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(57) ABSTRACT 

A method of digital advertising, comprising: receiving a plu 
rality of video material sources; optionally converting video 
material from a format of said sources into one or more 

placement operating formats; placing a digital advertising 
component into video material; and outputting the video 
material With the digital advertising component integrated 
Within it for distribution. Preferred embodiments of the inven 
tion involve generating a market for placement Zones suitable 
for receiving digital advertising components, Wherein a mar 
ket is generated by for example a bidding process against one 
or more available placement Zones or offering one or more 

available placement Zones With an indication its value/price. 
Other embodiments disclosed include a method of proces sing 
video material for advertising component placement, the 
method comprising: scanning video material suitable for 
advertising component placement to detect a placement Zone 
of a minimum predetermined area and Which remains in vieW 
for a minimum predetermined period of time; inserting a 
place-holder in the placement Zone; and saving the video 
material With the place-holder to storage means. Also dis 
closed are computer apparatus and systems for performing 
the above-mentioned methods and related methods, and a 
system and method for management and manipulation of 
digital assets. 
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PROCESS AND APPARATUS FOR 
ADVERTISING COMPONENT PLACEMENT 

TECHNICAL FIELD 

[0001] The invention relates to a process and apparatus for 
the placement of advertising components into content, and 
particularly video material. 

BACKGROUND 

[0002] It is Well knoWn to display advertisements, made of 
one or more graphical components before, during or after a 
television program or ?lm. For example, a television program 
may be spliced into a plurality of segments and advertising 
components may be displayed in betWeen spliced segments, 
before the television program and after the television pro 
gram. HoWever, the splicing of a program into segments 
deteriorates a consumers vieWing pleasure When Watching 
the program. Accordingly, this type of intrusive placement of 
advertising components is not popular With consumers. In 
addition, the introduction of digital television set-top boxes, 
such as Sky Plus from BSkyB, means that a consumer can 
skip or fast forWard advertising components. This reduces the 
amount of revenue generated by the placement of advertising 
components. 
[0003] It is also knoWn to place advertising components 
strategically Within a shot When recording a television pro 
gram or ?lm. For example, as illustrated in FIG. 1, Coca 
ColaTM glasses are positioned on a table Within a shot. This 
type of advertising is more acceptable to the consumer. HoW 
ever, due to an increasingly global market Where television 
programs and ?lms are shoWn around the World, this type of 
advertising has limitations. For example, an advertiser may 
only have paid to advertise their product in one country, or 
brands may differ betWeen countries. Furthermore, this type 
of advertising has to be considered prior to recording the 
television program or ?lms etc. 

[0004] Embodiments of the invention seek to provide 
improved methods, including business processes and appara 
tus for placing advertising components in video material such 
as television programs or ?lms etc. 

SUMMARY 

[0005] According to another aspect of the present inven 
tion, there is provided a method preparing video material for 
distribution comprising: 

[0006] providing a repository of video material; 
[0007] analyZing video material to de?ne placement 

Zones for placement of digital advertising components; 
[0008] electronically placing one or more digital adver 

tising components in video material; and 
[0009] outputting video material for distribution. 

[0010] Preferably, said step of electronically placing com 
prises digital tracking of the digital video material such that 
after the placing step the digital advertising components is 
integrated Within the format of the digital video material. 
Even more preferably, the tracking involves feature by feature 
tracking over a plurality of frames. For example placement 
may involve pixel by pixel tracking over a series of frames. 
[0011] Embodiments of the invention are capable of plac 
ing a plurality of digital advertising components in different 
placement Zones of a video material item. LikeWise, the 
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repository of video material Will in practice holds many indi 
vidual items of video material from various video material 
sources. 

[0012] In certain embodiments, there is generated a market 
for placement Zones in video material, for example by means 
of providing a bidding interface through Which parties Wish 
ing to place advertising components canbid competitively for 
placement Zones. Alternatively, or in addition, a valuation is 
placed on one or more placement Zones such that it can be 
offered to the market at a predetermined price or at a particu 
lar reserve price. 
[0013] Preferably, the repository of video material com 
prises video material from a plurality of different sources. In 
certain embodiments, video material from different sources 
may be in different formats. Accordingly, video material into 
Which digital advertising components are to be placed is 
converted into one or more digital operating formats in Which 
the step of placement takes place. 
[0014] In one embodiment, distribution of the video mate 
rial is performed via the source of the original material, such 
as a Web site containing video content. In other embodiments, 
distribution of the video material may be performed altema 
tively or in addition via separate video distribution channels. 
[0015] In some embodiments, corresponding video mate 
rial Which is distributed to different users or to different 
geographical regions or to different demographical regions 
carries different digital advertising components, as may be 
desired. 
[0016] Users of digital advertising component placement 
facilities according to embodiments of the present invention 
bene?t from superior choice of material and improved target 
ing of advertising effort, having regard to conventional meth 
ods. For example, attributes of digital consumers likely to 
consume certain categories of digital video content are Well 
characterized and hence embodiments of the present inven 
tion alloW advertisers to reach more relevant audiences. 
Another advantage is the ability to accurately measure results 
from such campaigns. 
[0017] According to another aspect of the present inven 
tion, there is provided a method for preparing video material 
for distribution, comprising: 

