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SYSTEM FOR SELECTING CATEGORIES IN 
ACCORDANCE WITH ADVERTISING 

TECHNICAL FIELD 

[0001] The present invention relates generally to provid 
ing advertising content over a computer network, and more 
particularly, but not exclusively, to selecting relevant adver 
tisements for limited advertisement spaces. 

BACKGROUND 

[0002] Online advertising may be an important source of 
revenue for enterprises engaged in electronic commerce. A 
number of different kinds of page-based online advertise 
ments are currently in use, along With various associated 
distribution requirements, advertising metrics, and pricing 
mechanisms. Processes associated With technologies such as 
Hypertext Markup Language (HTML) and Hypertext Trans 
fer Protocol (HTTP) enable a page to be con?gured to 
contain a location for inclusion of an advertisement. An 
advertisement can be selected for display each time the page 
is requested, for example, by a broWser or server application. 

[0003] One common variety of online advertisement is the 
display of advertisements based on a user’s query term 
and/or query location. For example, a user may conduct an 
on-line search for a coffee shop in San Francisco. In this 
Way, ads may be displayed for advertisers having relevant 
businesses located near the user’s query location. Often the 
advertisement space for displaying the ads of the local 
businesses is limited in space. Only a certain number of 
relevant business advertisements may be displayed. A prob 
lem may occur in that there may be more businesses near the 
query location than can be displayed in the ad space shoWn 
to the user. A problem may arise in determining Which 
business ads to display. 

SUMMARY 

[0004] By Way of introduction, the embodiments 
described beloW include a method and system for advertis 
ing. The embodiments relate to advertisement listings based 
on categories associated With search results. The embodi 
ments further relate to geographic limitations of those adver 
tisements. In one embodiment, the advertisements displayed 
may be rotated so that ads from one company are not shoWn 
together, but rather ads from multiple companies can be 
shoWn. 

[0005] In a ?rst aspect, a method is disclosed that provides 
advertising content for display in a page over a computer 
netWork includes: establishing a portion of the page to 
display an advertisement; determining an advertisement that 
is quali?ed for display in the portion of the page; determin 
ing Whether any quali?ed advertisement is for an advertiser 
having more than one advertisement; and rotating the adver 
tisements for the advertiser such that only one advertisement 
per advertiser is displayed at any one time. 

[0006] In a second aspect, an ad server is disclosed for 
providing advertising content for display in a page over a 
computer netWork to a user includes: a database to store a 

plurality of advertisements; and a computer executed pro 
gram, including: a ?rst routine to determine a quali?ed 
advertisement from the plurality of advertisements for dis 
play in a portion of the page; a second routine to determine 
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Whether the quali?ed advertisement is one of a plurality of 
quali?ed advertisements that are for a single advertiser; and 
a third routine to rotate advertisements for the single adver 
tiser such that only one advertisement from the single 
advertiser is displayed at any one time. 

[0007] In a third aspect, a method is disclosed for display 
ing advertisements on a page, the method including: deter 
mining a plurality of advertisements that are quali?ed for 
display on the page; determining Whether more than one of 
the advertisements are for a single advertiser; and rotating 
the advertisements for the single advertiser such that only 
one advertisement for the single advertiser is displayed to 
the user at any one time. 

[0008] In a fourth aspect, a method is disclosed for pro 
viding advertising content for display in a page over a 
netWork to a user, the method including: providing an input 
selector for an advertiser to input a search category, Wherein 
the search category corresponds to a query term of the user; 
providing an input selector for an advertiser to input a 
region, Wherein the region corresponds to a location of the 
user; and displaying the advertising content of the advertiser 
if the user searches for the query term corresponding to the 
inputted search category and the location corresponds to the 
inputted region. 
[0009] In a ?fth aspect, a method is disclosed for matching 
a search query to an advertisement, the method including: 
receiving a search term for the search query; determining 
search results for the search term; correlating each of the 
search results to at least one search category; determining an 
amount of the search results that correlate to the search 
category; selecting one of the search categories in accor 
dance With the determined amount; and providing advertiser 
content in accordance With the selected search category. 

