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(57) ABSTRACT 

Systems and techniques for automatically building a com 
munity of members based on a primary interest of the 
members. Community templates are classi?ed according to 
primary interest of members into community types depend 
ing on the primary interests, a community template is 
selected based on a primary interest, and a community place 
for members to share information is created. 
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COMMUNITY BUILDER 

CROSS REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application claims the bene?t of priority from 
US. Provisional Application entitled “User Productivity 
Suite,” ?led Dec. 23, 2002, Application Serial No. 60/436, 
219. 

BACKGROUND 

[0002] The following description relates to an enterprise 
application, for example, for building a community of 
members having a primary interest and providing a com 
munity place for members to share information. 

[0003] Knowledge sharing is considered a relatively 
important tool for a user to achieve a high level productivity. 
For example, a user having an interest in a topic may wish 
to exchange information related to the topic with other users 
who share a similar interest. However, current systems may 
not be able to provide the user with the ability to easily 
create a community of users who share the same interests. 
For example, to create a community of users sharing the 
same interests may require the involvement of information 
technology (IT) experts with specialiZed knowledge of com 
puter systems. 

SUMMARY 

[0004] The present inventors recogniZed that setting up 
and maintaining communities may become a commodity, 
and as result, developed tools that may help support easy 
instantiation of a community for non IT-experts. These tools, 
at the same time, may ensure consistency across different 
communities by generating similar functionality and layouts 
for communities of the same type. In addition, the inventors 
recogniZed that traditional systems may lack the ability to 
build a community of members sharing a primary interest. 
Accordingly, techniques were developed to build a commu 
nity of members sharing a primary interest and creating a 
community place for the members to collaborate and share 
information and documents. 

[0005] In one aspect, systems and techniques are 
described for automatically building a community of mem 
bers based on a primary interest of the members. Commu 
nity templates are provided classifying primary interests of 
members into community types depending on the primary 
interests, a community template is selected based on a 
primary interest, and a community place is created for 
members to share information. 

[0006] Templates may be based on prede?ned templates 
according to a community types such as, for example, 
human interest, corporate interest, interest in cross-disci 
pline knowledge exchange, interest in the same business 
objects, interest in the same tool, interest in the same 
organiZation, interest in the same activity, or other interest. 
The community of members may be able to communicate 
over prede?ned communication channel types such as an 
operational type, strategic type, and up-to-date type. The 
community of members also may be able to communicate 
within a communication channel using prede?ned message 
types based on the requirements of the community of 
members. The community of members may use synchro 
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nous and/or asynchronous services for interaction with other 
members including communicating with members, sharing 
information with members and coordinating activities with 
members. 

[0007] The techniques also may allow the assignment of 
roles to members of the community based on their social 
roles and/or responsibilities in the community such as an 
administrator for creating a community template, a manager 
for instantiating a community, and an end user as a member 

of the community. A component may be provided having 
functions to allow a member to create, edit, delete and 
organiZe community templates. Access may be provided to 
a corporate wide catalog of prede?ned vocabularies of 
interests including product line, tools, activities and business 
topics. Communities may be able to link to a corporate wide 
catalog of vocabularies of interests that list existing com 
munities according to a primary interest. Primary interests 
may be further de?ned by adding borders that cross one or 
more different classi?cations. 

[0008] The techniques also may provide access to a people 
?nder tool to allow identi?cation of people having a primary 
interest. A list of members of a community may be updated 
by applying dynamic queries using the people ?nder tool. 
People may be noti?ed about the existence of a community 
including that they been identi?ed as potential member of 
the community. Amember of the community may be noti?ed 
in response to an updated list of members indicating poten 
tial new members to the community. 