[0018] receiving video material from a plurality of video 
sources; 

[0019] receiving digital advertising components; 
[0020] converting the video material from said video 

sources into one or more operating formats suitable for 
receiving placement of a digital advertising component; 

[0021] electronically placing the digital advertising 
component into the video material in an operating for 
mat such that the digital advertising component 
becomes integrated into said video material format; and 

[0022] outputting said video material for distribution. 
[0023] According to another aspect of the present inven 
tion, there is provided a method of preparing digital video 
material from a plurality of video material sources for distri 
bution, comprising: 

[0024] preparing video material by processing the video 
material to identify suitable placement Zones for receiv 
ing digital advertising components; 

[0025] generating a market for one or more placement 
Zones; and 

[0026] placing a digital advertising component in a par 
ticular placement Zone responsive to a request from an 
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advertiser for a particular digital advertising component 
to be placed in that placement zone. 

[0027] Preferably, said advertiser is an advertising agency 
and/ or a brand holder, but the term advertisers should not be 
so limited. Preferably, there is some desirable correlation 
betWeen the digital advertising component placed and the 
placement zone selected for its placement and/or the video 
material in Which the placement zone resides. In this Way, 
advertisers and brand holders can ensure their advertising 
components reach relevant target audiences. 
[0028] Preferably, said processing is performed electroni 
cally (i.e. Without human intervention). In certain embodi 
ments, said processing may be manual (i.e. performed With 
the aid of a human operator). 
[0029] In some embodiments, the digital advertising com 
ponent is a graphical element supplied by one or more of: an 
advertiser; a brand holder; and a creative services provider. In 
some contexts herein, the term advertiser is used to refer to all 
of these entities. In certain embodiments the method of pre 
paring digital video material from a plurality of video mate 
rial sources for distribution, further comprises providing a 
repository of video material. 
[0030] According to another aspect of the present inven 
tion, there is provided a method of preparing video material 
for distribution, comprising: 

[0031] preparing video material by processing the video 
material to identify suitable placement zones for receiv 
ing digital advertising components; 

[0032] valuing individual placement zones and/or plu 
ralities of placement zones and providing information 
on said valuations to advertisers; and 

[0033] receiving a selection of placement zone(s) 
responsive to provision of said valuations. 

[0034] Preferably, the step of valuation comprises receiv 
ing (or generating) one or more metrics relating to said video 
material. For example, a valuation of a particular placement 
zone may be based at least in part on one or more metrics 
relating to historic or anticipated future vieWing statistics. 
Such statistics may be a function of the popularity of video 
material in Which the placement zone resides, a function of 
the intended distribution channel, and/or a function of the 
placement zone having regard to other placement zones. 
[0035] In certain embodiments the method of preparing 
video material for distribution, further comprises providing a 
repository of video material. 
[0036] According to another aspect of the present inven 
tion, there is provided a method of advertising in digital video 
material, comprising: 

[0037] obtaining consent from a plurality of sources of 
video material to place digital advertising components 
in video material from said sources; 

[0038] receiving and aggregating video material from a 
plurality of sources; 

[0039] preparing video material for placement of digital 
advertising components, including identifying and 
marking suitable placement zones; 

[0040] receiving from an advertiser a selection from 
among available placement zones for a particular adver 
tising component; 

[0041] placing said particular advertising component in 
the relevant placement zone responsive to said selection; 
and 

