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(57) ABSTRACT 

Non-Subjective Valuing is a valuing system that unearths 
both an entity’s actual current societal monetary value 
and/or price, and/or its contemporary monetary Worth and/or 
price, speci?cally to an exploring individual person, group, 
family, vendor or corporation; by unearthing society’s and/ 
or said explorer’s Worth Importance Point (WIP) preference 
chart, allocating observer’s expressed preferences as per 
centages of the 100% total constitution/Worth of a probed 
entity, determining the deductive market price of the average 
entity in any group, and by comparing a test entity With the 
average entity, in terms of the WIP chart of society and/or 
any explorer, calculating the target entity’s monetary value, 
or rank. Society’s said WIP application yields “True Value,” 
While applying the exploring individual’s or company’s said 
WIP, produces “Your Value.” 

102. determining qualities of an entity and the relative importance of each 7 I i 

I quality of the entity to an observer 
t 

i 104. detennining a speci?c quality or a given entity from the observer I 
l 

has and/or does. 

106. providing an explanation ofwhat a relevant quality of a probed entity is, and 

calculating said quality’s relative importance to an observer, based on the 

observers input of quanti?ed preferences, the calculation being done 

as if the observer fully understood in the observefs own terms what the quality is, 

l 

members; 

108. calculating the price of the average entity whose qualities (at least one 

selected) are average in its group, said group identi?ed by the fact that its 

members could have the qualities of those of the other members. 

l 
110. comparing the actual quality or qualitiestof any existent test entity to the 

parallel quality of qualities of the average entity on a proportionate percentage 

or other representative basis, and'so discovering the monetary value or 

comparative ranking of any the test entity to the observer by weighing the 

difference between any test entity and the average entity on noted parallel quality 

l 

112. translating the difference between any test entity and the average entity on noted 

parallel quality or qualities into monetary or other value or ranking so as to provide the value 

for the test entity 

l, 

114. providing said value for one or more test entities to the observer. ' 

l, 

‘ or qualities 

116. matching buyers and sellers based on the actual value of an entity I 
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102. determining qualities of an entity and the relative importance of each 

| quality of the entity to an observer 
l 

i 104. determining a speci?c quality or a given entity from the observer 

J, 

106. providing an explanation of what a relevant quality of a probed entity is, and 

calculating said quality’s relative importance to an observer, based on the 

observer’s input of quanti?ed preferences, the calculation being done 

as if the observer fully understood in the observer's own terms what the quality is, 

has and/or does. 

l 
108. calculating the price of the average entity whose qualities (at least one 

selected) are average in its group, said group identi?ed by the fact that its 

members could have the qualities of those of the other members. 

members; ‘ 

l 

110. comparing the actual quality or qualities‘of any existent test entity to the 

parallel quality of qualities of the average entity on a proportionate percentage 

or other representative basis, and'so discovering the monetary value or 

comparative ranking of any the test entity to the observer by weighing the 

difference between any test entity and the average entity on noted parallel quality 

or qualities ' 

l 
112. translating the difference between any test entity and the average entity on noted 

parallel quality or quali?es into monetary or other value or ranking so as to provide the value 

for the test entity 

4. 

114. providing said value for one or more test entities to the observer. ‘ 

l 
i 116. matching buyers and sellers based on the actual value of an entity l 

Flq. 1A 
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1 18. store information from an observer, relating to value information, wherein the 

value information may be information about a real-life price, or bona-?de sale offer for 
an entity 

J, 

120. ?gure the value of an entity, based on the fresh information regarding the most 
recent relative differences between respective entities‘ values and their prices, 
reconsidering‘ the rank or sort position of the entity and those of the other entities in or 
out of the group. 

i 

122. providing a buyer and seller the value of an entity , wherein they come to a 
mutually satisfactory agreement regarding the mutually acceptable sale price of an 
entity, facilitated by negotiations the starting point for such bargaining being the true 
value of an entity and/or the highest monetary number the buyer is willing to pay and 
the lowest monetary number at which the seller is willing to sell the entity, following 
buyer and seller learning the true societal value of the entity, or the value judgment of 
the optimally informed society, and/or the entity's relative values to the now accurately 
informed ‘buyer and seller. 

