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(57) ABSTRACT 
There is developed a label Which enables purchasers or 
ordinary consumers to identify suitable commodity products 
at a glance, thereby providing facilities for consumers When 
they purchase commodity products. A target user informa 
tion label section corresponding to a target user of paper 
diapers packed in a package is printed at a position con 
spicuous for ordinary consumers on the surface of the 
package, along With a tradename of the paper diapers. All 
target user designs corresponding to all target users of paper 
diapers to be handled as commodities are displayed as a 
single set in the information label section. A speci?c target 
user design corresponding to a target user of the paper 
diapers packed in the package is displayed greater in siZe 
than the other target user designs belonging to the set. 
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INFORMATION LABEL FOR TARGET USER, AND 
DISPLAY PACKAGE HAVING THE LABEL 

[0001] This is a continuation application of US. patent 
application Ser. No. 09/845,276, ?led May 1, 2001. 

BACKGROUND OF THE INVENTION 

[0002] 1. Field of the Invention 

[0003] The present invention relates to an information 
label to be provided on a commodity product or disposed in 
a shop for making it easy for an elderly person to ?nd a 
commodity product suitable for him/her, as Well as to a 
package having the information label. 

[0004] 2. Background Art 

[0005] Disposable undergarments for personal care pur 
poses, such as paper diapers or disposable briefs, can be 
purchased at an ordinary retail shop. The amount of incor 
porated absorbent and the thickness of a product change 
slightly according to the personal mobility of the person Who 
is to Wear the disposable undergarment (e.g., the person can 
“Walk,”“Walk With assistance,” or “sit With assistance” or is 
“bedridden,” hereinafter called simply “Walk,”“Walk With 
assistance,”“Sit With assistance,” and “Bedridden”). In order 
to enable an ordinary consumer to identify such a difference, 
in some cases a label for specifying a target user of a product 
(a person for Which a commodity product is suitable; that is, 
a target user) is placed on a package of a product. 

[0006] Examples of such a “label” include target user 
designs into Which statuses of persons, such as “Walk, 
”“Walk With assistance,”“Sit With assistance,” or “Bedrid 
den,” are visually draWn, and such a design is labeled on a 
product. A set of target user designs corresponding to 
“Walk,”“Walk With assistance,”“Sit With assistance,” or 
“Bedridden” are labeled on a package. Aspeci?c target user 
is speci?ed through use of dark and light colors or a 
predetermined symbol (e.g., a triangle, a circle, or a double 
circle). Further, simple explanations (such as “Walk,”“Walk 
With assistance,”“Sit With assistance,” and “Bedridden”) are 
assigned to respective designs. 

[0007] In fact, an elderly person cannot instantaneously 
identify a target user by use of the above-described related 
art labels. This is particularly true in a case Where similar 
products are arranged in a roW on shelves (Which are 
observed daily in a supermarket). If an ordinary consumer 
steps some distance aWay from shelves, he or she cannot 
instantaneously understand a target user of a product from 
only a related-art label. When an ordinary consumer selects 
a commodity product, it is common for the consumer to 
initially vieW the overall shelves at a slightly remote loca 
tion. In light of this fact, it turns out that the related-art label 
fails to play a role as a target user identi?cation label. 

[0008] The related-art label is an unsurpassed inconve 
nience to a person Who is physically handicapped to such an 
extent that he/she requires assistance from other persons 
(e.g., an elderly person Who is severely Weary or a person 
Who is handicapped). Particularly When a label is taken as a 
target user identi?cation sign for commodities related to 
personal care products, some of the related-art labels fail to 
ful?ll the reason for their existence. 

[0009] In this regard, for example, Japanese Patent Appli 
cation Laid-Open No. 194272/ 1998 describes a legible label 

Jul. 10, 2003 

to be affixed to a package, thereby preventing a Worker from 
causing an error during transport or distribution and assort 
ment of merchandise. HoWever, such a label is not intended 
for an ordinary consumer. Even When a commodity product 
having this label is placed on display shelves in a retail shop, 
the label yields no effect. 

[0010] The present invention has been conceived to solve 
the draWbacks set forth and is aimed at developing labels 
(target user information labels) Which enable purchasers or 
ordinary consumers (particularly, persons Who are handi 
capped to such an extent that they require assistance from 
another person) to identify suitable commodity products at 
a glance, thereby providing facilities for the consumers 
When they purchase commodity products. 

SUMMARY OF THE INVENTION 

[0011] To achieve such an object, the present invention 
provides an information label for target user (hereinafter 
referred to simply as a “target user information label”) 
comprising a set of target user designs Which symbolically 
illustrate target users, Wherein a target user design symboli 
cally illustrating a target user of a commodity product is 
draWn greater in siZe than other target user designs, more 
preferably in another color and along With an explanatory 
notice to be appended to solely the target user design. 

[0012] When there are commodities of the same type or 
analogous commodities Whose target users are different, the 
target user information label according to the present inven 
tion clearly points at a corresponding target user. As a result, 
an ordinary consumer can very easily ?nd desired commodi 
ties from among the commodities arranged on display. 

[0013] More speci?cally, the present invention provides 
the folloWing labels. 

[0014] (1) A target user information label Which is to be 
used for commodities of the same type or analogous com 
modities Whose target users are different and Which com 
prises a set of target user designs symbolically illustrating 
the target users, Wherein a predetermined target user design 
of the set is displayed greater in siZe than the other target 
user designs. 

[0015] According to the invention described in (1), the 
“target user information label” is formed as a set of target 
user designs. As a result, a person Who attempts to purchase 
a desired commodity from among commodities of the same 
type or analogous commodities Whose target users are 
different can perceive categories of commodities as a single 
pattern. Further, a corresponding target user design of the set 
is draWn greater in siZe than the other target user designs. 
Consequently, the consumer can ?nd a target user design 
corresponding to a target user of a commodity at a glance 
from among the overall commodities. Thus, there is pre 
vented erroneous purchase of a commodity, Which Would 
otherWise be caused by misidenti?cation. Even When a user 
asks a care-giver to purchase a commodity, the user can 
easily specify a desired commodity, thus affording great 
convenience to the user. 

