
US 20060259364A1 

(12) Patent Application Publication (10) Pub. No.: US 2006/0259364 A1 
(19) United States 

Strock et al. (43) Pub. Date: NOV. 16, 2006 

(54) SYSTEM AND METHOD FOR GRANTING 
PROMOTIONAL REWARDS TO CREDIT 
ACCOUNT HOLDERS 

(75) Inventors: Bradley R. Strock, Landenberg, PA 
(US); Eugene Glavin, West Chester, PA 
(US); Lynn Hooper, Newark, DE (US); 
Beth L. Bressler, Kennett Square, PA 
(Us) 

Correspondence Address: 
HUNTON & WILLIAMS LLP 
INTELLECTUAL PROPERTY DEPARTMENT 
1900 K STREET, N.W. 
SUITE 1200 
WASHINGTON, DC 20006-1109 (US) 

(73) Assignee: Bank One, Delaware, National Associa 
tion, Wilmington, DE (US) 

(21) Appl. No.: 11/488,783 

(22) Filed: Jul. 19, 2006 

Related US. Application Data 

(63) Continuation of application No. 10/683,294, ?led on 
Oct. 14, 2003. 

(60) Provisional application No. 60/417,658, ?led on Oct. 
11, 2002. 

Publication Classi?cation 

(51) Int. Cl. 
G06Q 30/00 (2006.01) 

(52) Us. or. .............................................................. .. 705/14 

(57) ABSTRACT 

A system and method for providing promotional reWards is 
provided. First, a promotional reWard is communicated to a 
customer. The promotional reWard offer comprises a pro 
motional reWard associated With one or more promotional 
reWard-eaming behaviors and a promotional time frame. 
The offer may specify a customer population, and the 
customer may be enrolled in the promotional reWard pro 
gram if the customer is determined to be in the population. 
The customer is credited a promotional reWard if the cus 
tomer accomplishes the promotional reward-earning behav 
ior(s) Within the promotional time frame. The customer may 
also be enrolled in a base reWard program. The promotional 
reWards and base reWards may be accumulated in a customer 
account. A system for implementing a promotional reWards 
program is also provided. 
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Figure 3A 
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Figure 3B 
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SYSTEM AND METHOD FOR GRANTING 
PROMOTIONAL REWARDS TO CREDIT 

ACCOUNT HOLDERS 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application is a continuation (CON) of US. 
application Ser. No. 10/683,294 entitled “System and 
Method for Granting Promotional rewards to Credit Account 
Holders,” ?led Dec. 14, 2003, Which claims priority to 
Provisional Application Ser. No. 60/417,658, ?led Oct. 11, 
2002, Which are both incorporated herein by reference in its 
entirety. 

FIELD OF THE INVENTION 

[0002] The present invention is generally related to data 
processing techniques for enabling bank customers to earn 
promotional reWards. More particularly, the present inven 
tion is related to a data processing technique for alloWing a 
Bank’s existing credit cardmembers to earn promotional 
reWards for speci?c triggering behaviors in a speci?c time 
frame, Wherein the reWards can be targeted to speci?c 
cardmembers or groups. 

BACKGROUND OF THE INVENTION 

[0003] ReWards are given to customers by merchants for 
various reasons, including to encourage certain consumer 
behaviors and also to strengthen relationships betWeen 
Banks and customers. ReWards can also be used to 
strengthen the relationships betWeen merchants and custom 
ers, such as When a Bank offers a merchant-related reWard 
such as a gift card, or When a merchant or af?liated Bank 
offers a reWard for using a particular credit card With the 
merchant. 

[0004] There is a recogniZed need in the ?nancial services 
industry to attract and retain loyal customers. A loyal cus 
tomer is one Who uses a single Bank for all or a signi?cant 
number of banking relationships and does so over an 
extended period of time. This need is particularly important 
to Banks in small and medium siZed communities Where 
regionally and nationally marketed ?nancial services have 
attracted customers aWay from local institutions. This need 
is also important to Banks that compete in small and 
medium-sized communities to attract customers, and also to 
Banks that compete in highly competitive markets Where 
customers are offered a Wide variety of investment and other 
banking relationship options, some of Which may individu 
ally be very enticing to existing customers of other banks. 

[0005] Thus, incentive reWard programs for reWarding 
customers, particularly repeat or ongoing customers, have 
become increasingly common in a variety of industries. Well 
knoWn examples of the use of incentives to attract and 
reWard repeated customer patronage are airline frequent 
?yer programs. In airline frequent ?yer programs the cus 
tomer is aWarded points, often expressed in terms of “miles 
traveled” for each use of a particular airline or its partners or 
af?liates. Additional points or “miles” are aWarded for use of 
ancillary services such as car and hotel room rentals. Other 
examples of customer incentive programs include the trad 
ing stamp programs once popular in the grocery retail trade. 

[0006] The implementation of a customer incentive pro 
gram for Bank customers has complexities not found in 
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customer incentive plans in other industries. The relation 
ships betWeen the Bank and any customer may be quite 
numerous and complex, involving a number of different 
kinds of accounts and interactions. Most other incentive 
programs require tracking of only one customer factor such 
as miles traveled in a frequent ?yer program or the total 
dollar volume of purchases in a grocery store trading stamp 
program. 

[0007] There can exist a great deal of variation among 
Banks in the types of ?nancial services offered and empha 
siZed. In particular, different Banks may Wish to establish 
different scoring systems for the various types of consumer 
bank relationships and consumer behaviors, depending on 
Which relationships and behaviors are found to be the most 
pro?table by the Bank, Bank partners, and third parties Who 
offer reWards to Bank customers. Further, each Bank may 
Wish to establish a different aWard structure of incentives, 
depending upon that Bank’s perception of the bene?ts of the 
program in relation to the costs of the incentives and the 
needs of its particular community. 

[0008] Furthermore, for an incentive program to be fully 
effective as a tool for attracting and retaining long-term 
customers, it is desirable for the Bank’s management to be 
able to monitor customer behaviors and the relationships 
betWeen the Bank and its customers, as individuals and as 
groups. The Bank may thus be able to identify signi?cant 
opportunities for marketing its ?nancial services by evalu 
ating customer behaviors and relationships and the appeal of 
those behaviors and relationships to customers. 

[0009] To these ends, Banks have developed a Wide vari 
ety of reWards programs to attract and retain customers. 
Typically, a reWard program of a ?nancial product such as a 
credit card Will alloW customers to earn reWards in a 
predetermined reWards system. There is typically one type 
of reWard, a base reWard, and one type of method of earning 
the reWard. For instance, some Banks offer a 1% cash rebate 
each time a customer uses a platinum credit card issued by 
the Bank. Other incentive reWards programs may offer a 
reWard in the form of reWard currency, such as frequent ?yer 
miles or points, Which can be used to purchase other reWards 
or bene?ts. 

[0010] Further, the universe of reWard-eaming behaviors 
for such reWards programs is limited. ReWards are typically 
earned by charging more transactions on a credit card 
account. Special reWards also may be earned by purchasing 
from a particular Bank partner (“Partner”). Finally, reWards 
can be earned by accomplishing certain tasks or exhibiting 
certain behaviors, such as by opening a bank account. 
HoWever, prior art reWard systems typically cannot differ 
entiate transactions (or other reWard-eaming behaviors) 
beyond these limited criteria of dollar amount and merchant. 

[0011] Thus, prior art reWards programs typically have 
limited reWard-earning behaviors that earn limited reWards. 
While Banks have successfully encouraged cardmembers to 
use their credit cards by offering a reWards program asso 
ciated With the card, Banks typically do not continually 
provide additional promotional reWards programs targeted 
to speci?c customers or groups, Wherein reWards are earned 
through speci?c triggering behaviors. What is needed is a 
robust and ef?cient system of offering a plurality of promo 
tional reWards programs to individual cardmembers or 
classes of cardmembers, Wherein the reWards programs 
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enable customers or customer groups to earn a variety of 
rewards by accomplishing a variety of behaviors and/or 
transactions. It is further desirable to have a reWards pro 
gram system that is customizable across a Wide variety of 
variables. 

BRIEF SUMMARY OF THE INVENTION 

[0012] Generally speaking, the foregoing needs are ful 
?lled by providing in one exemplary embodiment a system 
and method for providing promotional reWards. First, a 
promotional reWard is communicated to a customer. The 
promotional reWard offer comprises a promotional reWard 
associated With a promotional reWard-eaming behavior and 
a promotional time frame. The offer may specify a customer 
population, and the customer may be enrolled in the pro 
motional reWard program if the customer is determined to be 
in the population. The customer is credited a promotional 
reWard if the customer accomplishes the promotional 
reWard-eaming behavior Within the promotional time frame. 
The customer may also be enrolled in a base reWard pro 
gram, and the promotional reWards may be accumulated in 
a customer account along With the base reWards. 

[0013] In another embodiment, a system is provided for 
implementing a promotional reWards program. An offer 
setup processor generates offers for one or more promotional 
reWards programs. Each promotional reWards program 
enables one or more customers to earn one or more reWards 

by accomplishing one or more speci?c reWard-earning 
behaviors during a speci?c time frame. The one or more 
customers are also enrolled in a base reWards program. An 
enrollment processor enrolls customers into one or more 

promotional reWards programs by processing offer data and 
customer account data. A qualifying processor processes 
customer transaction data to determine Whether a customer 
transaction earns a reWard pursuant to an offer. 

[0014] In yet another embodiment, a computer-readable 
medium encoded With computer program code is provided 
for implementing a promotional reWards program. A cus 
tomer is offered promotional reWard earnings that can be 
accumulated in a customer reWards account pursuant to a 
promotional reWards program. Promotional reWard earnings 
and base reWard earnings are accumulated in the customer 
reWards account. The promotional reWard earnings are accu 
mulated pursuant to the promotional reWard program, and 
the base reWard earnings are accumulated pursuant to a base 
reWard program. 

[0015] Other embodiments could be considered. 

DESCRIPTION OF THE DRAWINGS 

[0016] FIG. 1 illustrates the process How of a typical 
reWards engine according to the prior art. 

[0017] FIG. 2 shoWs a How chart of a promotional 
reWards engine according to an embodiment of the present 
invention. 

[0018] FIG. 3A illustrates a promotional reWards engine 
system according to an embodiment of the present inven 
tion. 

[0019] FIG. 3B illustrates additional features of the pro 
motional reWards engine system of FIG. 3A. 
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DETAILED DESCRIPTION OF THE DRAWINGS 

[0020] FIG. 1 illustrates the process How of a typical 
reWards engine according to the prior art. First, a reWards 
program system is created in step 1. The systems and 
processing environments at the Bank, the card processor, 
and the Bank Partners are established for processing the 
reWards functions. Rules de?ning the reWard program are 
speci?ed. For instance, it may be speci?ed that all platinum 
credit cardmembers Will receive a 1% cash rebate for all 
platinum credit card transactions. 

[0021] In step 2, a cardmember (or cardmember popula 
tion) is enrolled in the reWard program. 

[0022] In step 3, enrolled customers earn and accumulate 
reWards according to the reWards program earning rules. To 
earn and accumulate reWards, the reWards engine receives 
information relating to customer transactions that earn 
reWards. 

