of Water 
?lled cup. 

[0070] 3. Using a pipette, pipette additional distilled 
Water through the hole in the template until the Water 
level in the product cup is completely touching the 
underside of the template. 

[0071] 4. Read directly from the balance for Weight 
(grams). 

[0072] 5. Volume calculation: Weight of distilled Water 
(grams)><l .002q/olume of cup 

[0073] 6. The cup is in calibration ifthe volume is 550 c 
cc12. 

[0074] E. Adjustment of Equipment 
[0075] 1. Set up the equipment folloWing the instruction 
With the equipment and level it. The leveled bubble is 
located under the product cup. 
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[0076] 2. Carefully set height from the bottom of the 
funnel to the top of the product cup to one and three 
quarter inches (1%"). Tighten the set screWs on the 
bracket that holds the funnel onto the stand. The leveling 
straight edge can be used to check this distance. 

[0077] F. Operation Procedures 
[0078] l. Weigh out 220:2 grams of coffee to be mea 

sured into a beaker or suitable container. 
[0079] 2. Close the funnel gate and pour the product into 

the center of the funnel. 
[0080] 3. Center the funnel over the product cup. 
[0081] 4. Open the funnel gate. This should be carried 

out With a quick single motion to alloW the product to fall 
freely into the cup in the same manner each time. The 
cup should over?oW. If it does not, the same Was mis 
Weighed or the density is outside the range of this 
method. 

[0082] 5. Starting at the back of the cup, place the straight 
edge perpendicular to the rim, draW the blade across the 
cup in a smooth motion, scraping the excess coffee off 
the cup. Make sure all the coffee is off the rim before 
Weighing. 

[0083] 6. Pour the product from the leveled cup into a 
pre-tared container and Weigh the product. 

[0084] 7. Density Calculation: Weight of product 
(grams)/Volume of Cup (550.00 cc):bulk density. 

[0085] 8. Round off to the nearest 0.5 gram. 
[0086] Tamped densities of coffee represent the densities of 
“roasted coffee” particles, granules, pellet(s), and coffee non 
granules. 300 grams of coffee are vibrated by conventional 
means in a 1000 ml graduated cylinder for 1 minute. The 
volume of coffee is then measured to the nearest 5 ml gradu 
ation. The tamped density is determined by dividing the 
Weight of the coffee (grams) by the volume (cc’s) occupied by 
the particles in the cylinder after vibrating. In the case of a 
single pellet it is the Weight (g) of the pellet divided by the 
volume of the pellet (cc). 

V. PROCESS FOR MAKING REDUCED 
DENSITY AND COMPACT COFFEE 

[0087] Any method Which makes reduced density coffee 
can be used. The reduction in density of the coffee can be 
accomplished With extremely fast roasting, darker roasting, 
by reducing particle packing ef?ciencies and by combina 
tions of these. Pre-drying the coffees (2%-7% moisture prior 
to roasting) enable them to be roasted extremely fast While 
producing less bitter burnt notes thereby making the products 
more acceptable to consumers. One method Which may be 
used to make the reduced density coffee can be found in US. 
Pat. No. 5,1 60,757.Any methodWhich makes compact coffee 
can be used. One method Which may be used to make compact 
coffee can be found in US. Pat. No. 5,227,188. 

VI. EXAMPLES 

[0088] The folloWing are a listing of examples illustrating 
various embodiments of the present invention. It Would be 
obvious to those skilled in the art that various other changes 
and modi?cations can be made Without departing from the 
spirit and scope of the invention. 

Example A 

[0089] An array of tWo coffee products is displayed on a 
shelf. The ?rst coffee package has a ?rst package principle 
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indicia Which is “Folgers;” the ?rst coffee product has a ?rst 
density of 0.263 g/ cc; and a ?rst usage indicia Which commu 
nicates cups messaging. The second coffee package has a 
second package principle indicia Which is “Folgers;” the sec 
ond coffee product has a second density of 0.325 g/cc; and a 
second usage indicia Which communicates cups messaging. 

Example B 

[0090] An array of tWo coffee products is displayed on a 
shelf. The ?rst coffee package has a ?rst package principle 
indicia Which is “Folgers;” the ?rst coffee product has a ?rst 
density of 0.288 g/ cc; and a ?rst usage indicia Which commu 
nicates cups messaging. The second coffee package has a 
second package principle indicia Which is “Folgers;” the sec 
ond coffee product has a second density of 0.263 g/cc; and a 
second usage indicia Which communicates cups messaging. 
The discontinuous element betWeen the ?rst coffee package 
and the second coffee package is the ?avor. The ?rst coffee 
package has a Classic Roast ?avor and the second coffee 
package has a Colombian ?avor. 

Example C 

[0091] An array of tWo coffee products is displayed on a 
shelf. The ?rst coffee package has a ?rst package principle 
indicia Which is “Folgers;” the ?rst coffee product has a ?rst 
density of 0.263 g/ cc; and a ?rst usage indicia Which commu 
nicates cups messaging. The second coffee package has a 
second package principle indicia Which is “Folgers;” the sec 
ond coffee product has a second density of 0.288 g/cc; and a 
second usage indicia Which communicates cups messaging. 
The discontinuous element betWeen the ?rst coffee package 
and the second coffee package is the ?avor. The ?rst coffee 
package has a French Roast ?avor and has a maroon red 
colored package. The second coffee package has a Classic 
Roast Decaffeinated ?avor and has a green colored package. 