[0016] Even When a user vieWs commodities from a 
slightly remote location, the user can identify a desired 
commodity from the overall geometry of the set of target 
user designs (e.g., the location of a protuberance in the set 
of target user designs). Thus, the target user label matches 
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the actual conditions under conditions from selection of a 
desired commodity to purchase of the thus-selected com 
modity product. In terms of convenience to an ordinary 
consumer, the target user label according to the present 
invention is more pro?table than the related-art labels. 

[0017] (2) Preferably, the target user information label 
described in (1) is appended to at least one selected from the 
group consisting of a “display package for packing com 
modities of the same type or analogous commodities Whose 
target users are different,” a “?oor in the vicinity of a 
location Where commodities of the same type or analogous 
commodities Whose target users are different are to be placed 
for display,” and an “article to be hung on shelves on Which 
commodities of the same type or analogous commodities 
Whose target users are different are to be arranged for 
display.” 
[0018] The invention described in (2) shoWs an embodi 
ment of the target user information label described in As 
a result of use of the target user information label described 
in (1), it becomes easy for a purchaser to identify a desired 
commodity from commodities of the same type or analogous 
commodities Whose target users are different. By means of 
the invention described in (2), the target user information 
label described in (1) is af?Xed in any one of the folloWing 
manners or in combination, as required; namely, a manner of 
the label being appended directly to a package, a manner of 
the label being appended to a ?oor at a location Where 
commodities are arranged on display, and a manner of the 
label being appended to an article to be hung on shelves 
having the commodities arranged thereon. Thus, the target 
user information label affords convenience to an ordinary 
consumer When he purchases a commodity. Selection of one 
from or combination of the target user information labels is 
determined in accordance With the circumstances of retail 
dealers or manufacturers Who append the target user infor 
mation label, such as costs and eXchange operations. 

[0019] (3) Preferably, the target user information label 
described in (1) or (2) is highlighted in at least one manner 
selected from the group consisting of a “manner in Which a 
predetermined target user design displayed in greater siZe 
than other target user designs being shoWn in a color 
different from the color of the other target user designs,” a 
“manner in Which a corresponding information notice is 
attached to a predetermined target user design displayed in 
greater siZe than other target user designs,” and a “manner 
in Which a sign for adjunctly rendering conspicuous a 
predetermined target user design Which is displayed in 
greater siZe than other target user designs.” 

[0020] The invention described in (3) enables highlighting 
of a corresponding target user design from among the set of 
target user designs displayed, in a more conspicuous and 
readily perceivable manner. In connection With usage of a 
target user design; that is, assigning a different color to a 
predetermined target user design, attaching an information 
statement to a predetermined target user design, and append 
ing a symbol to a predetermined target user design, even 
When a predetermined target user design is provided in 
solely any one of the above-described manners, there is 
yielded a corresponding effect (that is, an effect of enabling 
a user to readily perceive the design). Alternatively, When a 
predetermined target user design is displayed by use of the 
above-described manners in combination, a more conspicu 
ous effect can be yielded. 
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[0021] As a more preferable manner of implementation of 
the invention described in (3), an “information statement 
corresponding to a predetermined target user design dis 
played in greater siZe than other target user designs” and a 
“sign for adjunctly rendering conspicuous a predetermined 
target user design displayed in greater siZe than other target 
user designs” are indicated in the vicinity of a target user 
design Which is displayed in greater siZe than any other 
designs in a set of target user designs. 

[0022] (4) Preferably, the target user information label 
described in any one of (1) through (3) is used With a series 
of commodities relating to disposable undergarments having 
absorbents. 

[0023] It is considered that the majority of target users of 
the commodities according to the present invention are 
elderly people Whose physical functions have become Weak 
ened and Who face constraints on their personal mobility in 
daily life. Elderly people are considered to encounter dif? 
culty in purchasing a commodity. According to the invention 
described in (4), an elderly person can quickly and correctly 
identify a desired commodity from analogous commodities. 
Thus, the present invention is very bene?cial to elderly 
people. 
[0024] (5) Preferably, the target user information label 
described in any one of (1) through (3) is used for com 
modities related to personal care products. 

[0025] In connection With the invention described in (5), 
there are many similar care products. It is considered that an 
elderly person does not have the slightest idea about a 
personal care product suitable for himself (particularly, it is 
considered that an elderly person Whose physical functions 
have become Weakened fails to have the slightest idea about 
a suitable personal care product). The target user informa 
tion label according to the present invention enables clear 
highlighting of a commodity for a target user of interest from 
among commodities of the same type. Hence, even an 
elderly person having Weakened physical functions can very 
easily ?nd a desired commodity from commodities arranged 
on display, Without regard to Whether or not the commodities 
pertain to a plurality of manufacturers or a single manufac 
turer. 

[0026] (6) Preferably, the target user information label 
described in (5) is characteriZed in that the target user design 
comprises a set of target user designs arranged in descending 
order of necessity for assistance. 

[0027] According to the invention described in (6), a 
person Who attempts to purchase a commodity can readily 
decide the degree of care Which a target user requires, at a 
glance. Through experience in purchasing a commodity 
several times, the user memoriZes the layout of target user 
designs provided as a set. Subsequently, the user can dimin 
ish a chance of erroneously purchasing another commodity 
as a result of misidenti?cation, by means of ascertaining the 
pattern of the set of overall target user designs. When a user 
of a certain commodity asks a third party to purchase the 
commodity, the only requirement imposed on the user is to 
inform the third party of only the siZe and position of a target 
user design; for eXample, a “commodity having a large 
design located at the Xth position from the right.” Thus, a 
uni?ed vieW concerning a desired product can be shared 
betWeen the user and the third party, thereby diminishing 
erroneous purchase of a commodity due to misidenti?cation. 
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[0028] (7) The target user information label described in 
(5) or (6), Wherein the target user design is displayed in 
conjunction With a design shoWing a care-giver When the 
target user design displays a person Who needs assistance. 