[0042] outputting the video material With the digital 
advertising component placed Within it. 
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[0043] Preferably, the method further includes a step of 
obtaining the approval of the video material oWner/ distributor 
for the combination of placed advertising component and 
video material. 
[0044] Preferably, the method further includes a step of 
obtaining the approval of the advertiser for the combination 
of the placed advertising component and the video material. 
[0045] In certain embodiments, a step of approval by one 
party or another triggers a charge to be applied to relevant 
parties. Alternatively, or in addition, payment may fall due to 
a placement facility from a party placing a digital advertising 
component on one or more of: (i) placement; and (ii) supply 
of the digital video material With the relevant component or 
components placed therein to a distributor for distribution. 
Alternatively, or in addition, payments may be applied based 
on subsequent vieWing activities or subsequent click through 
activities. 
[0046] In certain embodiments, payments may be distrib 
uted among one or more of: the parties placing the digital 
advertising component; the sources of video material; cre 
ative services; and distributors of the video material. Option 
ally, payments may be made to metrics providers and/ or bill 
ing partners. In one embodiment, the placement facility 
shares advertising revenue With advertising agencies if adver 
tisers place adverts through the facility. 
[0047] According to another aspect of the present inven 
tion, there is provided a method of preparing digital video 
material for distribution, comprising: 

[0048] providing a repository of video material; 
[0049] preparing individual video material items Within 

said repository of video material for receiving place 
ment of a digital advertising component by de?ning one 
or more placement zones suitable for receiving such a 
digital advertising component; 

[0050] providing a mechanism for selection of a place 
ment zone in video material for a particular digital 
advertising component by an advertiser; 

[0051] placing a digital advertising component respon 
sive to a selection of an advertiser; and 

[0052] charging at least said advertiser based on said 
selection. 

[0053] According to any of the methods and systems dis 
closed herein, the digital advertising component may com 
prise a dynamic link (such as a hyperlink). In such cases, a 
dynamic link in the form of an advertising component in the 
video material alloWs users to bene?t from a further or 

enhanced experience associated With the advertiser, the brand 
or brand holder. In certain embodiments, a dynamic link 
connects to a facility for measuring user response to targeted 
advertising components. 
[0054] According to another aspect of the present inven 
tion, there is provided a method of categorizing video mate 
rial in a repository based at least in part on one or more of: 
genre; popularity; and price. According to another aspect of 
the present invention, categorized video material is search 
able based on such categories or provided in a ranking table in 
order of priority according to some measure of relevance. 
[0055] According to another aspect of the present inven 
tion, there is provided a method of categorizing placement 
zones Within video material, based at least in part on one or 
more of: genre; popularity; and price. According to another 
aspect of the present invention, categorized placement zones 
are searchable or provided in a ranking table in order of 
priority according to some measure of relevance. 
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[0056] According to another aspect of the present inven 
tion, there is provided a method of processing video material 
for advertising component placement, the method compris 
ing: 

[0057] scanning video material suitable for advertising 
component placement to detect a placement Zone of a 
minimum predetermined area and in vieW for a mini 
mum predetermined period of time; 

[0058] inserting a place-holder in the placement Zone; 
and 

[0059] saving the video material With the place-holder to 
storage means. 

[0060] According to another aspect of the present inven 
tion, there is provided a method of operating a computer for 
processing video material for advertising component place 
ment, the method comprising: 

[0061] providing a video material processor for scanning 
video material suitable for advertising component place 
ment to detect a placement Zone of a minimum prede 
termined area and in vieW for a minimum predetermined 
period of time; 

[0062] causing the video material processor to insert a 
place-holder in the placement-Zone; and 

[0063] saving in storage means the video material With 
the place-holder. 

[0064] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: allocating the scanned video material to at least 
one category of video material. 
[0065] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
step of allocating the scanned video material to at least one 
category is performed prior to scanning the video material. 
[0066] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
step of allocating the scanned video material to at least one 
category is performed after the video material is saved in the 
storage device. 
[0067] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: inserting the scanned video material in a cat 
egory of a video material catalogue. 
[0068] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: inserting the scanned video material in a video 
material inventory. 
[0069] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
step of inserting the scanned video material in a video mate 
rial inventory is performed prior to scanning the video mate 
rial. 
[0070] In certain embodiments, the step of inserting the 
scanned video material in a video material inventory is per 
formed after the video material is saved in the storage device. 
[0071] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
video material catalogue comprises video material data asso 
ciated With scanned video material. 
[0072] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
video material data comprises duration of the video material 
and/ or date of creation of the video material. 
[0073] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
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category comprises genre of video material, type of video 
material and/or content of video material. 
[0074] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0075] obtaining video material statistics about the video 
material from a video material statistics provider; and 

[0076] associating the video material statistics With the 
video material 

[0077] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0078] inserting the video material in a video material 
league table, Wherein the video material statistics are 
used to determine a position of the video material in the 
video material league table. 

[0079] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0080] retrieving video material from its current location 
prior to scanning the video material; and 

[0081] returning the video material to its current location 
folloWing processing of the video material. 