[0023] In step 4, an earned reWard is redeemed, and the 
reWard is removed from the customer’s account. 

[0024] In step 5, the reWard is ful?lled, and the customer 
actually obtains the reWard. In the case of a rebate check, 
ful?llment occurs When the check is actually printed and 
mailed, or otherWise delivered or transferred to the cus 
tomer. 

[0025] In step 6, the customer reWard and/or account is 
serviced. This may comprise any actions taken With regard 
to customer service or otherWise ensuring that the customer 
appropriately received the reWard, or otherWise ensuring 
that any of the prior steps took place properly. For instance, 
a reWard may be serviced When a customer calls to complain 
that the reWard Was never received, or that an inappropriate 
amount Was debited from a reWard account. 

[0026] In step 7, the Bank may audit or otherWise monitor 
the reWards program. 

[0027] It should be noted that in the prior art method of 
FIG. 1, a customer account is enrolled in only one reWards 
program at a time. 

[0028] FIG. 2 shoWs a How chart of a promotional 
reWards engine according to an embodiment of the present 
invention. 

[0029] The assignee of the present invention has devel 
oped a Bank customer incentive program called the “Pro 
motional ReWards Engine” that greatly improves upon the 
prior art. The Promotional ReWards Engine (“PRE”) is a 
system that processes promotional reWards offers to existing 
credit cardmember populations. The PRE alloWs a Bank 
(and/ or the marketing department of a Bank) to offer one or 
more additional reWards earning opportunities to credit 
cardmembers. 

[0030] Through the PRE, a Bank offers reWards programs 
to existing Bank customers so that the customers may earn 
reWards by performing speci?c behaviors during a speci?ed 
time frame. As used herein the term “Bank” is intended to 
mean all types of ?nancial service institutions, including 
banks, savings and loan associations, credit unions, credit 
card issuers, and the like, Which offer a variety of ?nancial 
and investment services to customers, such as credit cards; 
“triggering behaviors” refers to credit card purchases, other 
account activity, and other consumer behaviors that can 
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trigger the earning of rewards in a rewards program; and the 
term “reward” is intended to mean some type of consider 
ation or recognition established and given by the Bank, the 
Bank’s partners, or third parties to the customer in recog 
nition of the customer’s speci?c behaviors in the speci?c 
time frame, such as gifts, cash rebates, and frequent ?yer 
miles. 

[0031] A portion or all of the Bank’s customers may be 
enrolled or participating in any given program, depending 
on the eligibility rules of the program. A rewards database 
stores customer-speci?c reward information for each cus 
tomer enrolled in the Promotional Rewards Program. 
Rewards such as rewards currency are automatically calcu 
lated based on the triggering behaviors performed by the 
customer, and earned rewards are awarded either upon 
demand of the customer, or automatically on an immediate 
or periodic basis. The point awards may be increased 
depending on the rules de?ning the reward program. 

[0032] The PRE may interface with a Bank Partners’ 
loyalty and rewards systems. For example, the PRE has the 
capability to offer and process rewards through a Bank 
Partner’s rewards system, and/or to offer and process a Bank 
Partner’s rewards program through the PRE system. 

[0033] The PRE system may be used for any customer or 
group of customers that have an account with or associated 
with a Bank. Such accounts may or may not be associated 
with physical cards, such as plastic credit cards with a 
magnetic stripe. Accounts may comprise smart card 
accounts, accounts associated with a radio frequency iden 
ti?cation device such as SpeedpassTM and EZ PassTM, 
accounts associated with cardless payments (wherein a 
cardless account with a user name and alias is associated 
with another cardmember account), virtual accounts (such as 
one-time use accounts set up for a special purpose), or other 
transaction accounts. Such non-traditional accounts may 
have non-traditional “cards” or other identi?ers associated 
with them. For purposes of the invention, such identi?ers are 
considered cards associated with the account. 

[0034] In step 202 of FIG. 2, the Bank administers a base 
rewards program. Altemately, the base rewards program 
could be administered by another entity, such as a Bank 
Partner or third party. The base rewards program may be 
implemented by a Promotional Rewards Engine (PRE), as 
referenced above. Customers are enrolled in a rewards 
program associated with a customer account. Customers 
may choose from among a variety of rewards programs for 
a particular customer account. The rewards program is 
associated with one or more earning behaviors (such as 
transactions) and one or more rewards which can be earned 
through those behaviors. 
[0035] In optional step 204, the PRE receives Partner 
rewards program data. The PRE is con?gured to manage the 
Bank rewards program as well as the rewards program of 
Bank Partners who do not manage their own customer 
rewards earnings and ful?llment processes. Thus, step 204 
occurs when the PRE is managing one or more Bank Partner 
rewards programs. The PRE then handles the management 
of the Partner rewards program in accordance with the rules 
governing the Partner rewards program. Depending on the 
arrangement with the Partner, the method may then proceed 
to steps 206, 208, and/or 212. 
[0036] In step 206, the Bank creates its promotional 
rewards program, including the rules de?ning the program. 
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The rules may be any of the rules described herein, including 
rules governing the offer, reward, and eligible population. 

[0037] In step 208, the PRE creates and stores the offers 
and rewards. These offers and rewards may be created by the 
Bank Interface 76 and Create Bank Offer & Partner Offer 
Modules 40, 42 of FIGS. 3A & 3B, as described below. The 
offers and rewards information may be stored in the Offer 
Database 20 of FIGS. 3A & 3B. 

[0038] In optional step 210, the PRE communicates the 
offers and rewards to the customers. It may also report the 
offer and reward information for internal or external auditing 
purposes. For instance, it may report the information to an 
internal data collection module such as the Report Module 
70 and/or Bank Interface 76 of FIG. 3B. The customers may 
comprise Bank customers having accounts with the Bank. 
The customers may also comprise Partner customers, if the 
PRE has received Partner rewards program information in 
step 204. Communication with the customer can occur via 
any means described in FIGS. 3A and 3B. 

[0039] In step 212, the PRE enrolls customers in customer 
reward accounts. The accounts are created and stored, pref 
erably in a database. Each reward account may be associated 
with an existing customer account. More than one reward 
account may be associated with a single customer account. 
Each reward account may be associated with one or more 
rewards. 

[0040] In step 214, the PRE may communicate reward 
account information to the customer. It may also report the 
reward account information for internal or external auditing 
purposes. For instance, it may report the information to an 
internal data collection module such as the Report Module 
70 and/or Bank Interface 76 of FIG. 3B. Such account 
information may comprise a description of the reward 
program, the number of the account, and the balance of the 
reward account. For new accounts, the balance may be Zero. 
There may be a positive balance if the customer is auto 
matically given an initial reward upon enrollment in the 
rewards program. For instance, a customer who signs up for 
a checking account may automatically receive a free $5 gift 
certi?cate to a Partner retailer, in which case the reward 
account created for that customer would have a positive 
balance. The reward account balance may also be positive if 
it is not a new account, but rather if it is converted from 
another reward account or portfolio. If the old account had 
a positive balance, then the new, converted account would 
carry over a balance. In these cases, the reward balance may 
need to be converted. For instance, if the prior balance was 
a number of merchant points, but the converted account 
offers only frequent ?yer miles, then the points may be 
converted into miles. 

[0041] In step 216, the PRE monitors customer transac 
tions and behaviors in order to determine reward earnings. 
As de?ned by the reward program, speci?c transactions 
and/or behaviors may earn rewards. 

[0042] In step 218, the PRE accumulates earnings to the 
customer reward account based on the customer’s reward 
earning transactions and behaviors monitored in step 216. 

[0043] In optional step 220, the PRE communicates the 
reward earnings to the customer. It may also report the 
earnings information for internal or external auditing pur 
poses. For instance, it may report the information to an 
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internal data collection module such as the Report Module 
70 and/or Bank Interface 76 of FIG. 3B. 

[0044] In optional step 222, the PRE may exchange one or 
more customer rewards for one or more other reWards. This 

may be at the request of a customer, for example if the 
customer Wants to sWitch reWard programs or reWard types. 

[0045] In step 224, the reWards are ful?lled. A reWard may 
be delivered to a customer, credited to a customer account, 
provided to a Partner or third party Who Will provide the 
reWard to the customer, or otherWise provided to the cus 
tomer. 

[0046] In optional step 226, the PRE communicates the 
ful?llment of the reWard. The PRE may also debit the reWard 
from the customer’s reWard account. It may also report 
ful?llment information for internal or external auditing 
purposes. For instance, it may report the information to an 
internal data collection module such as the Report Module 
70 and/or Bank Interface 76 of FIG. 3B. 

[0047] The method described above in FIG. 2 may also 
include features of the PRE as described in FIGS. 3A and 
3B. For instance, the communicating and/or reporting steps 
210, 214, 220, 226 of FIG. 2 may be accomplished by the 
Communication Module 64 and/ or the Reporting Module 70 
via any of the communication methods described for those 
Modules 64, 70, or any other communication means 
described herein. The rules de?ning the offers in step 206 
may comprise any offer rules as described herein, such as 
With respect to the Bank Interface 76, the Create Bank Olfer 
Module 40, and the Create Partner Olfer Module 42. The 
steps of monitoring transactions and behaviors 216 and 
accumulating reWards 218 may comprise the operations 
described With respect to the Interrogate ReWard Account 
Behaviors and Transactions Modules 48, 50 and the Offer 
Quali?cation Module 52, and other associated modules, as 
described beloW for FIGS. 3A & 3B. 

[0048] FIGS. 3A and 3B shoW the Promotional ReWards 
Engine (PRE) according to one embodiment of the inven 
tion. 

[0049] As shoWn in FIG. 3A, the Bank Interface 76 may 
pass rules and other information to the Create Bank Olfer 
Module 40, the Create Partner Olfer Module 42, the Offer 
Database 20, the Create ReWards Account Population Mod 
ule 44, the Create Partner ReWards Account Population 
Module 46, the Interrogate ReWard Account Behaviors 
Module 48, the Interrogate ReWard Account Transactions 
Module 50, the Offer Quali?cation Module 52, the Offer 
Ful?llment Module 54, the Ful?llment Reconciliation Mod 
ule 56, the Communication Module 64, and the Report 
Module 70. The Bank Interface 76 may generate these rules 
and information or receive them from the Bank. The rules 
may govern and/or de?ne the Bank’s and/ or Bank Partners’ 
reWards program(s) by governing and/or de?ning the opera 
tion ofthe Modules 40, 42, 44, 46, 48, 50, 52, 54, 56, 64, 70 
and Offer Database 20. The various rules are described 
further in conjunction With FIG. 3B. 

[0050] FIG. 3B shoWs the PRE of FIG. 3A in greater 
detail. In the PRE system, any of the Processors 20, 22, 24, 
26, 28, 58, 60, 62, 66 & 68 and Modules 40, 42, 44, 46, 48, 
50, 52, 54, 56, 64, & 70 may comprise a processor, database, 
and suitable inputs and outputs for communicating With 
other processors. For instance, a processor or module may 
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comprise a computer, a computer program, a server, or other 
appropriate data processing device. Some of the PRE system 
components may share the same hardWare. For example, one 
computer may be one or more elements of the PRE. 