[0010] In a sixth aspect, a system is disclosed for matching 
a search query to an advertisement, including: a user inter 
face to receive a search term; a search algorithm engine 
connected With the user interface, the search algorithm 
engine to determine search results for the search term; and 
a category engine connected With the search algorithm 
engine, the category engine to correlate each of the search 
results to at least one search category, determine an amount 
of the search results that correlate to the search category, 
select one of the search categories in accordance With the 
determined amount, and provide advertiser content in accor 
dance With the selected search category. 

[0011] In a seventh aspect, a method is disclosed for 
matching a query term and location of a user to an ad of an 

advertiser, the method including: performing a search algo 
rithm on the query term and location received from the user 
to obtain search results; determining if the query term 
correlates to a determined advertiser category; requesting 
advertiser content for the advertiser category if the query 
term correlates to the determined advertiser category and if 
the location correlates to a determined advertiser location; 
determining each search category associated With the search 
results if the query term did not correlate to the determined 
advertiser category; determining a count for each search 
category of the associations With the search results; and 
requesting advertiser content for the search category based 
on the count. 

[0012] Other systems, methods, features and advantages 
Will be, or Will become, apparent to one With skill in the art 
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upon examination of the following ?gures and detailed 
description. It is intended that all such additional systems, 
methods, features and advantages be included Within this 
description, be Within the scope of the invention, and be 
protected by the folloWing claims and be de?ned by the 
folloWing claims. Nothing in this section should be taken as 
a limitation on those claims. Further aspects and advantages 
are discussed beloW in conjunction With the preferred 
embodiments. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0013] Non-limiting and non-exhaustive embodiments are 
described With reference to the folloWing draWings. In the 
draWings, like reference numerals refer to like parts through 
out the various ?gures unless otherWise speci?ed. 

[0014] FIG. 1 provides a simpli?ed vieW of one embodi 
ment of an operating environment. 

[0015] FIG. 2 is a block diagram of an exemplary system 
for advertising. 

[0016] FIG. 3 is an illustration of an exemplary search 
results page. 

[0017] FIG. 4 is an illustration of an exemplary advertiser 
interface. 

[0018] FIG. 5 is an illustration of an exemplary advertiser 
interface. 

[0019] FIG. 6 is an illustration of an exemplary advertiser 
interface. 

[0020] FIG. 7 is an illustration of an exemplary advertiser 
interface. 

[0021] FIG. 8 is an illustration of an exemplary advertiser 
interface. 

[0022] FIG. 9 is an illustration of an exemplary advertiser 
interface. 

[0023] FIG. 10 is a How chart illustrating an exemplary 
process How of ad server. 

[0024] FIG. 11 is a block diagram illustrating an exem 
plary grouping of geographic regions. 

[0025] FIG. 12 is a How chart illustrating an exemplary 
process How for the assignment of geographic regions. 

[0026] FIG. 13 is an illustration of exemplary search 
results pages. 

[0027] FIG. 14 is a How chart illustrating an exemplary 
logic for determining a category for an advertisement. 

[0028] FIG. 15 is a block diagram of an exemplary general 
computer system. 

DETAILED DESCRIPTION 

[0029] The principles described herein may be embodied 
in many different forms. The methods and systems may 
alloW businesses to have ads displayed on a Web page in 
accordance With a context of the page. The methods and 
systems may alloW advertising on search results pages by 
enabling advertisers to select an advertising category and 
advertising region for the ad to be displayed. An algorithm 
may be used to determine a category of the search results 
resulting from a consumer query term and query location. 
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The methods and systems may alloW geographically dense 
chain businesses to advertise in limited ad spaces by rotating 
the relevant ad listings. The method and system may also 
serve the ad listing for the closest location, based on the user 
query, user query location and/or the advertiser location. 

[0030] FIG. 1 provides a simpli?ed vieW of a netWork 
environment. Not all of the depicted components may be 
required, hoWever, and some embodiments of the invention 
may include additional components not shoWn in the ?gure. 
Variations in the arrangement and type of the components 
may be made Without departing from the spirit or scope of 
the claims as set forth herein. 

