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(57) ABSTRACT 

The present invention accomplishes billing and collection of 
multimedia IP calls with receiver designated fee schemes, 
enabling advance services such as personal 800 or 900 
service in the conventional telephony. Internet users register 
as members via member sub-system, and acquire a unique 
member ID across the member pool by downloading and 
installing client-software, and login to the communication 
sub-system and enter a “stand-by for communication” mode. 
Member chooses a fee ?ow method among options of 
“pay-to-answer (PA)”, “charge-to-answer (CA)”, and “free 
to-answer (FA)”, and set member’s own per-pulse fee rate. 
Callers ?nd the right receiver by entering keywords in a 
search box within their IM space or by going through a 
re?ned search utilizing such keys as country Zip codes, 
keywords, or fee schemes. Results are returned in a search 
result page in several variations, preferably: pay-to-answer 
?rst, and higher rate on top; free-to-answer, then, lower rate 
on top; and charge-to-answer, then lower rate on top. The 
higher advertisers such as pay-to-answer providers are 
rewarded with more call icons appearing in a higher posi 
tion. The search engine sells advertisements with its search 
results pages and receives a portion of the IM fee ?ows from 
a successful connection. 
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METHOD AND SYSTEM FOR RECEIVER 
SELF-PRICED MULTIMEDIA COMMUNICATION 
OVER THE INTERNET AND A MEMBER POOL 
INCORPORATING ADVERTISING PLACEMENT 
IN CONJUNCTION WITH A SEARCH ENGINE 

CROSS REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application is a continuation in part of US. 
patent application Ser. No. 10/831,857, entitled “Method 
and System for Receiver Self-priced Multimedia Commu 
nication Over the Internet and a Member Pool”, ?led on Apr. 
26, 2004. 

[0002] This application cross-references US. Provisional 
Patent Application Ser. No. 60/481,678, entitled “Method 
and System for Receiver Self-priced Multimedia Commu 
nication Over the Internet and a Member Pool”, ?led on 
Nov. 20, 2003. 

[0003] This application cross-references TaiWan Patent 
Application SN 092132211, entitled “Method and System 
for Receiver Self-priced Multimedia Communication Over 
the Internet and a Member Pool”, ?led on Dec. 1, 2003. 

[0004] This application cross-references China Patent 
Application SN 2003/101225324, entitled “Method and 
system for multimedia communication over the Internet and 
a Member Pool”, ?led on Dec. 12, 2003. 

SEQUENCE LISTING OR PROGRAM 

[0005] Not Applicable 

FEDERALLY SPONSORED RESEARCH 

[0006] Not Applicable 

TECHNICAL FIELD OF THE INVENTION 

[0007] This invention relates to multimedia communica 
tions over the Internet, and more speci?cally relates to a 
receiver self-priced fee scheme for the determination of fee 
?oW, the billing and collection of fees betWeen the caller and 
receiver, and the incorporation of search engine technology 
into the multimedia communications system for easier loca 
tion of desired receivers. 

BACKGROUND OF THE INVENTION 

[0008] For return on investment (ROI) concerns, tradi 
tional telephone companies bill and collect telephone 
charges from their subscribers under one of these Well 
knoWn schemes: Caller pay, Receiver pay, and Both Caller 
and Receiver pay. Telephone companies Will design various 
rate plans for customers to subscribe, these rate plans are 
usually regulated and subject to the approval of regulatory 
bodies, and are integral parts of service contracts betWeen 
telephone companies and subscribers. 

[0009] Among all the telephony products and rate plans, 
Premium Rate Services (PRS) have evolved since the early 
80’s, Whilst telephone companies engage third party service 
provider to provide value-added service via the telephone 
infrastructure, callers Will have to pay a premium rate to gain 
access to these services. The receiver (provider) of a PRS 
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call is the only party that is granted the contractual right to 
share the telephone charges that telephone companies collect 
from subscribers. 