[0051] Still referring to FIG. 3B, the Bank Interface 76 
may pass rules or other information to the Modules as 
described above. A rule may comprise any instruction, 
parameter, macro, subroutine, program, or any other instruc 
tion set that may apply to one or more customers or 

population groups, one or more reWards or reWard programs, 
any other feature as described beloW, or any other feature 
de?ning a Bank or Partner reWard program. For instance, the 
rules may change the accumulation rules of a reWards 
program used by the Interrogate ReWard Account Behaviors 
and Transactions Modules 48, 50 to accumulate customer 
reWards. 

[0052] The Bank Interface 76 may change (or provide 
rules Which change) relationships betWeen the Bank and its 
Partners, betWeen a customer and any reWards programs 
associated With the customer, or betWeen the customer and 
the Bank. For instance, the Bank Interface 76 may change 
the rules de?ning a reWard offered by a Bank or Partner 
reWards program to a customer or customer population. The 
Bank Interface 76 may specify the rules governing reWard 
program participation, program transfer, currency conver 
sion, and redemption for speci?c customers, customer 
groups, and programs. The Bank Interface 76 may set up 
reWards currency earning and accumulation algorithms 
based on de?ned business rules. The Bank Interface 76 may 
also setup rules governing the redemption and ful?llment of 
goods, services, and payments to be provided to customers 
as reWards. 

[0053] The Bank Interface 76 may comprise (or be imple 
mented by) a sub-entity of an issuing Bank, such as the 
marketing department of the Bank. The Bank Interface may 
also comprise multiple banks, multiple Bank Partners, or 
any combination thereof. For instance, the Bank Interface of 
the PRE may comprise a module that receives reWard 
program information from other banks and Partners. In this 
Way, the PRE may manage the reWards programs of those 
other banks and Partners. 

[0054] The Bank Interface 76 may quickly add neW items 
to reWards catalogs (redemption sets). This is partly because 
the Bank Interface 76 may provide Bank representatives the 
ability to vieW and edit the rules de?ning and governing any 
of the Modules, including the Bank Interface 76. Such 
authoriZed representatives may edit and vieW the Modules 
via Bank computer terminals, over the Internet, or via other 
channels. 

[0055] The Bank Interface 76 may quickly incorporate 
neW information from other modules and databases to re?ect 
program changes and neW o?fers across servicing channels. 

[0056] One advantage of having a separate Bank Interface 
76 is that it may be con?gured to quickly add a neW earning 
algorithm if the neW algorithm is to be driven from data 
already driving other reWards currency earning algorithms. 
For instance, the Bank Interface’s 76 algorithm exists sepa 
rately and can therefore be modi?ed separately from the data 
it acts upon. Thus, adding to, subtracting from, or otherWise 
modifying the Modules 40, 42, 44, 46, 48, 50, 52, 54, 56, 64, 
and 70 minimiZes time, cost, and administrative inefficiency. 
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[0057] The Create Bank Olfer Module 40 and Create 
Partner Olfer Module 42 apply the rules received from the 
Bank Interface 76 and thereby enable various functions and 
capabilities related to the setup of the PRE and associated 
reWards programs. These tWo Modules 40, 42 may operate 
separately: the Create Bank Olfer Module 40 receives and 
applies rules and other information related to reWards pro 
grams that are created by the Bank itself, Whereas the Create 
Partner Olfer Module 42 receives and applies rules and other 
information related to reWards programs that are created by 
Bank Partners. For instance, the Create Bank Olfer Module 
40 may receive rules related to an offer Whereby customers 
in Alabama earn 1% cash back for all purchases in July that 
are over $50. The Create Partner Olfer Module 42 may 
receive rules related to an offer Whereby a Partner airline 
o?fers double frequent ?yer points during the month of 
February for all Partner purchases. 

[0058] The Create Olfer Module 40 and Create Partner 
Olfer Module 42 may set up a program as a set of accumu 
lations rules and redemption options. The Modules 40, 42 
may also de?ne sets of one or more redemption items 
(redemption sets or collections) and add or delete items from 
any redemption set. For example, the redemption items may 
comprise single item sets like Partner airline miles and 
premiums. Redemption sets may also comprise merchandise 
collections, sets of cash equivalents (checks and gift certi? 
cates), Partner airline miles, pre-de?ned travel packages, 
and Partner merchant coupons. 

[0059] The Modules 40, 42 may add or delete any redemp 
tion item or redemption set to or from any reWard program 
and control the capabilities and alloWable combinations of 
the redemption through business rules. For example, the 
Bank Interface 76 may add a cash rebate option to multiple 
reWards programs or offer travel options to premium 
reWards accounts, or it may offer the redemption of airline 
Partner miles to customers Who already have a different 
option. 

[0060] The Modules 40, 42 may de?ne sets of rules for 
earning reWards currency and/ or reWards under a program’s 
earnings and accumulation requirements. The Modules 40, 
42 may also specify attributes or characteristics that limit or 
de?ne the events, transactions, and behaviors (“triggering 
events”) for Which a customer earns a reWard or reWards 
currency. Those attributes may comprise transaction date, 
time, location, frequency, amount, and other triggering 
attributes. 

[0061] The speci?c triggering events are de?ned accord 
ing to the speci?c offer, i.e., the rules de?ning the offer 
provided by the Bank Interface 76. An offer may be classi 
?ed according to: offer type or subtype; offer delivery 
channel (i.e., hoW the offer is communicated to the customer, 
Which may comprise any means of communicating With the 
customer described herein); offer response channel; start 
time; end time; offer campaign; internally or externally 
provided population or population criteria; transaction type; 
frequency of a speci?c type of transaction; frequency of total 
transactions; amount of one or more transactions; minimum 
transaction amount for triggering earning a reWard; maxi 
mum transaction amount for earning a reWard; earning cap; 
variable or ?xed reWard amount; reWard amount (or con 
version factor, if based on a transaction amount); reWard 
identi?er; redemption type (automatic, on-demand, or at a 
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certain date); customer account status (such as closed, 
froZen, bankrupt, revoked, or otherWise in bad standing); 
merchant description of the transaction; number of operative 
time periods; number of tiers (if the offer is a tiered offer); 
and Partner. For instance, the Create Bank Olfer Module 40 
may de?ne a rule enabling customers to earn reWards based 
on the siZe of their home equity line of credit or credit card 
balance in one or more reWards programs. The Create 
Partner Olfer Module 42 may specify one or more Partner 
reWards that Will be earned upon one or more triggering 
events. 

[0062] The Modules 40, 42 may create additional rules 
and information based on the rules and information received 
from the Bank Interface 76. The additional rules and infor 
mation may comprise rules de?ning an offer and reWard of 
a reWard program. The Modules 40, 42 may pass their 
created rules and information to the Offer Database Proces 
sor 20. As noted above for all Modules, the Offer Database 
Processor 20 may alternately receive these rules and infor 
mation directly from the Bank Interface 76. 

[0063] The Create Olfer Module 40 may generate Bank 
reWards, o?fers, rules, and other information. It is con?gured 
to pass this information to the Create ReWards Account 
Population Module 44. Similarly, the Create Partner Olfer 
Module 42 may generate Partner reWards, o?fers, rules, and 
other information. It is con?gured to pass this information to 
the Create Partner ReWards Account Population Module 46. 

[0064] The Create ReWards Account Population Module 
44 may also receive rules and information from the Offer 
Database Processor 20. For instance, the Create ReWard 
Account Population Module 44 may receive rules or other 
information de?ning the population eligible to participate in 
a particular reWards program. Similarly, the Create Partner 
ReWards Account Population Module 46 may also receive 
rules and information from the Offer Database Processor 20. 
For example, the Create Partner ReWards Account Popula 
tion Module 46 may receive rules or other information 
de?ning the population eligible to participate in a particular 
Partner reWards program. 

[0065] The Create ReWards Account Population Module 
44 and the Create Partner ReWards Account Population 
Module 46 receive rules de?ning a population eligible for a 
Bank or Partner reWard program, respectively. For instance, 
in the Alabama 1% rebate example described above, the 
Create ReWards Account Population Module 44 may receive 
a rule specifying that the eligible population is all Bank 
cardmembers Who live in Alabama. A Partner airline may 
offer double frequent ?yer miles during the month of Feb 
ruary to anyone Who has a Partner account, in Which case the 
Create Partner ReWards Account Population Module 46 may 
receive a rule de?ning that the eligible population is every 
one Who has a Partner account. 

[0066] The Modules 44, 46 are con?gured to receive 
population information from a variety of sources, including 
the Bank Interface 76 and the External Population Data 
Processor 58. The External Population Data Processor 58 
collects population data information from the Bank Interface 
76, third parties 78, and Partners 80. It passes the population 
data to the Modules 44, 46. 

[0067] The Modules 44, 46 may also receive population 
information from the Account Data Processor 22, Which 
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stores customer account information including population 
information such as customer addresses. The Create 
ReWards Account Population Module 44 and the Create 
Partner ReWards Account Population Module 46 may also 
receive population information from the Create Bank Offer 
Module 40 and the Create Partner Offer Module 42, respec 
tively. 

[0068] Based on received population rules and population 
information (such as customer account information stored in 
the Account Data Processor 22), the Create ReWards 
Account Population Module 44 and the Create Partner 
ReWards Account Population Module 46 generate the popu 
lations eligible to participate in Bank and Partner reWards 
programs, respectively. For instance, an offer may de?ne a 
population as all customers in Alabama, and the Create 
ReWards Account Population Module 44 and Create Partner 
ReWards Account Population Module 46 may generate the 
population of Alabama customers based on customer 
address data stored in the Account Data Processor 22 for 
each customer. 

[0069] The Account Data Processor 22 stores and pro 
cesses information related to customer accounts. Informa 
tion stored by the Account Data Processor 22 may comprise 
personal information about each customer and ?nancial 
information related to the customer’s account. Personal 
information for a particular cardmember may comprise the 
cardmember’s name, address, social security number, hair 
color, height, Weight, age, product preferences, credit rating, 
personal information of other authorized users of the 
account, mother’s maiden name, and/or any other personal 
information. Financial information related to a customer’s 
account may comprise the cardmember’s account numbers 
With the bank, account numbers and other account informa 
tion of a customer account With a Partner, activity on each 
account, and any other ?nancial information. Account activ 
ity may comprise date, time, location, and amount informa 
tion for each transaction; transaction type; account payment 
histories; and any other information account information for 
a customer 74. Account activity information is stored at the 
Account Data Processor 22 after it is received from the 
Transaction Data Processor 26, Which receives such trans 
action information from the Transaction Data Module 27, 
Which receives and stores customer transaction information. 
Any of the data stored in the Account Data Processor 22 may 
be used to determine Whether customer behaviors earn 
reWards (i.e., Whether a customer behavior is a triggering 
event). The data may also be used to determine Whether a 
customer is a member of a population. 

[0070] The Account Data Processor 22 may provide rules 
based access to speci?c functions and information of the 
Processor 22. For example, the Processor 22 may only alloW 
primary account holder customers 74 to redeem a reWard, or 
it may alloW only the controlling account for a small 
business to redeem or change options of its enrolled pro 
grams. Other modules and databases such as the Offer 
Database Processor 20 may also provide rules-based access 
to their speci?c functions and information. For instance, it 
may not alloW the Interrogate ReWard Account Transactions 
Module 50 the ability to overWrite an offer ?le stored at the 
Offer Database 20. 