[0031] In FIG. 1, environment 100 includes an advertise 
ment services server 110, Which may provide a platform for 
selection, optimiZation, and/or distribution of advertise 
ments for inclusion in pages, such as Web pages (e.g. FIG. 
3). Pages may be provided to users by a portal server 104 
and/or a third-party server 102. In FIG. 1, users are repre 
sented by a user device 106, depicted as a conventional 
personal computer, and/ or other device such as a mobile user 
device 112, including a netWork-enabled mobile phone, 
personal digital assistant (PDA), pager, netWork-enabled 
television, digital video recorder, such as TIVO, and/or 
automobile. 

[0032] Some or all of advertisement services server 110, 
portal server 104, and third-party server 102 may be in 
communication With each other by Way of netWork 108. The 
advertisement services server 110 and portal server 104 may 
each represent multiple linked computing devices, and mul 
tiple third-party servers, such as third-party server 102, may 
be included in environment 100. NetWork 108 may be 
regarded as a public or private netWork connection and may 
include, for example, a virtual private netWork or an encryp 
tion or other security mechanism employed over the public 
Internet, or the like. 

[0033] User device 106 and mobile user device 112 are 
represented by user-interactive devices that typically run 
broWser applications, and the like, to display requested 
pages received over a netWork. The user may be a consumer 

of goods of services that is searching for a business such as 
a business of the advertiser. Such devices are in communi 
cation With portal server 104 and/or third-party server 102 
by Way of netWork 109. NetWork 109 may include the 
Internet and may include all or part of netWork 108; netWork 
108 may include all or part of netWork 109. 

[0034] Portal server 104, third-party server 102, advertise 
ment services server 110, user device 106, and mobile user 
device 112 represent computing devices of various kinds. 
Such computing devices may generally include any device 
that is con?gured to perform computation and that is capable 
of sending and receiving data communications by Way of 
one or more Wired and/or Wireless communication inter 
faces. Such devices may be con?gured to communicate in 
accordance With any of a variety of netWork protocols, 
including but not limited to protocols Within the Transmis 
sion Control Protocol/Intemet Protocol (TCP/IP) protocol 
suite. For example, user device 106 may be con?gured to 
execute a broWser application that employs HTTP to request 
information, such as a Web page, from a Web server, Which 
may be a process executing on portal server 104 or third 
party server 102. 

[0035] NetWorks 108, 109 may be con?gured to couple 
one computing device to another computing device to enable 
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communication of data between the devices. Networks 108, 
109 may generally be enabled to employ any form of 
machine-readable media for communicating information 
from one device to another. Each of networks 108, 109 may 
include one or more of a wireless network, a wired network, 
a local area network (LAN), a wide area network (WAN), a 
direct connection such as through a Universal Serial Bus 
(USB) port, and the like, and may include the set of 
interconnected networks that make up the Internet. Net 
works 108, 109 may include any communication method by 
which information may travel between computing devices. 

[0036] FIG. 2 is a block diagram of an exemplary system 
200 for displaying advertisements. The system 200 shows 
components and steps that an advertiser may take in adver 
tising. The system 200 also shows components and steps a 
service provider may take to display the advertisements. 
Results of a search may be displayed in a web page 202. The 
system allows an advertiser to purchase an ad. The adver 
tiser may also be referred to as a company, business, chain, 
or store. 

[0037] The web page 202 may display featured listings 
204, 206 and/or non-featured results 208 at various locations 
on the web page 202. The featured listings 204, 206 are 
listings that an advertiser pays to have placed in the featured 
listing part of the web page 202. The featured listings 204, 
206 may be set apart from the rest of the web page 202 by 
displaying behind the content a color or shading different 
than the rest of the web page 202 or by displaying the 
content of the featured listings 204, 206 in a visually 
different manner than the content on the rest of the web page 
202 such as by changing the color of the background or the 
font. Featured listings may be displayed at a predetermined 
part of the page such as at the top 204 of the web page 202 
and/or at the bottom 206 of the web page. The featured 
listings 204, 206 may be advertisements that display an 
advertiser’s information, described in more detail below. 
The web page 202 may also display non-featured results 
208, such as those determined by a search algorithm of 
search algorithmic engine 244 without an advertiser paying 
to have their advertisement positioned in a featured part of 
the web page 202. The featured listings 204, 206 may be 
related, however, to the non-featured results 208, as 
described in more detail below. 

