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(57) ABSTRACT 

A ?nancial transaction system includes point of sale terrni 
nals having associated radio frequency tag or transponder 
detectors. The radio frequency transponder detectors are 
con?gured to read reWard account code or information 
provided by a transponder. The system utiliZes the reWard or 
account code or information to generate discounts or aWards 
for a transaction processed by the point of sale terminal. The 
system of the invention facilitates custorner reWard process 
ing at the same time a purchase or transaction occurs. The 
invention also comprises various methods and system for 
creating and managing accounts, including reWard accounts. 
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FIG. 5 (21) 
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FIGURE 6 (a) 
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FIGURE 6 (b) 
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FIGURE 6 (0) 

Financial Account Monthly Statement 

200 201 202 203 
Travel Description Amount Reward Points 
01/02/00 Southwest 201.95 _ 2.00 204 

01/05/00 Shell Oil 25.75 .25 205 _ 

01/10/00 Hertz Rent-a-car 45.93 . .45 206 
01/ 17/00 American Airlines 510.00 5.10 207 
01/23/00 Hilton Hotel 180.75 1.00 208 
SUB TOTAL 964.38 8.70 209 

210 
Airline XYZ Freguent Flyer Program 
Previously Earned Points 789.02 21 1 
Used Points 0.00 212 
New Points 8.70 213 
Total 797.72 214 

220 
Dining Description Amount Reward Points 215 
01/02/00 Chili's 45.95 4.5 
01/05/00 Outback Steak House 65.75 6.5 
0 1/ 10/00 Macaroni Grill 75.93 7.5 
01/17/00 McDonald's 10.50 10.5 
01/23/00 Burger King 8.75 8.7 
SUB TOTAL 206.88 37.7 215 

221 
Dining XYZ Club 
Previously Earned Points 89.02 
Used Points 0.00 
New Points 8.70 
Total 97.72 225 

222 
General DescrinE Amount 
01/03/00 Circuit City 145.95 
01/07/00 Home Store 265.75 
01/ 1 1/00 _ Walmart 75.93 
01/ 18/00 Safeway 100.50 
01/24/00 Macv's 228.75 
SUB TOTAL 816.88 216 
2% Cashback -16.34 224 
SUB TOTAL 800.54 226 

223 
Transaction Cat_egoi_'y Totals 
Travel 964.i217 
Dining M88 218 
General 800.54 219 
Total Amount Due $1971.80 220 
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FINANCIAL TRANSACTION SYSTEM WITH 
INTEGRATED, AUTOMATIC REWARD 

DETECTION 

RELATED APPLICATIONS 

[0001] This application is a continuation-in-part of US. 
application Ser. No. 10/091,381, ?led Mar. 4, 2002, Which is 
a continuation-in-part of US. application Ser. No. 09/497, 
788 ?led Feb. 3, 2000, noW abandoned. 

FIELD OF THE INVENTION 

[0002] The present invention relates to a point of sale 
system Which includes radio frequency identi?cation capa 
bilities. 

BACKGROUND OF THE INVENTION 

[0003] Accounts are utiliZed for a variety of purposes. 
Bank and credit card accounts have associated value and are 
used to facilitate ?nancial transactions or exchanges. Com 
monly, hoWever, accounts are being used for a Wide variety 
of neW and novel purposes. 

[0004] Retailers are noW commonly offering “reWard” 
accounts. Retailers commonly utiliZe these accounts as an 
incentive for customers to provide personal information. 
This personal information may be utiliZed by the retailer to 
transmit advertisements. For example, a retailer may request 
that a consumer provide a postal or email address Which the 
retailer may then utiliZe to direct print or electronic adver 
tising to that consumer. 

[0005] The retailer may also utiliZe the customer informa 
tion along With purchase information to make business 
decisions. For example, using customer address information, 
the retailer may learn that customers in a certain geographic 
area purchase particular goods more often than consumers in 
other geographic areas. The retailer may thus customiZe 
advertising/sale information to target purchasing trends. The 
retailer may also make neW product selections based upon 
the demographics of the customers. 

[0006] In exchange for signing up for an account and 
providing information, a customer is generally offered dis 
counts or other bene?ts. For example, consumer may be 
offered particular discounts on goods or services if they sign 
up With the retailer. Most often, the customer is offered the 
discounts at the point of purchase. 

[0007] Various problems are associated With the imple 
mentation and use of these accounts. One problem is that the 
retailer must identify a customer Who has an account in order 
to offer the customer these discounts. If the retailer does not 
distinguish betWeen account-holding customers and non 
account holding customers, then there is no incentive for 
customers to sign up. 

[0008] Most often, customers are provided customer 
cards. An account number is associated With the card, that 
account number identifying the customer’s account. When a 
customer makes a purchase, the customer must provide their 
customer card to the retailer. The retailer uses the account 
number on the card to verify that the customer is an account 
holder. The customer is then offered appropriate discounts 
for the purchases being made. 

Jun. 16, 2005 

[0009] Each retailer offers their oWn accounts and asso 
ciated cards. A consumer Who frequents many retailers may 
thus have a great number of customer cards. 

[0010] One particular doWnside to this arrangement is that 
the customer must have their card With them When they 
make a purchase in order to identify themselves. When the 
consumer has a reWard account With a number of retailers, 
this may require that the consumer carry a large number of 
cards With them at all times. 

[0011] Retailers have attempted to solve this problem 
unsuccessfully. Generally, customer cards are the same siZe 
as credit and similar cards. Some retailers offer “keychain” 
cards. These cards are smaller, but still must be carried to be 
used. Other retailers offer customers the ability to identify 
themselves by inputting their phone number into a keypad. 
This still requires action by the customer. In addition, if the 
customer’s phone number changes, such as if they move, 
their number may no longer be valid. 

[0012] In addition, these solutions do not address the 
problem of a customer having multiple accounts With many 
different retailers. 

SUMMARY OF THE INVENTION 

[0013] One embodiment of the invention is a discount or 
reWard system Which includes radio frequency identi?cation 
capabilities. In one embodiment, the discount or reWard 
system is associated With or is part of a ?nancial transaction 
system for processing the sale of goods and services. 

[0014] In one embodiment, the system includes a plurality 
of point of sale or similar terminals. The point of sale 
terminals are con?gured to gather information from a pay 
ment media, such as credit card account information from a 
magnetic stripe of a credit card. This information is prefer 
ably used to complete a ?nancial transaction associated With 
a commercial transaction, such as the sale of goods or 
services. 

[0015] The system also includes one or more radio fre 
quency identi?cation device (RFID) tags or transponders, 
and one or more RFID tag readers or detectors. The RFID 

tags are con?gured to provide reWard information, such as 
a reWard or discount code or account number. The RFID 
reader is con?gured to read than information When an RFID 
tag is in sufficiently close proximity thereto. 

[0016] Preferably, the RFID reader is associated With the 
point of sale terminal and is con?gured to provide the reWard 
information to the point of sale terminal for use in deter 
mining eligibility for a reWard or discount associated With 
the ?nancial transaction being processed at the terminal. In 
one embodiment, the terminal is con?gured to transmit the 
reWard information to a remote location, such as a retailer’s 
central system. There the reWard information is veri?ed. If 
veri?ed, discount, rebate or other reWard information is 
generated. This information may be transmitted to the point 
of sale terminal, such as a discount to be applied to a 
purchase total, or may be stored, such as in the case of 
reWard points. 