[0082] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0083] obtaining consumer vieWing data from a con 
sumer vieWing data provider. 

[0084] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
consumer vieWing data comprises a consumer vieWer’ s age, a 
consumer vieWer’s sex, and/or a consumer vieWer’s occupa 
tion. 
[0085] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
step of obtaining consumer vieWing data is performed prior to 
scanning the video material. 
[0086] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
step of obtaining consumer vieWing data is performed after 
saving the video material. 
[0087] According to another aspect of the present inven 
tion, there is provided a method of inserting an advertising 
component in video material, the method comprising: 

[0088] selecting video material suitable for insertion of 
an advertising component; and 

[0089] inserting an advertising component into a place 
holder Within the selected video material, 

[0090] Wherein the place-holder marks an area of the 
selected video material Which is predetermined as suit 
able for the insertion of an advertising component. 

[0091] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0092] receiving instructions to manipulate the advertis 
ing component; and 

[0093] processing the advertising component by apply 
ing the received manipulation instructions to produce an 
integrated video material and advertising component. 

[0094] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
manipulation instructions comprise resiZing, rotating, alter 
ing colour, altering opacity, reducing red eye, adding blurring 
shadoWs and re?ections, altering light or altering grain siZe. 
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[0095] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
advertising component is a static advertising component. 
[0096] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
advertising component is a dynamic advertising component. 
[0097] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
advertising component provides a link to an advertiser’ s Web 
site or Web page. 
[0098] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0099] displaying the selected video material and 
inserted advertising component for approval. 

[0100] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0101] inserting a second advertising component into a 
second place-holder Within the selected video material. 

[0102] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein a 
?rst advertising component is inserted into the selected video 
material for a ?rst region and a second advertising component 
is inserted into the selected video material for a second region 
different from the ?rst region. 
[0103] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein a 
region comprises a country, a state, a county or a group of 
countries. 
[0104] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein a 
?rst advertising component is inserted into the selected video 
material When it is determined that a vieWing consumer is a 
?rst vieWing consumer and a second advertising component 
is inserted into the selected video material When it is deter 
mined that the vieWing consumer is a second vieWing con 
sumer, the ?rst vieWing consumer being of a different con 
sumer group to the ?rst vieWing consumer. 
[0105] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
?rst vieWing consumer is a male and the second vieWing 
consumer is a female. 

[0106] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
video material is displayed in a video material inventory 
comprising at least one video material. 
[0107] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
video material is displayed in a category of a video material 
catalogue comprising at least one video material. 
[0108] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising: 

[0109] retrieving the video material from a storage 
device prior to insertion of the advertising component. 

[0110] According to another aspect of the present inven 
tion, there is provided a method as detailed above, further 
comprising 

[0111] returning video material to the storage device 
after insertion of the advertising component. 

[0112] According to another aspect of the present inven 
tion, there is provided a method as detailed above, Wherein the 
advertising component is uploaded from a user’s computer. 
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[0113] According to another aspect of the present inven 
tion, there is provided a method of operating a computer for 
inserting an advertising component in a video material, the 
method comprising: 

[0114] selecting video material suitable for insertion of 
an advertising component; and 

[0115] receiving at a video material processor instruc 
tions to insert an advertising component into a place 
holder Within the selected video material, 

[0116] Wherein the place-holder marks an area of the 
selected video material Which is predetermined as suit 
able for the insertion of an advertising component. 

[0117] According to other aspects of the invention, there 
are provided computer apparatus and computer program 
products arranged to perform the above methods. According 
to further aspects, the invention provides softWare comprising 
program code to cause performance of steps in the above 
de?ned methods. Preferably, said softWare is recorded on a 
carrier or carriers. 

[0118] According to another aspect of the present inven 
tion, there is provided a computer apparatus comprising: 

[0119] an ingest module operable to interface at least one 
video material source and to receive digital video mate 
rial from said source; 

[0120] a grooming module operable to analyZe ingested 
video material to identify and mark one or more place 
ment Zones in said video material Which is suitable for 
receiving a digital advertising component; 

[0121] a placement module capable of placing a digital 
advertising component into a marked placement Zone 
Within said video material; and 

[0122] an export module interfacing one or more video 
material distributors and capable of exporting video 
material With digital advertising components placed 
therein for distribution in a distribution format. 

[0123] Preferably, said computer apparatus further com 
prises an approval module interfacing one or more of: an 
advertiser; a video material source; and a video material 
distributor. 

