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SYSTEM AND METHOD FOR PROVIDING A 
COMPARABLE BRANDED PRODUCT BASED ON 

A CURRENT BRANDED PRODUCT FOR 
NON-COMPARISON SHOPPED PRODUCTS 

RELATED APPLICATION 

[0001] This application is a divisional application of US. 
Ser. No. 09/393,228, ?led Sep. 9, 1999. 

FIELD OF THE INVENTION 

[0002] The present invention relates to a system for pro 
viding a comparison of comparable branded products. More 
particularly, the invention relates to a method and apparatus 
for providing at least one comparable branded product to an 
end-user, Wherein the category of products are non-com 
parison shopped products. 

BACKGROUND OF THE INVENTION 

[0003] There are numerous categories of products that are 
sold by brand name. Typically, for certain categories of 
products, each manufacturer markets its branded products as 
separate from other manufacturers. Moreover, for these 
same type of products, a distributor that offers for sale the 
same or similar product category by different manufacturers 
Will typically have its catalogue organiZed by manufacturer 
and not by product category. In this Way, a consumer is 
unable to compare different brand names from different 
manufacturers in order to purchase alternative products. 
Examples of such markets include patients With intestinal 
stomas, incontinence, Wound care needs, diabetes; and for 
patients requiring home respiratory therapy, respiratory 
access and tracheotomy care, home intravenous therapy, 
home occupational, physical and/or rehabilitation therapy, 
podiatric products, chiropractic and/or orthopedic equip 
ment, braces and supports. Other examples of such markets 
include the category of perfumes. 

[0004] In one embodiment, the present invention is 
applied to products used in conjunction With a stoma (e. g. an 
opening through the body Wall). In urostomy, colostomy, 
ileostomy, and other similar operations, part or all of a 
patient’s bladder, intestine, or other organ is removed, and is 
replaced With a conduit for channeling body ?uids or Waste 
out of the patient’s body via a stoma or tube. In the case of 
a colostomy, ileostomy or urostomy, body Waste is collected 
by an external apparatus, usually attached to the patient’s 
skin around the stoma or tube. For example, a conventional 
ostomy appliance is a relatively ?at plastic bag having an 
aperture to receive the stoma, the bag usually being formed 
With a ?ange for ?tting around the stoma and for being 
sealed to the skin of the abdomen With an adhesive layer. 

[0005] A primary problem faced by ostomates is that of 
undesired leakage around the containment appliance 
attached to the stoma location. Typically, a pouch for con 
taining and holding the bodily drainages (i.e., human excre 
ment, such as fecal matter or urine) is adhesively attached to 
the skin surrounding the stoma. Any type of relative move 
ment betWeen the surrounding skin area and the adhesive 
material Will create a channel or a track through Which 
bodily drainages Will leak. Such leakages may cause detri 
mental damage to the surrounding skin and are also a source 
of humiliation and embarrassment for the ostomate, not to 
mention the other problems associated With smell and dam 
age to clothing. 
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[0006] Because of these conditions, there exist numerous 
products that are used With or in conjunction With a stoma 
including pouches, ostomy systems, sealants and skin bar 
riers. For example, Hollister offers for sale a line of branded 
drainable pouches named “First Choice” While Coloplast 
offers for sale its oWn line of branded drainable pouches 
named “Assura”. HoWever, prior to the present invention, an 
end-user of one of these branded products Would not and 
could not directly compare these branded products. Accord 
ingly, as an example, an end-user Who Was presently buying 
a speci?c type of “Assura” drainable pouch Would not be 
able to comparison shop and thus, compare to a speci?c type 
of a “First Choice” product. Moreover, in many cases, 
end-users Were unaWare that comparable branded products 
even existed and thus, the end-user may have had no 
expectation that he/she could comparison shop. 
[0007] In addition, manufacturers of a speci?c branded 
product have been motivated in the past to assure that its 
branded product can not be comparison shopped With 
another manufacturer’s branded product. Manufacturers 
employ numerous methods to achieve this result including, 
for example: (a) establishing a branded name (i.e. a label for 
the speci?c product); (b) establishing an internal proprietary 
coding system; (c) publishing catalogues and other sales 
information that avoids any detailed analysis of the product; 
and (d) providing insuf?cient details of their product so that 
distributors are required to publish catalogues that are com 
piled according to each manufacturer and not according to 
product category. All of these techniques have one main 
purpose—to prevent the manufacturer’s oWn branded prod 
uct from being compared to other potentially competitive 
products. In this Way, an end-user Who has previously 
bought certain branded product from one manufacturer, Will 
not be likely to sWitch to another manufacturer’s branded 
product. Thus, the end-user Will continue to purchase from 
the same manufacturer. 