[0017] In one embodiment, retailers or other providers 
generate reWard or discount information, such as a discount 
code or account number. The RFID tag is con?gured to 
transmit the discount or account number. The RFID tag is 
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provided to a consumer. For example, in one embodiment, 
a consumer may be required to “sign up” for a reWards 
program offered by a retailer. The sign up procedure may 
require that the consumer provide certain information and 
may result in the creation of one or more accounts. 

[0018] Preferably, the RFID tag is con?gured to be asso 
ciated With a support structure belonging to the consumer. In 
one embodiment, the RFID tag is associated With a carrier, 
such as a sheet of material. The carrier is con?gured to 
connect to a support structure, such as With adhesive. In this 
con?guration, When the RFID tag is provided to the con 
sumer, the consumer connects the tag to a desired support 
structure. In one embodiment, this structure is a credit, debit 
or ?nancial card used to provide ?nancial information. In 
this manner, When the consumer utiliZes their credit or debit 
card to pay for goods or services, the associated RFID tag 
simultaneously provides reWard or discount information. 

[0019] The system may include or be associated With a 
retailer system Which includes stored discount codes or 
reWard account information Which are used to verify codes 
or information transmitted by a consumer’s RFID tag. The 
retailer system may also be con?gured to generate the 
discount or reWard information in response to such veri? 
cation. 

[0020] In one embodiment, a consumer’s reWards are 
associated With one or more accounts. A speci?c account 
may be created for a consumer and a consumer’s reWards 
may be associated With that account. Various embodiments 
of the invention comprise methods of creating and managing 
accounts and reWards. 

[0021] In one embodiment, multiple reWard accounts are 
associated With or linked to a central or main account or a 

consumer has a single account Which is recogniZed by 
multiple third parties, such as retailers. In this manner, a 
customer’s ?nancial transactions or reWard events are cen 

traliZed. In another embodiment, reWards created or gener 
ated by one or more retailers are associated With a single 
centraliZe account. In such an embodiment, a plurality of 
different retailers may all be associated With a common 
reWards system. 

[0022] Further objects, features, and advantages of the 
present invention over the prior art Will become apparent 
from the detailed description of the draWings Which folloWs, 
When considered With the attached ?gures. 

DESCRIPTION OF THE DRAWINGS 

[0023] FIG. 1 is a schematic diagram illustrating a system 
in accordance With one embodiment of the invention; 

[0024] FIG. 2 is a schematic diagram of another system in 
accordance With the invention; 

[0025] FIG. 3 illustrates RFID devices and a method of 
associating those devices With a card in accordance With an 
embodiment of the invention; 

[0026] FIG. 4 is a How diagram illustrating a method of 
creating, accessing and utiliZing accounts in accordance 
With the invention; 

[0027] FIG. 5(a) is a How diagram illustrating in detail a 
method comprising a step of establishing an account in 
accordance With the method illustrated in FIG. 5; 
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[0028] FIG. 5(b) is a How diagram illustrating in detail a 
method comprising a step of activating an account in accor 
dance With the method illustrated in FIG. 5; 

[0029] FIG. 5(a) is a How diagram illustrating in detail a 
method comprising a step of determining if access to an 
account is permitted in accordance With the method illus 
trated in FIG. 5; 

[0030] FIG. 5(LD illustrates various ?oW diagrams of 
methods comprising a variety of methods of utiliZing in 
accordance With the method illustrated in FIG. 5; 

[0031] FIG. 6(a) is a schematic diagram of a system of the 
present invention. 

[0032] FIG. 6(b) illustrates the How of ?nancial transac 
tions into prede?ned transaction categories; and 

[0033] FIG. 6(a) illustrates an eXample of a monthly 
?nancial account statement in accordance With the invention 
With three eXample transaction categories de?ned. 

DETAILED DESCRIPTION OF THE 
INVENTION 

[0034] The invention a point of sale system including 
radio frequency identi?cation capability. In the folloWing 
description, numerous speci?c details are set forth in order 
to provide a more thorough description of the present 
invention. It Will be apparent, hoWever, to one skilled in the 
art, that the present invention may be practiced Without these 
speci?c details. In other instances, Well-knoWn features have 
not been described in detail so as not to obscure the 
invention. 

[0035] One aspect of the invention is a ?nancial transac 
tion system Which includes radio frequency identi?cation 
capabilities. In one embodiment, the system includes a 
plurality of point of sale or similar terminals, each terminal 
having an associated radio frequency tag or transponder 
detector. The point of sale terminals are associated With one 
or more ?nancial servers. The radio frequency transponder 
detectors are con?gured to read radio frequency transponder 
information and utiliZe that information. Preferably, the 
radio frequency transponder information comprises cus 
tomer information and that information utiliZed to generate 
discounts or aWards for a transaction processed by the point 
of sale terminal. The system of the invention facilitates 
customer reWard processing at the same time a purchase or 
transaction occurs. 

[0036] The invention also comprises various methods and 
system for creating and managing accounts. The accounts 
may be ?nancial or reWard accounts. In one embodiment, 
multiple reWard accounts are associated or linked to a 
central or main account or a consumer has a single account 

Which is recogniZed by multiple third parties, such as 
retailers. In this manner, a customer’s ?nancial transactions 
or reWard events are centraliZed. 

[0037] One embodiment of a system 20 of the invention is 
illustrated in FIG. 1. Preferably, the system 20 is con?gured 
to process ?nancial transactions, such as those associated 
With commercial transactions including the sale of goods 
and services. In one embodiment, as illustrated, the system 
20 includes one or more point of sale (POS) terminals 22. 
The POS terminals 22 may have a variety of con?gurations, 
as is knoWn in the art. These terminals 22 generally include 
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a media reader, such as device con?gured to read a magnetic 
stripe associated With a media such as a credit, debit or value 
card. In a preferred embodiment, the terminal 22 includes a 
communication interface and a controller. The controller 
causes information read from a media to be transmitted via 
the communication interface, and is capable of receiving 
information via the interface from a remote location. 

[0038] The terminal 22 may be a stand-alone device or 
may be a computing device, cash register or the like. In such 
instances, the terminal 22 may be included or be associated 
With other elements, such a processor, data storage device, 
register draWer and the like. For eXample, such terminals 22 
are generally associated With a means for registering infor 
mation regarding one or more products to be purchased. This 
means may comprise, for eXample, a cash register including 
bar code reader and/or keypad Which are used to input 
product codes and generate purchase information. 

[0039] Regardless of its con?guration, the terminal 22 is 
preferably con?gured to complete ?nancial transactions. For 
eXample, the terminal 22 may be con?gured to transmit 
customer credit or debit card account information to a 
remote location for veri?cation. Preferably, the information 
is utiliZed to verify the availability of funds (on deposit or 
available by credit or otherWise) to complete a ?nancial 
payment transaction. The terminal 22 might include other 
?nancial transaction processing capabilities. For eXample, if 
associated With a cash register, cash payment may be entered 
to complete a purchase. 

