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ABSTRACT 

A method for providing a search result list. The method 
includes receiving a search request from a searcher. In a 
database of search listings in Which each search listing is 
associated With an advertiser and includes at least one search 
term and a bid amount by the advertiser, search listings 
generating a match With the search request are identi?ed. A 
predetermined number of identi?ed search listings are 
selected according to bid amount for display to the searcher. 
The identi?ed search listings are arranged for display in a 
random order as the search result list. The search result list 
is then communicated to the searcher. 
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SYSTEM AND METHOD FOR INFLUENCING A 
POSITION ON A SEARCH RESULT LIST 

GENERATED BY A COMPUTER NETWORK 
SEARCH ENGINE 

CROSS REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application is a continuation in part of appli 
cation Ser. No. 09/322,677 ?led May 28, 1999 in the names 
of Darren J. Davis, et al., now US. Pat. No. 6,269,361, and 
commonly assigned With the present application and incor 
porated herein by reference in its entirety. 

REFERENCE TO COMPUTER PROGRAM 
LISTINGS SUBMITTED ON COMPACT DISK 

[0002] A compact disc appendix is included containing 
computer program code listings pursuant to 37 C.F.R. 
152(6) and is hereby incorporated by reference in its 
entirety. The total number of compact discs is 1 including 
22,808 ?les and 101,776,919 bytes. The ?les included on the 
compact disc are listed in a ?le entitled “dir_s” on the 
compact disc. Because of the large number of ?les contained 
on the compact disc, the required listing of ?le names, dates 
of creation and siZes in bytes is included in the ?le dir_s on 
the compact disk and incorporated by reference herein. 

BACKGROUND OF THE INVENTION 

[0003] The transfer of information over computer net 
Works has become an increasingly important means by 
Which institutions, corporations, and individuals do busi 
ness. Computer netWorks have groWn over the years from 
independent and isolated entities established to serve the 
needs of a single group into vast internets Which intercon 
nect disparate physical netWorks and alloW them to function 
as a coordinated system. Currently, the largest computer 
netWork in existence is the Internet. The Internet is a 
WorldWide interconnection of computer netWorks that com 
municate using a common protocol. Millions of computers, 
from loW end personal computers to high end super com 
puters, are connected to the Internet. 

[0004] The Internet has emerged as a large community of 
electronically connected users located around the World Who 
readily and regularly exchange signi?cant amounts of infor 
mation. The Internet continues to serve its original purposes 
of providing for access to and exchange of information 
among government agencies, laboratories, and universities 
for research and education. In addition, the Internet has 
evolved to serve a variety of interests and forums that extend 
beyond its original goals. In particular, the Internet is rapidly 
transforming into a global electronic marketplace of goods 
and services as Well as of ideas and information. 

[0005] This transformation of the Internet into a global 
marketplace Was driven in large part by the introduction of 
an information system knoWn as the World Wide Web (“the 
Web”). The Web is a unique distributed database designed to 
give Wide access to a large universe of documents. The 
database records of the Web are in the form of documents 
knoWn as “pages”. These pages reside on Web servers and 
are accessible via the Internet. The Web is therefore a vast 
database of information dispersed across countless indi 
vidual computer systems that is constantly changing and has 
no recogniZable organiZation or morphology. Computers 
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connected to the Internet may access the Web pages via a 
program knoWn as a broWser, Which has a poWerful, simple 
to-learn graphical user interface. One poWerful technique 
supported by the Web broWser is knoWn as hyperlinking, 
Which permits Web page authors to create links to other Web 
pages Which users can then retrieve by using simple point 
and-click commands on the Web broWser. 

[0006] The pages may be constructed in any one of a 
variety of formatting conventions, such as Hyper Text 
Markup Language (HTML), and may include multimedia 
information content such as graphics, audio, and moving 
pictures. Any person With a computer and a connection to 
the Internet may access any publicly accessible page posted 
on the Web. Thus, a presence on the World Wide Web has the 
capability to introduce a WorldWide base of consumers to 
businesses, individuals, and institutions seeking to advertise 
their products and services to potential customers. Further 
more, the ever increasing sophistication in the design of Web 
pages, made possible by the exponential increase in data 
transmission rates and computer processing speeds, makes 
the Web an increasingly attractive medium for advertising 
and other business purposes, as Well as for the free How of 
information. 