[0038] FIG. 3 is an example ofa web page 202. The web 
page 202 shows both featured listings 204 and non-featured 
results 208. Both the featured listings 204, 206 and the 
non-featured results 208 may display information such as a 
name, address, and/ or a phone number. In addition, the 
advertiser’s name may be hyperlinked to a page displaying 
other details about the advertiser, or the advertiser’s web 
site. A link to a map 322 and/or directions to the address of 
the advertiser may also be displayed. One or more categories 
324 may be associated with the particular result listing. The 
search results may also be listed as non-enhanced or 
enhanced listings. Enhanced listings display more informa 
tion than just basic information related to a search result. An 
enhanced listing can display all the information from the 
basic result such as name, address, phone number and link, 
and also give space for additional information such as a 
picture or logo, a slogan or description, additional links, and 
other additional information. Either the basic search results 
or the enhanced listings may display more or less informa 
tion. 
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[0039] In one example, there are three available slots for 
featured listings to be displayed at the top 204 of the page. 
One listing 304 is purchased by an advertiser as a featured 
listing. The remaining two listings 306, 308 are back-?ll 
advertisements. In one embodiment, the featured listing 304 
is paid for based on placement in the featured listings section 
of the page 202. The back-?ll advertisement listings 306, 
308 may be paid for in other ways, such as based on the 
number of users who click a link of the advertisement. 
Additional featured listings may also be displayed at the 
bottom of the page under the non-featured results 208. In 
alternative embodiments, the number of slots available for 
featured listings may vary to include room for more or less 
than three listings. For example, for a Personal Digital 
Assistant (“PDA”) or a cell phone browser, there may be 
only one slot available for a featured listing. 

[0040] The purchased featured listings such as listing 204 
may be determined by an algorithm. The algorithm may 
consider a determined category of the user’s search term, as 
described in more detail below. In one embodiment, the 
featured listings are displayed if they match or correlate to 
the geographic location and the category of the user’s 
search. A category is a grouping of one or more related 
search terms or keywords. One example would be an adver 
tiser who purchased the category “?orist.” The “?orist” 
category may include the keywords roses, daisies, lilies or 
other types of ?owers. The advertiser may purchase a 
featured listing based on the category. The advertiser does 
not have to think of keywords that a consumer will search 
for, but rather just the category. The purchase of a category 
may make advertising easier and more effective. 

[0041] The featured listings may include, but are not 
limited to, a business name, tagline, display URL with 
potentially di?ferent click-thru URL, telephone number, 
street address (may be suppressed), city, state, map link, 
directions link, Send-to-Phone link, or logo. The listing 
elements may include a click thru to either a hosted business 
details page or an advertiser’ s web page. The map, directions 
and Send-to-Phone links may click thru to a maps page, 
directions page, send-to-phone page, or a pop-up page, 
respectively. In an alternative embodiment, the featured 
listings may apply to industry speci?c local listings, or local 
event listings. Examples of industry speci?c local listings 
may be job listings, real estate listings, auto-related listings, 
personals listings, or any other industry speci?c listings. 
Local event listings add the dimension of date and time to 
the typical business or service listing. 

[0042] A non-featured result 310 can be one of many 
search results (the rest of which are not shown). In one 
embodiment, there can be a total of ten search results per 
page with multiple pages. A non-featured result 310, or other 
non-purchased listing may be shown as a basic listing with 
listing information such as address and phone number. 
Alternatively, a link to a web page and possibly, a two line 
quote may be included with a basic listing. A non-featured 
result 310, or other purchased listing may also be shown as 
an enhanced listing which may include a link to a web page, 
and potentially a tagline and additional promotional links or 
information. The non-featured result 310 need not be 
enhanced. Enhancement of a basic listing is similar to an 
advertisement in that the advertiser pays to have its listing 
enhanced, however, the listing may still appear as a non 
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featured result of the search. The non-featured results, 
Whether basic or enhanced may include a different variety of 
information. 