L 

124. record and remember all observers’ inputs, choices, selections and personal Worth 
Importance Point charts, and by continually averaging these pieces of information, be 
able to know and display the preferences for the individual observer, of the average 
observer, so that the individual observer be able to compare his own choices and value 
system with that of his community. 

l 

US 2005/0060271 A1 

126 deten'nining by survey or other method a price point value, re?ecting how the 
observer considers members of a cerh'ain test group generally overpriced or under 
priced. 

128. utilizing the price point value to adjust the value of the average entity in the group 
conclusively to re?ect the perception of the observers’ conception in reference to the test 
entities being so overpriced or under priced, as well as using such information to create 
an additional desirability scale which includes such information. 

Flq. 1e 
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providing responses 
l 

202. determining how relatively important certain qualities are to a observer 

certain qualities are to said observer 

204. converting said responses to appropriate-size pie slices, or representing 

and counting them as percentage-proportions of 100%, through such 

commensurate relative weights, learning: how much more or less important 

and etc. 

206. creating a observer's Worth Importance Point chart by assigning relative 

weights of qualities of an entity by rating one, more or all the qualities of the 

entity on a scale of 0-10, 10 being most important, or 1-5, 5 being most important, 

208. adding said ratings 
' l, 

chart, proportionately for each said quality 

J, 

210. dividing each rating by one hundredth of the total number of qualities, 

thereby attaining the matching slice/bar sizes of a 100% Worth Importance Point 

observer 

t 

of reluctance to overpay for what he or she really wants. 

212. calculating how much savings for how much less quality is appropriate for the 

214. measuring the attractiveness of the entity to the observer on observer’s 
attractiveness scale, which scale quanti?es the observer’s budget and his level 

HQ. :2 
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302. detemiining qualities of an entity and the relative importance of the qualities 

(at least one) of the entity to a observer. 

l 

304. calculating the hypothetical price of a real or ?ctitious entity, which is average 

in its one or more quali?es, called the Average entity. 

t 

306. comparing the actual quality or qualities of any existent or imaginary test entity 

with the quality or qualities of the Average entity to discover and measure the difference 

l between the test entity and the Average entity 
/ l 

308. determining the value or ranking of the test entity by the weighted relationship 

between the quality or qualities of the test entity and the quality or qualities of the 

Average entity so as to provide a true value for the test entity. 

. _ ‘L 

310. comparing the values of the entities, whether or not they are similar in nature, for 

instance if a vacation is discovered to be worth $1000 and a computer is discovered to 

have a value of $800, the vacation is 20% more valuable. 

i 

Fig. 3 
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402. determining at least one quality of a test entity and the relative importance of each 

at least one quality. 

J, 
404. calculating the hypothetical price of a real or ?ctitious entity which entity is average in 

its qualities 

i 

406. comparing at least one quality of the test entity to the parallel qualities of the Average 

entity to measure the difference between the test entity and the Average entity. 

i . 

408. determining the value or ranking of the test entity by the weighted relationship between 

the test entity’s at least one quality and the parallel quality or qualities of the Average entityv 

J, 
410. comparing the values of at least two test entities whether or not they are similar in nature. 

for instance if a vacation is discovered to be worth $1000 and a computer is discovered 

to have a value of $800, the vacation is approximately 20% more valuable. 

l 

412. comparing existent prices with the actual values of test entities, and sorting for the 

best deal in the observer’s terms, for instance if a vacation worth $1000 to a observer, 

and it is for sale for $500, and a computer worth $800 to this observer, and it is for sale for 

$700, the vacation is the better deal, but if the difference reaches a certain point, then it might 

be the other way around, and so onv 

' Flq. 4 
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502. determining qualities of a test entity and the relative importance of each quality of the test 
entity to an observer . 

504. calculating the price of at least one real or ?ctitious entity which entity is average in its 

qualities in its group, the group identi?ed by the fact that members of the group could 
have the qualities of those of the other members of the group 

506. comparing the qualities of the a test entity to the qualities of the Average entity on a 

weighted percentage or other basis, and so discovering the value of the test entity to the 
observer, by calculating the difference between the test entity and the Average entity. 

l 

508. collecting the consensus of the experts and laymen concerning relative values of 

qualities 

510. determining the weighted percentage or other biases the experts think the 

lay-persons’ opinions should weigh in the balance, and discovering the weighted 
percentage or other bases the amateurs think the experts’ opinion should weigh in the 
balance, then splitting both numbers to use for calculation. 