[0007] The availability of poWerful neW tools that facili 
tate the development and distribution of Internet content has 
led to a proliferation of information, products, and services 
offered on the Internet and dramatic groWth in the number of 
consumers using the Internet. International Data Corpora 
tion, commonly referred to as IDC, estimates that the 
number of Internet users Will groW from approximately 97 
million WorldWide in 1998 to approximately 320 million 
WorldWide by the end of 2002. In addition, commerce 
conducted over the Internet has groWn and is expected to 
groW dramatically. IDC estimates that the percentage of 
Internet users buying goods and services on the Internet Will 
increase from approximately 28% at the end of 1998 to 
approximately 40% in 2002, and that over the same period 
of time, the total value of goods and services purchased over 
the Internet Will increase from approximately $32.4 billion 
to approximately $425.7 billion. 

[0008] The Internet has emerged as an attractive neW 
medium for advertisers of information, products and ser 
vices to reach consumers. HoWever, the World Wide Web is 
composed of a seemingly limitless number of Web pages 
dispersed across millions of different computer systems all 
over the World in no discernible organiZation. Mechanisms, 
such as directories and search engines, have been developed 
to index and search the information available on the Web and 
thereby help Internet users locate information of interest. 
These search services enable consumers to search the Inter 
net for a listing of Web sites based on a speci?c topic, 
product, or service of interest. 

[0009] Search services are, after e-mail, the most fre 
quently used tool on the Internet. As a result, Web sites 
providing search services have offered advertisers signi? 
cant reach into the Internet audience and have given adver 
tisers the opportunity to target consumer interests based on 
keyWord or topical search requests. 

[0010] In a Web-based search on an Internet search engine, 
a user enters a search term comprising one or more key 

Words, Which the search engine then uses to generate, in real 
time, a listing of Web pages that the user may access via a 
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hyperlink. The search engines and Web site directories of the 
prior art, however, rely upon processes for assigning results 
to keywords that often generate irrelevant search results. The 
automated search technology that drives many search 
engines in the prior art rely in large part on complex, 
mathematics-based database search algorithms that select 
and rank Web pages based on multiple criteria such as 
keyWord density and keyWord location. The search results 
generated by such mechanisms often rely on blind math 
ematical formulas and may be random and even irrelevant. 
In addition, search engines that use automated search tech 
nology to catalog search results generally rely on invisible 
Web site descriptions, or “meta tags”, that are authored by 
Web site promoters. Web site oWners may freely tag their 
sites as they choose. Consequently, some Web site promoters 
or promoters insert popular search terms into their Web site 
meta tags Which are not relevant because by doing so they 
may attract additional consumer attention at little to no 
marginal cost. Finally, many Web sites have similar meta 
tags, and the search engines of the prior art are simply not 
equipped to prioritiZe results in accordance With consumers’ 
preferences. 

[0011] Search engines and Web site directories may also 
rely on the manual efforts of limited editorial staffs to revieW 
Web page information. Since comprehensive manual revieW 
and indexing of an unpredictable, randomly updated data 
base such as the Web is an impossible task, search engine 
results are often incomplete or out-of-date. Moreover, as the 
volume and diversity of Internet content has groWn, on many 
popular Web search sites, consumers must frequently click 
through multiple branches of a hierarchical directory to 
locate Web sites responsive to their search request, a process 
that is sloW and unWieldy from the consumer’s standpoint. 
Thus, the prior art search engines are ineffective for Web 
page oWners seeking to target their Web exposure and 
distribute information to the attention of interested users on 
a current and comprehensive basis. 