[0008] In contrast, there exist product categories that have 
a history of comparison shopping. For example, one cat 
egory that has produced a multitude of products and has 
become a highly competitive comparison shopping environ 
ment is consumer appliances and electronics. Each type of 
product such as a television set is typically available from 
several different manufacturers, and each manufacturer typi 
cally produces several models of the same type of product. 
For example, an electronic distributor Will typically display 
20 inch television sets from different manufacturers and 
several models from the same manufacturer in a side-by-side 
comparison. As such, for these product categories, there 
exists an expectation on behalf of the end-user that there are 
comparable branded products. 
[0009] Despite these knoWn categories of products involv 
ing comparison shopping, there still is needed a system that 
automatically compares branded products (that Were previ 
ously only identi?ed according to their oWn brand manu 
facturer and not comparison shopped) for the categories of 
non-comparison shopped products and provides an accurate 
and precise comparison, responsive to changing industry 
products, that also provides point of sale assistance to 
consumers With branded products and price comparisons 
among manufacturers products. 

SUMMARY OF THE INVENTION 

[0010] For purpose of the present invention, the term 
“comparable” product means a product, or combination of 
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products, that is interchangeable With the original branded 
product and that does not result in any additional detrimental 
effects When compared to the original product. The term 
“branded” name or “branded” product means the manufac 
turers speci?c identi?cation of its oWn product. For 
example, a “branded” product may include a trademark, a 
manufacturer’s proprietary identi?cation or other means 
used by a manufacture to identify its product and thus, to 
make the product distinct from other products. 

[0011] Moreover, for purposes of this present invention, 
the term “non-comparison shopped product” means a type of 
product that, Without technical assistance, an end-user of the 
product is not capable of determining at least one compa 
rable product. The term “end-user” means the person Who is 
using the product. For example, for a pouch to be used With 
an intestinal stoma, the end-user is the patient. The term 
“technical assistance” means a person having information 
concerning the speci?c branded product that is knoWn only 
to those of ordinary skill in the art of the particular product 
category. The folloWing are examples of “non-comparison 
shopped products” (but, are not limited to the folloWing 
examples): (a) for patients With intestinal stomas, pouches, 
ostomy systems, sealants, and skin barriers; (b) for patients 
With incontinence, urinary catheters; (c) for patients With 
Wound care needs (e.g. care of chronic Wounds such as 
venous stasis ulcers and decubitus ulcer), skin barrier dress 
ings and hydrogel dressings; and (d) for patients requiring 
respitory access and tracheostomy care, tracheostomy tubes. 
In a speci?c example, numerous non-comparison shopped 
products are offered for sale in the catalogue, “The Complete 
Home Care and Ostomy Suppliers Catalog,” distributed by 
Edgepark Surgical Inc. In that catalogue, ostomy products 
are generally categoriZed according to manufacturer (e.g. 
ConvaTec, Hollister, Smith & NepheW, Inc., Coloplast, 
Nu-Hope, Cymed/Bard) and not according to product cat 
egory (e.g. pouches, ostomy systems, sealants, skin barri 
ers). 
[0012] The present invention provides an automated sys 
tem and apparatus that provides an end-user With the capa 
bility to compare and display comparable branded products 
for a plurality of products and also provides an end-user at 
the point of sale With comparisons of comparable branded 
products among the same manufacturer and other manufac 
turers. Speci?cally, the present invention relates to an auto 
mated system for providing at least one comparable branded 
product to an end-user, Wherein the end-user’s current 
branded product is a non-comparison shopped product, 
Wherein the method comprises: 