[0010] It is also normal to see that rate plans are not 
alWays call related, therefore basic service charges are 
common, meaning some price is to be paid for being just 
“connected” regardless of Whether calls are made of not. In 
recent years, ?at monthly fee plans are gaining popularity, 
While subscribers pay a ?at fee and can make as many calls 
as he/she please Without incurring additional per-call 
charges. 

[0011] The latest evolution of communications over IP has 
enabled point-to-point as Well as pooled multimedia com 
munications Without relying on the sWitch systems built by 
telephone companies for the call routing and exchange, and 
therefore also detached such communications from the bill 
ing and collection systems that the telephone companies 
built over their subscriber bases. The IP netWork builders 
need to take different approaches to address the needs to 
price and collect fees to make the facilitating of communi 
cations over IP netWorks a viable business. 

[0012] As observed in the marketplace, IP netWork build 
ers or providers Were still limited to the convention Wisdoms 
of the old telephony industry. Users are given very no choice 
to leverage on their knoWledge base to transform the per 
ceived value in multimedia enhanced IP communications 
into ?nancial bene?t, not to mention the opportunity to 
participate in an open market for the acquisition of useful 
digital contents from sources that price their contents in a 
competitive fashion. 

[0013] More and more frequently Internet users are using 
search engines to ?nd desired information and points of 
contact for speci?c topics or assistance With problems. The 
multimedia communications system of the present invention 
is adaptable to integration into the current search engine 
methodology Which utiliZes paid advertising in exchange for 
prime ad placement on a displayed Web page in response to 
a users search, and the relevance of listed advertising 
member is established via matching the keyWord(s) used by 
the users in a search With the key Word(s) subscribed by the 
advertising member. 

SUMMARY OF THE INVENTION 

[0014] The present invention accomplishes billing and 
collection of multimedia IP calls With Receiver designated 
fee schemes, and thereby enables such advance services as 
personal 800 or 900 service in the conventional telephony. 
Moreover, What goes beyond the telephony conventions is 
that With “Pay-to-AnsWer” option, the receiver can add 
virtually unlimited incentives into the terms to attract other 
members to make that call. 

[0015] People involved in any communications (e.g. 
Instant Messaging over the internet) incur opportunity cost 
of the “time” and “perceived value of content”. The method 
and system empoWers any member being called (as a 
receiver) to monetiZe these opportunity costs and realiZe 
?nancial bene?ts derived from the communication session. 
The present invention addresses the above stated needs by 
providing a capability to perform Receiver Self-priced mul 
timedia communications via the IP netWork and over a 
member pool. 
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[0016] The Receiver Self-priced scheme allows a regis 
tered member to apply a pre-determined fee scheme com 
prising “fee ?ow” and “per-pulse rate” parameters in 
answering a call via an Internet connected device with 
installed client software. Depending on the receiver’s des 
ignated fee ?ow, one of the parties involved in the commu 
nication will bene?t from the transfer of monetary values of 
tokens, in an amount calculated in accordance with the 
receiver designated per-pulse rate. 

[0017] Adopting the open market principle, members are 
free to choose an applicable fee ?ow with three options 
when members answer calls, namely “Pay-to-Answer”, 
“Free-to-Answer” and “Charge-to-Answer”. The options 
members chose will place the member in the marketplace as 
either a “Buyer”, “Neutral Player” or “Seller”. When a call 
is placed and answered, the main service contract is estab 
lished between the caller and receiver, and fees are calcu 
lated and transferred between members, while the system 
servers as an intermediary, and collect a part of the fee ?ow 
as the reward with the nature being a commission. 

[0018] The multimedia communications system of the 
present invention can be incorporated into a search engine to 
assists callers in locating the right person or receiver of the 
call to provide them with the best answer to their questions. 
Search engine sell keyword advertisements within their 
search result pages, but with the multimedia communica 
tions system of the present invention search engines can not 
only collect fees for advertisement placement, they can 
collect additional fees by charging a small percentage of the 
fee payment for each individual connection they are credited 
in delivering to the payee in a communication session. 