[0029] (8) The target user information label described in 
(7), Wherein the design shoWing a person Who needs assis 
tance is displayed more conspicuous than a design shoWing 
the care-giver. 

[0030] According to the invention described in (7), the 
target user design is displayed in conjunction With a design 
shoWing a care-giver When the target user design displays a 
person Who needs assistance. Hence, a commodity product 
employing the target user design is obvious as to Whether or 
not the product is intended for persons Who need assistance. 
Particularly, according to the invention described in (8), the 
design shoWing a person Who needs assistance is displayed 
more conspicuous than a design shoWing the care-giver. 
Accordingly, it is clearly understandable that a commodity 
product employing the target user design is intended for 
persons Who need assistance. 

[0031] (9) Preferably, the target user information label 
described in any one of (1) through (8) is characteriZed in 
that the target information design is formed from a design 
easy to memoriZe in association With a corresponding 
image. 
[0032] According to the invention described in (9), even 
When a user vieWs only an enlargedly-displayed target 
design, the user can perceive the target user of a commodity 
from the design. In addition, even When a user asks a third 
party to purchase a commodity, a chance of the third party 
erroneously purchasing another commodity is diminished. 

[0033] (10) The target user information label described in 
any one of (1) through (9) is further characteriZed in that the 
target user design or the set of target user designs corre 
spond(s) to registered trademark(s) (Section 18 of the J apa 
nese Trademark LaW). 

[0034] According to the invention described in (10), the 
target user design and/or the set of target user designs can 
prevail all over Japan. Thereby, consumers can perceive the 
existence and signi?cance of the design(s), thereby dimin 
ishing a chance of erroneous purchase of another commodity 
due to confusion With other commodities. If target user 
designs actually provided on commodities become Widely 
knoWn as a result of repeated use of the designs, the target 
user designs are protected from illegal use of the designs by 
illegal competitors. Moreover, When another person (busi 
ness entity) is granted legal use of target user designs, the 
target user designs are used Within the same category under 
the Japanese Trademark LaW (Section 25 of the Japanese 
Trademark LaW and Section 53 of the same). As a result, 
labels are uni?ed Within an industry, thereby preventing 
confusion due to use of different labels by other companies. 

[0035] (11) A group of packages appended With the target 
user information label described in 

[0036] (12) The group of packages described in (11) is 
characteriZed in that the target user information label is 
appended to a position on an upper portion of a package 
Where the label is easy to see. 

[0037] According to the invention described in (12), even 
When a commodity formed by packing an object in a 
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package is arranged for display on a shelf of a shop and a 
loWer portion of the commodity is hidden behind a price tag, 
a purchaser can readily perceive and determine a desired 
commodity. 

[0038] (13) Preferably, a group of commodities are packed 
With the package described in (11) or (12). 

[0039] According to the invention described in (13), the 
present invention is applied to commodities Which are 
packed in packages of substantially the same siZe and shape 
and Which pose dif?culty in identifying a desired commod 
ity. Consequently, erroneous purchase of a commodity due 
to misidenti?cation can be effectively diminished. 

[0040] (14) Preferably, the group of commodities 
described in (13) is characteriZed in that commodities hav 
ing enlarged target user designs of different types are 
arranged for display on shelves of a shop. 

[0041] In a case Where there are commodities intended for 
different users, the target user information label according to 
the present invention makes it very easy for an ordinary 
consumer to ?nd desired commodities from commodities 
arranged on display. Even When a consumer vieWs com 
modities from a slightly remote location, the consumer can 
identify the geometry of the overall set of target user designs 
(e.g., the location of a protuberance in the entire set of target 
user designs). Hence, the target user label matches the actual 
conditions under conditions from selection of a desired 
commodity to purchase of the thus-selected commodity 
product, thereby affording convenience to ordinary consum 
ers. Difference betWeen the effect of the related-art sign and 
the effect of the target user information label according to 
the present invention appears in the form of a noticeable 
difference in effects When commodities are actually arranged 
for display on shelves of a shop and ordinary consumers 
select suitable commodities from the shelves. Speci?cally, 
When the target user information label according to the 
present invention is used, ordinary consumers can very 
easily ?nd suitable commodities. As mentioned previously, 
When a consumer vieWs commodities on shelves from a 

slightly remote location, the ordinary consumer becomes 
substantially unable to select a suitable commodity. HoW 
ever, the present invention enables an ordinary consumer to 
select a suitable commodity. 

[0042] (15) A color information mat to be used for com 
modities of the same type or analogous commodities Whose 
target users are different is laid on a ?oor in the vicinity of 
a location Where the commodities of the same type or the 
analogous commodities Whose target users are different are 
to be arranged on display. A color identical in hue With the 
color used in the location for display is used for the color 
mat. 

[0043] Here, the eXpression “identical in hue” basically 
means an “identical color.” HoWever, the expression is 
intended to alloW slight difference in color. 

[0044] As a result, an ordinary consumer can smoothly 
select a commodity by reference to a color, thereby affording 
convenience to the ordinary consumer. Further, colors are 
uni?ed, Which in turn results in realiZation of uni?ed atmo 
sphere in the location for display. In contrast With the case 
of a location for display having a disordered atmosphere, the 
colors afford to an ordinary consumer an impression of “ease 
of purchase” (i.e., an improvement in the environment of a 
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location for display). Further, it can be expected that an 
increase in an appetite for shopping also contributes to an 
improvement in sales of a shop. 