[0071] The Communication Module 64 may receive cus 
tomer account information or other information from the 
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Create Bank Offer Module 40, Create Partner Offer Module 
42, Create ReWards Account Population Module 44, Create 
Partner ReWards Account Population Module 46, Interrogate 
ReWard Account Behaviors and Transactions Modules 48, 
50, Offer Quali?cation Module 52, Offer Ful?llment Module 
5456, and Bank Interface 76. For instance, the Communi 
cation Module 64 may receive names and/or logos of any 
enrolled reWards programs, reWards/points/currency sum 
maries of those programs, a status report regarding earnings 
on a customer reWard account, or any other information 
associated With the programs from the Offer Quali?cation 
Module 52. 

[0072] The Communication Module 64 may communicate 
information to the customer via the Internet, an account 
statement, proactive services, a voice response unit, a cus 
tomer representative (via phone or email), a Welcome kit, 
acquisition offers, inbound telemarketing, outbound 
telemarketing, direct mail, or any other communication 
means described herein. 

[0073] The Communication Module 64 may customiZe the 
customer’s statements to include any customer account or 
reWard account transaction, such as transaction history, 
reWard earnings balance, reWard earnings history, available 
reWard programs or offers, reWards (such as earned coupons 
or rebate checks), or other information. For instance, the 
Communication Module 64 may communicate to a customer 
What the customer must do to earn a particular reWard (such 
as the difference betWeen the customer’s current transaction 
volume for a given month and the transaction volume 
threshold necessary to earn a particular reWard), and/or the 
additional behaviors that must be accomplished after that to 
earn a second reWard (such as for a phased reWard, described 
beloW). The customer statements may be on paper (via U.S. 
mail, for example). They also may be available on a 
Webpage or via any other communication means described 
herein. The Communication Module 64 may then integrate 
such information into account statements sent to the cus 
tomer, or it may otherWise make such information available 
to the customer. The Communication Module 64 may send 
the customer the statement or enable the customer to access 
the statement over a variety of channels, such as a Bank 
Website over the Internet, Which may be passWord-protected. 
Other channels may comprise email, a customer service 
telephone number, a voice recognition unit, a bank teller, an 
ATM, a merchant point-of-sale (“POS”) system, a signature 
debit payment system, and a PIN debit system. The customer 
may also communicate With the Bank via cell phone or 
PDA. 

[0074] The Communication Module 64 provides for vari 
ous capabilities and functions related to servicing the card 
member. For instance, the Module 64 can communicate to 
the customer 74 the number, amount, or nature of earned, 
redeemed, or ful?lled reWards. 

[0075] The Communication Module 64 may provide 
information (or make information available) to customers, 
advisors, and/or Bank representatives (such as a servicing 
department) to disclose the rules for any currency conver 
sion or any other rule. 

[0076] The Communication Module 64 provides for vari 
ous capabilities and functions related to communicating With 
a customer 74. The Communication Module 64 also gener 
ally provides for various capabilities and functions related to 
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o?‘ers and communication channels between and among the 
bank, bank af?liates, third parties, modules, databases, and 
customers 74. 

[0077] Through the Communication Module 64, custom 
ers may access their accounts and/or redeem currency online 
or through other self-serve channels. Customer 74 may also 
change their redemption method online (or via another 
communication channel). For example, a customer 74 might 
change a redemption from automatic to on-demand. In 
automatic redemption, a reWard may be automatically 
removed from a customer account Without any action by the 
customer. For a cash rebate, the rebate credited to the 
account may be deducted When a rebate check is mailed to 
the customer in a monthly statement letter. In on-demand 
redemption, earnings are deducted from the customer’s 
account When requested by the cardholder. For instance, the 
rebates may accumulate in the customer’s account until the 
customer requests a rebate check. 

[0078] The reWards engine may verify the availability of 
reWards for ful?llment before deducting the reWard earnings 
from the reWard account. For instance, the reWards engine 
may need to verify that a gift is available in inventory before 
the reWard can be ful?lled and delivered. This may occur 
When the Olfer Ful?llment Module 54 receives reWard 
availability information from the Ful?llment Data Processor 
68. 

[0079] Customers 74 may opt in to various olfered 
reWards programs through the Communication Module 64. 
O?‘ered reWards programs may be communicated to the 
customer 74 via the Communication Module 64. For 
instance, the Communication Module 64 may o?fer reWards 
promotions through product statements, reWards statements, 
and other communication delivery channels. 

[0080] The Communication Module 64 may provide detail 
of earnings by speci?c quali?cation set or shoW currency 
earned for a speci?ed type of event, transaction, or behavior 
that Was set up with different qualifying attributes and 
calculation methods. For example, the Communication 
Module 64 may shoW Partner purchase points, non-Partner 
purchases, or event-based reWards. 

[0081] The Communication Module 64 may produce peri 
odic summaries of earnings, balances, and redemption activ 
ity that can be separate from or part of product account 
statements. For example, the Communication Module 64 
may produce a free-standing reWards statement. 

[0082] The Communication Module 64 may access a 
customer’s reWard activity summary through different chan 
nels. For example, it may be accessed through paper state 
ment or online inquiry. 

[0083] The Communication Module 64 may communicate 
to a customer via a Partner’s or merchant’s desired method. 

For instance, a desired method might be a Partner privileged 
mileage account Statement or a Partner Internet portal’s 
personaliZed site. 

[0084] An advantage of the present invention is that neW 
reWards accumulation methods can be quickly and easily 
integrated into these Customer 74 communication channels 
Without specialiZed knoWledge of the PRE system. For 
example, a neW reWard program may be displayed on a 
credit card statement, a demand deposit account (e. g., check 
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ing account) statement, or any other statement received by 
the customer. The customer could also doWnload such 
information over a computer, cell phone, or personal digital 
assistant (PDA). 

[0085] The customer 74 may interface With the Account 
Data Processor 22, the ReWards Account Data Processor 24, 
and/or the Transaction Data Processor 26. The Account Data 
Processor 22, ReWards Account Data Processor 24, and 
Transaction data Processor 26 are preferably all part of a 
Bank computer netWork. Preferably these Processors 22, 24, 
26 communicate With one another, for instance, to update 
account information stored at the Account Data Processor 22 
based on neW transaction data received at the Transaction 
Data Processor 26. 

[0086] The customer may interface With the Account Data 
Processor 22 via Internet, ATM, phone call, or any other 
method of communicating With a Bank. The customer 74 
may customiZe an individual account by inputting customi 
Zation information at the Account Data Processor 22 and/or 
ReWards Account Data Processor 24. For instance, the 
customer may change personal information stored on the 
account such as the customer’s address, or the customer may 
add another authorized user to a customer account. Multiple 
customers’ accounts, such as all the accounts in a family or 
business group, could be pooled for a particular reWard or 
multiple reWards. For instance, in a pooled account, earnings 
from multiple customers could be accrued together toWard a 
particular reWard. Alternately, the customer 74 may input 
such information at an access channel that transfers such 
information to the Account Data Processor 22, ReWards 
Account Data Processor 24, or Transaction Data Processor 
26. An access channel may comprise a Bank customer 
service department, a Bank, a Bank Website or other Internet 
Website af?liated With the Bank, an ATM machine, or 
another communication channel. 

[0087] The Account Data Module 22 may receive initial 
account setup data at the time the customer is applying for 
the account. For instance, the Account Data Module 22 may 
receive the customer’ s name and other account-related infor 
mation, and the Account Data Module 22 may assign the 
customer an account number. The Account Data Module 22 
may also associate one or more reWards programs With the 
customer, e.g., When the Create ReWards Account & Partner 
ReWards Account Population Modules 44, 46 determine that 
a particular customer quali?es for a particular o?fer. 

[0088] The Olfer Database Processor 20 receives o?fer and 
reWard instructions and information from the Bank Interface 
76, the Create Bank Olfer Module 40, and the Create Partner 
Olfer Module 42. The Olfer Database Processor 20 stores 
this o?fer and reWard information. Preferably, the Olfer 
Database Processor 20 stores each offer. The Olfer Database 
Processor 20 may alloW, disalloW, or require participation in 
a speci?c reWard program depending upon other Partner or 
brand af?liations associated With the account. For instance, 
if a customer has an account enrolled in a frequent ?yer 
reWard program With one airline, the Olfer Database Pro 
cessor 20 may prevent the account from enrolling in a 
similar program With another airline. 

[0089] The Create ReWards Account Population Module 
44 and Create Partner ReWards Account Population Module 
46 request and receive information regarding o?fers, reWards 
programs, and reWards from the Olfer Database Processor 



US 2006/0259364 A1 

20 (or directly from Bank Interface 76). For instance, the 
Modules 44, 46 may receive information regarding an offer 
Wherein all Bank or Partner platinum credit card account 
holders may earn double frequent ?yer miles for all pur 
chases in February. The Modules 44, 46 receive customer 
account information from the Account Data Processor 22. 
For instance, the Modules 44, 46 may receive the account 
numbers of all customers Who have Bank platinum credit 
card accounts. The External Population Data Processor 58 
communicates With the Bank Partners 80 and third parties 78 
to receive external population data, Which it passes to the 
Modules 44, 46. External population data may comprise 
information regarding accounts With Partners. The Modules 
44, 46 may also receive speci?c rules or instructions from 
the Bank Interface 76. For instance, during the month of 
February, the Modules 44, 46 may receive instructions that 
any Bank or Partner platinum credit card accounts already 
associated With a non-Partner airline must be disquali?ed 
from the offer. 

[0090] In a preferred embodiment, the Modules 44, 46 
receive rules de?ning a population eligible for a Bank or 
Partner reWard program, respectively. For instance, in the 
Alabama 1% rebate program described above, the Create 
ReWards Account Population Module 44 may receive a rule 
specifying that the eligible population is all cardmembers 
Who live in Alabama. 

[0091] The Create ReWards Account Population Module 
44 and Create Partner ReWards Account Population Module 
46 process population information and creates populations 
for the reWards programs. Apopulation may comprise one or 
more customers Who, based on the rules and criteria de?ning 
a particular offer, qualify for a particular reWards program 
associated With the offer. For instance, the population may 
comprise the set of all Bank platinum credit card account 
holders Whose accounts are not associated With a non 

Partner airline. The Modules 44, 46 may also enroll such 
populations in the reWards program. The Modules 44, 46 
process this information and create an account for each 
individual customer Who quali?es for a particular reWards 
program offer. When the Modules 44, 46 enroll a customer 
in a reWards program, they may pass such enrollment 
information to the Communication Module 64, Which may 
communicate such enrollment to the customer 74. 

[0092] The Modules 44, 46 may create an account for each 
qualifying customer (such as each customer determined to 
be in the population) and pass this information to the 
Account Data Processor 22 and ReWards Account Data 
Processor 24. For instance, if the population comprises all 
customers Who live in Alabama, the Create ReWards 
Account Population Module 44 may create a reWards 
account for each cardmember Who lives in Alabama. The 
reWards account Would be passed to and stored in the 
ReWards Account Data Processor 24. 