[0013] (a) entering means for entering the product data 
of the product including branded name and for gener 
ating an output corresponding to the product data; 

[0014] (b) generating means for receiving said output 
from said entering means, for accessing a set of data 
relating to other branded products, and for generating a 
function based on said output and said set of data, 
Wherein said function has a branded product compara 
tor; 

[0015] (c) computing means for receiving said function 
from said generating means and for computing a com 
parable branded product based upon said received 
function; and 

[0016] (d) transferring means for providing at least one 
comparable branded product to said user. 
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[0017] In one embodiment, the hardWare for the system 
comprises a storage device for storing survey, branded 
products and transaction information in a data structure 
format, a memory medium, a central processing unit and a 
communication port. In one embodiment, the database is a 
relational database. The tables of the database may be in the 
format of roWs and columns. 

[0018] The system also contains a stored program-con 
trolled application for comparing branded products and/or 
accompanying survey responsive to market ?uctuations and 
changes. Thus, in one embodiment, as the data records in the 
tables are updated, a softWare program is utiliZed that 
automatically recon?gures the comparative branded prod 
ucts in accordance With an established comparator. 

[0019] Accordingly, in another embodiment, the system of 
the present invention is a computeriZed comparator of 
branded products. Speci?cally, in yet another embodiment, 
the branded product comparator function of the system is 
responsive to branded products of the same and different 
manufacturers. The database of the system may include one 
or more identi?cation markers for each item offered, includ 
ing a product identi?cation number, eg a stock keeping unit 
(“SKU”), and the manufacturer. The comparator softWare 
may de?ne, among other elements, the type, category, 
measurements (including diameter(s) of device, siZe) and 
material composition. 

[0020] In overall operation in one embodiment, the system 
receives a speci?c branded product from a speci?c manu 
facturer, compares this speci?c branded product With the 
database’s comparable branded products, and automatically 
selects one or more comparable branded products or com 
bination of comparable products. Manufacturer’s branded 
products are input on a regular basis (e.g. daily, hourly, or 
other frequencies are possible) as necessary. 

[0021] As a database system, the product invention may 
generate a variety of forms and reports. As an output device, 
the comparable branded product or products may be dis 
played in any method suitable to the end-user. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0022] The accompanying draWings are included to pro 
vide a further understanding of the present invention. These 
draWings are incorporated in and constitute a part of this 
speci?cation, illustrate one or more embodiments of the 
present invention, and together With the description, serve to 
explain the principles of the present invention. 

[0023] FIG. 1 illustrates a block diagram of the central 
controller in accordance With one embodiment of the present 
invention; 

[0024] FIG. 2 is a schematic diagram of hardWare in 
accordance With one embodiment of the present invention; 

[0025] FIG. 3 is a schematic diagram representing the 
operation of the RAM in accordance With one embodiment 
of the present invention; 

[0026] FIGS. 4 and 5 illustrate ?oW diagrams of various 
embodiments of methods of the present invention. 

[0027] FIG. 6 illustrates a block diagram of the brand 
name database of one embodiment of the present invention. 
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[0028] FIG. 7 illustrates an example of the brand name 
comparator of one embodiment of the present invention. 

[0029] Among those bene?ts and improvements that have 
been disclosed, other objects and advantages of this inven 
tion Will become apparent from the following description 
taken in conjunction With the accompanying draWings. The 
draWings constitute a part of this speci?cation and include 
exemplary embodiments of the present invention and illus 
trate various objects and features thereof. 