HQ. 5 
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602. determining for an observer the relative importance of at least one quality for at 

least one entity 

l 

604. providing an average entity, wherein such average entity is average in its group, 

based upon at least one quality and has a average price and an average value 

for at least one quality. 

¢ 6 

606. determining the value difference between the the test entity for each - at least 

one quality- and the average value for at least one quality of the average entity. 

608. ranking at least two entities of according to the value difference to provide a 

ranked list of at least two entities 

610. providing the ranked list to the observer. 

Flq. e 
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702. providing a group 

704. providing unit in the group which has at least one average characteristic 

706. retrieving in a marketplace an average price corresponding to average unit's one or 

more characteristic(s) in said group 

708. quanitifying the relative importance of at least one average characteristic of the average 

unit whereby the actual monetary value of any existent test unit in the group can be 
discovered by comparing such test unit’s unique quanti?ed or unquanti?ed 
characteristic(s) with that or those of the average unit. 

Fla}. 7 
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802. providing a group wherein the group is identi?ed by the fact that the members of the group could 
have the qualities of those of the other members. 

t 

804. providing a unit in the group, which unit is calculated average as to its one, many or all of its I 
I qualities, as well as such average unit's assumed value 

4, 

4 806. noting at least one of the characteristics of members in the group to a observer and noting 
the relative importance of each selected at least one characteristic of the members of the group to 
the individual or collective observer, to provide a quanti?ed quality for the observer. 

l 

808. comparing the quanti?ed quality for the observer of a test entity to the average quanti?ed quality 
of the imaginary average unit in the group on a percentage or other fair basis whereby the monetary 
or other value or comparative ranking of any test member of the group is discovered by weighing the 
difference between at least one quanti?ed parallel qualities of any test member of the group against 
the quanti?ed parallel quality of or qualities of the average unit in the group, of which unit the value 
is known, translating such divergences into monetary or other value or ranking. 

t 

810. displaying the members of the group according to their compared value or ranking. 

HQ. 2 4 
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902. providing entities. 

904. providing attributes for the entities. 

J, 

906. organizing the entities by their attributes to form organized entities. 

910. ranking the organized entities to form ranked entities. 

912. displaying the ranked entities to form valued entities. 
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1002. through market survey or'other method noting the deductive current sale price of an average used 

speci?c used make/year/model automobile, which is average according to a selected unlimited number of characteristics, 

at least one selected. such attributes being “engine condition,‘ or “location,” “color,” and so on. 

i 

1004.. selecting at least one said characteristic (such as “interior condition,’ or “extra equipment"), all 

considered characteristic adding up to 100% of the average automobile's value, such as “engine condition," and/or 

“interior condition,” and/or “extra equipment" and/or "location," and so on. For example, take a 1998 Mercedes C 230, 

which is average on all its selected qualities, and which car, at a certain time and place, according to accurate research, 

should have a market price of $10,000; 

i 

1006.. through survey or other method note how relatively important each at least one characteristic of the 

vehicle is, such as for instance “engine condition 55%," "interior condition 20%,‘ “extra equipment 22%,“ "location 3%,‘ 

and so on‘ in the case of this particular example, the monetary standard would then be $5,500 for said “engine 

condition,“ (that is 55% of $10,000), $2,000 for said quality of “interior condition,” $2,200 for said attribute of “extra 

equipment,” and $300 for where said average automobile is located, and so on; 

1008. grade an existing test vehicle, for example said test vehicle may be a unique 1998 Mercedes C 230, 

on each of selected parallel said at least one characteristics, on a scale of 0—10, 10 being best, or 1-5, 5 being best, or 

some other consistent way, and suppose for example that due to said veri?ed evaluations, our said test 1998 Mercedes 

C 230 rates: 8% better than said average vehicle on its quality of “engine condition,“ 5% worse than the said average 

vehicle as to its “interior condition," 10% worse than said average vehicle as to its state of being invested with “extra 

equipment," and 2% better than said average vehicle, as to its “location,” then calculating the value of said particular said 

test car, due to its measured condition of its engine, would be worth $5,500+$440=$5,940 on that particular attribute, 

or to put it another way, the importance of “engine condition“ is 55%, which is worth $5,500 in case of said average (or 

standard or yardstick or touchstone) vehicle, therefore add 8% of $5,500 for said test automobile being 8% better than 

said average vehicle on this particular quality; then $2,000 minus 5%=$1,900; then $2,200 minus $220 = $1,800; and 