[0012] Furthermore, current paradigms for generating Web 
site traf?c, such as banner advertising, folloW traditional 
advertising paradigms and fail to utiliZe the unique attributes 
of the Internet. In the banner advertising model, Web site 
promoters seeking to promote and increase their Web expo 
sure often purchase space on the pages of popular commer 
cial Web sites. The Web site promoters usually ?ll this space 
With a colorful graphic, knoWn as a banner, advertising their 
oWn Web site. The banner may act a hyperlink a visitor may 
click on to access the site. Like traditional advertising, 
banner advertising on the Internet is typically priced on an 
impression basis With advertisers paying for exposures to 
potential consumers. Banners may be displayed at every 
page access, or, on search engines, may be targeted to search 
terms. Nonetheless, impression-based advertising ineffi 
ciently exploits the Internet’s direct marketing potential, as 
the click-through rate, the rate of consumer visits a banner 
generates to the destination site, may be quite loW. Web site 
promoters are therefore paying for exposure to many con 
sumers Who are not interested in the product or service being 
promoted, as most visitors to a Web site seek speci?c 
information and may not be interested in the information 
announced in the banner. LikeWise, the banner often fails to 
reach interested individuals, since the banner is not gener 
ally searchable by search engines and the interested persons 
may not knoW Where on the Web to vieW the banner. 
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[0013] Thus, the traditional paradigms of advertising and 
search engine algorithms fail to effectively deliver relevant 
information via the World Wide Web to interested parties in 
a cost-effective manner. Internet advertising can offer a level 
of targetability, interactivity, and measurability not generally 
available in other media. With the proper tools, Internet 
advertisers have the ability to target their messages to 
speci?c groups of consumers and receive prompt feedback 
as to the effectiveness of their advertising campaigns. 

[0014] Ideally, Web site promoters should be able to con 
trol their placement in search result listings so that their 
listings are prominent in searches that are relevant to the 
content of their Web site. The search engine functionality of 
the Internet needs to be focused in a neW direction to 
facilitate an on-line marketplace Which offers consumers 
quick, easy and relevant search results While providing 
Internet advertisers and promoters With a cost-effective Way 
to target consumers. A consumer utiliZing a search engine 
that facilitates this on-line marketplace Will ?nd companies 
or businesses that offer the products, services, or information 
that the consumer is seeking. In this on-line marketplace, 
companies selling products, services, or information bid in 
an open auction environment for positions on a search result 
list generated by an Internet search engine. Since advertisers 
must pay for each click-through referral generated through 
the search result lists generated by the search engine, adver 
tisers have an incentive to select and bid on those search 
keyWords that are most relevant to their Web site offerings. 
The higher an advertiser’s position on a search result list, the 
higher likelihood of a “referral”; that is, the higher the 
likelihood that a consumer Will be referred to the advertis 
er’s Web site through the search result list. The openness of 
this advertising marketplace is further facilitated by publicly 
displaying, to consumers and other advertisers, the price bid 
by an advertiser on a particular search result listing. 

[0015] Accordingly, there is a need for an improved 
method and apparatus for selecting and ordering search 
result listings that can maximiZe revenue for the search 
engine operator as Well as improving click through rates for 
Web site promoters. 

BRIEF SUMMARY 

[0016] By Way of introduction only, the present invention 
provides, in one embodiment, a method for providing a 
search result list. The method includes receiving a search 
request from a searcher. In a database of search listings in 
Which each search listing is associated With an advertiser 
and includes at least one search term and a bid amount by the 
advertiser, search listings generating a match With the search 
request are identi?ed. Apredetermined number of identi?ed 
search listings are selected according to bid amount for 
display to the searcher. The identi?ed search listings are 
arranged for display in a random order as the search result 
list. The search result list is then communicated to the 
searcher. 

[0017] In another embodiment, present invention provides 
a method for providing a search result list Which includes 
receiving a search request from a searcher and, in a database 
of search listings associated With an advertiser and including 
a search term and a bid amount, identifying search listings 
having search terms generating a match With the search 
request. The method further includes selecting according to 
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bid amount a predetermined number of identi?ed search 
listings for display to the searcher and arranging as the 
search result list the identi?ed search listings for display in 
a random order Weighted according to the bid amount 
associated With each respective identi?ed search listing. The 
method further includes communicating the search result list 
to the searcher. 

[0018] In yet another embodiment, the present invention 
provides a method for providing a search result list Which 
includes receiving a search request from a searcher and, in 
a database of search listings, identifying search listings 
having search terms generating a match With the search 
request. The method further includes selecting according to 
bid amount a variable number of identi?ed search listings 
for display to the searcher, Wherein the number of selected 
identi?ed search listings is a function of the bid amounts for 
the identi?ed search listings. The method further includes 
arranging the identi?ed search listings for display as the 
search result list and communicating the search result list to 
the searcher. 

[0019] The foregoing discussion of the preferred embodi 
ments has been provided only by Way of introduction. 
Nothing in this section should be taken as a limitation on the 
folloWing claims, Which de?ne the scope of the invention. 