DETAILED DESCRIPTION OF THE 
INVENTION 

[0030] As required, detailed embodiments of the present 
invention are disclosed herein; hoWever, it is to be under 
stood that the disclosed embodiments are merely exemplary 
of the invention that may be embodied in various forms. The 
?gures are not necessary to scale, some features may be 
exaggerated to shoW details of particular components. 
Therefore, speci?c structural and functional details dis 
closed herein are not to be interpreted as limiting, but merely 
as a basis for the claims and as a representative basis for 
teaching one skilled in the art to variously employ the 
present invention. 

[0031] FIG. 1 illustrates one embodiment of the central 
controller 20 of the present invention. The central controller 
includes a CPU 21 Which performs the processing functions 
of the controller. It also includes a read only memory 22 
(ROM) and a random access memory 23 The ROM 
22 is used to store at least some of the program instructions 
that are to be executed by the CPU 21, such as portions of 
the operating system and the RAM 23 is used for temporary 
storage of data. A clock circuit 24 provides a clock signal 
Which is required by the CPU. The use of a CPU in 
conjunction With ROM, RAM and a clock circuit is Well 
knoWn in the art of CPU based electronic circuit design. 

[0032] The central controller 20 also includes a commu 
nication port 25 Which enables the CPU 21 to communicate 
With devices external to the central controller. In one 
embodiment, a modem 26 is used to communicate With 
devices outside the central controller 20. HoWever, other 
methods of communication With external devices may be 
used including hard-Wired connections, Wire-less connec 
tions and optical communications. 

[0033] The CPU 21 can also store information to, and read 
information from, the data storage device 27. This data 
storage device includes, in one embodiment, a survey data 
base 27a and a branded product database 27b. The data 
storage device 27 may also include a transaction processor 
instructions 27c Which can be read by and executed by the 
CPU 21 and thus, enables the CPU 21 to process transac 
tions. In another embodiment, the survey database and 
branded product database may be incorporated into a single 
database. 

[0034] FIG. 2 illustrates one embodiment of the present 
invention depicting the hardWare component. The hardWare 
100 includes a CPU 102, a RAM 104, a ROM 116, storage 
device 110 such as a hard disk including a database 114 
stored therein and user input/output devices 108 such as 
terminals. A computer 116 includes RAM 104, ROM 116 
and CPU 102. Optionally, a printer 112 is attached to the 
computer. 
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[0035] FIG. 3 shoWs schematically the organiZation of 
RAM 104 Which includes an operating system 200, a 
teleprocessing multi-user monitor 202, a brand com 
parator program 204, a database management system 206 
that manages the transfer of data betWeen multiple local and 
remote terminals. Reference 208 and 210 refer to commu 
nicating access connections to terminals 108 and storage 
devices 110, eg hard disks. Database management system 
206 includes a database manager 212 and an interactive 
query/update language component 214 Wherein a user can 
query and update data records in the database 114. 

[0036] In yet another embodiment, as is knoWn in the art, 
a relational database is employed. A relational database is a 
database in Which sets of related data are treated logically as 
if they Were contained in tWo-dimensional tables in Which 
each data record of the set appears as a roW and attributes or 
?elds of the items are arranged as columns. Since the 
database is relational, each of its tables Will have a column 
that is the same as a column of at least one other table. Each 
speci?c model of a branded product in the system user’s 
inventory, regardless of database organiZation, is character 
iZed in the database, by certain parameters (attributes or 
?elds). Each speci?c model of the branded product may be 
assigned a unique product identi?cation number Which is 
used to identify it from other items in the database. Each 
product may also have one or more parameters Which are 
used, for example, to group the product into one or more 
product groups or describe features of the product. In one 
embodiment of the present invention, the parameters for 
each product in the system user’s inventory suitably 
includes, Without limitation, a unique SKU, a product 
description, a manufacturer’s name and number, and a 
branded name. 