[0093] The ReWards Account Data Processor 24 stores 
information regarding each customer reWards account. For 
instance, the Processor 24 stores the customer name and 
account number(s), the reWards account name(s) and num 
ber(s) associated With each customer account (there may be 
more than one reWards account associated With a particular 
customer account), the accumulation rules of the reWards 
account, the type of reWards, reWard balance, ful?llment 
information, reWard history, and any other reWard- or reWard 
account-related information. 
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[0094] Different reWards programs have different enroll 
ment systems and methods. For some reWards programs, 
cardmembers have the opportunity to enroll in the program 
at any time after the account is established. To accomplish 
this, customers may express a desire to enroll in the program 
by interfacing With the Account Data Processor 22, the 
ReWards Account Data Processor 24, and/or the Transaction 
Data Processor 26. Customers may input appropriate infor 
mation at one or more of the Processors 22, 24, 26 in any 
method as described herein, such as via a customer service 
phone number or the Internet. The Processor 22 may pass 
this information to the Modules 44, 46 on a regular basis, 
such as immediately or at the close of business every day. 
Then the Modules 44, 46 may continue to enroll such 
qualifying customers as they input their preference to enroll 
at the Processor 22. 

[0095] This ability to enroll can be limited according to 
the customer, customer group, and program based on con 
?gurable rules. The Modules 44, 46 may receive these rules 
in any method described above. For instance, as described 
above, the Modules 44, 46 may receive instructions to limit 
an offer to customers Who hold a platinum account. 

[0096] Via any communication channels described above, 
customers may be offered the option to enroll in a reWard 
program at the time of applying for a particular Bank or 
Partner account. For instance, a customer may apply for an 
account at the Account Data Processor 22, and the Processor 
22 may immediately offer the customer to enroll in any 
account for Which the customer quali?es but has not yet 
entered. There may be special offers tailored only to cus 
tomers opening neW accounts. Customers may also be 
capable of opting out of a particular program by entering 
such preference at the Account Data Processor 22, and 
during the opt-out process they may be offered another 
reWards program. The Account Data Processor 22 may be 
con?gured to automatically offer the customer another 
reWards program for Which the customer quali?es but has 
not yet been enrolled. 

[0097] The Create ReWards Account Population Module 
44, the Create Partner ReWards Account Population Module 
46, the Account Data Processor 22, and the ReWards 
Account Data Processor 24 may transfer a customer’s or 
customer group’s participation in one program (or multiple 
programs) to participation in another program (or pro 
grams). Altemately, the Modules 44, 46 and Processors 22, 
24 may enable the customer or customer group to choose to 
transfer. 

[0098] The Create ReWards Account Population Module 
44, the Create Partner ReWards Account Population Module 
46, the Account Data Processor 22, and the ReWards 
Account Data Processor 24 may establish currency conver 
sion rules for the sWitch or transfer, so that reWards or points 
accumulated in one or more programs can be converted to 
the different reWards or points offered in the other pro 
gram(s). To facilitate conversion, a universal unit may be 
used to measure each reWard, such as a dollar value, so that 
dissimilar reWards can be easily converted into each other. 
The Create ReWards Account Population Module 44, the 
Create Partner ReWards Account Population Module 46, the 
Account Data Processor 22, and the ReWards Account Data 
Processor 24 may specify alloWable program transfer pairs. 
For instance, the program may alloW frequent ?yer miles 
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from an airline to be converted to cash rebates or rental car 
discounts, but it may disallow the conversion of one airline’s 
frequent ?yer miles to another airline’s frequent ?yer miles, 
or vice versa. 

[0099] The PRE may alloW for terminating a program and 
de-enrolling one or more customers from a program. For 

instance, the Bank Interface 76, the Account Data Processor 
22, and Modules 44, 46 may terminate a program and 
de-enroll one or more customers according to rules received. 
They may also specify the disposition of any accumulated 
reWards or currency. Accumulated currency may be con 
verted into a reWard or currency in another reWard program 
as described beloW, or it may be lost upon de-enrollment. 
The Bank Interface 76 may also directly terminate a pro 
gram or de-enroll customers by inputting information at the 
Account Data Processor 22. 

[0100] The Create ReWards Account Population Module 
44 and Create Partner ReWards Account Population Module 
46 may enable accumulating reWards earnings from activity 
in accounts in different lines of business to a single customer 
reWards account. The Modules 44, 46 receive Partner 80 and 
third party 78 account data from the External Population 
Data Processor 58. The Modules may also receive popula 
tion data from the Internal Customer Population Processor 
82, Which stores Bank customer data, or directly from the 
Bank Interface 76. 

[0101] The Modules 44, 46 may identify and assign cus 
tomer membership numbers in any or all Partner reWards or 
loyalty programs, Which it can pass back to the Partners 80 
via the External Population Data Processor 58. For instance, 
the Modules 44, 46 may receive Partner loyalty ?les and 
assign numbers to those ?les. The Modules 44, 46 may 
capture and track those numbers, and the numbers can be 
displayed through various channels, such as various bank 
branches. The Modules 44, 46 may capture and/ or track any 
and all Partner loyalty numbers, Whether from Partners or 
non-Partners. 

[0102] The Modules 44, 46 may assess and validate Which 
customers are eligible for enrollment or access to a product, 
service, or feature based on predetermined rules. The Mod 
ules 44, 46 may also synchroniZe appropriate customer or 
member identi?ers among the Bank, Partners 80, and third 
parties 78. For example, the Modules 44, 46 can provide 
real-time synchronization of a Partner airline frequent ?yer 
number With a neWly-acquired cardmember Who holds a 
Partner frequent ?yer account. This could enable embossing 
of the customer’ s account number onto the neW plastic credit 
card (or other physical embodiment associated With an 
account) immediately folloWing the cardmember’s decision 
to enroll. 

[0103] The Modules 44, 46 may additionally be con?g 
ured to verify a customer’s enrollment in real time. 

[0104] The Modules 44, 46 may recogniZe and process 
changes in aWard level status in various Partner programs. 
For instance, a Partner may go bankrupt. The Bank Interface 
76 may inform the Modules 44, 46 that the Partner Went 
bankrupt by providing rules determining, for example, hoW 
to modify each Partner reWard account. For instance, the 
Bank Interface 76 may specify hoW to convert earnings of 
the Partner account into another reWard With a different 
Partner. 
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[0105] The Interrogate ReWard Account Behaviors Mod 
ule 48 and Interrogate ReWard Account Transactions Mod 
ule 50 process data to match triggering events With customer 
reWard accounts. The Modules may receive triggering event 
information from the Offer Database Processor 20, the 
Account Data Processor 22, or the ReWards Account Data 
Processor 24. The Modules 48, 50 may also receive account 
data and reWards account data from the Account Data 
Processor 22 and the ReWards Account Data Processor 24. 

[0106] The Interrogate ReWard Account Behaviors Mod 
ule 48 receives behavior data from the External Behavior 
Data Processor 60. The External Behavior Data Processor 60 
stores information relating to customer behaviors. For 
instance, the Processor 60 may receive and store information 
relating to customer transactions at a Partner airline or hotel, 
Which may or may not be otherWise stored in the system. 
The Processor 60 may also receive customer behavior 
information such as spending a Week at a Partner hotel. 

[0107] The Interrogate ReWard Account Transactions 
Module 50 receives customer transaction information from 
the Transaction Data Processor 26, Which stores transaction 
information for customer transactions involving a customer 
account. The Transaction Data Processor 26 receives Bank 
transaction data from the Transaction Data Module 27. The 
Transaction Data Module 27 may comprise a database that 
receives and stores all transactions on Bank-related 
accounts. For instance, the Transaction Data Module 27 may 
receive and store all transactions for all Bank customer 
credit cards, debit cards, and other accounts. The customer 
may also process transactions directly through the Transac 
tion Data Module 27, e.g., via secure online payments 
Wherein the transaction information feeds directly into the 
Transaction Data Module 27. 

[0108] The Interrogate ReWard Account Transactions 
Module 50 receives external transaction data from the 
External Transaction Data Processor 62, Which stores cus 
tomer transaction information that may not involve a cus 
tomer account. External transaction data may comprise 
transaction data from Partners. 

[0109] The Interrogate ReWard Account Behaviors Mod 
ule 48 receives reWard account data from the ReWards 
Account Data Processor 24 and customer behavior data from 
the External Behavior Data Processor 60. 

[0110] For instance, the Interrogate ReWard Account 
Transactions Module 50 may determine from the ReWards 
Account Data Processor 24 that a customer is enrolled in 
XYZ reWards program. The Module 50 may then pull the 
XYZ program data from the Offer Database Processor 20 
and discover that the XYZ program enables customers to 
earn a small gift for every platinum credit card transaction 
that has an amount over $50 during the month of February. 
The Module may then query the Transaction Data Proces 
sors 26, 62 for all transactions that Were over $50. The 
Module 50 may then discover that the customer made tWo 
purchases in amounts over $50 during the month of Febru 
ary. At this point, the Module 50 could send this earnings 
information to the ReWards Account Data Processor 24. 
Alternatively, the Module 50 could pass this information to 
the Offer Quali?cation Module 52, Which may then deter 
mine if the activities should earn reWards. 

[0111] When the reWard is part of a Partner reWard pro 
gram, such as frequent ?yer miles or points for a Partner 



US 2006/0259364 A1 

airline, the Interrogate Reward Account Transactions Mod 
ule 50 may pass the earnings information to the External 
Transaction Data Processor 62, Which may pass the earnings 
information to the Partner reWards system. The reWards in 
the Partner reWards program could then subsequently be 
processed by the Partner rather than the PRE. 

[0112] The Interrogate ReWard Account Behaviors Mod 
ule 48 operates similarly to the Interrogate ReWard Account 
Transactions Module 50, except it monitors behaviors 
instead of Bank transactions. 

[0113] Whether the Modules 48, 50 determine earnings or 
not, the earning information produced by the Modules 48, 50 
is preferably passed to the Offer Quali?cation Module 52. 

[0114] The Olfer Quali?cation Module 52 processes this 
earnings data and determines any reWard eamings. For 
instance, it may determine that a customer did in fact make 
tWo purchases over $50 during the month of February, and 
therefore determine that the customer has earned tWo 
reWards. The Module 52 then checks With the External 
Suppression Data Processor 28 to determine Whether the 
customer account is eligible to earn reWards. A customer 
may be ineligible if the customer’s account has been sus 
pended, closed, or delinquent, if too many transactions have 
been disputed, if credit card purchases have been returned 
and credited back to the account, the account is in bad 
standing With the Bank, or if the account has any other 
feature that the Bank considers adverse. If the customer 
account is eligible to earn rewards, then the Module 52 
Would then instruct the ReWards Account Data Processor 24 
to amend the customer’s reWards account to re?ect the 
earned reWards. 

[0115] When a reWard is earned, the Module 52 may also 
pass the earning information to the Communication Module 
64, Which can communicate such information to the cus 
tomer 74. The Module 52 may also pass the earning infor 
mation to the Offer Ful?llment Module 54. 

[0116] Some reWards programs may have eamings caps. 
The Bank Interface 76 may override such earnings caps and 
making eamings adjustments to a customer’s reWards 
account. 