[0124] Preferably, one or more of said ingest module, said 
grooming module, and said placement module is capable of 
detecting formats of the digital video material and, Where 
appropriate, converting received video material into an oper 
ating format in Which digital graphical advertising compo 
nents can be placed into said video material electronically. In 
certain embodiments, a plurality of operating formats are 
supported. 
[0125] Preferably, one or more of said placement module, 
said approval module, and said export module is capable of 
converting video material With digital advertising compo 
nents placed therein into one or more predetermined distri 
bution formats. 

[0126] Preferably, said computer apparatus comprises a 
metrics module for generating and/or receiving valuation 
information about video material. Alternatively, or in addi 
tion, said computer system may comprise a billing module 
arranged to charge an advertiser Which successfully places a 
digital advertising component in a placement Zone offered by 
the computer apparatus. 
[0127] According to another embodiment of the present 
invention, a grooming module comprises softWare having 
code for tracking candidate placement Zones frame by frame 
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to determine the placement Zone has su?icient area and/or 
duration. Preferably, said tracking is performed automatically 
by the softWare. 
[0128] According to embodiments of the present invention, 
a placement module comprises softWare having code for plac 
ing digital graphical components into digital video material in 
a predetermined digital video operating format. Preferably, 
said softWare integrates said digital graphical component 
With said digital video material by causing the placed com 
ponent to track the digital video image information frame by 
frame. In certain embodiments, the placed advertising com 
ponent exhibits visual attributes of the placement Zone as the 
sequence of frames progresses. 
[0129] According to another aspect of the present inven 
tion, the or each placement Zone is de?ned in terms of one or 
more pixel of a frame in the video material. Preferably, said 
placement Zone is marked by an appropriate place-holder. 
The place holder may take any suitable form. 
[0130] In certain embodiments, the digital advertising 
component and the placement Zone of the digital video mate 
rial containing the place-holder are combined before being 
transmitted, for example over a netWork for distribution. In 
other embodiments, the digital advertising component and 
the digital video material containing the place-holder selected 
for receiving said digital advertising component are transmit 
ted separately, for example over a distribution netWork, and 
recombined at a location remote from the placement location. 
For example, in such cases placement comprises associating 
a digital advertising component With the relevant placement 
Zone place-holder, and separately sending these components 
to a remote location for combination. The remote location for 
combination may comprise an electronic device at the con 
sumer premises or perhaps a device at a distribution node 
betWeen the placement location and the consumer premises. 
[0131] According to another aspect of the present inven 
tion, there is provided a computer system With some or all of 
the above components, having the capability of “near-live” 
distribution of video material, and Wherein one or more of the 
folloWing aspects relating to a placement Zone has been 
agreed in advance: quality; visibility; duration; and nature of 
host video material. 
[0132] According to another aspect of the present inven 
tion, there is provided a computer system With some or all of 
the above components, and further supporting the insertion of 
digital advertising components With dynamic linking capa 
bility. 
[0133] In general, the digital advertising component may 
be considered to be a brand (registered as a trademark or 

otherWise). HoWever, in certain embodiments, the digital 
advertising component may be something else, eg a banner 
or a toWer advertisement. 

[0134] According to another aspect of the invention, there 
is provided a method of providing video material With one or 
more integrated advertising components, comprising: 

[0135] receiving digital video material and a digital 
advertising component for placement therein; 

[0136] preparing the video material by determining a 
placement Zone for said advertising component Within 
said video material and associating said advertising 
component With the placement Zone; and 

[0137] sending the prepared video material and the asso 
ciated advertising component to a remote combining 
module operable to combine the prepared video material 
and the advertising component by integrating said 
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advertising component into said placement Zone before 
distribution of said video material. 

[0138] According to another aspect of the invention, there 
is provided a method of providing video material With one or 
more integrated advertising components, comprising: 

[0139] receiving prepared digital video material, said 
prepared digital video material comprising video mate 
rial in an operating format and having de?ned Within it at 
least one placement Zone for receiving a digital adver 
tising component, 

[0140] receiving a digital advertising component With an 
indication associating it With a particular placement 
Zone in prepared digital video material; 

[0141] combining the prepared digital video material 
With the digital advertising component by integrating 
said advertising component into the particular place 
ment Zone Within said video material; and 

[0142] outputting said video material for distribution. 
[0143] According to certain embodiments of the above 
methods, a plurality of digital advertising components are 
supplied in association With a particular placement Zone of 
the video material, and different advertising component 
placement Zone combinations are implemented in respect of 
alternative distribution channels and/ or different consumers 
or consumer groups. 

[0144] In one embodiment, digital advertising components 
are placed in particular placement Zones of video material 
based on pro?les of individual consumers. Such pro?les can 
be determined Where consumers use devices Which require 
them to log on or similar. 