[0037] FIG. 4 illustrates a How diagram representing one 
embodiment Where a customer (i.e. end-user) is presently 
purchasing a speci?c branded product and, the present 
invention provides the end-user With one or more compa 
rable branded products. Customer enters brand name prod 
uct (eg the product customer is presently purchasing) (step 
1010). Customer enters brand name product into terminal 
(step 1020). The customer information is transmitted to the 
central controller (step 1030). Information concerning each 
branded product is inputted into the central controller on a 
periodic basis (e.g. hourly, daily, Weekly or monthly) and 
updated as necessary (step 1045). In one embodiment, each 
input branded product is analyZed by computer means 
and/or by an individual Who is speci?cally trained to analyZe 
and describe the branded products in speci?c product cat 
egories. For example, in one embodiment, in the area of 
stoma products, an individual, Who is trained in this area 
(eg an enterostomal therapist), inspects the branded prod 
uct and inputs the product characteristics and speci?cations 
of the branded product. In another embodiment, a computer 
program is Written to “search” the internet for branded 
products in a speci?c category and for any characteristics of 
the branded products. The central controller then compares 
the current end-user’s brand name product to the database 
containing other brand name products (including speci?c 
product characteristics) and determines one or more com 
parable products (step 1040). At least one selected compa 
rable brand name product is transmitted to the customer 
(step 1050). In addition, the customer can then select the 
comparable brand name product (step 1060). Finally, the 
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customer completes the transaction by paying for compa 
rable brand product (step 1070). 

[0038] In another embodiment, a problem based survey 
may be used in conjunction With the analysis of the end 
user’s current branded product. For example, in one embodi 
ment of stoma products, the following survey may be 
employed: 

[0039] What type of operation: Ileostomy, Colostomy 
or Urostomy? 

[0040] NarroWs doWn to the correct type of appli 
ances 

[0041] 
[0042] Leads to convex faceplates 

[0043] 
[0044] Leads to binder, such as Nu-Hope Cool Com 

fort Support Belt 

[0045] Is the stoma too high, or on top of a large bulge 
on the belly? 

[0046] Adjust Wafer siZe doWn 

[0047] 
belly? 
[0048] Adjust Wafer siZe up 

[0049] Is there any skin surface irregularity around the 
stoma (e.g. bony prominence, scar or belly button) 

Is the stoma ?at or retracted? 

Is there a hernia, or bulge by the stoma? 

Is the stoma too loW, or under a bulge on the 

[0050] Special contour appliances like Hollister Con 
tour I or sealants like Eakin Cohesive Seals under 
any stoma appliance 

[0051] Do you have dif?culty concealing the appliance 
under your clothes? 

[0052] LoW-pro?le appliances 
[0053] Does the stoma prolapse or protrude exces 

sively? 
[0054] No loW-pro?le appliances 

[0055] Are you prone to skin rash? 

[0056] PoWders, creams, moisture barriers 

[0057] Some prescription items here (e.g. Lotrimin 
cream for candida rash) 

[0058] FIG. 5 illustrates a How diagram representing 
another embodiment Where a survey is used in conjunction 
With a branded product analysis. In this embodiment, the 
customer (i.e. end-user) completes the survey (step 1110). 
Customer enters the survey into terminal (step 1120). The 
customer information is transmitted to the central controller 
(step 1130). Information concerning each branded product 
and responses to survey data corresponding to branded 
products is inputted into the central controller on a periodic 
basis and updated as necessary including branded products 
that meet the criteria of various questions of the survey (step 
1145). The central controller then compares the survey data 
to the database and determines one or more product(s) that 
meet the acceptable criteria of the survey (step 1140). One 
or more selected comparable branded product(s) are trans 
mitted to the customer (step 1150). In addition, the customer 
can then select one or more of the comparable brand name 
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products (step 1160). And, the customer completes the 
transaction by paying for comparable brand product (step 
1170). 
[0059] In another embodiment, FIG. 4 and FIG. 5 may be 
combined so that the customer enters both the problem 
based survey data and the end-user’s current branded prod 
uct that he/she is currently using. 