[0040] In one embodiment, the terminal 22 is con?gured 
to communicate With a ?nancial institution 24, such as a 
bank, via a communication link. The ?nancial institution 24 
may be a credit card company, in the case Where a credit card 
is used at the terminal 22. 

[0041] In one embodiment, the terminal 22 is con?gured 
to communicate With a retailer system 26. For small busi 
nesses, the retailer system 26 may be a simple cash register 
or an on or off-site computer or computing system. For 
eXample, a cash register may generate an amount payable by 
a customer and transmit that amount to the terminal 22. The 
terminal 22 may then transmit amount due information 
along With customer ?nancial information, to the ?nancial 
institution 24 for use in verifying payment. Payment veri 
?cation may then be provided to the cash register to com 
plete the purchase. 
[0042] In another embodiment, the retailer system 26 may 
include a remotely located computer or computing system. 
For eXample, in the case of a grocery store chain, the retailer 
system 26 may be a computing system at a headquarters 
thereof. Such a system 26 may be con?gured to transmit 
price information in response to input of a product code at 
the terminal 22, track inventory, price changes and account 
ing events including purchases and payments, Which occur 
at one or more terminals 22. 

[0043] This aspect of the invention comprises a ?nancial 
transaction portion of the system 20. Essentially such a 
“?nancial” system is Well knoWn, and is simply con?gured 
to alloW customers to effect payment for goods and services. 

[0044] In accordance With the present invention, a radio 
frequency identi?cation device (RFID) is associated With the 
POS terminal 22. The RFID preferably includes at least one 
reader con?gured to read or obtain information from an 
RFID tag or transponder. 
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[0045] Preferably, the RFID is con?gured to obtain such 
information from the media Which is used With the POS 
terminal 22 in order to effect ?nancial payment. In one 
embodiment, the RFID includes an RFID tag or transponder 
32. The RFID tag or transponder is con?gured to be selec 
tively associated With a media or other device/element. In 
one embodiment, the media may be, a credit, debit or other 
?nancial transaction card. Such cards are Well knoWn and 
thus Will not be described herein in detail. In general, such 
cards are generally planar and have a front and back side, 
and a peripheral edge. The edge is generally rectangular in 
shape. 
[0046] RFID transponders in general are Well knoWn. For 
eXample, one RFID transponder is manufactured and sold by 
TeXas Instruments under the name “Tag-It” HF transponder. 
Preferably, the RFID devices herein comply With Well 
de?ned industry standards such as that provided by EPC 
global, Inc. or International Organization for StandardiZa 
tion (ISO) speci?cations. This includes, but is not limited to, 
the EPCglobal, Inc. Gen 2 speci?cation or the ISO 18000 
series Which describes the Air Interface parameters and 
acceptable communication frequency values and value 
ranges. It is Well understood that such standards continue to 
evolve based on industry needs and compliance require 
ments, and it is contemplated that devices employing such 
neW or later developed standards may be used With the 
present invention. 

[0047] Preferably, a RFID device 30 of the invention 
comprises the RFID tag 32 and means for mounting the tag 
to another object or device. In one embodiment, the means 
for mounting may comprise an adhesive material associated 
directly With the RFID tag 32. In a preferred embodiment, 
the RFID tag 32 is associated With a carrier or body 34, and 
the carrier or body is con?gured to be connected to a support 
structure. For eXample, referring to FIG. 4, a RFID tag 32 
may be connected to a body 34 comprises a backing or 
supporting sheet of material. The material may be, for 
eXample, aplastic or paper sheet. In one embodiment, adhe 
sive 36 is located on a rear of the body 34 for connecting the 
body to a credit card or other support structure. 

[0048] A cover may be selectively located over the adhe 
sive to protect the adhesive When it is not in use. The cover 
may be removed When the body 34 is to be af?Xed to an 
object. FIG. 4 illustrates an embodiment Where a cover 38 
comprises a distribution card and the body 34 is af?Xed to 
that card and may be peeled or removed therefrom and then 
af?Xed to another object. 

[0049] The RFID tag 32 may be associated With the carrier 
or body 34 in a number of Ways. In one embodiment, the tag 
32 may be connected With adhesive. The tag 32 may also be 
located under a protective sheet or other covering Which 
holds the tag in place. The tag 32 might also be located 
betWeen layers of the carrier 34 or otherWise be formed 
integrally With the carrier 34. 

[0050] In a preferred embodiment of the invention, the 
RFID device 30 is con?gured for association With a support 
structure, and preferably a customer’s credit, debit or other 
?nancial transaction card 40. In accordance With the inven 
tion, When a consumer signs up for a retailer’s reWard or 
similar program, the consumer is issued one or more RFID 
devices 30. Of course, these devices 30, since they include 
RFID tags or transponders 32, are preferably con?gured to 
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transmit customer account information Which identi?es the 
customer and/or the customer’s account. 

[0051] In one embodiment, the customer is issued a sheet 
having the one or more RFID devices 30 mounted thereon. 
For example, the adhesive side of the body 34 of the RFID 
device 30 may be connected to a transporting sheet. The 
customer may peel the RFID device 30 from that sheet and 
then adhere it to one of their credit or debit cards. In the case 
Where the customer is provided With more than one RFID 
device 30, the customer may connect the devices 30 to 
different cards. 

[0052] The customer may also connect the RFID device 
30 to other objects than a credit or debit card. For example, 
the customer could connect the RFID device 30 to a carrier, 
such as a blank card, a business card, a purse, Wallet or other 
object. Preferably, the RFID device 30 is mounted to an 
object Which Will be in close proXimity to the POS terminal 
22. 

[0053] As Will noW be appreciated, it is preferred that the 
RFID device 30 be slim in pro?le. In this manner, When the 
RFID device 30 is attached to an object such as a credit or 
debit card, the device does not substantially increase the siZe 
or pro?le of the card and interfere With its use or storage. As 
indicated above, it is desirable for the RFID tag or tran 
sponder 32 to be a thin foil type, and for the body 34 to 
Which it is attached to be a tape or similar material, thus 
contributing to an RFID device 30 having a very thin pro?le. 

[0054] Referring again to FIG. 1, in a preferred embodi 
ment, a system 20 of the invention includes one or more 
RFID readers or sensors 42. Such readers 42 are Well knoWn 
and include an antennae. 

[0055] Preferably, at least one RFID reader 42 is associ 
ated With and located in close proXimity to a point of sale 
terminal 22. In this manner, the customer account informa 
tion may be obtained from the customer’s RFID device 30 
When the customer engages in a ?nancial transaction. 

[0056] In one embodiment, the RFID reader 42 is con?g 
ured to transmit customer account information to one or 
more remote device for use thereby. Referring to FIG. 1, the 
RFID reader 42 is con?gured to output customer account 
information to a retailer system or device 26. 

[0057] In a preferred embodiment, the RFID reader 42 
interfaces With the point of sale terminal 22. In this manner, 
the RFID reader 42 directly transmits customer account 
information to the terminal 22, and Which in turn commu 
nicates that information With the retailer system 26 via its 
communication interface. 