BRIEF DESCRIPTION OF SEVERAL VIEWS OF 
THE DRAWINGS 

[0020] FIG. 1 is a block diagram illustrating the relation 
ship betWeen a large netWork and one embodiment of the 
system and method for generating a pay-for-performance 
search result of the present invention; 

[0021] FIG. 2 is a chart of menus, display screens, and 
input screens used in one embodiment of the present inven 
tion; 

[0022] FIG. 3 is a How chart illustrating the advertiser 
user login process performed in one embodiment of the 
present invention; 

[0023] FIG. 4 is a How chart illustrating the administrative 
user login process performed in one embodiment of the 
present invention; 

[0024] FIG. 5 is a diagram of data for an account record 
for use With one embodiment of the present invention; 

[0025] FIG. 6 is a How chart illustrating a method of 
adding money to an account record used in one embodiment 
of the present invention; 

[0026] FIG. 7 illustrates an eXample of a search result list 
generated by one embodiment of the present invention; 

[0027] FIG. 8 is a How chart illustrating a change bids 
process used in one embodiment of the present invention; 

[0028] FIG. 9 illustrates an eXample of a screen display 
used in the change bids process of FIG. 8; 

[0029] FIG. 10 is a How diagram illustrating a method for 
selecting search listings for display as search results; 

[0030] FIG. 11 is a How diagram illustrating an alternative 
embodiment of a method for selecting search listing for 
display as search results; 
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[0031] FIG. 12 is a How diagram illustrating a method for 
ordering selected listings for display as search results; and 

[0032] FIG. 13 is How diagram illustrating a method for 
ordering selected listings for display as search results. 

DETAILED DESCRIPTION OF THE 
PRESENTLY PREFERRED EMBODIMENTS 

[0033] Methods and systems for generating a pay-for 
performance search result determined by a site promoter, 
such as an advertiser, over a client/server based computer 
netWork system are disclosed. The folloWing description is 
presented to enable any person skilled in the art to make and 
use the invention. For purposes of explanation, speci?c 
nomenclature is set forth to provide a thorough understand 
ing of the present invention. Descriptions of speci?c appli 
cations are provided only as examples. Various modi?ca 
tions to the preferred embodiments Will be readily apparent 
to those skilled in the art, and the general principles de?ned 
herein may be applied to other embodiments and applica 
tions Without departing from the spirit and scope of the 
invention. Thus, the present invention is not intended to be 
limited to the embodiments shoWn, but is to be accorded the 
Widest scope consistent With the principles and features 
disclosed herein. 

[0034] Referring noW to the draWings, FIG. 1 is an 
eXample of a distributed system 10 con?gured as client/ 
server architecture used in a preferred embodiment of the 
present invention. A “client” is a member of a class or group 
that uses the services of another class or group to Which it 
is not related. In the conteXt of a computer netWork, such as 
the Internet, a client is a process (i.e. roughly a program or 
task) that requests a service Which is provided by another 
process, knoWn as a server program. The client process uses 
the requested service Without having to knoW any Working 
details about the other server program or the server itself. In 
netWorked systems, a client process usually runs on a 
computer that accesses shared netWork resources provided 
by another computer running a corresponding server pro 
cess. HoWever, it should also be noted that it is possible for 
the client process and the server process to run on the same 
computer. 

[0035] A “server” is typically a remote computer system 
that is accessible over a communications medium such as 
the Internet. The client process may be active in a second 
computer system, and communicate With the server process 
over a communications medium that alloWs multiple clients 
to take advantage of the information-gathering capabilities 
of the server. Thus, the server essentially acts as an infor 
mation provider for a computer netWork. 

[0036] The block diagram of FIG. 1 therefore shoWs a 
distributed system 10 comprising a plurality of client com 
puters 12, a plurality of advertiser Web servers 14, an 
account management server 22, and a search engine Web 
server 24, all of Which are connected to a netWork 20. The 
netWork 20 Will be hereinafter generally referred to as the 
Internet. Although the system and method of the present 
invention is speci?cally useful for the Internet, it should be 
understood that the client computers 12, advertiser Web 
servers 14, account management server 22, and search 
engine Web server 24 may be connected together through 
one of a number of different types of netWorks. Such 
netWorks may include local area netWorks (LANs), other 
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Wide area networks (WANs), and regional networks 
accessed over telephone lines, such as commercial informa 
tion services. The client and server processes may even 
comprise different programs executing simultaneously on a 
single computer. 