[0117] In one embodiment, a customer may be enrolled in 
a points program Wherein the customer may earn 1000 
points for spending one Weekend at a Partner hotel in the 
month of July. The ReWards Account Data Processor 24 and 
the Offer Database Processor 20 may pass this information 
to the Module 48. The customer may then spend a July 
Weekend at the Partner hotel. The External Behavior Data 
Processor 60 may pass this behavior information to the 
Module 48. The Module 48 may acquire and process this 
data, and ?nally pass it to the Offer Quali?cation Module 52. 
The Olfer Quali?cation Module 52 may generate instruc 
tions to add 1000 points to the customer’s reWards account. 
The Module 52 Would then pass the instructions to the 
ReWards Account Data Processor 24, Which Would add the 
points to the appropriate customer account. 

[0118] Similarly, the Interrogate ReWard Account Trans 
actions Module 50 processes reWards. The Module 50 
receives reWards account data from the ReWards Account 
Data Processor 24. The Module 50 receives external trans 
action data from the External Transaction Data Processor 62 
and Bank transaction data from the Transaction Data Pro 
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cessor 26. Bank transaction data may comprise any trans 
actions that involved a Bank account (i.e., for Which the 
Bank has a record). Transactions such as credit card pur 
chases or opening a savings account can also be considered 
behaviors, and they may be monitored by the Interrogate 
ReWard Account Behaviors Module 48. External transaction 
data may comprise any transaction that does not involve a 
Bank account, e.g., transactions involving Partner accounts. 

[0119] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 thereby interrogate customer 
behaviors and transactions to help determine customer 
reWard eamings, Which may later be posted to the ReWards 
Account Data Processor 24. The customer may be enrolled 
in multiple reWards programs on the same or different 
accounts. Each qualifying behavior or transaction Will cause 
the Modules 48, 50 to post earnings to the customer’s 
account(s). In this Way, customers may participate in and 
accumulate earnings in multiple reWards programs simulta 
neously. Participating cardmembers may earn stacked 
reWards for earning points in multiple programs. Stacked 
reWards are When multiple earning behaviors and/or trans 
actions must occur to earn a reWard; e.g., by purchasing 
three round-trip airfares in one month, a customer might 
earn double miles for each purchase and then a bonus 1000 
miles for making three purchases in one month. A reWard 
program may offer a tie-in With other programs so that 
certain behaviors or combinations of behaviors can earn 

bonus points or reWards. For instance, While purchasing a 
?ight might earn 10,000 miles in one program and renting a 
car may earn a 2% cash rebate in another program, doing 
both on the same Weekend may earn an additional gift 
coupon through What is effectively a third tie-in reWards 
program. Such multi-tiered rules Would be speci?ed in the 
ReWards Account Data Processor 24, and the Modules 48, 
50 Would process the behaviors and transactions according 
to those stacked reWards programs. For instance, after a 
Module 48, 50 determines that a behavior earned a reWard 
directly, it may inquire Whether any combination of existing 
reWard behaviors or transactions Would enable another 
reWard. 

[0120] Through instructions from the Bank Interface 76 or 
another module, the Modules 48, 50 may add additional 
earnings opportunities and criteria to existing programs. 

[0121] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may alloW the customer to 
purchase additional points in a bank’s reWard program, 
preferably as speci?ed by con?gurable rules. For instance, 
the Modules 48, 50 may have a customiZed rule alloWing 
cardmembers to purchase 10,000 Marriott points for $200. 

[0122] A customer may earn a reWard or reWard currency 
for the occurrence of speci?c triggering events, transactions, 
and behaviors related to a speci?c bank product. For 
instance, customers may earn reWards for payments, pur 
chases, opening an account, ?rst use of a product or account, 
cash advances, or another reWard trigger in a demand 
deposit account, credit card, or other bank product. HoW 
ever, the Modules 48, 50 may also exclude a speci?c type of 
event, transaction, or behavior from earning currency, in 
accordance With the rules of the offer as stored in the Offer 
Database Processor 20. 

[0123] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may alloW customers to 
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qualify to earn currency for transactions, events, behaviors 
With speci?c sets of attributes like location, time period, 
platform, frequency, merchandise category, merchant, 
threshold or other trigger attribute. For example, customers 
may earn at different rates depending on Whether the pur 
chase is from a particular Partner or non-Partner, or other 
factors such as time of day or store location. Customers can 
be reWarded With escalating bonus points or rebates for 
repeat purchases at speci?c merchants. Customers may 
receive an additional 1% rebate on purchases over $500; or 
they may receive 1% on all purchases if monthly purchases 
do not exceed $1000, and 1.5% on all purchases if purchases 
exceed $1000. Transactions With speci?c attributes may also 
be excluded from earning currency. 

[0124] Preferably, the lnterrogate ReWard Account Behav 
iors and Transactions Modules 48, 50, alone or in conjunc 
tion With the Offer Quali?cation Module 52, may verify that 
speci?c customer transactions and behaviors occurred at a 
speci?c time and location according to an offer. For instance, 
if an offer grants reWards for transactions that occur each day 
after 4 pm at a restaurant, the Modules 48, 50, & 52 should 
be able to verify if a particular transaction ?ts this criteria 
and therefore should earn a reWard or reWard currency. 

[0125] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may offer “earnings sales” 
Wherein customers earn currency at a speci?ed rate for 
trigger events (e.g., transactions and speci?c behaviors) 
during a speci?c length of time. For instance, in the case of 
a reWards program Where customers earn points at a par 
ticular rate, such as 10 points per dollar purchased, custom 
ers may earn double points on all purchases in the month of 
November. 

[0126] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may specify rules for expira 
tion of earned currency balances for each of the speci?ed 
earning categories of the program (i.e., categories based on 
events, transactions, and behaviors). For instance, the Mod 
ules 48, 50 may alloW the customer to cash out earned 
currency, transfer or convert the currency to another reWards 
program, or it may hold the currency active for a period of 
time speci?ed in the rules. The Modules 48, 50 may also 
specify rules for the disposition of currency balance When 
the status of the customer’s account changes. For example, 
certain behavior or account status may cause or enable the 
Modules 48, 50 to suspend earnings accumulation. 

[0127] Earnings may be capped for speci?c products, 
events, transactions, and behaviors, and/or for attributes of 
the events, transactions, and behaviors. The Modules 48, 50 
may specify multiple caps for different criteria, and it may 
remove a cap if speci?c behaviors are met. For example, an 
exemplary reWards program may only alloW a customer to 
earn a maximum of 10,000 miles in a month and 50,000 in 
a year for a type of credit card account. Another exemplary 
program may alloW customers to earn double or triple points 
in February up to $1,000. Yet another program might alloW 
customers to earn only 5,000 points per year for demand 
deposit account activity. 

[0128] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may automatically adjust eam 
ings features based on changes in the status of a Partner 
program. For example, different earnings rates or maximums 
may be determined based on the status of a Partner’s 

Nov. 16, 2006 

business. For instance, earning rates and maximums may 
change for a Partner’s frequent ?yer program during certain 
blackout periods or periods of peak activity, or during When 
special conditions are met that are related to the Partner’s 
business. 

[0129] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may give a customer a reWard 
or reWards currency in return for referring a neW customer 
to a speci?c product or type of account. 

[0130] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may alloW users to earn 
different forms of reWard currency. The Modules 48, 50 may 
specify the form of currency (or other reWard) earned by a 
customer or group of customers. For example, it may specify 
dollars, points, miles, Partner currency (such as Disney 
Dollars), speci?c physical items, or other reWards. The 
Modules 48, 50 may also alloW customers to earn currency 
using different calculation methods and calculation rates. 
For example, the calculation methods of different programs 
may comprise: lump sum, ratios, ratio With tiers, ratio at 
threshold, or speci?c items. The programs may specify 
different calculation rates, such as 1 point for $1, or 1 point 
for $2. 

[0131] Except for the function of interrogating reWard 
behaviors and transactions, the additional earning functions 
described above for the lnterrogate ReWard Account Behav 
iors and Transactions Modules 48, 50 may also be accom 
plished by the Offer Quali?cation Module 52. 

[0132] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 alloWs for the processing of 
various functions and capabilities related to the accumula 
tion of reWards in a customer account. The Modules 48, 50 
may track earnings accumulation by amount earned in 
categories, or it may track accumulation by a speci?c 
earnings rule. For example, the Modules 48, 50 may track 
earnings from Partner purchases (as a category) as separate 
from bonus points and other reWards. 

[0133] Customers may accumulate reWard currency 
earned in multiple Bank products and/or external products 
into one or more reWard currency banks or accounts. For 

example, customers may earn a special type of reWards or 
points (“extraordinary reWards”) for credit card purchases 
and for opening a demand deposit account, and the earned 
points may be combined in one extraordinary reWards points 
bank or maintained in tWo separate points banks. 

[0134] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may convert among forms of 
reWards currency to facilitate changing redemption options. 
To simplify conversion, all reWards (or all reWards from a 
particular institution) may have a universal currency trans 
lation method, or accumulation may occur in an underlying 
universal currency. For instance, each reWard may corre 
spond to a speci?c amount of universal reWards points, and 
reWards may be accumulated in units of universal reWards 
points. This Way, a customer may cash out a different 
speci?c reWard according to its “price” in universal reWards 
points. 

[0135] The lnterrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may alloW a customer to 
accumulate earnings at a household level. For instance, if the 
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household includes several Bank customers, earnings may 
be accumulated and tracked in a single reWards account. 

[0136] The Interrogate Reward Account Behaviors and 
Transactions Modules 48, 50 may link multiple accounts of 
the same (or different) product type to one reWards account. 
A fee may be Waived or charged for this feature. For 
example, points may be funneled for multiple credit cards 
into one reWards account. 

[0137] ReWards currency may be accumulated as soon as 
transactions and events are recognized, or they may be 
accumulated on a monthly account cycle processing. For 
example, earnings currency may be accumulated at midnight 
after each day’s purchases and behaviors are recorded. 

[0138] If a suspended account is later reinstated, the 
Interrogate ReWard Account Behaviors and Transactions 
Modules 48, 50, and OlTer Quali?cation Module 52 may 
retro-actively accumulate earnings that Were missed due to 
the suspended status. Such rules or policies may provide 
additional incentive to customers to improve the status of 
their account and/ or maintain their account in good standing. 

[0139] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 and OlTer Quali?cation Mod 
ule 52 may return or reverse the redemption of reWards 
currency for a stored value. For instance, the Modules 48, 50 
may add, subtract, or otherWise change the points, miles, or 
other value from a stored value card. 

[0140] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may suspend access to accu 
mulated earnings. For example, this may occur if the reWard 
earnings are the result of a fraudulent transaction. 

[0141] Points may expire based on rules, Which may relate 
to the date earned, account type, and other account infor 
mation. 

[0142] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may transfer reWards currency 
to another customer reWards account. The Bank may charge 
a fee for the transfer. 

[0143] The Interrogate ReWard Account Behaviors and 
Transactions Modules 48, 50 may redeem currency from 
programs run by non-Partners for reWards in Bank af?liated 
programs. The Modules 48, 50 may also aggregate points 
from multiple programs. The Modules 48, 50 may cause the 
purchase of reWards currency from non-Partners. Such a 
purchase of reWards currency from third party reWards 
programs Would require a relationship betWeen the Bank and 
those third parties to establish a fair method (and currency 
price) for buying and exchange reWards and points. 