[0058] In one embodiment, the RFID reader 42 interfaces 
With the point of sale terminal 22 through an intermediate 
interface 44. 

[0059] In accordance With the system 20 thus described, a 
reWard or other account is created or generated and is 
associated With a customer. The account may simply be an 
identi?er, such as a code, or may have a variety of data 
associated thereWith. For eXample, in the case of a discount 
account, the account may simply be a code Which validates 
entitlement of the customer to particular discounts. Prefer 
ably, hoWever, customer information is associated With the 
account. This information may comprise, but is not limited 
to, the customer’s address, telephone number and/or name. 
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[0060] The customer is issued one or more RFID devices. 
The customer associates the one or more devices With one or 

more objects. Preferably, the objects selected are those 
Which are in the possession of the customer When the 
customer normally makes purchases from the retailer. In a 
preferred embodiment, the RFID devices are associated With 
credit or debit cards used to facilitate the ?nancial transac 
tion associated With the purchase. 

[0061] When a customer engages in a transaction With the 
retailer or other entity, the customer account information is 
read by the RFID reader. For eXample, When the customer is 
standing in a check-out line, the customer account informa 
tion is read from the RFID device Which is associated With 
the object the customer attached it to. As indicated, this may 
be a credit card or other object, such as a purse or Wallet. 

[0062] The customer account information is read by the 
RFID reader and is provided to the retailer system. In one 
embodiment, the account information is transmitted to the 
point of sale terminal at the location Where the transaction is 
occurring. Preferably, the retailer uses the account informa 
tion to verify that the customer is an account holder. The 
retailer may then offer discounts or other aWards to the 
customer. For eXample, once the customer is veri?ed as an 
account holder, the discounts, credits or the like may be 
re?ected at the point of purchase. The customer is then 
required only to pay the discounted amount in order to 
complete the transaction. 

[0063] The retailer could also offer point or other bene?ts. 
For eXample, if a customer is con?rmed as an account 
holder, the retailer may associate points With the customer’s 
account. Those point may be based on the value of the goods 
purchased, the type of goods purchased or other factors. The 
points may be utiliZed for a variety of purposes, such as for 
obtaining discounted or free goods or services at a later date, 
among other things. Such reWard programs are knoWn. 

[0064] Another aspect of the invention Will noW be 
described With reference to FIG. 1. As described in greater 
detail beloW, one aspect of the invention is the ability of a 
consumer to manipulate accounts, including merging 
accounts. With respect to the reWard scheme described 
above, grocery store A may have a particular reWards 
program, as may pet store B. The consumer may sign up for 
both reWards programs. As described, the consumer may be 
issued an RFID device by each of those retailers. The 
consumer may conveniently associate those tWo RFID 
devices With their credit or debit card. When the consumer 
visits either grocery store A or pet store B, the appropriate 
RFID device is recogniZed by the particular retailer. 

[0065] In some situations, it may be desirable to alloW the 
consumer to access information regarding their account. For 
eXample, some retailers aWard points, credits or the like, 
such as based upon the value of a consumer’s purchase. The 
points or credits may be associated With the consumer’s 
account and be used by the consumer to obtain discounted 
or free goods/services. Thus, it may be desirable to alloW the 
consumer to access the accrued point or credit information 
associated With their account so they may assess hoW many 
points they have accrued and Whether they Wish to utiliZe 
those points or credits. In addition, multiple retailers may 
Wish to participate in a single, aggregated or centraliZed 
reWard system. For eXample, grocery store A and pet store 
B may Wish to participate in a single reWard system by 
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Which the points or credits they issue can be aggregated by 
a consumer. This is a bene?t to the consumer, as it reduces 
the number of different reWards programs Which the con 
sumer must track and allows the consumer to aggregate 
points or credits to achieve reWards at a faster rate. 

[0066] FIG. 1 illustrates one embodiment of a system 20 
Which may be utiliZed to accomplish these and other func 
tions. As indicated above, the system 20 includes a retailer 
system 26 Which is linked to one or more RFID readers 42. 
Preferably, those readers 42 are associated With point of sale 
terminals or devices 22. 

[0067] In a preferred embodiment, the system 20 includes 
at least one additional retailer system 50. Of course, there 
may be as many as one additional retailer system or a 

plurality of additional systems associated With the system 
20. 

[0068] In one embodiment, as illustrated, particular point 
of sale terminals 22 and associated RFID readers 42 are 
associated With the particular retailer. In this con?guration, 
When an RFID reader 42 detects an RFID device, the 
account information is read and transmitted to the corre 
sponding retailer system 26,50. 

[0069] Preferably, hoWever, the system 20 includes a 
central aWard system 52. The central aWard system 52 
preferably comprises one or more computing devices. Pref 
erably, the system 52 includes at least one data or informa 
tion storage device, such as an electronic memory, and at 
least one communication device, such a server With a 
communication transceiver. 

[0070] In one embodiment, the central aWard system 52 is 
con?gured to store customer account information. A con 
sumer may create a unique account With the central aWard 
system 52 or the account may be identi?ed With the con 
sumer’s retailer account information. In either event, an 
account 54 is preferably created and information is associ 
ated With that account. In one embodiment, the account 
simply comprises an electronic ?le, ?les or other data or data 
structures. The account may be identi?ed by an account 
number or other identi?er. 

[0071] Preferably, the information or data Which is asso 
ciated With the consumer’s account comprises data regard 
ing the consumer’s retailer or vendor accounts. For eXample, 
in the eXample illustrated in FIG. 1, data may be provided 
from the retailer system 26 and/or retailer system 50 to the 
central aWard system 52. The data pertaining to a particular 
consumer is preferably associated With that consumer’s 
account 54. For eXample, consumer credit, point, discount or 
other information may be associated With the consumer’s 
account 54. 

[0072] In one embodiment, as detailed beloW, the infor 
mation may be categoriZed, aggregated or otherWise 
manipulated or altered. For eXample, as one aspect of the 
invention, the information Which is associated With the 
consumer’s account may be con?gured to permit the con 
sumer to vieW or access on an individual retailer/vendor 

account basis. In another embodiment, information relating 
to multiple accounts may be aggregated. For eXample, if tWo 
different retailers permit, the points or credits Which are 
offered by tWo or more different retailers/vendors may be 
aggregated. 
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[0073] For eXample, referring to FIG. 4, a consumer may 
be long to the reWards club of Retailer ZZ and thus have an 
account thereWith. The account may have an account num 
ber associated thereWith, as Well as consumer identifying 
information (such as address/telephone number, as 
described above). Similarly, the consumer may belong to the 
club of Retailer YY and thus have an account thereWith. 

[0074] These retailers may transmit information from their 
systems to the central aWard system 52, such as When a 
transaction occurs or the account is updated, or in response 
to a polling signal from the consumer. Information may then 
be associated With the consumer’s account at the central 
aWard system 52. As illustrated, the consumer’s account 
may include information regarding the consumer’s account 
With each individual retailer and/or aggregated information, 
such as aggregated point information. 

[0075] Preferably, the central aWard system 52 is linked 
via a communication link to the retailer systems 26,50 at one 
or more times. In this manner, information may be trans 
mitted betWeen the retailer systems 26,50 and the central 
aWard system 52. 