$300 + $6 equals $306; and so on, or in this example, this particular test cars true market value is: $9,946, 
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1100. noting for how much money an entity in its group would currently sell at the marketplace if 
the entity were average according to at least one of its selected qualities 

i 

1102. discovering, on a percentage or other basis, how relatively important each at least one 
selected quality of said entity is 

l 

1104. comparing said at least one selected quality of the an existent test entity with the parallel 
quanti?ed quality or qualities of the average entity on a percentage or other basis, then calculate the 
resulting difference and express it in monetary or ranking terms. 
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1200. noting for how much money an entity 

in a provided group would currently sell at the 

marketplace if at least one quality of the entity were 

average to provide at least one average quality. 

t 

1202. noting how relatively important each said at least one quality is. 

l 

1204. comparing parallel quanti?ed unique qualities of an existent test 

entity with said at least one average quality of said average entity on a percentage or 

other basis. 

J, 

1206. calculating and expressing the difference among entities in monetary or 
ranking terms. ' 

FIG‘. 12 " 
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1302. noting the assumed current sale price of an average I 
used automobile ' 

g t 

1304. selecting at least one characteristic _ I 

l t. 
I 1306. assigning an importance rating to each said at least one characteristic l 

t V 

1308. rating an existing test vehicle according to said at least one characteristic I 
l y . 

1310. calculating the true value of said test vehicle by multiplying said at least 

one characteristic by its corresponding said importance rating to provide a true value 

for said test vehicle 

t 

1312. calculating the true value of said average used automobile by multiplying 

said at least one characteristic by its corresponding said importance rating to provide 

a true value for said average used automobile ‘ 

L t 

1314. comparing said true value for said test used vehicle with said true value for 

said average used automobile. 

FlQ.13 
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1402. determining a set of qualities of an entity, wherein the set of qualities 

consists of at least one quality 

1404. determining the relative importance to a observer, of each quality of 

said entity within the set of qualities to a observer, at least one selected 

t 

1406. calculating a rating for an average entity according to the relative importance 

of the set of quality or qualities and the rating of the quality or qualities for the average 
entity. 

l 

1408. calculating a rating for a test entity according to the relative importance of the 

I set of qualities and the rating of the quality for the test entity. 

l 

1410. comparing the rating for the average entity with the rating for a test entity to 
provide a comparison basis. . 

4 

1412. translating the result of the comparison basis between any test entity and 

the average entity into monetary or other value or ranking so as to provide the 

comparative value for the test entity. 

1. 

I 1414. providing the true value of the test entity to the observer. I 

Flq.14 
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l at least one selected 

l 

importance ratings 

1502. determining an appropriate set of qualities for an item to an inquirer 

1504. rating the importance of each quality within said set of qualities to said 
inquirer on a scale of 0 to 10, 10 being most-important, or 1-5, 5 being most 
important, to provide a set of ‘importance ratings comprised of individual 

the relative weight for each quality withinia set of qualities. 

1506. adding the individual importance ratings to provide a total rating. 

1508. dividing each individual importance‘ rating by the total rating to provide 

one item 

1510. determining a quality rating according to the set of qualities for at least 

i 

to provide at least one'weighted value 

1' l 

l 

1512. multiplying each quality rating by the relative weights for at least one item 

1514. adding each at least one weighted value to provide the item's value 

item and provide a sort-by-attributes inventory to the observer 
1516. comparing the value of at least one item to the value of at least one other 

Fig. 15 
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NON-SUBJECTIVE VALUING 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

[0001] This is a continuation of US. Ser. No. 08/593,894 
?led Jan. 30, 1996, now US. Pat. No. 6,038,554, Which is 
a continuation of US. Ser. No. 08/575,936 ?led Dec. 20, 
1995, now US. Pat. No. 5,911,131, and US. Provisional 
Application No. 60/003,952 ?led Sep. 19, 1995, and US. 
Provisional Application No. 60/005,304 ?led Oct. 16, 1995, 
and US. Ser. No. 09/333,536. 