[0045] [De?nition of Terms] 
[0046] Throughout the speci?cation, the expression “loca 
tion for display” is narroWer in concept than a so-called 
“selling section.” For instance, When commodities are 
arranged on shelves, the locations of the shelves correspond 
to the location for display. 

[0047] Throughout the speci?cation, the expression 
“append” means that presence of a “target user information 
label” is made evident in any form in connection With an 
object commodity, Without regard to the manner of append 
ing, such as adhesion, draWing, or printing. Accordingly, if 
the target user information label can be visible to a con 

sumer, the label is included in the concept of “append,” so 
long as the label is in a visible state. 

[0048] Throughout the speci?cation, the expression 
“article to be hung” means a substance Which is temporarily 
?xed or hung on a shelf. 

[0049] Throughout the speci?cation, the expression “dis 
posable undergarments” means products Which are manu 
factured and sold as “disposable commodities” such as paper 
diapers, regardless of length of service life or lifetime of the 
products. 
[0050] Throughout the speci?cation, the expression “dis 
play” means layout or arrangement of sales commodities 
Which enables ordinary consumers and purchasers to vieW 
the commodities. For instance, When commodities are 
arranged on “shelves of a shop for display,” commodities 
arranged on shelves, Which shelves ordinary consumers 
cannot vieW, do not correspond to the state of “display” 
mentioned herein. In a case Where commodities are arranged 
on shelves located at a position Where ordinary consumers 
can vieW the commodities, the commodities are included in 
the concept of “display” described herein Without regard to 
the layout, sequence of arrangement, and geometry of com 
modities placed on shelves, so long as the commodities are 
arranged so as to be visible for ordinary consumers in any 
form. 

[0051] Throughout the speci?cation, the expression “ordi 
nary consumers and purchasers” encompasses persons Who 
have not yet actually consumed or purchased commodities 
but Who merely have an intention of consuming or purchas 
ing commodities, as Well as persons Who have actually 
consumed or purchased commodities. 

[0052] Throughout the speci?cation, the expression a 
symbol for adjunctly rendering conspicuous a predeter 
mined target user design” includes, for example, a sign or 
symbol appended to the vicinity of a predetermined target 
user design, as Well as an “arroW.” 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0053] FIG. 1 is a perspective vieW shoWing the principal 
part of a package of a paper diaper according to an embodi 
ment of the present invention, shoWing one commodity 
among commodities Whose target users are different; 

[0054] FIG. 2 is an explanatory vieW for describing 
details of a label affixed to an upper portion of a package 11 
according to the present embodiment; 
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[0055] FIG. 3 is a vieW shoWing a case Where a target user 
information label is embodied as information mats for target 
users 22 and Where the mats 22 are placed on a ?oor 23 in 
the immediate loWer vicinity of commodity shelves 21; 

[0056] FIGS. 4(A) is an illustration for describing a case 
Where a target user information label according to the 
present invention is embodied as a target user information 
pointer 25; that is, an article to be hung on the commodity 
shelves 21; and FIG. 4(B) is an illustration for describing a 
case Where a rail 21a of a shelf is assigned color by means 
of causing a color panel 31 to engage With the rail 21a; 

[0057] FIGS. 5(A) through 5(E) are illustrations shoWing 
target user designs employed in a target user information 
label, Wherein FIG. 5(A) is an illustration shoWing a target 
user design intended for a person Who uses a paper diaper 
and can Walk unassisted, FIG. 5(B) is an illustration shoW 
ing a target user design intended for a person Who uses a 
paper diaper and can Walk With assistance, FIG. 5(C) is an 
illustration shoWing a target user design intended for a 
person Who uses a paper diaper and can stand up With 
assistance, FIG. 5(D) is an illustration shoWing a target user 
design intended for a person Who uses a paper diaper and can 
sit With assistance, and FIG. 5(E) is an illustration shoWing 
a target user design intended for a person Who uses a paper 

diaper and is nearly bedridden; 

[0058] FIG. 6 is an illustration for describing a set of 
target user designs employed in a target user information 
label according to the present embodiment, Wherein a target 
user design intended for a person Who can Walk unassisted 
is taken as a predetermined target user design; 

[0059] FIG. 7 is an illustration for describing a set of 
target user designs employed in a target user information 
label according to the present embodiment, Wherein a target 
user design intended for a person Who can Walk With 
assistance is taken as a predetermined target user design; 

[0060] FIG. 8 is an illustration for describing a set of 
target user designs employed in a target user information 
label according to the present embodiment, Wherein a target 
user design intended for a person Who can stand With 
assistance and for a person Who can sit With assistance” are 
taken as predetermined target user designs; 

[0061] FIG. 9 is an illustration for describing a set of 
target user designs employed in a target user information 
label according to the present embodiment, Wherein a target 
user design intended for a person Who is nearly bedridden is 
taken as a predetermined target user design; 

[0062] FIG. 10 is an explanatory illustration for describ 
ing details of a label af?xed on a front section of the package 
11 according to the present embodiment; and 

[0063] FIGS. 11(A) and 11(B) are plan vieWs shoWing 
preferable target user information pointers 25 to be used as 
an article to be hung on the commodity shelves 21, Wherein 
FIG. 11(A) is a pointer oriented to the left side, and FIG. 
11(B) is a pointer oriented to the right side. 

DETAILED DESCRIPTION OF THE 
PREFERRED EMBODIMENTS 

[0064] Preferred embodiments of the present invention 
Will noW be described by reference to the accompanying 
draWings. The present embodiment is described by means of 
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taking a paper diaper as a disposable undergarment having 
an absorbent. Details of a target user information label 
according to the present invention can be changed freely in 
accordance With the types of commodities. It is evident that 
the present invention can be applied to items other than a 
paper diaper. Although a paper diaper is described as a 
preferable embodiment of the invention, the present inven 
tion is not limited to a paper diaper, a package having paper 
diapers packed therein, and a target user information label to 
be af?Xed on the surface of the package. 