[0043] The search shoWn in FIG. 3 may be initiated by the 
user 106, 112 entering search terms into a search box 312 
and a location box 314 located on the page 202. Altema 
tively, the user may initiate a search by clicking on a 
hyperlinked text line of any search term. This link initiates 
a search, just as if the user had typed the search term into a 
search box. For example, the hyperlinked term “golf 
courses” may appear as part of a list of popular searches for 
that Week for a given location and the user can click on a link 
for “golf courses” and see the search results as if the user 
typed “golf courses” into the search box. For explanatory 
purposes, the user is searching for “golf courses”, listed in 
search box 312, and “San Jose, Calif.” listed in location box 
314. The result 310 shoWn is the ?rst or closest match or 
correlation to golf courses in San Jose, Calif. The closest 
match may be determined many different Ways. In terms of 
geography, closest may mean shortest physical distance, or 
may mean shortest driving distance taking into account 
traf?c, speed limits, etc. In terms of categories, closest may 
be determined based on the search engine logic or algorithm 
taking in to account additional factors. The category relating 
to the search is shoWn in the category hierarchy 316 to be 
“Courses” Within “Golf.” The category hierarchy 316 
expands further to “Recreation & Sporting Goods” Within 
“San Jose City Page.” A related category section 324 is also 
shoWn. The related category section 324 contains categories 
that may relate to the search. The number next to the listed 
category may correspond to the number of search results 
listed Within the category, such as eighty one results for 
“Golf Courses”. 

[0044] The Web page 202 in FIG. 3 may display results 
based on geographic information. The geographic location 
may be received explicitly from the location box 314. 
Alternatively, the location can be determined implicitly 
based on the detection of a location from cookie informa 
tion, registration information, IP address, global positioning 
satellite (GPS) device, television, or other methods. In an 
alternative embodiment, the device used to do the search 
may be something other than a computer, such as a mobile 
phone, PDA , pagers, automobile softWare, televisions, 
digital video recorders (e.g. DVRs like TIVO), etc. The 
devices may include GPS. For these variations, the location 
input may be based on implicit location rather than explicit 
location. The search results displayed may be displayed such 
that the advertiser of the search result is located near or 
Within the given geographic location of the user. 

[0045] The Web page 202 may display options to the user 
106, 112 that are related to the geographic information. The 
map 322 may shoW the location of each of the algorithmic 
search results. The box With a “1” in the map 322 may 
correspond to the ?rst search result 310. The map 322 may 
also display the location of the featured listings. The fea 
tured listing 304 may be labeled With an “a” and there may 
be a corresponding box With an “a” on the map 322 to shoW 
the location of the business advertised in the featured listing 
304. The map 322 may be expandable for easier vieWing and 
may alloW for both Zooming in and Zooming out for the user 
106, 112 to vieW different features. The neighborhood 320 
lists an area shoWn in the map 322. The neighborhood link 
alloWs a user to re?ne the search by limiting the search 
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results to a particular neighborhood. For example, if the map 
had been of Manhattan, the user may see neighborhoods 
labeled for SoHo, East Village, etc. The result radius 318 
may be modi?ed to ?nd results over a greater area, or to 
narroW the search results over a smaller area. The results 
displayed are those results that are Within the selected result 
radius 318. A default value for the result radius 318 can be 
modi?ed by the user. 

[0046] In FIG. 2, an advertiser may purchase enhanced 
listings or featured listings to be advertised on a Web page 
202. A consumer search is also described, folloWed by the 
process by Which both the non-featured results 208 and the 
featured listings 204, 206 may be displayed. 