[0076] The embodiment system 20 illustrated in FIG. 1 is 
particularly applicable to an arrangement Where the retailer 
systems 26,50, including the reWard systems or functions, 
are separate. In such a situation, the retailer systems 26,50 
may include disparate components and operate using differ 
ent programs or protocols. In such a situation, a gateWay 56 
may be provided betWeen the central aWard system 52 and 
any or all of the retailer systems in order to permit commu 
nications therebetWeen. The gateWay 56 may thus act as a 
‘translator’ to the communications/data being exchanged 
betWeen the retailer systems 26,50 and the central aWard 
system 52. As described beloW, in another embodiment, the 
entire reWard system may be centraliZed. 

[0077] In one embodiment, the consumer is permitted to 
access information regarding their account at the central 
aWard system 52. For eXample, as illustrated, the central 
aWard system 52 may comprise a server or other computing 
device including a communication interface. That interface 
may be linked to a communication path, such as the Internet. 
Aconsumer may transfer data to or obtain information from 
the central aWard system 52 via that communication path. 

[0078] For eXample, the consumer may access a comput 
ing device 58 Which similarly has a communication interface 
linked to the Internet. The consumer may be permitted to 
access information about their account by logging into their 
account. 

[0079] In various embodiments of the invention, the con 
sumer may establish an account With the central aWard 
system 52 provider. Various methods of creating and access 
ing accounts are described beloW. 

[0080] In this manner, a consumer may obtain information 
regarding their accounts With various retailer or vendors. 
This information may comprise, but is not limited to, the 
identity of the retailers, and account information such as 
offered discounts, aWarded points and the like. 

[0081] In one embodiment, the retailers or other vendors 
may cooperate to create the central aWard system 52. In 
another embodiment, the central aWard system 52 may be 
created and operated by a third party. For eXample, a third 
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party may offer as a “pay” service the aggregation and/or 
tracking of a consumer’s accounts With various retailers/ 
vendors and/or the access to that information. 

[0082] Another embodiment of a system in accordance 
With the invention is illustrated in FIG. 2. In one embodi 
ment, information obtained from RFID devices 30 is pref 
erably transmitted to the central aWard system 52a. The 
central aWard system 52a may identify the retailer With 
Which the account is associated and then transmit that 
information to the particular retailer With Which the account 
is associated, or may simply transmit the RFID account 
information to all retailer systems. In this system, the RFID 
readers/sensors and associated components need not be 
speci?cally associated With only a single retailer system, but 
can be part of a “global” system. 

[0083] The retailer utiliZes the RFID account information 
to verify the customers account. The retailer may transmit 
discount or other information to the point of sale terminal 
22a in response to receiving that information. In addition or 
alternatively, the retailer may update the customers account 
at account data stored at the retailer system 26a,50a, such as 
With points or credits. 

[0084] In a preferred embodiment of the invention, a 
consumer enrolls for a single reWard account With the 
central aWard system. In one embodiment, this entitles the 
consumer to reWards from all retailers associated With the 
system. In another embodiment, the consumer may be 
required to activate their account With particular retailers, 
such as by speci?cally enrolling for participation in each 
retailer or vendors portion of the program. 

[0085] In either embodiment of the system of the inven 
tion, the end result is “consolidated” reWards for the con 
sumer. In operation, a consumer may participate in a single 
reWards program associated With a plurality of retailers, or 
a multiple reWards programs offered by multiple retailers. In 
this manner, When a consumer engages in a transaction With 
any of a variety of retailers, the discount or reWard is offered 
seamlessly to the consumer. As the transaction occurs, 
account information is obtained from the one or more RFID 
devices Which have been issued to the consumer. That 
information is utiliZed to verify account participation at 
either the central aWard system or the particular retailer 
system With Which the account is associated. Any discount 
or credit Which is applicable to the current transaction may 
be transmitted to the point of sale terminal or be otherWise 
transmitted for application at the time of the transaction. Of 
course, the retailer’s accounting records may record the 
transaction, including application of the discount, so that the 
retailer may track the accounting portion of the transaction. 
In addition, the account information may be utiliZed to 
generate any points, credits or other reWards. 

[0086] As indicated, the system may be con?gured to 
permit the consumer to vieW and access account informa 
tion. As described beloW, the consumer may be permitted to 
engage in a variety of account activities, including merging 
data, such as reWards points or credits. A consumer may be 
permitted to access the account to utiliZe credits or points to 
make purchases on-line, such as for free or at a discounted 
rate. 

[0087] It Will be appreciated that in the above-described 
systems, multiple retailers may each establish their oWn 
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accounts and thus issue separate RFID devices 30, or they 
may issue common RFID devices. FIG. 3 illustrates a 
con?guration Where retailers each issued their oWn RFID 
devices. In such a con?guration, a customer may have 
multiple RFID devices 30 associated With their credit/debit 
card or other element. In this instance, the central aWard 
system 52 operator may issue a single RFID 30 Which is 
associated With and identi?es a single centraliZed account. 

[0088] As illustrated in FIG. 3, a retailer A, such as a pet 
store, may issue one or more RFID devices 30. As indicated 
above, in preferred embodiment, the RFID devices 30 may 
comprise RFID tags or transponders Which have an attach 
ment or coupling mechanism, such as by being associated 
With an adhesive backing or carrier. The RFID devices 30 
may be issued on a carrier, such as a sheet. The consumer 
may disconnect an RFID device 30 and associate it With 
their credit, debit or other payment card or another support 
structure. 

[0089] Similarly, other retailers, such as retailer B com 
prising a grocery store, may similarly issued one or more 
RFID devices 30 to a consumer. The consumer may asso 
ciate one of those RFID devices 30 With the same card or 
other support structure as they associated the RFID device 
30 issued by retailer A. 

[0090] In this con?guration, it Will be appreciated that a 
consumer may associate one or a plurality of RFID devices 
30 With the same card, carrier or structure. For example, the 
consumer may associate a plurality of RFID devices 30 With 
a single main credit card. In this manner, When the consumer 
uses the credit card at either retailer A or B, the appropriate 
associated RFID device 30 Will provide the appropriate 
account information. 

[0091] Of course, if a single RFID device 30 is associated 
With a plurality of retailers, then the consumer need only 
have one RFID device 30 in order for the system to operate 
as described above. 

[0092] As indicated above, one aspect of the invention is 
the use of accounts for various purposes, including provid 
ing reWards. Various embodiments of the invention com 
prise methods of creating and using accounts. As indicated 
beloW, these accounts may be created in a number of Ways, 
and have a number of purposes and types, including ?nan 
cial accounts used to facilitate purchases, and aWards or 
reWards accounts. 

[0093] Referring to FIG. 5 in one embodiment of the 
invention an account may be established, as in a step S1. The 
account may be established by a party for use by themselves 
or for use by others. As used herein, the person Who 
establishes the account is generally referred to as a customer, 
regardless of Whether that person is establishing the account 
for themselves or another party or user. 

[0094] The account is established by an account provider. 
The account provider may be a retailer, bank or other entity. 
As provided beloW, regardless of Whether the account is 
referred to as a ?nancial, bank, debit, monetary or other 
named account, the account has certain characteristics that 
de?ne it. 