[0019] Additionally, the billing and collection system of 
the present invention can incorporate a prepaid fee account 
in response to a member’s necessity to have a fund that can 
be used to pay for services as they occur and enable credit 
transfers between members for usage beyond the multimedia 
communications system fee ?ows. This prepaid account 
would operate more like a distributor of money or a payment 
gateway on a multi-user electronic network. The prepaid 
account may also allow for an escrow feature that enables a 
member to hold the transfer of a payment for any number of 
days or until further action is taken. The prior art has yet to 
address payment methods they work in unison with instant 
messaging services or are complementary to services offered 
over other such multimedia communication systems. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0020] FIG. 1 illustrates the system diagram of the present 
invention; 

[0021] FIG. 2 illustrates the work?ow process of member 
sub-system of the present invention; 

[0022] FIG. 3 illustrates the work?ow process of the 
communication sub-system of the present invention; 

[0023] FIG. 4 illustrates the work?ow process of the 
clearing sub-system of the present invention; 

[0024] FIG. 5 illustrates the simpli?ed work?ow process 
of the transaction sub-system of the present invention; 

[0025] FIG. 6 illustrates a call scenario and fee ?ow 
eXample of the present invention; 
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[0026] FIG. 7 illustrates the difference between a standard 
search engine results page and the search results page of the 
present invention; 

[0027] FIG. 8 illustrates the hierarchy of the preferred 
embodiment of the present invention for the receivers 
returned for a given search. 

DETAILED DESCRIPTION OF THE 
INVENTION 

[0028] In the following detailed description of the inven 
tion of exemplary embodiments of the invention, reference 
is made to the accompanying drawings (where like numbers 
represent like elements), which form a part hereof, and in 
which is shown by way of illustration speci?c exemplary 
embodiments in which the invention may be practiced. 
These embodiments are described in suf?cient detail to 
enable those skilled in the art to practice the invention, but 
other embodiments may be utiliZed and logical, mechanical, 
electrical, and other changes may be made without departing 
from the scope of the present invention. The following 
detailed description is therefore, not to be taken in a limiting 
sense, and the scope of the present invention is de?ned only 
by the appended claims. 

[0029] In the following description, numerous speci?c 
details are set forth to provide a thorough understanding of 
the invention. However, it is understood that the invention 
may be practiced without these speci?c details. In other 
instances, well-known structures and techniques known to 
one of ordinary skill in the art have not been shown in detail 
in order not to obscure the invention. 

[0030] Referring to the ?gures, it is possible to see the 
various major elements constituting the apparatus of the 
present invention. The invention is a method and process for 
enabling multimedia communications over a multi-user 
electronic network such as the Internet, which incorporates 
a receiver self-priced fee scheme for the determination of fee 
How and the billing and collection of fees between the caller 
and receiver. Multimedia communications includes commu 
nication through instant messaging systems, other teXt mes 
saging systems either instant or delayed, and voice commu 
nications systems either instant or delayed. The multimedia 
communication system of the present invention is not spe 
ci?c to a single channel of communication over a multi-user 
electronic network, although the preferred embodiment 
incorporates uses instant messaging (IM). The major system 
elements consist of database server, multiple subsystems, 
and multiple users connected over a multi-user electronic 
network. 

[0031] The mechanics of the processes and activities dis 
cussed above can be achieved using the conceptual model of 
FIG. 1. FIG. 1 represents the main system diagram (100) of 
the present invention. The physical system consists of a 
database server (110) that contains information in a database 
(111). The database server (110) also includes a webserver 
(101) which enables members (113, 114, and 115) to interact 
with the system software, a member sub-system (102) for 
processing and storing member information, a communica 
tion sub-system (103) that enables members (113, 114, and 
115) to interact with each other and engage in multimedia 
communications, a clearing and billing sub-system (104) 
that provides for efficient billing, payment, and fund trans 
fer, and a transaction subsystem (105) for enabling, record 
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ing, and effectuating online transactions between members 
and between members and system (113, 114, and 115). The 
database server (110) and its systems are connected to 
members via multi-user network, also referred to as an 
Internet Cloud (107) that establishes a server-client relation 
ship between the database server (110) and members. 