[0065] [Overall Con?guration of a Package] 

[0066] FIG. 1 is an illustration shoWing a preferred 
embodiment of the present invention. FIG. 1 is a schematic 
perspective vieW shoWing a packaged product 10 in Which 
unillustrated paper diapers are packed With a package 11. 
FIG. 2 shoWs a front vieW of the packaged product 10 in 
more detail. 

[0067] Here, paper diapers assumed to be used in the 
present embodiment are to be offered to an elderly person 
Who faces constraints on his or her personal mobility in daily 
life and requires assisitance. In connection With those paper 
diapers, the amount of absorbent the structure and thickness 
of the paper diapers are different from each other in accor 
dance With the degree of assistance in Which the target user 
requires. HoWever, the packaged products 10, each packed 
With the package 11, ?nally assume substantially the same 
structure. Hence, a trade name 15 of a paper diaper or uses 
of the paper diaper are printed on the surface of the package 
11 for enabling distinction of the packaged products 10 from 
other packaged products. 

[0068] The packaged product 10 according to the present 
invention has printed thereon the trade name 15 of a paper 
diaper, uses of the paper diaper, and a target user information 
label section 12 serving as a target user information label 
according to the present invention. As a matter of course, a 
target user design corresponding to the target user of paper 
diapers to be packed in the package 11 is to be printed in the 
information label section 12. In a preferred embodiment, the 
information label section 12 is printed simultaneously With 
printing of the trade name 15 and uses of paper diapers. In 
a more preferred embodiment, the information label section 
12 is printed at a conspicuous position on an upper portion 
of the packaged product 10 such that the information label 
section 12 is not hidden behind a rail 21a [see FIG. 4(A)] 
When the packaged product 10 is placed on a commodity 
shelf 21 shoWn in FIG. 3 and such that the information label 
section 12 comes into the vieW of ordinary consumers (see 
FIGS. 1 and 2). 

[0069] The target user information label according to the 
present invention is appended to a conspicuous location on 
an upper portion of the packaged product 10. Therefore, 
even When an ordinary consumer vieWs commodities placed 
on the shelves 21 from a slightly remote location, the 
information labels provided on the commodities immedi 
ately come into the consumer’s vieW. As shoWn in FIG. 3, 
a target user information label according to the present 
invention is embodied as a target user information mat 22, 
and the information mat 22 is laid on a ?oor 23 in the 
immediate loWer vicinity of the commodity shelves 21 (i.e., 
on a ?oor in the vicinity of the shelves). Such an information 
mat 22 acts as a very useful information source for an elderly 
person Who is hunchbacked and has dif?culty in looking 
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upWard. Further, as shoWn in FIG. 4(A), a target user 
information label according to the present invention is 
embodied as the target user information pointer 25 to be 
used as an article to be hung on the shelves 21. As a result, 
the pointer 25 adjunctly renders conspicuous the information 
label section 12 Which serves as a target user information 
label to be appended to the package 10. 

[0070] [Speci?c Embodiment of Target User Information 
Label] 
[0071] As mentioned above, the information label section 
12 serving as a target user information label according to the 
present invention is provided at an easily-visible position on 
the upper portion of the package 11. The pointer 25 is 
provided at an easily-visible position on the rail 21a of the 
shelf 21, and the mat 22 is placed at an easily-visible 
position in the immediate loWer vicinity of the shelf 21. As 
a result, the information label section 12, the pointer 25, and 
the mat 22 are conspicuous to ordinary consumers’ eyes. 

[0072] The target user information label according to the 
present invention comprises a set of target user designs 
symbolically representing target users. Respective target 
user designs suggest or explicitly shoW the degree of per 
sonal mobility of a target elderly person in daily life. 
Simultaneously, the target user designs suggest or explicitly 
shoW the degree of assistance in Which the target elder 
person requires assistance from a caregiver. In association 
With images of the degree of care, the target user designs are 
easily memoriZed by a person Who attempts to purchase a 
commodity. Speci?c embodiments of a target user informa 
tion label according to the present invention are noW 
described. 

[0073] FIGS. 5(A) through 5(E) are illustrations shoWing 
target user designs employed in a target user information 
label. A target user design 2a shoWn in FIG. 5(A) is a mark 
intended for a person Who uses a paper diaper and can Walk 
unassisted. A target user design 2b shoWn in FIG. 5(B) is a 
mark intended for a person Who uses a paper diaper and can 
Walk With assistance. A target user design 2c shoWn in FIG. 
5(C) is a mark intended for a person Who uses a paper diaper 
and can stand up With assistance. A target user design 2d 
shoWn in FIG. 5(D) is a mark intended for a person Who 
uses a paper diaper and can sit With assistance. A target user 
design 26 shoWn in FIG. 5(E) is a mark intended for a 
person Who uses a paper diaper and is nearly bedridden. 

[0074] Here, in the target user design 2b (representing a 
person Who needs assistance) shoWn in FIG. 5(B), there is 
provided a design shoWing a person Who can Walk With 
assistance in conjunction With a design shoWing a “care 
giver” through use of broken lines. In the target user design 
2c (representing a person Who needs assistance) shoWn in 
FIG. 5(C), there is provided a design shoWing a person Who 
can stand up With assistance in conjunction With a design 
shoWing a “care-giver” through use of broken lines. In the 
target user design 2d (representing a person Who needs 
assistance) shoWn in FIG. 5(D), there is provided a design 
shoWing a person Who can sit With assistance in conjunction 
With a design shoWing a “care-giver” through use of broken 
lines. In the target user design 26 (representing a person Who 
needs assistance) shoWn in FIG. 5(E), there is provided a 
design shoWing a person Who is nearly bedridden in con 
junction With a design shoWing a “care-giver” through use of 
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broken lines. Thus, the designs showing persons Who need 
assistance are displayed more conspicuously than the design 
shoWing a “care-giver.” 