[0060] FIG. 6 is one embodiment of the brand name 
database. The database system generally comprises a statis 
tical module that uses: (a) industry and statistical experience 
of a speci?c branded product; (b) public database that relates 
to the speci?c product (eg manufacturers catalogues, inter 
net sites); and (c) experience obtained by inspecting speci?c 
branded product. The statistical module creates a library 
database of branded products. The brand name database 
combines speci?c information relating to the end-user With 
the library database to generate one or more comparable 
branded products. 

[0061] FIG. 7 is an example of one embodiment of the 
present invention in the area of stoma devices. The left-most 
column labeled “manufacturer” is the input information of 
the manufacturer by the end-user (if knoWn). The next 
column is input information by the end-user of his/her 
current branded product. The next column is the siZe of the 
end-user’s branded product. This information may be 
entered by the end-user. In one embodiment, the end-user 
also inputs the SKU and count. In another embodiment, the 
central controller generates the SKU and count along With 
the price. The central controller then compares the inputted 
information to the database and computes a “generic” 
description. The tWo right side columns are the comparable 
branded product information transmitted to the end-user. As 
shoWn in FIG. 7 in one example, the present invention 
generates a comparable branded product that is sold by a 
manufacturer as tWo separate items (see eg “Nu-Hope 
Flexible Barrier, Fecal, 4“><4“” and “Nu-Hope Round Bar 
rier Discs”). 
[0062] In another embodiment, in addition to transmitting 
at least one comparable branded name product to the end 
user, the present invention automatically implements price 
responses based on the computation of comparable branded 
products. For example, in yet another embodiment, as illus 
trated in FIG. 7, comparable branded products are computed 
With their corresponding initial prices. After computing 
these comparable branded products, the system may imple 
ment an additional program that compares the price of the 
end-user’s current branded product With the comparable 
branded products. The system then adjusts the prices, either 
increasing or decreasing the prices of the comparable 
branded products based on a set margin established by the 
distributor of the system. 

[0063] In yet another embodiment of the price response 
program, the controller may have an additional program that 
automatically implements price responses based on a com 
parison of advertised prices of other competitors (e.g. dis 
tributors). The displayed price may then be adjusted to 
re?ect a loWer price than the competitors’ prices. The 
program may also contain a “minimum” price for a particu 
lar product so that the displayed price is not less than this 
“minimum” price. 

[0064] In a further embodiment, the present invention may 
be used for providing at least one comparable branded 
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Women’s or men’s perfume to an end-user. For example, a 
Woman Would input her current brand name. The brand 
name database perfume product Would contain detailed 
information concerning the precise chemical make-up of 
that and other brand name Women’s perfumes. In one 
embodiment, to produce the brand name product database, a 
sample of each speci?c branded perfume Would be analyZed 
by gas chromatographes, infrared spectrometer, thermal 
chromatograph and/or mass spectrometer, or any combina 
tion of these devices. An electronic “?ngerprint” (e.g. iden 
ti?cation) Would be produced for each sample. In another 
eXample, a device called a “Cyrano 2000” instrument may 
also be used to identify the electronic “?ngerprint” of each 
sample. See e.g., “A Nose For Business,” MIT’s Technology 
RevieW (July/August 1999), pp. 62-7. The central controller 
Would compare the current brand name product to the 
database and determine one or more Women’s brand name(s) 
that correspond(s) to the electronic “?ngerprint” of the 
current brand name. The central controller Would be pro 
grammed to alloW for established deviations When compar 
ing the “?ngerprint” of the current brand name to “?nger 
prints” in the database. One or more comparable brand name 
perfumes Would be transmitted to the end-user. In yet 
another embodiment, the central controller Would select tWo 
or more speci?c branded name perfumes to be combined by 
the end-user in order to produce a comparable smell of the 
current brand name perfume. 