[0032] Via the Internet Cloud (107) members (113, 114, 
and 115) downloads and installs client-software (117), and 
login to the communication sub-system (103) and enter a 
“stand-by for communication” mode. The client software 
(117) enables members (113, 114, and 115), via the Internet 
cloud (107), to communicate directly with other users in a 
peer-to-peer relationship (118). 
[0033] FIG. 2 illustrates the work?ow of the member 
subsystem (102) that a member experiences when ?rst 
registering for the system or returning to offer or purchase 
services. In the ?rst step a member starts their Internet 
browser (200) to access the Internet could (107). Next the 
member enters the subsystems via the webserver (101). 
Once a member accesses the webserver (101), they may 
register and obtain a unique ID, password, and enter per 
sonal information (220) via the member subsystem (102) in 
addition to subscribing to one or more keywords (223) to 
establish relevance with keywords to be quarried by search 
engine users. 

[0034] If the member has not downloaded the client soft 
ware (221), they may do so at this point. Next, each member 
chooses a fee ?ow method (230) among options of “Pay 
to-Answer (PA)” (242), “Charge-to-Answer (CA) (241)”, 
and “Free-to-Answer (FA) (240)”. Now the member is ready 
to set their own per-pulse fee rate (250) and does so by 
entering their desired rate (260). Once a member enters their 
desire rate (260), the database (111) is updated (270) via the 
member subsystem (102). The member subsystem (102) 
then hands off to the transaction subsystem (105) for process 
of the member transaction (280). The transaction subsystem 
(105) performs the database update (290) after the member 
transaction and the member logs out (291) upon completion. 

[0035] In yet another embodiment of the multimedia com 
munication system of the present invention multiple fee 
schemes for each member base on keyword searches com 
pleted on search engines or channel sensitivities of Internet 
portals are possible. Members may sign up for each fee 
scheme previously described and associate them with any 
number of keywords (223) or a groups of keywords. Addi 
tionally, members may sign up for each scheme associated 
with a channel division offered by an Internet portal. 

[0036] Now referring to FIG. 3 the work?ow of the 
communication subsystem (103) is illustrated. First, the 
calling member activates the client software (300) and a 
handshake authentication process activates the communica 
tion subsystem (103) and places the system enters into a 
standby mode (310) waiting the call member’s selection. 
Next the calling member selects a receiving member and 
places a call (320). The communication subsystem (103) 
then parses from the database (111) the receiving member’s 
terms and determines whether they are met or unmet (330). 
If the terms are unmet (341) then the call is terminated (351). 
If the receiving member’s terms are met (340), then a limit 
on call duration can be set. 

[0037] The main system on the database server (110) 
prompts the communication subsystem (103) to clear receiv 

May 26, 2005 

ers line to receive call (373). The communication subsystem 
(103) determines if the receiving member is ready to receive 
the call (360). If the receiving member is not ready (371) 
then the call is terminated (381). If the receiving member is 
ready to receive the call (370) the call is sent and the 
receiving member must then determine if they want to 
attempt the call (380). If the receiving member declines 
(391) the call is terminated (392). If the receiving member 
accepts (390) the call is connected by the communication 
subsystem (103) via a peer-to-peer connection (395). 

[0038] Upon one party terminating the call or the expira 
tion of the call limit duration (397), the call is terminated 
(393) and the communication subsystem (103) updates the 
database (111) with call details to create a record (394) and 
then the communication subsystem prompts the clearing 
subsystem (104) to start the accounting process (396). Call 
details may include, but are not limited to, a rating mecha 
msm. 