[0144] The OlTer Ful?llment Module 54 alloWs for the 
processing of various redemption capabilities and functions. 
The Module 54 receives ful?llment data from the OlTer 
Quali?cation Module 52. The Module also receives external 
ful?llment data, such as Partner reWard information, from 
the External Ful?llment Data Processor 66. The Module 54 
determines Where to send the ful?llment of a customer 
reWard and then sends it to the appropriate party. Monetary 
reWards are passed to the Monetary GateWay 32. 

[0145] The Monetary GateWay 32 provides the customer 
With monetary credits or cash. For instance, the Monetary 
GateWay 32 may send the customer a check via mail. It may 
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also be able to charge them for shipping fees and other costs. 
Non-monetary, non-physical reWards such as points, miles, 
and stored value are passed to the Non-Monetary GateWay 
34, Which delivers such reWards to the customer, e.g., via a 
customer account. For some reWards, such as Partner points 
or miles, the Non-Monetary GateWay 34 may pass the 
ful?llment information to the External Transaction Data 
Processor 62 for external ful?llment. In the case of Partner 
miles, the Partner may pass the miles reWards directly to the 
customer’s frequent ?yer account With the Partner. Savings 
bonds, premiums, and other ?nancial reWards may be passed 
to the Federal Reserve 36 for ful?llment. The Federal 
Reserve may then send the customer a reWard such as a 
savings bond, Treasury bill, or other similar reWard. 

[0146] A fee may be charged to a customer for di?ferent 
o?ferings and/or di?ferent combinations of features in 
reWards programs. For instance, the Account Data Processor 
22 may charge a fee to a customer’s 74 account When the 
customer enrolls in a particular reWards account. For 
instance, a yearly fee of $10 may be charged for the ability 
to exchange a customer’s eamed reWards points for frequent 
?yer miles With a Bank Partner. Such fees Would be speci 
?ed in the rules de?ning the o?fer and or the terms of the 
account, Which may be speci?ed by the Bank Interface 76 
and stored in the OlTer Database Processor 20. Di?ferent fees 
may be charged to di?ferent groups of customers for a given 
feature. For instance, platinum cardholders may have a 
reduced fee compared to regular cardholders. 

[0147] The Monetary GateWay 32 may charge a fee for the 
use of di?ferent redemption methods (e.g., automatic vs. 
on-demand). For instance, if a customer chooses to use an 
automatic redemption, then the Monetary GateWay 32 may 
charge the customer’s account through a regular transaction 
at the Transaction Data Processor 26. The customer’s 
account Would then be debited by the appropriate amount as 
in a regular purchase transaction. For instance, the Bank 
Interface may have a rule associated With a particular 
customer’s reWards program Wherein the on-demand 
redemption feature Will cost $10 in shipping and handling 
every time the customer redeems a reWard. When the 
customer 74 elects to redeem a reWard through the Com 
munication Module 64 (or through another appropriate 
communication means, such as ReWards Account Data 
Processor 26 and Account Data Processor 22), the Commu 
nication (or other) Module 64 passes such request to the 
OlTer Quali?cation Module 52 or the OlTer Ful?llment 
Module 54. From there, the reWard ful?llment request is 
passed to the appropriate ful?llment module 32, 34, 36, 38, 
78, 80, and the Monetary GateWay debits the customer’s 
account. Here, the transaction on the customer’s account 
may contribute toWard reWard earnings. 

[0148] The Monetary GateWay 32 may enable the inte 
gration of credit cards and stored value cards (e.g., a 
combined credit and stored value card). For instance, When 
an aWard is posted to a customer account, the ReWards 
Account Data Processor 24 may move the reWard into a 
customer stored value account. Altemately, for stored value 
accounts With Partners and third parties, the value may be 
added to the stored value account through the regular 
processing of reWards through the OlTer Ful?llment Module 
54 and the stored value account provider (i.e., Third Party 78 
or Partner 80). The customer may use the stored value 
according to the restrictions of the account. For instance, 
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$10 of stored value on a Bank account may enable the 
customer to purchase $10 of goods or services from mer 
chants Who accept the Bank credit, Whereas a $10 stored 
value account at a Partner colfee retailer may only be valid 
toWards the purchase of coffee. 

[0149] Physical reWards such as merchandise and gift 
certi?cates are passed to the Merchandise GateWay 38. For 
instance, the Merchandise GateWay 38 may send the cus 
tomer a ?ulfy bear or a DVD player. ReWards that Will be 
ful?lled by third parties 78 or Partners 80 are passed to third 
parties 78 or Partners 80, respectively. Finally, reWards may 
be passed to the External Ful?llment Data Processor 66 for 
external ful?llment, such as When the Bank has contracted 
With external parties to handle reWard ful?llment. 

[0150] Once the reWard is passed to the appropriate party 
for ful?llment, the Offer Ful?llment Module 54 may notify 
the Communication Module 64 of the status of the reWard. 
The Order Ful?llment Module may also debit the reWard 
from the customer’s account stored at the ReWards Account 
Data Processor 24. 

[0151] When the reWard is ultimately ful?lled by any of 
the above elements 32, 34, 36, 38, 78, 80, those elements 
may communicate back to the Offer Ful?llment Module 54 
and/ or the Ful?llment Data Processor 68 that the reWard Was 
ful?lled (i.e., that the reWard Was constructively delivered to 
the customer). Upon receiving con?rmation that a reWard 
Was ful?lled (or not ful?lled) from elements 32, 34, 38, 78, 
& 80, the Ful?llment Reconciliation Module 56 may notify 
the Offer Ful?llment Module 54 and the Ful?llment Data 
Processor 68. 

[0152] The PRE also enables the effective management of 
physical reWard inventory through the Merchandise Gate 
Way 38. The Merchandise GateWay 38 may communicate 
With the Ful?llment Data Processor 68 (or the Ful?llment 
Reconciliation Module 56) to exchange information related 
to the inventory of certain reWards. The Ful?llment Data 
Processor 68 keeps track of reWard inventory. For instance, 
if the supply is very loW, then the Ful?llment Data Processor 
68 may notify the appropriate party at the Bank (such as the 
Bank Interface 76) of the delinquent supply so that remedial 
measures can be taken, such as discontinuing the reWard or 
acquiring more. The Ful?llment Data Processor 68 can then 
notify the Offer Ful?llment Module 54 of the delinquent 
supply. The Report Module 70 may also query the Ful?ll 
ment Data Processor 68 regarding inventory and report such 
records to the Bank. If there is insu?icient reWards available 
to ful?ll a reWard request, then the Offer Ful?llment Module 
54 can amend the ReWards Account Data Processor 24 to 
re?ect that the reWard has not been processed. Alternate 
steps can be taken; e.g., the customer 74 can be noti?ed via 
64, 22, 24, or 26, and the customer can choose to sWitch to 
another reWard. 

[0153] Other information can be communicated betWeen 
the Ful?llment Data Processor 68 and the Report Module 70. 
The Report Module can output a Ful?llment Reconciliation 
Report 72 that contains ful?llment information such as 
information relating to inventory or summary information 
about reWards processed and ful?lled during a speci?c time. 
The Report 72 may be sent to any appropriate party at the 
Bank or to a Partner 80 or third party 78. 

[0154] Redemption can be automatic or on-demand. Auto 
matic redemption occurs When a reWard is provided to the 
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cardmember automatically. For instance, if a reWard pro 
gram offered a 1% account credit for all purchases at a 
speci?c retailer for one Week, then 1% of the amount spent 
at that retailer during that might be automatically credited to 
the cardmember’s account. This may occur When the Offer 

Quali?cation Module 52 passes the earnings information to 
the ReWards Account Data Processor 24. The Processor 24 
may automatically credit the account (Which is stored in the 
Account Data Processor 22) as each qualifying purchase is 
made, or it may provide the credit at another time, such as 
at the end of the month, according to the provisions of the 
reWard program. Alternately, a third party, such as the 
merchant, may automatically provide the reWard. For 
instance, the merchant may send a check in the mail to 
cardmembers in the amount of 1% of the qualifying pur 
chases. 

[0155] On-demand redemption occurs When cardmember 
action is required for the cardmember to redeem the reWard. 
For instance, a gift reWard may be provided to cardmembers 
Who purchase a particular product With a qualifying credit 
card, but the provisions of the reWard program may require 
that the cardmember mail the receipt and UPC code for the 
product to a speci?c address in order to claim the reWard. 
The gift reWard may then be mailed to the cardmember after 
the receipt and UPC code are received at the address. 

[0156] HoWever, the ?nancial transaction information 
received at the lnterrogate ReWard Account Transactions 
Module 50 and processed at the Offer Quali?cation Module 
52 may include enough information for the Offer Quali? 
cation Module 52 (or appropriate Ful?llment Module, e.g., 
Merchandise GateWay 38) to determine that a gift reWard 
should be mailed. Alternately, the customer may qualify 
immediately, and therefore the reWard determination may 
bypass the Offer Quali?cation Module 52. For instance, a 
Partner 80 may determine that a particular customer or 
population automatically quali?es for a particular reWard. 
They may pass the reWard and population information from 
the External Processor 60, 62 to the lnterrogating Module 
48, 50. Because such reWards are in effect “pre-quali?ed” by 
the Partner, the reWard instructions may pass through 
straight through the Offer Quali?cation Module 52 to the 
Offer Ful?llment Module 54 for ful?llment of the approved 
aWard. 

[0157] It should be appreciated that different reWards 
programs Will have different methods of redemption and 
ful?llment. Some reWards can be ful?lled by the Bank, 
others by third parties and/or Partners of the Bank. Some 
reWard programs may provide for on-demand ful?llment, 
and some may provide for automatic ful?llment. 

[0158] The Olfer Ful?llment Module 54 may “bum 
points,” i.e., hold auctions to reduce accumulated points that 
the reWards-giver previously purchased, Was obligated to 
purchase, or otherWise obtained, or to otherWise reduce the 
amount of accumulated reWards held or oWned by a reWard 
giver. For instance, the occurrence of a speci?ed trigger 
behavior or event may trigger automatic currency redemp 
tion. For example, a coupon or check may be redeemed 
When a speci?ed number of points accumulate, or upon an 
anniversary date, regular cycle processing, speci?c calendar 
date, or at another speci?ed time. The redemption method 
may be also changed from automatic to on-demand. 
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[0159] The Olfer Ful?llment Module 54 may employ an 
underlying universal currency or (currency translation capa 
bility) to facilitate redemption across any reWard program by 
any customer. 

[0160] The Olfer Ful?llment Module 54 may de?ne sets of 
one or more items for Which currency can be redeemed (or 
exchanged for value). The Olfer Ful?llment Module 54 may 
also add and delete items from any of these redemption sets. 
Redemption sets may comprise merchandise collections, 
sets of cash equivalents (checks and gift certi?cates), Partner 
airline miles, pre-de?ned travel packages, Partner merchant 
coupons, or other types of reWards. The Olfer Ful?llment 
Module 54 may further give any customer or group of 
customers access to redeem currency for items in one or 
more redemption sets. The Olfer Ful?llment Module 54 may 
change customer access to different redemption sets over 
time to support neW offers. For example, the Offer Ful?ll 
ment Module 54 may alloW a customer to redeem currency 
(or another reWard) for Partner airline miles, items in a 
merchandise collection, checks and gift certi?cates, Partner 
coupons, or other reWards. The Olfer Ful?llment Module 54 
may offer Partner points/miles as a redemption option in 
other reWard programs. The Olfer Ful?llment Module 54 
may also enable any customer to redeem currency for any 
good or service, as speci?ed and limited by the rules de?ned 
by the Bank. These rules may be created by the Offer 
Database GUI (76) and stored in the Create Bank Olfer 
Module or Olfer Database Module. 