[0047] The advertiser may be a self-serve advertiser 210 
or an invoice advertiser/reseller 216. An invoice advertiser/ 
reseller 216 may include an advertiser Who buys large 
quantities of advertisements. An advertiser may also be 
referred to as a business, company, organiZation, holding 
company or store. In general, an advertiser is someone or 
something that purchases an advertisement. The self-serve 
advertiser 210 may include a smaller advertiser Who does 
not buy large quantities of ads. Typically, the self-serve 
advertiser 210 may be a small business With limited loca 
tions, Whereas an invoice advertiser/reseller 216 may be a 
national corporation. 

[0048] The self-serve advertiser 210 may purchase adver 
tising space via the self-serve interface 212. The self-serve 
interface 212 helps the advertiser to determine available 
advertisement inventory. FIGS. 4-9 are illustrations of steps 
that may be part of the self-serve interface 212. In an 
alternate embodiment, FIGS. 4-9 may also represent the 
interface for an invoice advertiser 216 to purchase an 
advertisement. Speci?cally, FIGS. 4-9 are illustrations of 
various interfaces through Which an advertiser may purchase 
an ad by entering relevant information about the business to 
be advertised and the category and region Which the add is 
based on. 

[0049] FIG. 4 illustrates an interface 400 in Which an 
advertiser may enter their business listing to be advertised. 
The interface 400 is the listing details 402 of the advertiser 
or business placing the ad. The advertiser must enter contact 
information 404, Which may include name, email, or phone. 
The advertiser can then enter the location information 406. 
The location information 406 is the business name and 
location as Well as any other relevant information on the 
business to be advertised. Other information may include a 
Web site, email or fax number. The advertiser can also enter 
the hours of operation 408 to display When the business 
being advertised is open or the payment methods 410 that 
the business accepts. Finally, the advertiser may enter any 
additional information 412 such as year established, lan 
guages, brand names carried, products and services offered 
or professional associations. All the listed information is 
merely exemplary and the advertiser may be able to enter 
more or less information relating to the business to be 
advertised. 

[0050] FIG. 5 illustrates an interface 500 in Which an 
advertiser may enter a category for their advertisement. The 
interface 500 is for the category selection 502 of the adver 
tisement. The advertiser may choose a primary category 
504. The primary category 504 may relate to a general area 
for the advertiser’s business. The advertiser may then choose 
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the category 506 for the advertisement. The category 506 
may comprise a master category and a sub-category. The 
sub-category may be a subset of the master category. The 
category 506 is used to determine When an advertisement is 
displayed. If a user searches for keyWords that are in that 
category, then the advertisement is displayed. Interface 500 
may give additional options 508 based on the category 506 
chosen. In this example, the primary category is “Food and 
Dining” With a primary sub-category of “Pizza.” This is just 
one example of a primary category and primary sub-cat 
egory. “Food and Dining” may have sub-categories for many 
different types of food. Additional options 508 in this 
example may be price range, reservations policy, dress code, 
smoking alloWed, atmosphere, parking or other options. The 
additional options 508 may be unique for different catego 
ries or sub-categories. The advertiser can also include fur 
ther descriptions and Web links 510 such as a Web link, a 
company tagline or description, or a further business 
description. The ad may also include featured information 
512 Which may include a longer or shorter tagline or 
description or a tracking/Web address. 

[0051] FIG. 6 illustrates an interface 600 in Which an 
advertiser may include images With their advertisement. The 
interface 600 is for adding images 602 to the advertisement. 
A logo 604, a photo 606, or additional photos 608 for the 
business may be added to the advertisement. The logo 604 
may be a trademark or other identi?er of the business being 
advertised. The photos 606, 608 may be of the business or 
relevant products or other advertising materials. The image 
610 shoWs the logo 604 or photos 606, 608 that may be 
displayed. 

[0052] FIG. 7 illustrates an interface 700 in Which an 
advertiser may previeW their advertisement. The advertiser 
can vieW a previeW of the search results page 702 or vieW 
a previeW of a details page 704. The details page 704 may 
be a separate WindoW that is shoWn When a user clicks on or 
scrolls on an advertisement. 