[0009] The systems and techniques described herein may 
provide one or more of the following advantages. In some 
implementations, a person having a primary interest may be 
able to quickly and ef?ciently share information with a 
community of people having a similar primary interest. For 
example, a person having a primary interest in “people 
motivation” or “leadership” may be able to access a ?nder 
tool to identify a list of people having a similar interest and 
then create a community place for the community to share 
information and applications related to the primary interest. 
A community may be based on a group of people formed 
around a topic of common interest. The community may 
allow the members to share ideas, insights, information; 
solve problems and provide advise to the members, learn 
together; and cerate tools, processes, frameworks, etc. The 
members in the community may be able to relate to each 
other and overtime steward practice areas. For example, they 
can develop core knowledge and manage the material about 
the topic. A community also can cross boundaries in a 
company such as between a supplier community and a 
customer community. 

[0010] The techniques disclosed may provide different 
mechanisms for communication including threaded discus 
sions (asynchronous), instant messaging (synchronous) and 
mobile devices. The community places may facilitate dis 
cussions regarding topics of interest, content management 
(documents and application), and administration and mod 
eration (e.g., users, access control). The community also 
provides for conferencing including real-time discussions 
and shared spaces. The techniques may provide a company 
with increased value including reduced cost and improved 
quality, innovation and technology tranfer. The members 
also may bene?t by reducing the time a member searches for 
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information, providing a member With more information and 
providing a member With an increased sense of connection 
With peers. 

[0011] Details of one or more implementations are set 
forth in the accompanying draWings and the description 
below. Other features and advantages may be apparent from 
the description and draWings, and from the claims. 

DRAWING DESCRIPTIONS 

[0012] These and other aspects Will noW be described in 
detail With reference to the folloWing draWings. 

[0013] FIG. 1 is a block diagram shoWing a community 
builder system. 

[0014] FIG. 2 is a table of prede?ned community type 
templates. 
[0015] FIG. 3 is a table of generic conversation channel 
types. 

[0016] 
[0017] FIG. 5 is a table of communication types. 

[0018] FIG. 6 is a ?oWchart of a process of implementing 
a community builder system. 

[0019] FIGS. 7A-7H are display screens that may be used 
With an implementation of the community builder system. 

[0020] FIG. 8 is a block diagram illustrating an example 
of an integrated enterprise management system. 

[0021] FIG. 9 is a block diagram illustrating components 
of an example enterprise management consolidation system. 

FIG. 4 is a table of message types. 

[0022] Like reference symbols in the various draWings 
indicate like elements. 

DETAILED DESCRIPTION 

[0023] The systems and techniques described here relate 
to an enterprise application for automatically building a 
community of members sharing a primary interest. The 
method includes classifying primary interests of members 
into community types depending on the primary interests, 
selecting a community template based on a primary interest 
and creating a community place for members to share 
information. Aprimary interest represents the motivation for 
joining or forming a community. Acommunity place may be 
de?ned as virtual space Where a group of people Who share 
the same interests or responsibilities can participate in an 
exchange of information. Participating in a community may 
include having the individual community members 
exchange their thoughts and ideas about a certain topic and 
build a netWork of knowledge, even across organiZational 
boundaries. To participate, people may depend on a multi 
tude of technologies ranging from phone and e-mail to 
project management tools. Participation may also include 
sharing neWs items, internal documents, and data from an 
organiZation’s transactional systems. 

[0024] Furthermore, the people involved may be located 
in of?ces across the country or around the World—or they 
may not be in an office at all. The disclosed techniques 
employ a ?nder tool to create community places and to 
identify the people Who should participate in a certain 
community. The community builder includes a template 
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based assembling and administration tool for managing 
communities. The templates describe the behavior of the 
community place, the place internal roles people can be 
assigned to, and access the members may have to documents 
and applications. The builder tool includes community place 
internal roles alloWing members to assign groups of people 
different access permissions to the various information and 
applications inside a place. 