[0095] Referring to FIG. 5(a) there Will be described one 
or more methods for establishing an account. In a ?rst step 
Sla, a customer interfaces With an account provider. This 
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step may comprise the customer accessing a Web site 
belonging to the account provider, calling an account pro 
vider customer representative, or accessing one or more 
other means noW knoWn or later developed by Which the 
customer may provide information to the account provider. 
In the case Where an account is established With a retailer, 
the methods may even include ?lling out a printed form. 

[0096] In a step Slb, the customer provides data to the 
account provider. This data is used to set up the account. The 
particular data Which is required may vary by provider. In 
one or more embodiments, the data may include the cus 
tomer’s name and/or the name(s) of the parties Which are to 
be permitted to access the account, address, telephone 
number, social security number, birth date, mother’s maiden 
name and/or other information. In the event the customer is 
a business, the information may comprise the business 
name, address, telephone number, taxpayer identi?cation 
number and/or similar information. 

[0097] The particular manner by Which this information is 
transmitted to the account provider may depend upon the 
interface the customer is using. For example, the data may 
be input into a graphical user interface associated With the 
account provider’s Website and then sent to the account 
provider’s computer, such as over the Internet. The data may 
be provided orally over the phone by the customer to the 
account provider. 

[0098] In a step S1c, an account type is established. In one 
or more embodiments, the account type may comprise one 
or more of the folloWing: customer debit, charity debit, 
promotional, or alloWance account. The account may be of 
other types, hoWever, such as a reWard account With Which 
points or the like are associated, as also described herein. 

[0099] A customer debit account is preferably of the type 
Where funds belonging to the customer are assigned or 
credited to the account, and payments, transfers and the like 
are associated With debits of these funds from the customer’s 
account. This is opposite to a credit type account Where 
those funds Which are debited belong to the account provider 
or other creditor With the requirement that the customer 
repay the account provider With their funds at a date after a 
particular transaction. In general, the customer debit account 
permits a customer to make and pay for purchases, obtain 
funds (such as currency), and transfer funds into and out of 
the account. 

[0100] A charity debit account is preferably of the type 
Where the customer may only transfer funds from the 
account to an authoriZed charity or similar entity, With no 
other debits permitted (except return of the funds to the 
customer or transfer of funds to another account belonging 
to another account at the speci?c instruction of the cus 
tomer). Generally, the customer Will provide the account 
provider speci?c information about the charity to Which 
funds are to be transferred. The customer may arrange the 
account such that funds are debited and transferred to the 
charity at one or more predetermined times and for one or 
more predetermined amounts. 

[0101] A promotional account is preferably of the type 
Where the customer is a promoter arranging an account for 
use by one or more other parties. For example, the promoter 
may be a store oWner and the parties Who may use the 
account may comprise customers or potential customers of 
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the store. The promotional account is arranged so that the 
parties or users may access the account in accordance With 
the terms of a promotion offered by the promoter. A pro 
moter may establish an account having funds permitting a 
number of parties to pay for a certain dollar amount of goods 
purchased at their store via the promotional account. For 
example, a promoter may establish a promotion for a num 
ber of parties, such as 1000 existing customers, Whereby $10 
of each purchase from the promoter over $20 is payed for by 
the promoter. The $10 payment may be debited from the 
promotional account at the time each party makes a quali 
fying purchase to credit the parties’ payment of the goods or 
services. 

[0102] An alloWance account is preferably of the type 
Where funds are arranged to be periodically transferred into 
the account. Such an account may be extremely useful to 
parents having children. In accordance With this account 
arrangement, funds are periodically transferred into the 
account for subsequent use. The funds may be transferred 
from another established account, or an account or other 
source not associated With the account provider. For 
example, parents may establish a customer account from 
Which funds are periodically transferred, such as every tWo 
Weeks, into an alloWance account Which is accessible by one 
or more of their children. These children may access the 
alloWance account to pay for books and the like. In this 
manner, the parents may control (and as described beloW, 
track) the spending of their children or other parties Which 
have access to the account. 

[0103] Those of skill in the art Will appreciate that the 
particular type(s) of accounts and their various features or 
characteristics may be different than those provided above. 
For example, an account may have one or more features 
associated With more than one of the account types provided 
above. 

[0104] In a step S1d, the account provider generates an 
account number and associates the account number With the 
account. The account number may be used by the account 
provider and customer to identify the account. 

[0105] In a step $16, if the account is a “funds” account, 
the account provider preferably assigns the account With a 
maximum funds value or value limit. In general, this value 
may be selected by the customer. Most often, the maximum 
value Will comprise the amount of an initial deposit into the 
account by the customer. In one or more embodiments, the 
account provider may only offer accounts having pre-set 
limits, such as $50, $100, $250 or $500. 

[0106] In a step S1f ?nds are deposited into the account. 
Preferably, the maximum amount of funds Which may be 
deposited into the account does not exceed the funds maxi 
mum value associated With the account. 

[0107] In one or more embodiments, the customer pro 
vides data Which permits the account provider to obtain 
funds electronically. In one or more embodiments, this 
comprises providing the account provider With a routing 
number for a checking or savings account at a bank, account 
and access information for an ATM card linked to an 

account, or a credit card. In one or more embodiments, a 
customer may be permitted to deposit funds by mail or 
similar non or partially non-electronic manner. 

[0108] Again, if the accounts is a “funds” account, in a 
step S1g, the established account is preferably assigned an 



US 2005/0131792 A1 

expiration date. In one or more embodiments of the inven 
tion, this step comprises associating date data With the 
account. The expiration date may be generated in a Wide 
variety of manners. The expiration date may comprise a date 
Which is determined by adding a ?xed period of time to the 
date on Which the account is established or, as described 
below, the date on Which the account is activated. As 
described below, the account is arranged such that When the 
actual date reaches the expiration date, the account can not 
be accessed except by the account provider. 

[0109] In a step S1h, an account signature is generated and 
associated With the account. The signature comprises a 
unique code or other element for establishing entitlement to 
access the account. In one or more embodiments, the 
account provider generates the code based on one or more 
elements of data associated With the account, such as cus 
tomer provided data, the initial funds deposit amount, the 
account number, the account expiration date and/or one or 
more other elements. In one or more embodiments, the 
account signature is generated from, or includes, an access 
code or personal identi?cation number (PIN) data assigned 
to or selected by the customer as described beloW. In one or 

more embodiments, the data used to generate the signature 
may be input into an encryptor to generate an output Which 
comprises the account signature. The account signature may 
be generated randomly as Well. Preferably, Whatever means 
is used to generate the signature, each signature is unique for 
a particular account. 

[0110] In a step S1i, the account signature is provided to 
the customer. In one or more embodiments, the account 
signature is mailed to the customer, told over the phone by 
a customer representative of the account provider to the 
customer, or is transmitted electronically to the customer. As 
described beloW, in the event the customer is provided With 
an account access media, then the account signature may be 
provided on the account media. The account signature may 
be printed on, embossed in, or encoded on the account media 
or an element associated thereWith. 