[0037] The client computers 12 can be conventional per 
sonal computers (PCs), Workstations, or computer systems 
of any other siZe. Each client 12 typically includes one or 
more processors, memories, input/output devices, and a 
netWork interface, such as a conventional modem. The 
advertiser Web servers 14, account management server 22, 
and the search engine Web server 24 can be similarly 
con?gured. HoWever, advertiser Web servers 14, account 
management server 22, and search engine Web server 24 
may each include many computers connected by a separate 
private netWork. In fact, the netWork 20 may include hun 
dreds of thousands of individual netWorks of computers. 

[0038] The client computers 12 can execute Web broWser 
programs 16, such as the NAVIGATOR, EXPLORER, or 
MOSAIC broWser programs, to locate the Web pages or 
records 30 stored on advertiser server 14. The broWser 
programs 16 alloW the users to enter addresses of speci?c 
Web pages 30 to be retrieved. These addresses are referred 
to as Uniform Resource Locators, or URLs. In addition, 
once a page has been retrieved, the broWser programs 16 can 
provide access to other pages or records When the user 
“clicks” on hyperlinks to other Web pages. Such hyperlinks 
are located Within the Web pages 30 and provide an auto 
mated Way for the user to enter the URL of another page and 
to retrieve that page. The pages can be data records including 
as content plain textual information, or more complex digi 
tally encoded multimedia content, such as softWare pro 
grams, graphics, audio signals, videos, and so forth. 

[0039] In a preferred embodiment of the present invention, 
shoWn in FIG. 1, client computers 12 communicate through 
the netWork 20 With various netWork information providers, 
including account management server 22, search engine 
server 24, and advertiser servers 14 using the functionality 
provided by a HyperText Transfer Protocol (HTTP), 
although other communications protocols, such as FTP, 
SNMP, TELNET, and a number of other protocols knoWn in 
the art, may be used. Preferably, search engine server 24, 
account management server 22, and advertiser servers 14 are 
located on the World Wide Web. 

[0040] As discussed above, at least tWo types of server are 
contemplated in a preferred embodiment of the present 
invention. The ?rst server contemplated is an account man 
agement server 22 comprising a computer storage medium 
32 and a processing system 34. A database 38 is stored on 
the storage medium 32 of the account management server 
22. The database 38 contains advertiser account information. 
It Will be appreciated from the description beloW that the 
system and method of the present invention may be imple 
mented in softWare that is stored as executable instructions 
on a computer storage medium, such as memories or mass 
storage devices, on the account management server 22. 
Conventional broWser programs 16, running on client com 
puters 12, may be used to access advertiser account infor 
mation stored on account management server 22. Preferably, 
access to the account management server 22 is accomplished 
through a ?reWall, not shoWn, Which protects the account 
management and search result placement programs and the 
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account information from external tampering. Additional 
security may be provided via enhancements to the standard 
communications protocols such as Secure HTTP or the 
Secure Sockets Layer. 

[0041] The second server type contemplated is a search 
engine Web server 24. A search engine program permits 
netWork users, upon navigating to the search engine Web 
server URL or sites on other Web servers capable of sub 
mitting queries to the search engine Web server 24 through 
their broWser program 16, to type keyWord queries to 
identify pages of interest among the millions of pages 
available on the World Wide Web. In a preferred embodi 
ment of the present invention, the search engine Web server 
24 generates a search result list that includes, at least in part, 
relevant entries obtained from and formatted by the results 
of the bidding process conducted by the account manage 
ment server 22. The search engine Web server 24 generates 
a list of hypertext links to documents that contain informa 
tion relevant to search terms entered by the user at the client 
computer 12. The search engine Web server transmits this 
list, in the form of a Web page, to the netWork user, Where 
it is displayed on the broWser 16 running on the client 
computer 12. A presently preferred embodiment of the 
search engine Web server may be found by navigating to the 
Web page at URL http://WWW.goto.com/. In addition, the 
search result list Web page, an example of Which is presented 
in FIG. 7, Will be discussed beloW in further detail. 

[0042] Search engine Web server 24 is connected to the 
Internet 20. In a preferred embodiment of the present 
invention, search engine Web server 24 includes a search 
database 40 comprised of search listing records used to 
generate search results in response to user queries. In 
addition, search engine Web server 24 may also be connected 
to the account management server 22. Account management 
server 22 may also be connected to the Internet. The search 
engine Web server 24 and the account management server 22 
of the present invention address the different information 
needs of the users located at client computers 12. 