[0025] FIG. 1 shoWs a block diagram of a community 
builder system 100 according to an embodiment of the 
application. The community builder system 100 includes a 
community builder tool 102 con?gured to manage one or 
more templates 108 describing the behavior of a community 
of members 112 sharing a primary interest, identify the 
community of members 112 using a people ?nder tool 114, 
and create one or more community places 110 based on the 
identi?ed community of members. The community places 
110 can alloW the community of members 112 to share 
information and applications over one or more communica 
tion conversation channels 116 such as electronic-mail 
(email) over a computer netWork. The templates 108 may 
include data describing the characteristics of the community 
place 110, roles that the members are assigned to in the 
place, and information and applications the members have 
access to in the place. As a result, a community of members 
Who share a primary interest can share information With 
other members in an ef?cient 

[0026] The community builder employs community tem 
plates Which may include prede?ned templates according to 
a community types including human interest, corporate 
interest, interest in cross-discipline knoWledge exchange, 
interest in the same business objects, interest in the same 
tool, interest in the same organiZation, interest in the same 
activity, or other interests. These community types are 
described in further detail beloW With reference to FIG. 2 of 
the application. The members of a community may com 
municate over prede?ned communication channel types 
including an operational type, strategic type, up-to-date 
type, or other types. These prede?ned channel types are 
described in detail beloW With reference to FIG. 3 of the 
application. 
[0027] The community builder also provides the commu 
nity of members the ability to communicate Within a com 
munication channel using prede?ned message types based 
on the requirements of the community of members. These 
message types are described in detail With reference to FIG. 
4 of the application. The members of the community may 
interact With other members using synchronous and/or asyn 
chronous services including services for communicating 
With members, for sharing information With members and 
coordinating activities With members. These services are 
explained in detail beloW With reference to FIG. 5 of the 
application. 
[0028] The community builder tool 102 includes an 
administration component 104 to alloW a member of a 
community, such as administrator of the community, to 
create, edit, delete and organiZe community templates 108 as 
Well as community place types 110. The component 104 also 
alloWs the maintenance of permissions on these templates. 
Furthermore the component 104 alloWs a user to administer 
the existing community places including setting them active 
or inactive, assigning neW participants and administrators 
and change oWnership, and other functions. 
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[0029] The community builder tool 102 includes a WiZard 
component 106 to permit a user, such as an administrator of 
a community, to create neW community places 110 tailored 
to the speci?c needs of Well-de?ned communities, identi?ed 
With the ?nder tool 114. (FIGS. 7A-7H illustrate display 
screens of a WiZard component according to an implemen 
tation of the community builder tool. This implementation is 
described in detail beloW) A user can select a template 
matching the needs of the community, select the applications 
the community requires from the set of prede?ned applica 
tions in the template and add documents to the community. 
Furthermore, the WiZard permits a user to assign groups of 
people in the community place internal roles, and control a 
person’s access to the applications and tools provided in the 
community place using permissions. The roles may be 
assigned to members of the community based on their social 
roles and/or responsibilities in the community. For example, 
in one implementation, the roles may include assigning a 
member the role of an administrator responsible for creating 
a community template, the role of a manager for instantiat 
ing a community, the role of an end user as a member of the 
community, or other roles. 

[0030] The WiZard component 106 may provide access to 
a corporate Wide catalog of prede?ned vocabularies of 
interests. For example, the WiZard can access a list of people 
having a particular primary interest by linking to a catalog 
of prede?ned primary interests. The primary interest can 
include terms/Words describing topics directed to product 
lines, tools, activities and business topics. The WiZard can 
access communities by linking to the corporate Wide con 
trolled catalog of vocabularies (e. g., the corporate taxonomy 
service/application TopicMap developed by SAP AG) of 
interests and by listing existing communities according to a 
primary interest. For example, in one implementation, the 
WiZard may employ tWo methods of identifying employees 
in a corporation Who may be interested in forming a com 
munity Whose members share the same primary interest. The 
WiZard can link to a job catalog and alloW a user to broWse 
the catalog searching for entries specifying primary interests 
related to a programming topics such as a user interface and 
programming language/tools. Alternatively, the topics can 
be listed according to community types established by 
primary interests. 