[0075] In the present embodiment, a design shoWing a 
“care-giver” is displayed through use of broken lines. The 
broken lines are employed for a patent application document 
in Which a color display is not alloWed. Essentially, display 
ing the designs in colors so as to become distinguished from 
each other is preferable. When the design shoWing a “care 
giver” is displayed in color, the design shoWing a care-giver 
is displayed in a color different from that in Which a design 
shoWing a “person Who needs assistance” is displayed. The 
design shoWing a “care-giver” is displayed in a color analo 
gous to a background color of the target user designs 2b 
through 26 (e.g., the background is displayed in dark ver 
milion, and the design shoWing “care-giver” is displayed in 
light vermilion). Further, designs shoWing “persons Who 
need assistance” are displayed in color (e.g., White) contrary 
to the background color. As a result, displaying the designs 
shoWing “persons Who need assistance” more conspicuously 
than a design shoWing a “care-giver” can be implemented. 

[0076] As a matter of course, the present invention is not 
limited to these examples. Any means can be employed such 
as the lines shoWn in FIGS. 5(B) through 5(E), so long as the 
means can distinguish “persons Who need assistance” from 
a “care-giver.” 

[0077] FIGS. 6 through 9 are descriptive illustrations for 
describing a set of target user designs related to a target user 
information label according to the present embodiment. 
FIG. 6 shoWs a set of target user designs, Wherein the target 
user design 2a intended for a person Who can Walk unas 
sisted is enlargedly displayed as a predetermined target user 
design. FIG. 7 shoWs a set of target user designs, Wherein 
the target user design 2b intended for a person Who can Walk 
With assistance is enlargedly displayed as a predetermined 
target user design. FIG. 8 shoWs a set of target user designs, 
Wherein the target user designs 2c and 2d intended for a 
person Who can stand With assistance and for a person Who 
can sit With assistance are enlargedly displayed as predeter 
mined target user designs. 

[0078] FIG. 9 shoWs a set of target user designs, Wherein 
the target user design 26 intended for a person Who is nearly 
bedridden is enlargedly displayed as a predetermined target 
user design. 

[0079] As illustrated, in connection With target user infor 
mation labels according to the present invention, all the 
target user designs corresponding to all the target users of a 
line of paper diapers to be handled as a commodity are 
displayed as a set. A target user design corresponding to a 
target user of paper diapers packed in the package 11 is 
displayed greater in siZe than the other target user designs 
provided in the set. 

[0080] As a result, a person Who attempts to purchase a 
commodity can understand a category in Which the com 
modity is sold. Further, an ordinary consumer can perceive 
at a glance that a target user of packed paper diapers is a 
person Who can Walk unassisted. 

[0081] In the present embodiment, in FIG. 6, an arroW 3a 
is attached to the target user design 2a as a symbol for 
adjunctly rendering the target user design 2a conspicuous. 
Further, a statement 4a reading “Person Who can Walk 
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unassisted” corresponding to the target user design 2a is 
displayed. Although FIG. 6 poses difficulty in perceiving 
colors, the target user design 2a is actually printed in red in 
contrast With the other target user designs printed in blue. 
Thus, the target user design 2a is more conspicuous than the 
other target user designs, by virtue of color. 

[0082] In FIG. 7, the target user design 2b is displayed in 
red and greater in siZe than the other target user designs 
displayed in blue, so that an ordinary consumer can perceive 
at a glance that a target user of packed paper diapers is a 
person Who can Walk With assistance. The target user design 
2b is assigned an arroW 3b serving as an adjunctive symbol 
and an information statement 4b reading a “person Who can 
Walk With assistance.” 

[0083] In FIG. 8, tWo target user designs 2c and 2d are 
displayed in red and greater in siZe than the other target user 
designs displayed in blue, so that an ordinary consumer can 
perceive at a glance that target users of packed paper diapers 
are a person Who can stand up With assistance and a person 
Who can sit With assistance. The target user designs 2c and 
2d are assigned a common arroW 3c serving as an adjunctive 
symbol, and an information statement 4c reading a “person 
Who can stand up With assistance or sit With assistance.” The 
present invention is embodied such that a plurality of target 
user designs are displayed greater in siZe than the other 
target user designs, as Well as such that only the target user 
design(s) for the commodity in the package 11 is(are) 
enlargedly displayed. Thus, great convenience is afforded to 
manufacturers Who manufacture commodities. 

[0084] In FIG. 9, the target user design 26 is displayed in 
red and greater in siZe than the other target user designs 
displayed in blue, so that an ordinary consumer can perceive 
at a glance that a target user of packed paper diapers is a 
person Who is nearly bedridden. The target user design 26 is 
assigned an arrow 36 serving as an adjunctive symbol, and 
an information statement 46 reading a “person Who is nearly 
bedridden.” 

[0085] In the embodiments shoWn in FIGS. 6 through 9, 
the target user information label is formed such that a set of 
target user designs constituting the label are arranged in 
descending order of degree of assistance required. Hence, a 
purchaser can perceive at a glance the location of commodi 
ties suitable for the purchaser and the degree of required 
care. In addition, ordinality exists in the order in Which 
target user designs are arranged. Hence, the user can readily 
memoriZe all the target user designs belonging to the set, by 
means of ascertaining the pattern of the set of overall target 
user designs. Moreover, so long as a purchaser memoriZes 
the target user designs, there can be diminished a chance of 
the purchaser erroneously purchasing another commodity 
due to misidenti?cation. 