[0043] For example, one class of users located at client 
computers 12 may be netWork information providers such as 
advertising Web site promoters or oWners having advertiser 
Web pages 30 located on advertiser Web servers 14. These 
advertising Web site promoters, or advertisers, may Wish to 
access account information residing in storage 32 on account 
management server 22. An advertising Web site promoter 
may, through the account residing on the account manage 
ment server 22, participate in a competitive bidding process 
With other advertisers. An advertiser may bid on any number 
of search terms relevant to the content of the advertiser’s 
Web site. In one embodiment of the present invention, the 
relevance of a bidded search term to an advertiser’s Web site 
is determined through a manual editorial process prior to 
insertion of the search listing containing the search term and 
advertiser Web site URL into the database 40. In an alternate 
embodiment of the present invention, the relevance of a 
bidded search term in a search listing to the corresponding 
Web site may be evaluated using a computer program 
executing at processor 34 of account management server 22, 
Where the computer program Will evaluate the search term 
and corresponding Web site according to a set of prede?ned 
editorial rules. 

[0044] The higher bids receive more advantageous place 
ment on the search result list page generated by the search 
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engine 24 When a search using the search term bid on by the 
advertiser is executed. In a preferred embodiment of the 
present invention, the amount bid by an advertiser comprises 
a money amount that is deducted from the account of the 
advertiser for each time the advertiser’s Web site is accessed 
via a hyperlink on the search result list page. A searcher 
“clicks” on the hyperlink With a computer input device to 
initiate a retrieval request to retrieve the information asso 
ciated With the advertiser’s hyperlink. Preferably, each 
access or “clic ” on a search result list hyperlink Will be 
redirected to the search engine Web server 24 to associate the 
“click” With the account identi?er for an advertiser. This 
redirect action, Which is not apparent to the searcher, Will 
access account identi?cation information coded into the 
search result page before accessing the advertiser’s URL 
using the search result list hyperlink clicked on by the 
searcher. The account identi?cation information is recorded 
in the advertiser’s account along With information from the 
retrieval request as a retrieval request event. Since the 
information obtained through this mechanism conclusively 
matches an account identi?er With a URL in a manner not 

possible using conventional server system logs knoWn in the 
art, accurate account debit records Will be maintained. Most 
preferably, the advertiser’s Web site description and hyper 
link on the search result list page is accompanied by an 
indication that the advertiser’s listing is a paid listing. Most 
preferably, each paid listing displays a “cost to advertiser,” 
Which is an amount corresponding to a “price-per-click” 
paid by the advertiser for each referral to the advertiser’s site 
through the search result list. 

[0045] Asecond class of users at client computers 12 may 
comprise searchers seeking speci?c information on the Web. 
The searchers may access, through their broWsers 16, a 
search engine Web page 36 residing on Web server 24. The 
search engine Web page 36 includes a query box in Which a 
searcher may type a search term comprising one or more 
keyWords. Alternatively, the searcher may query the search 
engine Web server 24 through a query box hyperlinked to the 
search engine Web server 24 and located on a Web page 
stored at a remote Web server. When the searcher has 
?nished entering the search term, the searcher may transmit 
the query to the search engine Web server 24 by clicking on 
a provided hyperlink. The search engine Web server 24 Will 
then generate a search result list page and transmit this page 
to the searcher at the client computer 12. 

[0046] The searcher may click on the hypertext links 
associated With each listing on the search results page to 
access the corresponding Web pages. The hypertext links 
may access Web pages anyWhere on the Internet, and include 
paid listings to advertiser Web pages 18 located on advertiser 
Web servers 14. In a preferred embodiment of the present 
invention, the search result list also includes non-paid list 
ings that are not placed as a result of advertiser bids and are 
generated by a conventional World Wide Web search engine, 
such as the INKTOMI, LYCOS, or YAHOO! search engines. 
The non-paid hypertext links may also include links manu 
ally indexed into the database 40 by an editorial team. Most 
preferably, the non-paid listings folloW the paid advertiser 
listings on the search results page. 