[0065] In combination With the above embodiments con 
cerning the perfume applications, a survey may be imple 
mented. The survey may include such items as the “likes and 
dislikes” of various odors such as various food and ?oWer 
odors. In this Way, the present invention Would select the 
desired brand name perfumes that correlate to the “?nger 
print” and the survey. 

[0066] A system and method for providing a comparable 
branded product based on a current branded product for 
non-comparison shopped products have been described 
herein. As previously stated, detailed embodiments of the 
present invention are disclosed herein; hoWever, it is to be 
understood that the disclosed embodiments are merely 
eXemplary of the invention that may be embodied in various 
forms. It Will be appreciated that many modi?cations and 
other variations that Will be appreciated by those skilled in 
the art are Within the intended scope of this invention as 
claimed beloW Without department from the teachings, spirit 
and intended scope of the invention. 

What is claimed is: 
1. A computer implemented method of providing at least 

one comparable branded product to an end-user, Wherein the 
end-user’s current branded product is a non-comparison 
shopped product, Wherein the method comprises: 

(a) entering product data of the product including branded 
name into an entering device, Wherein the entering step 
comprises generating an output corresponding to the 
product data; 

(b) accessing a set of data relating to other branded 
products having comparable attributes from the product 
data from the output and the set of data; 

(c) computing at least one comparable branded product to 
be provided to the user based upon the generated 
function and the comparable product; and 
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(d) providing at least one comparable branded product to 
the end-user. 

2. An automated system for providing at least one com 
parable branded product to an end-user, Wherein the end 
user’s current branded product is a non-comparison shopped 
product, Wherein the method comprises: 

(a) entering means for entering the product data of the 
product including branded name and for generating an 
output corresponding to the product data; 

(b) generating means for receiving said output from said 
entering means, for accessing a set of data relating to 
other branded products, and for generating a function 
based on said output and said set of data, Wherein said 
function has a branded product comparator; 

(c) computing means for receiving said function from said 
generating means and for computing a comparable 
branded product based upon said received function; and 

(d) transferring means for providing at least one compa 
rable branded product to said user. 

3. Adata processing apparatus for determining at least one 
comparable branded product to an end-user, Wherein the 
end-user’s current branded product is a non-comparison 
shopped product, Wherein the method comprises: 

a central controller including a CPU and a memory 
operatively connected to said CPU; 

at least one terminal, adapted for communicating With 
said central controller, for transmitting to said central 
controller brand product information including branded 
name; 

said memory in said central controller containing a pro 
gram, adapted to be eXecuted by said CPU, for deter 
mining at least one comparable product based on the 
brand name of a product; and 

Wherein said central controller receives said brand name 
from said terminal and computes the comparable 
branded product based upon the brand name criteria. 

4. An automated method of providing at least one com 
parable branded product, Wherein the end-user’s current 
branded product is a non-comparison shopped product, 
using a central controller including a CPU and a memory 
operatively connected to said CPU and containing a program 
adapted to be eXecuted by said CPU for determining at least 
one comparable branded product based upon a brand name 
criteria, and a terminal adapted for communicating With said 
CPU, the method comprising the steps of: 

inputting brand name product criteria to the controller via 
the terminal; 

inputting survey data criteria to the controller via the 
terminal; 

computing at least one comparable branded product that 
gives a user the right to purchase the comparable 
branded product by having the CPU execute a program 
based on the branded name product and survey data 
input; and 

outputting the comparable branded product to the termi 
nal. 
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5. The method of claims 1, 2, or 4, wherein the computed 
comparable branded product is composed of a combination 
of at least tWo different branded products. 