[0031] The WiZard also can handle the intersection of 
different corporate Wide taxonomies that are speci?c to a 
company. A company may have different taxonomies or 
organiZational structures. For example, a product-oriented 
taxonomy may include a structure arranged around company 
products such as Portal and customer relationship manage 
ment (CRM). An activity-oriented taxonomy may involve a 
structure organiZed around corporate activities such as 
accounting, marketing, sales and research and development. 
A region-oriented taxonomy may include a structure orga 
niZed according to regions in Which a corporation operates 
such as Europe and the US. The intersection of these 
taxonomies de?nes a segment. The primary interest re?ects 
the intent or focus of Why this segment is de?ned and 
determines the type of community. 

[0032] An intersection (border) of the different taxono 
mies may narroW doWn the primary interest, but it does not 
change the basic type of community. For example, a target 
segment may be de?ned as the intersection of the product 
(Portal), activity (Sales) and the region (Europe) taxonomy. 
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Thus a community may be formed having people With the 
same primary interest. For example, the community has 
members including sales people Who can share their expe 
rience of selling the same product. They can stay focused 
because they can share their ideas only With those members 
selling the same product (portal), and Working in the same 
region (Europe). Moreover, the community is Working on 
the same product (Portal) and can stay up-to-date regarding 
releases, features and market feedback. In addition, the 
community is de?ned to include members Working in 
Europe and, as sales people, need to coordinate and align 
customer contacts regarding the portal product. 

[0033] The people ?nder tool 114 can help a user identify 
a target group of people sharing a primary interest. The 
community builder tool can operate on a collection of people 
identi?ed by people ?nder tool. The ?nder tool can maintain 
a list of members of a community and is capable of updating 
the list by applying dynamic queries to the list. The tool also 
can notify a member of the community, such as the admin 
istrator, in response to an updated list of members indicating 
potential neW members to the community. The tools also can 
notify people about the existence of a community including 
sending people messages indicating that they been identi?ed 
as potential member of the community. For example, the tool 
can automatically generate a neW query creating an updated 
member list indicating that a neW member, such as an 
employee of a corporation, matches the pro?le of the com 
munity. 

[0034] The community builder tool can further de?ne a 
community having a primary interest by adding borders to 
the primary interest. Adding borders to a community having 
primary interest provides a mechanism for ?ltering out 
people Who can join a community. For example, a commu 
nity can be formed having a primary interest related to 
product sales in a company. If the administrator of the 
community is interested in forming a community of mem 
bers Who have a primary interest in sales only in Europe, 
then the system alloWs the creation of a border specifying 
“sales” and “Europe.” As a result, a community is formed of 
people With an interest in sales in Europe. 

[0035] FIG. 2 shoWs a table 200 of prede?ned community 
templates that can be supported by the community builder 
tool 102 of FIG. 1. To re?ect the motivation for forming a 
community, these templates can be semantically structured. 
For example, a human-interest community 202 can be 
organiZed around people Who share in human interests such 
as travel, health, sports, or other interests. A corporate 
interest community 204 can be organiZed around people 
Who share strategic corporate interests such as Java pro 
gramming, user interface design communities, or other 
interests. A knoWledge community 206 can be organiZed 
around peoples Who have an interest in the exchange of 
cross-discipline knoWledge such as branding, neW technol 
ogy initiatives or other knoWledge. A business object-based 
community 208 can be organiZed around people Who have 
an interest in Working With the same business objects such 
as products/services, projects, or other objects. An activity 
based community 210 can be organiZed around people 
involved in similar activities such as a community of man 
agers, product designers or other activities. A tool-based 
community 212 can be organiZed around communities of 
people Working With the same tool such as a Word processor, 
a programming language, or other tool. An organiZation 
