[0047] FIG. 2 is a diagram shoWing menus, display 
screens, and input screens presented to an advertiser access 
ing the account management server 22 through a conven 
tional broWser program 16. The advertiser, upon entering the 
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URL of the account management server 22 into the broWser 
program 16 of FIG. 1, invokes a login application, discussed 
beloW as shoWn at screen 110 of FIG. 2, running on the 
processing system 34 of the server 22. Once the advertiser 
is logged-in, the processing system 34 provides a menu 120 
that has a number of options and further services for 
advertisers. These items, Which Will be discussed in more 
detail beloW, cause routines to be invoked to either imple 
ment the advertiser’s request or request further information 
prior to implementing the advertiser’s request. In one 
embodiment of the present invention, the advertiser may 
access several options through menu 120, including request 
ing customer service 130, vieWing advertiser policies 140, 
performing account administration tasks 150, adding money 
to the advertiser’s account 160, managing the account’s 
advertising presence on the search engine 170, and vieWing 
activity reports 180. Context-speci?c help 190 may also 
generally be available at menu 120 and all of the above 
mentioned options. 

[0048] The login procedure of the preferred embodiment 
of the present invention is shoWn in FIGS. 3 and 4 for tWo 
types of user. FIG. 3 shoWs the login procedures 270 for an 
advertiser. FIG. 4 shoWs the login procedures 290 for an 
administrator managing and maintaining the system and 
method of the present invention. As discussed above, the 
advertiser or administrator at a client computer 12 must ?rst 
use a broWser program at steps 271 or 291 to access the 
account management server. After the advertiser navigates 
to the URL of the login page to start the login process at step 
272 or 292, the processing system 34 of the account man 
agement server 22 invokes a login application at steps 274 
or 294. According to this application, the processor provides 
an input screen 110 (FIG. 2) that requests the advertiser’s or 
administrator’s user name and passWord. These items of 
information are provided at steps 276 or 296 to a security 
application knoWn in the art for the purpose of authentica 
tion, based on the account information stored in a database 
stored in storage 32 of account management server 22. 

[0049] According to FIG. 3, after the user has been 
authenticated as an advertiser, the advertiser is provided 
With the menu screen 120 of FIG. 2 and limited read/Write 
access privileges only to the corresponding advertiser 
account, as shoWn in step 278. The advertiser login event 
278 may also be recorded in step 280 in an audit trail data 
structure as part of the advertiser’s account record in the 
database. The audit trail is preferably implemented as a 
series of entries in database 38, Where each entry corre 
sponds to an event Wherein the advertiser’s account record 
is accessed. Preferably, the audit trail information for an 
account record may be vieWed by the account oWner and 
other appropriate administrators. 

[0050] HoWever, if the user is authenticated as an admin 
istrator in step 295 of FIG. 4, the administrator is provided 
With speci?ed administrative access privileges to all adver 
tiser accounts as shoWn in step 296. The administrator login 
event 296 is recorded in step 297 in the audit trail data 
structure portion of the administrator’s account record. This 
audit trail is preferably implemented as a series of entries in 
database 38, Where each entry corresponds to an event 
Wherein the administrator’s account record is accessed. 
Most preferably, the administrator’s audit trail information 
may be vieWed by the account oWner and other appropriate 
administrators. 
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[0051] Furthermore, instead of the general advertiser main 
menu shown to the authenticated advertiser users in step 
282, the authenticated administrator is provided in step 298 
With access to search the database 38 of advertiser accounts. 
Preferably, a database search interface is provided to the 
administrator that enables the administrator to select an 
advertiser account to monitor. For example, the interface 
may include query boxes in Which the administrator may 
enter an account number or username or contact name 

corresponding to an account the administrator Wishes to 
access. When the administrator selects an advertiser account 
to monitor in step 299, the administrator is then brought to 
the main advertiser page 120 of FIG. 2, Which is also seen 
by the advertisers. 

[0052] Access to the account information 32 located on 
the account management server 22 is restricted to users 
having an account record on the system, as only those users 
are provided With a valid login name and passWord. Pass 
Word and login name information is stored along With the 
user’s other account information in the database 38 of the 
account management server 22, as shoWn in FIG. 1. 
Account information, including a login user name and 
passWord, is entered in the database 38 of FIG. 1 via a 
separate online registration process that is outside the scope 
of the present invention. 

[0053] FIG. 5 is a diagram shoWing the types of infor 
mation contained in each advertiser account record 300 in 
the database. First, an advertiser account record 300 contains 
a username 302 and a passWord 304, used for online 
authentication as described above. The account record also 
contains contact information 310 (e.g., contact name, com 
pany name, street address, phone, e-mail address). 