[0086] Further, so long as the target user designs speci? 
cally constituting the target user information label according 
to the present invention and/or the set of target user designs 
are registered as trademarks, ordinary consumers’ confusion 
about target user information labels, Which Would otherWise 
be caused by illegal use of the target user designs by illegal 
competitors, can be prevented even When the target user 
designs Will have become prevalent. 

[0087] [Additional Con?guration] 
[0088] As shoWn in FIG. 2, the capacity of absorbent 
“capable of absorbing urine released in tWo to three void 
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ings” and the lifetime “e.g., long hour use” are displayed on 
the surface of the package 11. Further, a trade name 
15“Long-hour Dryish Pads” is displayed in the center por 
tion of the package 11. Simple illustrations representing a 
product, the name of the manufacturer, and the number of 
paper diapers packed in the package 11 (i.e., “22 sheets”) are 
displayed in a loWer portion of the package 11. 

[0089] HoWever, the typical construction of the package 
11 according to the present invention is as folloWs: A set of 
target user designs are printed as the information label 
section 2, at a position most easily vieWable for a purchaser 
on an upper portion of the package 11. The target user design 
26 serving as a predetermined target user design is displayed 
in red and greater in siZe than the other target user designs 
2a through 2d displayed in blue. Further, the target user 
design 26 is assigned an arrow 36 serving as an adjunctive 
symbol, and an information statement 46 reading “person 
Who is nearly bedridden.” 

[0090] In the present invention, a target user information 
label is displayed at a very-noticeable position on an upper 
portion in the vicinity of the position Where the trade name 
is displayed, in preference to other information to be printed, 
thereby enabling a consumer to perceive at a glance a target 
user of the commodity. As shoWn in FIG. 10, solely the 
speci?c target user design 26 belonging to the set of target 
user designs constituting the target user information label 
according to the present invention is displayed on a front 
section of the package 11 according to the embodiment. As 
a result, a target user design corresponding to the target user 
of packed paper diapers can be made recogniZable from as 
many angles as possible. Even When the packages 11 are 
stacked vertically for display and many commodities are 
provided for display in an overlapping manner, there can be 
diminished a chance of occurrence of erroneous purchase of 
another commodity, Which Would otherWise be caused by 
misidenti?cation. 

[0091] In the present embodiment, the present invention 
has been described, by means of taking as an eXample a 
display package having packed therein commodities of the 
same type or analogous commodities Whose target users are 
different and having a target user information label. HoW 
ever, the present invention is not limited to such an eXample. 
The target user information label according to the present 
invention can be provided on a ?oor in the vicinity of 
shelves on Which are to be placed commodities of the same 
type or analogous commodities Whose target users are 
different. For instance, When commodities are placed on 
shelves, the information label is provided on the ?oor in the 
vicinity of the shelves. When commodities are placed 
directly on a ?oor While being held in a corrugated card 
board carton as is often the case in a discount shop, it goes 
Without saying that the information label is provided on the 
?oor in the vicinity of the commodities on display. 

[0092] As has been described by reference to FIGS. 4(A), 
the target user information label according to the present 
invention can be embodied as the target user information 
pointer 25 and hung on the rail 21a of the shelves 21. As 
shoWn in FIGS. 11(A) and 11(B), solely the speci?c target 
user design 2a (of the set of target user designs constituting 
the target user information label) is displayed on the surface 
of a bent-arroW-shaped plate. The pointer 25 may be pro 
vided as an article to be hung on a shelf. Alternatively, a 
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target user information label may be provided on a name 
plate having descriptions above a commodity or on a tag 
speci?cally designed for providing information [see FIG. 
4(A)]. Here, an article to be hung is not limited to an article 
to be hung directly on a shelf, but may be an article to be 
hung directly on a commodity or a ceiling. 

[0093] [Manners of Appending a Label] 

[0094] As has been described, in the present embodiment 
a target user information label is “appended” to a package by 
means of direct printing. HoWever, the information label 
may be printed on a peel-off sticker, and the sticker may be 
af?Xed to the package. Alternatively, the information label 
may be draWn directly on the package. In any event, the 
target user information label according to the present inven 
tion can be susceptible to various uses, thereby rendering the 
information label visible for consumers. As a result, eXist 
ence of the information label becomes evident, thereby 
exhibiting its original effect. 

[0095] In the present embodiment, a predetermined target 
user design corresponding to the target user of packed paper 
diapers is printed in red, While the other target user designs 
are printed in blue. A statement reading “Person Who can 
Walk unassisted” is described as an information statement 
corresponding to the predetermined target user design. 
Moreover, the target user design is assigned an arroW as an 
adjunctive symbol for rendering the predetermined target 
user design conspicuous. The present invention can yield an 
effect so long as the present invention is implemented in any 
one of the following manners; that is, displaying the target 
information labels in different colors, appending an infor 
mation statement to a predetermined target information 
label, and assigning a symbol to a predetermined target 
information label. Although in the present embodiment an 
arroW is employed as an adjunctive symbol, various symbols 
may be employed, so long as the symbols highlight a 
predetermined target user design, such as an annular symbol. 

[0096] [Improvements in the Environment of Shelves] 

[0097] In the present embodiment, four information mats 
22 for target user are provided. As shoWn in FIG. 3, the 
respective four mats 22 are provided With a target display 
section 22b-1 corresponding to the target user design 26 as 
shoWn in FIG. 2, a target display section 22b-2 correspond 
ing to the target user designs (2d+2c) as shoWn in FIG. 2, 
a target display section 22b-3 corresponding to the target 
user design 2b as shoWn in FIG. 2, and a target display 
section 22b-4 corresponding to the target user design 2a as 
shoWn in FIG. 2. The areas of the mats 22 other than the 
target display sections 22b-1, 22b-2, 22b-3, and 22b-4 
constitute color information sections 22a-1, 22a-2, 22a-3, 
and 22a-4. Explanatory descriptions, such as “Person Who 
can Walk unassisted, “Person Who can Walk With assistance, 
”“Person Who can stand With assistance and sit With assis 
tance,” and “Person Who is bedridden,” are provided in the 
respective color information sections 22a-1 through 22a-4. 
Moreover, a color information mat 22a-5 has only a descrip 
tion “Person Who suffers from slight incontinence,” and no 
target user display section is provided in the mat. 