Example D 

[0092] An array of tWo coffee products is displayed on a 
shelf. The ?rst coffee package has a ?rst package principle 
indicia Which is “Folgers;” the ?rst coffee product has a ?rst 
density of 0.263 g/ cc; and a ?rst usage indicia Which commu 
nicates cups messaging. The second coffee package has a 
second package principle indicia Which is “Folgers;” the sec 
ond coffee product has a second density of 0.225 g/cc; and a 
second usage indicia Which communicates cups messaging. 
The discontinuous element betWeen the ?rst coffee package 
and the second coffee package is the package type. The ?rst 
package is a canister the second package is a bag. 

Example E 

[0093] An array of tWo coffee products is displayed on a 
shelf. The ?rst coffee package has a ?rst package principle 
indicia Which is “Folgers;” the ?rst coffee product has a ?rst 
density of 0.225 g/ cc; and a ?rst usage indicia Which commu 
nicates cups messaging. The second coffee package has a 
second package principle indicia Which is “Folgers”; the sec 
ond coffee product has a second density of 1.00 g/cc; and a 
second usage indicia Which communicates cups messaging. 
The discontinuous element betWeen the ?rst coffee package 
and the second coffee package is the package shape. The ?rst 
package has a Wide large surface area that alloWs extra area 
for product messaging and has a large shelf impression for 
value While the second package is a tubular compact package 
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that minimiZes shelf space usage for easy storage at the store 
and minimal space usage at home. 
[0094] The dimensions and values disclosed herein are not 
to be understood as being strictly limited to the exact numeri 
cal values recited. Instead, unless otherWise speci?ed, each 
such dimension is intended to mean both the recited value and 
a functionally equivalent range surrounding that value. For 
example, a dimension disclosed as “40 mm” is intended to 
mean “about 40 mm.” 

[0095] All documents cited in the Detailed Description of 
the Invention are, in relevant part, incorporated herein by 
reference; the citation of any document is not to be construed 
as an admission that it is prior art With respect to the present 
invention. To the extent that any meaning or de?nition of a 
term in this document con?icts With any meaning or de?ni 
tion of the same term in a document incorporated by refer 
ence, the meaning or de?nition assigned to that term in this 
document shall govern. 
[0096] While particular embodiments of the present inven 
tion have been illustrated and described, it Would be obvious 
to those skilled in the art that various other changes and 
modi?cations can be made Without departing from the spirit 
and scope of the invention. It is therefore intended to cover in 
the appended claims all such changes and modi?cations that 
are Within the scope of this invention. 

What is claimed is: 
1. A method of displaying an array of coffee products to a 

consumer, the method comprising the steps of: 
a. providing a ?rst coffee package comprising 

i. a ?rst coffee product comprising a ?rst density; 
ii. a ?rst usage indicia associated thereWith said ?rst 

coffee package; 
iii. a ?rst package principle indicia having associated 

thereWith said ?rst package; 
b. providing a second coffee package comprising 

ii. a second coffee product comprising a second density; 
iii. a second usage indicia associated thereWith said sec 
ond coffee package; 

iv. a second package principle indicia having associated 
thereWith said second package; 

c. shelving the ?rst and second coffee package such that 
both ?rst and second coffee package and the ?rst and 
second usage indicia are observable by the consumer; 

d. Wherein said ?rst package principle indicia and said 
second package principle indicia are the same; and 

e. Wherein said ?rst density of said ?rst coffee package and 
said second density of said second coffee package are 
different. 

2. The method of claim 1 Wherein said ?rst coffee package 
comprises a ?rst coffee package lesser indicia and said second 
coffee package comprises a second coffee package lesser 
indicia, Wherein said ?rst coffee package lesser indicia and 
said second coffee package lesser indicia are different. 

3. The method of claim 2 Wherein said ?rst coffee package 
lesser indicia is a ?rst ?avor and said second coffee package 
lesser indicia is a second ?avor, Wherein said ?rst ?avor and 
said second ?avor are different. 

4. The method of claim 1 Wherein said ?rst density is from 
about 0.1873 g/cc to about 0.2718 g/cc bulk density. 

5. The method of claim 1 Wherein said second density is 
from about 0.28 g/cc to about 0.45 g/cc bulk density. 
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6. The method of claim 1 wherein said ?rst density is from 
about 0.1873 g/cc to about 0.2718 g/cc bulk density and said 
second density is from about 0.28 g/ cc to about 0.45 g/ cc bulk 
density. 

7. The method of claim 1 Wherein said second density is 
from about 0.46 g/cc to about 1.05 g/cc tamped density. 

8. The method of claim 1 Wherein said ?rst density is from 
about 0.1873 g/cc to about 0.2718 g/cc bulk density and said 
second density is from about 0.8 g/cc to about 1.05 g/cc 
tamped density. 
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9. The method of claim 1 Wherein said usage indicia is a 
measure of cups provided in a product. 

10. The method of claim 1 Wherein said second package 
principle indicia is a company name. 

11. The method of claim 1 Wherein said ?rst coffee package 
and said second coffee package further comprise a discon 
tinuous element. 

12. The method of claim 11 Wherein said discontinuous 
element is a ?avor. 