[0054] Contact information 310 is preferably utiliZed to 
direct communications to the advertiser When the advertiser 
has requested noti?cation of key advertiser events under the 
noti?cation option, discussed beloW. The account record 300 
also contains billing information 320 (e.g., current balance, 
credit card information). The billing information 320 con 
tains data accessed When the advertiser selects the option to 
add money to the advertiser’s account. In addition, certain 
billing information, such as the current balance, may trigger 
events requiring noti?cation under the noti?cation option. 
The audit trail section 325 of an account record 300 contains 
a list of all events Wherein the account record 300 is 
accessed. Each time an account record 300 is accessed or 
modi?ed, by an administrator or advertiser a short entry 
describing the account access and/or modi?cation event Will 
be appended to the audit trail section 330 of the adminis 
trator or advertiser account that initiated the event. The audit 
trail information may then be used to help generate a history 
of transactions made by the account oWner under the 
account. 

[0055] The advertising information section 330 contains 
information needed to conduct the online bidding process of 
the present invention, Wherein a position is determined for 
a Web site description and hyperlink Within a search result 
list generated by a search engine. The advertising data 330 
for each user account 300 may be organiZed as Zero or more 
subaccounts 340. Each subaccount 340 comprises at least 
one search listing 344. Each search listing corresponds to a 
bid on a search term. An advertiser may utiliZe subaccounts 
to organiZe multiple bids on multiple search terms, or to 
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organiZe bids for multiple Web sites. Subaccounts are also 
particularly useful for advertisers seeking to track the per 
formance of targeted market segments. The subaccount 
superstructure is introduced for the bene?t of the advertisers 
seeking to organiZe their advertising efforts, and does not 
affect the method of operation of the present invention. 
Alternatively, the advertising information section need not 
include the added organiZational layer of subaccounts, but 
may simply comprise one or more search listings. 

[0056] The search listing 344 corresponds to a search 
term/bid pairing and contains key information to conduct the 
online competitive bidding process. Preferably, each search 
listing comprises the folloWing information: search term 
352, Web site description 354, URL 356, bid amount 358, 
and a title 360. The search term 352 comprises one or more 
keyWords Which may be common Words in English (or any 
other language). Each keyWord in turn comprises a character 
string. The search term is the object of the competitive 
online bidding process. The advertiser selects a search term 
to bid on that is relevant to the content of the advertiser’s 
Web site. Ideally, the advertiser may select a search term that 
is targeted to terms likely to be entered by searchers seeking 
the information on the advertiser’s Web site, although less 
common search terms may also be selected to ensure com 
prehensive coverage of relevant search terms for bidding. 

[0057] The Web site description 354 is a short textual 
description (preferably less than 190 characters) of the 
content of the advertiser’s Web site and may be displayed as 
part of the advertiser’s entry in a search result list. The 
search listing 344 may also contain a title 360 of the Web site 
that may be displayed as the hyperlinked heading to the 
advertiser’s entry in a search result list. The URL 356 
contains the Uniform Resource Locator address of the 
advertiser’s Web site. When the user clicks on the hyperlink 
provided in the advertiser’s search result list entry, the URL 
is provided to the broWser program. The broWser program, 
in turn, accesses the advertiser’s Web site through the 
redirection mechanism discussed above. The URL may also 
be displayed as part of the advertiser’s entry in a search 
result list. 

[0058] The bid amount 358 preferably is a money amount 
bid by an advertiser for a listing. This money amount is 
deducted from the advertiser’s prepaid account or is 
recorded for advertiser accounts that are invoiced for each 
time a search is executed by a user on the corresponding 
search term and the search result list hyperlink is used to 
refer the searcher to the advertiser’s Web site. Finally, a rank 
value is a value generated dynamically, preferably by the 
processing system 34 of the account management server 22 
shoWn in FIG. 1, each time an advertiser places a bid or a 
search enters a search query. The rank value of an advertis 
er’s search listing determines the placement location of the 
advertiser’s entry in the search result list generated When a 
search is executed on the corresponding search term. Pref 
erably, rank value is an ordinal value determined in a direct 
relationship to the bid amount 358; the higher the bid 
amount, the higher the rank value, and the more advanta 
geous the placement location on the search result list. Most 
preferably, the rank value of 1 is assigned to the highest bid 
amount With successively higher ordinal values (e. g., 2, 3, 4, 
. . . ) associated With successively loWer ranks and assigned 
to successively loWer bid amounts. 






