[0039] Now referring to FIG. 4 the work?ow of the 
clearing subsystem (104) is illustrated. The clearing sub 
system (104) is prompted by the communication subsystem 
(103) to initiate the process (400). The clearing subsystem 
(104) then parses from the database (111) to obtain a 
referenced call detail record (410) and retrieves said call 
detail record (420). Next the clearing subsystem (104) 
performs a fee calculation following the receiver member’s 
terms (430) and performs a service charge calculation (440) 
per system’s charge schedule. Then both the calling and 
receiving member’s fee accounts in the database (111) are 
updated (450), the system’s service charge account is 
updated (460), and the clearing subsystem operation is 
terminated (470). 

[0040] FIG. 5 illustrates the simpli?ed work?ow of the 
transaction subsystem (105). A member enters the transac 
tion subsystem (105) via a multi-user electronic network 
such as the Internet using the webserver (101) to start the 
process (500). Next an authentication process occurs (510) 
and a transaction type is selected by the member (520). The 
member can either elect to withdraw funds from the fee 
account (531) or deposit funds into the fee account (530). 
Fund amounts for the desired withdraw or deposit is entered 
(540) and the transaction is processed online in connection 
with a ?nancial network (550). Finally, the transaction 
subsystem (105) updates the database (111) and terminates 
the operation (560). 

[0041] When receiving a call a member may or may not be 
required to deposit money into their fee account. Depending 
on a member’s chosen fee scheme, in case of a CA member, 
the call can be answered without having to deposit a stored 
value into members fee account, because fee will ?ow from 
caller to receiver, and bene?t the receiving member. In case 
of a PA or FA fee ?ow methods, the member will have to 
purchase, via transaction sub-system (105), and deposit into 
the stored-value fee account, in order to ful?ll the fee ?ow 
paying to the caller and system. 

[0042] When making a call a member may or may not be 
required to deposit money into their fee account. Depending 
on the Called (receiving) member’s chosen fee scheme, in 
case of a PA or FA call, calling member can be cleared for 
the call, cause the calling party will bene?t from the call and 
there is no need for the caller to pay any fee. In case of a CA 
call, the calling member will have to purchase via transac 
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tion sub-system (105) and deposit into the stored-value fee 
account, in order to ful?ll the fee ?oW paying to the called 
(receiving) member and system. 

[0043] The transaction system of the present invention 
create a fee ?oW betWeen caller and receiver under all pay 
schemes and one alternative to requiring callers to deposit 
money into an account is to offer prepaid accounts. The use 
of prepaid accounts can also be leveraged to enable credit 
transfers betWeen members for usage beyond the multimedia 
communication fee ?oWs. In this embodiment, the multime 
dia communication system of the present invention can 
provide a transaction system that acts more like a distributor 
of money With other systems can accept as payment. 

[0044] In yet another embodiment, the prepaid fee account 
can be converted into a payment gateWay that other provid 
ers on the multi-user electronic netWork may adopt for 
accepting or making payments through their oWn individual 
systems. 

[0045] In still another embodiment, the fee account can 
incorporate an escroW feature that Will enable a member to 
place a hold on a transfer for any number of days until 
further notice is taken. This functionality servers to incor 
porate an escroW service into multimedia communications 
systems such as instant messenger over a multi-user elec 
tronic netWork such as the Internet Which has not to be done 
in the prior art. 

[0046] NoW referring to FIG. 6 a call scenario and fee 
?oW eXample is given. Call session 1 (601) Member AAA 
(113) utiliZes the member client softWare (117) to contact 
Member BBB (114) through the Internet cloud (107). The 
member subsystem (102) contains the member IDs (603), 
pro?les (604), fee ?oW selections (605) and rate information 
(606). The communication subsystem (103) controls the call 
How (607), initiation, duration, and termination. When the 
call is completed the clearing subsystem (104) performs the 
calculations to determine the How of payment and the 
system charge (608). In session 1 (601) the calling Member 
AAA(113) initiated a 10-minute session (602) With Member 
BBB (114). According the member and system rates, this 
call cost Member AAA (113) $150 (609), With the system 
taking a 10% system charge (612) of $15 (611) and then 
passing the remainder of the payment, $135, (610) along to 
Member BBB (114). 