6. The apparatus of claim 3, Wherein the computed 
comparable branded product is composed of a combination 
of at least tWo different branded products. 

7. The method of claim 1, Wherein the non-comparison 
shopped products are a category of products for patients 
With intestinal stomas. 

8. The method of claim 7, Wherein the category of 
products is a group consisting of pouches, ostomy systems, 
sealants and skin barriers. 

9. The method of claim 1, Wherein the non-comparison 
shopped products are a category of products for patients 
With incontinence. 

10. The method of claim 9, Wherein the products are 
urinary catheters. 

11. The method of claim 1, Wherein the non-comparison 
shopped products are a category of products for patients 
With Wound care needs. 

12. The method of claim 11, Wherein the products are skin 
barrier dressings and hydrogel dressings. 

13. The method of claim 1, Wherein the non-comparison 
shopped products are a category of products for patients 
requiring respiratory access and tracheostomy care. 

14. The method of claim 13, Wherein the products are 
tracheostomy tubes. 

15. The method of claim 2, Wherein the non-comparison 
shopped products are a category of products for patients 
With intestinal stomas. 

16. The method of claim 15, Wherein the category of 
products is a group consisting of pouches, ostomy systems 
sealants and skin barriers. 

17. The method of claim 2, Wherein the non-comparison 
shopped products are a category of products for patients 
With incontinence. 

18. The method of claim 17, Wherein the products are 
urinary catheters. 

19. The method of claim 2, Wherein the non-comparison 
shopped products are a category of products for patients 
With Wound care needs. 

20. The method of claim 19, Wherein the products are skin 
barrier dressings and hydrogel dressings. 

21. The method of claim 2, Wherein the non-comparison 
shopped products are a category of products for patients 
requiring respiratory access and tracheostomy care. 

22. The method of claim 21, Wherein the products are 
tracheostomy tubes. 

23. The method of claim 4, Wherein the non-comparison 
shopped products are a category of products for patients 
With intestinal stomas. 

Dec. 6, 2001 

24. The method of claim 23, Wherein the category of 
products is a group consisting of pouches, ostomy systems, 
sealants and skin barriers. 

25. The method of claim 4, Wherein the non-comparison 
shopped products are a category of products for patients 
With incontinence. 

26. The method of claim 25, Wherein the products are 
urinary catheters. 

27. The method of claim 4, Wherein the non-comparison 
shopped products are a category of products for patients 
With Wound care needs. 

28. The method of claim 27, Wherein the products are skin 
barrier dressings and hydrogel dressings. 

29. The method of claim 4, Wherein the non-comparison 
shopped products are a category of products for patients 
requiring respiratory access and tracheostomy care. 

30. The method of claim 29, Wherein the products are 
tracheostomy tubes. 

31. The method of claims 1, 2 or 4, Wherein the non 
comparison shopped products are a category of perfumes. 

32. The methods of claims 1, 2 and 4, further comprising: 

a payment receiving component con?gured to receive 
payment for the comparable branded product. 

33. Acomputer implemented method of providing at least 
one comparable branded product to an end-user, Wherein the 
end-user’s current branded product is a non-comparison 
shopped product, Wherein the method comprises: 

(a) entering product data of the product including branded 
name into an entering device, Wherein the entering step 
comprises generating an output corresponding to the 
product data; 

(b) accessing a set of data relating to other branded 
products having comparable attributes and competi 
tor’s prices of comparable products, from the product 
data from the output and the set of data; 

(c) computing at least one comparable branded product to 
be provided to the user based upon the generated 
function and the comparable product; 

(d) computing the price of the comparable branded prod 
uct by comparing a set price of the comparable product 
With a competitor’s price for the comparable branded 
product and re-pricing the comparable branded prod 
uct; and 

(e) providing at least one comparable branded product and 
price to the end-user. 

34. The method of claim 33, Wherein the re-priced com 
parable product is set at a price beloW the competitor’s price. 

* * * * * 