BACKGROUND OF THE INVENTION 

[0002] 1. Field of the Invention 

[0003] The present invention generally relates to the ?eld 
of scienti?c valuation and is called Non-Subj ective Valuing. 
More particularly, this invention appertains to the ?eld of 
calculation of the monetary value, or ranking of something 
or any of its components or attributes as opposed to (and/or 
in addition to) its market price. Worth is discovered from 
various points of vieW, including from the standpoint of a 
vendor, a company engaged in advising the public, a certain 
group, an entire society or a unique individual. This method 
is designed to and does overcome both subjective valuation 
and asymmetric information in the marketplace by conclu 
sively providing the observer the communal or collective 
monetary value of something based on desired, appropriate 
or ideal (perfect, or optimal) information by society or 
another observer about the probed entity, and also based on 
information about the preferences of the observing group or 
individual, thus being a highly desirable, bene?cial and 
novel tool both for consumers and providers of goods and 
services. 

[0004] The entire present system is based on the theory 
that once an observer knoWs precisely What such observer 
Wants in an entity and is also ideally informed about that 
entity in terms of and in conteXt of said perceiver, then such 
perceiver can accurately calculate the entity’s actual current 
monetary importance to said observer. 

[0005] 2. Inventory of Prior Art 

[0006] US. Pat. No. 4,191,472 issued to Mason on Mar. 4, 
1980 for “Apparatus for the Evaluation of Coins” (hereafter 
the “Mason Patent”). The Mason Patent discloses a method 
for evaluating coins on an objective basis. First, facsimile 
coins representing the obverse and reverse sides of a given 
class of coins are displayed. The facsimile coins are divided 
into multiple sets, each representing a particular type of coin 
defect or imperfection. The facsimile coins Within a set are 
arranged according to the increasing or decreasing eXtent of 
the coin defect or imperfection. Each facsimile coin is 
assigned a number representative of the relative value of the 
coin With such defect or imperfection. To evaluate the value 
of a real coin, the obverse and reverse sides of the real coin 
is compared to the facsimile coins. The numeric values of 
the facsimile coin Which eXhibits the coin defect or imper 
fection to the same eXtent as the real coin are recorded and 
calculated. The result is used to determine the monetary 
value of the real coin by referring to a correlation table. 

[0007] US. Pat. No. 4,464,122 issued to Fuller et al. on 
Aug. 7, 1984 for “Health Potential Summary and Incentive 
System” (hereafter the “Fuller Patent”). The Fuller Patent 

Mar. 17, 2005 

discloses a method of evaluating an individual’s health. The 
method utiliZes a comprehensive questionnaire. The ques 
tionnaire is divided into different categories each having 
multiple questions to be ansWered by the individual. The 
ansWers are placed in score boXes. The actual condition of 
the individual is then compared to the ideal condition of each 
category to provide a health rating of the individual. Finally, 
the analysis provides an “appraised age” of the individual 
according to the health rating of the individual. 

[0008] US. Pat. No. 5,083,270 issued to Gross et al. on 
Jan. 21, 1992 for “Method and Apparatus for Releasing 
Value of AnAsset” (hereafter the “Gross Patent”). The Gross 
Patent discloses a computer aided data processing program. 
The program is used for recording and updating the value of 
mortgaged assets. 

[0009] US. Pat. No. 5,224,176 issued to Crain on Jun. 29, 
1993 for “Automated Coin Grading System” (hereafter the 
“Crain Patent”). The Crain Patent discloses an automated 
coin grading system. The system ?rst utiliZes a set of criteria 
established by professional and eXpert human graders. The 
different features of the coins are assigned point scores based 
on various parameters. These point scores are then used for 
calculating the subgrades and ?nally the ?nal grade. 

[0010] Japanese Patent No. 59-85,568 for “Information 
System of Used Car” (hereafter the “The ’568 patent”). The 
’568 patent discloses a used car information exchange 
system. The system records seller’s data concerning the 
information of the car for sale as Well as buyer’s information 
concerning the desired car. The available for sale and the 
buyer’s demand are then compared and the closest match is 
sent to the buyer. 

[0011] Japanese Patent No. 59-94,162 for “Electric Cal 
culator for Estimate of Life Insurance” (hereafter “the ’162 
patent”). The ’162 patent discloses an apparatus for estimat 
ing life insurance premiums. The device Will process infor 
mation such as the length of lives of the insured’s family 
members and calculate the age eXpectancy of the insured, to 
determine the life insurance premium. 

[0012] Article “Taking The Risk Out Of Fire Risk Under 
Writing” published on AIWEEK, Feb. 15, 1989 (hereafter 
“the AIWEEK Article”). The AIWEEK Article reported a 
computer program for ?re risk underWriting. The program 
utiliZes a menu-based system that prompts inputs by the 
user, and then evaluates various ?re risk factors in calculat 
ing the premium. 