[0145] According to embodiments of the present invention, 
video material may be comprised of back catalogued video 
material, near-live broadcast material, and internet content, 
including user generated video content. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0146] For a better understanding of the invention and as to 
hoW the same may be carried into effect reference Will noW be 
made, by Way of example only, to the accompanying draW 
ings, in Which: 
[0147] FIG. 1 illustrates the placement of Coca ColaTM 
glasses on a table during the recording of a television pro 
gram; 
[0148] FIG. 2 illustrates a plurality of different users and 
providers Which can be brought together by a process of the 
invention; 
[0149] FIG. 3 illustrates one embodiment of the invention 
Where direct advertisers place bids in order to insert an adver 
tising component in user- generated video material; 
[0150] FIG. 4 illustrates another embodiment of the inven 
tion Where direct advertisers place bids in order to insert an 
advertising component in video material; 
[0151] FIG. 5 illustrates an overvieW of a process of the 
invention carried out by an AdBroker services provider; 
[0152] FIG. 6A illustrates video material integrated With 
the adverting component; 
[0153] FIG. 6B illustrates video material prior to being 
integrated With the adverting component; 
[0154] FIG. 7 illustrates a process of identifying and pre 
processing a video material for the insertion of an advertising 
component; 
[0155] FIG. 8 illustrates a process for inserting an advertis 
ing component in a pre-processed video material; 
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[0156] FIG. 9A illustrates a non-intrusive advertising com 
ponent; 
[0157] FIG. 9B illustrates a clickable link through adver 
tising component; 
[0158] FIG. 9C illustrates a toWer advertising component 
placed at the side of video material; 
[0159] FIG. 9D illustrates a spliced advertising component 
placed betWeen tWo sections of video material; 
[0160] FIG. 10A illustrates an embodiment of the invention 
Where a Zoned video material ?le and a tagged advertising 
component ?le are sent to a video material distributor; 
[0161] FIG. 10B illustrates an embodiment of the invention 
Where an integrated video material and advertising compo 
nent ?le sent to a video material distributor; 
[0162] FIG. 11 illustrates a further embodiment of the pro 
cess of FIG. 7; 
[0163] FIG. 12 illustrates a further embodiment of the pro 
cess of FIG. 7; and 
[0164] FIG. 13 illustrates a server for performing the pro 
cess of the invention. 

DETAILED DESCRIPTION 

[0165] Additional advantages and novel features of the 
invention Will be set forth in part in the description Which 
folloWs, and in part Will become apparent to those skilled in 
the art upon examination of the folloWing and accompanying 
draWings or may be learned by practice of the invention. 
[0166] The intemet is becoming increasingly dominant in 
society due to its large and varied content. The intemet com 
prises a plurality of types of video material such as, for 
example ?lms, television programs, sport events, or music 
events, Which originate from, for example, ?lm studios, 
broadcasters, and production companies, and so called user 
generated video clips, Which originate from non-professional 
providers. The number of user-generated video clips avail 
able on the intemet is increasing as a result of the increased 
number of video cameras and recording devices, such as 
mobile telephones, having image and sound recording func 
tions. These user-generated video clips have been knoWn to 
reach a vast and diverse audience as a result of neW modes of 
distribution including, but not limited to, video-based Web 
sites and user groups, such as WWW.youtube.com (recently 
acquired by google), IPTV, and as a result of being emailed as 
attachments to multiple users, and can reach a “viral” status 
relatively quickly. 
[0167] Embodiments of the invention aim to utiliZe the vast 
reservoir of video material available on the intemet, for adver 
tising purposes. 
[0168] Video material, may be audio visual material. 
Herein the term video material refers to moving images, and 
includes Without limitation audio visual moving images 
material as Well as visual moving images alone. The term 
video material is intended for intemet or Web based consump 
tion, as Well as material for distribution on traditional broad 
cast media. 
[0169] FIG. 2 illustrates a plurality of different users and 
providers Which can be brought together by embodiments of 
the invention in order to utiliZe video material for advertising 
purposes. 
[0170] AdBroker 5 is an advertising services provider. As 
illustrated in FIG. 2, the AdBroker services provider 5 can 
interface With a plurality of different users and providers in 
order to create an advanced advertising service. The service 
providers/users Which may interface With the AdBroker ser 
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vices provider 5 are: video sources, such as material produc 
ers, suppliers and right holders 15; advertiser, such as adver 
tising agencies and direct advertisers 25; creative services 
providers 35; content analyZers, such as, metrics, valuation 
and billing services providers 45; and video material distribu 
tors 55. 