[0053] FIG. 8 illustrates an interface 800 in Which an 
advertiser may choose a region or location for an advertise 
ment. The interface 800 is for selecting a region 802 for the 
advertisement. The advertiser has already selected a cat 
egory 804. In FIG. 8, the category is shoWn to be golf 
courses. The interface 800 automatically selects a region 
based upon the address of the business from the contact 
information 404 as shoWn in FIG. 4. The category 804 
shoWs the geographic location as “near San Francisco 
Oakland-San Jose, Calif.” The advertiser may choose the 
region for an advertisement to display. The advertiser may 
select a location various Ways, such as by pointing a curser 
to a location on a map 818 displayed. Different geographic 
locations and the determination of regions and the siZe of 
regions Will be discussed beloW in association With FIGS. 11 
and 13. 

[0054] The map 818 shoWs a geographic area. In this case, 
the area shoWn is “San Francisco-Oakland-San Jose, Calif.” 
The map 818 may display available inventory, Which is also 
shoWn in the results spreadsheet 816. The locations on the 
map 818 correspond With the regions shoWn in the results 
spreadsheet 816. The map 818 may display available, 
unavailable and an advertiser’s already booked inventory for 
particular regions. An advertiser may click on the map 818 
to select and purchase featured advertisements for a particu 
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lar region for a given category 804. The map 818 can be 
resiZed and the advertiser can Zoom in and Zoom out When 
selecting a region. As shoWn in map 818, the advertiser has 
selected the “Santa Clara, Calif.” region associated With 
number 8 in the results spreadsheet 816. The details 820 of 
that particular region are shoWn including the inventory 
available, the price, and the location of the featured listings 
available. 

[0055] In FIG. 2, the self-serve interface 212 alloWs an 
advertiser to tender payment to purchase an enhanced list 
ing, a featured listing, or both through billing 214. In one 
embodiment, the billing 214 is made through a credit card. 
Alternative forms of payment are possible. During a pur 
chase, the self-serve interface 212 may check With inventory 
management 230 to determine if the ad the user Wishes to 
purchase is available. For example, the user determines if 
there are available featured listings for “golf courses” in 
“San Jose, Calif.” There may be a ?nite number of featured 
listings that can be shoWn on a search results page or Web 
page and therefore a limited number featured listings may be 
sold. Inventory management 230 may determine if the 
category and geographic location of a requested featured 
listing is available. 

[0056] The inventory management 230 may con?rm the 
inventory With the account management platform 218. The 
inventory management 230 may also communicate With the 
ad server 232 When the ad is displayed as Will be discussed 
beloW as related to FIG. 10. If one or both of the category 
or location is not available, inventory management 230 may 
prompt the advertiser for other available inventory for other 
categories, or for alternate geographical locations. The alter 
nate geographical locations may be a separate location or 
may be a larger region. An advertiser Who could not get the 
category/location requested may receive noti?cation if the 
category/location requested becomes available at a later 
date. 

[0057] Unlike a self-serve advertiser 210, an invoice 
advertiser/reseller 216 may be an advertiser that buys large 
quantities of advertisements. The method in Which they 
purchase ads may be different from the self-serve advertiser. 
The invoice advertiser/reseller 216 may use the account 
management platform 218 to check or con?rm inventory 
With inventory management 230. 
[0058] FIG. 9 is an illustration of an exemplary advertiser 
interface. FIG. 9 may illustrate an account management 
platform 218. The account management platform 218 is 
usually directly associated With invoice advertiser/resellers 
216 rather than self-serve advertisers 210. The invoice 
advertiser 216 may purchase advertising space via the 
account management platform 218. The account manage 
ment platform 218 helps the advertiser to determine avail 
able advertisement inventory or check existing inventory. 
The user may enter a category 904 and/or a sub-category 
906. An example of either a category 904 or a sub-category 
906 is “golf courses.” If “golf courses” is the category 904, 
then possible sub-categories 906 may be types of courses, 
dif?culty of courses or the cost of the courses. If the 
sub-category 906 is “golf courses,” then the category 904 
may have been recreation, sports facilities, or sporting 
venues. This is just one example of the categories from 
Which an advertiser purchases an ad. 

[0059] In addition to selecting a category for an adver 
tisement, the advertiser may select a geographic location or 
