[0013] US. Pat. No. 3,628,904 issued to Canguilheim 
discloses the use of “dimensional synthesis” to quantita 
tively express a multidimensional, subjective concept, 
according to a certain predetermined laW and by a single 
numerical value and to create particular computing devices 
for use With the method. Dimensional synthesis is a scien 
ti?c method of modeliZation and is a true method of mea 
surement, the essential feature of Which is to supply the 
means for providing quanti?ed values for concepts Which 
are of a subjective nature and multidimensional. 

IN THE SPECIFICATION 

1. SUMMARY OF THE INVENTION 

[0014] The present invention provides a method for cal 
culating the monetary value, or ranking of something or any 
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of its components or attributes as opposed to (and/or in 
addition to) its market price. Worth is discovered from 
various points of vieW, including from the standpoint of a 
vendor, a company Who supplies information to laypersons, 
a certain group, an entire society or a unique individual. This 
method is designed to and does overcome both subjective 
valuation and asymmetric information in the marketplace by 
conclusively providing the observer the communal or col 
lective monetary value of something, based on desired, 
appropriate or ideal (perfect, or optimal) information by 
society or another observer, about the probed entity, and 
additionally, based on information about the preferences of 
the observer group or individual, the present invention 
provides the true relative value of the test entity, thus being 
a highly desirable, bene?cial and novel tool, both for con 
sumers and providers of goods and services. 

[0015] According to one aspect of the present invention, a 
method and procedure for providing the true relative value 
of an entity is disclosed, comprising the folloWing steps: 
determining qualities of an entity and the relative impor 
tance of each quality of the entity to a observer; calculating 
the hypothetical price of the entity, such entity in its group, 
being measured to be exact average in its qualities (at least 
one quality selected), the group identi?ed by the fact that 
members of said group could have the qualities of those of 
the other members of the group, this imaginary (or real) 
average unit called the NORM entity; comparing the actual 
quality or qualities of any existent test entity to the assumed 
average NORM entity on a percentage or other basis, and so 
discovering the monetary value or comparative ranking of 
any test entity to said observer by Weighing the difference 
betWeen any said test entity and said NORM entity on said 
noted parallel quality or qualities; translating said difference 
betWeen any said test entity and said NORM entity on said 
notcd parallcl quality or qualitics into monctary or other 
value or ranking so as to provide the true relative value for 
said entity; and providing said true relative value for said 
entity to said observer. 

[0016] According to another aspect of the present inven 
tion, a method and procedure comprising the folloWing steps 
is disclosed; creating a observer’s Worth Importance Point 
Pie, or other descriptive representation, assigning relative 
Weights of qualities of an entity by rating one, more or all 
said qualities of said entity on a scale of 0-10, 10 being most 
important, or 1-5, 5 being most important, or other similar 
scale; adding said ratings; dividing each said rating by one 
hundredth of the total number of said qualities, thereby 
attaining the matching slice siZes (or bar siZes, etc.) of said 
Worth Importance Point pie (or bar or other chart), for each 
of said qualities by the respective relevant percentages of the 
100% total unit. 

[0017] According to another aspect of the present inven 
tion, a method and procedure for providing the true relative 
value of an entity, comprising the folloWing steps: deter 
mining qualities of an entity and the relative importance of 
said qualities (at least one) of said entity to a observer; 
calculating the notional price of a real or ?ctitious entity 
Which said entity is average in its selected one or more 
qualities, comparing the actual Weighted qualities of any 
existent or imaginary test entity With the Weighted qualities 
of said average entity, to discover and measure, based on 
said quality difference, the value difference betWeen said test 
entity and said average entity; then providing to the 
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observer, the true relative values for each said test entity; and 
comparing said relative values of said entities, Whether or 
not they are similar in nature, for instance if to said observer 
a speci?c dinner experience discovered to be Worth $120 
and a movie experience is discovered to have a value of 
$100, the dinner experience is 20% more, valuable to that 
perceiver. NoW, if said dinner sells for $144, and the relevant 
movie ticket sells for $10, then to this observer, going to see 
the ?lm, means a savings of $90, or in this case, he 
underpays by 90%, and if he selects to have that unique 
dinner, said observer overpays by 20%. His choice depends 
on: (a) his budget and (b) his Willingness to overpay for What 
he really Wants. The present invention can help him decide, 
by creating his WIP chart, Which includes results of analyZ 
able/calculable questions and ansWers posed to/elicited from 
him, regarding said observer’s budget as Well as his level of 
Willingness to overpay for What he really Wants, alWays 
using the 0-10, 10 being most important, or other similar 
scale Which can ultimately express such value system in 
percentage or pecuniary terms. 