[0171] The AdBroker services provider 5 is capable of 
interfacing With at least one and preferably a plurality of 
different video material producers, suppliers and right hold 
ers 15. The video material producers, suppliers and right 
holders 15 are producers and/or suppliers of video material, 
such as ?lms, television programs, sport events, music events 
and/or user-generated video clips. The video material may 
have been created using any one of a plurality of different 
softWare programs and may be suitable for display on any one 
of a plurality of different electronic devices, such as personal 
computers, digital television set-top boxes, mobile tele 
phones, personal digital assistances (PDA’s), gaming sys 
tems and/or MP3 players. Consequently, the AdBroker ser 
vice provider 5 is capable of utiliZing video material of any 
one of a plurality of different formats. 

[0172] Furthermore, the video material producers, suppli 
ers and right holders 15 must have the authority to consent to 
the use of the video material by the AdBroker services pro 
vider 5 With advertising components. If video material pro 
ducers, suppliers and right holders 15 do not have the author 
ity to consent to the use of video material by the AdBroker 
services provider 5 With advertising components, then the 
AdBroker services provider 5 Will not interface With that 
video material producer, supplier and right holder 15 regard 
ing that video material. 
[0173] The AdBroker service provider 5 is also capable of 
interfacing With at least one and preferably a plurality of 
different advertising agencies and direct advertisers 25. The 
advertising agencies and direct advertisers 25 can be any 
advertising agencies or direct advertisers Who Wish to place 
an advertising component in video material. 

[0174] The AdBroker services provider 5 is also capable of 
interfacing With at least one and preferably a plurality of 
different creative services providers 35. The creative services 
providers 35 may provide services such as the design and 
creation of advertising components for the advertising agen 
cies and direct advertisers 25. 

[0175] The AdBroker services provider 5 is also capable of 
interfacing With at least one metrics, valuation and billing 
services provider 45. The metrics, valuation and billing ser 
vices provider 45 is capable of providing metrics data indi 
cating, for example, Which video material is predicted to be 
the most Watched, by Whom, and hoW many users have 
vieWed each video material to date. This and similar data can 
be used in order to determine the price for placing an adver 
tising component in a particular video material, such that the 
video material Which is vieWed the most is the most expen 
sive. Furthermore, the metrics data can be used to determine 
the amount payable to the AdBroker services provider 5 by 
the advertising agencies and direct advertisers 25. For 
example, advertising agencies and direct advertisers 25 may 
make a payment in respect of hoW many people have vieWed 
the video material comprising their advertising component. 
Therefore, the metric data can be used to determine hoW many 
people have vieWed the video material since the advertising 
component Was inserted and consequently hoW much is pay 
able to the AdBroker services provider 5. 
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[0176] The AdBroker services provider 5 is also capable of 
interfacing With at least one and preferably a plurality of 
different video material distributors 55. The video material 
distributors 55 distribute the video material once relevant 
advertising components have been placed in the video mate 
rial. The video material distributors, may distribute the video 
material to a plurality of electronic devices of the same or 
different types, such that the video material may be distrib 
uted in a plurality of different formats, each format suitable 
for viewing on a different type of electronic device. 

[0177] The AdBroker services provider 5 interfaces With 
some or all of the above mentioned components 15 to 55 in 
order to perform all the tasks Which are involved in the suc 
cessful placement of advertising components in video mate 
rial and distributing the video material. 
[0178] FIG. 3 illustrates one embodiment of the invention 
Where direct advertisers 25, With authority to use brands such 
as FordTM and Coca ColaTM place “bids” in order to insert an 
advertising component in the user-generated video material 
“Urban Ninj a”. The user-generated video material is obtained 
by the AdBroker services provider 5 from a video material 
producer, supplier and right holder 15 such as ITV LocalTM, 
GoogleTM or YouTubeTM. 

[0179] In one embodiment of the invention, the insertion of 
an advertising component in video material is managed by an 
advertising salesman; such that the salesman is in contact 
With different advertisers in order to negotiate placement of 
an advertising component and payment for placement of the 
advertising component. 
[0180] In another embodiment of the invention the AdBro 
ker services provider 5 organiZes the bidding process, for 
example by generating a market of placement Zones, facili 
tating comparisons, managing bidding and acceptance pro 
cesses, setting a deadline When the ?nal bids are to be sub 
mitted, and aWarding the advertising rights to the direct 
advertiser 25 Who submitted the most desirable bid. 