[0047] FIG. 6 also illustrates a second session (613) 
Where Member CCC (115) utiliZes the member client soft 
Ware (117) to contact Member AAA (113) through the 
Internet cloud (107). The member subsystem (102) contains 
the member IDs (614), pro?les (615), fee ?oW selections 
(616) and rate information (617). The communication sub 
system (103) controls the call How (618), initiation, dura 
tion, and termination. When the call is completed the clear 
ing subsystem (104) performs the calculations to determine 
the How of payment and the system charge (619). In session 
2 (613) the calling Member CCC (115) received a 10-minute 
session (602) With Member AAA (113). According the 
member and system rates, this call cost Member CCC (115) 
$54 (620), With the system taking a 10% system charge 
(612) of $6 (621) and then passing the remainder of the 
payment, $60, (622) along to Member AAA (115). 

[0048] NoW referring to FIG. 7 a typical keyWord search 
(700) for a knoWn search engine in the prior art is illustrated 
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in comparison to the desired search results (702) and page 
positioning for an improved search engine. In a typical 
search engine knoWn in the prior art callers can ?nd the right 
person or receiver by entering a keyWord in the search boX 
(705) Within the IM system or by going through a re?ned 
search process. 

[0049] One of ordinary skill in the art Will appreciate that 
a keyWord search or re?ned search features are provided not 
only by Internet portals as most community Websites have 
their oWn internal search mechanisms and systems. Thus the 
present invention is not limited in scope to search engine 
Websites only, but can be readily adaptable to other com 
munity Websites such as those commonly used by online 
auction companies, dating services, comparison-shopping, 
and phone book Websites. 

[0050] Additionally, one of ordinary skill in the art Will 
appreciate that virtually any group of re?ned search terms 
can be used to create a more precise and effective search. In 
the present invention a search engine, Internet portal, or 
community Website can choose to provide a re?ned search 
option that alloWs a user to enter additional criteria such as 
seX or Zip codes or any additional data ?elds de?ned in the 
search mechanism Which Will return more accurate results. 
In a preferred embodiment of the present invention re?ned 
search terms are related to receiving member’s geographic 
location or personal characteristics. 

[0051] The typical search engine result (700) illustrates 
that paying advertisers are displayed along a column (701) 
located on the right hand side of an Internet broWser page. 
In the desired search results page (702), paying advertisers 
are listed in a ?rst series of horiZontal roWs (703) and are 
displayed along a column (704) located on the right hand 
side of an Internet broWser page. Additional information 
supplied With the calling icons located displayed along a 
column (704) located on the right hand side of an Internet 
broWser page may be the receiver’s country and Zip code, 
keyWords, and fee scheme (?oW and rate). 

[0052] NoW referring to FIG. 8, the ordering of the call 
icons (800) in a desired search result page are illustrated. 
Results may be returned in a search result page in several 
variations, preferably: pay-to-ansWer ?rst (801, 802, and 
803) With the higher rate on top (801); free-to-ansWer (804), 
then, loWer rate on top; and charge-to-ansWer (805), then 
loWer rate on top. The higher advertisers such as pay-to 
ansWer providers (801, 802, and 803) are reWarded With 
their call icons appearing in a higher position. 

[0053] One of ordinary skill in the art Will appreciate the 
that logo appearance illustrated in FIGS. 7 and 8 is merely 
a feW lines of code that users can cut and paste onto their 
oWn Web pages. The icons may be selected for starting an IM 
session and the search engine provider creating these logos 
may collect referral fees. 