[0018] According to yet another aspect of the present 
invention, a method and procedure for providing the true 
relative values of test entities are discovered and disclosed 
comprising the folloWing steps; determining qualities of 
entities in a group (at least one quality selected,) as Well as 
the relative importance of said qualities of said entities; 
calculating the veritable theory-based price of a real or 
?ctitious entity in the selected group, Which said entity is 
average in its qualities, comparing the actual qualities of said 
test entities to the parallel qualities of said average entity, 
measuring and expressing the difference in qualities betWeen 
said test entities and said average entity; determining the 
value or ranking of said test entities by the Weighted 
relationship betWeen said test entities’ qualities and those of 
said average entity; comparing the values of at least tWo test 
entities Whether or not they are similar in nature, for instance 
if a vacation is discovered to be Worth $1000 and a computer 
is discovered to have a value of $800, the vacation is 20% 
more valuable; and comparing existent prices With the actual 
values of said test entities, and sorting for the observer the 
best deal in said observer’s terms, for instance if a vacation 
Worth $1000 is for sale for $500, and a computer Worth $800 
is for sale for $700, the vacation is the better deal, but if the 
difference reaches a certain point, then it might be the other 
Way around, depending on the observer’s value system and 
desirability preferences, and so on. 

[0019] According to yet another aspect of the present 
invention, a method and procedure for providing the true 
relative value of an entity, comprising the folloWing steps; 
determining qualities of a test entity and the relative impor 
tance of each said quality of said test entity to an observer; 
calculating the deductive price of at least one real or 
?ctitious entity Which said entity is average in its qualities in 
its group, said group identi?ed by the fact that members of 
said group could have any of the qualities of those of the 
other members of said group, this imaginary (or real) 
average unit being the average entity; comparing the quali 
ties of said test entity to the qualities of said average entity 
on a Weighted percentage or other basis, and so discovering 
the true relative value of said test entity to said observer by 
calculating and expressing the difference betWeen said test 
entity and said average entity; collecting the consensus of 
the experts and laymen concerning said true relative value of 
said qualities; and determining on an equitable basis What 
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the experts think the lay-persons’ opinions should Weigh, 
and discovering What the amateurs think the experts’ opin 
ion should Weigh, then splitting both numbers to use for 
calculation. 

[0020] According to yet another aspect of the present 
invention, a method and procedure for providing the true 
relative value of an entity, comprising the folloWing steps; 
determining at least one quality for at least one entity, the 
relative importance of said quality to a observer and a value 
for each said at least one quality; providing an average 
entity, Wherein said average entity is average in its group 
based upon said at least one quality and has an average price 
and an average value for said at least one quality; determin 
ing the value difference betWeen said value for each said at 
least one quality and said average value for said at least one 
quality; ranking at least tWo entities of said at least one entity 
according said value difference to provide a ranked list of, 
said at least tWo entities; and supplying ranked list to said 
observer. 

[0021] According to yet another aspect of the present 
invention, a method of evaluating a member or members of 
a group is disclosed, comprising: providing a group; pro 
viding an imaginary unit in said group Wherein said imagi 
nary unit has at least one average characteristic; retrieving in 
a marketplace an average price corresponding to said imagi 
nary average unit; and quantifying the relative importance of 
said at least one average characteristic of said imaginary unit 
Whereby the actual monetary value of any existent test unit 
in said group can be discovered by comparing said test unit’s 
unique quanti?ed or unquanti?ed characteristics With those 
of said imaginary unit. 