[0098] As shoWn in FIG. 4(B), the rail 21a of the shelf 21 
is provided With a pair of locking lugs 27 at the top and the 
bottom. An elongated color panel 31 is held by the locking 
lugs 27. 
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[0099] In this state, the characteristic of the present inven 
tion lies in that the rail 21a-1 of the shelf 21 having placed 
thereon commodities intended for, for example, “Person 
Who is nearly bedridden” and the color information section 
22a-1 of the target user information mat 22 appear in the 
same color; that is, red. 

[0100] (See FIG. 3) 
[0101] Similarly, the rail 21a-2 of the shelf 21 having 
placed thereon commodities intended for “Person Who can 
stand With assistance and sit With assistance” and the color 
information section 22a-2 of the mat 22 both appear in blue. 
The rail 21a-3 of the shelf 22 having placed thereon com 
modities intended for “Person Who can Walk With assis 
tance” and the color information section 22a-3 of the mat 22 
both appear in pink. The rail 21a-4 of the shelf 21 having 
placed thereon commodities intended for “Person Who can 
Walk unassisted” and the color information section 22a-4 of 
the mat 22 both appear in green. The rail 21a-5 of the shelf 
21 having placed thereon commodities intended for “Person 
Who suffers from slight incontinence” and the mat 22a-5 
having a description “Person Who suffers from slight incon 
tinence” both appear in yelloW. 

[0102] The colors of the rails 21a-1 through 21a-5 of the 
shelf 21 are adjusted, by means of modifying the color of the 
color panel 31. 

[0103] As a result, an ordinary consumer can smoothly 
select a desired commodity by reference to a color, thereby 
affording convenience to ordinary consumers. Since colors 
are uni?ed, ordinary consumers realiZe a uni?ed atmosphere 
in the location for display. In contrast With the case of a 
location for display having a disordered atmosphere, the 
colors afford to an ordinary consumer an impression of “ease 
of purchase” (i.e., an improvement in the environment of a 
location for display). Further, it can be eXpected that an 
increase in an appetite for shopping also contributes to an 
improvement in sales of a shop. 

[0104] In the previous embodiment, the present invention 
has been described by taking paper diapers serving as 
disposable undergarments as examples of commodities 
related to personal care products. HoWever, the present 
invention is not limited to such eXamples and can be applied 
to ordinary apparel products. 

[0105] As has been described, according to the present 
invention, When there are commodities of the same type or 
analogous commodities Whose target users are different, a 
predetermined target user design of a set of target user 
designs is displayed greater in siZe than the other target user 
designs. Hence, a corresponding target user is clearly 
pointed out, and an ordinary consumer can immediately ?nd 
a desired commodity from commodities placed on shelves 
for display. 

[0106] For eXample, even a purchaser Who is an ordinary 
consumer and physically handicapped to such an eXtent that 
he requires care from another person can discern at a glance 
a commodity suitable for his current status. Thus, conve 
nience in purchasing a commodity is afforded to a handi 
capped consumer. 

1. Atarget user information label for identifying a type of 
commodity Within a group of analogous types of commodi 

Jul. 10, 2003 

ties including a ?rst type of commodity and a second type of 
commodity, said label comprising: 

a ?rst target user picture illustrating a ?rst target user of 
the ?rst type of commodity, 

a second target user picture illustrating a second target 
user of the second type of commodity, 

Wherein said ?rst target user picture is larger than said 
second target user picture such that said label identi?es 
the ?rst type of commodity. 

2. The target user information label according to claim 1, 
Wherein said label is capable of being appended to at least 
one of a package for packing the ?rst type of commodity, a 
?oor in a vicinity of the ?rst type of commodity and a shelf 
capable of holding the ?rst type of commodity. 

3. The target user information label according to claim 1, 
Wherein said label comprises at least one of a ?rst color in 
said ?rst target user picture and a second color in said second 
target user picture, an information notice for a ?rst target 
user on said ?rst target user picture and a sign for the ?rst 
target user on said ?rst target user picture. 

4. The target user information label according to claim 1, 
Wherein the analogous types of commodities comprise dis 
posable undergarments. 

5. The target user information label according to claim 1, 
Wherein the analogous types of commodities comprise per 
sonal care products. 

6. The target user information label according to claim 1, 
further comprising: 

a third target user picture illustrating a third target user of 
a third type of commodity Within the group of analo 
gous types of commodities, 

Wherein the analogous types of commodities comprise 
personal care products, and 

Wherein said ?rst, second and third target user pictures are 
arranged in an order of degree of care requirement of 
each target user. 

7. The target user information label according to claim 6, 
Wherein When the ?rst target user comprises a target user 
requiring assistance, said ?rst target user picture further 
comprises a picture of a target user and a picture of a 
care-giver. 

8. The target user information label according to claim 7, 
Wherein said picture of a target user is different than said 
picture of a care-giver. 

9. The target user information label according to claim 1, 
Wherein said ?rst target user picture comprises an illustra 
tion Which is easily memoriZed in association With a corre 
sponding image of the ?rst target user. 

10. The target user information label according to claim 1, 
Wherein said target user information label further comprises 
a registered trademark. 

11. A target user information label for identifying a type 
of commodity Within a group of analogous types of com 
modities, said label comprising: 

a ?rst target user picture illustrating a ?rst human target 
user of a ?rst type of commodity; and 

a second target user picture illustrating a second human 
target user of a second type of commodity, 