[0111] In a step S1j, an account access code is generated 
and associated With the account. In one or more embodi 

ments, the account provider generates the access code. In 
other embodiments, the customer generates the code and 
provides it to the account provider. The access code may 
comprise a personal identi?cation number or “PIN” com 
prising one or more letters and/or numbers. 

[0112] In a step S1k, the access code is provided to the 
customer. In the case Where the customer selects the access 
code, this step is completed at the same time as step S1h. 
When the account provider generates the code, the code may 
be mailed, electronically transmitted or spoken to the cus 
tomer. 

[0113] In a step S1l, in one or more embodiments, the 
customer is provided With an account access media. The 
access media may comprise a card, check, ticket, chip or a 
Wide variety of other items. In one or more embodiments, 
the account signature is associated With the access media. 
When the access media comprises a card, check or the like, 
the account signature and/or account may be printed or 
encoded thereon. The account signature may be provided in 
one or tWo-dimensional bar code form or be encoded in a 
magnetic stripe or a chip or other data storage element 
associated With the media. 
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[0114] The account signature and/or access code may 
comprise a physical characteristic of the customer. For 
example, the access code may comprise a ?ngerprint or the 
customer’s retinal features. In general, the account number, 
signature and access code are for use in identifying the 
particular account and ensuring that only those parties With 
authority to access an account can do so. Avariety of other 
methods and devices may be used for these purposes. 

[0115] Avariety of other steps and may be associated With 
the establishment of an account for the customer, and the 
steps described above need not be completed in the order in 
Which they Were described. 

[0116] Referring again to FIG. 5, in a step S2, an account 
Which the customer Wishes to access is activated. Normally, 
this step Will be in response to a customer Wishing to access 
a neWly established account. 

[0117] Referring to FIG. 5(a), there is illustrated one 
embodiment of a method of activating an account in the 
event the account has not been activated. In a ?rst step S2a, 
the customer accesses the account. In one or more embodi 

ments, this step comprises a customer contacting the account 
provider, such as via a Website of the account provider or by 
telephone With a customer service representative. 

[0118] In a second step S2b, the customer provides their 
account number, signature and, in one or more embodi 
ments, the access code. This account identi?cation and 
access data may be provided by a customer telling an 
account representative the information, typing the informa 
tion into a data input accepting element of a graphical user 
interface of a Website, or otherWise transmitting such to the 
account provider. In one embodiment, the account number 
and signature may be scanned off of an account media 
provided the customer, such as With a magnetic stripe or bar 
code reader. 

[0119] In a step S2c, the account provider activates the 
account. In one or more embodiments, this step comprises 
associating data With the account Which indicates that the 
customer and/or other designated and/or appropriate parties 
may utiliZe and access the account. 

[0120] The account activation may be accomplished in a 
Wide variety of other manners. For example, in one embodi 
ment, a customer may activate an account by simply calling 
a phone number of the account provider or entering the 
appropriate data into the account provider’s Website. In this 
arrangement, it is not necessary for the customer to access 
the account or provide all of the account information Which 
may be necessary for the customer to use the account. 

[0121] In one embodiment, an account may be activated 
for use by a customer at the time it is established. In such an 
arrangement, any access media associated thereWith may be 
separately activated. For example, the account may be 
activated When established, alloWing a customer to make 
deposits, funds transfers or the like through an account 
provider representative or Website. HoWever, the customer 
may not be permitted to utiliZe an account media (such as for 
purchases or cash WithdraWs) until the customer activates 
the account as to the media. The customer may activate an 
access card by calling a representative of the account pro 
vider after the card is received or other means. 

[0122] Referring again to FIG. 5, in a step S3 it is 
determined if a customer Wishes to access an account, as by 
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a customer’s attempted use of the account. This step may be 
remote in time from step S2, or at the same time. For 
example, a customer may activate an account shortly after 
establishing it, but not access the account for several days or 
Weeks thereafter. A customer may also Wish to activate an 
account and utiliZe it at the same time, such as When the 
customer Wishes to pay for a purchase at a store. 

[0123] In one or more embodiments, this step comprises 
determining if a customer is accessing a bank, automated 
teller, customer service representative, account provider 
Website, remote payment station or the like. In order to 
determine if the customer is attempting to access an account, 
particular account information and associated access data is 
required. This data may be provided to the account provider 
or other account access controlling entity in a number of 
manners. In one or more embodiments, the account infor 
mation may be directly provided by the customer, as through 
data input into a Website or spoken to an account represen 
tative, or by reading the information from the access media. 

[0124] The customer may Wish to access the account for a 
number of reasons. For example, in the event a customer 
Wishes to complete a purchase from a vendor, such as 
on-line or at a store, the customer may seek to access the 
account to pay for the purchase. The customer may seek 
access to the account to obtain funds from an automated 
teller machine. 

[0125] In one or more embodiments, data must be pro 
vided to the account provider to establish the entitlement of 
the customer to access the designated account. This infor 
mation may comprise the account signature and/or access 
code. Again, the particular means and/or method by Which 
this information is provided may vary. In an embodiment 
Where a customer is seeking to access an account using an 
access media, the account signature may be read or scanned 
from the card, and the access code may be provided by the 
customer, such as through a keypad. The customer may also 
provide such information through a variety of data input 
devices, such as a computer or customer station at a store, or 
provide the information directly to an account representa 
tive. 

[0126] When a customer Wishes to access an account, in a 
step S4 it is determined if the access to the account is 
permitted. In one or more embodiments, and referring to 
FIG. 5(c), this step includes a step S4a of determining if the 
provided account access information is correct and com 
plete. In one or more embodiments, this step comprises 
comparing the provided account identi?cation and/or access 
information to that associated With the account Which the 
customer is seeking to access. If the required information 
has not been provided or is not correct, access to the account 
is denied. The customer may then be directed to contact the 
account provider and/or attempt to re-enter the required data 
in case there Was an error in providing or transmitting it to 
the provider. 

[0127] If the requisite access information is provided, then 
in a step S4b, it is determined if the account is closed. If the 
account has been closed, then access to the account is 
denied. The account may be closed at the request of the 
customer, upon violation of account terms and conditions or 
for a Wide variety of other criteria or reasons. 

[0128] If the account is not closed, then in a step S4c, it is 
determined if the account is expired. The account may be 
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determined to be expired if a current date is the same as or 
time-Wise later than the expiration date assigned to the 
account. If the account is expired, the customer is not 
permitted to access the account directly. Preferably, in that 
situation, the customer may access the account only through 
the account provider. The customer may contact the account 
provider and arrange for the removal of any funds remaining 
in the account. Alternatively, the customer may be permitted 
to re-activate the account With a neW expiration date. 

[0129] If in step S4 it is determined that access is permit 
ted to the account, then in step S5, the customer is permitted 
to utiliZe the account. As described beloW, a variety of 
transactions, interactions With and manipulations to the 
account are permitted. 

[0130] Referring to FIG. 5(a'), in one or more embodi 
ments, in a step S6, a customer is permitted to utiliZe the 
account to make a payment to a third party. A variety of 
methods may be implemented to effectuate this step. In one 
or more embodiments, in a step S6a, it is determined if the 
account is a charity account. If so, in a step S6b, funds are 
transferred from the charity account to a selected charity. 