[0022] According to yet another aspect of the present 
invention, a method of evaluation is disclosed, comprising: 
providing a group; Wherein said group is identi?ed by the 
fact that the members of said group could have the qualities 
of those of the other members; providing an average imagi 
nary unit in said group, Which said average imaginary unit 
is calculated average as to at least one characteristic said 
members of said group can possess, and providing as Well 
said average imaginary unit’s assumed value as to provide a 
quanti?ed quality for said average imaginary unit; noting at 
least one of the characteristics of members in said group to 
a observer and noting the relative importance of each 
selected at least one characteristic of said members of said 
group to said individual or collective observer to provide a 
quanti?ed quality for said observer; comparing said quan 
ti?ed quality for said observer to said average quanti?ed 
quality of said imaginary unit in said group, on a percentage 
or other equitable basis, Whereby the monetary or other 
value or comparative ranking of any member of said group 
is discovered by Weighing the difference betWeen at least 
one quanti?ed parallel qualities of any said member of said 
group, against said quanti?ed parallel quality of qualities of 
the said imaginary unit in said group, translating such 
divergence into monetary or other value or ranking. 

[0023] According to yet another aspect of the present 
invention, a method of appraising is disclosed, comprising: 
providing entities; providing attributes for said entities; 
organiZing said entities by said attributes to form organiZed 
entities; ranking said organiZed entities to form ranked 
entities; displaying said ranked entities to form valued 
entities. 
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[0024] According to a still further aspect of the present 
invention, a method and procedure Where the correct market 
price of a speci?c used automobile may be determined by 
comparing selected, quanti?ed characteristics With those of 
the average used automobile, on a percentage or other basis 
is disclosed. This method comprising the folloWing steps: 
through market survey or other method noting the assumed 
current sale price of an average used automobile, called the 
NORM, or other name, Wherein said average used automo 
bile is a reputed speci?c used make/year/model automobile. 
Which said average used automobile is average according to 
a selected unlimited number of characteristics; selecting at 
least one characteristic, such as “popularity,” or “design,” all 
considered said at least one characteristic adding up to 100% 
of said average automobile’s value, such as “engine condi 
tion,” and/or “prestige,” and/or “reliability” and/or “loca 
tion,” and so on, for example a 1998 Mercedes C 230 Which 
is average on all its said selected qualities, at a certain time 
and place, according to accurate research, should have a 
market price $10,000; through survey or other method note 
hoW relatively important each said at least one characteristic 
of said vehicle is to an observer vendor or consumer, such 
as for instance “engine condition 55%,”“interior condition 
20%,”“extra equipment 22%,”“location 3%,” and so on, in 
the case of this particular example the monetary standard 
Would then be $5,500 for said “engine condition,” (that is 
55% of $10,000), $2,000 for said quality of “interior con 
dition,” $2,200 for said attribute of “extra equipment,” and 
$300 for Where said average automobile is located, and so 
on; rate an existing test vehicle, for example said test vehicle 
may be a unique test 1998 Mercedes C 230, on each of 
selected parallel said at least one characteristics on a scale of 
0-10, 10 being best or 1-5, 5 being best, or some other 
consistent Way, and suppose for example that due to said 
ratings our said test 1998 Mercedes C 230 rates 8% better 
than said hypothetical average vehicle on its quality of 
“engine condition,” 5% Worse than the said average vehicle 
as to its “interior condition,” 10% Worse than the said 
average vehicle as to its “extra equipment,” and 2% better 
than said average vehicle as to its “location,” then calculat 
ing the true value of said test vehicle, this particular said test 
due to its measured condition of its engine, Would be Worth 
$5,500+$440=$5,940 on that particular condition; or to put 
it another Way, the importance of “engine condition” is 55%, 
Which is Worth $5,500 in case of said norm (average or 
standard or yardstick) vehicle, therefore add 8% of $5,500 
for said test automobile being 8% better than said average 
vehicle on this particular quality; then $2,000 minus 5 %=$1, 
900; then $2,200 minus $220 equals $1,800; and $300 plus 
$6 equals $306; and so on, or this particular test car’s price 
should then be $9,946: that is its actual or true Worth. This 
method may be used to appraise anything or anybody, no 
exception. 

[0025] According to yet another facet of the present inven 
tion, a method and procedure Where the current correct 
market price or ranking of an existent test entity may be 
obtained is disclosed; noting, for hoW much money an entity 
in its group Would currently sell at the marketplace if said 
entity Were average according to at least one selected 
quality, said entity With said at least one selected quality 
being average called the NORM, standard, yardstick, stock, 
criterion, rule, ordinary, touchstone, usual, orthodox or aver 
age entity; discovering, on a percentage or other basis, hoW 
relatively important each said at least one selected quality is, 




























