[0054] FIG. 9 illustrates that of the 5 on-line advertising 
members returned by the search engine, three listed on the 
top are the higher advertisers such as pay-to-ansWer provid 
ers (801, 802, and 803) While there is one (801); free-to 
ansWer (804) receiver and one charge-to-ansWer (805) 
receiver. The search engine provider sells advertisements 
With its search results pages and receives a portion of the IM 
fee ?oWs from a successful connection in addition to adver 
tisement fees that may take the form of keyWord subscrip 
tion. 
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[0055] It is appreciated that the relationships for the parts 
of the invention, to include variation in database and sub 
system con?guration to detach them for each other and 
provide the possibilities to deploy the system in different 
locations and under different authorities With division of 
labor, are deemed readily apparent and obvious to one of 
ordinary skill in the art, and all equivalent relationships to 
those illustrated in the draWings and described in the above 
description are intended to be encompassed by the present 
invention. 

[0056] In addition, other areas of art may bene?t from this 
method and adjustments to the design are anticipated. Thus, 
the scope of the invention should be determined by the 
appended claims and their legal equivalents, rather than by 
the eXamples given. 

The embodiments of the invention in Which an eXclusive 
property or privilege is claimed are de?ned as folloWs: 
1. Method for receiver self-priced multimedia communi 

cation comprising: 

one or more members connected With the multimedia 
communication system via a multi-user netWork utiliZ 
ing electronic devices that utiliZe broWsers and 
installed communication client softWare; 

members subscribe to one or more keyWords to establish 
relevance With keywords to be quarried by search 
engine users; 

members choose a fee ?oW method and sets per-pulse fee 
rate corresponding to each of members’ keyWord sub 
scriptions; 

members activate the client softWare and connect to 
communication subsystem to declare a on-line status 
and standby for communications; 

users entering keyWords into a search engine to ?nd 
contents and on-line advertising members; 

said search engine returning contents and a listing of 
on-line advertising members relevant to said keyWords 
entered by said users. 

2. The method for receiver self-priced multimedia com 
munication of claim 1 Wherein members purchase, via said 
transaction subsystem, a prepaid amount of service value. 

May 26, 2005 

3. The method for receiver self-priced multimedia com 
munication of claim 2 Wherein the said prepaid amount of 
service value in a member account may be used as payment 
for other services or goods outside of the multimedia com 
munication system. 

4. The method for receiver self-priced multimedia com 
munication of claims 2 and 3 Wherein the said prepaid 
amount of service value in the said member account may be 
increase by the transfer of a compatible monetary amount 
from an outside source. 

5. The method for receiver self-priced multimedia com 
munication of claims 1, 2, and 3 Wherein the said member 
account enables the said member to place a hold on the 
transfer of any funds for a set period of time or until a further 
action is taken. 

6. The method for receiver self-priced multimedia com 
munication of claim 1 Wherein the communications via said 
multi-user netWork are completed through an instant mes 
saging system. 

7. The method for receiver self-priced multimedia com 
munication of claim 1 Wherein said search engine enables a 
re?ned search Wherein said user enters pro?le data related to 
speci?c search criteria of said search engine. 

8. The method for receiver self-priced multimedia com 
munication of claim 7 Wherein said re?ned search keyWords 
are related to the said members’ geographic location or 
personal characteristics. 

9. The method for receiver self-priced multimedia com 
munication of claims 1, 7, and 8 Wherein said search engine 
is a Website With contents and one or more search mecha 
nisms to search said contents. 

10. The method for receiver self-priced multimedia com 
munication of claim 7 Wherein results are returned in a 
search result page such that higher paying advertising mem 
bers are reWarded With their call icons appearing in a higher 
position. 

11. The method for receiver self-priced multimedia com 
munication of claim 10 Wherein search results are ordered 
such that pay-to-ansWer advertising members are listed ?rst 
or in a preferred position folloWed by free-to-ansWer adver 
tising members and lastly by charge-to-ansWer advertising 
members. 