[0131] In one or more embodiments, When a charity 
account is established, the account provider designates the 
account a charity account. At that time, a customer may 
designate one or more charities to Which funds placed in the 
account are to be distributed to. These funds may be 
distributed in accordance With the speci?c instruction of the 
customer at a later date, or at a predetermined time or in 
accordance With a predetermine schedule. The amount of the 
funds to be distributed may be designated by the customer 
as Well. In one or more other embodiments, the customer 
may designate the charity(ies) to Which funds are to be 
distributed after the account has been established. 

[0132] In one or more embodiments, the funds Which are 
distributed to the charity are transferred electronically from 
the account by the account provider to an account belonging 
to the charity or an intermediate escroW account or the like 
from Which the charity may obtain payment. In other 
embodiments, the funds may be mailed or transmitted in 
other manners. 

[0133] If the account is not a charity account, then it is 
determined in a step S6c if the account is a promotional 
account. If the account is a promotional account, then in a 
step S6c, the account may be used to purchase or pay for 
goods from speci?c parties. Preferably, the account provider 
must verify that the purchase is being made from one of the 
authoriZed parties. Normally, When the purchase is being 
made, the vendor Will transmit vendor identi?cation infor 
mation along With the customer’s account information. The 
account provider can verify the vendor from the provided 
vendor information. 

[0134] If in step S6c it is determined that the account is not 
a promotional account, then it is determined that the account 
is a customer or alloWance account Which may be used as the 
source of payment for a transaction With, in general, any 
party. In step S66, the purchase or other transaction is then 
facilitated by debiting the account. 

[0135] It Will be appreciated that a variety of steps other 
than those described may be associated With the payment of 
a purchase from the account. For example, in one step, the 
account provider must generally verify that suf?cient funds 
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exist in the account to permit the transaction. If suf?cient 
funds do not exist, then the transaction may not be permitted. 
Alternatively, as described below, the account may be pro 
vided With a “credit” or “overdraft” feature Which Would 
still permit the customer to access the account. 

[0136] As part of the transaction, the particular vendor 
may send information Which facilitates the transfer of funds 
from the customer’s account to the vendor’s account by the 
account provider. For example, this information may com 
prise a vendor identi?cation or account number. 

[0137] As provided above, the method and apparatus by 
Which the customer accesses the account to facilitate a 
purchase may vary. For example, if the customer is purchas 
ing goods at a store, the customer may sWipe their access 
media through a card reader and enter their access code. If 
the purchase is through a Web-site or similar on-line access, 
the data may be input into a graphical user interface of the 
site. 

[0138] In accordance With one or more embodiments of 
the invention, the payment for purchase may be arranged as 
an automated debit from the account. For example, a cus 
tomer may arrange for payments to be made from the 
account on a periodic basis, such as in response to monthly 
amounts due a party (such as for a car payment or the like). 
In such event, the customer may provide the necessary debit 
information to the account provider. 

[0139] In one or more embodiments, a purchase may be 
made in the form of an automatic funds transfer. For 
example, a customer may arrange With a particular vendor 
an arrangement Where payment for the goods or services is 
made automatically. The customer provides the vendor With 
the account data Which is then used by the vendor at one or 
more times subsequent thereto to affect payment. As an 
example, a customer may provide account data to their 
electric company. The electric company may then receive 
payment for the electricity supplied to the customer each 
month directly from the account through the account pro 
vider Without intervention by or acts required by the cus 
tomer. In this embodiment, the step of the customer access 
ing the account, step S3, generally comprises the customer 
providing the account data to the vendor or other party and 
then the vendor accessing the account as agent of the 
customer. 

[0140] As one aspect of utiliZing the account, as illustrated 
in FIG. 5(LD, in a step S7, in one or more embodiments a 
customer may deposit funds into the account. A variety of 
methods may be implemented to effectuate this step. In one 
or more embodiments, this step includes a step 57a of 
determining if the account is an alloWance type account. If 
so, then in a step S7b, funds are periodically transferred into 
the account. If the account is an alloWance account, a 
customer Will have provided the account provider With a 
source of funds from Which a transfer into the account is to 
be made. The source of funds may be a customer’s credit 
card, a bank account, or another account in accordance With 
the present invention. The customer Will also have provided 
the account provider With speci?c instructions as to When 
funds are to be deposited, in What amount and the like. 

[0141] If the account is not an alloWance type account, 
then in a step S7c, the customer must speci?cally arrange for 
the particular transfer of funds With the account provider. 
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For example, the customer may access a Web-site or cus 
tomer representative and provide source funds data. This 
data may comprise credit card information, bank account 
and routing information or the like. The customer may also 
arrange for funds transfer betWeen accounts at a bank or 
similar provided customer station, phone controlled system 
or the like. 

[0142] As one aspect of utiliZing the account, as illustrated 
in FIG. 5(a) in a step S8, in one or more embodiments a 
customer may WithdraW funds from the account. Avariety of 
methods may be implemented to effectuate this step. In one 
or more embodiments, the funds WithdraWal may comprise 
the issuance of currency such as Us. or other dollars, or 
other media. In one or more other embodiments, the With 
draWal may comprise the transfer of funds to another entity 
or account. 

[0143] In general, When the customer desires to obtain 
currency, the customer travels to an automated teller 
machine (ATM), bank or similar currency dispensing loca 
tion. In such event, the step of providing the requisite 
account data (see step S3) may comprise sWiping an account 
media and inputting an access code. In the event the cus 
tomer does not have an access media, the customer may 
provide the requisite data directly to a teller or other bank 
personnel for input into a system. 

[0144] If the customer desires to WithdraW funds and have 
the funds transferred into another account, the customer may 
be permitted to do such over the phone, via the account 
provider’s Web site, or at a bank or other location. In this 
regard, the number of locations at Which a customer may 
effectuate the transfer is not constrained to locations Where 
currency can be dispensed. 

[0145] If the customer requests funds, and if such funds 
exist in the account, the customer is provided With funds. 
This step may include the step of transmitting the fund 
request to the account provider and the account provider 
comparing the amount of funds requested versus the total 
amount of funds in the account. If the funds exist, then the 
account provider may send a signal or other indication that 
it is permissible to dispense the funds. 

[0146] In one or more embodiments, the customer is 
permitted to request currency or a transfer. If currency is 
requested, then currency is dispensed. If a transfer is 
requested, then the funds may be transmitted electronically 
to a neW account. In the event the funds are to be transferred 
to another account, the customer provides the necessary 
information, such as the receiving account number and/or 
routing number and/or receiving party information. 

[0147] As one aspect of utiliZing the account, as illustrated 
in FIG. 5(a) in a step S9, in one or more embodiments a 
customer may obtain account information and manage their 
account. A variety of methods and devices may be utiliZed 
to effectuate this step. For example, a customer may call an 
automated telephonic information system, call a customer 
service representative or access a Web site belonging to the 
account provider. In one or more embodiments, certain 
information and transactions may be permitted through an 
automated teller machine or similar remote access site. 

[0148] In one embodiment, this step may include one or 
more of the folloWing steps. In a step 59a, a customer may 
be permitted to obtain their account balance. The account 
balance may be provided on a vieWing screen or printed on 
paper. 