[0181] In FIG. 3, the direct advertiser Coca ColaTM is suc 
cessful and consequently, the Coca ColaTM advertising com 
ponent is inserted into the relevant Zone in the “Urban Ninja” 
user-generated video material by the AdBroker services pro 
vider 5. The AdBroker services provider 5 then releases the 
“Urban Ninja” user-generated video material comprising a 
Coca ColaTM advertising component to a video material dis 
tributor 55, such as ITV LocalTM, GoogleTM or YouTubeTM. 
The “Urban Ninja” user-generated video material comprising 
a Coca ColaTM advertising component can then be vieWed by 
a plurality of users via an electronic device, such as a personal 
computer as illustrated in FIG. 3. 

[0182] FIG. 4 illustrates another embodiment of the inven 
tion Where direct advertisers 25, such as FordTM and Coca 
ColaTM place bids in order to insert an advertising component 
in video material, such as the television program Big 
BrotherTM. The video material is obtained by the AdBroker 
services provider 5 from a video material producer, supplier 
and right holder 15. 
[0183] In one embodiment of the invention, the insertion of 
an advertising component in video material is managed by an 
advertising salesman, such that the salesman is in contact 
With different advertisers in order to negotiate placement of 
an advertising component and payment for placement of the 
advertising component. 
[0184] In another embodiment, the AdBroker services pro 
vider 5 oversees the bidding process, for example by setting a 
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deadline When the ?nal bids are to be submitted, and aWards 
the advertising rights to the direct advertiser 25 Who submit 
ted the most desirable bid. 
[0185] In FIG. 4, the direct advertiser Coca ColaTM is suc 
cessful and consequently, the Coca ColaTM advertising com 
ponent is inserted into the video material by the AdBroker 
services provider 5. 
[0186] The Coca ColaTM advertising component is inserted 
into the video material by the AdBroker services provider 5 in 
respect of speci?c regions only. In the embodiment illustrated 
in FIG. 4 a region is an area of the United Kingdom, such as 
a broadcast region. HoWever, a region may also be a speci?c 
country or a group of countries, such as Europe. The AdBro 
ker services provider 5 then releases the video material com 
prising the Coca ColaTM advertising component to a video 
material distributor 55, Who distributes the video material 
comprising the Coca ColaTM advertising component to only 
the speci?c regions. Finally, the video material comprising 
the Coca ColaTM advertising component can be vieWed by a 
plurality users, Within the selected regions, via electronic 
devices, such as a television as illustrated in FIG. 4. Some 
embodiments support the placing of advertising components 
With active hyperlinks, through Which individual users can 
indicate interest and through Which 
[0187] AdBroker can measure and record interest and/or 
responses from individual advertising targets. 
[0188] The non-selected regions in Which the Coca ColaTM 
advertising component is not inserted may be shoWn Without 
the Coca ColaTM advertising component, or a different adver 
tising component may be inserted. 
[0189] FIG. 5 illustrates an overvieW of the processes car 
ried out by anAdBroker services provider 5 of the invention. 
As illustrated in the embodiment of FIG. 5 the AdBroker 
services provider 5 comprises an ingest module 500; a groom 
ing module 505; a placement module 510; an approval mod 
ule 515; and an export module 520. 
[0190] The ingest module 500 is capable of interfacing With 
at least one and preferably a plurality of video material pro 
ducers, suppliers and right holders 15. TheAdBroker services 
provider 5 ingests video material from the plurality of video 
material producers, suppliers and right holder 15 Which is 
suitable for the insertion of at least one advertising compo 
nent. Prior to being ingested, it is established that the video 
material producer, supplier and right holder 15 of the video 
material is authoriZed to, and does authoriZe the use of the 
video material With advertising components. In 20 some 
embodiments, the video material is screened at this stage to 
ensure the content is appropriate for distribution. Further 
more, it is established that the video material is in one of the 
plurality of formats Which the AdBroker services provider 5 is 
capable of using. In preferred embodiments, the ingested 
content, Which may be in one of many supported formats (e.g. 
QuickTimeTM, AVITM, WindoWs MediaTM, MPEG), is con 
verted into an operating format suitable for use during the 
placement of the advertising components into the video mate 
rial (e.g. QuickTimeTM). 
[0191] In one embodiment of the invention, the video mate 
rial is inserted into a video material inventory at the ingest 
stage. In a further embodiment of the invention, the 30 video 
material is inserted into a video material catalogue, Which can 
be accessed and searched by the advertising agencies and 
direct advertisers 25. 
[0192] The ingest module 500 is also capable of interfacing 
With the metrics, valuation and billing services provider 45. 




