[0161] The Offer Ful?llment Module 54 may limit access 
for a customer or a group of customers to a single redemp 
tion set or collection through de?nable rules. For example, 
the Offer Ful?llment Module 54 may offer customers a 
preferred Partner airline credit card that earns only Partner 
airlines miles (as in the prior art), With no access to or 
aWareness of any other redemption options. 

[0162] The Olfer Ful?llment Module 54 may specify the 
redemption method (automatic or on-demand) for a cus 
tomer or a group of customers, to change the redemption 
method through subsequent offers, and to alloW or limit this 
capability With business rules. For example, the Offer Ful 
?llment Module 54 may set up customer to automatically 
redeem earnings for a competitor airline’s miles or change 
the reWards program to alloW customer to decide Whether to 
redeem for the competitor airline’s miles or redeem for 
items in a merchandise collection (With currency translation 
or exchange rate). The Olfer Ful?llment Module 54 may 
automatically redeem for a Partner bookstore coupon or let 
the customer choose to redeem accumulated currency for a 
Partner bookstore coupon or for miles that Will be trans 
ferred to a Partner airline account. 

[0163] The Olfer Ful?llment Module 54 may offer a 
customer access to a speci?c redemption set for a speci?c 
period of time. For example, the Offer Ful?llment Module 
54 may give customers (Who normally only have access to 
travel redemption options) access to merchandise options to 
support an offer to burn points (point burner offer). A point 
burner offer may comprise an offer, for a limited time, to 
redeem earnings for a golf club for 20,000 points instead of 
the usual 30,000 points. 
[0164] The Olfer Ful?llment Module 54 may maintain 
multiple collections of redemption items in ?exible catalogs 
and make such redemptions available across multiple chan 
nels. 
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[0165] The Olfer Ful?llment Module 54 may access 
reWards currency information at a merchant point-of-sale 
device in order to pay for the purchase. For example, a 
cardholder may access and use reWards at a suitable credit 
card terminal to pay for a merchant’s product. For example, 
the Offer Ful?llment Module 54 may have real-time access 
to reWards currency balance through a payment netWork. 

[0166] The Olfer Ful?llment Module 54 may transfer 
value from the reWards account to a Stored-Value account in 
real-time, on-demand. For example, the Offer Ful?llment 
Module 54 may alloW a customer to redeem reWards cur 
rency and have it immediately transferred to a stored value 
account. In this Way, the customer can use the stored value 
at a merchant in a very short time. 

[0167] The Olfer Ful?llment Module 54 may function as 
a “Rewards Concierge” that obtains un-olfered reWards on 
demand (or automatically) for a customer in exchange for 
reWards currency. A reWards concierge alloWs a customer to 
identify a product not currently listed as a redemption item 
and then calculate the item’s cost in terms of reWards 
currency. The ReWards Module may then source and ful?ll 
the item for the customer. 

[0168] The Olfer Ful?llment Module 54 may alloW spe 
ci?c customers to supplement their accumulated currency 
With cash When redeeming for speci?ed items. One example 
used by Philips Electronics is a “cash plus” system, Wherein 
customers may purchase products from a retailer using a 
reWard, such as points, but if the reWard is insu?icient to 
cover the purchase, the customer may pay the remaining 
balance in cash at the point of sale. 

[0169] The Olfer Ful?llment Module 54 may comprise all 
current redemption capabilities. Redemption capabilities 
may comprise merchandise, Partner currency, checks pay 
able to the cardholder on a statement or letter to the 

cardholder, a coupon on a statement letter to the cardholder, 
or another valuable good. 

[0170] The Olfer Ful?llment Module 54 may apply reWard 
currency to pay a monthly minimum account payment. 

[0171] The Olfer Ful?llment Module 54 may use accu 
mulated currency to purchase or obtain a discount on 
speci?c types of future purchases. For example, the Offer 
Ful?llment Module 54 may alloW a customer to accumulate 
gas-dollar-points at a gas station merchant such as BP. The 
Olfer Ful?llment Module 54 may provide direct cash back 
to a customer’s Bank asset account. The Olfer Ful?llment 
Module 54 may donate currency to charity, either in the form 
of reWards currency or as a cash donation. The Olfer 
Ful?llment Module 54 may redeem for an investment or 
long term savings product, or any other ?nancial product. 
The Olfer Ful?llment Module 54 may apply reWard cur 
rency as a credit to a customer’s account statement. 

[0172] The Olfer Ful?llment Module 54 may redeem 
currency to pay a variety of different fees and costs and to 
grant this capability by item, program, customer, or cus 
tomer group. The Olfer Ful?llment Module 54 may auto 
matically Waive a fee for accounts that shoW speci?c behav 
iors such as spending, revolving, or a speci?c tenure of being 
a cardholder. For example, the Offer Ful?llment Module 54 
may remove or pay a customer’s account fee or annual 

reWards fee, or it may pay for (or credit the cost of) rush 
shipping. 
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[0173] The Offer Ful?llment Module 54 may convert 
rewards points at some speci?ed rate and send the points to 
a non-Partner airline or other Partner program. 

[0174] The Offer Ful?llment Module 54 may redeem 
currency to reduce the annual percentage rate of an account, 
such as a credit card account, for a certain period of time. 
There may be limits on the reduction in rate and the time 
period. 
[0175] The Offer Ful?llment Module 54 may be used to 
move reWards points to or from a stored value account. The 
Module 54 may request ful?llment from the Non-Monetary 
GateWay 34, Which is con?gured to process the ful?llment 
of non-monetary reWards such as points, miles, or stored 
value. The Non-Monetary GateWay 34 may then pass the 
ful?llment information to an External Transaction Data 
Processor 62, Which may create or credit a customer stored 
value account With a Partner or third party. The Monetary 
GateWay 32 may also be used to ful?ll stored value reWards 
for accounts stored in the Account Data Processor 22 When 
the Module 54 sends it an appropriate request. 

[0176] The Offer Ful?llment Module 54 may redeem the 
reWards for a US Savings Bond or other ?nancial instru 
ment. 

[0177] The Offer Ful?llment Module 54 provides for the 
processing of various capabilities and functions related to 
the ful?llment of customer reWards. The method of ful?ll 
ment varies by reWard program and redemption type. Ful 
?llment can be through the bank, a Partner of the bank, or 
a vendor. If the reWards earnings are sent to a Partner or 

vendor, then the bank (or cardmember) may need to contact 
the Partner or vendor to request the Partner or vendor to 
deliver the aWard to the cardmember. In a simpler example, 
the reWard may be automatically delivered to the cardmem 
ber, such as When a coupon or check reWard is enclosed 
With, printed on, or attached to the cardmember’s monthly 
statement. 

[0178] The reWards earnings/points can be sent to third 
parties for redemption and ful?llment. For instance, a card 
member may earn frequent ?yer miles With a Partner airline 
by engaging in speci?c behaviors, such as renting cars from 
a Partner car rental company. At a speci?ed time, such as 
monthly or after a cardmember earns a threshold number of 
points, the points could be sent to the Partner airline. If the 
cardmember has an account With the Partner airline, those 
points could be stored in that account. The cardmember’s 
frequent ?yer miles could then be redeemed through the 
Partner airline directly or through the Partner airline’s 
af?liates, such as When the cardmember applies the miles 
earnings toWard free or discounted air travel or car rentals, 
respectively. 
[0179] The Offer Ful?llment Module 54 may generate 
electronic coupons. 

[0180] The Offer Ful?llment Module 54 may specify the 
ful?llment channel or vendor for each redemption item, and 
it may supply the information required for ful?llment. The 
Offer Ful?llment Module 54 may quickly change the speci 
?ed ful?llment channel or vendor for any item and reroute 
ful?llment requests for changed items to the appropriate 
channel or vendor. 

[0181] The Offer Ful?llment Module 54 may track and 
generate a Partner numbering scheme on reWard coupons, 
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and it may calculate and generate expiration dates on 
coupons and certi?cates via statement or letter. 

[0182] The Offer Ful?llment Module 54 may alloW the 
customer to elect to obtain an earned reWard (such as a 

check) via email, on a statement, or transfer to a demand 
deposit account. 

[0183] The Offer Ful?llment Module 54 may also Wire 
transfer funds to Financial Partners. This may occur When 
the PRE runs another bank or other company’s reWards 
program When the other bank or other company Would 
prefer their customer’s reWard to be received from the other 
bank or company rather than the Bank operating the PRE. 

[0184] The Report Module 70 may provide for various 
capabilities and functions relating to analysis and targeting. 

[0185] The Report Module 70 may output various reports 
based on data received from other elements of the PRE. For 
instance, the Report Module 70 may generate a NeW Offer 
Created Report When a neW offer is created. This report may 
also be generated by the Create Bank Offer Module 40 and 
the Create Partner Offer Module 42, Which may then pass 
the report to the Bank Interface 76. The Report Module 70 
may generate a NeW Locked Offer Report When a neW offer 
is locked. A neW offer is locked When the population is 
closed, and no further customers Will become eligible to 
enroll in the program (unless another rule enables them to 
enroll). The Report Module 70 may generate a Population 
Reject Detail Report When a population is rejected, Which 
may occur When a customer account or population set is 
rejected for one or more offers. The Report Module 70 may 
generate a Population Missing Report When it is determined 
that a population Was missing. Some or all of these reports 
may also be created by the Communication Module 64 and 
passed to the Bank Interface 76. 

[0186] The Report Module 70 may target offers to the 
customers most likely to redeem a reWard for higher-cost 
items. For example, if the previous behavior on a customer 
or similar customers indicate a likelihood to redeem an 

airline ticket aWard, the Report Module 70 may send the 
customer a point-burner offer to reduce the Bank’s exposure 
to accumulating too many reWards obligations. The Report 
Module may send such information to the Ful?llment Rec 
onciliation Report Module 72, Which may send the infor 
mation to the Bank Interface 76. It may alternately send the 
information straight to the Bank Interface 76. The informa 
tion could then pass through the PRE to the customer 74. 

[0187] The Report Module 70 may analyZe customer 
spending or merchant patterns. Based on such analysis, the 
Report Module 70 may recommend that a customer receive 
an automatic offer or eligibility for neW features With 
immediate visibility across multiple channels, for instance, 
any of the communication channels discussed above. The 
Report Module may send such information to the Ful?llment 
Reconciliation Report Module 72, Which may send the 
information to the Bank Interface 76. It may alternately send 
the information straight to the Bank Interface 76. The 
information could then pass through the PRE to the cus 
tomer 74. 

[0188] The Report Module 70 (and/or the Bank Interface 
76, using data from the Report Module 70) may provide 
modeling analysis. For instance, the Report Module 70 may 
















